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FY2025 FINANCIAL HIGHLIGHTS
2025 FMFTm

Revenue WA Gold Hedging Losses && sk

Hks 13,34 1varmesn m ks 493mEms 1306.9%

. o Adjusted Operating Profit (exclude gold hedging losses)
Operating profit 2= ZIHEEEZE R CE MR E 2 X RE)

ks 1,41 2vamms | 4333% ies 1,904vams5 | 114.8%

Adjusted Profit for the Year

Profit Attributable to Equity Holders #:#58 AR 557 ZAREENER

Hks 1,100maEmem ¢37'8% Hks 1, 560maErzs m
Basic Earnings per Share sig+=7 Proposed Final Dividend per Share #Ex 2

Hks 1.87 85 m Hks 0.5555%

Annual Dividend per Share Bl EFEKE : HKS 1.17
Worldwide total no. of shops sz Dividend Payout Ratio JRELEE : 59%

3,287 m




FY2025 MOVEMENT IN OPERATING PROFIT
2025 FEEEimrE ]

(HK$M)
(BFHEBT)
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2,116

FY2024
Operating
Profit
ZEEN

4,417

(+5.8%)

+243

Gross Profit
EF

2,613
(+13.7%)

-316

Total
Operating
Expenses
(TOE)
BREAX

493
(+306.9%)

-371

Gold Hedging
Losses
BEENPRK

0
(-100%)

-213

3DG Group
acquisition
related gains
ks
SEEEE
fARAU

101
(-31.2%)
-47

Others
Hith

1,412

(-33.3%)
-704

FY2025
Operating
Profit
Z=zaM

Revenue
UZA

Hks 13,298m i T cp)
298y [TEERV

Gross Margin
EF=

33.1% m

TOE to Revenue Ratio
BEREAZHUWALEE

19.6% - 4.6p.p.
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FINANCIAL REVIEW
e E|

S FY2025 FY2024 Y-o-Y Changes

Revenue WA 13,341 15,326 -12.9%
Gross Profit 7 4,417 4174 +5.8%
Operating Profit & &7 1,412 2,116 -33.3%

Adjusted Operating Profit (exclude Gold Hedging Gain/Loss) o5
B R BN PU/ (SIR) B E A 1,905 22 14.8%
Profit for the Year A F! 1,068 1,758 -39.3%°
Profit Attributable to Equity Holders i z=#5A AR & F) 1,100 1,767 -37.8%
Gross Margin EFZ 33.1% 27.2% +5.9 p.p.
Operating Margin &&= F) % 10.6% 13.8% -3.2p.p.
Adjusted Operating Margin (exclude Gold Hedging Gain/Loss) . .

BB it S PG/ (S IR)E &R 14.3% 14.6% 03pep.
Net Margin >&5I2 8.0% 11.5% -3.5p.p.
EBITDA ARi+FI2 ~ #In - #7IH R gEHR1 & A 2,015 2,601 -22.5%
EBITDA Margin RIt+AIE ~ #IN - #7IHRPEEHAT & F) = 15.1% 17.0% -19 p.p.
Adjusted EBITDA3 £18% RitF2 - HIN - HFIHRMEHATZ A3 1,609 2,254 -28.6%
Adjusted EBITDA Margin Z£18% Ri+FIR - #I0 - HrIHRHEHAT R R = 12.1% 14.7% -2.6 p.p.
Total Operating Expenses to Revenue Ratio S&EHZ W ALLE 19.6% 15.0% +4.6 p.p.
Effective Tax Rate SERR#i=R 22.6% 15.7% +6.9 p.p.
Gold Hedging Gain/(Loss) ‘& & Wi a/(S5 ) 4 (493) (121) -306.9%

1 Overall Normal Gross Margin IE&EFZ: 31.0% ( FY2024: 28.5%)
- Gold Normal Gross Margin& < = mE 8 ERZ:22.8% (FY2024: 20.8%)
- Platinum Normal Gross Marginfa<&: ™= IE % EF)=: 47.6% (FY2024:43.7%)
2 YoY average gold price increased by 29.8% and 2.1% for platinum. Fi9& & KA N D AIZEFH29.8%K2.1% -
3 Adjusted EBITDA represents the EBITDA without adding back depreciation of right-of-use assets.. £FEERIUFE - BRI - FIHRBEHEEAMARARITRAER - I 718 KREHR 2FAINEEBNEFIA -
4 Closing international gold prices for each financial year 31 March were +40.7% and +11.9% as compared to gold prices as at 31 March 2024 and 31 March 2023 respectively.
5202438318 %2023F3831HWE ML - BNMIFEHEIALANEREZNEN DB +40.7% K +11.9%H 1L -
5. When further excluding the gain arising from acquisition of 3DG Group, adjusted operating profit for the year would decrease by 5.9% as compared to FY24 ZBHMREZFE RS ESMEFNWE - AELHAZENEEZFEHEEER TES5.9%
6. When excluding the hedging losses and gain arising from acquisition of 3DG Group, adjusted profit for the year would decrease by 6.3% as compared to FY24 E#RE X MAREFRARBE ZEMEEN NG - AELSHEENFENRNHEEFRTE6.3%



DIVIDEND

K2
FY2025 FY2024 Y-o-Y Changes
(HK$) (B7T) 2025 2024 RETIE

Basic Earnings per Share 27 Q0

SR E AR HK$1.87 HK$3.01 37.9%

Declared & :

- Final Dividend per Share HK$0.55 HK$0.64 -14.1%
BRAREKR

Paid EJkf :

Interim Dividend per Share

HK$0.55 HK$0.72 -23.6%
SRPERE : : °
Special Interim Dividend - distribution in

specie of 3DG’s Share? - HK$0.05 N/A
BRI E- IS IREEEEA KD 2

Annual Dividend per Share 9900

SRR ERE HK$1.10 HK$1.41 22.0%
Dividend Payout Ratiol

o 561 y 59% 47% +12 p.p.
Dividend Payout Ratio (excluded 3DG’s Share) 599 459 +14 p.p

IKBEERABEDIKNEZEEERRD

1 Dividend Policy: Dividend payout ratio at 40-45%
IRBBER  KEEEZER40-45%

2 Special interim dividend represents distributing 24,000,000 shares of 3DG at closing market price of 28 March (HK$ 1.18/ 3DG share) to restore the public float of 3DG
AP HR BRIM3FE28 A1k & 24,000,000k EE2EEH (ZR118ET ) - MKESESERNARTRE



KEY FINANCIAL INDICATORS
FEZHHEER

FY2025 FY2024 Y-o-Y Changes

(HK$M) (E75385T) 20255 2024T4 5 BEDE

Inventories 751 10,739 9,567 +12.2%
Average Inventory Turnover Days! 1577 5 EH H? 427 310 +117
Closing Inventory Turnover Days? B8k 753 B H2 451 322 +129
Cash and Bank Balances M X iR1T4& 5 1,991 1,998 -0.3%
Bank Borrowings & Gold Loans fRITR M K EE 2,196 1,428 +53.8%
Net Cash/ (Borrowing) 3 &/ (B -205 570 -135.9%
Net Gearing Ratio® %555 EE 35 1.6% N/A +1.6 p.p.
Debt-to-Equity Ratio® A fiX &= tE 26 36.0% 31.0% +5.1p.p.
Return on Equity (ROE)> & Rz [B1HR %7 8.3% 13.70% -54 p.p.
Return on Total Assets® 2 #5 =[Ol 4z %<8 6.1% 10.50% -4.4 p.p.
Current Ratio JRENELE 31 35 -04

1 (Opening Inventory + Closing Inventory) +2+COGS (excluded Cost of Licensing Income)* Number of Days for the Period ( 88#)77 % + Hi5k7E 5 ) <2+ B MA (HBREENSZHA ) *BNE
2 Closing Inventory + COGS (excluded Cost of Licensing Income)* Number of Days for the Period 8i7R 77 51+ B 5 A A ( HNPREIENS Z AR ) *BRNHE
3 Net Cash/ (Borrowing) = Cash and Bank Balances - Bank Borrowing - Gold Loans ¥/ (B3#) = & RIRTER - RITHEHN - BRER
4 Adjusted Net Cash/(Borrowing) = Cash and Bank Balances - Bank Borrowing Z8% 3%/ () ) = W RIBTER - RITEA
5 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
(KERTHEA + REPRTHEA + RTEX + BE2ER - NS RRTER ) + A RENGFBANSREARES
6 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company ( KEififR + MR ) + ARATNSHFAAN SE LA REE
7 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company AAB2E(L / 2ENZFBAN GEF] + KQSNEFBEAN HRARMES
8 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets) XA EHF1E / TENRF B AN S + (KEBEF+ R EF)
9 Closing international gold prices for each financial year 31 March were +40.7% and +11.9% as compared to gold prices as at 31 March 2024 and 31 March 2023 respectively.

52024F3H31HK2023F3R831MENMELE - M VEEREIA3IANEREZWEN 7515 +40.7%5+11.9%H (L



SUMMARY — FINANCIAL POSITION
A S5 AR i 22

(HK$M) (857 7T) E

Non Current Assets 3ER BN 5=
Current Assets it

Total Assets &5

Non Current Liabilities JERzh i 52
Current Liabilities izt R

Total Liabilities 2R

Total Equity Xz 2 &R
Non-controlling Interest FE#ZER AN &=

Shareholders ' Equity B4

No. of Issued Shares 1T #E

Net Asset Value per Share S /% &8

As at 31 Mar 2025
2025%3H31H

4,306
13,592
17,898

433

4,323

4,756
13,142

(61)
13,203
587,107,850

HK$22.38

As at 31 Mar 2024
, 22024%F3H31H

4,522
12,332
16,854

473

3,517

3,990
12,864

(27)
12,891
587,107,851

HK$21.91

-8.6%

+22.9%

+19.2%

+2.2%

-126.0%

+2.4%

+0.0%

+2.2%
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FY2021-2025 OPERATING PERFORMANCE

2021

(HK$M) (B8 70)
40,000

35,000
30,000
25,000
20,000
15,000
10,000

5,000

2025 F 5w

1,244 1,219 1,019

FY2021
2021

mm Revenue
WA

e Overall Gross Margin
BEEF=E

1,643 1,722 1 392

FY2022
2022

mmm Operating Profit
ZEEA

== Operating Margin
KEHMNZE

i 33.1%
29.7%
i 27.6% 27.0% 27.2%
14.6%
14.0% 14.70% 13.40% S
14.0% 13.2% \ 13.8% 14.3%
- 138% —
:#4‘: 10.6%
11.5% 11.9% 10.7% 11N
8.0%

FY2023
20234

1,576 1,603 71 285

15,326

2,116 2,237 1,758

1,068

FY2024 FY2025
202475 20254
mmmm Adjusted Operating Profit mmmm Profit for the Year £

(exclude Gold Hedging Gain/(Loss))
ZIFR RtES PR E/(SR)EE &R

e Adjusted Operating Margin e Net Margin
(exclude Gold Hedging Gain/(Loss)) il
ZIFE Rt EESN PR/ (S H])EE &N

+ 30.0%

+ 20.0%

+ 10.0%

1+ 0.0%

T+ -10.0%

-20.0%
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REVENUE AND PROFIT ANALYSIS
WA B R 724

Revenue and Segment Profit by Market
Biinkl 53 IULA K 53 &8 Rl

Adjusted Adjusted

Segment | Segment Profit? Segment

39.5% Revenue | Segment Profit | Profit Margin #LHE | Profit Margin
(34.5%) HK$SM B RETT N 2 EBE R P EREFIZR 2 EREFA 2 EREF =R

Hong Kong, Macau & Overseas 8,068 1,089 13.5% 1,330 16.5%

& - B 1KREI
p Iyo V¥ Changes 2421t -19.6% -7.7% +1.8 p.p. +7.8% +4.2 p.p.

W Mainland At 5,273 577 11.0% 829 15.7%
BricTe Srgment Proi V-o-¥ Changes #4351k -0.2% -40.7% 74 p.p. -17.6% -33 p.p.
Hong Kong SAR, Chinal, .
Macau SAR, China? & Overseas Overall %‘125 13,341 1,666 12.5% 2,159 16.2%
P EEFERATHRX?! - - 0 _ 0 _ _2 RO
i=tefivictho s Y-0-¥ Changes 1 EZ 1k 12.9% 22.6% 1.5 p.p. 3.6% +1.6 p.p.

