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€ FY2024 FINANCIAL HIGHLIGHTS
2024 F B ==
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Profit Attributable to Equity Holders

NEFHFB AN GET
Operating Profit HK$ 1, 767I\/I
ZEimil B8
0
R HK$2,116M 137.6%
evenue e
WA BE7T
1 34 20/ (—J 2nd Highest
Retailing Revenue HK$ 1 5 3 2 6I\/I £ /0 W/ Annual Performance
ZEWA EEI:%_ xex in History
BT FEWSEMEE_5
o)
512,749 128.0%
B8
145.3%




€ FY2024 FINANCIAL HIGHLIGHTS

2024 EEW S5 ==

Basic Earnings per Share
BIREXREF

ks 3.0 1
137.4%

(o]

Worldwide total no. of shops
JE 2 2L

3,583
1478

Proposed Final Dividend per Share!
kEik AR AL

ks 0.64 25

! Dividend Payout Ratio /R E2EEE: 47%
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4 FINANCIAL REVIEW
435 Bl B

(HK$M) (B 5 7T)

Gross Profit EF

Operating Profit
Profit for the Year Az F)

Profit Attributable to Equity Holders &35 AN & &R
Gross Margin FE#)=

Operating Margin & &)=

Net Margin & F) 2
EBITDAL ZRITFIE - #iIn
EBITDA Margin RI+FI 2

- FTIB R PEH R A A

- BIN ~ I IB RS R A A =R

Adjusted EBITDA? 2@ % RITH| R ~ HIN - #TIH R MEHRT &R F2
Adjusted EBITDA Margin Z8% Rt A2 ~ FI0 - #fTIHRMERBA=R
X SWALER

Total Operating Expenses to Revenue Ratio

Effective Tax Rate SCRn#i =R

Gold Hedging Gain/(Loss) 3 & X /P a/ (5 #HR) 3

2022 and 31 March 2018 respectively.

FHEEMEREA103% - B2 NENTELO0%

FY2024

2024

15,326
4,174
2,116
1,758
1,767
27.2%
13.8%
11.5%
2,601
17.0%

2,254
14.7%
15.0%
157%

(121)

1.The HKFRS 16 was adopted in FY2020 and no ROU depreciations expenses was included in the EBITDA of FY2019.
HEMSREENE 16 552020 MERR - FIAARNERIITIHERITIEARITA 2019 M EBITDA -

2.Adjusted EBITDA represents the EBITDA without adding back depreciation of right-of-use assets.
ZIFEERTFE ~ I FIHREHEAEANCRARIFL - BRI TR RS & AR ERSE~IA -

3.YoY average gold price increased by 10.3% and decreased 1.0% for platinum. Closing international gold prices for each financial year 31 March were 11.9%, 1.9% and -2.1% compared to gold prices as at 31 March 2023, 31 March

» 2023%F3H31H - 202233318 %2018F3A31AMNE ML - BIMMFHEIALANERESWEN DABEL119% ~ 1.9%K-2.1 %HE(E -

FY2023
202305

11,978

3,230

1,576

1,285

1,285

27.0%
13.2%
10.7%
1,959

16.4%
1,670

13.9%
15.6%
17.9%
(27)

Y-o-Y Changes

RETIE
+28.0%
+29.2%
+34.2%
+36.8%
+37.6%

+0.2 p.p.

+0.6 p.p.

+0.8 p.p.
+32.8%

+0.6 p.p.
+34.9%

+0.8 p.p.
-0.6 p.p.
-2.2p.p.

-356%

FY2019
2019

15,860

4,034
1,853
1,504
1,493
25.4%
11.7%
9.3%
1,937
12.2%
1,937
12.2%
15.4%
16.8%
8

Changes

=Mk
-3.4%
+3.5%
+14.2%
+16.9%
+18.4%
+1.8 p.p.
+2.1 p.p.
+2.2 p.p.
+34.3%
+4.8 p.p.
+16.4%
+2.5 p.p.
-04 p.p.
-1.1 p.p.
-1,545%



€ DIVIDEND
P

FY2024 FY2023 | Y-o-Y Changes FY2019 Changes
(HK$) (&) 2024 2023 RETIE 2019 Mk

Basic Earnlngs per Share o o
lﬂgﬁzﬁﬁﬂ HK$3.01 HK$2.19 +37.4% HK$2.54 +18.5%

Declared B :

« Final Dividend per Share HK$0.64 HK$0.55 +16.4%
BRI S

Paid &1 :

» Basic Dividend per Share HK$0.55
REARKS

+ Interim Dividend per Share

+ Special Interim Dividend - distribution in specie of HKRHY  Share?
SR HK$0.05 = N/A = N/A
PRS- ISR R E B AR 62 . / /

Annual Dividend per Share o o

- =
D deng Payout Ratio 47% 50% 3pp. 45% +2pp.

Dividend Payout Ratio (excluded HKRH Share) o o : o
RELER(RAEDRIE B FERY) 45% 50% 5 p.p. 45% Op.p.

HK$0.60

HK$0.55 0% HK$0.55 0%

1.A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts jewellery retail and franchise businesses under the brand name of “3DG Jewellery” in Hong Kong and Mainland
BEERRERBRASRMNNS : 2882)ZMEAT - MTEBRAMEEN "£EE  MBNERETERFTLELS
3DG Jewellery targets at mid-end customers and operates 218 POS through self-operated and franchising model in Hong Kong and Mainland as at 31 March 2024
TEGEIRHIAAPIRER - BIE2024F3831H - LUEERMBRK THE RN HFH218 NS ER -

2.Special interim dividend represents distributing 24,000,000 shares of HKRH at closing market price of 28 March (HK$ 1.18/ HKRH share) to restore the public float of HKRH
ﬁ%UEP,HﬁE/%H%i%LBHZSEFETﬂE)ﬁE24,OOO,OOOE§?§L§5)§E1 (BR118ET) H MREEBHXFNANFTRE

3.Dividend Policy: Dividend payout ratio at 40-45%
IR KB EEZER40-45%



€ KEY FINANCIAL INDICATORS
TR BRR

e FY2024 FY2023

Inventories 751 9,567
Average Inventory Turnover Days! 31975 53 % HL 310
Closing Inventory Turnover Days2 BiR 7753 B ¥ 52 322
Cash and Bank Balances #l& RiR1TER 1,998
Bank Borrowings & Gold Loans fRITEMA R EE BT 1,428
Net Cash/ (Borrowing) 3 &3 &/ (FXF)3 570
Net Gearing Ratio® #5555 34 N/A
Debt-to-Equity Ratio® A S &b 3R> 31.0%
Return on Equity (ROE)” B& Z- X & [B] Hz 26 13.7%
Return on Total Assets® &5 = [El4 %7 10.5%
Gold Hedging Gain/(Loss)® &% X P/ (S5 HR) 8 (121)

8,853
378

380
2,348
540
1,808
N/A
22.2%
10.5%
8.6%
4.9
(27)

Y-o-Y Changes
BRETIE
+8.1%
-68

-58
-14.9%
+164.3%
-68.4%
N/A
+8.8 p.p.
+3.2 p.p.
+1.9 p.p.
-14
-356%

FY2019
2019044

9,322
273

294
2,087
2,306

=2
2.1%
36.7%
14.2%
10.4%
3.3

1 (Opening Inventory + Closing Inventory) +2+COGS (excluded Cost of Licensing Income)* Number of Days for the Period ( 88#)77 % + Bi5k7F 5 ) +2+ 8B MA (HIBRmEN S ZMA ) *EBN B

2 Closing Inventory + COGS (excluded Cost of Licensing Income)* Number of Days for the Period iR F 5 + 8 A ( HFRmMEW S 2 A ) *BNEE

3 Net Cash/ (Borrowing) = Cash and Bank Balances - Bank Borrowing - Gold Loans }#Il&/ (58%) = & RIBITER - RITEA - HEEER

4 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company

(KEIRITER + ARHIRTTER + RITEBEX + BEEER - W RIRTER ) A AINEHBANS A RMEE

5 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company ( KEATAfR + REffR ) + AASNEFAE AN GBS

6 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company ARSI 2F1(L / 2 ENEHFBAN GRF) + KRENEHB AN GRARMES
7 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets) ARSI EF(L / TFENRFHAARN SaH + (KR~ + R #EF)

8 Closing international gold prices for each financial year 31 March were 11.9%, 1.9% and -2.1% compared to gold prices as at 31 March 2023, 31 March 2022 and 31 March 2018 respectively.

