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FY2026 FINANCIAL HIGHLIGHTS
2026/ M B

RECORD HIGH

ACROSS KEY PROFITABILITY METRICS
ZMRER NSRS

Y-o-Y Changes

BED(L
Profit for the Year 2 015 + 88 7%
3£ I .
st HK$M B 538 7T
Operating Profit 2 648 +87.5%
ZE = I .
=St HK$M B 538 7T
Operating Margin (o)
fég'a*u—"é 2 = 15.4% +4.8/||\3@./|\3£.
Gross Profit 6 310 +42 9%
’ [ ]
=zl HK$M B 538 7T
Gross Margin (o)




FY2026 FINANCIAL HIGHLIGHTS

20263 F M F ==

Revenue iz A

Profit Attributable to Equity Holders #zsE AR 557

Hks 2,04 6MmEFER

1 86.0%
| 186.0%

Hks 17,205vEmem

Operating Profit g=37

T 29.0%

Hks 2,048 varEs

1 29.0%

Basic Earnings per Share skExz7

Hks 3.4 85 T 86.1%

Proposed Final Dividend per Share #liRrFx#12

Hks 1.025%

Dividend Payout Ratio Jk SEEE : 45%



FY2026 MOVEMENT IN OPERATING PROFIT
2026l S a R nh

i
4,000 Revenue
A
6,310 -2,9701
3,500 (+42.9%) (+13.7%) Hks17,205m IREEPEXEA
3,000 /0.5%) +148
2,500 -347 +47 Gross Margin
ER=
2,000
36.7% * 3.6p.p.
1,500 1,412
+1,893
+o00 TOE to Revenue Ratio
BEEFZHWALLR
500
17.3% + 2.3p.p.
_ FY2025 Gross Profit Total Gold Hedging Others FY2026
Operating EA Operating Losses Hith Operating
Profit Expenses B2 XK Profit
ZERN (TOE) ZEHH

BEERFX

1 Among the TOE of HK$2,970M, HK$423M (14.2%) is contributed by 3DG Group. When excluding the amount contributed by 3DG Group, the TOE was HK$2,547M (+12.3%).
29.70fRBTEEERYT - 4.23(8)87T (14.2%) B 3DG &£EESE - &bk 3DG £ENEEE - 2EERS 2547 BETT (+12.3%)

2 Among the gold hedging losses of HK$840M, HK$405M (48.3%) is contributed by 3DG Group. When excluding the amount contributed by 3DG Group, the gold hedging losses was HK$434M (+43.2%).
£ 840 BB TS T HIPIERD - 40588 TT (48.3%) FH3DGEE ES: - EMBR3DCERNEEE - SESEIPEIBEHESR 434 87T (+43.2%)
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FINANCIAL REVIEW
455 [ Bt

FY2026

FY2025 Y-o-Y Changes
(HK$M) (B /5787T) 202615 20250 RETE

Revenue WA 17,205 13,341 +29.0%
Gross Profit E#/ 6,310 4417 +42.9%
Operating Profit 2 & & H) 2,648 1,412 +87.5%
Profit for the Year £ EF! 2,015 1,068 +88.7%
Profit Attributable to Equity Holders &= 8 AR & &7 2,046 1,100 +86.0%
Gross Margin FEF|= 36.7% 33.1% +3.6 p.p.
Operating Margin £ &&= 15.4% 10.6% +4.8 p.p.
Net Margin &2 11.7% 8.0% +3.7 p.p.
EBITDA RItAIR ~ FIN ~ #71H KBt H A1 &2 A 3,257 2,015 +61.7%
EBITDA Margin Ri+AIR ~ FIT ~ #7IH KR MEtH B &A= 18.9% 15.1% +3.8 p.p.
Adjusted EBITDA3 ZiFZE RIHAIR ~ Bl ~ #TIH R MEEHRI & A3 2,852 1,609 +77.2%
Adjusted EBITDA Margin ZiE% RITFR ~ K0 ~ #71H R REHR &) =R 16.6% 12.1% +4.5 p.p.
Total Operating Expenses to Revenue Ratio B2&E = SUIALEE 17.3% 19.6% -2.3 p.p.
Effective Tax Rate SEFR# =% 21.8% 22.6% -0.8 p.p.
Gold Hedging Gain/(Loss) ‘& & X Pl &=/ (5 1R) 4 (840) (493) -70.5%

1 Overall Normal Gross Margin 1IE% EF=2:: 29.8% ( FY2025: 31.0%)
- Gold Normal Gross Margin& £ mIE®ERZE: 21.3% (FY2025: 22.8%)
- Platinum Normal Gross Marginfa=: ™= 1EE EF2: 45.4% (FY2025: 47.6%)
2 YoY average gold price increased by 52.4% and 63.8% for platinum. i9&E % RS MIE DAL EA52.4% K 63.8% -
3 Adjusted EBITDA represents the EBITDA without adding back depreciation of right-of-use assets. £1HZEFERITFIE I - #TIHEMHEARFCRRITRE - BRI - F7IHREHERTRAAIREE BN E~RIAE -
4 As of 31 March 2026, the international gold closing prices rose by 47.9% and 108.1% compared with the prices on March 31, 2025, and March 31, 2024 respectively.
2026F3A3IHMERESWEN - 52025%3831H K2024F3H31 0L A1B +47.9% K +108.1%M 1L -



KEY FINANCIAL INDICATORS
EEZW S TEHR

FY2026 FY2025
20261 20250
As at 31 Mar 2026 As at 31 Mar 2025 Y-o-Y Changes
(HK$M) (B 5787T) #ZE2026F3AH31H #E2025F3A31H BRETI(E
14,617 10,739 +36.1%
436 427 +9
503 451 +52
2,361 1,9918 +18.6%
4,195 2,196 +91.0%
(1,834) (205) +795.0%
12.2% 1.6% +10.6 p.p.
47.8% 36.0% +11.8 p.p.
13.6% 8.3% +5.3 p.p.
9.3% 6.1% +3.2 p.p.
2.7 3.1 -04

1 (Opening Inventory + Closing Inventory) +2+COGS (excluded Cost of Licensing Income)* Number of Days for the Period ( B3%F 5t + BARGE T ) +2+ 8B A ( HIBR@AEW S Z A A ) *BRN B %
2 Closing Inventory + COGS (excluded Cost of Licensing Income)* Number of Days for the Period BiARF 5+ 5 A AR ( HBRmAENW S 2 A ) *BNEH
3 Net Cash/ (Borrowing) = Cash and Bank Balances - Bank Borrowing - Gold Loans /¥ &/ (B8#) = ME RIRTER - RITRA - BESER
4 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
(KERITEA + ERITER + RITEX + BE2ER - M RRITER ) A REINEHBAN SR L RIEE
5 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company ( KHiTAE + RoNfifR ) + ZAABNEH B AN SRR KiES
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company "ABIZF(E / EENBZRHBAN S&EHN + RABNEHFAAN SRR RES
7 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets) R AT EHF1E / TENFFB AN SN + (KEBE=+RNE)
8 The balances included structural bank deposit of HK$78M (as at 31/3/2025). & RRFTEREZEL7,800 T E SR T B MIRTTFEM(31/3/2025).



SUMMARY - FINANCIAL POSITION
MH R RE

As at 31 Mar 2026 As at 31 Mar 2025 Y-o-Y Changes

(HK$M) (B #7T) #=2026F3H31H #=2025%F3AH31H BETIE

Non Current Assets IER N &= 4,116 4,306 -4.4%
Current Assets 51 Z3 = 17,990 13,592 +32.4%
Total Assets R &= 22,106 17,898 +23.5%
Non Current Liabilities FE;RsN T 5 446 433 +3.1%
Current Liabilities iRz A &= 6,736 4323 +55.8%
Total Liabilities 25215 7,182 4,756 +51.0%
Total Equity Nz 281 14,924 13,142 +13.6%
Non-controlling Interest 1N = (90) (61) -47.9%
Shareholders' Equity ig =z 15,014 13,203 +13.7%
No. of Issued Shares &1TI& N E B 587,107,850 587,107,850 +0.0%
Net Asset Value per Share Si&/# %8 HK$25.42 HK$22.38 +13.6%
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REVENUE AND PROFIT ANALYSIS
WA B R 724

Revenue and Segment Profit by Market
®hinkl 53 RO A K 53 &R

69.4%

65.3% ,

(©5:3%) Segment Profit
30.6% . Revenue | Segment Profit Margin
(34.7%) Goan) HK$M B8 A A £ 8B A=

Hong Kong, Macao & Overseas 9781 2082 21.3%

S OBIRS
a& ,xlj&lgyby-o-)/Changesf}'?ﬁ-':fzﬁfb +21.2% +91.3% +7.8 p.p.

Revenue Segment Profit

WA 2 BB Mainland it 7,424 920 12.4%
] ] Y-0-Y Changes ##EZ1k +40.8% +59.3% +1.4 p.p.

Hong Kong, China?,
Macao, China? & Overseas

vEEE
PEARE Overall E{k 17.205 3,002 17.4%
Clinese Mainland® H B V-o-¥ Changes #4215 +29.0% +80.2% +4.9 p.p.

Remarks J* :

Comparative figures for FY2025 are shown in brackets &S RA2025M & Z tHR =+
1 Hong Kong, China: Hereafter refersto as “"Hong Kong” °E&E: FEHA "&%,
2 Macao, China: Hereafter refersto as “Macao” EE]: EEFRA A,

3 Chinese Mainland: Hereafter refers to as "Mainland” ER# : FEFRA TAH



REVENUE AND PROFIT ANALYSIS
WA B R 724

Revenue and Segment Profit by Business
B S5 Xl 53 RIULA K 53 BB &

5.8%
(6.8%) Segment Profit
22.5% Revenue Segment Profit Margin
&g-gg’) (37.6%) HK$M B8R #ETT A 53 &Bim F 3 BB m A =R
(28.070) (106:830 /0/3 199, 13,343 1,837 13.8%
(61.6%) 77 6% +21.0% +79.0% +4.5 p.p.
(82.7%)

— 2,865 490 17.1%
+103.7% +3,383.4% +16.1 p.p.
5,737* 490 8.5%
revene Segment orofit +64.4% +3,383.4% +8.1 p.p.

A >R
N 997 675 67.8%
Retailing 2& . . +10.3% +7.9% -14 p.p.
Wholesaling 7% 17,205 3,002 17.4%
Licensing 2iawzs [ B +29.0% +80.2% +4.9 p.p.

Remarks 7+ :

Comparative figures for FY2025 are shown in brackets &5 RNA2025W & 2 tEREF

1. Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties + Inter-Segment Wholesaling Revenue
ZFER G AR BA = WIMEAWSWA + 2 EBEHEA WA



REVENUE AND PROFIT ANALYSIS
WA B R 724

Sales! and Gross Profit? by Product

BrEmA D HEELREF?

66.4%
(70.9%)

Y

HK$SM B8 T

Gold & Platinum 2 KHE
Y-0-Y Changes 1L

62.6%
(62.0%)

37.42/0 .
(38.0%) 33.6% Fixed Price Jewellery EM &

(29.1%) V-0-Y Changes #EZ 1k
Overall #{&

Y-0-Y Changes 1ZEZ(L

Sales Gross Profit

HE A : :
- ; - " Gold & Fixed Price Gold Jewellery
Gold & Platinum3 && KMA% . . E%&E{ﬂfﬂf

Y-0-Y Changes #ZEZ(L
Fixed Price Jewellery BN &1 . . i -

Y-0-Y Changes 1#Z#EZ(E

Remarks 7+ :

Comparative figures for FY2025 are shown in brackets IS5 W22025W & Z LEBRH F

1Sales = Revenue — Licensing Income &= A - @B SWTA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income EF] =44 5 - @AE W SUWAEF]

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
B MMESREREEFMINERESHENES KBS m (BI3EEN )
YoY average gold price increased by 52.4% and 63.8% for platinum. Fi9&EE REENE D BIRFEA52.4%K63.8% -

10,769
+22.1%

5,439
+50.5%

16,208
+30.3%

14,771
+34.6%

91.1%
+2.9 p.p.

Gross Profit?

EH?

3,506
+50.8%

2,091
+46.9%

5,597
+49.3%

4,577
+54.7%

81.8%
+2.8 p.p.

Gross Margin
E SRS

32.6%
+6.2 p.p.

38.4%
-1.0 p.p.

34.5%
+4.4 p.p.