Mainland China3 . .

PEAMS

Remarks * :

Comparative figures for FY2024 are shown in brackets &5 172024 & 2 LER T

1 Hong Kong SAR, China: Hereafter refersto as “Hong Kong” S EZFERFAITHX: HEHRA T&E .

2 Macau SAR, China: Hereafter refersto as “Macau” SEE JFATHRX  FEHRA TR,

3 Mainland China: Hereafter refers to as  “Mainland” S ERHE : ZEFRA A

4 Adjusted Segment Profit refers to segment profit excluding gold hedging losses or gain £& &5 SEF 2GR E P BB H 20ER



REVENUE AND PROFIT ANALYSIS
WA B R 724

Revenue and Segment Profit by Business
B S5 X 53 BIUA K 53 B8R & 7

6.8% Adjusted Adjusted
6.7%) Segment Segment | Segment Profit2 Segment
— Revenue Profit | Profit Margin #L:@% | Profit Margin

37.6%
(33.5%)

0.8%
(8.6%) 61.6%
(57.9%)

HK$M B T WA | PERmE7F 7 &him =R 7 BBim 72 7 &Rim =R

Retailing 2& 11,031 1,026 9.3% 1,418 12.9%
Y-0-Y Changes #ZEZ1E -13.5% -17.7% -0.5 p.p. +8.4% +2.6 p.p.
82.7%

CEWIAN Wholesaling #t% 1,406 14 1.0% 115 8.2%
S Y-0-Y Changes #ZEZ1E -8.8% -92.4% -11.1 p.p. -45.7% -55p.p.

10.5%
(10.1%)

Adjusted ZiF%E 3,4891 14 0.4% 115 8.2%
V-0-¥ Changes #4EZ/t -17.9% -92.4% -4.0 p.p. -45.7% -5.5 p.p.
Revenue  Segment Profit
WA DERE ]
e [ ] Licensing mh#\lIS5 904 626 69.2% 626 69.2%
Retailing % V-0-Y Changes 1221k -12.6% -13.1% -04p.p. -13.1% -0.3 p.p.

Wholesaling #t & . .
Overall & 13,341 1,666 12.5% 2,159 16.2%
Licensing g k&S5 . Y-0-Y Changes ZFZ(L -12.9% -22.6% -1.5 p.p. -3.6% +1.6 p.p.

Remarks % :

Comparative figures for FY2024 are shown in brackets &5 RA2024W & 2 LERHF

1. Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties + Inter-Segment Wholesaling Revenue
KLWEFERHRWA = WIMERWSWA + D EBEHEA WA

2. Adjusted Segment Profit refers to segment profit excluding gold hedging losses or gain & ZERN 7 8T IEMRE £ P BB IRERN 2 BB &R




REVENUE AND PROFIT ANALYSIS
WA B R 724

Sales! and Gross Profit? by Product
B mX 2 HEEL R EF?

70.92&; Gross
(72.6%) Sales! Profit2

HK$M BTG E T tHE!L L

Gold & Platinum E£ R HE 8,822 2,325 26.4%
Y-0-Y Changes #4315 -15.0% +16.2% +7.1 p.p.

62.0%
(58.4%)

38.0%
(41.6%)

ég.‘l&) Fixed Price Jewellery /i & tff 3,615 1424 39.4%
PR Y-0-Y Changes # %15 -7.6% +0.1% +3.0 p.p.
Overall 2{% 12,437 3,749 30.1%

Y-0-Y Changes #Z#Z1E -13.0% +9.5% +6.2 p.p.

Sales Gross Profit

HE EF
o , Gold & Fixed Price Gold E£ REE=S 10,974 2,959 27.0%
Gold & Platinum? =& R % . Y-0-Y Changes % EZ1E -6.3% +22.3% +6.3 p.p.
Fixed Price Jewellery M &1 . . o o
- 88.2% 78.9% N/A
Y-o-Y Changes #ZEZ15 +6.3 p.p. +8.3 p.p.

Remarks JF :

Comparative figures for FY2024 are shown in brackets &5 RA2024WE Z LERHF

1Sales = Revenue - Licensing Income f#4&=UA — mESKA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income ER=435EF] — mig S KRAER

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
B2 RS EEREERMIINBRESHENES KBS ™m (BIZFEN )

4 YoY average gold price increased by 29.8% and 2.1% for platinum. F19& & RS NED L FEA29.8%K2.1% -



MARGIN ANALYSIS
a MIZR T

1H&2H | ¥ M4 BT 4 Full Year 2%
. X 30% - 30% -~
Segment Profit Margin by Market 22.39%
AN 2z N STAN 270 20.2% 21.1% 21.3%
AEVEFR (LIhiakla) — ‘ . 18.4%
o S 0, -
20% 13.8% 15.7% 12.2% 14.50% 20% -
, 1350% - 13.5%
[ | M?mIand 9.0% . 9.8% 11.7%
A 10% - 8.6% 10% - 8.8% 11.0%
6.5% —
[l Hong Kong, Macau & Overseas
FE R RB5 0% T T 1 :
1H 2H 1H 2H 1H 2H 0% , ,
FY2023 FY2023 FY2024 FY2024 FY2025 FY2025
109 | FY2023 FY2024 FY2025
Segment Profit Margin by Business 80% - 73.7% 69.6% 69.2%
AERBEFZE (S XI5) 100% -
. 72.1% 75.4% 71.8% . 77:4% 60% 1
| Mx B
an 75 60% - 40% -
" 40% - . .
[ | ;egnng 7.2% 8.2% 11.0% 8.7% . 10.1% 20% - 7.8% 9.8% 0
i 20% | 9.2% 3.9% 7.5% 0.6% 8.2% 3.6% 6.5% 449 9.3%
i — —_— — 0.4%
BREME 0% J FY2023 FY2023 FY2024 FY2025°
Gross Margin by Product 60% 60% -
EMNE (LIF=mXla) 5
35 99, . 37.4% 40.6% 39.4%
o | 97 9% - L 49 -
40% 30.0% 30.5% 20% 36.4%
[ | FEIXT?T%'P’E%C(E Jewellery o lgf’%/' . ZSV
20% 1 27.5% 25.5% 20% - “"/——2-;..4%
15.3% 191% 19.1% 17.4% 19.3%
Gold & Platinum o
- RERnS ” 1H ' 2H ' 1H ' 2H ' 1H ' 2H o FY2023 I FY2024 I FY2025 I
FY2023 FY2023 FY2024 FY2024 FY2025 FY2025

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)
ZPEMHRDEEE = RS ZHEEN+ PIMERWSBA+ 2 EREHAZUA)

15



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

31t XA Koas M 93 4 LA S5 3 73

4.6%  89.0% 97.6%
(3.9%)  (89.3%) (98.4%)
6.4%

(6.8%)

Revenue  Segment Profit

WA BB
Retailing & .
Wholesaling #t& . .
Licensing &\ 55 .

Remarks JF :

HK$SM BTG #E T

Retailing &
Y-0-Y Changes ###Z1E

Wholesaling #t’&
Y-0-Y Changes #%FZ 1k

Adjusted £iF%2
Y-0-Y Changes ##FZ1E

Licensing m g5
Y-0-Y Changes #%FZ 1k

Overall #1{&
Y-0-Y Changes #%ZEZ1E

Comparative figures for FY2024 are shown in brackets &S RA2024W & 2 tHEH F
1.Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue

ZIWEEIAWA = WIMER W SWA+ 2 EBERER A
2. Adjusted Segment Profit refers to segment profit excluding gold hedging losses or gain &FREE K 2B EF 2 IEMRE S EPE BT EH 2 EBEF]

Revenue

WA

7,871
-20.4%

147
+35.6%

2,111t
-20.4%

50
+9.0%

8,068
-19.6%

Hong Kong, Macau and Overseas

&8 R IREI

Adjusted

Segment | Segment Profit Segment Profit?
Profit Margin R

S 8RE A HEEA =R 53 BRE T2
969 12.3% 1,141
-7.9% +1.7 p.p. +4.6%
70 47.0% 139
-14.1% -27.3 p.p. +44.0%
70 3.3% 139
-14.1% +0.3 p.p. +44.0%
50 101.6% 50
+8.6% -04 p.p. +8.6%
1,089 13.5% 1,330
-7.7% +1.8 p.p. +7.8%

Adjusted
Segment Profit

Margin
2 ERIEFI =R

14.5%
+3.5p.p.

94.0%
+54 p.p.

6.6%
+2.9 p.p.

101.6%
-04 p.p.

16.5%
+4.2 p.p.
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

3 XU A Boas Al 3 4 A S5 %l 73

59.9%
(54.2%)

—_—

HK$SM B 5 #E T

Retailing T&
Y-0-Y Changes 1Z#EZ1E

Wholesaling #t’&
Y-0-Y Changes #%ZEZ 1k

16.22/0 23.9%
(18.7%) (27.1%) Adjusted Z1B%
Y-0-Y Changes #%FEZ1E
Revenue Licensing an 8\l 55
WA Y-0-Y Changes #%FEZ 1k
Retailing B& .
Overall E{&
Wholesaling #t% . Y-0-Y Changes #%FZ 1k

Licensing mhg %

Remarks ¥ :
Comparative figures for FY2024 are shown in brackets &S 72024 & Z tHEHF

EVENIE

WA

3,160
+10.4%

1,259
-12.2%

1,378t
-13.7%

854
-13.6%

5273
-0.2%

Mainland
At

Segment Profit

x|
Segment
Mix | Profit Margin
AE 53 BRim A =R
57 9.9% 1.8%
-70.5%  -10.1 p.p. -5.0 p.p.
-55 -9.5% -4.4%
-1525%  -20.3 p.p. -11.7 p.p.
-55 -4.0%
-152.5% N/A -10.6 p.p.
575 99.6% 67.4%
-145%  +304 p.p. -0.7 p.p.
577 100% 11.0%
-40.7% - -74 p.p.

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue

SFRERIHAWA = IIMERWSSUWA + 2 EBEHEAR WA

2The average RMB exchange rate is 1.07 (FY2024: 1.09) , a 1.3% drop as compared to FY2024 .

ARMTLEAN1.07 (202444:1.09) - 820244 F FF£1.3% -

3 Adjusted Segment Profit refers to segment profit excluding gold hedging losses or gain &R #ER

AN I 3
77 abm

MRIEMFE S PRI =R

LN
77 alm

Adjusted
Segment Profit3

AR

53 ERia A3

277
+27.8%

-23
-120.7%

-23
-120.7%

575
-14.5%

829
-17.6%

Adjusted
Segment

Profit Margin

53 B A =
8.8%

+1.2 p.p.
-1.9%

-9.9 p.p.

-1.7%
-89 p.p.

67.4%
-0.7 p.p.