52023%F3H31H -~ 2022434310 %2018 F3H31HMEMMALL - 8 MNFEEEIRILIHNERESWENNHIB11.9% « 1.9%K-2.1 %HEIE -

Changes
Tk
+2.6%
+37

+28
-4.3%
-38.1%
+360.3%
N/A

-5.7 p.p.
-0.5 p.p.
+0.1 p.p.
+0.2
-1,545%



MFR

(HK$M) (B587T)

4,522
12,332
16,854

473

3,517

3,990
12,864

(27)
12,891
587,107,850

HK$21.91

€ SUMMARY - FINANCIAL POSITION

As at 31 Mar 2023
#%2023%F3H31H

2,955

11,973
14,928

241

2,466

2,707
12,221

0

12,221
587,107,850

HK$20.82

Y-o-Y
Changes
RELIE

+53.0%

+3.0%
+12.9%
+96.3%
+42.6%
+47.4%
+5.3%
-5,316.6%
+5.5%
0.0%

+5.2%

As at 31 Sep 2019
#ZE2019%F3H31H

2,023¢

12,401
14,424

1451

3,716!
3,861
10,563

46

10,517
587,107,850

HK$17.99

1 Significant increase in total assets is mainly driven by the addition of HK$544M trademark and HK$278M goodwill arising from acquisition of HKRH, inventories of HKS726M from HKRH, procurement hub

properties located in Shenzhen IBC of HK$ 503M, and office premise located in Wuhan of HK$45M acquired.

RHEFARIENEZZ2RARBE B RIENER 5.44 (0BT REE 2.78 {287 - KEBHKRHM7.26128TER ~ 5.03(2 8 Tl TR IIIBCAYERE P O K 4,500 /578 oA T EONBI T3 A%

+123.5%

-0.6%

+16.8%

+226.2%

-5.4%

+3.3%

+21.8%

-159.1%

+22.6%

0.0%

+21.8%

10



FY2019-2024 OPERATING PERFORMANCE

2019-2024M £ &R

(HK$M) (B73787T)
30,000
25,000 |
20,000 |
I Revenue 15000 F
WA
mmmm Operating Profit
2=
LR A 10,000 |
mm Profit for the Year
FREN
Overall Gross Margin
BAEANER 5000 Ff
«==Qperating Margin
KEEN R
———Net Margin
IS 0

29.6% 29.7%
55 49 27.6% 27.0% 27.2%
'/
14.0% 14.0% 13.2% 13.8%
o .
11.7% 10.3%
/115% 11.9% 10.7% 11.5%
9.5% e
’ 7.7%
15,860 15,326
11,234 11738 1978
8,861
2,116
853,504 156 geg 244 019 643,392 761,285 1758

FY2019 FY2020 FY2021
20214

2019 & 2020 &

FY2022
2022 F

FY2023 FY2024

2023 &E 2024 &

30.0%

20.0%

10.0%

0.0%

-10.0%

-20.0%

-30.0%

-40.0%

-50.0%

11



REVENUE AND PROFIT ANALYSIS

WA B 73 A

65.5%
(55.0%)

54.8%
(33.5%)

45.2%
(66.5%)

34.5%
(45.0%)

—_—

Revenue Segment Profit
WA DEBEF]
Hong Kong SAR, Chinal,
Macau SAR, ChinaZ & Overseas . .
hEEBRAITERX -
P EIR AT B2 R84

Mainland China3 . .

P E A3

Revenue and Segment Profit by Market

BEhinkl oA K 2 E8ia Tl

Revenue | Segment Profit
HK$M B #E T WA 2 ERE T

Hong Kong, Macau & Overseas
&8 R RiBS 10,040 1,180
Y-0-Y Changes % EZ1E +52.4% +104.5%

Mainland it 5,286 973
Y-0-Y Changes #EZ1E -2.0% -15.2%

Overall Z{& 15,326 2,153
Y-0-Y Changes % EZ1E +28.0% +24.9%

Segment Profit Margin

RS

11.7%
+2.9 p.p.

18.4%
-2.9 p.p.

14.0%
-0.4 p.p.

Remarks J* :

Comparative figures for FY2023 are shown in brackets 5 W72023W & Z LR F

1 Hong Kong SAR, China: Hereafter refersto as "Hong Kong” S EHEBFATHX: FEHRA TEE .
2 Macau SAR, China: Hereafter refers to as “Macau” S EZ| ISAATHX  FEFHRA TR,

3 Mainland China: Hereafter refers to as  “Mainland” S ER : ZEFRA A

12



REVENUE AND PROFIT ANALYSIS

WA B s 3 3

6.7%
(8.8%)

33.5%

10.1% (45.0%)

(18.0%)

9%

8.6%  (39.6%)
(15.4%)

83.2%
(73.2%)
Revenue Segment Profit
WA DERER]
Retailing & . .

Wholesaling #tt & . .
[]

Licensing fHEISS .

Revenue and Segment Profit by Business

Revenue
HK$SM B A& TT A

Retailing T&
Y-0-Y Changes #2216

Wholesaling #t%
Y-0-Y Changes 1Z#Z1E

Adjusted 2%

Y-0-Y Changes #%FZ1k

Licensing G hE IS
Y-0-Y Changes ##£Z1E

Overall 1k
Y-0-Y Changes ¥ EZ1E

1\ 55 %l 73 BYULA K 73 8P F)

12,749
+45.3%

1,543
-28.3%

4,2491
+4.1%

1,034
-1.8%

15,326
+28.0%

Segment Profit

2 &R A

1,247
+82.8%

186
-29.8%

186
-29.8%

720
-7.3%

2,153
+24.9%

Segment Profit Margin

D BRI =R
9.8%

+2.0 p.p.
12.1%

-0.2 p.p.
4.4%

-2.1 p.p.
69.6%

-4.1 p.p.

14.0%
-04 p.p.

Remarks: Comparative figures for FY2023 are shown in brackets
E  ESWN2023W F 2 EERE T

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties + Inter-Segment Wholesaling Revenue

KRR ABA = WIMERWSWA + 2 ENEHEA A

13



REVENUE AND PROFIT ANALYSIS
WA B 73 A

Sales! and Gross Profit? by Product
B mXl 2 HEL R EF?

72.6%
(63.0%)

58.4%

(49.4%) Gross Profit?

HK$M B5ETT EF2

41.6%
(50.6%) 27.4% Gold & Platinum B KkHE 10,380 2,000

(37.0%) Y-0-Y Changes % EZ1E +50.7% +67.2%

Fixed Price Jewellery Ef & tff 3912 1423

Y-0-Y Changes ##EZ1E -3.1% +16.3%

dales  Gross Profit Overall 2{& 14,292 3,423
HE = Y-o0-Y Changes #ZFZ1E + 368% +4],"4%

Gold & Platinum3 #&& K A3

Fixed Price Jewellery M E 11 . .

Gross Margin
ER=E

19.3%
+19p.p.

36.4%
+6.1 p.p.

24.0%
+1.8 p.p.

Remarks: Comparative figures for FY2023 are shown in brackets

xS RR2023F 2 EERE

1Sales = Revenue - Licensing Income f5&=UWA - R SUA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income =45 EF] - @ S UAEF]

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
B RS REREEFMHNERESHENES KBS m (BIFEEN )

14



€ MARGIN ANALYSIS

A DT
< A 74 Y P4
/ 1H&2H | ¥ M4 BT 4 Full Year 2%
. : 30% - 30%
Segment Profit Margin by Market 233% 237% 229% 237% ;39 . 23.5% 23.3% .
AEEFIE (UTHHES) 19.10% — 202% 212% 2La0
1Y 20% |15 9oy 16:20% . 17.50% \’\570/ 20% 18.40% 18.4%
° 115.00% =™ e ° 1 15.60%
13.8%
[ | I\Pg%llnland Lo | B30% 11.20% 8.90% 2 0% 9.0% 8.6% 9.8% 9.80% 8.80% 11.70%
b . . . 0
10% -
2.40%
Hong Kong, Macau & Overseas _
] §;§q 5;@[1%&;’5% 0% . . . _8.0% . . . . . . ,
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 0% : : : : : :
FY2019 FY2019 FY2020 FY2020 FWRO FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024
10% J FY2019  FY2020  FY2021  FY2022  FY2023  FY2024
Segment Profit Margin by Business 100% 1 - 209 100% -
A BRELEIZR (I 2 E14 5% 9% o 5
A EREFIZE (WSS X15) % . . 72.3% 19195 754% . 76.0% 77.0% .
L. . 60% .v o / ey
40% | 9
) 1 oo 9.0% 80%  69% B87% 11.2;%) 9.8% 9-6:: 92%  goog  11.0% g79 40% - [ oo i . 0
. ;{egﬁamng 20% | 6.0% 4.4% 6.2% 21% -1.3% 6.8% 5.9% 3.9% 7.2% 3.9% 7.5% 0.6% 7.8% -2 /0 10.1% 9.7% 7.8% 9.8%
o —_— e S e— 20% 1 52%  54% 4.0% 4.9% 6.5% 4%
0% T T T T— T T T T T T T A 1 % x
I Adjusted Wholesaling? 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 0% : : : Y : ‘
ZIEEL 1 20% | FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
o ~ 359% 36.9%
Gross Margin by Product 40% % -
R (N B31) HER VTR 301% g0, 300%  30.5% o 36.40%
: 26.3%