31.0%
+4.0 p.p.

N/A
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

31t XA Koas M 93 4 LA S5 3 73

0.6%
1.9% (0.6%)
(1.8%)

2.9%

(4.6%)

18.4%
(6.4%) 78.7%

(89.0%) 97.5%
(97.6%)

—

Revenue  Segment Profit
WA DEREF)

Retailing B2& . .

Wholesaling #t &

Licensing k&l 55 . .

Remarks J* :

Comparative figures for FY2025 are shown in brackets S5 R782025MF 2 LEE
1.Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue

KPR AWA = WIMER W SKA+ 7 EREHEARUTA

HK$M B 58 7T

Hong Kong, Macao and Overseas
&8 B85

Revenue | Segment Profit

WA 7 &R 7
9,539 1,639
+21.2% +69.1%
183 382
+24.4% +451.6%
2,5921 382
+22.8% +451.6%
59 61
+18.0% +20.9%
9,781 2,082
+21.2% +91.3%

208.6%
+161.6 p.p.

14.8%
11.5 p.p.

104.2%
+2.6 p.p.

21.3%
+7.8 p.p.
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

3 XU A Boas Al 3 4 A S5 %l 73

51.3%
12.6% (59.9%)

(16.2% )

\

36.1%
(23.9%),

Revenue  Segment Profit
WA BB

Retailing 28 . .

Wholesaling #t &

Licensing fahg /%5 . .

Remarks 7* :

Comparative figures for FY2025 are shown in brackets &5 MR2025W & Z tEREF
#The average RMB exchange rate is 1.09 (FY2025: 1.06), a 6.0% increase as compared to FY2025

ABEMETLERAN1.09 (2025M4F:1.06) - #2025 F _EF6.0%

Mainland
A it

Revenue

HK$M B 58 7T WA

3,804
+20.4%

2,682
+113.0%

3,1451
+128.2%

938
+9.9%

7,424
+40.8%

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue

SRR AW A = XML R W SUWA + D BB A WA

2 The wholesaling segment turned from a loss of HK$55M in FY2025 to a profit of HK$107M in FY2026

AR WSSER2025M F S5 558 /778 7t 20268 A 1078 87T

Segment Profit
53 B8R 7

198
+245.4%

107
+293.4%2

107
+293.4%?

615
+6.8%

920
+59.3%

Segment Profit

Margin
53 &R A =R

5.2%
+3.4 p.p.

4.0%
+8.4 p.p.

3.4%
+7.4 p.p.

65.5%
-19 p.p.

12.4%
+1.4 p.p.

15



RETAILING REVENUE ANALYSIS
SEWRADH

Retailing Revenue by Region
WA (Uil 5)

(% of Revenue)
(WA ASLE %)

100% -~

75% -

50% -

25% -

0% -

FY2024 FY2025 FY2026
2024 h e 2025 e 2026 4
[ Hongkong &% [MMacao2i7 [ Mainland misti* [ Overseas &5+

* Self-operated shops and e-commerce businessonly REZEEERBFES IS

HK$1.14B
— 1141287t
(159.6%)

HK$3.80B
—— 38.0{28 7T
(120.4%)

HK$2.44B
— 244087
(118.1%)

HK$5.96B
—— 59.6{Z87T
(117.1%)

(% of Revenue)
(BIASLE %)
100%

80%

60%

40%

20%

0%

(% of Revenue)
(A ASEE %)
100% -

80% -

60% -

40% -

20% -

0% -

FY2024
202414

FY2024
2024

Retailing Revenue by Product
WA (U=l 53)

Hong Kong, Macao and Overseas
&8 BB

HK$2.74B
— 27408
(120.1%)

HK$6.80B
— 68.012ETT
(121.6%)

FY2025
20254

FY2026
20264

Mainland
Rt
HK$0.45B
— 451287t
(132.5%)

HK$3.36B
— 3361ETT
(118.9%)

FY2025
2025M &

FY2026
2026

.Gold & Platlnum . F|x1ed Price Jewellery
ENE

16



MAINLAND E-COMMERCE Revenue

AR F 55 A

HKD 2,0828 5 +12.9%
Y-0-Y Changes #FZ/L
Sales by Product
\IE \ [ = R Y VAN
SRl 7 Average Selling Price
&M

RMB 3,200 A +45.5%
Y-0-Y Changes #ZFZ/L

9.1%

(7.9%)

Contribution to Mainland Retailing Revenue?
HAMEEUIA?

54.7% (FY2025: 58.4%)

90.97
(92.1%) Contribution to Group’ s Retailing Revenue?
HERZEUIA?

Gold and Platinum &£ Rins 15.6% (FY2025:16.7%)

. Fixed Price Jewellery BN &1

e e g Shown in brackets Distribution Channels
PHEE

As at 31 Mar 2026:
T2026%F3H31H:

1 ASP included value-added tax (VAT) P9 EN B2 EES
2 Sales of self-operated shops and e-commerce business BE & & BT &S ERN




TOTAL OPERATING EXPENSES

I:; ZFE.L-I (% of Revenue)
A&tE%,
/I_u\zI =] ﬂ:i 15.0% 19.6% 17.3% (WA A EE%)
(HK$M)
(B3%87T)
3000 - 2,970 (113.7%)
Other Expenses
Hith 2
2,613 3.7% 645  (19.7%)
2 .
Adt\./:ertising & Marketing 200 2,298
SRR 4.5% 619 1.0% (17.7%)
. (¢} °
[l Depreciation & Amortisation 2000 - 3.3% 550 . 1.3% (115.4%)
7IB R 14%
0.6% 1.9% 2.2% (45.9%)
Depreciation of ROU assets of leases 1500 - 0.9%
(include rental concession) 3.5% 1.3% o
HAAFERANE=TH(EFERSNE) 2.2% ° 27 (132.2%)
. Short-term leases and variable lease 11% 1.2% 2.0% (1109.3%)
payments 1000 - e 1.0%
AR RO BHEERNR 19%
. (]
Payroll-Variable
-2 3h
? 0 7.8% 5.7% (17.8%)
[ Payroll-Fixed 4.3%
ayroll-Fixe
HiM-EE
0 1 1
FY2024 FY2025 FY2026
20241 5 2025015 2026 5
HK$M FY2024 FY2025 FY2026
Depreciation of ROU assets E £ & &£ AN ZE~=iFIH 347 406 381
Rent concession related to COVID-19 #iB &5 2 HEMLE 0 0 0
Depreciation of ROU assets of leases(include rental concession)
HOEANAID (BEES 1) e - o
Short-term leases and variable lease payments
SR R TR AN = = o
Interest expense related to lease SHEEARMWFEFZ 24 41 35
Total rent related expenses B E£H 560 586 643

Variance compared to prior year SEFRIHILLIR N/A +4.6% +9.8%



CAPEX
HEAHSZ

Purchase of Premises

&ML

Furniture, fixture and equipment
& leasehold improvements

ZRffh - KESREREEMWEE

Shops
i

Offices
NS

Manufacturing Plants
mIr-

(HK$M)
(BB

150

130

110

90

70

50

30

10

-10

143 <

145

FY2025
2025 &

12
10

102

FY2026
2026 F
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FUTURE PLANS &
STRATEGIES
R 45 S




THREE-YEAR KEY STRATEGIES (FY2026-FY2028)
—FFEZXRES (2026-2028M F)

Focus on Overseas Market Expansion
TETBIHIBRE

Focus on Market-oriented Products
ZEThmiaSE~m

M

Sustainable Growth
FEIER

21



THREE-YEAR KEY STRATEGIES (FY2026-FY2028)
—FFERE (202622028 F)

Focus on Overseas Market Expansion

TETEINTIAARE

Net Addition of 50 Overseas Shops
B B8 5MNE

FY2025/26:
20052607 T20

FY2026/27:
20067270 T30

Enter 3 Additional Countries or Reglons

JUiE: PEZR X

FY2025/26: Vietnam
2025/26W e

FY2026/27: United Kingdom, Singapore
2026/27MF:  EE - FHINK

Expected to achieve the three-year target ahead of schedule
it o RAIA K =F B 1R

As at 31 Mar 2026
F2026%F3H31H

Presents in &%

12 countries or regions MEZR LM X

Worldwide total no. of shops:
EIKEHRE

Mainland
A

Hong Kong
)

Macao

BI17]

Cambodia
RIFHEE

The Philippines
JEREE

Laos

ZH

Thailand

Z=H

Australia

S

Malaysia

=P il

The United States
=H

Vietnam

7]

Canada

MEX

55

19

3,005
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NETWORK EXPANSION AND CAPEX IN FY2027
2021 FZBEMET TRART

FY2027 Network Expansion Plans CAPEX
2027 M EZTEMSET FEiTXI BAFZ

Net addition (HK$M)

187 (EF3#7T)

Overseas « 50% Self-operated shops BEE/E « Shop renovation
=Pl + 50% Licensed shops m&/& JE B
Hong Kong . 3 e « Office renovation and purchase of new equipment
& Self-operated shops B/ B R ERR &
Macao o « Nansha Plant renovation and purchase of new
] + Self-operated shops BE & equipment P
EODINL] & RAREIRE
: + Self-operated shops BEE &
'\w/";‘é“'a”d - Primarily 3DG Jewellery Total CAPEX Budget

FENEEEmME HBRAFLINE




THREE-YEAR KEY STRATEGIES (FY2026-FY2028)

—FFEREE (2026220281 1F)

Focus on Market-oriented Products
EZxThiaSsn~m

= 9=
@ o=

Consumer Insights
H PR & B

* In Response to the Trend of Polarized
Consumption, Extending Focus to Both Premium
and Affordable Luxury Segments
HRNCHBRRREES - NoEBEShSRESH

* In-depth Analysis of Consumer Needs and
Optimization of Product Mix
RADBEREEK - MEFmAEs

» Launch of Concept Stores and Optimization of
In-store Merchandising
RS R B @RS T

» Data-Driven Product Innovation
IR = m A&

duct differentiation
FmERE

Brand Story and Values
mAENESMEW

Unique Design and
Craftsmanship Innovation
Bt R T Z AR
Personalized Customization
MEEET

IP Collaboration Projects
BXSEIPIN B

Quality Assurance
FRERIE

Efficient Product
Management
=M mE R

Coordination of Sales and Marketing to Maximize
Exposure and Boost Sales Volume

WEHESITH - ZACBAERETHEDN

Strengthened Supply of Hot Selling Products and
Maximized Sales Opportunities

bR mELN - FACHEENS

Precise Management of Product Structure

BEEEE MY

Maximized Inventory Efficiency

B EEFUE

Flexible Adjustment and Improvement of Product Portfolio
KRR RAETmAS

Data-based Product Management Strategy

HUEEAMMA B TR SRS 24



THREE-YEAR KEY STRATEGIES (FY2026-FY2028)
—FFERE (202622028M F)

Focus on Operational Efficiency Enhancement
TETEBUEMIE

Staff Productivity Maximization Productivity Enhancement

TmﬂmIFﬁEEE-'T—H@F ﬁsﬂilfzg T
Cultivation of Continuous Improvement (Cl upply Chain Optimization
tre e 0 ML FEE IR

and Innovation Culture .
LB RSN E RO L * Full Automation

« Strategic Thinking and Proactive Attitude i@i}]ﬂ; .
Development Big Data Management and Analysis

H 7RIS R R ENIRRS - RYFEESDIT

- Training Program Optlmlzatlon : Art|f|C|2l]DteII|gence (Al) Application
RAEEIITT X AT &Egeic A .

