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TH FY2026 FINANCIAL HIGHLIGHTS
2026 A FMS

Revenue A Basic Earnings per Share sigx =7

Hks 6,84 3mErEs T 25.6% ks 1.05sx - 41.9%

Operating profit 2=

Proposed Interim Dividend per Share sk a8 &

)
Hks 7 80mamsr T 45.4% Hks 0.5 55
Dividend Payout Ratio /R 2L : 52%

Profit Attributable to Equity Holders smsisaAmsims ~ Worldwide total no. of shops 2sEsz

Hks 61 ImErmer 142.5% 3,113 1174




TH FY2026 MOVEMENT IN OPERATING PROFIT
2026 A FEE EHT RN
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(+12.4%)
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BAEAX
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Losses
R RES
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(-17.5%)
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(+45.4%)
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Gross Margin
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:
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FINANCIAL REVIEW
455 =] B

1H FY2025

(HK$M) (B3 7T) 2025 F ¥4 Y-o-Y Changes

SRS RERIE

Revenue WA 6,843 5,449 +25.6%
Gross Profit 7 2,373 1,782 +33.2%

Operating Profit 2& &4 780 536 +45.4%
Profit for the Period BRI F) 601 417 +44.1%

Profit Attributable to Equity Holders X &8 AR &5 &7 619 434 +42.5%

Gross Margin 7% 34.7% 32.7% +2.0 p.p.
Operating Margin £& & F) 2 11.4% 9.8% +1.6 p.p.

Net Margin %52 8.8% 7.7% +1.1p.p.
EBITDA RITAIS ~ BN ~ T IH R MEHRI & A 1,087 836 +29.9%
EBITDA Margin ARi+HI2 ~ HI0 ~ #7IH R MR &A= 15.9% 15.3% +0.6 p.p.
Adjusted EBITDA3 £F%E RITAIR ~ BN ~ #7IH R SR & )3 880 635 +38.4%
Adjusted EBITDA Margin £iF% RIHAIR - FIN - #7IHEREHRT & F = 12.9% 11.7% +1.2 p.p.

==

Total Operating Expenses to Revenue Ratio R E % G ALLER 19.1% 21.3% -2.2 p.p.

Effective Tax Rate SEFrfi =R 19.8% 20.4% -0.6 p.p.
Gold Hedging Gain/(Loss) “& & X b &=/(5 #7) 4 (409) (230) -78.0%

1. Overall Normal Gross Margin 1IE& E#2: 30.2% ( 1H FY2025: 29.8%)
+ Gold Normal Gross Margin& £ 1E & ER=:22.3% ( 1H FY2025: 22.8%)
« Platinum Normal Gross Marginfa< ™= alE 8 EF=: 46.1% ( 1H FY2025: 46.4%)
. YoY average gold price increased by 40.0% and 26.7% for platinum. ‘9 &€ RAS N D BIIEEFH40.0%K26.7% -
. Adjusted EBITDA represents the EBITDA without adding back depreciation of right-of-use assets.. ZIEZEEARITFHE - Hll - fHEMEFERBANAZTARTFES - B - fH RIS 2R ARG ANERIE -
. As of 30 September 2025, the international gold closing prices rose by 24.4% and18.8% compared with the prices on March 31, 2025, and March 31, 2024 respectively.
2025F3H31HMEMRESWEN - 52025F3H31H k2024533 1HMLEA A5 +24.4% K+ 18 8%HIZAE -

Hwn



DIVIDEND
K2

1H FY2025 Y-o-Y Changes

2025 E#MF BREB(E

(HK$) (&7t)

Basic Earnings per Share 5
SREARF] HK$1.05 HK$0.74 +41.9%

Declared EJk :

« Interim Dividend per Share HK$0.55 HK$0.55 0.0 %
BRPHER
» -

Dividend Payout Ratio 529 4% oD

RS LT

1. Dividend Policy: Dividend payout ratio at 40-45%
KB  REEEZEA40-45%



KEY FINANCIAL INDICATORS
EEZWSER

FY2025 1H FY2025

202504 2025 E¥ M
As at 31 Mar 2025 | 6-Month Changes Y-o-Y Changes
(HK$M) (B 5 7E7T) #E2025F3H31H 6 ™BZT(E #%202459830H RETIE
Inventories F 51 12,268 10,739 +14.2% 9,863 +24.4%
Average Inventory Turnover Days! 197 5 FH HL 490 427 +63 504 -14
Closing Inventory Turnover Days? Bik 7 51 E % H2 523 451 +72 512 +11
Cash and Bank Balances I & K R1T4 R 1,1178 1,9148 -41.6% 1,934 -42.2%
2,197 2,196 +0.0% 1,408 +56.1%
Net Cash/ (Borrowing)3 #IME/ (52 (1,080) (282) -282.4% 526 -305.3%
Net Gearing Ratio* &&= 35EEZR 7.9% 2.1% +5.8 p.p. -4.0% +11.9 p.p.
Debt-to-Equity Ratio® f fi & EE =5 37.0% 36.0% +1.0 p.p. 29.7% +7.3 p.p.
Return on Equity (ROE)® i& =X &= [B]# 26 9.1% 8.3% +0.8 p.p. 6.6% +2.5p.p.
Return on Total Assets” 233 F= B4z %7 6.7% 6.1% +0.6 p.p. 5.1% +1.6 p.p.

Current Ratio MREIEE=R 3.1 3.1 -0.0 3.6 -0.5

1 (Opening Inventory + Closing Inventory) +2+COGS (excluded Cost of Licensing Income)* Number of Days for the Period ( B3%F 5t + BAFRGE S ) +2+ 8B mA ( HIBR@AEW S Z A ) *BRN B %
2 Closing Inventory + COGS (excluded Cost of Licensing Income)* Number of Days for the Period Bk Z 53+ B 5T a4 ( FIBRMAES 2 AR ) *HRIN B3
3 Net Cash/ (Borrowing) = Cash and Bank Balances - Bank Borrowing - Gold Loans /¥ &/ (53#) = MERIRTER - RITRA - BEEER
4 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
(KERRITEA + ERITER + RITEX + B2ER - NS RBRITER ) A REINEHEAN SRR REE
5 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company ( KHitA R + R ) + ZRABNEH B AN SR A RiES
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company "ABIZF(E / EENBFHBAN SEMN + RATNEHFA AN SRR RES
7 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets) XA HF1E / TENGFFA AN S5 + (KEBE=+RNE )
8 The balances included structural bank deposit of HK$78M (as at 31/3/2025) and margin deposit of HK$246M (as at 30/9/2025), that classified as derivative financial instrument and other receivables respectively.

e RRTEREEET7,8000MTTE /M TEEMIEIRITEM(31/3/2025) Koy B AE MM W FREY2.4612 B TTRIEE 73R(30/9/2025).



SUMMARY - FINANCIAL POSITION

S5 AR 22

(HK$M) (B57#7T)

Non Current Assets JEREN 5=
Total Assets &%

Non Current Liabilities JERsh 7 =
Current Liabilities ;& fA R

Total Liabilities S5 &

Total Equity Nz S8t
Non-controlling Interest JEZER AN
Shareholders ' Equity & =&

No. of Issued Shares &7 % B

Net Asset Value per Share Sk % &8

4,273
14,319
18,592

465

4,577

5,042
13,550

(79)
13,629
587,107,850

HK$23.08

As at 31 Mar 2025
#ZE2025%F3H31H

4,306
13,592
17,898

433

4,323

4,756
13,142

(61)
13,203
587,107,850

HK$22.38

-0.8%

+5.3%

+3.9%

+7.4%

+5.9%

+6.0%

+3.1%

-29.1%

+3.2%

+0.0%

+3.1%

As at 30 Sep 2024
#E2024F9H830H

4,551
12,544
17,095

434

3,492

3,926
13,169

(50)
13,219
587,107,850

HK$22.43

Y-o-Y Changes
RETIE

-6.1%

+14.2%

+8.8%

+7.0%

+31.1%

+28.4%

+2.9%

-56.5%

+3.1%

+0.0%

+2.9%

10



TH FY2021-2026 OPERATING PERFORMANCE
2021-2026 - ¥ M E=io Rz

(HK$M)
(BFHET)

40,000

35,000

30,000

25,000

20,000

15,000

10,000

5,000

33.2%

26.8% 26.1%

14.0% 14.7%

27.8%

15.2%

11-u

7,486

1,140 943
I —

8.8%
5,591 5,573
3,344
387 293 780 654 818 658
L — I — I —
1H FY2021 1H FY2022 1H FY2023

2021 L3 2022 LM 2023 E¥ME
Revenue mmm Operating Profit mmm Profit for the Period
WA ZEgm A HAE A

(o)
12.6% 9-8%

32.7%

7.7%

5,449

536 417
——

1H FY2024
2024 ¥

Overall Gross Margin
BEAER R

1H FY2025
2025 ¥

—— Operating Margin

FERFIE

34.7%
T 30.0%
T 20.0%
11.4%
T 10.0%
8.8%
T 0.0%
6,843 ]
T -10.0%
780 601 |
I | -20.0%
1H FY2026
2026 E¥F
—Net Margin
PR MBS

11



REVENUE AND PROFIT ANALYSIS
WA Boas R

56.4%
(64.5%)

HK$SM BTG #E T
43.6%
(35.5%) Hong Kong, Macao & Overseas
— & - B KBS

Y-0-Y Changes % EZ 1k

Mainland At
Y-0-Y Changes #%FZ1E

WA D ELET]
Overall Z{F
Hong Kong, Chinal, Y-o0-Y Changes #&FZ1E
Macao, China? & Overseas . . g
FEEE! -
P ERI 12K E5

Revenue Segment Profit

Chinese Mainland3
Sl [

Remarks 7* :

Comparative figures for 1H FY2025 are shown in brackets &5 MW:42025 W F 2 EEREF
1 Hong Kong, China: Hereafter refers to as “Hong Kong" ®E&EE: EEHA "&8 |

2 Macao, China: Hereafter refersto as “Macao” hER|]: FEEFRK TR,

3 Chinese Mainland: Hereafter refers to as  “Mainland” S ERAHM : FEFRA T AM

3,859
+9.9%

2,984
+54.2%

6,843
+25.6%

Revenue and Segment Profit by Market
Biin oW A RS &

N2
"‘*IJ

587
+37.3%

274
+118.2%

861
+55.6%

15.2%
+3.0p.p.

9.2%
+2.7p.p.

12.6%
+2.4p.p.