24.8% 24.5%

31.00%  31.00% 30.3%
25.8% 25.4%

[ Fixed Price Jewellery 20% - 27.2% —t 20% - /__\ e
oo A e o, 217% V‘
T E Loy 209% 188% 183% 1999 191% 19.1% 19.5% 21.30%  22.0% 19.30%
’ 4% 153% 15.60% 17.7% 17.4% o
[l Gold & Platinum 0% 0%
%%&%E% 0 T T T T T T T T T T 1 T T T T T .
2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)
SRR D BEUEFR = RS ZHEEN + (WIMERWSWA+ D EREI# A KA) 15



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

3t XU A Boaa N o LAY 353l 70

Revenue
WA

Retailing & .
Wholesaling #t% .
Licensing g5 .

98.4%
(98.2%)

Segment Profit

7 BB

Hong Kong, Macau and Overseas
&8 ' RBIH

Revenue Segment Profit | Segment Profit Margin
HK$M B ETT WA 53 BR i A 53 BRm A =

Retailing B€ 9,886 1,053 10.6%
Y-0-Y Changes 1% &1L +52.9% +91.6% +2.1p.p.
Wholesaling #t% 109 81 74.3%
Y-0-Y Changes #ZEZ 1k +3.6% +676.5% +64.4 p.p.

Adjusted 2% 2,6521 81 3.0%

Y-0-Y Changes #EZ1E +34.2% +676.5% +2.5p.p.

Licensing GRS 45 46 102.0%
Y-0-Y Changes #EZ 1k +183.1% +171.4% -4.5 p.p.

Overall #1{F - 10,040 1,180 11.7%
V-0-¥ Changes ZFZ1t +52.4% +104.5% +29p.p.

Remarks: Comparative figures for FY2023 are shown in brackets

x L FESNA2023M F 2 EERE T

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue
ZIFEFRBA = MR WSBA+ 2 EBERERUTA

16



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
#h DXWA Boad R 3 4 ANV 5531 73

54.2% )
(42.8%) Mainland

A ith

. Revenue Segment Profit | Segment Profit Margin
(11.6%) HKSM BT WA S 8RE A 53 BB Fl =R
10.8%
18.79% 6920, (22:2%) Retailing & - 2,8603 1%4 6.8%
(19:20/2) (66.2%) 15 Y-0-Y Changes ##EZ1E +24.1% +46.5% +1.1 p.p.

(38.0%) Who|esa|ing A& 1,434 106 7.3%
Y-0-Y Changes #ZFEZ 1k -30.0% -58.6% -5.1 p.p.

Adjusted Zi@% 1,5971 106 6.6%
Revenue Segment Profit oGS R -24.1% -58.6% 5.5 p.p.

WA 73 BB
Retailing B4 [ ] Licensing m@hg IS 989 673 68.1%
Y-0-Y Changes ##Z1E -4.7% -11.3% -51p.p.
Wholesaling #t &
= O Overall 2{F 5,286 973 18.4%
Licensing m RIS . Y-0-Y Changes ##Z1E -2.0% -15.2% -2.9 p.p.

20.0%

Remarks: Comparative figures for FY2023 are shown in brackets

7 iESNA2023MF 2 EERE

I Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue
KPR RWA = IIMER W SUA + 2 EBEIRERUTA

2The average RMB exchange rate is 1.09 (FY2023: 1.14) , a 4.7% drop as compared to FY2023
ABEMFTLEAN1.09 (2023M44F:1.14) - 82023 F T [£4.7%




€ REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS

3 DX 73 B0 a AR 2 A LA S5 3l 73

Hong Kong, Macau and Overseas

&FE - B RE5

175% -
150% -
125% -
100% -
75% -
% 192% 540 46% 369 94% 339 75% 9.3% 120% g
e | 74%  46% 36% 0 33% pgy 75%  93% 00 9.4%
©156% 29% -04% -102% 39% g9 -06% 48% 28% 0.4%
_— . —_—
O% 7—7—V77 ! L — T 1
5% | 2H  IH 24 IH  2H 1M 2H 1M 2H 1M 2H
FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024
115% +
90% -
Full Year 85% 1
EF
40% | 8.5% 10.6%
[o) o, . .
8.00AJ 4.2% 51% 3.0% 0.5(;; B O%O
15% 1 5:2% 3.6% -0.6% 1.2% :
S ——
-10% - FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

Licensing maf& /55

B Retailing=&

100%

75%

50%

25%

0%

100% -

75% -

50% -

25% -

0%

Mainland
A ith

12.19% 12.9% 128% 13.8% 125% 17 co,

6.8% 88% 10.0% 9.8% o 10.9% 6.4%
530/2 82% 82% 81% 11.5% 11.9% 11.8% 00% 66% 51% 7% 1%
—T p— o ~—
H 24 1H 24  1H 24 1H 24 1H 24 _1H  2H

FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024

o,
6.8% 9.9% 12.6% l:;y/o 12.1% 6.6%
7.8% 8.2% LLTT = 5.7% 6.8%
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

Adjusted Wholesaling Business! &% fE 7 # /& W/ 551

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)

KRN RDEEFNE = HRWSZHEEN - (WIMERWSWA+ D EREIHEAIA)
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€ RETAILING REVENUE ANALYSIS
SEWRADHT

Retailing Revenue by Region
WA (Umimkl5)

6%

(% of Revenue)
(WA SEE %)

100% -
HK$0.64B
6.4287T
(1 6.4%)

HK$2.86B
—— 28.61087T
(1 24.1%)

(o)
759 - 34%

HK$2.89B
— 28912387t
(1 77.3%)

50% -

62% soy HK$6.36B

. 4 63.617 87T

25% e 48% 50% (150.1%)
36%

0%
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
2019M & 20200 £ 2021 2022 2023 2024 F

Hong Kong &7& Macau 2] [JjMainland Rt [l Overseas &5t

* Self-operated shops and e-commerce business only RIREEERBFEHS WS

(% of Revenue)

Retailing Revenue by Product
WA (Ul 5)

Hong Kong, Macau and Overseas
& - R B5

(U A SEE %)
100% 1 HK$2.44B
27% 24. 4TZ,/%7'D
80% | IS 42% 36% 34% ° (139.4%)
60% -
40% - HK$7.44B
? o 66% 73% 75% 74412870
60% 589 64% ° (157.9%)
20% -+
0%
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
2019 & 20200 & 2021 & 2022 & 2023 & 2024 &
Mainland
(% of R )
(At %) TR
100% - m_ HKE{%O%lB
15% 3.1 Z// G
60% -
o 0 89% HK$2.558
40% - 20% 69% 739% 81% 85% —— 2557
(129.7%)
20% -
0%
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
2019 & 20200 & 2021 & 2022 & 2023 & 20240 &
Gold & Platinum Fixed Pr|ce Jewelle
ZE RS it i 19



¢ MAINLAND E-COMMERCE
B 7RSS

HKD 1,837M B ETT +26.0%
Sgél,: Lg){:zpéo_‘gl;}ct Y-0-Y Changes 1#ZF3Z1E
Average Selling Price 19 &4/t

8.1% RMB 1,800 AR +12.5%
(12.0%) Y-o0-Y Changes #FZ16

Contribution to Mainland Retailing Revenue? A1 S EUT A2
64.2% (FY2023: 63.2%)

Contribution to Group’ s Retailing Revenue? GRS EUWAZ

14.4% (FY2023: 16.6%)
91.9%

(88.0%)