15.7%
-3.3 p.p.
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REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
3t DX 73 B e MR 2 A LA S5 3l 73

Hong Kong, Macau and Overseas

&2 - BR8N

Mainland
A ith

125% -
125% 1 109.1% 104.9% 102.7%
. 103.5% fe
—_ ’ °  100.8% 101.1% 100% -
100% - 71.7% 74.8% 76.4%
1H&2H 759 - 70.6% 65.3%
FimER RE *' 55.6%
U5
50% - . 50% - )
. 0,
25% - : 25% - 9 9 9 :
4.8% -2.8% 5.4% 0.4% 71% 6.6% oL 2% 1.0% 0.9%
o% R.VA ‘—'7/‘1—| O% i i i
1H o 1H o 1y 2-8% 1H 2H 1H 2H FY2024 2555 2H FY2025
259 | FY2023 FY2023 FY2024 FY2024 FY2025 FY2025 FY2023 FY2023 FY2024 FY2025
-25% - -11.9%
115% - 106.5% 102.0% 101.6% 100% -
- o | 73.2% 68.1% 67.4%
65% - 50% -
Full Year 12.1% 6.6% 1.8%
=5 ; 12.3% 25% - 5.7% 6.8%
40% - 8.5% 10.6% <270 4.0%
— -4,
0, 3-0% 3.3% 0% : — § —_ (o]
15% - 0.5% FY2023 FY2024 FY2025
— -25% -
10% - FY2023 FY2024 FY2025

. Licensing maf& /55

| Adjusted Wholesaling Business! Z182/5 2 it & W 351

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)
KRN RDEEFNE = HRWSZHEEN - (WIMERWSWA+ D EREIHEAIA)



RETAILING REVENUE ANALYSIS
SEWRADH

Retailing Revenue by Region
WA (Uil 5)
(% of Revenue)

(WAL %)

100% -~

s 5% 6% HK$0.71B
7.UET

(1t 12.1%)

HK$3.16B
3161087
(1 10.4%)

75% -

HK$2.07B
20.712 87T
(1 28.5%)

50% -

e | . HK$5.098
5% 48% 50% 46% 5091787

(1 20.0%)

0% T T |
FY2023 FY2024 FY2025
20234 2024 2025

Hong Kong &% [/ Macau® [ Mainland iittr* | Overseas 84}

* Self-operated shops and e-commerce business only REEEEE KB FEHSISS

(% of Revenue)

Retailing Revenue by Product
WA (A= ma%53)

Hong Kong, Macau and Overseas
&8 - BB

(WA SEE %)
100% - HK$2.288
. _ 228ZBTT
80% - 29% (1 6.5%)
60% -
- HK$15.5§ES_
Cl 73% o 0, — 5591487t
b 75% 71% 01 24 %)
20% -
0% T T "
FY2023 FY2024 FY2025
20232 2024744 2025MZ
Mainland
(% of R ) _—
(BAS b 5%) i
100% - HK$0.34B
[ 11% | WA — 3AET
(1 9.0%)
80% -
60% -
HK$2.828
40% - 85% 89% 89% — 28.5’@5%7_5
(1 10.4%)
20% -
0% T T "
FY2023 FY2024 FY2025
2023 & 2024 & 2025 &

Gold & Platinum .Fixed Price Jewellery
) siska ENEM
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MAINLAND E-COMMERCE
AHbEE T R 55

Sales by Product
HEMUFmXl 5

9219

(91.9%)

. Gold and Platinum E& KA
I Fixed Price Jewellery EE &1

*Figures for FY2024 are shown in brackets
ESRR2024M FHF

1 ASP included value-added tax (VAT) SFI9EN S EER

HKD 1,844 B ETT +0.4%
Y-0-Y Changes 1#ZFZ1E

Average Selling Price F19&{fi1

RMB 2,200 AR +22.2%
Y-0-Y Changes 1#ZFZ1E

Contribution to Mainland Retailing Revenue? A Z EUTA 2

58.4% (FY2024: 64.2%)

Contribution to Group’ s Retailing Revenue? SEERAZEUTA2:

16.7% (FY2024: 14.4%)

Platforms {4 & F &

As at 31 Mar 2025: 38 Platforms
+2025F3H31H: 38 MNFEE

E-commerce Development BBE & &

|

Strengthen promotion in the we-media field to create top selling products
5@ B AR IURRVETE - FTEIR

Cooperate with live-streaming KOLs to increase brand awareness and
boost sales

SHBERIAGE  BEMRBAZE  BRAEE

Further enhance synergy between online and offline sales channels

H—TRAEL R MEERBZ PR

2 Sales of self-operated shops and e-commerce business BE & &8 7 S EAN
3 The average RMB exchange rate is 1.07 (FY2024: 1.09) , a 1.3% drop as compared to FY2024 AR M FCEFN1.07 (2024 5:1.09) - 82024 E T pE1.3% -



RETAILING ANALYSIS
SEDM

SSSG EI/EtHEIEK* Y-o0-Y Changes ## &1k

FY2025 FY2024
FY2025 FY2024 20254 20241

202504 20245 Revenue** Quantity ASP | Revenue** Quantity ASP
WZA HE I EM WA i I EM

o -25% +32% -19% -22% +7% +49% +39% +7%
- -28% +38% -22% -32% +18% +54% +49% +3%
+ Fixed frice Jewellery -14% +16% -8% -8% +1% +34% +26% +7%
Hong Kong & Macau -28% +40% -24% -31% +11% +57% +46% +8%
HEEEHAE]
: %ggg‘%ggi““m -32% +46% -28% _43% +26% +63% +59% +2%
: %)}?I\dél?ﬂ%cemwellery “15% +22% 10% “14% +5% +42% +29% +10%
%?é"'a"d 12% 2% +30% +23% +5% +28% +25% +2%
: %’g&&%’gm”m “11% +2% +31% +23% +7% +34% +25% +7%
Fixed Price Jewellery _14% 21% +24% +24% 7% +4% +21% -15%

EMNE I

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook & 3DG Jewellery's self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed
shops and Mainland’ s e-commerce business. B/EfHEEK AR —BAEREEEEE/ETOUERFNEREZRECHHEENER - AREEHF A BERIEE RAMEFESHNEER

**Revenue represented sales of Lukfook, sub-brands and 3DG Jewellery's self-operated shop and such data did not include sales of licensed shops and Mainland ‘s e-commerce business.
WARNE - BmBREEEEANBEEENHEN - BREEACEEREIERNMNEFBSHED

***YoY changes and SSSG in Mainland are denominated in RMB. With 72 F L R EEHEMUARTEKITE

***%*ASP in Mainland included value-added tax (VAT). AithiFHEN B Z1BET
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RETAILING ANALYSIS ON MAINLAND

W ﬁg%ﬁﬁ Same Store Sales Growth EIJEf#&1E K

FY2025 FY2024
2025 20240 F

Gold & Fixed Price overall Licensed/ Gold & Fixed Price overall Licensed/
Platinum Jewellery (K Speciality Shops Platinum Jewellery (K Speciality Shops
BEEkAE EMEm - mhEIE/EiIE HE RS EMEh = mEIE/ZiIE

e
—
I
=
=
=
=
=
=
=
)

Self-operated Shops BEE
Overall #1{& -12% -14% -12%
Tier |
—%
Tier I
By tier of cities | —%¢
BWHEANND | Tiern
—%
Tier IV & below
POZe R LAH
Northern China
I

Southern China
e X

?;%/itrhegi%r; E;;sz - -16% -11% 15%
Central China
1EohX

Western China
1ERX

+2% -21% -2%

-11% -13% -11% +5% -22% 0%

N/A N/A N/A N/A N/A N/A

-17% -26% -19% -6% -5% -5%
-18% -29% -19% -13% -35% -14%
7% -4% -7% +10% -30% 0%

-4% -21% -8%

-15% -29% -17% 0% -11% -2%

T

* Same store sales growth represented a comparison of sales of the same Lukfook & 3DG Jewellery's shop having full day operations in the comparable periods and such data did not include sales of Mainland’ s e-commerce business.

BEHEEKAR—BAERESEEETULERPAAREHEZNHEETR - BANEHLEBERMEBE TSNS EE -
** SSSG in Mainland are denominated in RMB Rith 2 EEHEMUARTRITE -
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QUARTERLY SAME STORE SALES GROWTH
FEREREHEEBK

FY2022 FY2023 FY2024 FY2025

20224 20230144 2024045 20250144
il o2l o3| o] ol 2] o3l o4 ol o] o3l o4

-71%  -55%  -29% +30% -1% +40% -10% +83% +62% +31% +67% -5%  -34% -35% -22% -10%

-67%  -46%  -25% +42% +9%  +62% -5% +92% +67% +30% +78% +3%  -33% -38% -26% -17%

73%  -57%  -38%  +25%  +4%  +68%  -1%  +87% +58%  +15%  +55%  -6% -44%  -52%  -44%  -39%

7% -65%  -35%  +17%  -19%  -8% -21%  +66% +54%  +36%  +37%  -24%  -36%  -24% 7%  +12%

Aopgieno&Macal 769 63% 35%  +19%  +2% +50% 8% +124% +75% +41% +80% 4% -36%  -38%  -24%  -14%
o 2% -53%  -32%  +28%  +15%  +79%  -1% +145% +81%  +39%  +92%  +4%  -35%  -41%  -29%  -22%
o (%y%")"eight) 7%  -61%  -44%  +14%  +10% +85%  +3% +135% +70% +22% +65%  -6%  -46%  -54%  -46%  -43%
Fuedpricelevellery g9 74% -40%  +9%  -21%  -10% -23%  +88% +65%  +52%  +46%  -24%  -38%  25% 9%  +13%
Neniand 40%  -15%  +4%  +93%  -28% 4% -35%  -6%  +3%  -8% +18%  -10%  -24%  -29%  -11%  +2%
o 45%  -15% +11%  +110%  -26%  +3%  -33%  -3%  +6% 5%  +22% 3% -19%  -27%  -12%  +1%
fﬁ"g &é’)"e‘gh” 59%  -33%  -4%  +97%  -30%  +0% -38%  -13% 6% -21%  +3%  -17% -36% -41%  -33%  -26%
Fredfricelewelley 3500 16% -11%  +62%  -34%  -23% -38%  -15% 3% -20% 2%  -39% -41%  -37% 1%  +14%

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook & 3DG Jewellery's self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed
shops and Mainland’ s e-commerce business. E/EfHEIR AR —BABRAEEEHEETULLRANETEZRAECHHEENER - AREEAFFCSEREERANME FESHHEER -
** SSSG in Mainland are denominated in RMBAt Z EEHERAR TR ITE



LUKFOOK's AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE

NEERVYHR MENT M P9EN

Average Ticket Size
$ (in terms of BEREYISHEE

respective currency )

7o (MARR B it &)
20,000 -
17,400 1t 9.4%
15,900
15,000 - 13,500
12,200 111.6%
10,900
10,000 - o 11,200
9 600 10,400
5000 - 5,900 6,900
5,500
0 . :
FY2023 FY2024 FY2025
2023 % 2024 & 2025 5
Hong Kong & Macau —China UnionPay
M Yacau W =207 cE@n
H K Mainland
. §ofng ong . i

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau

BRI PERK - XNE - MEXNAARTEHE ZETEE46.8% (FY2024:50.7%)

*Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) RFR/NEEE S (A BIEAMEFEFS )
**ASP in Mainland included value-added tax (VAT) At EMN B Z 1L ET

$ (in terms of
respective currency )

Fixed Price Jewellery Average Selling Price
EffathrrmEeEfN

Diamond, jadeite, gem stones and pearl products
A 352 EARPET@

70 (MAERI SR8
P AR 16,400 15,400
13.4%
15,000 - 13,400 1 o
13,100
10,000 - 12,200 11,700 111.0%
5,000 - 6,700 6,300 6,100 12.7%
0 x :
FY2023 FY2024 FY2025
20235 20245 202505
$ (in terms of . .
respective currency ) Overall Fixed Price Jewellery
70 (AR B i+ &) BARAENE I~ m
8,000 -
6,500 119.9%
5,500
6,000 _ 5,300 /
4,000 - 5,000 5,100 t 2.7%
4,400 121.9%
2,000 - 2500
2,100 2,000 '
0 x :
FY2023 FY2024 FY2025
20234 2024 2025 5
Macau . Hong Kong Mainland
A H5E At



WHOLESALING REVENUE ANALYSIS
MAEWA DN

Wholesaling Revenue by Region

#HERUWA (UAHhinkl5)

(% of Revenue)
(WA SEE %)

100% -
90% -
80% -
70% -

60% -
HK$1.26B

—1261287T
(1 12.2%)

90%
9 93%
50% 95% °

40% -
30% -

20% -

10% - HK$0.15B
- - 1.51287T

0,
0% - (1 35.6%)

FY2023 FY2024 FY2025
20234 20245 20255
P Hong Kong &3& Mainland Rt

Wholesaling Revenue by Product
HARWA (XF=mEl43)

Hong Kong, Macau and Overseas
58 BB

(% of Revenue)
(WA ASEE %)

100% -

[ Fixed Price 80% -
Jewellery
ENEm
60% -
.Gold & Platinum
(others)
=& RAEEH ﬁﬂ)40‘V

[ Scrap Gold &
Platinum

=e Rty 0%

0% -

FY2023 FY2024

FY2025

20235 2024 % 2025 &
(% of Revenue) )
(B 5EE%) Mainland
A
100% -
80% -
. Fixed Price
Jewellery
ENEMm 60% -
20% -
0% -
FY2023 FY2024 FY2025
2023 2024 & 2025 &

-

—

r

e

HK$68.6M
68.65 ;5 &TT
(1 41.7%)

HK$78.3M
7835 ]8T
(1 30.3%)

HK$0.5M
0.55 5 87T
(1 158%)

HK$924M
9.2412 87T
(1 16.8%)