12



REVENUE AND PROFIT ANALYSIS
WA Boas R

6.9%
(7.4% )
32.1%
16.3% (43.2%)

7.1%
(7.1%) 12.5%

(-124%) 55.4%
(69.2%) 76.8%
(85.5%)

—

Revenue  Segment Profit
WA S EB A

Retailing 2€&

Wholesaling #t %

Licensing me k&I 55

Remarks J* :

Revenue and Segment Profit by Business

BAlISS X 7 BYUIA K 73 BB 7

HK$SM B 5 #E T

Retailing &
Y-0-Y Changes ¥ EZ1E

Wholesaling #t’&
Y-0-Y Changes #%FZ1E

Adjusted &%
Y-0-Y Changes #FZ1E

Licensing mah# 55
Y-0-Y Changes #%FZ1E

Overall (K
Y-0-Y Changes #%FZ1E

Comparative figures for 1H FY2025 are shown in brackets &5 W}2025 £ E Z LERHEF

1. Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties + Inter-Segment Wholesaling Revenue

SRR RWA = WIMERWSWA + 3 EREHEAR A

2. The wholesaling segment turned from a loss of HK$69M in 1H FY2025 to a profit of HK$108M in 1H FY2025

#RWS5E2025 LM ES K698 /I T 2026 XM FE & F108E 58T

5,255
+12.8%

1,117
+190.6%

2,451
+104.3%!

471
+16.6%

6,843
+25.6%

477
+24.6%

108
+257.5%?2

108
+257.5%?2

276
+15.5%

861
+55.6%

9.1%
+0.9p.p.

9.7%
+27.5p.p.

4.4%
+10.1p.p.

58.6%
-0.6p.p.

12.6%
+2.4p.p.

13



REVENUE AND PROFIT ANALYSIS
WA B R 724

Sales! and Gross Profit? by Product

Brmi D HEELREF?

64.3%
(73.1%)

HK$SM B #E T

59.7%

(£6.7%) Gold & Platinum E£ KiAs

Y-0-Y Changes 1ZFZ1E

40.3%

1 1 2o A S R
(33.3%) Fixed Price Jewellery E it & i

35.7% Y-0-Y Changes #EZ 1L

(26.9%)

Overall (&
Y-0-Y Changes #FZ1E

Sales Gross Profit

e E£7 Gold & Fixed Price Gold EE R EMNER
Y-0-Y Changes #FZ1E

coldaratnum g2k |

Fixed Price Jewellery M &1 . Y-0-Y Changes 1#2E 251

Remarks T :
Comparative figures for 1H FY2025 are shown in brackets &5 M:#82025 ¥ F Z EEREF

1 Sales = Revenue — Licensing Income f5&=UA-m@hESSUTA
2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income EF|=4&EF] — @GS AER

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
B2 RS REREEFMHNERESHENES KRBT m (BIFEEN )
4 YoY average gold price increased by 40.0% and 26.7% for platinum. F &% REEE N 1E D 3R FH40.0%K%26.7% -

4,096
+11.0%

2,276
+67.9%

6,372
+26.3%

5,683
+30.7%

89.2%
+3.0 p.p.

1,240
+22.3%

838
+65.6%

2,078
+36.7%

1,640
+34.2%

78.9%
-1.5 p.p.

30.3%
+2.8p.p.

36.8%
-0.5p.p.

32.6%
+2.5p.p.

28.9%
+0.8 p.p.4

N/A

14



MARGIN ANALYSIS

AR DT
% 1H&2H ¥ E B FEME Full Year 2%
. . 30% - 30% -
Segment Profit Margin by Market 223% . 2119 5139
NS . S 17 .57
AELENE (LIhinkl5a) 0\20'26 18.4%
20% D 20% -
13.5%
[l Mainland 9.0% 11.7% 0
A 10% A 8.6% o 11.0%
9.8% 6.5% 10% e O
. (o] . (]
Hong Kong, Macao & Overseas
=E R85 0% T T T T T T !
1H 2H 1H 2H 1H 2H 1H 0% T T
FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2026
10% FY2023 FY2024 FY2025
80% A 73.7% 0
° . 69.6% 69.2%
100% ~
75.4% 77.4% 60% -
) ) 80% - 72.1% 71.8% 67.0%
Licensing 59.2% 58.6%
mAEWSS .
60% - 40% -
. 40% -
[ | Eﬁéeg"'ng 7.2% 8.2% 11.0% 8.7% 10.1% 9.1% 20% - 7.8% 9.8%
e 20% | 92% 3.9% 7.5% 0.6% 82%  36% 4.4% 6.5% 4.4% 9-3%
L —— = —_— - ——— —— 0.4%
. . 0% T — T T T " 0, —_—
. Adjusted Wholesaling® 0% T T °
ok N 1H 2H 1H 2H FY2024 5.7% 2HFY2025  1HFY2026
ZEBHER 0% | FY2023 FY2023 FY2024 Fv2025"" 7 FY2023 FY2024 FY2025
Gross Margin by Product 60% 1 60% -
EMR CAF=m D) 40.6%
o .
o 35.9% 36.9% 37.4% L 36.8% 36.4% 39.4%
40% 1 30.0% 30.5% ‘ — 40% - A .
[l Fixed Price Jewellery —_—— 19.5% ZSV
ENE o 30.3%
20% - 27.5% 25.5% ’ 20% A 26.4%
| . 19.1% 19.1% 17.4% 19.3%
Sﬁoéd)%ﬂPgtmum 0% . . . : . : ! 0% T T 1
B AU 1H 2H 1H 2H 1H 2H 1H
FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2026 FY2023 FY2024 FY2025
1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue) 15

SEBENHERDEREAR = #AWSZ D EERN+ (IIMERWSBA+ FEREIHEABA)



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
31t XA Koas M 93 4 LA S5 3 73

Hong Kong, Macao and Overseas
0,99, &8 'l REI
(0.9%)
2.1%
(1.2%)

5.8%

HK$SM B #E T

Retailing & 3,744 491 13.1%
Y-0-Y Changes #ZFEZHE +8.9% +17.4% +0.9p.p.

(7.5%)

10.6%

(-3.3%)  83.6%
(97.8%)

97.0%

(97.9%) Wholesaling # % 81 62 76.2%
Y-0-Y Changes ##EZ 1k +89.0% +373.8%° +128.8p.p.
Adjusted R 1,241 62 5.0%
Revenue  Segment profi V-0-¥ Changes 421t +52.7%! +373.8%7 +7.8p.p.

WA BB A
o Licensing G\ 33 34 103.2%
Retailing =& [ ] [] Y-0-Y Changes #EZ15 +3.8% +5.9% +2.1p.p.

Wholesaling #t%&

olesaling Overall E{k 3,859 587 15.2%
censing e [l [ Y-0-¥ Changes #F 1 +9.9% +37.3% +3.0p.p.

Remarks ¥ :

Comparative figures for 1H FY2025 are shown in brackets &5 MR72025 EMF 2 LEREF

1. Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue
LR ERIERBA = XWIMEAR W SBWA + 2 EBEHEA WA

2. The wholesaling segment turned from a loss of HK$23M in 1H FY2025 to a profit of HK$62M in 1H FY2026
#RWSSE 2025 LM FSH238 HETEM2026 M ERF62E 8T



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

3 XU A Boas Al 3 4 A S5 %l 73

14.7%
(19.2%)

N

34.7%
(17.7%)

Retailing &
Wholesaling #t&

Licensing mhg\l%5

Remarks ’F :

Comparative figures for 1H FY2025 are shown in brackets &5 /R32025 £ E Z BB F

50.6%
(63.1%)

—

Revenue
WA

HK$SM B G #E T

Retailing &
Y-0-Y Changes #%ZEZ 1k

Wholesaling #t’&
Y-0-Y Changes #%FEZ 1k

Adjusted 21FE
Y-0-Y Changes #ZEZ1E

Licensing mh#\lIS5
Y-0-Y Changes #%ZEZ 1k

Overall Z{F
Y-o0-Y Changes 1ZFZ1E

1,510
+23.6%

1,036
+203.4%

1,210
+212.6%!

438
+17.7%

2,984
+54.2%

Mainland
A i

-14 -5.2%

-60.1%  +23.2p.p.

46 16.8%

+200.0%*  +53.4p.p.
46

+200.0%* N/A

242 88.4%

+16.9% -76.6p.p.
274

+118.2% 100%

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue

SRREOMAWA = XML WSSWA + 2 EBEHEAR WA

2 The average RMB exchange rate is 1.08 (LHFY2025: 1.08) , it remained flat as compared to 1H FY2025 .

ABEMFILEAN1.08 (2025 LW F:1.08) - ILERKTF -

3 Adjusted Segment Profit refers to segment profit excluding gold hedging losses or gain £EZEHI 5 SR 2 IEMRE R X S MU AT SEF)
4 The wholesaling segment turned from a loss of HK$46M in 1H FY2025 to a profit of HK$46M in 1H FY2026
HERWSE2025 EHFMFES IR 468 58 TEM2026 LM FERAA6E BT

-0.9%
+2.0p.p.

4.4%
+17.8p.p.

3.8%
+15.7p.p.

55.3%
-0.3p.p.

9.2%
+2.7p.p.

Adjusted

Segment Profit3
ZiF
53 BRE T3

182
+194.1%

75
+360.5%

75
+360.5%

242
+16.9%

499
+108.1%

Adjusted
Segment
Profit Margin

ZiFR
£ BB T
12.1%
+7.0p.p.

7.3%
+15.7p.p.

6.2%
+13.6p.p.

55.3%
-04p.p.

16.7%
+4.3p.p.