Platforms $§&F &

As at 31 Mar 2024: 37 Platforms
T2024%F3831H: 37 N F&

E-commerce Development BB & &

.Gold and Platinum B2£ &A%

Fixed Price Jewellery Eth &1 . . .
. y & Strengthen promotion in the we-media field to create top selling products

*Figures for FY2023 are shown in brackets N8 B IR A RIEIE - HIEER
FESWNA2023MFEHF

Cooperate with live-streaming KOLs to increase brand awareness and boost sales
SMBEEANGI  ERmEHBE - BAHE

Further enhance synergy between online and offline sales channels
H—BREAELRE NMEERB Z BN

1 ASP included value-added tax (VAT) 9 EMN B S B ER
2 Sales of self-operated shops and e-commerce business B& & &8 F &S HEAN
3 The average RMB exchange rate is 1.09 (FY2023: 1.14) , a 4.7% drop as compared to FY2023 ARMFIPTEK1.09 (2023W5:1.14) - R2023MF NE4.7%

FY2024 Revenue Growth Target
2024 WA B KB IR

+10%
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€ RETAILING ANALYSIS
BENHT

Y-0-Y Changes &%k

FY2023

FY2023 202345
20234 Revenue** Quantity ASP
N a3 EIHEM
+32% +24% +49% +39% +7% +21% +8% +11%
+38% +35% +54% +49% +3% +31% +26% +3%
+16% +2% +34% +26% +7% -1% -8% +8%
+40% +34% +57% +46% +8% +32% +15% +15%
+46% +49% +63% +59% +2% +48% +48% +0%
+22% +4% +42% +29% +10% +2% -10% +13%
-2% -17% +28% +25% +2% -23% -15% -1%
+2% -14% +34% +25% +7% -20% -19% +5%
-21% -26% +4% +21% -15% -34% -16% -16%

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same “Lukfook” self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and
Mainland’ se-commerce business. BEEEIBKAR—E "R &, BEETULRMNETEZAECHNEENER - BREEAAEEREIERNIEFESVHEEDR

**Revenue represented sales of “Lukfook” , sub-brands and 3DG Jewellery’ s self-operated shop and such data did not include sales of licensed shops and Mainland s e-commerce business.
WAR TAE,  ElREMEEEENEEENHEED  BREEAFCEEREERNNEFBSHEDN

***YoY changes and SSSG in Mainland are denominated in RMB. Aith 712 F (L REEHEMARTRITE

****ASP in Mainland included value-added tax (VAT). At 899 EN B LER



RETAILING ANALYSIS ON MAINLAND

5= AN
W iﬁ,‘g = ﬁj $F|' Same Store Sales Growth EIfE4&EE
FY2024 FY2023
2024 20235
Gold & Fixed Price Overall Licensed/ Gold & Fixed Price overall Licensed/
Platinum Jewellery B (K Speciality Shops Platinum Jewellery (K Speciality Shops
=ENHEE EMN B = mhEE/E1E =ENHEE EMN B = mmhEIE/ T 171IE
Licensed/ Speciality Shops o o o o e o
FRhRIE/E IS - -14% +2% -5% 20% -9%
Self-operated Shops BE&
+2% -21% -2% -14% -26% -17%
+5% -22% 0% +1% -14% -27% -17% -11%
0% 0% 0% +2% -24% -54% -31% -11%
-6% -5% -5% -3% -11% -11% -11% -11%
-13% -35% -14% +5% -19% -23% -20% -6%
+10% -30% 0% +13% -7% -28% -13% -6%
-9% -13%
-4% -21% -8% +5% -18% -35% -22% -8%
0% -11% -2% +4% -17% -17% -17% -6%
+6% -10%

* Same store sales growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include sales of Mainland’ s e-commerce business.
EEHEEKAR—E/NRETOULERANA TEZHEZCHNHENLLR - BREEAFEFERNIBFESHHEER -
** SSSG in Mainland are denominated in RMB At 7 BlEHEMARTRITE -



€ QUARTERLY SAME STORE SALES GROWTH
FEREHEEK

FY2021 FY2022 FY2023
20215 202204 20235
o] o] o ol o] @] @3] o4

g?;;;ra" +22% +14% -10% 6%  -71%  -55% -29%  +30%  -1% +40%  -10%  +83% +62% +31% +67%  -5%
Sod 126% +23% 9% 6%  -67%  -46% -25%  +42%  +9%  +62% 5%  +92% +67% +30% +78%  +3%
e B een +21% +30% 7% 4%  -73%  -57% -38%  +25%  +4% +68%  -1%  +87% +58% +15%  +55%  -6%
Fg%j%_"h[iﬁce SO 8% 5% 8% 4% 77%  -65%  -35%  +17% -19% 8%  -21%  +66% +54%  +36%  +37%  -24%
+26% +17% 9% 6%  -76%  -63% -35%  +19%  +2%  +50%  -8% +124% +75% +41%  +80%  -4%
£34%  +30% 8% 7%  -72%  -53%  -32%  +28% +15%  +79%  -1% +145% +81%  +39%  +92%  +4%
+28% +36% 5% 5%  -77%  -61% -44%  +14% +10%  +85%  +3% +135% +70%  +22%  +65%  -6%
+19%  +4% 8% 4%  -81%  74% -40%  +9% -21%  -10%  -23%  +88% +65%  +52%  +46%  -24%
2%  +4%  -14% 2%  -40%  -15%  +4%  +93%  -28% 4%  -35% 6%  +3% = -8% +18%  -10%
6% 0% -16%  +4%  -45%  -15% +11% +110% -26%  +3%  -33% 3%  +6% 5% +22%  -3%
3% +4% -18% 1%  -59%  -33%  -4%  +97% -30%  +0%  -38%  -13% 6%  -21%  +3%  -17%
+10% +18% 5%  +3%  -32%  -16% -11%  +62% -34%  -23%  -38%  -15% = 3%  -20% = 2%  -39%

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and
Mainland’ s e-commerce business. BEHEIE AR —E \EBEEE T ILLBMAATZ RS ENHEEILR - AREEFF A S5 mhEE RN E FBSRIHE -
** SSSG in Mainland are denominated in RMBAT Z B S EMUARTRITE



€ LUKFOOK's AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE
NESRMIEHBRRENB N REEEN

Average Ticket Size Fixed Price Jewellery Average Selling Price
$ (in terms of BRYIGHER EffathrrmEeEfN

respective currency )

7 (AR B &) Diamond, jadeite, gem stones and pearl products
20,000 - Ha - IER FELARE2HERTm

$ (in terms of
respective currency )

15900 1 17.2% 70 (BRI 5 i 8) 15,700 16,800 16,400 15.400 b 6.1%

15 000 15,000 13,% —

' 13,500
10,000 - 13,100 17.3%
11,600 10,900 1 6.2% 11,100 10,100 10,000 11,200 12,200
10,300 5000 7 6,300 6,800 6,900 7,600 6,700 6300 |68%
10,000 - 9,000 9,400
1 8.9% 0 : : : : : ,

7,800 7,800 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
7,600 20190 & 202004 £ 20214 2022 2 2023 4E 2024

6,400 6,000
- $ (in terms of . .
respective currency ) Overall Fixed Price Jewellery
5,000 - 6.6% 7o (BAERI 5 T 57) EREN S m
’/soo s500 2900 T66%
2,000 4.800 8,000 -
3,600 ' 300 5,500 13.3%
6,000 1 4,900 4,600 4,900 '
! 4,300
0 , , , , , , — 00 113.2%
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 4000 4, e00 3,600 4,400 >.000
2019 £F 20200 £ 2021 & 2022 £F 202311 £ 20244 £ ' 2,200 2,400
. . 2,000 -
Hong Kong & Macau —China UnionPay ' 2500
W e &8ROI -PEIRAE 2,300 2,200 2,200 ' 2,100 2,100 14.2%
Mainland 0 ' ' ' ' ' !
g Kong B FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
4 2019 5 2020 5 2021 5 2022 5 2023 5 2024 5
RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau
BERRMUPERK - INE - MEINHARHEEZZEE: 50.7% (FY2023:34.7%) ;
*Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) RRNEBEE(FEFEAMBFEHSIS) g_?jcau %?gg Kong '\Pg%nland 24

**ASP in Mainland included value-added tax (VAT) A9 EM B2 EER



€ WHOLESALING REVENUE ANALYSIS

(% of Revenue)
(WA SEE %)

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

IEARUWA DT

Wholesaling Revenue by Region

#HARWA (UhIHXIS)

[o)
I

HK$1.43B
—143{2E 7T
(130.0%)