HK$335M
3.35(2 87T
(1 3.4%)
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TOTAL OPERATING EXPENSES

BEETX
Total %

21 %

. Other Expenses
Hih 2

Advertising & Marketing
TERBImET

. Depreciation & Amortisation
HrIH R I

. Fixed rent and Depreciation of ROU assets
(include rental concession)
ElEE 2 R ERNAFTIE (BFEASME)

. Short-term leases and variable lease
payments
EHAE SR O TR

Payroll-Variable
Fol- 2w

Payroll-Fixed
#E-EE

(HK$M)
(BF7E7T)

2500

2000

1500

1000

500

3.7%

0.8%
1.0%

2.3%

1.1%
1.7%

5.0%

15.6% 15.0% 19.6% E:?;:\fga\:/%ue)
(113.7%)
2,298 (112.9%)
Lo 46%
. 0
1.868 1.3% (167.7%)
0.7% 1.5% (142.6%)
0.9%
3.0% (116.8%)
23%
129, 1.0% (126.1%)
o 19% (136.3%)
17%
50, (1282%)1
. (o]
46%

FY2023
2023

FY2024
2024 %

FY2025
20254

HK$M

Fixed rent and Depreciation of ROU assets & & & & & BN E = |H

Rent concession related to COVID-19 #i@& B 2 & ME

*Fixed rent and Depreciation of ROU assets (include rental concession)

BEEMEE R ERNASRIR (EEEENE)

Short-term leases and variable lease payments

FY2023

289
-11

278

135

FY2024

347
0

347

189

FY2025

406
0

406

135

FRHEATH B R Ol B AR

Interest expense related to lease STHEBRHNFZBHZ
Total rent related expenses R EH=

Variance compared to prior year SEFERHAELER

8
421
-10%

24
560
+33%

41
586
+4.6%
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INVENTORY ANALYSIS

1=
71} [yl jﬁ“ﬁ
VAR Closing Inventories
HR T
. HAAREFE

(BHET) FY2024 FY2025
2024 & 2025 ¢ (112.2%)
9,567 10,739
8,000 -~
(115.0%)
7,000 - 46% 6,579 5461 51%
6000 5,721 4,445 (122.9%) Gold & Platinum
2 RAE
5,000 - 3,320 (18.2%) . ’ ‘
2,619 . % 4,160 Fixed Price Jewellery
4000 - 46% 3,846 (1267%) " RN E
3,000 - 1825 2142 519,
47% 54% (117.3%) 49%
2,000 -
54% 50%
1,000 - 53% 49%
o HK, Macau & Overseas Mainland Overall HK, Macau & Overseas ' Mainland ' Overall
=& OR8N At £ a8 ORI RES Aith K
Group’ s Inventory Turnover Days (by Product) Retail Inventory Turnover Days (by Market)?
EAFEEREBAHR (UFmila) ZEFHERAR B (UMiakla)!
(Turnover Days) FigFEss2 HREFLS (Turnover Days) FEiyEsR HRELE
(BB Average Inventory Closing Inventory (SEa=F=4)] Average Inventory Closing Inventory
FY2025| Y-o-Y Changes FY2025| Y-o-Y Changes FY2025| Y-o-Y Changes FY2025| Y-o-Y Changes
20255 BmEDL 202515 RELIL 20255 RETE 202505 RETME
Gold
= 276 +96 306 +115
& HK & Macau
Fived Price Jewellery 866 +128 879 +126
Mainland
Pl 349 +75 381 +53
verall 427 +117 451 +129

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory
T BEBRNRRAGEREEEST - ARENEEEENPL20%

1 Self-operated shops and e-commerce business only REEEEEREFEHHIS

2 (Opening Inventory + Closing Inventory) +2+COGS (excluded Cost of Licensing Income)* Number of days for the Period ( B#)%5 % + HiREFET ) + 2+ BHEAMA (HIBRMEWS 2 A ) *BARBH 27
3 Closing Inventory + COGS (excluded Cost of Licensing Income)* Number of Days for the Period iR & + 55 a A ( HIBRMAGW S Z A A ) *HIN B



CAPEX
HEAHSZ

Purchase of Premises

&ML

Furniture, fixture and equipment
& leasehold improvements

ZRffh - KESREREEMWEE

. Shops
EH
Offices
. AE

. Manufacturing Plants
mIr-

(HK$M)
(BB

800

700

600

500

400

300

200

100

107

107

FY2023
20238

15
26

680

564

12
29

119

FY2024
202454 F

142
143
12
10
FY2025
202584
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FUTURE PLANS &
RATEGIES
SEEICES




THREE-YEAR KEY STRATEGIES (FY2026-FY2028)
—FFEZXRES (2026-2028M F)

Focus on Overseas Market Expansion
TETBIINHIAHRE

Focus on Market-oriented Products
ZEThiaSa~m

Sustainable Growth
siEle R

Focus on Operational Efficiency Enhancement
TETEBUEME
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THREE-YEAR KEY STRATEGIES (FY2026-FY2028) = Asat31 mar 2025

— T2025%3831H
=TT (2026F202814F) o
Focus on Overseas Market Expansion 171 countries and regions A EZ MK
TETBIINMIAHRE
Worldwide total no. of shops:
EIKIEHSH: 3,287
Key Focuses Mainland Market Mainland
RERER ainland Marke ainlan
Enter 3 Additional Countries and Regions  Net Addition of Overseas Shops Hona K
#E O MERRMK i 50 @mstis HongKongand [PV 55
Macau Market v
BRI acau
- P 19
Cambodia 4
SRIFEE
The Philippines 4
FFEE
Laos 1
° Z18
PY Thailand 4
Overseas Markets R
° = =
B Austraila 6
PO SEM
@ o .
Malaysia
N e 4
The United States
0 £[ .
Canada 3

M=EX




NETWORK EXPANSION AND CAPEX IN FY2026

2026 FBEMET TRART

FY2026 Network Expansion Plans
2026 EZEMET FTitX

Overseas « Mainly Licensed Shops

25 EEAMEE

« All Self-operated Shops
=TRNEEE

« Half Self-operated Shops
and Half Licensed Shops
BEEKmBESS—F

Mainland
A it

« Mainly “3DG Jewellery” Brand
TENTEEE, mE

Total network expansion target
BHIEB

Net addition
AN

CAPEX )
A YA (BEFET)

Shop renovation

[EFE

Office renovation and purchase of new
equipment
TR OENRT SON BT IR &

Nansha Plant renovation and purchase of new
equipment
EODINIT B KON EIRE

Purchase of Premises
TE Y\

Total CAPEX Budget
RRAFAZWE
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EXTENSIVE RETAIL NETWORK
BARBENL

Countries and Regions Main-brands/Sub-brands/Product Lines As at 14 Jun 2025 Mix As at 31 Mar 2025 As at 31 Mar 2024 Changes
ER KX = Ga k8 /Bl m hE /7 sk T2025%6H14H Iz 3:2025$3ﬁ 318 T2024%3H31H 1k

Lukfook 7~%& 2.3%

3DG Jewellery £2& 102 3.2% 63 +36
Nlelslame) P Goldstyle 1 0.0% 1 0
Lukfook Joaillerie 7\%E 15 mm/ER 8 0.2% 3 +4
Heirloom Fortune #@# & X 0.3% _
2 T N Y ——
Lukfook 7<i8 50 16% L
Hong Kong &% 3DG Jewellery £ & 7 0.2% +3
Heirloom Fortune &#&EZXR 0.0% _
2 ) T R} ——
Lukfook 78 17 os% T
. 3DG Jewellery £2& 0 0.0% -1
Macau ;&|7]
Lukfook Joaillerie 7\t@#& mm 1 0.0% +1

Heirloom Fortune &#&E X 0.0%
X Y T ) ——
Canada fIZX 0.1% _
The United States =& 0.2%
Australia JEM 0.2%
0.1%
Malaysia Sl _
Lukfook Joaillerie 7N @i 0.0% _
T Y Y ] I T
1 Y 3 I ] )

Mainland A3 Love LUKFOOK JEWELLERY 0.5%

Sub-total ____

+1

Lukfook 7~f& 3
+

= W U1 OO W
R ow NN DN



EXTENSIVE RETAIL NETWORK
BARBENLE

Countries and Regions Main-brands/Sub-brands/Product Lines

As at 14 Jun 2025 Mix | Asat 31 Mar 2025 As at 31 Mar 2024 Changes
T2025%6H14H8 A5 | T2025%38H31H F2024%3H31H8 g3w

Lukfook 7<f&@ 2,553 79.7% 2 633 2,962 -329
3DG Jewellery £2& 122 3.8% 132 150 -18
Mainland it Goldstyle 23 0.7% ) 55 -29
Lukfook Joaillerie 75%&i#& R 30 0.9% 0 24 +6

B XX = mm b4/ Bl 6a h% /7GR 4%

Heirloom Fortune &# &= 47%
Sub-total /Ivit 2,879 89.9% 2,969 3322

The Philippines JEfRE 4 0.1% 3 +1
Laos E 1 Lukfook 7<f&@ 1 0.0% 1 0
Australia 2 1 0.0% 1 0

4 0.1% 1 +2
Thailand Z=E 3DG Jewellery 2% 1 0.0% 0 +1

Love LUKFOOK JEWELLERY 0.0%

Worldwide Total 23t 3,202 | 100.0% 3,287 3,583



EXTENSIVE RETAIL NETWORK
BAREEMLE

As at 14 Jun 2025 Mix | Asat 31 Mar 2025 As at 31 Mar 2024 Changes
T2025%6H14H Sy T2025%3H31H8 T2024%3H31H Tk
Lukfook 73f& 2,724 85.2% 2,805 3,117 -312

3DGlewellery & 2& 232 7.2% 218 +21
Goldstyle 24 0.7% 56 -29
Lukfook Joaillerie 7N%E#&m/ER 40 12% 28 +11
Heirloom Fortune f&# & X 164 5.1% 160 146 +14

Love LUKFOOK JEWELLERY 0.6% 1

Total 21t 3,202 100.0% 3,287 3,583

As at 14 Jun 2025 Mix | Asat 31 Mar 2025 As at 31 Mar 2024 Changes
T2025F6H14H HE T2025%3H31H T2024%3H31H Mk
Mainland A 3,091 96.5% 3,179 3,490 -311

Hong Kong, Macau and Overseas &3& - 29 &89 3.5% 1




LUKFOOK & 3DG Jewellery

DISTRIBUTION NETWORK IN MAINLAND
NE N BE2E A HMNE

As at 31 Mar 2025
+2025%F3H31H

30.2%

Northern China 46X
. Eastern China 1R
. Southern China fEFEEX
. Central China fEp X
. Western China £ X

. Tier | —#
. Tierll —%

Tier lll =%
. Tier IV & below MUZ&RIUT

Remarks T :
The percentages refer to the contribution to the total no. of shops in Mainland B % tb RS 8 B X S S 82 S b
Figures in brackets refer to the 12-month changes ESANHFR12M B2 EE

Total No. of shops IEH 2 : 3,179 (-311)

Total No. of Licensees frh& & =451 809 (-50)
Total No. of Provinces & &% 27 (0)
Total No. of Municipalities BE#mH S # 4 (0)
Total No. of Cities 2 555(-78)

Municipalities/ Cities
o8 E/Z 1715 BEH/Mm

By tier of cities No. of Shops No. of Shops No. of Shops | No. of Municipalities/Cities
2R3 IEHEF [EHEF [EHEF BEH/EHEF
120 (+16) 861 (-71) 981 (-55) 15 (0)

Self-operated Shops Licensed/Speciality Shops

34 (+15) 555 (-42) 589 (-27) 24 (0)
e e wncen s
Tier IV & below MR 26 (+14) 1,093 (-179) 1,119 (-165) 464 (-77)

193 (+43) 2,986 (-354)| 3,179 (-311) 559 (-78)

Self-operated | Licensed/Speciality
Shops Shops Provmces Municipalities Cities
BEIS mhdE/Z11E B BEM W

S\ %,
No. of No. of No. of No. of No. of No. of
By regions Shops Shops Shops | Provinces Municipalities Cities
X [EHEF [EHEF [EHEF BT BEHHF W EF

Northern China fE3tX 84 (+23) 875 (-73) 959 (-50) 7 (0) 2(0) 185(-19)

Eastern China tE2RX 49 (+9) 472 (-53) 521 (-44) 4(0) 1(0) 111(-20)
Southern China {E@EKX 12 (+3) 851 (-86) 863 (-83) 4(0) 0(0) 88 (-2)
Central China X 48 (+8) 576 (-128) 624 (-120) 6 (0) 10 137(-37)
Western China {EFX 0 (+0) 212 (-14) 212 (-14) 6 (0) 0(0) 34 (0)

Total (&
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THREE-YEAR KEY STRATEGIES (FY2026-FY2028)

—FFEREE (2026220281 1F)

Focus on Market-oriented Products
ExTmiasSa~m

Consumer Insights
HER AR

* In Response to the Trend of Polarized
Consumption, Extending Focus to Both Premium
and Affordable Luxury Segments
HRNCHBRRREES - NoEBEShSRESH

* In-depth Analysis of Consumer Needs and
Optimization of Product Mix
RADBEREEK - MEFmAEs

 Launch of Concept Stores and Optimization of
In-store Merchandising
RIS R B mBREI A =

» Data-Driven Product Innovation
BRI m A&

Product differentiation
FmERE

Brand Story and Values
MR ES M EM

Unique Design and
Craftsmanship Innovation
BRI R T Z AR
Personalized Customization
MEIEES!