17



REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
3t DX 73 B e MR 2 A LA S5 3l 73

Hong Kong, Macao and Overseas \YEIRIET !
R T §i=3 pi

125% -
125% 1 109.1% 102.7%
: 104.9% 103.5% e
. T 6 5 100.8% 101.1% 103.2% 100% 0
° ] 71.7% 74.8% . 76.4%
1H&2H . — 70.6% 65.3%
LSk /5% 1 — 55.6% 55.3%
THAE
50% - e, 50% -
. [o)
. 9.3% 120%  94% ° 124%  131% 12.5% 1L6%  109% . . 4.8% 3.8%
25% | 25% - : -2.9% :
4.8% -2.8% 5.4% 0.4% -2.8% 7.1% 5.0% 6 6.6% 5.1% 729% oo 0 o0 000,
\ A_ ﬁ _11.96
0% | — . — . | . I I :ﬁﬁ_\
1H 2H 1H 2H FY2024 HFY2025 1H
1H 2H 1H 2H 1H 2H 1H
259 | FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2026 Joo FY2023 FY2023 FY2024 Fy2025 FY2026
959
115% - 106.5% 102.0% 101.6% 100% -
73.2% 5
90% - 75% - 68.1% 67.4%
65% - 50% -
Full Year 12.1% 6.6% 1.8%
2 . 25% - 5.7% o
40% 1 8.5% 10.6% L2.3% i 087 -4.0%
e
. 0.5% 3.0% 3.3% 0% . —
15% 1 FY2023 FY2024 FY2025
— , . -25%
-10% - FY2023 FY2024 FY2025
B Licensing @g1% | Retailing 2 [ Adjusted Wholesaling Business! B2 E it & W 551

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)
KRN RDEEFNE = HRWSZHEEN - (WIMERWSWA+ D EREIHEAIA)



RETAILING REVENUE ANALYSIS
SEWRADH

(% of Revenue)
(WA SEE %)

100% -~
HK$0.48B
481078 7T

(1 58.4%)

HK$1.51B
15.112%& 7T
(1 23.6%)

75% -

HK$0.99B
9.91278 7T
(1 7.4%)

50% -

25% - HK$2.28B
2281287
(1 2.8%)

0% T T 1

1H FY2024 1H FY2025 1H FY2026
2024 ¥ MHE 2025 E¥MEF 2026 E¥ME

Hong Kong &7& B vacauml I Mainland it [l overseas g4t

* Self-operated shops and e-commerce business only REZBEEERBFES WS

Hong Kong, Macao and Overseas

(% of Revenue) &8 BB
(WA SEE %)
100% -
HK$1.18B
25% 28% 11.8127%E 7T
80% - (1 22.8%)
60% -
0 HK$2.56B
40% - a2
- 25.61087T
(1 3.5%)
20% -
0% !
1H FY2024 1H FY2025
2024 E¥pE 2025 E¥ME 2026 E¥ME
Mainland
(% of R )
At %) 7
100% - HK$0.20B
B 20
o (1 42.9%)
80% -
60% -
HK$1.31B
40% - — 1311287
(1 21.2%)
20% -
0% !
1H FY2024 1H FY2025
2024 F¥ A 2025 E¥WE 2026 E¥ME

GoId & Platlnum . F|x1ed Price Jewellery
ENE
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MAINLAND E-COMMERCE
PIERE R % Revenue WA

HKD 843 B5/5& 7T +12.1%
Y-0-Y Changes ##F %1k

Sales by Product
HEMUFml 5 Average Selling Price 15411

RMB 2,800 A +33.3%
Y-0-Y Changes #ZFZ1E

Contribution to Mainland Retailing Revenue? At ZE EUT A2

(8.7%)

55.8% (IH FY2025: 61.5%)

Contribution to Group’ s Retailing Revenue? HERFEZEUTAZ

16.0% (1H FY2025: 16.1%)
881676

(91.3%)

Platforms 4 &F&

As at 30 Sep 2025: 37 Platforms
T2025%9H30H: 37 M¥E&E

E-commerce Development BE & &

. Gold and Platinum &£ KA

. . e
. Fixed Price Jewellery 2t =1 Strengthen promotion in the we-media field to create top selling products

*Figures for 1H FY2025 are shown in brackets e B EAINHHETE - FTEER
ESRAR2025 XV EHF

Cooperate with live-streaming KOLs to increase brand awareness and boost sales
SMBEEIASI - BamENEE - RAHE

Further enhance synergy between online and offline sales channels
. H—LRATEL NG N EHEREB ZHEIMAL
1 ASP included value-added tax (VAT) T3 &4 G172 8 i =
2 Sales of self-operated shops and e-commerce business BE & & 8B FE S HEAN
3 The average RMB exchange rate is 1.08 (LHFY2025: 1.08) , it remained flat as compared to 1H FY2025 .
ARTFEIPTCENF1.08 (2025 E¥MEF:1.08) - #ZFEHF -



RETAILING ANALYSIS
EEIHT

1H FY2025

1H FY2025 2025 EF04F

2025 E#4

Revenue** Quantity ASP
UZA L I EM

! +8% -34% +14% +0% +14% -25% -25% 1%
y ?gg{_gg'”um +3% -36% +8% -5% +14% -27% -33% +10%
y %ﬁ;%@%ce)ewe“ery +22% -30% +31% +6% +24% -22% -13% -11%
Hong Kong, Macao and
Overseas +7% -35% +11% -8% +20% -29% -32% +4%
&8 R KBS
T G0l S atinum +1% -37% +3% -17% +24% -31% -42% +16%
. E_%%@%CGJGWG“GW +23% -30% +31% +2% +28% -23% -18% 6%
e N +11% -26% +37% +29% +5% +17% +22% -16%
y %oéj&%EP!%atlnum +11% -24% +37% +33% +1% +21% +29% -8%
Tz Pries Jevrelleny +12% -39% +38% +23% +12% 1% +14% -30%

ENE

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook & 3DG Jewellery's self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed
shops and e-commerce business. B/EHEBKAB—BAEBRETEEEEE TULERANETEZAESHWHENLR - BREHACERBEREFESHNHEDR

**Revenue represented sales of Lukfook, sub-brands and 3DG Jewellery's self-operated shop and such data did not include sales of licensed shops and e-commerce business.
WARNE - BlREREEEERNNBEENHET  AREEH FCEEmEEREFBSHED

***YoY changes and SSSG in Mainland are denominated in RMB. it Z iZF (L K EEHEMARTRITE

****ASP in Mainland included value-added tax (VAT). RittFF9EN B2 EET
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RETAILING ANALYSIS ON MAINLAND

W tﬂlg%ﬁﬁ Same Store Sales Growth EIJEfHEIE K

1H FY2025
2025 E#MeF

Gold & Fixed Price overall Licensed/
Platinum Jewellery %4 (% Speciality Shops
HEKEE EMEm mhEE/E1E
t%;’;gj%ﬁfr’;c'a“ty ShilefFs +21% $25%  +22% 17% 27% -19%
Self-operated Shops BE S
Overall Z{& +1% +10% +3% -24% -39% -26%
fer +3% +10%  +4% +30% -24% -39% -27% -18%
3y ter ofcties e +2% 7% +1% +24% N/A N/A N/A -18%
BEHEANND | Tiern
=% -7% +15% -5% +19% -23% -41% -26% -21%
Tt 2oV 5% +46% 2% +14% 20% 41% 22% 21%
opaern china 4% +5% 3% +13% 119% 136% 123% 17%
i’g%tl%ern China +17% 229
;(B%ée]'zg%g E;%E?Zm Clifie +10% +17%  +11% +57% -37% -37% -37% -14%
iegfg' dfine +2% +19% +4% +17% 21% 43% -25% -22%
o china +17% -20%
* Same store sales growth represented a comparison of sales of the same Lukfook & 3DG Jewellery's shop having full day operations in the comparable periods and such data did not include sales of Mainland’ s e-commerce business.
EEHEBKNE—EBAEREZEETULERANATEASENHESNR - AREEHABERNMB FESNEELR - 22

** SSSG in Mainland are denominated in RMB Wit 2 B IEHEEMARTRITE -



QUARTERLY SAME STORE SALES GROWTH
FEREREHEEK

FY2023 FY2024 FY2025
20234 20244 2025

o] el el o) o] o2 03] 04

%;ra” 1% +40%  -10% +83%  +62%  +31%  +67% 5%  -34% -35% -22% -10% +5%  +10%
oo +9%  +62% 5%  +92%  +67%  +30%  +78% +3%  -33%  -38%  -26%  -17% 0%  +6%
g_;g &%"eight) +4%  +68% 1% +87%  +58%  +15%  +55% 6%  -44%  -52%  -44% 39%  -27%  -23%
Fned Prce Jewellery 19% 8%  -21%  +66%  +54%  +36%  +37%  -24%  -36%  -24% 7% +12%  +19%  +25%

Hong Kong, Macao and

Overseas +5%  +50% 6%  +108%  +68%  +35%  +71% 3% -34%  -36%  -22%  -12%  +3%  +11%
oo +17%  +76%  +0%  +126%  +73%  +35%  +85% +5%  -34%  -39%  -27%  -20% 4% +6%
Gol ({g{ﬁ\’)"dgh” +11%  +82%  +4%  +120%  +64%  +19%  +59% 5% -45%  -53%  -45%  -41%  -30% = -23%
"o Frice Jewellery 17% 6% -19%  +79%  +58%  +42%  +39%  -22%  -36%  -23% 8%  +12%  +19%  +27%

M 28%  -4%  -35% 6%  +3% 8%  +18%  -10%  -24% = -29%  -11% #2%  +19%  +3%
oo 6%  +3%  -33% 3% +6% 5%  +22% 3% -19%  -27%  -12% +1%  +20%  +3%
o (g%"e‘ght) 30%  +0%  -38% -13% 6%  -21%  +3%  -17%  -36%  -41% = -33%  -26%  -12%  -25%
el Figs Jeneles 34%  -23%  -38% -15% 3% -20% 2% -39%  -41%  -37% 1% +14%  +16%  +8%

EMEh

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook & 3DG Jewellery's self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed
shops and Mainland’ s e-commerce business. E/EfHER AR —BARBREEEEHEE T ULLRIANETERAESCHHEENER - AREEAF A SEREE RN EFESHHER -
** SSSG in Mainland are denominated in RMBAt 2 B IS5 EMA R TR ITE
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LUKFOOK's AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE

NEERVYHR MENT M P9EN

$ (in terms of
respective currency )

70 (MABRI B i &)
20,000 ~
1 14.8%
14,600 123.7%
15,000 A
11,800
12,900 1 21.1%
10,800
10,000 10,800
10,600
— 6,500 7,300 111.8%
5,000 - 5,800
0 T T 1
1H FY2024 1H FY2025 1H FY2026
2024 E¥WE 2025 E¥ME 2026 LW
Macao Hong Kong & Macao —China UnionPay
BRI BB RA] - EIREX
Hong Kong Mainland
aE . rpi

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macao

EERRMPERK - NE - MEINIARTEE 2T EE46.8% (FY2024:50.7%)

*Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) RIR/NEBE S (A BIENMEFES5ILZ)
**ASP in Mainland included value-added tax (VAT) At EN B ZILETR