HK$0.11B
—1.1z#ET

FY2019 FY2020 FY2021 FY2022
20195 202005 20215 202205
[l Hong Kong &% [ Mainland &ith

FY2023
2023

O,
FY2024 (1 3.6%)

2024

Wholesaling Revenue by Product
HAERWA AF=@mE52)

(% of Revenue)
(WA ASEE %)

100% -

Hong Kong, Macau and Overseas

&8 B AEN

Fixed Price 80% - HK$48.4M
Jewellery 4848538
ENEm (1 39.8%)
60% -
.Gold & Platinum
(others)
HK$60.1M
a%&fﬂ%( L1th) 40% - 60.18587T
0,
[ Scrap Gold & g&ggz'}\f)
e Remn 2% 02 BT
= - (1 47.9%)
0% 0%
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
2019 & 2020 & 2021 & 2022 & 20235 2024 &
(% of Revenue)
(B 5EE%) Mainland
Wiiﬂ
100% -
80% - HK$1,110M
. Fixed Price 11.10128 7T
%i\?ve%ig (4 40.5%)
n 60% -
.Gold & Platinum
L RS 40% -
HK$324M
20% - 3241287t
(1 78.8%)
0% 9% 9% 6% 7% 9%
(o) T
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
2019 & 2020 & 20215 2022 % 2023 2024 & 25



¢ TOTAL OPERATING EXPENSES
EHZ

‘ 18.9% 19.1%
(HK$M) ) ) ° %
@RE) 15-b — 154% 15.6% 15.0% (f%ofRevenue)
2500 2,417
%’5?%’ 2,298 (123.0%)
Other Expenses
Hit A 31% | 491 2,118
2000 3.6% [550  (122.4%)
. . 1,868
Advertising & Marketing 06% 101 449 | 482 1,812
[TERTIARET 08% | 126 1,694
37% | 449 07% 107 (116.7%)
0 0 :
Depreciation & Amortisation 1500 OJQA) 81 357% e 09% 138 (117.9%)
3710 e 1.2% 133 46% | 417
4.9% 0.7% 80 0.8% 92
23% BEEY 24.8%
‘ . 785 08% | 74 11% | 128 10% | 117 ’ (1 0
[l Fixed rent and Depreciation of ROU 4.1% 1.5%
assets (include rental concession) 270 134 23% 278 189  (139.5%)
EEME S R ERNEFIE (BEESMN 1000 27% [BRY¥A ‘ 1.2% 27
=) 0
;2;2—;?{:1 leases and variable lease 18% | 986 1.8% | 207 3.9% 345 12% 135 1.1% 135 1.7% 261  (129.9%)
EERERTERENH 13% | 147 1‘2‘; 120 16% | 186 17% .
Payroll-Variable 500 <%
-2 o 9
46% | 706 (118.6%)
40% | 628 54% | 607 < 501 469 | 544 5.0% | 9596 °
Payroll-Fixed
#-EE 0
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
2019 20204 2021 20224 2023 2024
Fixed rent and depreciation of ROU assets Bl & & & A AEF#H N/A 485 414 336 289 347
Rent concession related to COVID-19 #i@ & E 2 &M= N/A2 -24 -70 -14 -11
EEMEE R ERNEIE (BEESNE)
Short-term leases and variable lease payments 7853
FAHEATH B R Ol A TR
Interest expense related to lease STHEARNFE T N/A? 28 17 10 8 24
Total rent related expenses B &= 7853 695 482 467 421 560
Variance compared to prior year SEFRHAELE -11% -31% -3% -10% +33%
Remarks: 26

1 Depreciation of ROU assets include leases, land use right and leasehold improvement £ ZE =i IHE 2S5 « LifERNRAEDWEE
2 Note: These expense were related to HKFRS 16, which was adopted in the FY2020. Thus no such expenses in FY2019. 5 : iXEE2FI52020 EF AN E B S RFENE16SER - Eilb - FY20198 A2t -
3 For FY2019, the amount consist of fixed rent of HK$592million and avariable rent of HK$193million. 2019844592 B oM E B £ K193B HohZmiE SR -



€ INVENTORY ANALYSIS
FoI oM

Closing Inventories
HAREF R

(HK$M)
(B3%87T) FY2023 FY2024
20231 % 202414 % (18%)
8,853 9,567
8,000
7,000 - 44% (14%) 46%
6,000 5,721 [ Gold & Platinum
=& RAS
5,000
46% (115%) [ Fixed Price Jewellery
4,000 45% ° 3,846 ENE
3,000 47%
44% 56% 54%
2,000
55% 54%
1,000 56% 53%
) HK, Macau & Overseas I Mainland I Overall HK, Macau & Overseas I Mainland I Overall
HE - RITIREN A EZ40N a8 ORI RES A E240N
Group’ s Inventory Turnover Days (by Product) Retail Inventory Turnover Days (by Market)?
EAFERAR B IFmEla) EEEEBAEBAH (UMiaka)!

(Turnover Days) FEi97F 152 HREFL3

(Turnover Days) FEi97FR HAIR TR
(B¥BE%) Average Inventory Closing Inventory

(B¥BE) Average Inventory Closing Inventory

FY2024 | Y-o-Y Changes FY2024 | Y-o-Y Changes FY2024 | Y-o-Y Changes FY2024 | Y-o-Y Changes
2024 5 RETE 2024 & BET(E 20245 BETIE 2024 & RETE
180 191 59

133 -40 145 -39
738 +82 753 +116

310 .68 322 58 274 -8 328 +56

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory
T BEBRNRRAGEREEEST - ARENEEEENPL20% 27
1 Self-operated shops and e-commerce business only REEEEEREFEHHIS

2 (Opening Inventory + Closing Inventory) +2+COGS (excluded Cost of Licensing Income)* Number of days for the Period ( B#)%5 % + HiREFET ) + 2+ BHEAMA (HIBRMEWS 2 A ) *BARBH
3 Closing Inventory + COGS (excluded Cost of Licensing Income)* Number of Days for the Period iR & + 55 a A ( HIBRMAGW S Z A A ) *HIN B



(HK$M)
(B&8%ET)
1000
900
800
700
. Purchase of Premises
&ML
Furniture, fixture and equipment 600
& leasehold improvements
ZRffh - KESREREEMWEE
Shops 500
. 54
m e 400
. Manufacturing Plants
mIr 300
200
100
0
Remarks: ¥

CAPEX
BRI

934
558
392
243
58 27
138 { 9 % ’ {
110 78 { 107
25 10 81 { 5 42

FY2019
2019 &

FY2020
202007 &

FY2021
2021 &

FY2022
202284

107

15 119
26

FY2023
202384

The premises acquired mainly included procurement hub premises located at Shenzhen IBC at consideration of RMB 470 million and an office premise located at Wuhan at consideration of RMB 42 million

W =2 EEUAR T4 72T B A TRINIBCRI R /0L R B 4,200 5 o e i1 T 2R A - A4 L.

683
12
29

FY2024
202454 %




- FUTURE PLANS &

- STRATEGIES
- R RtHSER
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THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFERME (2023-2025M F)

Sustainable Growth

FEIEK
Focus on Mainland Market Expansion
EFTRAMHIAERE
Focus on Operational Efficiency
TETEBNRE

Focus on Branding

TIET AR RS

30



€ NETWORK EXPANSION AND CAPEX IN FY2025
2025 FZBEMET FTTRBERITZ

Focus on Mainland Market Expansion
TETAMBIARE

INE\EINYEIRIPZE Worldwide total no. of shops £ IKIE S 4L 3,583
elZERISRNI=E Net addition /#1E10: +478

Mainland
A 3t

E-commerce

BFES

3,490

Shops &

FY2025 Development Focus

2025 FRBRER
Mainland Aith: Overseas 85N
Mainly focused on adding licensed shops Net addition /#1570:
in fourth- and fifth-tier cities 15 shops /&

EhFM - AAWHIT R RS

Total CAPEX Budget Shop renovation Nansha Plant renovation and Office renovation and Purchase of Premises
BEAAXME R purchase of new equipment purchase of new equipment TaE
HK$95M HK$60M EVDINIT B RORE IR & TR OB RONENR S HK$OM

HK$23M HK$12M




“LUKFOOK” & SUB-BRANDS (EXCLUDED 3DG Jewellery)

DISTRIBUTION NETWORK IN MAINLAND
A= &EJEH(K@}EQEE)Wﬂﬁ%M% Total No. of shops IEH R : 3,277 (+248)