- Performance Management System . erss—Departmental Collaboration and
Advancement Agile Project Management
ST ESHNER RS EEB IMES BRI E &8




BRANDI

nRREHE

VA
==
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MULTI BRAND STRATEGY
% on HE SRR

In response to the increasingly diverse market needs, Lukfook Group has continued to deepen its multi-brand strategy. By establishing a distinctly differentiated brand portfolio

through precisely targeting various market segments, Lukfook aims to fully leverage the unique positioning and strengths of each brand to drive synergistic business growth
AN HRZHEWHIAFEK - NEEAFLREZmERE - WEERESEFENMEEN - BUBEMRSAo ™D - ROKEFR FRENBEEMNSKS - #HHSHEARE

"'Eﬁs

FOOK]EWELLERY

Love LUKFOOK JEWELLERY Heirloom Fortune #@# & X Goldstyle

27



SHOP IMAGES
JEHEER

Unveiled three types of shop image — “Image Shop” , "Affordable Luxury Shop” and “Concept Shop” , aiming to deliver a diverse yet cohesive shopping journey for customers. The “Image
Shop” continues the brand’ s core colour and infuses the space with a stylish, youthful vibe, delivering a visual experience defined by a sense of quiet luxury, spaciousness and brightness. The
"Affordable Luxury Shop” focuses on high-end customers, interpreting impeccable taste through an elegant yet fashion-forward design language and creating a pleasant, premium shopping.
Featuring a blend of brand culture and creative concepts, the “"Concept Shop” subverts the gorgeous and cool image of traditional jewellery shops, unveiling different themed shops, including
the “"Moonlit Lotus Pond” , “Hong Kong Nostalgia” and “Black & Gold” themed shops. Through the seamless integration of spatial artistry and cultural elements, delivering a strikingly
immersive sensory experience for consumers
BOTEY "TERESs ~ TREE. R "HBRE) —RERIER  RAOTAMEENZcHERBROERRE - "TERE) TamEizo el  2WNEEESEEEHREISNATEGER - "REE, WRE
TehMEEeE  DEENESNRITELEESRANNGEK  EERENEZWYINE - M "HBRE ) E2EMEXENEM ERMESERT - ITHESKEEEWS SWER - #HEEHE "EHEAE
FEBEN, R "B, STREEE  BEZEEZASXETENREMS - WHBREGRREPEDHAIURNKE R

Black & Gold
EE

/ \MEWELLERY

[LIkFO0!

Moonlit Lotus Pond
=ERE

Hong Kong Nostalgia
BEEK

Affordable Luxury Shop #& 5
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35t ANNIVERSARY
35EFEKR

As the brand celebrates its 35th anniversary in 2026, the Group has officially launched a comprehensive upgrade of brand image. Drawing inspiration from the “Bauhinia”, the
floral emblem of the Hong Kong Special Administrative Region, the brand has introduced a new brand colour, “Oriental Bauhinia Red”. This not only significantly enhances the
brand’s visual identity but also reflects the brand’s deep heritage and emotional ties to Hong Kong, powerfully echoing the corporate vision of “Brand of Hong Kong, Sparkling the

World”
EE2026F mhE R II35EFE - IEREEmEEREEAL - UEBFAITHRXXIERATCARE  HEEMmER RS ERHL - AMNEZFREAMBATINRE - ERZEYK mE

BREEBNWALFR  WNEEmEEMNEWES

TUBHE | ..

LUKFOOK JEWELLERY

Oriental Bauhinia Red
RAEHIL

¢ ) WL

i’ YEARS

Flowing arcs intertwine into twin
bands, revealing an infinity
symbol and a couple's ring set

S 4{ERL XX E : .
EMERSGE BN The concept video marks the official debut of our
A Bauhinia flower with 5 petals new brand identity color and 35th-anniversary logo
5k =HITETEIR S EEEAmEHeR35A%Elogo
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35t ANNIVERSARY
35BFER

Application of the new brand colour - “Oriental Bauhinia Red”

EMMERE " RD AL, ZNA

T B IR E

LUKFOOK JEWELLERY

Official Website of Lukfook
NEIXEE A ML

nona

Social medias and e-shop
BHRR A RBEEFES

Shop Signage
[EHiRE

Window Decoration
R

Jewellery Display
FREIE
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GLOBAL BRAND AMBASSADOR
EXRMEASA

Invited acclaimed actor Cheng Yi as the global brand ambassador. He has effectively strengthened overall brand visibility and played a key role in driving sales performance
through strategic endorsement initiatives

BISSKNERMBREBERBEZICEAN - BE—ZIIRBEHEANSERE  EFRA /BB ENZE - FATHHEERAKE FTEEEH

B IS

LUKFOOK JEWELLERY

IBHRE | (..

LUKFOOK JEWELLERY

/!

/N%
h 2

-

3
3

T Bk E

LUKFOOK JEWELLERY LUKFOOK JEWELLERY

alid 7

i

B IS
LUKFOOK JEWELLERY Circling You [
— g% —g w o
_ sazax LY/9)3 ljl }Y! LN
E10p 4

Hexicon

Through a series of omni-channel promotional campaigns and advertising placements in
several of his hit drama series, including the popular period dramas “The Vendetta of An”,
“Sword and Beloved” and “The Journey of Legend”, which clinched the "Most Commercially
Valuable Film and Television IP of the Year" at the 2025 Half-Moon Awards, the brand
successfully leveraged the popularity of these drama to amplify product reach

BRI BEERENE BMUREETENSHRERERM & - @BASERREE
(KZZ+Mit) - (Rithalh) BDURRIK2025FE+ AR "FEKEBWNMEZAIP L B9

(BUE) - IR ARENE™mEE 31



SIGNATURE COLLECTION — DIABLING SHIMMERING GOLD
FI £51 - KEIER S

"DiaBling Shimmering Gold" Collection is crafted with CNC colour radiating finish, 360-degree filigree and precision laser cutting to create a multi-faceted radiant effect on

gold. It has gained high popularity among consumers since its launch and has an aggregate sales of over 2 billion dollars!
PKEEYEEE 1 RACNCEZRRA ~ 360E 6L T Z RiIEMAVETIE - SRNETZEZNUR - BHELLRERZHRESE - RIHHEBB20ET!

= =

o b vy — —
IﬁFOOK]EWELLERY It |A] ﬁ E Tﬁ

- TR0

vwmﬁ;, 1
el |

!

h

LUKFOOK JEWELLERY

=

Rolled out the “I Shine for DiaBling” and invited management & shop representatives of different

/. - countries and regions to showcase DiaBling collection

Have held 5 roadshows and 100 VIP events of “Diabling Shimmering Gold” across the country BT "TRAOKGEATSRS | HEETEERRAEERMMKIEBLERT "k - &5%E4 , A5
TEEZED 75 "k E KR R100AVIPIDED 32



SIGNATURE COLLECTION — HULU
EI 2 - HE

Hulu symbolizes fortune and prosperity. Through various designs and craftsmanship, from traditional to contemporary aesthetic interpretations, and a series of promotional

campaigns to make “Get Hulu at Lukfook” deeply rooted in people's heart

HEBR 'R, LUESRIREZZARRITKRIZERESE - e —RIEWED - L " KBHERAE L FARD

—_ 25 T \ T = ‘ == 35 pLee
TVEHE / TUBHRE ‘ B HE

LUKFOOK JEWELLERY ) i
; LUKFOOK JEWELLERY
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SIGNATURE COLLECTION — HEIRLOOM FORTUNE
EI 2 - @R R

Heirloom Fortune Upholds the philosophy of “passing down the traditional virtue of filial piety and conveying the blessing for a blissful life” , interprets the essence of
traditional culture with finely crafted gold pieces, and incorporates craftsmanship including antique gold techniques, mother-of pearl inlay and gilt-colouring into gold
products to showcase the distinctive charisma of antique styles and cultural values
BAERRT TREZFE - BARA

&)

37F W

£ RER BETEEAXERNERMASHm - £ahiEE BHERKAEXSTZ  BrEFaRREitNBEKSRENE

“Charm of Song Dynasty”
Collection
TREIER 1 5

Held roadshows of “Charm of Song Dynasty” in Beijing and Dalian

FUAREKREZED "RERL KE
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SIGNATURE COLLECTION - LOVE IS BEAUTY
EH 2 - BR=

Love is beauty, a natural diamond collection that has been launched for over 14 years, features heart-shaped elements and elegant lines in its design to

symbolize love, expressing romantic affection and happiness
MAREEBNOETTERLEREST

HEHBTI4FHNERSE

%R

LUKFOOK JEWELLERY

SRR A RS -

Circling You ///
— I %

BrhERZRX

D, ~

RIBVREREN=18

LUKFOOK JEWELLERY

The ’'Love is Beauty' collection features a variety of 18K
gold diamond pendants, rings, earrings, and bangles,
crafted with a wunique  'Shiny Diamond Setting’
technique that enhances the visual effect of the diamonds,
offering a style that is simple yet elegant

FERE RIBELEZRISKEWHAMRY - AilE - B KF1E
SRFEW - BELURR "HINETE" 1Z - THARIENR
518 - NASELOmAKESE
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IP COLLABORATIONS
IPE1E

To reach a broader consumer base, the brand established a comprehensive portfolio of IP collaborations. Through these diverse IP collaborations in the “China-chic”, Chinese
animation, arts, fashion and art toy domains, the brand aims to transform cultural value into product value.

NEIRBZRVEZREE - miREY P =WIPEIEE - BIZ TIPSR - £EE - BEE - 2K - |5  Eindud - S EMERIEAFmiNE

Night Banquet in Tang Palace EE®E

To further solidify the leadership in the “China-chic” domain, we have

collaborations with 3 IPs under “Tang Palace Cultural Creation” . One of

the IPs "Night Banquet in Tang Palace” , which is one of the Top 10
National IPs of 2021, was launched in September 2025. The other two IP

collaborations - “Rhapsody on the Luo River Goddess” and “Longmen

Vajra” have also been rolled out in 2026

H—CEE "EH L, SN 5 TEEXS EF3NPEE - Hop
"EBERE . JR2021F+ARFEERIPH S T2025F98# H - HRANIP -
TRMKIE . & T RIEN S NEEINE T2026F M40 T

TUBIRE < F ma ol TUBIRE < e o)

LUKFOOK JEWELLERY LUKFOOK JEWELLERY

b &4
A

P OEEEBO B

S8 DEBBEE
3 sIiiIre

-

5
PO 94

&
[

i’ ~ fw%& :
Being the first national jewellery brand to hold a large-scale jewellery exhibition at the Henan Museum

which set a new standard for the industry
BRAENMETEENREDABRETRRNERIXERE - M7 REMARAT

T et AFs'S Byt (P Y b A 4 i 559
L] & ‘zg"" o _a g; : = g . 2 v [ 1 N

e

ST Ak oL T
Co-hosted the “Reborn of the Treasures of the Tang Dynasty” MR jewellery exhibition with Tang Palace
Cultural Creation, introducing MR technology to create a more immersive and interactive exhibition

experience tailored to younger audiences.
5FEX0IEKEEN " AERESN . MRXER - SIAMREARMUEREFREA GRS RNAE EA W EEMK

36



IP COLLABORATIONS
IPE1E

Rhapsody on the Luo River Goddess
& K

LUKFOOK JEWELLERY

Joined hands with Tang Palace Cultural Creation ‘s IP to present the “Rhapsody on the Luo
River Goddess” Collection. Drawing inspiration from the divine imagery of the ethereal
goddess immortalised in ancient literature, the collection distils the gentle fluidity of water and
the resilient beauty of women into refined jewellery artistry. “Rhapsody on the Luo River
Goddess’ themed train embarked its journey on 3.8 Women's Day in Nanning. The related
campaign topic generated over 90 million views, successfully igniting massive social media
buzz

FEEXOENIPEM NEMKIE 25 - RELEALER - FHKRREANSXMENRTEZRET
KEF - BHKRIET3SHAXTERETEM - HRBETRERKIO0S - SIEUARFE

Longmen Vajra
yAREA

R B IVEIRE < B

LUKFOOK JEWELLERY

The eternal Longmen Grottoes and the flowing Yi River stand as witnesses to a millennium
of civilization. When tradition meets modernity, Longmen Vajra—a renowned [P under
Tang Palace Cultural Innovation—brings these ancient protectors to life across time and
space. Inspired by this legacy, Lukfook Jewellery introduces the 'Longmen Vajra' Collection,
capturing the striving spirit of 'the carp leaping over the Dragon Gate' and inheriting the
steadfast resolve of 'the Guardians' protection,’ beautifully embodying the life wisdom that
'a life of modest fulfillment surpasses perfection

KXIENRIAESHERNFEK - WIE 7 FERNXRER - ZESMEINN - "ESXE ., ETW
MBIP (RN IEETERNTIFEBRNZERE - DUSHEL "IN, 50 - B "#5X%
1. Z&SHE® - E TN, ZREET - FEERE "ALNFMLE . NEEERE
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IP COLLABORATIONS
IPE1E

Ne Zha
R IE

LR R

b

TURHRE W YL TIE TS

LUKFOOK | LUKFOOK JEWE

Following the successful collaboration in 2020 with the phenomenal film “Ne Zha" , a
new series of product collaborated with the globally popular Chinese animated film: Ne
Zha 2 has been launched

H2020FESMERTMIPBE "MIEZBERY , INEFE - EESXEZHKNERSEST "I
BZBEME, S{FELZRII~m

Rilakkuma™
LZL NN

B X Rilallimar?