$ (in terms of
respective currency )

7o (MBR B it &)

15,000 A

10,000 -

5,000 -

em stones and pearl products
EARE®RT @

13,500

Diamond, jadeite,

12.5%

1 21.5%

10.8%

$ (in terms of

respective currency )

7o (MR M S)
8,000 -

6,000 -

4,000 A

2,000 A

2024 E¥4EF 2025 ¥4 2026 W

Overall Fixed Price Jewellery
EREN S m

6,200 8,000

129.9%

1 25.4%

118.2%

2024 ¥ 2025 ¥ 2026 M
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WHOLESALING REVENUE ANALYSIS
MAEWA DN

(% of Revenue)

No,

Hong Kong, Macao and Overseas

HE BB

29%

10

HK$47.3M

473518 TT
/ (1 282.4%)

58%

HK$33.6M
33.655ETT

/— (1 11.3%)

HK$0.6M

0.6 /7 /87T
(1 5.4%)

10

(WA SEE %)
100% -
o)
( %)
Fixed Price 80% -
100% .Jewellery ’
EME
90% ~60% -
Gold & Platinum
(tgthers)
80% Eﬁ&ﬁﬁ%(ﬂﬁﬂho% |
) . Scrap Gold &
70% Platinum 20% -
= RAEER
60%
o HK$1.04B 0%
) 93% o 93% — 1041757
50% (1 203.4%)
(% of Revenue)
40% (WA SEE%)
20% 100% -
(]
80% -
20% Wl Fixed Price ’
Jewellery

EME M

10% HK$0.08B 60% -
11% 0.81Z8 7T
7‘7 - 7‘V 0
0% . 2 (1 90.1%) Gold & Platinum

1H FY2024 1H FY2025 1H FY2026 N 40% -
2024 £ i 2025 F £ 2026t E Wi
\ . 20% -
B Hong Kong &8 Mainland A

0%

U/0
1H FY2024
2024 b4

1H FY2025
2025 M4

Mainland
Ak

1H FY2026
2026 LM

HK$853M1
8.531z8 7T

/ (1 247.3%)

HK$183M
1.831Z38 7T
/(1 909%)

1H FY2024
2024 L34

1H FY2025
2025 E*ME

1H FY2026
2026 E¥ME 25



TOTAL OPERATING EXPENSES

R
/tlg\zI =] ﬁi (HKSM) 14.3% 21.3% 19.1% (% of Revenue)
ot (BEFET) =7 (A &5EE%)
A%
(112.4%)
1,304
Other Expenses
Hith sz 1160
4.1% 12.9%
1,070 b (112.9%)

.Advertising & Marketing

[TE R 4.5%
1000 11%

3.3% (1 4.4%)
1.4%

1.6% (18.3%)

. Depreciation & Amortisation
rIH KBk 0.6%

0.9%

1.9%

2.9% (13.4%)

Fixed rent and Depreciation of ROU assets
of lease (include rental concession) 2.2%
BEMEE KBS ERNETIE (BFEEE
wE)

.Short—term leases and variable lease

payments
R R T TR 19%

3.5%
(125.9%)

(1119.4%)

1.2%

500 11% 1.2% 1.7%

1.0%

.PayroII—Variable

S (14.8%)

6.5%

43% 7.8%

Payroll-Fixed
HN-EE

1H FY2024 1H FY2025 1H FY2026
2024 b4 2025 b4 2026 LM
HK$M 1H FY2024 1H FY2025 1H FY2026

Fixed rent and Depreciation of ROU assets of lease
Bl % & B ITIE — Lo L
Rent concession related to COVID-19 i@ & B2 &M= -3 0 0

*Fixed rent and Depreciation of ROU assets of lease(include rental concession) 164 189 195

B EHE R ERNETIE (BEEENE)

Interest expense related to lease SHEARNF B 9 20 19
Total rent related expenses B & 253 277 300

Variance compared to prior year SEFERHAELE N/A +9% +8%



INVENTORY ANALYSIS

FRDN

(HK$M)
(B7%E7m) 1H FY2025 1H FY2026
2025 ¥ M 2026 LM
(124.4%)
13,000 - 12,268
12,000 -
11,000 - 9863
10,000 - Gold & Platinum
9,000 - 46% (124.8%) 539% s2TRAE
8,000 - 7,405 o
7000 - 5934 . .leeq lPrlce Jewellery
el , (123.8%) B
48% 52% 4,863
5000 - 3,929
4,000 - 47% 54%
3,000 - 54% 5,796 47%
2,000 - 9 3,563 (111.7%)
' 52% . 48% 2,233
1,000 J 2092 [EEE (1117 . (167%) [
) HK, Macau & Overseas I Mainland I Overall HK, Macau & Overseas I Mainland I Overall
a8 ORTREN il ix aE ORI RE A it K
Group’ s Inventory Turnover Days (by Product) Retail Inventory Turnover Days (by Market)?
SEAFEAEBE (UF=mil5) DEFRARBEH (Uhinkln)!
(Turnover Days) FigtFEss2 HREFLS (Turnover Days) Fi9EHE HIREF R
(BB Average Inventory Closing Inventory (SEa=F=4)] Average Inventory Closing Inventory
Gold
= 382 +72 414 +95 HK & M
— Ll 288 +48 302 +58
Fixed Price Jewellery
Mainland
Il Wit 464 +48 506 +83
e 490 -14 523 +11
Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory
I BEBRIRASERESEST  AREMESEEFENPL20%
1 Self-operated shops and e-commerce business only RIREE 5K FES WS
2 (Opening Inventory + Closing Inventory) +2+COGS (excluded Cost of Licensing Income)* Number of days for the Period ( #i#)#F 5 + Bk 5 ) 2+ p A ( HIFRmAEW S ZaA ) *BNmBEE 27

3 Closing Inventory + COGS (excluded Cost of Licensing Income)* Number of Days for the Period #7775 + S5 B AN (HIFRMARNLSS Z A A ) *HAN B



CAPEX
HEAHSZ

Purchase of Premises

&ML

Furniture, fixture and equipment
& leasehold improvements

ZRffh - KESREREEMWEE

Shops
i

Offices
NS

Manufacturing Plants
mIr-

(HK$M)
(BB

800

700

600

500

400

300

200

100

66{

626

38

1H FY2024
2024 LB

22

65
- (HEE

1H FY2025
2025 ¥

49
 { I

1H FY2026
2026 ¥

28






THREE-YEAR KEY STRATEGIES (FY2026-FY2028)
—FFEZXRES (2026-2028M F)

Focus on Overseas Market Expansion
TETBIHIBRE

Focus on Market-oriented Products
ZEThiaSa~m

Sustainable Growth
SIS

30



THREE-YEAR KEY STRATEGIES (FY2026-FY2028) = Sozszshson

= EFEHRE (202622028 4F) Presents in 175
Focus on Overseas Market Expansion 12 countries and regions MEIXR &K
T BINTIAE Worldwide total no. of shops: 3 1 1 3
EIKEH SR I
Mainland Market Mainland 3000
Key Focuses Rt Past
BER Hong K
RRE Hong Kong and ?ng °ond 55
Enter 3 Additional Countries and Regions  Net Addition of Overseas Shops Macao Market
T MEZR KX )5 50 B YNE SEET 17 !}rﬂﬂ?jcao 19
Cambodia 4
SRR
The Philippines 4
JEREE
Laos
£ 1
Thailand 6
Z=E
Overseas Markets Australia 7
BINTHIA SEM
Malaysia 6
5kl
The United States 6
E=H
Vietnam 5
e
Canada 3

IEWN




NETWORK EXPANSION AND CAPEX IN FY2026
2026 FBEMET TRART

FY2026 Network Expansion Plans
2026 EZEM ST FEi+XI

Net addition (HK$M)
73BN (BH#ETT)
, . « Shop renovation
Overseas * Mainly Licensed Shops St 75
51 TENRIEIE el Sl
+ Office renovation and purchase of new
equipment
TR OB ROR ERTNZ &

« Nansha Plant renovation and purchase of new
equipment
FDINLT 8 AR ERIRE

Total CAPEX Budget
RRAAZTE

32



EXTENSIVE RETAIL NETWORK

BARBEMLE

Self-
operated
Shops
BEIE

Speciality
Shops
ks

Countries and Regions
BER X

Mainland At

Hong Kong &%

Macao 2]

Canada IZX

Australia ;B

The United States =&

Malaysia Bkl

Mainland A
Thailand Z=E

Main-brands/Sub-brands/Product Lines

= oa h# /&8l m % /7 m 4k
Lukfook 7<f&

3DG Jewellery £2&
Goldstyle

Lukfook Joaillerie 7Nf@#&mn e

Heirloom Fortune %‘Eu;ﬂﬁf’é%
Sub-total /it
Lukfook 75f&
3DG Jewellery £2&
Heirloom Fortune f&# & X
Sub-total /J\it
Lukfook 7<f&
Lukfook Joaillerie 7<12 1% fn R
Heirloom Fortune &&=
Sub-total /it

Lukfook 7~t&

Lukfook 7Nf&
Lukfook Joaillerie 7<3@#& fn R
Lukfook 7<f&
Lukfook Joaillerie 7515 fRER
Sub-total /it

Love LUKFOOK JEWELLERY

As at 14 Nov 2025 Mix | Asat30Sep 2025 | Asat31 Mar 2025 | Changes
T2025%11RA14H Aa T2025%9H30H F2025%3H31H 1k

135
0

7
11
227
48

55
17

19

R N P U1 OO W

Total Bt _

2%

4% 124
0% 0
0% 7
0% 11
7% 216
2% 48
0% 6
0% 1
2% 55
1% 17
0% 1
0% 1
1% 19
0% 3
0% 6
0% 5
0% 1
0% 4
0% 1
1%

0%

99 +25
-1

7 0
12 -1
193 +23
51 -3
7 -1
0 +1
58 -3
18 -1
1 0
0 +1
19 0
3 0
5 +1
5 0
0 +1
3 +1
1 0

% __-
1%



EXTENSIVE RETAIL NETWORK
BAREEMLE

Countries and Regions Main-brands/Sub-brands/Product Lines As at 14 Nov 2025 Mix | As at 30 Sep 2025 As at 31 Mar 2025 Changes
ER KX = mah8 /Bl m hE /7 sk T2025%11A14H ‘A5 | T2025%9H308 T2025%3H31H Tk