As at 31 Mar 2024 Total No. of Licensees mf#E &% 859(+23)
F2024%3/31H Total No. of Provinces & 5% 27(0)
Total No. of Municipalities B R 4(0)
Total No. of Cities 3 =4 633(+9)

Self-operated Shops Licensed/Speciality Shops Total Municipalities/ Cities

oM IE/Z 715 B BREH/HH

By tier of cities No. of Shops No. of Shops No. of Shops | No. of Municipalities/Cities
W HZR5| [EHEF [EEF [EEF BET/HHEF

T|er | — 70(+7) 896(+42) 966(+49) 15(-1)
Tier Il _2§ 0(0) 569(+123) 569(+123) 24(+5)

10 wwn o e
Tier IV & below MBI T 6(-3) 1237(+81)  1,243(+78) 541(+9)
87(+4) 3,190(+244) | 3,277(+248) 637(+9)

Licensed/Speciality
Self-operated Shops Shops Provinces | Municipalities

BHEE b s/ E 115 B = BHiEm

No. of No. of No. of No. of No.of [ No. of
By regions Shops Shops Shops | Provinces | Municipalities Cities
X BT [ [T BT BEDHT | HHHF

Northern Chi -FitE
B costern China F5K B e =5 0 ern China 30(+3) 883(+89) 913(+92) 7(0) 2(0) 204(+5)
. Southern China ip@]z o Eastern Chlna 'EZRE 26(+2) 509(+ 36) 535(+38) 4(0) 1(0) 131('2)
Tier Il =%

[ cCentral China %X Southern China KX 0(0) 892(+25) 892(+25) 4(0) 0(0)  90(-3)

. Tier IV & below MMZ&RIUT
B Western China 7K Central China X 31(-1) 687(+51) 718(+50) 6(0) 1(0) 174(+3)

Western China Ef X 0(0) 219(+43) 219(+43) 6(0) 0(0) 34(+6)
The percentages refer to the contribution to the total no. of shops in Mainland B4 tEFRIZIEEL B XTI A M E 2%~ Stb _ 87(+4) 3.190(+244) | 3.277(+248) 27(0) 4(0) ] 633(+9)
Figures in brackets refer to the 12-month changes SRR FH121MB 2 &1k
The no. of 3DG Jewellery 's self-operated shops is 63 and licensed/speciality shops is 150 in Mainland, the total no. of 3DG Jewellery’ s shops in Mainland is 213. If such amount is included in the Group’ s total no. of shops in Mainland, the
total no. of self-operated shops is 150 and total no. of and licensed/speciality shops is 3,340, the total no. of shops in Mainland is 3,490. 32
SEBT RIS PEEEEECIARRIELS0NE - aRTAMEAEEE - BLLZSNAMEHHEEER - EE TRt 1S AN EEEN150ERRHEN3,3401 - Rt EHSE 73,4908 -

. Northern China 46X . Tier | —£;

Remarks T :
“Lukfook” shops only REIHE "R1&E . &



THREE-YEAR KEY STRATEGIES (FY2023-FY2025)

—FFERES (2023-2025MF)

Focus on Operational Efficiency
TETEBUE

Maximize staff productivity
RARIFEEEREIKF
v’ Cultivate continuous improvement (Cl) culture
BEeFENEXE
v Nurture innovation culture

BB UE

Improve productivit
ﬁi?I?F_EF?QI d
v Supply chain management revamp
SRR T E 3
v’ Full automation
=Bm:1b
v’ Big data management
RYFEEE
v Data analysis power
IR
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THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFZREE (2023-2025M 1F)

Focus on Branding

TIXT mAEHE KRB

Establish and strengthen
|::a| an "l i ﬂq-- and positionin

Enhance support to

licensees

Offer nght products to
market

Service quality

optimzation

fmEEE ol

Enhance the Group's contribution Ny
to environmental protection E#
TR AT (R R A
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MULTI BRAND STRATEGY
% on HE SRR

Adopted a targeted development strategy and enriched its product lines and brand portfolio through multi-brand strategy
to meet the needs of different customers
HITE MW ME - ZBUZmERE - FEmENMBAS  AEARBENEER

Lukfook Jewellery 7N#@3k=E 3DG Jewellery £EE2EIK=E Goldstyle

e S
LUKFOOK JEWELLERY
I\hﬁg:‘—w B e

| .

T PO Y.y T Y W
= AN e (T —
N A AN A

o Al .
(B KEOOK EWELLERY




€ DISTINCT SHOPPING EXPERIENCE
ZesY Ay LN

Introduced various new shop images to rejuvenate the brand and extend the unparalleled shopping experience to exhibitions
and roadshows to further exploit local consumption

SIANSMIERHERUGRME - AN ARRERERG AR - B—D A MEZRE

New Shop Image /&5

Exhibitions and Roadshows B KR
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WEDDING PROMOTION
ISR

Rolled out a series of online and offline campaigns to reach out to the target customers of the wedding market
HEH—R5% 4 NEs) - DIEMEBETIBIREE

Invited celebrity couple - Justin Yuen and

33 - 25 D v
Bilie TVBHE

Zhang Xin Yi to be the Sweet Love Collaboration with

1% IR

JE3 | srkm,

Ambassadors and actor Mr. Kenneth Ma renowned wedding

and actress Ms. Roxanne Tong as the star photography company and f, gy e

364

online wedding platforms :
S5FRELRELATR
N2 IS X s = 1R

guests to officiate at the ribbon cutting

ceremony of a new shop in Hong Kong
BIEHAFRIEERE - RIDKKERZ WA ZE
AEREREASEBRENDEZENENE
BHEHETERELEEATIFHENI

Held 22 wedding exhibitions in various

cities all over the country
TEEZMHHEI22REES

T

y Bl

JKFOOK JEW
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€ NEW GLOBAL BRAND AMBASSADOR
MEIKmEAEA

Invited famous actress Tiffany Tang as the global brand ambassador whose sophisticated elegance perfectly ties in with
Lukfook Jewellery’ s brand image

BIBEHBZZABEEEZIMENSEA - EeRENSERT

EZERNERENMEFEZR

7 e IS

LUKFOOK JEWELLERY

Ilfllu.d)

Hﬂqi
00 /1IN

mazan. Media of the campaign
on 3 hottest platforms has received

over 700 million of exposure

TIRFEHET ENNRIERBRCEBTT

1R
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LUKFOOK JEWELLERY RACEDAY
NEREERH

Invited the winner of Miss Hong Kong Pageant 2015 Louisa Mak as
the image ambassador and showcased a variety of diamond
jewellery pieces in the event

BIE2015&8 8/ )\ EBEZRT/ NEBERE R KE - HRBEEZHAM

Miss Louisa Mak put on exquisitely designed

headpiece in the crown fitting area
ZIRF/NMEE 2R IHE AT KE FIRITIERAYSLh

LOVE IS BEAUTY NEW PRODUCT LAUNCH EVENT
BRETmBHZ

Tiffany Tang made her appearance at the Love is Beauty collection launch event in
Shanghai to unveil the campaign
MBRZABEZHET BTN "BREL 2IKME - WENER

juiE B e

' . LUKFOOK JEWELLERY

7> |
N o
- ’l |||| e

J
.a 2 e
F
gl 3
: ) =
LKK LERY

3

Ms. Nancy Wong, the Executive Director and
Deputy CEO of Luk Fook Group, and Miss Tiffany
Tang illuminated dazzling floral installation
together to celebrate the successful collaboration
NEEARTESESHRATHRAE=N LT SEE/E
HERRETHNRE - RABEFSIERD
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CHINESE NEW YEAR PROMOTION
WRTEHRE

Launched a series of promotions to celebrate the year of Dragon and penetrate into the lower-tier cities with the theme of
"Recognise Lukfook Jewellery of Hong Kong” to raise the brand’ s influence and recognition
ARME TR —IESHET JENFFL T ABRKE - NEFTEXINE L AXTHEE NI - BEmENENAPHRE

Media exposure over 200 million

BEREEBE2(C

Bl & 3

ik ZeRRdAiEs X [UEHE

>370 million
>3.71Z

RRASBI6TH BBRNAERASTH

Media exposure over 60 million Media exposure nearly 50 million

{EE EERE

wh  HESIEATAES

BRE! 2R—BEBRRRKK
&g sl
RAESHEES

5079 34 16 134

Media exposure of other social media over 60 million
HittR A 2R AEBE6TH
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€ CELEBRITY MARKETING
BT