IP Collaboration Projects
EXZEIPIN B

Quality Assurance

R ERIE

Efficient Product
Management
ST mEE

Coordination of Sales and Marketing to Maximize
Exposure and Boost Sales Volume

WEHESITH - ZACBAERETHEDN

Strengthened Supply of Hot Selling Products and
Maximized Sales Opportunities

R MmN - RX(EHENS

Precise Management of Product Structure

S 2 m 45 1

Maximized Inventory Efficiency

BRANCEFME

Flexible Adjustment and Improvement of Product Portfolio
BB RAETmAS

Data-based Product Management Strategy

FUEEMMA ~ mE IR 38



THREE-YEAR KEY STRATEGIES (FY2026-FY2028)
—FFERE (202622028M F)

Focus on Operational Efficiency Enhancement

TETEBM=MIE

Staff Productivity Maximization Productivity Enhancement
RARIFEEESKF ﬁﬂi?ij]
» Cultivation of Continuous Improvement (Cl) * Supply Chaklp Optimization
and Innovation Culture HACHN HEETE
BB SN E RO * Full Automation
- Strategic Thinking and Proactive Attitude =Bt

Big Data Management and Analysis

« RBUEEESOW

« Artificial Intelligence (Al) Application
AT EREZHA

» Cross-Departmental Collaboration and
Agile Project Management
EE IIMES BRI R B8

Development
RSB RENIRRSE

« Training Program Optimization
A XU

+ Performance Management System
Advancement
FESTESUEE RS
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NEW GLOBAL BRAND AMBASSADOR
MERmENSA

Invited famous actor Cheng Yi as the global brand ambassador to rejuvenate the brand image, making it more appealing to the new generation.
BIEHZEARKBEZIK@EBENSA - AmBEREAMNA - KSIFHT— -

Launched 5 products and all sold out
within 17 minutes after official
announcement of the spokesmanship

#RBABREERASAH

T IS

LUKFOOK JEWELLERY

LUKFOOK JEWELLERY

Q Qu %ull Sl @O #

>0k S5 B> b S 6

-85

I:Ji_/l\ J'?'\"Itlllzji[in:"l:i‘g
SiE: AEHRES SRS ARG EEE, Stz

ErERE.

NEHZEHRG 5 RO _
za NEREEHRIE 5 MR ray NEREEAR R

o 4-10 3E @iPhone EFHE 14
o BiE =) -

BE, BN, 4-10 FAMERITHE LA
BN AERESRREA, HEFEEEE
R MR T B, WWER, HWwA. 4615

ORI, SR, B . ¥4615. 2 100+
EIORBATE, SENE, ENERE A il 7
BN ERE SR EA o EREE R RITD BTRE, TR, R

ol e AEHRTK - HHAK S DL LB MY

R @ EHEE S HIS + BRI E &R EHBEIR029591PB

EREEA#ER, /J\#E%EHIEZOEI. .. £ BIOAMN RS

€ BUTT/NE A B | A48/ N K
TTRIM Bt fiEd
O B—Bom REBK FXHFTRTEHRHR

EELCEY RZIRES

“ v\”—‘ ‘\

—ERERENS

25N @& i 0 y F HiE:070% & B
& 10055 + £ 1005 + 5 208475 @ @ ﬁ? 7 B SZ
| B BR R T

W EIR

Q L MRBHTHE—ESMIEKER (121515

Q ItR-BERBREEFIAR /11417

TRERE BUSRERH TFEERSE17H HAEE

K&

O - 0O
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MULTI BRAND STRATEGY AND SHOP IMAGES
ZmERBRIEHTER

Transformed various product lines into independent stores and adopted Introduced different shop images to rejuvenate the brand
multi-brand strategy to reach different target markets HEL T ARRNERESR - PUBRNET] -
NEMPPmAR(CNIRIIER - FRAZ MR LIEB AR B IR -

T
7B BB LUKFOOK JEWELLERY.

ﬁ_

MI&Q&II&M&H#‘&SL_ B
1
A I |

Love LUKFOOKJEWELLERY Heirloom Fortune }Ea,m%% Moonlit Lotus Pond & B & Hong Kong Nostalgia &1
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REINFORCEMENT OF BRAND OF HONG KONG

REE mAE#h

Lukfook Jewellery has collaborated with the Hong Kong's most iconic beauty pageant, "Miss Hong Kong" for the 23 year as the official sponsor of
the crown and jewellery. This collaboration has reinforced Lukfook as a brand truly originated in Hong Kong.
NEAREFESFEREARUNERZES "HE/ N, SFEAE23FEFRANEEREEAAFEEMEND - BRIIABKEZEEEREFTENIXRERME -

Became the official crown and jewellery
sponsor of the "Miss Hong Kong Pageant," for
the 23 year.

F23FE/N "EBNERE  KEEEREAIK
EHIMHEEE -

PRANRUEHRERASEN

e L1

w22=m2

Mr. William Wong, the Chairman and the CEO of
Luk Fook Group, presented the crown to the Miss
Hong Kong Champion 2024, Ellyn Ngai.
NEEREEFRTHSHERELEMAETE T 2024
BN\ EBERERHM -

NIBBKE e

LUKFOOK JEWELLERY - LUKFOOK JEWELLERY

LUKFOOK JEWELLERY

Collaborated with TVB to launch
the limited-edition Miss Hong

Kong mini crown and held a
memorable photo session for
children. During the event,
professional makeup artists will
provide exquisite makeup for
children, allowing them to wear
the Miss Hong Kong mini crown.
S5TVBEFiELHIREREE/NEHE
W/ EEHBRT WA A/NBR
B EBERNE B EFEB/)NESH

NEERRER -

Collaborated with the "Miss
Hong Kong Pageant" to launch a
series of jewellery products.

B3R TEEB/NE, BEREH T %
SREEm -

f UREE [
y LUKFOOK JEWELLERY
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REINFORCEMENT OF HONG KONG BRAND
RERBEERmEth

RECOGNITION OF THIS “BAO” Hong Kong Themed Concept Store

NAEEEXTE . B X E =S
Raised the recognition of the traditional Chinese font “bao” of the Incorporated Hong Kong’s beautiful street scenes and nostalgic Hong Kong-style
brand name, which is distinct to Hong Kong brand, via different decor into the store design, in order to promote Hong Kong culture.
promotion channels and materials. EEEEMNHREAMNBEBXEMEAE RS - DU &8E -

BAARMIE REMME - B8 M mEENPIREFERFENERFXFRE
"B WIARE - , — .
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NEW CHINESE STYLE
MR

As the new Chinese style has gained popularity among the generation Z in recent years, we have combined exquisite traditional Chinese elements with
contemporary aesthetic to create collections including the “Tang Dynasty Style”, “Charm of Song Dynasty” and “Gold Splendour of Dunhuang”. Coupled with
roadshows in neo Chinese ambience and the slogan of “Get Hulu at Lukfook”, we have successfully seized the market opportunity arising from this trend.

TPzl TROFRRZENSEH  MEALBENFETRESURNESE - QlE 7 T#RER, - "REEXR, X "HERE, MRS - e PAaBEERER "

oA
=

SKEABRINAE 1 RUTRIE - BIDIVE ¥ X—BHATRNDIANE -

Heirloom Fortune- Charm of Song Dynasty Roadshow R§IERKE

TRHE &

LUKFOOK JEWEL

PN

“Get Hulu at Lukfook™ “Gold Splendour of New Product Launch Event of Gold Splendour of Dunhuang
FRFERAE Dunhuang”Collection WM RIFRREE

THAIEIE 1 A5




ANNIVERSARY CAMPAIGN
BFE KA

To celebrate anniversary, we invited 2 famous actors to be the ambassadors of the campaign and kick-started a series of promotions which reached an overall
exposure of 1 billion views.

NERMBERK - BB 2UASBREBIEDAGE - AED L — RS &5 - BIEREERZEL01C -

Invited the new generation actors Guo Junchen and Bi Wenjun to be the “Share Love
and Fun Ambassadors” of anniversary campaign and attended the launch events in
Changchun and Daging respectively.
BIBRMERNBERERMEZBAANFUNEZREH DA EEUTKEMAXRNLRGS -

“Get Hulu at
Lukfook” pop up
store at the famous
morning market in
Mukden

M SLEE KN 4
BRI E S Fh
MBAAS R

he IEBRE )
- g l \15 o ::,,{_L&.\/ Anniversary Lucky
Mo A LUKFOOK JEWELLERY & Ly Bt e o
TUBBhE

LUKFOOK JEWELLERY:

over 18 million
f: % ;m g,% FB4E BRI E T 2 &
= e o SEBI/E18007

Du‘c. “ d ==
* 10UV,
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DIABLING COLLECTION PROMOQOTION
KR EHE
Launched the DiaBling Collection and hosted the first ever jewellery show at Harbin Ice and Snow World, which attracted a lot of visitors from all over

the country.
LR TKEEEE ) RIARRREABRERFTENINRTEZARE - RSIIAESREZEIMAHFEZSW -

Held a lucky draw with renowned travel app - Trip.com and recorded
total views of 280 million .
SMBNRIENAEFIEES N FECMmEEN - BHBRNAEXR 2.8 0K -

FI5H %+
AR TE

[Pt

Rolled out the “I Shine for DiaBling” and invited management & shop representatives

to showcase DiaBling collection .
HEE Y TERAKEEENS ) ABB FEEEREEARER TK - e, 25 -
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DIABLING COLLECTION PROMOTION

IKSEFCRBHE

Lukfook Jewellery Raceday
NEXREZDH

Invited renowned actress Miss
Kelly Cheung, who officiated the
opening ceremony, along with
six winners and finalists of Miss
Hong Kong 2024 demonstrated
the new “DiaBling Shimmering

Gold”  Collection of gold

jewellery at the Lukfook

Jewellery Raceday.