Lukfook 75f& 2,434 78% 2,458 2,633 -175
3DG Jewellery £ 2& 108 3% 107 132 -25
Mainland A1 Goldstyle 22 1% 22 26 -4
Lukfook Joaillerie 75%@#% fAn JER 30 1% 30 30 0
Heirloom Fortune #&# &% 150 5% 150 148 +2
Sub-total /it 2,744 88% 2,767 2,969 -202
Cambodia Ri#HZE 5 0% 4 4 0
The Philippines SEEE 4 0% 4 4 0
Licensed Laos it 1 0% 1 1 0
Shops
R 2 5 Australia B 1 0% 1 1 0
Lukfook 7~f&
Malaysia 5k il 1 0% 1 0 +1
The United States =H 1 0% 0 0 0
Vietnam #%Eg 3 0% 2 0 +2
5 0% 4 3 +1
Thailand Z=E
3DG Jewellery £&2& 1 0% 1 1 0
Sub-total /vit 22 1% 18 14 +4

Total it 2,766 2,785 2,983
Worldwide Total 2B+ 3,105 100% 3,113 3,287




EXTENSIVE RETAIL NETWORK
BAREEMLE

As at 14 Nov 2025 Mix | Asat 30 Sep 2025 As at 31 Mar 2025 Changes
T2025%11R14H iz T2025%9H308 T2025%3H31H Tk

Lukfook 7\#& 2,612 84% 2,632 2,805 -173
3DG Jewellery £E& 250 8% 238 239 =1
Goldstyle 22 1% 22 27 =5
Lukfook Joaillerie 7N%E1&m/ER 40 1% 40 39 +1
Heirloom Fortune f&#fE X 163 5% 163 160 +3

Love LUKFOOK JEWELLERY 1%

Total &t 3,105 100.0% 3,113 3,287
As at 14 Nov 2025 Mix | As at 30 Sep 2025 As at 31 Mar 2025 Changes
T2025%11RA14H HE T2025%9H308 T2025%3H31H 1k

Mainland At 2,988 96% 3,000 3,179 -179
Regions
=

Hong Kong, Macao and Overseas &8 - J2P9 K890 4%



LUKFOOK & 3DG Jewellery

DISTRIBUTION NETWORK IN MAINLAND
NE K T2RE N HEWNES

As at 30 Sep 2025
T2025%9H30H

16.1%

. Northern China 145X
Eastern China £ X

. Tier | —%

i Tier 1 —%
Southern China £ X "
Tier lll =%
. Central China 19X . er
Western China {EF X . Tier IV & below M KL

Remarks 3 :
The percentages refer to the contribution to the total no. of shops in Mainland B2 (bR 1Z/E B XA ST S8 2 SEb
Figures in brackets refer to the 6-month changes #ESANEF N6 E Z2ZE1(E

Total No. of shops [Ef2%L : 3,000 (-179)

Total No. of Licensees frh& & =41 746 (-63)
Total No. of Provinces & 5% 27 (0)
Total No. of Municipalities EEmRH# 4(0)
Total No. of Cities i 2% 535 (-20)

Self-operated | Licensed/Speciality
Shops
8IS/ E1T1E

No. of No. of No. of No. of
By regions Shops Shops Shops | Provinces
X [EEEF [EEEF [EHEF BHF

Northern China 1E15X 100 ( +16) 812 (-63) 912 (-47) 7(0)
Eastern China fE&RKX 54 (+5) 429 (-43) 483 (-38) 4(0)
Southern China X 12 (0) 798 (-53) 810 (-53) 4(0)
Central China fEfhX 48 (0) 546 (-30) 594 (-30) 6(0)
Western China EFX 3(+3) 198 (-14) 201 (-11) 6(0)
Total Zf& 217 (+24) 2,783 (-203) 3,000 (-179) 27 (0)

Self-operated Shops Licensed/Speciality Shops
mhdE/ TS

Provinces
=

Municipalities
BEEm

No. of
Municipalities
BETHZF
2(0)
1(0)
0(0)
1(0)
0(0)
4(0)

Cities

b1

No. of
Cities
WhEF
180 (-5)

107 (-4

)
8(0)
128 (-9)
2(-2)
535 (-20)

Municipalities/ Cities

BEH/HT

By tier of cities No. of Shops No. of Shops No. of Shops | No. of Municipalities/Cities
R A [EHEEF [EHEF [EHHEF BEEM/EHEE

Tier | — 139 ( +19) 843 (-18)

Tier Il Z4 34(0) 534 (-21)
Tier Il =% 17 (+4) 445 (-32)
Tier IV & below & R TF 27 (+1) 961 (-132)
Total Z&{& 217 (+24) 2,783 (-203)

982 (+1)
568 (-21)
462 (-28)
988 (-131)
3,000 (-179)

16 (+1)
29 (+5)
66 (+10)
428 (-36)
539 (-20)
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THREE-YEAR KEY STRATEGIES (FY2026-FY2028)

—FFEREE (2026220281 1F)

Focus on Market-oriented Products
ExThiaSsn~m

Consumer Insights
HER AR

* In Response to the Trend of Polarized
Consumption, Extending Focus to Both Premium
and Affordable Luxury Segments
HRNCHBERRREES - NoEBESKhSRESH

* In-depth Analysis of Consumer Needs and
Optimization of Product Mix
RADBEREEXK - MEFmEs

» Launch of Concept Stores and Optimization of
In-store Merchandising
RS R B @RS 0

» Data-Driven Product Innovation

AR NAI ™ m A &

Product differentiation

FmERFE

Brand Story and Values
mAENESMEW

Unique Design and
Craftsmanship Innovation
MR R T Z A%
Personalized Customization
MEEES

IP Collaboration Projects
BXZEIPIN E

Quality Assurance

R 2 RIE

Efficient Product
Management
=M mE R

Coordination of Sales and Marketing to Maximize
Exposure and Boost Sales Volume

WEHESTTH - FACBAERETHEDN

Strengthened Supply of Hot Selling Products and
Maximized Sales Opportunities

bR mELN - FAEHEENS

Precise Management of Product Structure

EEEEE MY

Maximized Inventory Efficiency

B A EEFHER

Flexible Adjustment and Improvement of Product Portfolio
KRR R AETmAS

Data-based Product Management Strategy

FUEEAMA ™ B TR SRS 37



THREE-YEAR KEY STRATEGIES (FY2026-FY2028)
—FFERE (202622028M F)

Focus on Operational Efficiency Enhancement
TETEBUEMIE

Staff Productivity Maximization Productivity Enhancement

RARIFREEREKF 1EJS&$|F§] G
 Cultivation of Continuous | t (Cl upply Chain Optimization
ultivati Inuous Improvement (Cl) pry R fepkedh

and Innovation Culture .
BB FE N ERKOFT B  Full Automation

« Strategic Thinking and Proactive Attitude i@i}]ﬂ; .
Development Big Data Management and Analysis

157 RS B4 M E RS « REUEEESD _

« Training Program Optlmlzatlon . ArtlflCI2| Intelligence (Al) Application
RAEEEIITTXI ANLEsEZH '

+ Performance Management System . Crc_)ss—De_partmentaI Collaboration and
Advancement Agile Project Management

& g o S SN T 2 4 EEB 1M ES BRI E &8
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MULTI BRAND STRATEGY AND SHOP IMAGES

2 mha RIS ME R

In response to the increasingly diverse market needs, Lukfook Group has continued to deepen its multi-brand strategy. By establishing a distinctly differentiated brand portfolio

through precisely targeting various market segments, Lukfook aims to fully leverage the unique positioning and strengths of each brand to drive synergistic business growth.
AN HRZHEWHIAFEK - NEERAFLREZmERE - WEERESEFCNMEER - BABEMRESA O TID - ROKEE F@ENBEEMNSHS - #HWSHEARE -

Lukfook Joaillerie 7N1& 15 GRJEB

Love LUKFOOK JEWELLERY

vEsE /)

LUKFOOK JEWELLERY

gt e —— E

Moonlit Lotus Pond &R €, ., Hong Kong Nostalgia éiﬁ'f%’W 20



GLOBAL BRAND AMBASSADOR
EXmEEA

Invited acclaimed actor Cheng Yi as the global brand ambassador to rejuvenate the brand image and to reach his vast fan base around the world.
BIELNEARBRBERBEIKCSEA - UG RS2 MAE B M IR R AR 228 -

—_ a5 A ] ‘ [

TUiE IS K N | K.

LUKFOOK JEWELLERY a ‘ - }l._k
| 1‘ S R

K-EATS

s pEeE
TUe Bhe
LUKFOOK JEWELLERY
C =0 1 ih Vi

ool

%k

LUKFOOK JEWELLERY

W
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SIGNATURE COLLECTION - DIABLING
FI £51 - K-ERERE

"DiaBling Shimmering Gold" Collection is crafted with CNC colour radiating finish, 360-degree filigree and precision laser cutting to create a multi-faceted radiant effect on
gold. It has gained high popularity among consumers since its launch and has an aggregate sales of over 230K pieces.
PKEEYEEE 0 RACNCEZRRA ~ 360E 642 T Z RIEMACETIE - SEMESZTEZAYR - BERELIRERZHBREEE - RIHHERW23HH -

i'% i i,
LUKFOOK ]EWELLE RY

A ?’“J%

B IRE

LUKFOOK JEWELLERY

Rolled out the “I Shine for DiaBling” and invited management & shop representatives of different
countries and regions to showcase DiaBling collection .

EEY "TRAKEAFERS ) ABBVEERRARDERMMXAEHCRRER 1K - #hx®E, 25 -

Held the first roadshow of “Diabling Shimmering Gold” in Guangzhou.

TIm=732025817 "kEEEREE L KE - 42



SIGNATURE COLLECTION — HULU
EI 2 - HE

Hulu symbolizes fortune and prosperity. Through various designs and craftsmanship, from traditional to contemporary aesthetic interpretations, and a series of promotional
campaigns to make “Get Hulu at Lukfook” deeply rooted in people's heart.

o 2 =

HEBR "B, LUEFRIREZZARRIUKRIZERSE - BEe—RIEHEED - 1L " KBFERAE L FARLD -

- =
TV he
LUKFOOK JEWELLERY

- = / e e
B IR E ‘ / TUs B

LUKFOOK JEWELLERY
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SIGNATURE COLLECTION — HEIRLOOM FORTUNE
EI 2 - @R R

Heirloom Fortune Upholds the philosophy of “passing down the traditional virtue of filial piety and conveying the blessing for a blissful life” , interprets the essence of

traditional culture with finely crafted gold pieces, and incorporates craftsmanship including antique gold techniques, mother-of pearl inlay and gilt-colouring into gold

products to showcase the distinctive charisma of antique styles and cultural values

BAERRT TREZFE - BARA
S,

£ RER FETEEAXERNERMASHm - £ahiEE BHERKAEXSTZ  BYEFalBHENERSRENE -

“Tang Dynasty Style”
Collection
TiEAE . 25

“Gold Splendour of

“Charm of Song Dynasty”
Collection
TREIER 1 £5

Dunhuang” Collection
THATEE | Z5

T4 e

: 5%

~

Held roadshows of “Charm of Song Dynasty” in Beijing and Dalian in May 2025.