Invited a variety of celebrities for short to long-term marketing campaigns to raise brand awareness and recognition among our
target customers of different brands and product collections
BIEZUZAS SRS < IE - PUENIS mE KT m R ETRIMZEFIACE

LOVE
<
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€ CUSTOMER RELATIONSHIP

MERZ

FN

Total number of members
as of 31 Mar 2024
HZE2024F3831HZ =R 5%

CRM ——SCRM

B A ENS
mEESTsnsxL

L) s
@ dyip>
\

Qv
AFHRERR REHAR

& o

Integrated online and offline marketing strategies
to attract new customers, stimulate customer traffic
and sales volume in the VIP Thankful Month campaign
EBRRRAEITE L& FTEohEH - SURAR - FHEHH -
RIVERE - RIAHE

Remarks 3 :
1. Figures in brackets refer to the y-o-y changes &SR FRZEL(E

2. Member Contribution to retail sales and members spending did not include sales of e-commerce business s RS EEHERMR =G

>7,000,000 (+36%)

CRMBYE Rt EF+4K - AISCRMAZ Y B #7445 Ehilt -

e

LUKFOOK JEWELLERY

Conducted interactive communication via social media platforms
and cooperative promotions with partners from different industries

E2=

S

67%

Member Contribution to Group’s
Retail Sales in FY2024
2024 F 2 REEHTEHEERN

+36%

Member Spending in FY2024
2024M F =GB TRER

Upgraded CRM to SCRM to form the foundation of we-media and track customers' spending patterns through different
channels in order to integrate marketing strategies with consumer behaviour

BEIREFTRN  BEEASE TR REHSHAETAEMS

<Em

RIFEERE— RN — 1
TR, FEEMF #
BHE! HEAER

XiE

#E
15:00 5

FESEARE Q .-
SHE O

. RIS EEL, W
R1eKRWE N BEHEE 1 (Ml .. 23

to promote the brand and facilitate viral marketing
AT B IERE - RUWHIREHE  BNSIEmEFE

Held nearly 12,000 VIP workshops this year
FRAERL2,000VIP TS
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€ COLLABORATION WITH TRENDING IP

TIPS TE

Jointly launched products with various trending IPs to reach out to the Generation Z consumers
SHBIPEKBEL~m  DIEREZZHRNNER

Jointly launched gold jewellery product
with NetEase Games
EMSHENKEHEEEE

=t

HiEsi x U8

LumrooK

% LA

h

i i -

B 5 SR FE |

2023 FHFMMUBRE ESH2RE

Sponsored and made the
KPL championship rings for
15 consecutive seasons
ELLSF AN FERIBIRWENTR
RN REIFEZE 2R

Introduced a series of gold jewellery

product of a Tencent Games —
Happy Poker
SEMBER - Rt
REEE—RIEEE

=
J\
LUKFOOK JEWELLERY

BB | eh

Collaborated with IP “the land of warriors” by
Tencent to launch a gift set of gold and figurines
based on the hottest character Baby Wu, and kick

started online and offline promotion activities

S5BEMIPAZAREEFRSE - UASHR/NERNEE -

EEESRFIHLE - FTRELL NEKhE
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¢ JOINT PROMOTION WITH REPUTABLE PARTNERS
BREHE

Co-organised promotion activities with various reputable partners to expand brand exposure to target customers
SHzmEaTEH - DI KB EEmRER ZEREEER

. £299.
,\zaﬂ#i' #‘%&"ﬁ% %N

FRBERREINES
BEKBNEBHE

E@Hﬁﬂ@@

-1
~

S 2023ERBHNE
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FY2024 SUSTAINABILITY RECOGNITIONS AND AWARDS
2024 F [ AR A RINIE AR IR

Overall ESG
BN - s kEBAUER

@ w31

Environmental
®ig

Recognitions and Awards
NIE R R I

Social

Governance
J-Lf-l-s

“ESG Special Recognition Award” in the “TVB ESG Awards 2023”
(BR8E ~ HhaREGARK) 20232375 ~ HHaREE( "ESG, )
CHREAIEER

“Hong Kong Corporate Governance and ESG Excellence Award
(Hang Seng Index Constituent Companies

TERHE G REAHTS (B AT

g
7 DRARIBARAE 2y akwn i
m}r i P e HKI

“BOCHK Corporate Low- Carbon Environmental Leadership Awards

"R B R RS AR ) TR

"QF Star" under the "Qualifications Framework Partners" Scheme

TR ) IR TQFERZ R

“Hong Kong Awards for Environmental Excellence” and the Certificate

of Merit under the “Shops and Retailers Sector” category

PEBFIREMAL ) R TR TS, AR ERE

The “Bronze Award of Junior Frontline Level”
at the "2023 Service Talent Award"
12023 RHfRFE | 2 TR EEREHG ALK | HH2%

“CBLJ In-house Counsel Awards 2023”
T (L) il k322023 |

TIERRE #8068
ER0ESAHNEEER
L

AERAET

APDY B ik %
compANy

10 vears*
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FY24 SUSTAINABILITY HIGHLIGHTS
2024 F ol FERKBRTFRR

Donated HK$1 Million in Support of Tung Wah Group of Hospitals
HEIB100 BT RE=F

« The Group once again donated HK$1 million to continue supporting the Tung Wah Group of
Hospitals” Chinese medicine services
REHBERBI0NETT  HEXHRE=IRPERS

Installed 1,954 m? of solar panels at phase three of our Nansha jewellery processing plant,
generating approximately 390,000 kWh of electricity annually
DT =HAI BE#RiE1,954F S5 KRKPHAER - BERBETIEN39LE

« Directly power the central air conditioning system and supplying approximately 74% of the electricity needed for
air conditioning
BEEREAPREFLRAMS - oJHENA74%NWEEHEE

« Optimises the utilisation of roof space but also reduces energy consumption and carbon emissions
RAREINARZEE - FEEFEMKH

48



>
D)
O~
O
Ll
Z
L]
AN
O




o
O
AJ

PETENCES
FLB

Nt
<

50




€ CORE COMPETENCES
MIONEENH

(
ry

Quality Assurance
FERIE

S ]

LUKFOOK JEWELLERY

Reputable Brand
o] {S %t an 4

18

Vertical Integration
EHEES

One-stop
procurement hub
—IATURIE Pl

Competent
Licensing Model

BAYmEE

A—~A

Excellent Service
SRS

Extensive Distribution

Network
AR5 8 M4

\ll.‘
+

°
2

+

Appealing Product
Design
BIR5| 0™~ migit
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VERTICAL INTEGRATION

EEES

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness and supply reliability to

enhance competitiveness

EEERSABEEEUER - HANE - MIRNENRBNOIERE - MUEEaREN

Distribution %3 £

Self-operated Shops & E-Commerce Platforms

E%‘E&%?ﬁ;ﬁ%%\ﬁ%\ /é ................................ ° Reta|||ng revenue ’%‘E“EHQA
Licensed Shops & Corporate Clients

BIRTE R /ZET  weereresnresssnnmssnnnssnnnnsannnans ° Who|esa|ing revenue U7 A
QC/Labeling RERERE /HZE e e Royalty income* FIUZA

Design & Production i&it R4

Sourcing and Designing KM 5ig it
From quality suppliers or raw material B B8 B s /R 71

* Royalty income from licensees on their purchases of all products from Lukfook (wholesaling) and authorized supplier

THMWAZEmAERE/NE (&) R IZANEN B8 A R i UCER
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BRUHamARET

Licensing Model mkg1tE=

Licensing Income

an AU A

Royalty Income
THUIA

Advantages L=

Ride on local knowledge

=AMt mimIAF]

Rapid market expansion

MR R

Diversification of investment risk
DB M

Enhancement of brand recognition
RS mhEMAE

€ COMPETENT LICENSING MODEL

Wholesaling Revenue
HEARUTA

Requirements ¥

® Initial investment: Min. RMB 4M
IR E - &P AKM400/557T
Background check and site inspection
BRBAEINIDHE

Contract renewal period: 1 year
GOHAIR - 15

Revenue
from

Licensing Model
aa IS
SEIWA

Payment terms ftf75 =
Cash On Delivery 25219
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€ COMPETENT LICENSING MODEL
B mEET

Stringent control system applied on both self-operated and licensed shops
HEEMmBERXAA—NRERS

=
|08

Operational Control

EiERE

®  Whistleblowing System and Reward Scheme
IS8 RS R E it

® Sales and Inventory System Access
HERTFRZAZEA

® DVR System
RERG

»