LUKFOOK JEWELLERY

© 2022 San-X Co., Ltd. All Rights Reserved

Rilakkuma“

©20258an-X Co., Ltd. All Rights Reserved

Collaborated with San-X for over 10 years to create numerous jewellery products of the
Rilakkuma

S5HZARSan-XSFE10F - FIEZHRUBRR/NERN ERAVIKE~m
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IP COLLABORATIONS
IPE1E

Miss Hong Kong
FE/NE

Tim IS

LUKFOOK JEWELLERY
2025 & i M B R

MISS HONG ix()am/zﬁ:-f-u N
o, = :

TATION
a5,

For the 24th year, Lukfook Jewellery served as
the official sponsor of the crown and jewellery
for the "Miss Hong Kong Pageant”, Lukfook also
introduced the "Love Yourself" Collection and a
limited-edition 18K gold diamond crown to

strengthen its brand image connection with

"Beauty"
NEBREEUMERN TERNASE, EREET Co-launched new products with "X+Q Art", founded by renowned
BIMENE  HEEED "HOEC ) RIIKIRE Chinese sculptor Qu Guangci

E s Tl EAS I S )PF S I . A s s By o
LB EARTE - PR Baein s 1 IR SPEEEHEFE ET2010E0IM THEER , BEELHS

39



LUKFOOK JEWELLERY RACEDAY
NERXRERERSH

Marking the 10t year of collaboration with The Hong Kong Jockey Club, Lukfook Jewellery hosted the “Lukfook Jewellery Raceday”, using the prestigious event as a
platform to showcase the brand’s exquisite creations that blend various elements such as gold, diamonds and rubies and exceptional craftsmanship to a global

audience

NERESFERIZGHEEWEI0OF " ERXEREH,  EXBHVEOERERNANEREMNSES  thh  AEZASFZSHoRNBRIERSHEELZ

7\ B S

LUKFOOK JEWELLERY

Invited renowned actress Miss Linda Chung as the Guest of Honour. She

dressed in an elegant, pure white gown, made a stunning grand finale

appearance, perfectly showcasing Lukfook Jewellery's latest diamond

collections and captivating the audience with her grace

BETHMRBZAHZMREEELRZE - 1S FARMNABRILREMRE S - TEE
FZNBERENEMEMNERS - SRSRFEEIH

T LUKFOOK JEWELLERY (
RACEDAY ¢
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BYLL L

Miss Hong Kong 2025 Champion Ms.

Stacey Chan, First Runner-up Ms. Angela

Stanton, Second Runner-up Ms. Jane
Yuan, and Miss Photogenic & Miss
Friendship Ms. Victoria Lee attended the
event, adding immense beauty, elegance
and star power to the racecourse

2025F EHB/IEBERIKXF/VE - WEH
FH/NE - FERIXF/NE - URE L)
HERE/NEFFIE/NVEERFEHNEED - &

o FLEANBRRRHIR MR - £

| NIREXAESABNORGHITT - TERHA
MR USRS ESERSR
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CUSTOMER RELATIONSHIP
BMER%

Q,Q{Q 10,400,000 (+16%) B3 80% (+25p.p.) Pl 4.0

nnnnnnnnnn

Total Number of Members Member Contribution to Group’s Member Spending in FY2026
as of 31 Mar 2026 Retail Sales in FY2026 2026 F =GB ZREN
HZE2026F3A31IHZERAEH 2026 F =R EBZTEHERN

Upgraded CRM to SCRM to form the foundation of we-media and track customers’ spending patterns through different channels, in order to
integrate marketing strategies with consumer behaviour

CRMByER EF4 - DISCRMIER B IR A ETE - ZRBEREF1TH - BEELS5L MR - FEHSHEETAEMS
AREBE < Leveraging data from SCRM, the - — Marking the milestone of 10
DA&:;%” i “Digital Concierge” feature in the TR Bk W fﬁ Bz ! million members, we express
= A f%'?fff:!?’f";t& WeChat mini-program enables a our gratitude with exclusive

privileges, fostering a
meaningful two-way

seamless one-stop membership

(gERIRAR experience while enhancing

overall service capabilities connection between the brand
rmnose and members
| @EARLTR
SRNERR TEEER ) TEE
| gEpatER — -
g - MASCRMZ 253 # & - 5531 2R ANERE—FHEBERE .
=~a — IR L RBSE T IR B RALBEE TS 45 . Held nearly 10,000 VIP workshops in a year

FBENZ R Tt

KA AE S = RAIN B FF BE34E10,000VIPLIES
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CELEBRITY MARKETING
BN

Invited a variety of celebrities for short to long-term marketing campaigns to raise brand awareness and recognition among our target customers of different

brands and product collections
BIEZMNBASSHPE KK B - PUENSZ mhE K= mARIEMm AN G EFIACE

JET

. ﬁy‘ 'y_ ‘).,m -' r
Invited Ms. Grace Chan as the guest of honour of the shop opening

ceremony of two new shops in USA and Canada
B 7 BRIV BBESEMNMANIEHREEL 2 T RE

Krf20K1

Collaborated with actresses Alyssa Chia, Mao Xiaotong, Elvira Cai, Michelle Chen, Selena Lee, Snow Kong, Kai Deng and
singer Agatha Kong to shoot promotional photos for Collections such as "DiaBling Shimmering Gold", "Wedding", and
" Night Banquet in Tang Palace ", continuously reinforcing the diverse presentation of the brand's style

5ERATRRE - B - 823EF - BRTE - T - AS)L - WILEARF DBNESIERE TKEXEE, ~ TEBEL 5 Chan in Hong Kong Film Awards 2025.

TEERE. S2IELR - FEREmENENZHEEI PEEN2025FBBE B RAMBESI ORI - BEMBLZ N E 42

Sponsored the jewellery of Red Carpet MCs — Ms. Shirley Shum, Mr. Johnny Hui and Mr. Brian



JOINT PROMOTION WITH REPUTABLE PARTNERS
BREHE

Co-organised promotion activities with various reputable partners to expand brand exposure to target customers
SMBZ@ESIERT - DY KRmBERRES ZENBER
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B w a3 LUKFOOIJEWELLERY- SRR S BANILA co

Crafted the champion rings for the “King Pro

’ BRXAS (W] HikE

League” for 20 consecutive seasons, enriching its

SEPEC T I EE T

product portfolio while enhancing its influence Carried out joint promotion with Blue girl
among Gen Z

\ ) o o ‘ and made the gold products for the Joined hands with VVC and Banila Co, brands also
ER20FNKPLERRBRUMSRITIC " TR 2/ - collaboration endorsed by Chen Yi in online promotion

EFEFmAGRIRN R mEEZECRIFN ] SEREERSH R EKBEE"m SEHFEAMRBRSNRBEVCCHNER=1EFS/FL LHE



JOINT PROMOTION WITH REPUTABLE PARTNERS
BREHE

Co-organised promotion activities with various reputable partners to expand brand exposure to target customers

SHMB2mESE#RT - DY KmBEEREF ZERERER

Collaborative Jewellery Show by Lukfook Jewellery and China Everbright Bank Collaborative Jewellery Show with the Tang Palace Cultural Creation’ s IP -
NERESHKARITRRKERES

"Rhapsody on the Luo River Goddess" by Lukfook Jewellery and The MixC Mall
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SUSTAINABILITY
O35 20
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FY2026 SUSTAINABILITY RECOGNITIONS AND AWARDS
2026 F ol S & RINUE KT

Overall ESG

BANIE - 2 RE)

CHKLC/ ) )

T

The Group has once again been
awarded the "Honourable Mention for
ESG Excellence (Hang Seng Composite
Index Constituent Companies)” at the
“Hong Kong Corporate Governance
and ESG Excellence Awards”
EHERE LMATBERBEEREAER
SERSEMBRMEPOLETIN "TEER
SERSHIRE HaREARREXR, b B
ZoRik TR e RERNREARREIT
X (BEGEEHEHNKRAT) 4

Total . 2 9
H 3k .

Environmental

The Group has been honoured with the
"Hong Kong Awards for Environmental
Excellence” for the eighth consecutive
year. This year, the Group once again
received the Certificate of Merit in the
“Shops and Retailers” category
EPES )N\ FRFBRREHZERSEKE R
BRESBRZSMEMARN "HEEFIRS
BAK, - REE  £HT
"AHAEEW , ARTBERSNLRFR

Recognitions and Awards
AIE R 3R I

2024/25
[AARMN |t 2

| =1

The Group has been honoured with the
“Caring Company” logo for the 16th

consecutive year and has also received

the "Advanced Performance”
certificate this year
ERELSETAERR "TBRERN
REG - HTAEERM
TIREMERIN O UED

Governance

MQA
Ba

The Group' s subsidiary, Guangzhou
Victoria Jewelry Testing Company
Limited ("Guangzhou VGI"), has
successfully passed the strict assessment
of the China National Accreditation
Service for Conformity Assessment
(CNAS) and has been officially granted
the Laboratory Accreditation Certificate
(Registration No.: CNAS L23718)
EHAWBE AT INESRIRFEWNARA
gl ( "TTTMNVGH ) BIPESRTERR
INTIEZRE (CNAS ) B9 181F & - 1ET03k
KERHE=IATIES
(£S5 : CNAS L23718)
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Climate Targets Roadmap (FY2030-FY2050)
SIE B IR E ( 2030-2050M4F )

FY2030 Near-term Targets : Achieved in FY2026
2030 & 5843 B 17 BF2026MFRATHAR
GHG Emissions Intensity (Scope 1 & 2) \ 4 30% before FY2030
RESE (EELIE2) HUBE ©  200mEm
Energy Consumption Intensity before FY2030
SR R RS Y20%  osomsm

FY2050 Long-term Goal
2050 < ix B #n

Carbon Neutrality in Scope 1 & 2 Operations
_ B bef
SEELR2 S EERPT FY2050M1 2“5
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CORE COMPETENCES




CORE COMPETENCES
N F LB

©

N

Quality Assurance Vertical Integration
BRERIE EHEES

Competent
Licensing Model
BUEImhEER

Extensive
Distribution Network
Ak

B RS

LUKFOOK JEWELLERY

Reputable Brand One'StOtPh 5
< procurement hu
kel — T R

Excellent Service

SRS

Appealing Product
Design
BIE5| 0™~ migit
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VERTICAL INTEGRATION
EHES

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness and supply reliability to
enhance competitiveness

EHESAMREEBUER - AN E - TIHRNENRMRNIIEE - LUEERSEN

Distribution %34

Self-operated Shops & E-Commerce Platforms

g%%&%?ﬁ%%ﬁ%ﬁé ................................ ° Retai“ng revenue EEUIT A
Licensed Shops & Corporate Clients

REETE R RN/ ZE T evveerrsnressnnnsannsnnsannsneae e Wholesaling revenue HEAUWA

QC/Labeling RBETE /IHEE e e Royalty income* EFIUZA

Designed by professional jewellery design team

Manufactured in our own factory: diamond, gemstone, jade, gold, platinum, K-gold jewellery,
and electroformed products

BEWIRFIRITHA IR

Bl BEFHA - FhA - B2 - ZEKE Mo KB5S~ m

Sourcing R
Sourcing of raw materials and finished products from quality suppliers

e L Br R 53 18 R M SR A L K 7 m

| Design & Production &t R4

* Royalty income from licensees on their purchases of all products from Lukfook (wholesaling) and authorized supplier
THUAZEMEBER/NTE (HR) BRI S5 B M A R 5 A UER
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COMPETENT LICENSING MODEL

AR mAAET,
Licensing Model fm &3

Licensing Income

LT N

Joining Fee Royalty Income
IN2A%E A TRUA

Consultancy Fee
[F5%ia) 28 A

Advantages L=

® Ride on local knowledge
=AMt mimIAF]

® Rapid market expansion
HIRY Ehim

® Diversification of investment risk
pan-1Eidd i

® Enhancement of brand recognition
RS mhEMAE

Wholesaling Revenue
HEARUTA

Requirements ¥

® Initial investment: Min. RMB 4M
FEAIRE - B/0 ARF4005 7T

® Background check and site inspection
BREERNDETE

® Contract renewal period: 1 year
SOHAIR 15

Revenue
from
Licensing Model

an h% IS
EBEAN

N

Payment terms I A=

Cash On Delivery

P
R D1

S NE
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COMPETENT LICENSING MODEL
BRAmEED