BB MAERKEE/NEBEELL
£ - WEBEX[ENU2024FEFE

INEER - EAERERIHES

=8 kEXEE 5B

===
Fafc

e
| l

DiaBling Collection Media Try-on Event
Pk - AR E, RINHES

1

Media of the promotion on 4 hottest platforms has received over 400 million of exposure

FaxFanmrwhostepreasdizx
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CHINESE NEW YEAR PROMOTION
WRITFEHE

Launched a series of promotions to celebrate the year of Snake by collaborating with The Red to launch the “Fashion Gold Campaign” and invited young celebrity Yu
Cheng En as the campaign spokesman to feature new products in creative ways.
AR F L —IESHE B - AS/NABEFEL "THMENES ) B REIE FEERAFERMENARE - DR GNRRH ~m

“Fashion Gold Campaign” Spokesman Yu Cheng En Extended the same visual materials to offline channels
T ENES ) BHIKERER AR MR ML T RE

1w B S

LUKFOOK JEWELLERY

I ks LUKFOOK JEWELLERY,

d

over 77 million over 110 million

#7,7005 #Brl.1z

TN 568 & 1 A5
NCERR B S ME

T S3HE I 7D 0
TEHES BN
over 60 million over 10 million
#36,0007 swrexgl, 0007
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CELEBRITY MARKETING
BN

Invited a variety of celebrities for short to long-term marketing campaigns to raise brand awareness and recognition among our target customers of different
brands and product collections
BIEZURAZSSHEBEREET B - PUENZ M K mR I Emmi A2 EMACE

Sponsored the concert of German Ku Sponsored the concert of Bowie Woo

BEEIEXGEER BRBhEAN =S

v

LUKFOOK | Tﬂi ; \ u
y ,I ége,

Invited Hong Kong famous boy band “PIX3L” to attend the event of the Lantern Festlval
BIET EBEASASPLGLERETE S EMN 50




CUSTOMER RELATIONSHIP
BMER%

>8,900,000 (+23%) EBD 6o

Total number of members as of 31 Mar 2025 Member Contribution to Group’s Retail Sales in FY2025 Upgraded CRM to SCRM to form the foundation of we-
#HE2025F3A31HZERAAH 2025 EERHEBHTEHED media and track customers’ spending patterns through

different channels, in order to integrate marketing strategies
with consumer behaviour

CRMByER EFHER - PISCRMIE A B IR (AR - 2REEBIREF
TH  BEE45S4 TR - REHESHBRETAERS

R T @. Goldstyle DearQ

FEBRE FIEBEE  Love LUKFOOKJEWELLERY  IRAER Goldstyle DearQ
<Memberships Integration> <=FE—™ME> g o .
Afterconsqhdgtmg all subsidiary brands’ AR A S S — B AT R A s R Y\ T h atal) . 1\ 1
memberships into Lukfook Jewellery amOm_ A

: RiFHA - 2RRFB— WKF' (ECT IS
Membership Programme, members need only = e G T R A HEE’J}"%@:}% s R 20 )
a single VIP account to accumulate points and ==~ 218 MPTAaRREHY S g A Held nearly 12,000 VIP workshops during the Year
7 BEEZBRZAE FREF 12,0001 VIPTIES

enjoy a wide range of exclusive privileges
across all brands under Lukfook Group

Remarks E : Figures in brackets refer to the y-o-y changes &S AN FRNRZELZ(E
Member Contribution to retail sales and members spending did not include sales of e-commerce business * RS EEHETRRHBRMA BB FEHSHEDN 51



JOINT PROMOTION WITH REPUTABLE PARTNERS
BREHE

Co-organised promotion activities with various reputable partners to expand brand exposure to target customers
S5HEZ2mBSfE# - U KRGBERRES ZEREREE -

2024 F EERERIIES SSWRS

= Tl 4z
R 173 1f -
hE
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JOINT PROMOTION WITH REPUTABLE PARTNERS
BREHE

Being Invited to participate in the "2024 Hard Co-organised the “520 The Love Zone" pop-up store
Gold/Antique Gold Jewellery Digital Social Media” , joint with the Platinum Guild International

promotion with the World Gold Council 5EFAENEET "T520EMNEBEHKX ) RINE
RKPZ2H5HUREETNE 2024 E2E/DEMABMFARESE

P 3=Fi: I

Co-organised an academic exchange event with Jinan
University on mother-of-pearl inlay craftsmanship, which is one
of the intangible cultural heritages

S58mAFaNMRERE” L Z- Bl FF 22 ARRRED
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FY2025 SUSTAINABILITY RECOGNITIONS AND AWARDS
2025 F ol S & RINUE KT

@ Total i 40 Recognitions and Awards
3k . IANIE R 2R T5

i I = R EERNYERESE bifhes
b P _J \ Sﬁ? ‘va HOMGKONGSMALLANDMED\UMENTERPR\SESASS=0|CIAT|0N (a.ﬁu%ﬁmi{m (E.?\g-)

wt—mEp R
T Eéﬁﬁ&mﬁ 2024

= = L
s I G s

ampPIons

The Group Group Awarded the “Sustainable Champions” at The Group Awarded “Hong Kong Star Brand Award - The Group Awarded “Hong Kong Star Brand Award -
the inaugural “Sustainable Restaurant & Retailer Awards” Enterprise” for 12th Consecutive Year Enterprise” for 12th Consecutive Year
EFTERE "URBSEERBREEBAE, DRE EFEEI2FRK THEERmE-TIEK £ "THEBNTERENIE I AERRMEK

FOFEARRITE . RN
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CORE
COMPETENCES

2O F N




CORE COMPETENCES
N F LB

R o @& ¥

Quality Assurance Vertical Integration Competent Extensive Distribution
[RERIE BEEES Licensing Model Network
BARRREE RS RIS
— gor A Nizeg
—te S5 oo ﬁ ﬁ =2 Ll NN
TuBsbhes B u?e} ' |
LUKFOOK JEWELLERY ~m— Br— 0_ y
Reputable Brand One-stop Excellent Service Appealing Product
al{SHgahe procurement hub sz Design

—IEEREAD B3 | DA gRigit



VERTICAL INTEGRATION
EHES
Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness and supply reliability to

enhance competitiveness

EHESAMREEBUER - AN E  TIHRNENRMNTIEE - DUSERRSEN

Distribution %34

Self-operated Shops & E-Commerce Platforms

EEE&%%%%%&'%IPS ................................ ° Reta|||ng revenue g%”ﬁzA

Licensed Shops & Corporate Clients

REETE R R/ ZE T evveerrsnrsssnnnsnnnsnnnannnnae ° Who|esa|ing revenue & W A
O 3 QC/Labeling RERLEIE /H5E worrermren « Royalty income* SR A

Design & Production i&it R4 ™=
Designed by professional jewellery design team

Manufactured in our own factory: diamond, gemstone, jade, gold, platinum, K-gold jewellery,
and electroformed products

BT WIKRERITHEMNRLT
BRI BEMHhA - £h - HEF - BRKSHAREHE~m

Sourcing R
Sourcing of raw materials and finished products from quality suppliers
B AR ERBRM R E

* Royalty income from licensees on their purchases of all products from Lukfook (wholesaling) and authorized supplier
THMWAZEmAERE/NE (&) R IZANEN B8 A R i UCER
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COMPETENT LICENSING MODEL
BRH R ET

Licensing Model fhg1E={

Licensing Income
am AR U A

Revenue

- from
Joining Fee Royalty Income

MEEEA EFUA Wholesaling Revenue

Licensing Model
aa h% I

+ #b & A n
\ BIERERUTA

\
\

Consultancy Fee

i) 2% Payment terms I A=
Cash On Delivery R Bz

Advantages L= Requirements &4

® Ride on local knowledge ® Initial investment: Min. RMB 4M
= RS himAR YRR &P AKM40057T

® Rapid market expansion ® Background check and site inspection
HIRY Ehim BRBAEINIDHE

® Diversification of investment risk ® Contract renewal period: 1 year
pan-1Eidd i ZHAPR ¢ 15

® Enhancement of brand recognition
RS mhEMAE



COMPETENT LICENSING MODEL
BRAmEED

Stringent control system applied on both self-operated and licensed shops

BEENmEERRAS—RERG

% Operational Control

EiEHE

zéc,\g; ®  Whistleblowing System and Reward Scheme
IS8 RS R E it

® Sales and Inventory System Access
HERTFRZAZEA

® DVR System
RERG

® Operational Compliance Audit Team
EnaditEsa/ A

Pricing Control
MsReE
¥ Standardised retail price through centralised labeling process
B PREHE—Fming - DU —FRZIEN
®  Centralised control on discount policy

ORI HIBER

Product Quality Control
& 0O O oE Ik
DipooRiDlim B

¥ 100% diamond products supplied by the Group
A m100%H @R
® Authorized suppliers on other products
H At mm R e E R B AL
® All gem-set jewellery products were accredited with NGTC /GTC
certificates
FrEREEIMIMBEN/SIEF
® Sightholder of De Beers - steady quality diamond supply
De Beers5 AL &E& — IRE LB th A Z AL

Brand Image Control

mhE R RE

®  Authorised renovation contractors to ensure standardised shop image
BEXEREBUY—BHTZR

®  Prior approval on all advertising & promotion to deliver consistent

brand image

Bt SMNERL - LB —H@BEE

Standardised operational materials (e.g.: uniform, packaging) in all

shops to uphold brand image

S—=ZEBIN: B, 8K BT —BmiErg

Distribution Network Control

TEMEZRE
®  Prior approval on retail locations
PRFRBERME

Service Quality Control
RBFRELE
®  Mystery Shopper System on service quality control
WWIME U AT S MR E
¥ Centralised Staff Training
gGi—R LTIl
¥ Regional training centre
DX I P Oy
¥ E-Learning programmes
M 2 >iRE
¥ On-site training
ST E |

61



REPUTABLE BRAND

ol {58 an &

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury market. As a Hong Kong brand
with over 30 years of history, the Group puts substantial effort in building a welcoming and warm-hearted brand image to penetrate into the

middle-class market.

NEREUAREZZMITIAAEN - —EAMBFRELRKE=RMRS - FA—KB30FNENEFEME - ERBNRURYVIZFENmETERIS

BRI -

R A R 36 R BR T ML 4 9 17 B R L2 5 M 4

y #w #" 2
KR RS s 2024 e ni GRPA 55

* RS I R R AE & = X5 =
AR (BIRE) HRAR J \%m Iﬂ" =
2  Hbe & LUKFOOK JEWELLERY

N >

The Group has been honoured
with the “Greater Bay Area
Enterprise Award” by the Industry
and Commerce Association of
Macau and the Hong Kong Small
and Medium Enterprises
Association

EHRRR I TRRKS REEP/NE
EWBREEMA " KEREWR

e oy
[ :ﬁ? @EroLpeamey O Ly

st Ep e
Eﬁ%ﬁ%{!ﬁ 2024
aég

The Group has been awarded the
“Hong Kong Star Brand Award -
Enterprise” by the Hong Kong
Small and Medium Enterprises
Association for 12 consecutive

years

SHEST _FHREFER/NEE
WEEZMA " EEERME-E
-

Ea=7 720 alE L RN RN

The Group has been selected for
the 2024 "KPMG China's
Consumer 50"

EFAE2024FEE "EEE P EETR
S50fEE |

e . BOERBIHE o)

Consumer Caring Scheme

The Group has been awarded as a
"Consumer Caring Company" by
the GS1 Hong Kong for the 12th
consecutive year

SHEZRD2FREELMRENEE
A "D,

The Group has secured top spot in

“2023 Gold Jewellery Retail
Industry Brand Value and Brand
Strength”

EHEFERETAEMTUNER

EXRETOEMNRERBRAT

BKE AT "2023F &L REFETEW
mENESmERE | FEERRS
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APPEALING PRODUCT DESIGN
BIR5| AN migit

® Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong

TR

iRyl -~ FEDREBRBETWIK

® Have attained over 220 awards
B2201N&In

A=

BN

FIRIHHIPA

Title of Design: Shining Stars

Design Concept: Every star in the night sky shines with its unique brilliance, just as every important moment in life is worthy of
being remembered.