2025E5 8RB FIRRAERES TREER, KE -
44



SIGNATURE COLLECTION - LOVE IS BEAUTY

EH 2 - BR=

Love is beauty, a natural diamond collection that has been launched for over 14 years, features heart-shaped elements and elegant lines in its design to

symbolize love, expressing romantic affection and happiness.
EHBIIAFNERERZM AR - MARLEEBNOETREREREST

. *
”.ﬁmwgusx"

Sk D

R S

TS e

- RBVRERBM=E -

T B IRE

LUKFOOK JEWELLERY

collection features a variety of 18K gold
diamond pendants, rings, earrings, and bangles, crafted with a

The ’‘Love is Beauty’

unique ‘Shiny Diamond Setting’ technique that enhances the
visual effect of the diamonds, offering a style that is simple yet

elegant.
TBREL ZIEEZRIBKEM AR « #lls - BUYRFESKE

B RLURES HINETS T2 SHANIENEEE  RIEE
TR KR -
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IP COLLABORATIONS
IPE1E

Further solidified leadership in the “China-chic” domain by 3 IPs collaborations with “Tang Palace Cultural Creation” . One of the IPs “Night Banquet in Tang
Palace” , which is one of the Top 10 National IPs of 2021, was launched in September 2025, along with over 140 new products. The other two IP collaborations - “Ode
to the Water of the Luo Goddess” and “Longmen Vajra” will be rolled out in 2026 .

H—TIEE "ERE L, NS 5 TEEX0, ER3NPEE - HEb "TEERE L /I2021FTAREEEXKIP - FT2025FIRFE 51404 miEL o EEERWAIP - TR K
KT RIIEN WEFINET2026FHEHHES - : . - - .

OO DROD ¢
34 33833T
POBRPORD D
2356060

TUBERE < & ol TUBERE < & s ol L S i -

LUKFOOK JEWELLERY LUKFOOK JEWELLERY

LUKFOOK JEWELLERY

Held a "Blessings of Tang Glory, A New Ride of Brilliance" themed press conference and special

Since the official announcement in late September 2025, remarkable result exhibition at the Henan Museum, becoming the first national brand to host a large-scale

jewellery exhibition at the venue which set a new standard for the industry.
TrumEEYRzEs TEREE HEME ) TRAHESAREFTEREGR AN EZREDARRE
2025F9R FTHEEES - MALEAR - & L RENEBRIEHEIT8.312 - THRUERILE - TSR AT -

is recorded with total online and offline exposure exceeding 830 million
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IP COLLABORATIONS
IPE1E

Nazha Rilakkuma™
R N L2 NNV

w

T w o R Rk
A

SO et
i . e

TUBIRE X Rilullumar?

LUKFOOK JEWELLERY

©2022 San-X Co., Ltd. All Rights Reserved.

iz
2025 K 4 —

LUKFOOK JEWELLERY

Rilakkuma’

©2025San-X Co., Ltd. All Rights Reserved

Following the successful collaboration in 2020 with the phenomenal film “Ne Zha" , a

new series of product collaborated with the globally popular Chinese animated film: Ne Collaborated with San-X for over 10 years to create numerous jewellery products of the
Zha 2 has been launched Rilakkuma.
#2020 SMERTMIPET "WMIEZEERE | fiNEFE - ERSXEZIRNERET "W 5HZARSan-X&Fal0FE - ISR/ ERATARIKE~m -

B2 BEME, GFLERI~m



IP COLLABORATIONS
IPE1E

Miss Hong Kong
FE/NE

JUB IS

LUKFOOK JEWELLERY
2025 B BN ME R B

MISS HONG |\()a| I/\ﬁ SENT |v>g
- (qﬂ
{ 4\

AL O O RS

For the 24th year, Lukfook Jewellery served as

the official sponsor of the crown and jewellery

for the "Miss Hong Kong Pageant”, Lukfook also

\ introduced the "Love Yourself" Collection and a
\ R | limited-edition 18K gold diamond crown to
% \ strengthen its brand image connection with

"Beauty".

NERES24FEMAN "EEB/NER®E, EEAKE
BInEE - %H}@ﬁ?&ﬁ EEEEJ I KIRE
FR18KEEE - H—TbmiEs "=, A% -

Co-launched new products with "X+Q Art", founded by renowned

Chinese sculptor Qu Guangci

SHhEERMBRE ZT2010F017H "HHFZA, BKBELFm
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ANNIVERSARY CAMPAIGN

BFE KA

To celebrate anniversary, we specially launched the brand-new Fun Nut Collection of gold Jewellery and kick-started a series of promotions.
ARMBEER - 2HEL "HBER ) 2B - FHEN 7 —RIHE FDh

TR IS

LUKFOOK JEWELLERY

This collection featured playful, adorable

nut-shaped charms

EHEI

UBLORE - FEAR  TEHIZENNER | BFRMZENRESMEBI18005

B
=21800%

Anniversary Lucky Draw with prize of

over 18 million

Giant Lucky
Peanut Doll
visited shops
all over the
country
MFSETEE |
ERn@ET2E P
&I

Launched the limited edition "Fun Nut" Cheng Yi
featured gift set. The packaging of the gift box

features global brand ambassador Cheng Yi's
latest anniversary campaign poster, capturing a
joyful and vibrant vibe

EHIREM "SRR, REFILE - LESEE
BRI ERAS ARREN B ERBREN - EER
BEDNAE -

TE
=
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CUSTOMER RELATIONSHIP
BMER%

=Ml >9,000,000 (+20%) D 78% (+10p.p) +41%
O O
Total Number of Members Member Contribution to Group’ s Member Spending in 1H FY2026
as of 30 Sep 2025 Retail Sales in 1H FY2026 2026 E¥MESGUHTEE
#HE2025F9H30HZEARH 2026 EEMERREERASEHEDN

=d » ,
Held nearly 11,000 VIP workshops in a year
BE%/453A11,0001VIP LELS




VIP THANKFUL MONTH
BR=RA

TR EE ® @0 “)
aaln
00
anh
/amTrorme Member Contribution to Group's Number of People Number of People Checking
L Bt Retail Sales durlng VIP Thankful Engaged in in at Store
| Z%Z(ﬁ é,ﬁgﬁo Month (YOY) WeChat Mini-program
‘ L '¥55 £ ¥52 ] Bh=mn HEE shingEl% E=R/NiER AR SEmEE R AR
Ej‘“ AR HEFSENER (FLh)
t;ns;z#u [COTTEES ‘ [ E] +9p.p. 1’040’000 126’000
‘ Iil!ﬁ&“!ll i [(mxmFaLl { (2w 5]

Various online and offline incentive activities to continuously attract new
customers, enhance engagement and drive store sales

ML 2 NARIUE - BN - RIVEKE  SIRRIEHSR

;:$
E=
i
4

Online and offline promotional strategies,
along with in-store decoration to enhance
exposure

:@

Diversified in-store activities to attract
members to collect their exclusive rewards and
drive foot traffic

LELTERME  RaEwEEIm - 275
URHAEDEAE

ZENEHED) - REIZRIAERKR - 5K

SEYEIP
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CELEBRITY MARKETING
BN

Invited a variety of celebrities for short to long-term marketing campaigns to raise brand awareness and recognition among our target customers of different
brands and product collections

Llﬁ%ﬁi%/\%%%ﬂﬁﬂ KEAHE INE - PUBINE @R m AR EH RN ZEFIAYE

Invited Ms. Grace Chan as the guest of honour of the shop opening
ceremony of two new shops in USA and Canada
BB 1 BRI/ BB ESEMAIE RSl 2 T EE

Collaborated with actresses Alyssa Chia, Mao Xiaotong, Elvira Cai and singer Agatha Kong to shoot
promotional photos for Collections such as "DiaBling Shimmering Gold", "Wedding", and "Hexicon", ] < 7 « .
continuously reinforcing the diverse presentation of the brand's style
':_) ERE%E EEY - STHREBERETEMNESEINE TkENZS - TS 5 THexicon , & 45ER Sponsored thejewellery of Red Carpet MCs — Ms. Shlrley Shum, Mr. Johnny Hui and Mr. Br|an
FE R 2P RS 2R E 2T Chan in Hong Kong Film Awards 2025. ‘
BBh2025FBREE LG RAMBSISOLRIE - BEMKRL I E 52




JOINT PROMOTION WITH REPUTABLE PARTNERS

BREHE

Co-organised promotion activities with various reputable partners to expand brand exposure to target customers
5K nnH?iAT’E}&F I K @EEBERER ZEINREE -

2025KPL | TERERIUS NP W RS

Crafted the champion rings for the “King Pro
League” for 19 consecutive seasons, enriching its
product portfolio while enhancing its influence
among Gen Z

ELZ19FAKPLEZRBIRAWEKSEITE "EEZH -

EFEmASNENRAREEZERRFIN S

““ JEGIRy

4 HEaX/lhg;fg

BLUE GIRL b, =t
PR X IBAD

LUKFOOKJEWELLERY:

Jointly promoted and crafted gold
products with Blue Girl

SHEREERSHE R EKBEE~m

Collaborative Jewellery Show by Lukfook Jewellery and China Everbright Bank
NRIRE SHARITERRIK

= OIS A

ENESS
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SUSTAINABILITY
BIES2-9 3




FY2025 SUSTAINABILITY RECOGNITIONS AND AWARDS
2026 F ol S & RINUE KT

Overall ESG )
BOPNIE -2 -8R °

S ———

)R N
-

The group awarded "“ESG pledge”
For the third time
LR =FERM "ESGHE | FiF

@) 12

Environmental
Hig

The group shone again at the “BOCHK
corporate low-carbon environmental
leadership awards” garnered dual
honoursin “services” and

“manufacturing” sectors
EAT T PREBEWRBSRIATLAK ,
B8
BREX "TARSBW . 5 THEIEW  XOEERER

Recognitions and Awards
NIE R R I

The group won fundraising champion
award in "oxfam rice event 2025"
EHRE " RMRNEAITEN20255 2 °
ERREREBE |

Governance

=R

The group employees awarded at
“good employee recognition

EHRT

campaign
ik THERREFITR ) RE

/\?ﬂi%.