Stringent control system applied on both self-operated and licensed shops

BEEMREERARE—NEE RS

Operational Control

TN

={C?)3 ®  Whistleblowing System and Reward Scheme
IS8 RS R E it

® Sales and Inventory System Access
HERFERZGEA

® DVR System
RERG

® Operational Compliance Audit Team
EnaditEsa/ A

Pricing Control
MsleE
. :

Standardised retail price through centralised labeling process

B PREHE—Fming - DU —FRZIEN
®  Centralised control on discount policy
oh R HIELER

Product Quality Control
BmmRnE
»

100% diamond products supplied by the Group
A m100%H /18 H R

® Authorized suppliers on other products
HAth = @ EEE fE A R AL

® All gem-set jewellery products were accredited with NGTC /GTC

certificates
FrEREEIMIMBEN/SIEF

® Sightholder of De Beers - steady quality diamond supply
De Beers5 AL &E& — IRE LB th A Z AL

Brand Image Control

uuHi.i-ﬁ/%”’_":
Authorised renovation contractors to ensure standardised shop image
BEXEREBUY—BHTZR

®  Prior approval on all advertising & promotion to deliver consistent
brand image
BT EMERL - LU @B R

¥ Standardised operational materials (e.g.: uniform, packaging) in all
shops to uphold brand image
H—EioYEBIW: FIAR, B%) BT —HREEe

Distribution Network Control
EEMNREE

,I:IJ:I:I:I.
®  Prior approval on retail locations
PRFRBERME

Service Quality Control

I\/Iystery Shopper System on service quality control
BRPEI X ATRSBREE
¥ Centralised Staff Training
gGi—R LTIl
¥ Regional training centre
DX YN 0
¥ E-Learning programmes
W _EZ SRR
¥ On-site training
ST E |
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REPUTABLE BRAND
ol {58 an &

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury market. As a Hong Kong brand with
over 30 years of history, the Group puts substantial effort in building a welcoming and warm-hearted brand image to penetrate into the middle-class

FE30FHEWEEMME - ERABRNBIURVENN@EE RIS ED~THIA -

market.

NRIKXEURREEEmIHIARNEM -

The Group has been awarded the “Hong
Kong Star Brand Award - Enterprise” by
the Hong Kong Small and Medium
Enterprises Association for the 13th
consecutive year

EHELSE+= E:Fé‘*%EE%,%EP/J\iJLlLH%
CE=Y Wx‘ THEBERMBE-EWR

—BEABEREARKRE~mMARSS - (FA—

B PREE R ot &l %)

CONSUMER CARING SCHEME 2024

The Group has been awarded as a
"Consumer Caring Company" by the GS1
Hong Kong for the 13th consecutive year

ERERIBFHREERMRB Y
TR

SRUA

\;.

The Group' s jewellery design team
captured 7 awards at the 27th Hong Kong
Jewellery Design Competition. Among

them, the design pieces “Classical
Charm” and “Energetic” received the
"Open Group - Best of Show Award”

EHRERIUTHANTE27E " FEEBRFIRLT
EEZR , PETFTIHR - H - RitfFm "B
HSE . Kk TENDL BRI TAFHEAR,

IR

LUKFOOK GROUP

The Group has been awarded the "ESG
Pledge”
Association of Hong Kong for the fourth
consecutive year

%IL SENERFEFBPE HEHKE
MAB TESGHE | =IF

by The Chinese Manufacturers’
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APPEALING PRODUCT DESIGN

BIR5| AN migit

® Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TR - @ REERA T WIRTHHEPA

® Have attained nearly 230 awards
230K In

A=

BN

Title of Design: Classical Charm

Design Concept: Inspired by the enamel-on-porcelain painting art of the Qing Dynasty imperial court, this piece uses exquisite
jewellery craftsmanship to reflect the emperor’ s refined taste for beauty and the continuation of Chinese culture. The hairpin,
centred on a blooming peony, employs coloured gemstones to vividly interpret the bright colours and intricate compositions
of traditional enamel glazes. This peony-themed design symbolises “ten thousand flowers offering auspiciousness,”
conveying the admiration and timeless charm of nature.

fEmm : EESE

BRIHER AR EENZERELZANREITE - RIUWIMKENTZ - EREHFBEXNEZRmMARARSUERNES: - KEEFIRITN—
REJTRVHAE - TRAYEAEZNSENIEIRMECNNE  XRABRIE " Htilln - BEAF ) SR - RNERIH
BHNZENERIESE -

Title of Design: Energetic

Design Concept: Oranges are rich in vitamin C, paired with translucent yellow droplets. This masterpiece symbolises vibrant
vitality.

RIS ESEMHCHREF  EREEINBENESEA0 - REEINEM T - IWERNRTLT  RE VB FRBERMLHE -
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Meticulous Quality Assurance
FRERIE

Quality Assurance Schemes
FRERIETTXI

China Gems Laboratory Limited FEXRELEFOLBRAT

The only laboratory in Hong Kong that meets the requirements of accreditation in jadeite jade testing, diamond
authentication and grading, and gold fineness testing. Besides, it is the first laboratory in Hong Kong to obtain Chinese
national standards GB/T9288 accreditation in gold testing

BEE—RANMFEEERABRINL - HOLEENLIREESAERNNAEFLEEPD - POBEEEREMNEZPEERIRE
GB/T9288 =1 M5 A IAIE ZIXAFE L E P10

Victoria Gemology Institute Limited #ZF| =G %

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National Accreditation Board (ANAB) and the accreditation of the
International Laboratory Accreditation Cooperation (ILAC) and is authorised to issue internationally recognised reports for
diamond grading, jadeite jade, ruby, sapphire and emerald testing

BEBYEEEZRIATZEHE S ANSI-ASQ National Accreditation Board (ANAB) BYISO/IEC 17025 #Z K E PR EIAT] S EHLR
International Laboratory Accreditation Cooperation (ILAC) FIAT] - OISR EFRATIEARKRS - 3F5R  AF0 -  BEAKR
HEENRS

Guangzhou Victoria Jewelry Testing Company Limited I M2 F X E10MNERA S

Passed the strict assessment of the China National Accreditation Service for Conformity Assessment (CNAS) and has been
officially granted the Laboratory Accreditation Certificate (Registration No.: CNAS L23718). This accreditation signifies that
Guangzhou VGl is now legally authorised to use both the CNAS national accreditation mark and the ILAC Mutual
Recognition Arrangement mark within the accredited scope

BEPEEBRNEEXRINTEZRS (CNAS) MBS - IEXFRRSLWEINCIES (J£MS : CNAS L23718) - Xtr&&T VG
oI INTSEE RN & A FHCNASE KA T AR KILACH B #FGA TN ARIC

The Kimberley Process Certification Scheme £ {87 i# 2 E FrilE 5l £ (KPCS)
All our suppliers are required to fulfill the KPCS which ensures the rough diamonds supplied are not “conflict diamonds”
EHRFBHREEIYFTEKPCSHEX LIBRRWAIhAEARFHIE T PREG

National Gemstone Testing Center (NGTC) ERXMkEEAREEER K PO

The Group collaborated with the NGTC and became one of the first jewellery brands to launch e-certificate, making joint
efforts to provide quality assurance for consumers

ERSEXRETARELRERRPOEFESF  RABMELEFIEBORERE - HEDERZRHAERIE

BABBEERELHGIAFERKR S RRERSWIAESERD
Became the First Hong Kong Jewellery Retailer to Launch the GIA Cultured Pearl Classification Report Service
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EXCELLENT SERVICE
SRS

7

"Delivering the Beauty of Love with Six Hear-ffé- S
Customer Service Programme

TRMENE BABRE MERSYH 0 0

Z

Hong Kong Retail Management Association Research Management Ltd.

BETETENS

"Quality Service Benchmarking Assessment" : "Mystery Shopper Programme” :

Received an average performance score of over 96% in January-March 2026 Received an average score of 96 by Hong Kong branches in January-March 2026
MRS ®ETE, - L AT TS S

T2026F 123/ A - PRI D E6% L L T2026F1E3RHE - FBEERSFI90E96D

e s
o 25 &
aa FEm
- H ¥ouys¥
FHBBEEETEAKE SolveC i P vl N BERss 4 * . \w
TOURISM SERVICES Hong Kong Tap Serice Brand Ten Year L ﬂ"""“"x'"" a2 B CUSTOMER SERVICE ,’oumnimmsmm Hﬁﬁg;}:‘"\gbﬁ%
[, AWARD ERNEENE
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ABOUT LUKFOOK
RT 7 13

A leading jewellery retailer in Mainland and Hong Kong
Nt R EBTEZRFEED Z—

Main Business 2 \IIS

The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a variety of gold and platinum
jewellery and gem-set jewellery products

ERETBENEILETRTEMARFTRM @R - 121 - #R - BIRENKEEWS

Milestone B2

. S BIF1994 K% 20044 o F2014568 F2015%38 W& ZEEH ( ER)

A T Frme L = AU RADe Beers HIR/25(2882.HK)

= = HEmEERBERE - P EER50% N = FNEED RAKE T AE

S P ‘Opened its first Listed on the Main Acquired 50% Qlj'a“ﬁed as Acquired 3DG

IfF—) e licensed shop and Board of Hong Kong interest in CGS in a Sightholder HOLDINGS

selt-operated shop self-operated shop Stock Exchange in June 2014 of De Beers (INTERNATIONAL)
In Hong Kong in Mainland in 1994 1997 in March 2015 LIMITED (2882.HK)

in 1991 and 2004, as a subsidiary

respectively
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DIVIDEND
K2

Y-o-Y Changes
RETME

FY2026 FY2025
(HK$) (B7m) 2026014 202504 4F

HK$1.87

HK$3.48

Final Dividend per Share
SRASHRS AL
HK$0.55
HK$1.57
45%

1.Dividend Policy: Dividend payout ratio at 40-45%
IRBBUER - IKEEEE7940-45%

HK$0.55

HK$0.55

HK$1.10

59%

+86.1%

+85.5%

0.0%

+42.7%

-13.7p.p.
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FY2022-2026 OPERATING PERFORMANCE
2022-2026MF=FinZRI

(HK$M)
(BETT)
40,000 r 36.7%
33.1%
35,000 |
27.6% 27.0% 27.2%
30,000
25000 f 15.4%
14.0% 13.2% 13.8% ’
10.6%
20,000 11.9% 11.5% 11.7%
10.7% ’ 17,205
o)
15326 8.0%
15,000
10,000
>000 2,648
2,116 '
1758 1412 1068
0
FY2022 FY2023 FY2024 FY2025 FY2026
2022015 202304 20244 202504 2026
mm Revenue mmm Operating Profit mmm Profit for the Year ——Qverall Gross Margin ——Operating Margin ——Net Margin
WA ZKEmAl FRER BIAEN R KEEN R eI ES

T 40.0%

+ 30.0%

T 20.0%

+ 10.0%

+ 0.0%

1 -10.0%

-20.0%
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1H&ZH FY2021-2026 OPERATING PERFORMANCE
2021-2026 L3 & M ¥EME Bz

(HK$M)
(BETT)
40,000 38.00%
34.70%
32.70% 33_40%//
35,000 | -
2% 0
26'_8%/_Q-1%/27.70% 27.80% 26'7M
30,000
18.00%
25,000 .209
14.0% 14.0% 14.7% 15.20% o
11.80% 12.40% 11.10% 11.40%
9 9.80% 13.60%
20000 | 11.7% 12.0% 11.8% 12.60%
9.80% 10.40% .
7.70% 8.20% 8.80%
15,000
10,362
| 7486 7,840 7,893 s
5,591 6,147 5,573 0405 5,449 '
5,000 |
1,868 |
780 654 863 738 818 658 758 627 140943 976 815 536 417 876 651 780 601 1,414
0
1H FY2022 2H FY2022 1H FY2023 2H FY2023 1H FY2024 2H FY2024 1H FY2025 2H FY2025 1H FY2026 2H FY2026
2022 LM 2022 F ¥ 2023 LM 2023 F W E 2024 LM 2024 F ¥ 2025 ¥ 2025 F W& 2026 L3 2026 ¥
mm Revenue mmm Operating Profit mmm Profit for the Year ——Qverall Gross Margin ——Operating Margin ——Net Margin
WA ZKEmAl FRER BIAEN R KEEN R eI ES

40.0%

+ 30.0%

T 20.0%

+ 10.0%

+ 0.0%

1 -10.0%

-20.0%
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REVENUE AND PROFIT ANALYSIS
WA B 2

Revenue and Segment Profit by Market
Bhia%l 53 RN A K 2 E0E R

1H FY2026 2H FY2026
2026 EFMEF 2026 MEME

57.2%
(57.7%)

56.4%
(64.5%)

N

42.8%
43.6% (42.3%)
Revenue  Segment Profit (35.5%) /
WA D ERE R P
Hong Kong, Macao & Overseas
e | |
Mainland
At

1H FY2026 2H FY2026
2026 L& 2026 F M
Revenue Segment Profit| Segment Profit Margin Revenue Segment Profit | Segment Profit Margin
HK$M B3 & T WA 2 &R A 7 &R m 2R KA 7 &R im Al e

3,859 587 15.2% 5,922 1,495 25.2%
+9.9% +37.3% +3.0p.p. +29.9% +126.2% +10.7p.p.
2,984 274 9.2% 4,440 646 14.5%
+54.2% +118.2% +2.7p.p. +33.0% +42.9% +1.0p.p.
6,843 861 12.6% 10,362 2,141 20.7%
+25.6% +55.6% +24p.p. +31.3% +92.4% +6.6p.p.