Jewellery can show in multiple ways - a ring can turn into a brooch, a pendant, a necklace or a hair accessory to suit the
wearer's needs for different occasions.

fEm : NIEER
BRIHHE  REPE-—IEENEREBNBERFICE - IRALEPHNE-—ITEENZ - FEFHEIC
FREESTMMES N - MAKEIUTAIE - L - I - NERNSE  AEMBEEAEDHSHNERTK -

Title of Design: Romance & Classics

Design Concept: Jewellery and renowned painting share an inseparable relationship and the same origin. The designer drew
inspiration from the elements of Impressionist painter Claude Monet's "Water Lilies", and used the art of jewellery to perfectly
showcase the romance and elegant nature of this classic masterpiece.

fEm 1 RESEH
BRI  RESBENRZEAT D - BERHFNER - RIDTER FRKERERFm (HEZE) WX SRAKREZATERIN
KLEZRBRORIZSEM -
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QUALITY ASSURANCE
o £ fRIE

Authentication Service
IO IE RS

Quality Assurance Schemes
FRERIETXI

China Gems Laboratory Limited FEH]RELEE P LBRAT

The only laboratory in Hong Kong that meets the requirements of accreditation in jadeite jade testing, diamond
authentication and grading, and gold fineness testing. Besides, it is the first laboratory in Hong Kong to obtain Chinese
national standards GB/T9288 accreditation in gold testing

HEE—ANMFEELIREZRNL - shALEVRAESAERNHNRELEEPL - PLEZREEEERINEZPEEX R E
GB/T9288 & &1 77 /AN ZIRE £ E P10

Victoria Gemology Institute Limited 42 FI1I =G ¥R

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National Accreditation Board (ANAB) and the accreditation of the
International Laboratory Accreditation Cooperation (ILAC) and is authorised to issue internationally recognised reports for
diamond grading, jadeite jade, ruby, sapphire and emerald testing

BEMEEEZRIATIZ5 S ANSI-ASQ National Accreditation Board (ANAB) B9ISO/IEC 17025% #Z & E PRSI =N D S EH R
International Laboratory Accreditation Cooperation (ILAC) B9IAT] - I & A EFRAT RS AR IRS - 352  AF A  BFEAK
HEEION RS

The Kimberley Process Certification Scheme & {87|i# 2 E FrilE 5 %l & (KPCS)
All our suppliers are required to fulfill the KPCS which ensures the rough diamonds supplied are not “conflict diamonds”
SRR BEHREEIFFTEKPCSHER LI RREWRItEAERFIE T PREG

National Gemstone Testing Center (NGTO)E Rk EEAREHE F1RW PO
The Group collaborated with the NGTC and became one of the first jewellery brands to launch e-certificate, making joint
efforts to provide quality assurance for consumers

EHSEFRRETAREREQRPOBEFEF  RAEHHELBFIERSRERE - KEEERBRHEERI

GIA Cultured Pearl Classification Report GIAZEE KA RIRE
Became the first jewellery retailer in Hong Kong to launch the GIA Cultured Pearl Classification Report
RABBERELGIAFEERDRRERSHNKETEEDR
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EXCELLENT SERVICE
SRS

7

Hong Kong Retail Management Association
BETEEENS

"Quality Service Benchmarking Assessment”:

Received an average performance score of over 95% in October-December 2024
BEEZESENR "IRRIS®HETME,

1R2024F102 1285318 - FI9FRIR D EIS%I £

“"Delivering the Beauty of Love with Six Heartfelt

TAMERE RAZRE ) MERS Y0

Customer Service Programme

Z

Research Management Ltd.

"Mystery Shopper Programme “

Received an average score of over 96 by Hong Kong branches in
October-December 2024

FHResearch Management Ltd. J#1THY " #mMEITXI L -
R2024F 102124818 - HEEERIB 9 0E6 DL E

[@ﬁmm et ERE
Hong Kong Top Service Brand Ten Year

Achievement Award

IR RS

Hong Kong Service Awards

o
h 11
L
A
]

sEcay »x
2021-22 7 @ 4"' :l
EATmES % P
HONG KONG AWARDS = X x*
FOR INDUSTRIES s N ok
e — & g \ *
R R A5 .’ QUALITY TOURISM SERVICES HKACE AWARD . :S
CUSTOMER SERVICE WERERE HKACE Members =%

AWARD
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COMPANY PROFILE
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ABOUT LUKFOOK
RT 7 13

A leading jewellery retailer in Mainland and Hong Kong
Nith R BEEBTERFEEF I —

Main Business 2 \IIS
The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a variety of gold and platinum

jewellery and gem-set jewellery products
ERETBENEILETRTEMARFTRM @R - 121 - #R - BIRENKEEWS

%ﬂi

Milestone B2

VAN =R =
1991 EF =i b %H;:l;gﬁﬁ‘z'?mm F1997E BB E ?gb01~4$|16}% F201543H uszgs/%g;gz( Epr )
ﬁiﬁﬁ@ﬁgfg o 12_“_ /ET)"E%FEEEWJ:FE mﬁkuﬂl)\@ v ’ﬁnge BeerS ISE~L\E.I -tIK)
BEmMERBEE hE2R50%1N = FNRED BAEAF AT
Opened the first Opened its first Listed on the Main Acquired 50% Qualified as Acquired 3DG
self-operated shop licensed shop and Board of Hong Kong interest in CGS in a Sightholder HOLDINGS
in Hong Kong self-operated shop Stock Exchange in June 2014 of De Beers (INTERNATIONAL)
in 1991 in Mainland in 1994 1997 in March 2015 LIMITED (2882.HK)
and 2004, as a subsidiary in

respectively 12 January
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FINANCIAL PERFORMANCE SINCE IPO
B EhZ W E 55 e

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19974, NREREFERSZMER LT

Revenue WA Average Dividend Payout Ratio
8% CAGR FE SEKER EIIREEER 50%

Profit for the Year FE Nz F Average Return on Equity
10% CAGR FESIBRKX EIHRANREHRE 16%

Market Capitalisation reached HK$11.3billion (as ar 25 jun 2025)
M1ER11310ETT (#F2025%6/525H)

25 times since IPO

AFERHERN25E

Net Asset reached HK$13.1billion
BERFIR131108TT

61 times since IPO
AHABIEHENGLE
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD

FHESNBRBEAEEEN=R

Gross Margin
of Gold Sales
BEHEENE

Gross margin of gold sales
is not highly correlated to the gold price fluctuation
BEFRZENRSEENMEETHIHEREAKR
Full Year 2%
US$2,583 Us$ =2

40% .89 2,800
USs$1,822 US$1,818 US$1,805 US$1,989 (1 2,9 8%) %,288
US$1,462 0 o (110.2%) ,
30% | Ussiis1 | USSL257 | USSL285  US$1263 5 (124.7%)  (10.2%) (4 0.7%) .- 5500
US$1,248 ' 9.2% (12.2%) (11.7%) 8% L = = T 600
o | e 7w DD DT 3 | 18
——————————— 21.0% 21.8% ) ) 19.2% (17.1pp) 1 T600
0% 13.0% 13.6% 1o.2% 15.0% 15.3% (157pp) | (10.8p.p) LA L (1 2.0p.p) 200
(111pp) | (106ppy | (116PP) | (102pp) | (103pp) (144p.p) 1 (102pp) 200
0% = p.p. L L L L L L L L L 0
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025
Gross Margin N NP
of Gold Sagljes 1H&H FHER FHEE US$=®
ESHEEAR
40% - US$2'7S & 3000
3% T uss2.408. L>*1%)

. US$1,809 US$1,836 US$1.952 US$2,026( T?%%) 4 2,500
30% US$L532 120 ocy) : 198 US$1 802US$1,835 US$1,802US$1,808 ’ " Q]_U/)/ ,
25% | US$1,302 US$1,260 US$1,391 o \ ( J 1, O_A.'i/o. _l_O 1& (100%).(J 1.4%) - Usdier . o 1 2000

US$1,209 US$1,297 US$1,218US$1,268 > 260US$1,266 o 1 2L0% = 27.5% .
0% US$1,287 US$1,159 US$1,143 (169%) (107 %) oy (110.5%) (T76pp) 255% | 1e00
° (457% . o) (LLEQ %) (16.6%) (12.2%) o) (L 2.7%)—_ . (186pp.) '
159, (163%)- — (}2/‘) (l55/) ________________ — " 306% 21 5% o0 ) 1949, (16.1pp
’ ) 15.7% 17.8% (178ppX137Pp) 185% | 17.9% | 17.0% 0% | 183% | 1 1000
10% F 127% 1309 15.2% (16.8p.p) 7| 14.5% (133p.p) (13.0p.0} 10.3p.p) 15.0% (12.0p.pX13.9p.p.)
( T 16pp) “r 12.0% ( 1 Zopp) 12.7% ( l Slpp)< T 1 8[3 p) 12.8% . l 15pp)( l 29pp) 4 500
5% | (1 03pp.>( 107pp) (125p.p.) (4 29pp)
O% L L L L L L L L L L L L L L L L L L L L L 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H

FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024 FY2025 FY2025

*Y-0-Y Changes are shown in brackets SN AEFRH 2 Tk

— .

- Average Gold Price for the period —-US$/0z
BREEENE(ET/ZT)

Gross Margin of Gold Sales for the Period
PRESHEENE



TH&2H FY2021-2025 OPERATING PERFORMANCE
2021-2025 E¥ K MM E EmRI

(HK$M) (B 7T)

20,000 -

18,000 -

16,000 -

14,000 -

12,000 -

10,000 -

8,000 -

6,000 -

4,000 -

2,000 -

33.2% 32.7% 33.4%
0,
27.6% B 28.2% . 27.7% 27.8% 26.7%/
15.5% 9
0 14.0% 14.0% 14.7% 12 e
11.6% 11.8% 4% .
% \/\8% 11.1%
[o)
13.2% 11.7% 12.0% 11.8% 12.6%
N 9.8% 10.4%
8.8% 77% 8.2%
7 486 7,840 7,893
6,147 6405
5,517 5,591 5,573 5,449
3,344
857 140943 976 7
387 293 726 780 654 863 738 818 658 758 627 815 536 417 876 651
1H FY2021 2H FY2021 1H FY2022 2H FY2022 1H FY2023 2H FY2023 1H FY2024 2H FY2024 1H FY2025 2H FY2025
2021 F¥ME 2021 FEME 2022 FEAE 2022 F M4 2023 ¥ E 2023 FE£ME 2024 b 2024 T E 2025 T4 2025 F £

mm Revenue WA

Overall Gross Margin E{AEF=

s Operating Profit 25 & F
~——Qperating Margin &5 & F|%

mm Profit for the Period 88 A% F
== Net Margin %% 2

30%

20%

10%

0%

-10%

-20%

-30%



REVENUE AND PROFIT ANALYSIS

WA B 7 A

Hong Kong, Macau & Overseas
=& ORRES

Mainland
bl

Revenue

WA

HK$M B #E T

Hong Kong, Macau & Overseas

aE - RIKRBI 3,513
Y-0-Y Changes #EZ1k -27.3%
Mainland Rt 1,936
Y-0-Y Changes #Z#EZ1E -27.1%
Overall 252 5,449
Y-0-Y Changes #Z#EZ1E -27.2%

Remarks: Comparative figures for FY2024 are shown in brackets J* :

Revenue
WA

1H FY2025 2H FY2025
2025 E ¥4 20254

Segment | Segment Profit

Revenue and Segment Profit by Market
Bhia%l 53 A R 2 E0iE R

1H FY2025
2025 EFME

64.5%
(64.5%)

35.5%
Segment Profit (35.5%)

D ERE A

Adjusted | Adjusted Segment

Revenue

2H FY2025
2025 M E

57.7%
(66.4%)

59.4%
(55.5%)
42.3%
(33.6%)

Adjusted
Seg ment Profit

Segment Profit
Margin

Segment
UZA

Profit Margin Segment Profit Profit Margin Profit

A ERER P m*UE LRGN ZERE/ S EREA ﬁ"‘le*UE ZEEE/
pan- 19t ’“‘B,mﬂ? paN-19t]

428 12.2% 4,555 661 14.5%
543 15.6% ! 787
'35.9% '1.6 p.p. _14.0% +2‘5 p‘p‘ '12.6% +28.9% +4.7 p.p. +30'7%
125 6.5% 240 15.3% 3,337 452 13.5% 589
-77.7% -14.7 p.p. -55.7% -10.1 p.p. +26.9% +9.8% -2.1 p.p. +26.9%
553 10.2% 783 14.4% 7,893 1,113 14.1% 1,376
-55.0% -6.3 p.p. -33.2% -1.3 p.p. +0.7% +20.4% +2.3 p.p. +29.1%

ESHRN2024WEZ LERE T

Adjusted Segment
Profit Margin
KRG/

A E AR

17.3%
+5.7 p.p.

17.6%
+0.0 p.p.