)\ LUKFOOK GROUP
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CORE COMPETENCES
N F LB

© 161

A

Quality Assurance Vertical Integration
FRERIE EHRES

T RIS

Competent
Licensing Model

AMAYmAEE

LUKFOOK JEWELLERY

Reputable Brand One-stop
o{SHmhe procurement hub

—IEUR B i

Extensive
Distribution Network
AR =110 ]

@)

Excellent Service
BiARSS

Appealing Product
Design
BIE5| 0™~ migit
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VERTICAL INTEGRATION
EHES

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness and supply reliability to
enhance competitiveness 3
EHRSAMBEEZUE « BAVEGE - MIARNENRBNTEE - LUEBERS N

Distribution 738

Self-operated Shops & E-Commerce Platforms

@%E&%%ﬁ%%ﬁ%ﬁ@ ................................ ° Retai“ng revenue 2EUT A
Licensed Shops & Corporate Clients

BRETE R {EUZEET  werrrrsresssnmssnnnnnnnsnnnans ° Who|esa|ing revenue #E AW A
QC/Labeling MERERE /HHEE e e Royalty income* EFIUZA

Design & Production i&it R4

Designed by professional jewellery design team

Manufactured in our own factory: diamond, gemstone, jade, gold, platinum, K-gold jewellery,
and electroformed products

BEWIRFIRITHAIRTT

Bl BEFHA - FhA - B2 - ZEKE Mo KB5S~ m

Sourcing XM
Sourcing of raw materials and finished products from quality suppliers
@ L B 51 B R R LR B 7a

* Royalty income from licensees on their purchases of all products from Lukfook (wholesaling) and authorized supplier
THIWAZBTE RSB RNE (&) RIFR R M A B m B UER
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COMPETENT LICENSING MODEL
BRH R ET

Licensing Model &3

Licensing Income

an R UL

Joining Fee Royalty Income

IEEEH THUA

Advantages L=

»

Ride on local knowledge

=AMt mimIAF]

Rapid market expansion

HIRY Ehim

Diversification of investment risk
pan-1Eidd i

Enhancement of brand recognition

REmENEE

Wholesaling Revenue
HEARUTA

Requirements ¥

® Initial investment: Min. RMB 4M
PR &P AEM40057T
Background check and site inspection
B=EEMIIHE

Contract renewal period: 1 year
GOHAIR - 15

Revenue
from

Licensing Model
mn h& fE
FioEIUL

N

Payment terms ftf75 =

Cash On Delivery 2

1=
R D1

T
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COMPETENT LICENSING MODEL
BRAmEED

Stringent control system applied on both self-operated and licensed shops

BEEMRBERASE—NEE RS

Operational Control

TN

zéc,\g; ®  Whistleblowing System and Reward Scheme
IS8 RS R E it

® Sales and Inventory System Access
HERFERZGEA

® DVR System
RERG

® Operational Compliance Audit Team
EnaditEsa/ A

Pricing Control
fa
. :

Standardised retail price through centralised labeling process

B PREHE—Fming - DU —FRZIEN
®  Centralised control on discount policy
oh R HIELER

ﬁ Product Quality Control
1 =]
RmmmfPis
» 100% dlamond products supplied by the Group
A m100%H /N & TR
® Authorized suppliers on other products

HLfth 7= fm FA ¥ 1E 1 N 7 1 R

® All gem-set jewellery products were accredited with NGTC /GTC

certificates
FrEREEIMIMBEN/SIEF

® Sightholder of De Beers - steady quality diamond supply
De Beers5 AL &E& — IRE LB th A Z AL

Brand Image Control

uuHﬁﬁ/%”" 5
Authorised renovation contractors to ensure standardised shop image
BEXEREBUY—BHTZR

®  Prior approval on all advertising & promotion to deliver consistent
brand image
BT EMERL - LU @B R

¥ Standardised operational materials (e.g.: uniform, packaging) in all
shops to uphold brand image
H—EioYEBIW: FIAR, B%) BT —HREEe

Distribution Network Control

DEMELRE

®  Prior approval on retail locations
PRFRBERME

Service Quality Control

I\/Iystery Shopper System on service quality control
BRPEI X ATRSBREE
¥ Centralised Staff Training
gGi—R LTIl
¥ Regional training centre
DX YN 0
¥ E-Learning programmes
W _EZ SRR
¥ On-site training
ST E |
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REPUTABLE BRAND
ol {58 an &

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury market. As a Hong Kong brand with
over 30 years of history, the Group puts substantial effort in building a welcoming and warm-hearted brand image to penetrate into the middle-class
market.

NRIAEUAREEEmIHIARNEL - —EABRFREARKXETRMRS - FA—FRE30FHENEFERE - EERANERURTFENNmEEE U SEF T -

RGP ¥R atat Bl s

CONSUMER CARING SCHEME 2024

The Group' s frontline staff has won a Gold Award under

The Group has been awarded the “Consumer Caring
the "Outstanding QTS Merchant Service Staff Awards

The Group's subsidiary, Guangzhou Victoria Jewelry

Company” recognition by GS1 Hong Kong for the 13th

(Frontline Staff)” inthe “Fashion and Lifestyle” consecutive year

category at the "2025 Outstanding QTS Merchant
Service Staff Awards” organised by the Hong Kong
Tourism Board

EHER T TEEKEAXRBEDI 2025 KL AEEF
RITRSE, PITE - T 'WNEREERK ) BELIRR
FALMMEEFRTRSE (AI4RT) o X

SHEZI3FRFKFBRMEBNS "WOEW , T|F

Testing Company Limited, has successfully passed the
strict assessment of the China National Accreditation
Service for Conformity Assessment (CNAS) and has been
officially granted the Laboratory Accreditation Certificate
(Registration No.: CNAS L23718)

ERWEAS MESHIXRERNARATBEIL FESH

WEEXKIANTZRS (CNAS) FEREIFE - EHRAKNE
IATHIEF (S-S : CNAS L23718)
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APPEALING PRODUCT DESIGN
BIR5| AN migit

® Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong

TR

iRyl -~ FEDREBRBETWIK

® Have attained over 220 awards
B2201N&In

A=

BN

FIRIHHIPA

Title of Design: Shining Stars

Design Concept: Every star in the night sky shines with its unique brilliance, just as every important moment in life is worthy of
being remembered.

Jewellery can show in multiple ways - a ring can turn into a brooch, a pendant, a necklace or a hair accessory to suit the
wearer's needs for different occasions.

fEm : "TNIREKR
RIS  REPE-—IEENERBNBERFICE - IRALEPHNE-—ITEENZ - FERFHEIC
FREEZTMMES N - MAKEIUTAIE - L - I - AERMSE  AEMBEEAEDHSHNERLTK -

Title of Design: Romance & Classics

Design Concept: Jewellery and renowned painting share an inseparable relationship and the same origin. The designer drew
inspiration from the elements of Impressionist painter Claude Monet's "Water Lilies”, and used the art of jewellery to perfectly
showcase the romance and elegant nature of this classic masterpiece.

fEm . DREBSZRH
BRI  RESBENRZEAT D - BERHFRNER - RIDTER VRRKERERFm (HEZE) WX SRAKREZATERIN
KLERBRORZSEM -

63



Meticulous Quality Assurance
FRERIE

Quality Assurance Schemes
FRERIETTXI

= g =

L o
INTEGRITY PLEDGE

Drivig el Excelerce
e e

@HKRMA Sl 9] wwrimacy

2025 2025

YEAR 2026
AURER BN

China Gems Laboratory Limited FEXRELEFOLBRAT

The only laboratory in Hong Kong that meets the requirements of accreditation in fei cui testing, diamond authentication
and grading, and gold fineness testing. Besides, it is the first laboratory in Hong Kong to obtain Chinese national standards
GB/T9288 accreditation in gold testing

BEE—FANGEBEERIBRINLD - hOLENLIRESBERNHKRELEEDD -
GB/T9288 &= 10N 77 A INIE ZIKRFE L E P10

hOBEERESEHEMINEZTEER A E

Victoria Gemological Institute Limited £ZF MW EAZERARAT

Passed the ISO/IEC 17025 accreditation of the ANSI National Accreditation Board (ANAB) and the Mutual Recognition
Arrangement (ILAC MRA) of the International Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, fei cui, ruby, sapphire and emerald testing
EEMEEERIATZAR (ANAB) WISO/IEC 17025 % K EFREHKPMIATISFALR (ILAC) WAEEEIALEE (ILACMRA) - IJE K
EfRATTREhAIERRE - 3582 - AF A - BFEAKEEZEaNRE

Guangzhou Victoria Jewelry Testing Company Limited I M4 ZF X E1QMNER A S

Passed the assessment of the China National Accreditation Service for Conformity Assessment (CNAS) and has been officially
granted the Laboratory Accreditation Certificate (Certificate No.: CNAS L23718) and is now legally authorised to use the
CNAS national accreditation mark and ILAC MRA Mark within the accredited scope

ERAYPESENEERINTEZERS (CNAS ) WIFE - EXRAKKWZEIATIES (IEFH4RS : CNAS L23718 ) - OJEEIADSEERNE
EEACNASE XA T FRA R E RS PMA T S FHRME B FINZHRR (ILAC MRA Mark)

The Kimberley Process Certification Scheme 2 {8 Fi# 12 E FRiE %1 E (KPCS)
All our suppliers are required to fulfill the KPCS which ensures the rough diamonds supplied are not “conflict diamonds”
ERNFIEREBOFFTSKPCSHEK - DUBRXWAthAELFHIE T HhREEA |

National Gemstone Testing Center (NGTC) EXRMEEAREWER K PO
The Group collaborated with the NGTC and became one of the first jewellery brands to launch e-certificate, making joint
efforts to provide quality assurance for consumers

EHSEXRELIARSRERN P OEFENF - HAEMTBEHBSFIERNXRERE - HENHRERERERIE
GIA Cultured Pearl Classification Report GIAFEE KD RIRE

Became the first jewellery retailer in Hong Kong to launch the GIA Cultured Pearl Classification Report
RABBEERELGIAFEERD ERERINWIKAEEER
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EXCELLENT SERVICE
SRS

7

“"Delivering the Beauty of Love with Six Heartfelt
Customer Service Programme

TAMERE RAZRE ) MERS Y0

Z

Hong Kong Retail Management Association Research Management Ltd.
BEZEEENS

"Mystery Shopper Programme” :

"Quality Service Benchmarking Assessment”: Received : 95 by H K b hes in Jul
Received an average performance score of over 95% in April-June 2025 Ssgfelzvrﬁb:rnz?)\g?age score otover y Hong Rong branches in July-

BEEEENS T MRRSEET : . e
?égofsﬁigg)}ﬁHg[aj%.r:ég%}]ﬁggg%ut FiResearch Management Ltd. #1789 " M BETX -
: T2025F729R A - HEEBEERSFIHRIRSHL L

¥y
.