Remarks: Comparative figures for FY2025 are shown in brackets J* : #ES/782025M 4 2 tEREF

64



REVENUE AND PROFIT ANALYSIS
L&/\&%*Uﬁﬁ Revenue and Segment Profit by Business

BAlIS5 X 73 BIULA K 53 B8R i F)

1H FY2026 2H FY2026
2026 ¥4 2026 FEWE
6.9% 5.1%
(7.4%) (6.3%)
\ RN
[o)
16.3% 32.1% 16.9% 18.7%
(7.1%) (43.2%) (12.9%) (34.8%)
\ Todmy 55.4% 76.8% \ 17.8%  63.5%
i -12.4% 47 -0 70 A 270 78.0%
P i 1) Goan) (85.5%) (7.4%)  (57.8%) (80.8%)
Retailing 2& B B /
Wholesaling #t&
Licensing g\l % . .
1H FY2026 2H FY2026
2026 L4015 2026~
Revenue Segment Profit | Segment Profit Margin Revenue Segment Profit | Segment Profit Margin
HKSM B5E T LN 7 EREF DEREFIE LN pax:ibeil DEETZ
5,255 477 9.1% 8,088 1,360 16.8%
+12.8% +24.6% +0.9p.p. +27.0% +111.2% +6.7p.p.
1,117 108 9.7% 1,748 382 21.9%
+190.6% +257.5% +27.5p.p. +71.0% +361.9% +13.8p.p.
2,451 108 4.4% 3,285 382 11.6%
+104.3% +257.5% +10.1p.p. +43.5% +361.9% +8.0p.p.
471 276 58.6% 526 399 75.9%
+16.6% +15.5% -0.6p.p. 5.2% +3.3% -1.4p.p.
6,843 861 12.6% 10,362 2,141 20.7%
+25.6% +55.6% +2.4p.p. 31.3% +92.4% +6.6p.p.

Remarks: Comparative figures for FY2025 are shown in brackets 3 : {5 WR2025ME 2 LEREF
1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue

FIFEERHER A = TIMIERWSWA+ 2 EREI# R BLA



REVENUE AND PROFIT ANALYSIS

WA Bas R 734

Sales Gross Profit

HE EF
Gold & Platinum3
=ERHED3 . .
Fixed Price Jewellery
EME I

HK$M BR#E T

Sales! and Gross Profit? by Product
B mX 7 R ELREF2

1H FY2026
2026 E¥WE

64.3%
(73.1%)

\

59.7%
(66.7%)

40.3;%:
(33.3%) 3579
(26.9%)

1H FY2026 2H FY2026
2026 £+ 2026 N
Sales! Gross Profit? Gross Margin Sales! Gross Profit? Gross Margin
HEL EF2 ER= HE! EF2 ER=

4,096 1,240 30.3%
+11.0% +22.3% +2.8p.p.
2,276 838 36.8%
+67.9% +65.6% -0.5p.p.
6,372 2,078 32.6%
+26.3% +36.7% +2.5p.p.

Remarks: Comparative figures for FY2025 are shown in brackets J* : #5/782025MF 2 LEREF

1Sales = Revenue — Licensing Income fHE=A - REWSWA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income EX=45&EF — @R SKAEF]
3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price #& AT Z2EREEMMHNERESHENES RATm (BISEEN )

2H FY2026
2026 MEME

67.8%
(69.4%)

\

32.2%
(30.6%)

—

6,673 2,266 34.0%
+30.1% +72.8% +8.5 p.p.
3,163 1,253 39.6%
+40.1% +36.5% -1.0 p.p.
9,836 3,519 35.8%
+33.0% +57.9% +5.6 p.p.
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

3t XU A Boad R o LAY 553l 70

5.
(7.

Revenue Segment Profit
A B0

Retailing 2& [ |
Wholesaling #t%&
Licensing @izl [

HK$M B3 & T

3,744
+8.9%

81
+89.0%

1,241t
+52.7%

33
+3.8%

3,859
+9.9%

Hong Kong, Macao and Overseas
&& BB

1H FY2026
2026 E¥MF
97.0%
(97.9%)

8%
5%)
10.6%
(-5.3%)

Revenue Segment Profit | Segment Profit Margin
WA S EBEF SEREFI=

83.6%
(97.8%)

1H FY2026 2H FY2026
2026 L3415 2026 F
Revenue Segment Profit | Segment Profit Margin
LN 53 8RE T S ERE =R

491 13.1%
+17.4% +0.9p.p.
62 76.2%
+373.8%? +128.8p.p.
62 5.0%
+373.8%? +7.8p.p.
34 103.2%

+5.9% +2.1p.p.
587 15.2%
+37.3% +3.0p.p.

Remarks: Comparative figures for FY2025 are shown in brackets i : {55 R72025ME 2 LR F
L Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue ZEZEFEHMHEAUA = WML SZUIA + 2 ERiEIHEZUZA

2H FY2026
2026 MEME

8o 97.9%
8% 97.3%
1.8%  (83.3%) (97.3%)
(2.8%)
0.4%
21.4%
(0.4%) (13.9%)
1.7%

(2.3%)

5,795 1,148 19.8%
+30.7% +108.3% +7.4 p.p.
102 320 314.3%
-1.9% +248.3% +226.2 p.p.
1,351 320 23.7%
+4.0% +248.3% +16.6 p.p.
26 27 105.4%
+43.4% +47.3% +2.8 p.p.
5,922 1,495 25.2%
+30.0% +126.2% +10.7 p.p.

67



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
#h XU A Bos Al o A AN S5 %l 73

Mainland
At
2H FY2026
1H6T—_{z|9l'lz7j6$ 2026 N ¥
2026_E10
11.3%
&‘91-;’?) (14.4%)
7o 50.6% X
(63.1%) 51.7%
P (58.1%)
Revenue ~Segment Profit 37.1%
WA S EREF (27.5%)

N

34.7%
= (17.7%)

N

1H FY2026
2026 £+

Retailing B€& .
Wholesaling #t%
Licensing @ h# 55 .

2H FY2026
2026 F ¥ MHF

Revenue Segment Profit Segment Profit Margin
WA S ERER S EREFI=

Revenue Segment Profit| Segment Profit Margin
HK$M BE#ET S EREF S ERE =R

1,510 -14 -0.9% 2,294 212 9.3%
+23.6% -60.1% +2.0p.p. +18.4% +128.4% +4.5 p.p.
1,036 46 4.4% 1,646 61 3.7%
+203.4% +200.0% +17.8p.p. +79.4% +749.3% +4.7 p.p.
1,210 46 3.8% 1,935 61 3.2%
+212.6%! +200.0% +15.7p.p. +95.2% +749.3% +4.1 p.p.
438 242 55.3% 500 373 74.4%
+17.7% +16.9% -0.3p.p. +3.9% +1.1% -2.0 p.p.
2,984 274 9.2% 4,440 646 14.6%
+54.2% +118.2% +2.7p.p. +33.0% +42.9% +1.0 p.p.
Remarks: Comparative figures for FY2025 are shown in brackets 3T : &SR A82025W & Z LtEREF 68

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue ZEZEEHHEELA = WIMERWSWA + 2 EBEHEEULA



MARGIN ANALYSIS

1H&2H ¥ MFE R FHME —_—
30% -
Segment Profit Margin by Market 30% - 25.2% 2139 21.3%
FEREFIZR (UUhiaxl5) 22.3% o o
0% 14.5% 20% -
o - 0,
[l Mainland 13.5% 14.6%
P 9.0%
10% - 10% -
. Hong Kong, Macao & Overseas 9.8% 6.5% 9.2%
&% ORI TRESH o
0% r r T . . . r
0%
1H 2H 1H 2H 1H 2H 1H 2H - - -
FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2026 FY2026 FY2023 FY2024 FY2025 FY2026
-10% -
Segme/r& Pf_pfit Ma\rgir;l b\y;l\usiness 100% - 80% 1  737% 69.6% 69.2% 67.8%
7 2B a Fl =R (L,ul!j: "ZUJJ) . 75.49% . 77.4% 75.9% —
80% | 72.1% > 71.8% 67.0% o o 60% -
. . e 2% 58.6%
L
40% -
40% - 8.2% 9 16.8%
B Retailing 7.2% 8.2% 11.0% 8.7% 101%  91% o ) 7.8% 9.8% 93% 13.8%
BE 20% | 9.2% 3.9% 7.5% 0.6% 7% 3% Aen 20% 1 659 4.4% 0.4% 8.5%
e — . (o} B —)
———— = > /‘—:‘/‘ A — "
| Adjusted Wholesaling® o W 20 1M 2HFY2024  TH 2HFY2025 1HFY2026 2HFY2026 0% V2023 FY2024 FY2025  FY2026
ZIFEM KR 209 J FY2023 FY2023 FY2024 FY2025
Gross Margin by Product 60% 1 60% -
EMNE (LIF=mXla) 40.6% 39.6%
40% 1 300%  30.5% ' ————— 40% - '
[ Fixed Price Jewellery E———— . ZSV
N 303% 34.0% 4//32‘6cy
20% - 27.5% 25.5% ’ 20% - 26.4% o
. C— B (]
% 1% 19.5%
| i 19.1% 19.1% 17.4% 19.3%
B Sﬁoéj}%é’gtmum 0% . : : : , : . . 0% . - -
TR 1H 2H 1H 2H 1H 2H 1H 2H FY2023 FY2024 FY2025 FY2026

FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2026 FY2026

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)
KPR D EVENZE = HERW S Z 5 EEF + (WIMERWSIWA + 2 ENEHERIA)



REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
3t DX 73 B e MR 2 A LA S5 3l 73

Hong Kong, Macao and Overseas \YEIRIET !
R T §i=3 i pi

100% -
125% 1 109.1% 9 102.7%
7 104.9% 103.5% 100.8% 101.1% ° 103.2% 105.4% 71.7% 74.8% 76.4% 74.4%
100% - 75% - ——706%  g53%
55.6% 55.3%
75% -
1H&2H .
e o °0%
R % 9 9% 198% 125%  11.6% 9
TaE s 93%  120% 94%  122%  1p49 131% U0 N OFN09%  oue L 4s% 8% 9.3%
()0 . ° M o, L. (o] 0,
2% 1 48  -28%  54% 04%  -2.8%  71% 50% = 66%  S1%  72% o 9% -09% 3.2%
0% T T T T T T T 1 0% ., r \ s -11'9/0 —
_259% 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
2% 7 Fy2003  FY2023  FY2024  FY2024  FY2025  FY2025  FY2026  FY2026 5o, | FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2026 FY2026
106.5% 9 %0% 1
115% - 27 102.0% 101.6% 104.2% 73.2% . .
o 68.1% 67.4% 65.5%
90% - 65% -
65% -
Full Year o 12.1%
[¢) .
2 40% 1 8.5% 10.6% 12.3% L2 5 70/0 oo% 1.8% >-2%
0 14.8% . 7 6.6% o
15% - 0.5% 3.0% % — 15% 1 ’ -4.0% 34%
\ ——
T T T 1 T T \ 1
-10% - FY2023 FY2024 FY2025 FY2026 -10% - FY2023 FY2024 FY2025 FY2026
. Licensing Businessan k&l 55 . Retailing BusinessZ £ \II55 Adjusted Wholesaling Business! £ fF 7 #t & /551
1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue) 70