17.4%
+3.8 p.p.
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REVENUE AND PROFIT ANALYSIS
WA B 734

Revenue and Segment Profit by Business
B S5 %I 53 FIUA K 53 3Rz A

1H FY2025 2H FY2025
2025 FE 4 2025 F £
7.4% 6.3%
73%) (6.2%)
\ N
12.9% 34.8%
. .
( 17212@0 | (8.1%) (35.5%)
85.5% et 57.8%
. 5% (1.3%) 8% 80.7%
PIN (80.5%) (63.2%) (85.7%)

Retailing 2 B
Wholesaling #t% [l [ |
Licensing g\l % [ ]
1H FY2025 2H FY2025
2025 EHfi e 2025 #F15
Segment Profit Adjusted Adjusted
ﬁ%ﬂfﬁ*u AdeSted Segment Profit Adjusted Segment Profit
SegmentProfit|  Segment Profitl _ Margin Segment Profit Segment Profitl Margin
Revenue Mix Margin R R ERERA Revenue Segment Profit Margin EREER SRR
HK$M BSETT WA A5 BRI 7 EREF D EREFIE A S EREEF S EREFI =R 4 EREEF) EBREFIR
Retailing 2€ 5 4,660 383 69.2% 8.2% 563 12.1% 6,371 644 10.1% 855 13.4%
Y-0-Y Changes #ZFZ1E -22.7% -422%  +153 p.p. -2.8 p.p. -10.2% +1.7 p.p. -5.2% +101% +14p.p. +25.7% +33p.p.
Wholesaling #t& 385 -69 -12.4% -17.8% -19 -5.1% 1022 +83 8.1% 134 13.1%
Y-0-Y Changes #ZFZ1E -57.8% -1394%  -26.6 p.p. -36.9 p.p. -112.7% -219 p.p. +61.7% +576.4% +62pp. +1311% +39pp.
Adjusted Wholesalin

e s o 1,2002 -69 -5.7% -19 -1.6% 2,289 +83 3.6% Leg) 13.1%
Y-0-Y Changes 1L 481%  -139.4% N/A -132pp. -112.7% -82pp. +18.3% +5764% +3.0p.p. +131.1% +3.9p.p.
Licensing k8IS 404 239 43.2% 59.2% 239 59.2% 2w = 774% Ly 774%
Y-0-Y Changes 1 EZ 1k -26.0% -390%  +11.3p.p. -126 p.p. -39.0% -12.6 p.p. +2.3% +18.0% +103 p.p. +18.0% +10.3 p.p.
Overall 21k 5449 553 100% 10.2% 783 14.4% 7,893 1113 14.1% 1,376 17.4%
Y-0-Y Changes #ZFZ1E -27.2% -55.0% - -6.2 p.p. -33.2% -13 p.p. +0.7% +20.4% +2.3p.p. +29.1% +3.8p.p.

Remarks: Comparative figures for FY2024 are shown in brackets 7 : #&SW2024F Z tERE F
1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue
ZIFEFHHERUIA = SIIMER W SA + S EBERERUA



REVENUE AND PROFIT ANALYSIS
WA B s 3 2

Sales! and Gross Profit? by Product
B mX 57 R ELREF2

1H FY2025 2H FY2025
2025 M E 2025 MEMEF

73.1%
(70.0%)

-\

69.4%
(75.1%) 58.8%
\ (61.4%)

66.7%
(55.4%)

33.3%
(44.6%)

41.2%
(ggng) (38.6%)
. (o)

—_—

30.6%
(24.9%)

S

1H FY2025 2H FY2025
2025 E44F 2025 #
Sales?! Gross Profit2 Gross Margin Sales! Gross Profit? Gross Margin
HK$M B R #ETT fHEL EA2 FER= HE! EF2 ER=

Gold & Platinum=E£ R HE 3,689 1,014 27.5% 5133 1,311 25.5%
Y-0-Y Changes ##EZ1E -24.1% +9.5% +8.4 p.p. -7.0% +22.1% +6.1 p.p.

Fixed Price Jewellery E &1 1,356 506 37.3% 2,259 918 40.6%
Y-o0-Y Changes #FZ1E -34.8% -32.2% +14 p.p. +23.3% +35.7% +3.7 p.p.

Overall 252 y 5,045 1,520 30.1% 7,392 2,229 30.2%
Y-0-Y Changes ##Z1E -27.3% -9.1% +6.0 p.p. +0.6% +27.3% +6.3 p.p.

Sales Gross Profit
HE FEF

Gold & Platinum3 .
HERAS

Fixed Price Jewellery

EMEMm . .

Remarks: Comparative figures for FY2024 are shown in brackets J* : #&SW2024WF 2 LERE F
1Sales = Revenue - Licensing Income #E=UWA - mRESUWA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income E#=4&FEF) — mh@ W SUAEF]
3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price E& RfAt2EREREMMANERESLENESRAST M (BIFEEN )



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
3t XU A Boad R o #r LAY 353l 70

Hong Kong, Macau and Overseas

&g - ' REI

1H FY2025
2025 E¥ME

0,
Revenue Segment Profit 8‘514)
BA  HESA 0.5%)

Retailing 2€ .
Wholesaling #:% [l
Licensing aa k&35 [ |

1H FY2025
2025 4Bt

Adjusted
Segment Profit
Margin
HREER

S ERER =

Segment Profit
pan:ivgil

Segment Profit
Revenue Mix Margin
HE S ERE A=

Adjusted
Segment Profitl
HREER

53 8B F

Segment Profit
UZA 8B

. Revenue
HK$SM BR#ETT

Retailing B 3,438 419 97.8% 12.2% 502 14.6% 4433 551
Y-0-Y Changes #ZEZ1E -27.5% -265%  +124p.p. +0.2 p.p. -8.5% +3.0 p.p. -13.8% +14.0%
Wholesaling #t% 43 -23 -5.3% -52.6% 9 21.8% 104 92
Y-0-Y Changes JZ#EZ 1 -340%  -1300%  -16.6 p.p. -168.3 p.p. -84.6% -71.9 p.p. +140.4% +1666.7%
Adjusted Wholesaling .

ZiREIHE 813 -23 -2.8% 9 1.2% L2 Leeen

Y-0-Y Changes 1221 423%  -130.0% N/A -82pp. -84.6% -31pp. +4.5% +1666.7%
Licensing S8 \lISS 32 32 7.5% 101.1% 32 101.1% e &
Y-0-Y Changes 1#EZ 1L +49.2% +45.8% -42 p.p. 24 p.p. +45.8% 24 p.p. -26.4% -25.0%
Overall E{f 3,513 428 100% 12.2% 543 15.6% 4,555 661
Y-0-Y Changes JZEZ 1 -27.3% -35.9% - -1.6 p.p. -14.0% +25pp. -12.6% +28.9%

Remarks: Comparative figures for FY2024 are shown in brackets ¥ : #ESRA2024F 2 LEREF
1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue ZIEZEERIHEAILA = SWIMER W SBA + HEREHER A

(4.8%)

13.9%
(1.0%)

2H FY2025
2025 MEME

83.3%
(94.2%)

2H FY2025
2025 Rt

Segment Profit
Margin
A ERE =

12.4%
+3.0 p.p.

88.1%
+76.1 p.p.

7.1%
+6.7 p.p.

102.7%
+1.9 p.p.

14.5%
+4.7 p.p.

97.3%
(98.7%)

—

Adjusted
Segment Profitl
HREER
pan-idail

640
+17.8%

129
+268.0%

129
+268.0%

18
-25.0%

787
+30.7%

Adjusted
Segment Profit
Margin
HREER

S EREA =R

14.4%
+3.9 p.p.

123.8%
+42.9 p.p.

10.0%
+7.1 p.p.

102.7%
+1.9 p.p.

17.3%
+5.7 p.p.
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

3 NAE N SIWAN )
X WA B R 34 LA SE Xl Mainland
A it
2H FY2025
201—2H5Ft\f§£n215$ 2025 F ¥
N /J\
. 58.1%
17.7% (60.0%)
63.1% (31.8%) —
(48.5%) O
Revenue
A 19.2% 27.5%
Retailing 2& [ | (19.7%) 14.4% (22.4%)
Wholesaling #t% il T (17.7%:) 4

Licensing k&%

1H FY2025 2H FY2025

2025 L3 BAEE

Segment Profit
S BB

Adjusted
Segment Profitl

Adjusted
Segment Profit
Margin

Segment Profit
S ERER

2025 HRAEF

Segment Profit

Adjusted
Segment Profitl

Adjusted
Segment Profit
Margin

EABER
5 ERIE

AAEEN
JJ uB/m*U

BB
5 ERR

WEBEN
S ERRIE

Margin
AEREFE

Segment Profit
Revenue Mix Margin Revenue Mix
HE 73 BRI = UZA HE

HK$M BT

Retailing B2& - 1,222 -36 -28.4% -2.9% 62 5.1% 1,938 93 20.6% 4.8% 215 11.1%
Y-0-Y Changes ##FEZ/E -5.0% -1383%  -45.0 p.p. -10.1 p.p. -22.1% -11 p.p. +22.9% -8.2% -4.1 p.p. -1.6 p.p. +56.7% +24 p.p.
Wholesaling #t& 342 -46 -36.6% -13.4% -29 -8.4% 917 9 21% 1.0% 5 0.5%
Y-0-Y Changes 1% EZ 1L -596%  -1467%  -54.1p.p. -25.0 p.p. -131.3% -19.3 p.p. +55.8% -234.3% S 22pp. 78.1% 34pp.
Adjusted Wholesaling B . .

ZIEBEIHE 3872 -46 -11.9% -29 7.4% 991 9 -0.9% =z 0.5%

Y-0-Y Changes JZEZ 1k 572%  -1467% N/A 228 p.p. -131.3% -17.6 p.p. +43.1% ~234.3% N/A -20p.p. -78.1% -28p.p.
Licensing Ga kg5 372 207 165.0% 55.6% 207 55.6% 482 369 81.5% 764% 369 764%
Y-0-Y Changes #EZ 1k -29.0% -441%  +99.1 p.p. -15.0 p.p. -44.1% -15.0 p.p. +3.8% +21.4% +7.8 p.p. +11.1 p.p. +21.4% +111pp.
Overall 2k 1,936 125 100% 6.5% 240 153% 3,337 452 100% 13.5% 589 17.6%
Y-0-Y Changes ##FEZ/E -27.1% -77.7% - -14.6 p.p. -55.7% -10.1 p.p. +26.9% +9.8% - -2.0 p.p. +26.9% +0.0 p.p.

Remarks: Comparative figures for FY2024 are shown in brackets J+ : ¥55/R592024M & 2 LERE F

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue £iEZERIHER A = JoMER WSWA+ 2 EDIEIHER A



TH&2H FY2023-2025 TOTAL OPERATING EXPENSES
2023-2025 L¥ KR FEMEREEHX 21.3%

15.1% 16.0% 14.3% 15_7%/ 18.4%
1,228 4
1200 - 1160 383
! .%ﬂﬁﬁ%ﬁpem 1,028 1,070
1000 -

Advertising & Marketing
&R

840

- [ Depreciation & Amortisation 800 -
=kt 204
64

248

[l Fixed rent and Depreciation of ROU assets 600 -
{include rental concession)

Bt RERNETRE AREEEE
! 131
. Short-term leases and vanable lzase 400 -
payments 49
| EEEERCSESMH 77
B Payroll-Variable
sa-=m 200 1
: 271
Payroll-Fixed
.?FEI—EE 0 - ' ' '
1H 2023 2H 2023 1H 2024 2H 2024 1H 2025 2H 2025
2023 ¥ F 2023 T ¥45 2024 F¥#F 2024 N #45F 2025 B 2025 ¥4
HK$M
Depreciation of ROU assets
EENEIE 140 149 164 182 200 205
Rent concession related to COVID-19 9 5 0 0 0 0
mREEZHENE B B
*Depreciation of ROU assets
(include rental concession) 131 147 164 182 201 205

ERANEITIE (BEESRE

FEHEARE 57 o] AR RAE B =

Interest expense related to lease

SHEBRKNRFZ 4 4 9 1> 20 21

Total rent related expenses S EH = 184 237 253 307 292 295
Variances compared to prior year S ERIHLEE -11% -9% +38% +30% +15% -4%




Thank You
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LUKFOOK GROUP
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DISCLAIMER

D=1

This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company” ), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever arising
in connection with the statements or information contained herein. You are cautioned not to rely on any of
the forward-looking statements contained herein.

Kk EBEA (Bfr) BRAS ( "ARE)" ) fwbl - APAERERAREMIAZIE - Kﬁ}ﬁﬁpﬁﬁfﬁﬁﬁiﬁﬂ?tig
AR R BA RS BB RIS BAEARIE - &) NI S ) IR 2 SRR e 2R Rl AR 1 ~ AP Esse M - ARTE
HEQBENY - Po st CRBEARRE R R s B R 55 Z HARNE R IR MmABEESIE - E UL
2R N AN IKEA A B R P 3 A E ] BUBE MERR AL -




FY2025

Annual Results Highlights
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FY2025 Annual Report
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will be uploaded in July 2025
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Investor Relations
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