RE . 2021-22 LTS, x
® BETERE 7 \: ¥ oox
2024 N HONG KONG AWARDS o ; o

(Vs i T RAES Cr s Lo

EEMRBBE+ERRE o > N 4 TN »
2 H R E Hong Kong Top Service Brand Ten Year 1= iﬁ Hong Kong Service Awards Jsx A 1 2 2 HKACE AWA.R%
S @HKRMA Achievement Award CUSTOMER SERVICE QW e e
HKR AWARD R
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ABOUT LUKFOOK

RT\&

A leading jewellery retailer in Mainland and Hong Kong

Nt REEBTEREEETH I —

Main Business =E 53

The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a variety of gold and platinum

jewellery and gem-set jewellery products

EHEENSTELRZNSEMARKETE MM ZRME 1R - #tx - BIRENARZEWS

Milestone Ei2&

53 71F1994 52004
TR i
BEmEERBES

1991FT&E

FiRBEBES

Opened its first
licensed shop and
self-operated shop
in Mainland in 1994

and 2004,
respectively

Opened the first
self-operated shop
in Hong Kong
in 1991

Listed on the Main
Board of Hong Kong
Stock Exchange in
1997

1997 ’

T20145%6H

5e R UL
hEER50% N =

Acquired 50%
interest in CGS in
June 2014

F2015%3H

B 9De Beers
HARED

Qualified as
a Sightholder
of De Beers
in March 2015

Acquired 3DG
HOLDINGS
(INTERNATIONAL)
LIMITED (2882.HK)
as a subsidiary in
12 January

2024 | ’
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FINANCIAL PERFORMANCE SINCE IPO
B EhZ W E 55 e

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19975 - NRERAEFEERSMER LD

Average Dividend Payout Ratio

Revenue UZA

5% CAGR FE & 18K% FIRBLEE 50%

Profit for the Year £z A Average Return on Equity
7% CAGR FEGIERKR IR RN m= Bl IR ZER 16%

Market Capitalisation reached HK$14.4billion (as at 25 Nov 2025)
1B 144108 TT (#F20254€11525H)

32 times since IPO

AHBIRHEN32(E

Net Asset reached HK$13.5 billion
BRFTIR13518TT

63 times since IPO

B HENGIE
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD
FHESNBRBEAEEEN=R

Gross margin of gold sales
is not highly correlated to the gold price fluctuation
BEFRZENRSEENMEETHIHEREAKR

Gross Margin

of Gold Sales Full Year &%
BEREEAX - US$2,583 US$ =2
O,
0% Ussross | L oo 38
US$1,822 US$1,818 US$1,805 (1102%) _.— { 2400
30% | Us$1462  (124.7%) (10.2%) (10.7%) - 1 2809
US$1,248 US$1,257 US$1,285 US$1,263 15.8%) @@ @0 m—cem—m i e—m i i — e — . — = 1 1’800
, US$1,151 : ; - (1158%) _ .— ,
0% (16.0%) (17.8%) (19.2%) (12.2%) (1 1.7%) e 263% 1 %288
(] ° —-— 2 1 .
— . —_——— T T — — 21.0% 21.8% 19.2% (171p.p) 1 1200
| | \ (157p.p) (10.8p.p.) 17.4% 17.2% 5 ] Looo
0% - 13.0% 13.6% 15.2% 15.0% 15.3% (144p.p) (10.2p.p) (12.0p.p.) 1 &9
(11.1p.p) (10.6p.p.) (11.6p.p) (10.2p.p) (10.3p.p) i ‘2188
0% T T T T T 0
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025
Gross Margin NP v
of Gold Sales 1H82H E¥FER FHE US$ES
HEHEEMNE
40% US$3,3727 4,000
(140.0%)
35% | US$1.809 Uss2.08 US52758 4 3,500
US$1,532 o~ 408 (1361%)
30% (1 sﬁm%) (1 30.0%) (1234%) 7 1 3.000
(Uﬁ(l)?/:g US$1,836 US$2,026 — < _~7302%
9 - .5% 9 9 .
25% US$1,297 U§$21,72/6)6( (1 198%) " jc61 802 US$1,835 US$1,802 US$1,808 Lﬁ%fo/s)z (112.1%), sss |(27PP 2,500
9, 7% % % % 4% e .~ o P
20% | cs1 287 USSL208( Uss1.159( Uss1 143(”11'9 %) Us$1,218( US$1,268( USSL302( Us$1,260( N N A i P A R A BT (1287'65/0 )(T6-1p'p') 1 2000
15% L(163%) 157%)  199%) | 55%) 166w | 12220 1099 | 107% = gy 185% | 170% ; 190% | 189% | ey o 1 1,500
i e —— T —— . —]_ ‘§ ..... —_— . 21.5% 470 (! 30pp)( ! 103pp) 1 5 15.0% (1 20pp) (1 39pp) 4AP-p.
% | 20.6% (17.6p.p.) 1 1.5p.p.) i 00
10% 5 o | 152% | 188% @ 127% 17.8% (13.7p.p) (129p.p) 10
12.7% 13.2% 12.0% 31 (11.8p.p) 29 (17.8p.p)
5% jTlAGpApA)(TO'Bp'p')(lO,7p,p.)<T2‘0p<p<) (16.8p.p.) [(425ppX!3.1p.p) (129p.p.)(133p.p) | <o
O% T T T T T T T T T T T T T T T T T O
1H 2H 1H 2H 1H 2H 2H 2H 2H 1H 2H 2H 1H 2H 1H 2H 1H 2H 1H

*Y-0-Y Changes are shown in brackets SN AEFRH 2 Tk

. = Average Gold Price for the period -US$/0z
HNFHEESNE(ET/Z1)

Gross Margin of Gold Sales for the Period
HAEEHEEMNE

FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2026



TH&2H FY2021-2026 OPERATING PERFORMANCE

2021-2026 E¥ K MW F BRI

2
(B8
20000 1 032% 32.7% 33.4% ST
27.6% 5 28.2% 27.7% 27.8% .
18,000 - ’ 26.8% 26.1% 26.7%
16,000 -
15.5% g
000 - ’ 14.0% 14.0% 14.7% 1>:2% .
' 11.6% — 11.8% 470 0 11.4%
[o)
12,000 - 13.2% 11.7% 12.0% 11.8% 12.6% ~— _ .
9 9.8% 10.4% o
8.8% 77% 82% 8.8%
10,000 -
7,840 7,893
8,000 - 7486 6,843
6147 6,405 '
6,000 - 5,517 5,591 5,573 5,449
4,000 A 3,344
O .
1H FY2021 2H FY2021 1H FY2022 2H FY2022 1H FY2023 2H FY2023 1H FY2024 2H FY2024 1H FY2025 2H FY2025 1H FY2026
2021 E¥W 2021 N &E 2022 ¥ 2022 N # M 2023 B 2023 ¥ E 2024 3 2024 N #ME 2025 E# W 2025 N ¥ 2026 M

Revenue WA
Overall Gross Margin Z{AEF|=E

mmmm Operating Profit 22 % F)

—— Qperating Margin Z& &F%=

mmmm Profit for the Period #3097z 7]

——Net Margin >3 F)%&

30%

20%

10%

0%

-10%

-20%

-30%
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TH&Z2H FY2023-2026 TOTAL OPERATING EXPENSES

2023-2026 LF¥ R M HEMERLEEH

N (HK$M) 9 16.0%
E:L}-i?'qzo (éﬁfﬁﬁ) 15.1 A) °
Other Expenses 1200
HittA
1,028
m Advertising & Marketing 1000
[TERTIAT
840

m Depreciation & Amortisation

53

Depreciation of ROU assets (include
rental concession) 600 44
EANEFTIR (BEEENE)

m Short-term leases and variable lease

86
payments
FRHAME R RO B R 400 49 124
m Payroll-Variable
-2 /d
200 395
m Payroll-Fixed
$-EE 271
0

1H 2023 2H 2023
2023 ¥4 2023 ¥4
HK$M
Depreciation of ROU assets
R | iy 1
Rent concession related to COVID-19
MEEEZEESNE

[*Depreciation of ROU assets

(include rental concession)
FERANEFTIH (BEEESME)

Interest expense related to lease 4 4
S5HRBARNFIBHFX
Total rent related expenses S &z 184 237

Variances compared to prior year 58 RIHAELE -11% -9%

21.3% 18.4% 19.10%
14.3% prh T
1,453 1,304
1,228
1,160
1,070
103 73

71
46 103
67

85
110
68 114
116 52
386 425 446
1H 2024 2H 2024 1H 2025 2H 2025 1H 2026
2024 E¥&F 2024 F¥E 2025 E¥&F 2025 F¥&E 2026 E¥&F
164 182 189 205 195

9 2 0 0 0 0 0

9 15 20 21 19
253 307 277 295 300 72
+38% +30% +9% -4% +8%
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DISCLAIMER

R

This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company” ), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever arising
in connection with the statements or information contained herein. You are cautioned not to rely on any of
the forward-looking statements contained herein.

KeaRABANBER (Efr) BRAT ( "AAT" ) &Rl - SAPPRAERFRREMIIZIE - RERBAHRERTE PRI E
& RAETARRE BRI BREVRIE - B N INAN I DR #Z FHR s Z R ER Y - AU N - XTI
HR@BEAY - Bo) sl RSB AR RE R R F R 55 Z HRNE MR MmABEETIE - EUL
REZIE N AN AKE A B R P 3RO E R AU BE M FRAL -




FY2026 Interim Report Investor Relations

2 WeChat
M A 4F E 3R - .
2025 L) i BRBEBRZME

will be uploaded in November 2025
NT2025F12B £#
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