KPR R D EENER = #RWSZ 28 EH + (WIMERWSWA+ 2 B A BA)



RETAILING ANALYSIS

TED

Y-o0-Y Changes #F %1t

FY2026 FY2025
20261 2025

FY2026 FY2025

WA H# I EM WA T8 I EH

+18% -25% +23% -2% +26% -19% -22% +7%
+19% -28% +23% -2% +26% -22% -32% +18%
+15% -14% +23% -2% +26% -8% -8% +1%
+19% -28% +22% -6% +30% -24% -31% +11%
+20% -32% +22% -8% +32% -28% -43% +26%
+16% -15% +22% -5% +28% -10% -14% +5%
+4% -12% +28% +10% +16% +30% +23% +5%
+4% -11% +27% +12% +13% +31% +23% +7%
+1% -14% +34% +8% +25% +24% +24% -7%

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook & 3DG Jewellery's self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed
shops and e-commerce business. BEfHEB K AR —BABREEEBEETULLBINETEZASEHHEETNER - AREEHAEEREERBEFBSHNHEHEDN

**Revenue represented sales of Lukfook, sub-brands and 3DG Jewellery's self-operated shop and such data did not include sales of licensed shops and e-commerce business.
WARNE - BlmEREESERNEEENHEED - BREEAAESEmEENEFESHEDN

***YoY changes and SSSG in Mainland are denominated in RMB. Aith 712 F B{E REEHEMARTRITE

****ASP in Mainland included value-added tax (VAT). A9 EN B ILER
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RETAILING ANALYSIS ON MAINLAND
N2 E D

Same Store Sales Growth E[E{HE&EIEE

FY2026 FY2025
20260 2025 F

Gold & Fixed Price

Licensed/
Speciality Shops
mhEIE/ 1S

Licensed/
Speciality Shops
s/ Z ]IS

Overall

Licensed/ Speciality Shops
mhEIE/11IE

Self-operated Shops BE&

+20%

+5%

+4%

+12%

+6%

+4%

+2%

+15%

Gold & Fixed Price
Platinum Jewellery (K
HERHEE EffEth =

+22% +15%
+3% +16%
+3% +12%
+7% +49%
+3% +27%
+2% +33%
+2% +3%
+10% +57%
+1% +34%

+2%

+28%

+25%

+14%

+12%

+13%

+18%

+56%

+8%

+9%

: Overall
Platinum Jewellery B4 (%
HERHEE EMEm
+7% -14% +2%
+2% -21% -2%
+5% -22% 0%
N/A N/A N/A
-6% -5% -5%
-13% -35% -14%
+10% -30% 0%
-4% -21% -8%
0% -11% -2%

+1%

+2%

-3%

+5%

+13%

-9%

+5%

+4%

+6%

* Same store sales growth represented a comparison of sales of the same Lukfook & 3DG Jewellery's shop having full day operations in the comparable periods and such data did not include sales of e-commerce business.

BEHEBEANE—EBAEAEEEETOULERANETEZAESCHHESNIER  AREEHAFOERETESHWHEEM -
** SSSG in Mainland are denominated in RMB Wit 7 B IEHEEMARTRITE -



QUARTERLY SAME STORE SALES GROWTH

F=EREEHEEBK

FY2023 FY2024 FY2025 FY2026
2023 2024 2025 & 2026045
ol o2l o3l o o1l 02| 03] 04

1% +40%  -10%  +83%  +62%  +31% +67% 5%  -34%  -35%  -22%  -10%  +5% +10% +15%  +33%
4% +62% 5%  +92%  +67%  +30% +78%  +3%  -33%  -38%  -26%  -17% 0%  +6% +15%  +42%
+4% +68%  -1%  +87%  +58%  +15% +55% 6% -44%  -52%  -44%  -39%  -27%  -23%  -25%  -15%
19%  -8%  -21%  +66%  +54%  +36% +37%  -24% -36%  -24% 7%  +12% +19%  +25%  +17%  +10%
$2%  +50%  -8% +124%  +75% +41% +80%  -4%  -36%  -38%  -24%  -11%  +3% +11% +16%  +39%
+15%  +79% 1%  +145% +81%  +39% +92%  +4% -35%  -41%  -29%  20% 4%  +6% +17%  +52%
+10% +85%  +3%  +135% +70% +22% +65% 6%  -46%  -54%  -46%  -41%  -30%  -23%  -24%  -9%
21%  -10% -23%  +88%  +65%  +52% +46%  -24%  -38%  -25% 9%  +13%  +19%  +27%  +14%  +11%
8% 4%  -35% 6%  +3% 8% +18%  -10% -24%  -29%  -11%  +2% +19%  +3%  +7%  -1%
26%  +3%  -33% 3% +6% 5% +22% 3% -19%  -27%  -12%  +1% +20%  +3% 2%  -1%
30%  +0% -38%  -13%  -6%  -21%  +3%  -17% -36%  -41%  -33%  26%  -12%  -25%  -37%  -40%
34%  -23%  -38%  -15%  -3%  -20% 2%  -39% -41%  -37%  -1%  +14% +16%  +8%  +56%  -5%

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook & 3DG Jewellery's self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed

shops and e-commerce business. BEHEBK AR —B AN BEEEEBEETULRNAETEASZHHEENER - ARBEHFFEERBERBFEBSHNHEEN -

** SSSG in Mainland are denominated in RMBAMT 2 BEHEMARTRITE



LUKFOOK's AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE

NEERVTHRAENS M P9EN

Average Ticket Size
BRYIHE
$ (in terms of

respective currency )

70 (BB M B T 5)
25,000 -
19,600 131.7%
20,000 -
17,400
o)
15,900 16400  134.3%
15,000 -
12,200 14900 1 327%
10,900
10,000 1 11,200
10,400
— 6,900
5,000 - 5,900
0 T T
FY2024 FY2025 FY2026
2024 & 2025 2026

pmmmHong Kong & Macao-China UnionPay ~ pmmsmMacao  mmmmHong Kong  msssmMainland
FEBLR T - PEREK A &5E

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macao

FERRNUPEREK - XfHE - MEXNHAEMEER

*Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) RIR/NEBE S (R BFERITEFES5 W)
**ASP in Mainland included value-added tax (VAT) Rt EN B L ET

$ (in terms of
respective currency )

Fixed Price Jewellery Average Selling Price
EffathrrmEeEfN

Diamond, jadeite, gem stones and pearl products
Wha - BHR . FTARDKRTSR

7t (MMM S it E)
15,400
13,400
15,000 - — '
11,300 13.3%
10,000 - 13,100
11,700 9,800 126.9%
5,000 -
6,300 6,100 5600 18.3%
0 : :
FY2024 FY2025 FY2026
2024 20250 & 2026 E

$ (in terms of
respective currency )

Overall Fixed Price Jewellery

70 (MUABRIB i &) BRENEIM " m
10,000 - 8,300 126.3%
6,500
5,000 - — 6,500 1 27.2%
5,000 5,100
3,000 121.8%
2,000 2,500
0 . .
FY2024 FY2025 FY2026
202414 20251 2 202614

mmmmMacao mmmmHong Kong — mmmmMainland
A aE
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WHOLESALING REVENUE ANALYSIS
MAEWA DN

Wholesaling Revenue by Region

#HERUWA (UAHhinkl5)

(% of Revenue)
(WA SEE %)

100% -
90% -
80% -
70% -

60% -

HK$2.68B
—26.810ETT
(1 113.0%)

50% -
40% -
30% -

20% -

10% - HK$0.18B
1.812387T
)
0% (1 24.4%)
FY2024 FY2025 FY2026
2024 % 20255 202615
Il Hong Kong &3& [ Mainland Ayttt

(% of Revenue)

(WA SEE %)
100% -
| [FixedPrice  80% -
Jewellery
ENEm
60% -
.Gold & Platinum
(tqthers)
E%E%ﬂﬁ(ﬁﬁﬂ)‘m% J
[ scrap Gold &
Platinum o
wepmamy 20%
0% -
(% of Revenue)
(KA 5EE%)
100% -
o 80% -
[ Fixed Price
Jewellery
(/N
ENEMm 60% -
.Gold & Platinum
zegme 0% -

20%

0%

Wholesaling Revenue by Product
HARWA (XF=mEl43)

Hong Kong, Macao and Overseas

&8 B AE5N

HK$110.1M
110.15 /5787t
/ (160.5%)

HK$1.0M

[ 10E5BT
(1 76.8%)

FY2026
202604 %

FY2025
20250 2

FY2024
2024712

Mainland
At

HK$2.14B!
_ 2137z
/ (1 131.2%)

HK$545M
54587
(1 62.7%)
FY2024 FY2025 FY2026
2024 2025M 20264 75



TOTAL OPERATING EXPENSES

(% of Revenue)

B4 4R A (WA 5EE%)
/l_.\zI (=] a:Fi 15.0% 19.6% 17.3% (113.7%)
(HK$M)
(B3%87T)
3000 - 2,970
Other Expenses
HitH 2
2,613 3.7% 644 (19.7%)
2 -
.Advertising & Marketing 200 2,298
[ERMIRET 4.5% 619 1.0% (1 7.7%)
[l Depreciation & Amortisation 2000 - 3.3% 550 Lo, 1.3% (115.4%)
HrIH RS 470
0.6% 1.9% 22% (152%)
Depreciation of ROU assets of leases 1500 - 0.9%
(include rental concession) 3.5% 1.3% 0
HYOERNE~TIHEFEESNE) 2.2% ° ° (132.2%)
. Short-term leases and variable lease 11% 1.2% 2.0% (1108.9%)
payments 1000 - e 1.0%
FEHPEE RO THERMNR 1.9%
Payroll-Variable
#BN-F3h
500 - 7.8% 5.7% (17.8%)
4.3%
[ Payroll-Fixed ’
M- EE
0 1 1
FY2024 FY2025 FY2026
202405 20255 2026014
HK$M FY2024 FY2025 FY2026
Depreciation of ROU assets E £ £ & E AN EFIH 347 406 381
Rent concession related to COVID-19 e & 1E 2 & M= 0 0 0
*Depreciation of ROU assets of leases(include rental concession)
RAE AR (D ES ) - - =
Short-term leases and variable lease payments
SRR RO T F R = = o
Interest expense related to lease SHEEBRWAEF 24 41 35
Total rent related expenses S &2 560 586 643

Variance compared to prior year 5EFRHAELER N/A +4.6% +9.8%



TH&Z2H FY2024-2026 TOTAL OPERATING EXPENSES
2024-2026 ¥ K N EMERKLEAX

21.3%
’ 18.4% 19.1%

(HK$M)

o
T‘Ej'.jit-l?liizﬁ (EFET) 14.3% 15.7% \16-15

1,666

Other Expenses

HitAF s 1600 -
1,453
Advertising & Marketing 1400 -
[ [TERTIHET 1228 1,304
1200 - : 1,160
- Depreciation & Amortisation 1,070
b [=p87 3

1000

. Depreciation of ROU assets (include
rental concession) 800
ERANEFTIR (BEHEEME)

Short-term leases and variable lease 600
payments
FEERA R R O TSR
400
- Payroll-Variable
-2 5h
200

-PayroII—Fixed
#EM-EE 0

1H 2024 2H 2024 1H 2025 2H 2025 1H 2026 2H 2026
2024 ¥ 5 2024 N ¥4 2025 £ 20254 2026 b+ 2026 T4
HK$M
Depreciation of ROU assets
R ARG 164 182 189 205 195 186
Rent concession related to COVID-19
FBEE 2 AR 0 0 0 0 0 0
*Depreciation of ROU assets

(include rental concession)
ERANEFTIH (BEEESME)

Short-term leases, variable lease payments and rental expense
FE AR 5T, o] LA S RRAE B 2

Interest expense related to lease
SHERBRNFEFS o 1> 20 21 19 16
Total rent related expenses S &z 253 307 277 295 300 343

Variances compared to prior year 58 RIHAELE +38% +30% +9% -4% +8% +16%



INVENTORY ANALYSIS

FRDM

(HK$M)
(B/3787T)

14,000
12,000
10,000
8,000
6,000
4,000

2,000

Closing Inventories
HAAREFE

. Fixed Price Jewellery

FY2025 FY2026
ToVIN) 2= I}
202507 & 2026 14617
(136.1%)
10,739
8,667 57%
(131.8%)
6,579 46% 5,950
(143.0%)
48% 4,160 T
59%
47% . 6,217 o
52% 54/0 SN 3% 2,456 (117.8%) [
53% (i) (121.7%) IREE
HK, Macao & Overseas ' Mainland ' Overall ' HK, Macao & Overseas ' Mainland ' Overall
HE - RITIREN A EZ40N HE  RITTRBSN At A
Group’ s Inventory Turnover Days (by Product) Retail Inventory Turnover Days (by Market)?
EHFEERAZBH U~=mEa) EEEEBAEBAH (UMiaka)!

(Turnover Days) FigEs2 HREFLS (Turnover Days) Fi9EHE HIREF R
(BB Average Inventory Closing Inventory (SEA=F=4)] Average Inventory Closing Inventory
FY2026| Y-o-Y Changes FY2026| Y-o-Y Changes FY2026| Y-o-Y Changes FY2026| Y-o-Y Changes
20264 REDL 2026 & RELIE 20264 REDIE 2026 5 RETIL
346 +70 419 +113
250 +29 281 +44
627 -239 678 -201
445 +96 537 +156
436 +9 503 +52

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory

T BEBRNRRAGEREEEST - ARENEEEENPL20%

1 Self-operated shops and e-commerce business only RIREE 5K FES WS

2 (Opening Inventory + Closing Inventory) +2+COGS (excluded Cost of Licensing Income)* Number of days for the Period ( B3#)%F 5% + H3RFHT ) + 2+ 8K (HIFRMBWS 2K ) *HNBEH
3 Closing Inventory + COGS (excluded Cost of Licensing Income)* Number of Days for the Period iR & + 55 a A ( HIBRMAGW S Z A A ) *HIN B

Gold & Platinum
=& RAS

EME
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EXTENSIVE RETAIL NETWORK
BREEN 4

Countries and Regions Main-brands/Sub-brands/Product Lines As at 12 Jun 2026 Mix [ Asat31Mar2026 | Asat31Mar2025 [ Changes
ER KX Fmhg /B mhE /s T2026F6H12H i) T2026%F3H31H T2025%3H31H Tk

Lukfook 7~t%& 2%
3DG Jewellery £2& 163 6% 152 99 +53
Mainland At Goldstyle 0 0% 0 1 -1
Lukfook Joaillerie 75485 An &R 6 0% 6 7 -1
Heirloom Fortune &#H & X 10 0% 10 12 -2
Sub-total /Jvit 251 9% 239 193 +46
Lukfook 718 48 2% 48 51 -3
Hong Kong &% 3DG Jewellery £2& 6 0% 6 7 -1
Heirloom Fortune &#H&E X 1 0% 1 0 +1
Self- Sub-total /)it 55 2% 55 58 -3
gﬁerated Lukfook 7518 16 1% 17 18 1
opsS NN . [
EEF;E Macao &[] Lukfook Joaillerie 75815 fR BB 1 0% 1 1 0

Heirloom Fortune &# &% 1 0% 1 0 +1
Sub-total /it 18 1% 19 19 0
Canada fIEX _ 3 0% 3 3
—— Lukfook 7<f&
Australia ;B 6 0% 6 5 +1
Lukfook 7~t& 5 0% 5 5 0
The United States Z£E ‘EH o °
Lukfook Joaillerie 75 t&15 fR BB 1 0% 1 0 +1
_ Lukfook 7<f& 5 0% 5 3 +2
Malaysia Sl S
Lukfook Joaillerie 751815 ma BB 1 0% 1 1 0
Sub-total /Jvit+ 1%
Total it —_ __
Speciali Mainland At 0%
peciality Love LUKFOOK JEWELLERY
Shops Thailand Z=E 0%

Sl T Y N I I N
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EXTENSIVE RETAIL NETWORK
BT EMLS

Countries and Regions Main-brands/Sub-brands/Product Lines
ER KX F mh%/ Bl o ke /FE aa sk

As at 12 Jun 2026 Mix | Asat 31 Mar 2026 As at 31 Mar 2025 Changes
T2026%F6H12H A5 | T2026%3831H F2025%3H31H 1k

Lukfook 7518 2,241 77% 2,341 2,633 -292
3DG Jewellery EEE 94 3% 101 132 -31
Mainland it Goldstyle 15 1% 16 26 -10
Lukfook Joaillerie 75&@#5 frER 29 1% 29 30 -1
Heirloom Fortune &#HE&EX 133 5% 140 148 -8
Sub-total /it 2,512 87% 2,627 2,969 -342
Cambodia Ei#Z 5 0% 5 4 +1
The Philippines JEfRE 3 0% 4 4 0
Licensed Laos 1 0% 1 1 0
Shops
R H IS Australia J23M 1 0% 1 1 0
Lukfook 7~&
Malaysia S5k il 2 0% 1 0 +1
The United States =H 1 0% 1 0 +1
Vietnam #8= 6 0% 6 0 +6
9 0% 9 3 +6
Thailand Z=E
3DG Jewellery £ E& 1 0% 1 1 0
Sub-total /it 1%

Total 21 251 2656 2983
Worldwide Total £ k2 it 2,896 100% 3,005 3,287



EXTENSIVE RETAIL NETWORK
BARZTEMZE

As at 12 Jun 2026 Mix | Asat 31 Mar 2026 As at 31 Mar 2025 Changes
T2026F6H12H iy F2026%3H31H F2025%3H31H &ML

Lukfook 7<\f&@ 2,424 84% 2,524 2,805 -281
3DG Jewellery €25 264 9% 260 239 +21
Goldstyle 15 1% 16 27 -11
Lukfook Joaillerie 775 mE 38 1% 38 39 -1
Heirloom Fortune f&/#E X 145 5% 152 160 -8

Love LUKFOOK JEWELLERY 0%

Total 21t 2,896 100% 3,005 3,287

As at 12 Jun 2026 Mix | Asat 31 Mar 2026 As at 31 Mar 2025 Changes
T2026F6H12H =y T2026%F3H31H T2025%3H31H Mk

Mainland At 2,772 96% 2,880 3,179 -299

Regions

W Hong Kong and Macao &8 & /2P 73 2% 74 77 -3

Overseas @%b 51 2%
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LUKFOOK & 3DG Jewellery \\
DISTRIBUTION NETWORK IN MAINLAND

e I\ B Total No. of shops 524 : 2,880 (-299 )
NE KBRS A HE NS | <
Total No. of Licensees frh&E 54 716 (-30)
Total No. of Provinces & 5.3 27 (0)
As at 31 Mar 2026 T IO
Total No. of Municipalities EfEfH 2 4(0
F202643531H o P - (9
Total No. of Cities ¥ =% 517 ( -18)
Self-operated | Licensed/Speciality
Shops Shops Provinces Municipalities
BEE mha s/ Ei ]IS b & BEM
109(+25) 760(-115) 869(-90) 171(-14)
54(+5) 409(- 463(-58) 104(-7)
22(+10) 795(-68) 87(-1)
51(+3) 565(-59) 124(-13)
4(+4) = 188(-24) 31(-3)
Total 24k 240(+47) 2,640(-346) 2,880(-299) 517(-38)
27.1%
Self-operated Shops | Licensed/Speciality Shops Municipalities/ Cities
BEE o8 s/ 17115 2% BREm/ET
. Northern China fEit& .Tierl —#
Bl castern China t5E Wriern —%
Southern China FF& Tier Il =4 148(+28) 823(-38) 971(-10) 16(+1)
Central China e [&
e Tier IV & below MU&SLM 42(+8) 505(-50) 547(-42) 30(+6)
Western China fEfg @
20(+7) 426(-51) 446(-44) 65(+9)
30(+4) 886(-207) 916(-203) 410(-54)
R ks 3%
em‘?f:espercentages refer to the contribution to the total no. of shops in Mainland B2 tEFRIZIEE B I AME R R 2 St Total 2% 240(+47) 2,640(-346) 2,880(-299) 521(-38)

Figures in brackets refer to the 12-month changes #ESANEF 121 B 2B
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FINANCIAL PERFORMANCE SINCE IPO

B EhZ W E 55 e

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.

1997%F - NEEAEFEEBRXZMER LT

Revenue WA
8% CAGR FESIBEKXR

Average Dividend Payout Ratio

P19 EREEE 50%

Profit for the Year R F
12% CAGR FEFIEKXE

Average Return on Equity
FIHRANREHRE 16%

Market Capitalisation reached HK$12.4 billion (as at 24 Jun 2026)
1B 1240 BT (#F20266/524H)

30 times since IPO

AFERHERN301E

Net Asset Value reached HK$15.0 billion
A RFER15010E T

69 times since IPO

AHBIETHENGIE
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD

FHESNBRBEAEEEN=R

Gross Margin

Gross margin of gold sales
is not highly correlated to the gold price fluctuation
BEFRZENRSEENMEETHIHEREAKR

of Gold Sales Full Year 2%
EERHEENER US$ ==
40% 32.6% - 4,500
26.3% (/T?}p.p.) 1{ 4,000
30% 21.0% 21.8% 19.2% (171pp) __~"0S$3937 1 3500
470 : 9 4 3,000
(15.7p.p) (10.8p.p) 17.4% 17.2% —— (129.8%) ,
0% 15.2% 15.0% 15.3% (l44pp) (J,O2pp) (T ZOpp) C— - 4 2,500
°r  (116p.p) (10.2p.p) (103pp) _—" | T " - US$2,583 1 2,000
— AU R R 129.8% ]
o || e —m - — US$1,822 US$1,818 US$1,805 Us31,989 ( ° 1500
uss{ 257 US$1,285 US$1,263 US$1,462 (124.7%) (102%) (10.7%) (110.2%) 1 1000
(19.2%) (12.2%) (1 1.7%) (115.8%) 1 500
0% T T T T 0
FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026
Gross Margin NP v
of Gold Sales 1H&2H PPER PHE US$==
EERHEERNE
33.9%
40% (104pp) ] 5,000
I 30.2% .4 4500
35% 28.2% 27.5% (13.9pp) £ 1 2000
30% - (17.6p.p) (186pp) 255% . ,
21.5% 18.5% (16lpp) 7 Ussasos| 3500
18.8% 206% 5% 0% , 9 - ' '
25% T (168pp) 178% | (178pp) (137PR) (4300) 1 1799 | 1500 190% | 189% | 0% [ (1121%)4 3,000
20% | 12.7% 15.7% 14.5% (13.3p.p) (1103p.p) (o 1.'5p.0p.) 15.0% (12.0p.p) (139p.p) 4P-Rs . — US$3,372 1 5s00
(125p.p) (131pp) 12.8% (12.9p.p.) " (184%) ,
(118pp) | 12 - US$2,758 5000
15% (+29pp) = _— US$2,408  (136.1%) 12
0% F — e — = US$1,809  USS1836 US$1802 USSLE3S \ccio0, USS1808 US$1952 US$2026 (1234%) { 1,500
US$1297 USSL218 | USS1268 | Uss1302 | USSL260 | ssios  USSL3OL USSLS32 | (1300%) (1198%) (104%)  (101%) Tonoy (1 1a%) (184%) (1121%) 1 1000
5% [ (11L9%) (166%) (122%) (169% (L07%) (1279 (110°%) (1210%) 1 500
O% T T T T T T T T T T T T T T T O
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2026 FY2026

*Y-0-Y Changes are shown in brackets SN AEFRH 2 Tk

— . = Average Gold Price for the period -US$/0z

HRFHEEEME(ET/Z1)

HNETHEEF

Gross Margin of Gold Sales for the Period



DISCLAIMER

A

This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company” ), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever arising
in connection with the statements or information contained herein. You are cautioned not to rely on any of
the forward-looking statements contained herein.

AE kAN EEA (Efr) BRAE ( "ART" ) fwfl - SPFAEERAREIRIIAZIE - NEHRIEATEPTEFRIL e E
R RAEMARR SRRV RS ARIE - &) N INARN S 00 8 iz FRR S, SRR A ERE 1 - AT MEEe B - AATEL
BB ~ PRD) s U R AR A8 R P A A RR s B Rl 5 e S Z AR A AR mABE A SR E - EUL
REZIE) N AN AKE A B R P 3RO R AU BE M R -

-J os -85 -.';



FY2026 Annual Report Investor Relations WeChat
2026 FFH REERZRME

will be uploaded in July 2026
T 202678 L=
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