Operational Compliance Audit Team
EnaditEsa/ A

Pricing Control

MsReE
¥ Standardised retail price through centralised labeling process

»

B PREHE—Fming - DU —FRZIEN
Centralised control on discount policy
oh R HIELER

Product Quality Control

ERRELE

SimnmlPimE

® 100% diamond products in Mainland market supplied by the Group
At 74 ™~ m100%H 718 B

® Authorized suppliers on other products
Hth ™= mn ER 5 7E N 75 A7

® All gem-set jewellery products were accredited with NGTC /GTC
certificates
FrEREEIMIMBEN/SRIED

»

Sightholder of De Beers - steady quality diamond supply
De Beers5 AL E& — IRE LB th A Z AL

Brand Image Control
mhERRE
»

Authorised renovation contractors to ensure standardised shop image

EEXREFREBUY—BETE

®  Prior approval on all advertising & promotion to deliver consistent

brand image
BT EMERL - LU —H @B R
¥ Standardised operational materials (e.g.: uniform, packaging) in all
shops to uphold brand image
S—=ZEBIN: B, 8K BT —BmiErg

Distribution Network Control

BEMBNE
®  Prior approval on retail locations
PRFRBERME

Service Quality Control
REZRERE
®  Mystery Shopper System on service quality control
WWIME R TRSBREE
®  Centralised Staff Training
Si—RTE)l
¥ Regional training centre
X O
¥ E-Learning programmes
W % >iRE
¥ On-site training
Sasihr=all]
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€ EXTENSIVE RETAIL NETWORK
BARZEMLE

(m]
Countries and Regions Main-brands/Sub-brands/Product Lines As at 14 Jun 2024 Mix | Asat31 Mar 2024 As at 31 Mar 2023 | Changes As at 31 Mar 2019 Chan_lges
EXRHK T RIE/EIRbE/ R T202456R14H as :F2024$3ﬁ31EI F2023%3H31H Ty | T2019%3A31H el
141 -73

+ "Lukfook” T 7518, 2.0%

+ "3DG Jewellery" "&£ZFE, 68 1.9% 0 +63 5 +58
WiElnlerme po . "Goldstyle” 1 0.0% 1 0 0 1
+ “Lukfook Joaillerie” T /NfE1E IR . 3 0.1% 1 +2 0 +3
“Heirloom Fortune” " f@#HEXR | 0.4% _ 0
- “Lukfook” "7 14% m
Hong Kong &7
+ "3DG Jewellery” "&£ZEH 0.1%
operated . lukfook” ", os% [
Shops o
BB Macau ;8]
. "3DG Jewellery’ "£E®F, 0.0% _
The United States =E 4 0.1% 3 +1 4 +0
Australia ;B o "Lukfook” T/X%E. 2 0.1% 2 0 1 +1
Singapore MK 0 0.0% 0 0 1 -1
3 0.1% 2 +1 3 +0
Malaysia 53k T
+ "Lukfook Joaillerie” " N{&EIE MRS 1 0.0% 0

o | [
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EXTENSIVE RETAIL NETWORK
BARZEMLE

Countries and Regions Main-brands/Sub-brands/Product Lines i As at 31 Mar 2024 ASE! 312'5/% Changes
EREMX = ¥/ &l o /7= m ik F2024%3H31H F20233531H 1k
“Lukfook " T 7X@ 2,882 82.1% _ 2,793 +169 1,614 +1,348
"3DG Jewellery” T£ZE& 144 41% 0 +150 0 +150
Mainland Pt “Goldstyle” 47 1.3% — 72 -17 0 +55
"Lukfook Joaillerie” " ATEHERES 4 29 0.8% 12 +12 0 +24
“Heirloom Fortune” " 3&AER L 3.9% 131 +131
Sub-total /)&t 3,240 92.3% 3,322 2,946 1,614 1,708
Licensed
Shops Cambodia R ZE 0.1% _
mah& IS
The Philippines 3Ef2E 0.1% 2 il 1 57
Laos &1 » "Lukfook” T/X%&E. 0.0% 1 0 0 +1
——_ 0o 0w 0o
Australia ;B 0.0% _

Mainland At e “Love LUKFOOK JEWELLERY" 0.6% _
Speciality
=P[5
I IS ™ Y IS Y I
Worldwide Total Bk & it 3,511 100.0% 3,583 3,105 1,833 +1,750
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€ REPUTABLE BRAND

O {5 % an A4

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury market. As a Hong Kong brand with over
30 years of history, the Group puts substantial effort in building a welcoming and warm-hearted brand image to penetrate into the middle-class market.

NEREUARREZZmOHAANEN - —EAMFRALRKE @RS - FA—FKBA30FEMENFEME - SHRNEZURYIENNmEERZE R~ -

Lukfook Jewellery has been
honoured with the "Outstanding
Jewellery Retail Service Award" at
the "01 Gold Medal Awards” for
the third consecutive year

NEREELIFRIR "0LEWEH
AR, Z "TREREBERSAK

The Group has been awarded the
"Hong Kong Service Awards 2024 -
Quiality Living Category (Jewellery
and Gold)" by "East Week
Magazine “

SHRRA (KRBT AR "&E
RIS AR 2024 - AHEFRRR (K=
£17) .

The Group has been recognised for
the 11th consecutive year by
receiving the “Hong Kong Star
Brand Award - Enterprise”

SHBRRIK " HEERmAE - B
H,  EET-FHREEE -

MNP RETEE
© 35 JBMEREEHE =)

Consumer Caring Scheme

The Group has been selected as a
"Consumer Caring Company " by
the GS1 Hong Kong for the 11th
consecutive year and awarded the
"10 Years Plus Award" logo

SHESIIFREERMBENSLE
A TGO, - FIRET "T10F+

[t
I

|

INIEEED

LUKFOOK GROU

The Group has been recognised
with the Certificate of Appreciation
by Intellectual Property
Department of Hong Kong' s "No
Fakes Pledge" Scheme for the 20th
time

EHRIKAE BRI E MR E

S_+H25 " IERESREE ) 1
CAED N
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APPEALING PRODUCT DESIGN
BIR5| 7R miR it

® Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TAMRI - D REBERATWIKFIRITBIBA
® Have attained over 210 awards

RGBT 210K In

Group : Ring Group : Bangle . ' Group: Brooch .
Title of Design: Dance With The Fire Dragon Title of Design: Retro Feelings Title of Design: Colour of the Neon Sign
Bl : wFE A7l F5 Al : Mt

fEmA @ TR REH fEm : TR, fFm . TRIBE,



QUALITY ASSURANCE
FRERIE

Authentication Service
IS ARSS

Quality Assurance Schemes

,Ji 1 E{/i\ iIE.\Ll ﬁu
\ #mzemz )

L
2024

This Store's Pledge

E)

e

MEMBER

WRERRRIAEA

Brin okt e
HUSLRETE

renR A e P ——

China Gems Laboratory Limited FERELEFOLBRAT

The only laboratory in Hong Kong that meets the requirements of accreditation in jadeite jade testing,
diamond authentication and grading, and gold fineness testing. Besides, it is the first laboratory in Hong
Kong to obtain Chinese national standards GB/T9288 accreditation in gold testing
BEBE—RINFEELERABRNE - HOLENLIREEAENNNAKRELEEDPD - PLBEEEBEEMINEZTE
E XAr/EGB/T9288 |10 53R IAIE ZIXAE £ E P10

Victoria Gemology Institute Limited #ZF|IE G %

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National Accreditation Board (ANAB) and the
accreditation of the International Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby, sapphire and emerald testing
BEYEEEZRIATZEHES ANSI-ASQ National Accreditation Board (ANAB) IISO/IEC 17025 #Z K& EFREK 2=
INEI&1EARInternational Laboratory Accreditation Cooperation (ILAC) R9IAT] - O] & EFRIA D] B9E5 A LR IR
5 ER A BEFAREEFNIRS

The Kimberley Process Certification Scheme £ {87 i# #2 El FrilE $5 1l E (KPCS)

All our suppliers are required to fulfill the KPCS which ensures the rough diamonds supplied are not “conflict
diamonds”

EHRFAHREEYFTEKPCSHEX LIBRREWAIth A BRI T PREG

National Gemstone Testing Center (NGTC)ER%EEAREHE E103K PO

The Group collaborated with the NGTC and became one of the first jewellery brands to launch e-certificate,
making joint efforts to provide quality assurance for consumers
ERSERKRELTARSBEERW P OIEFSF - AVBEMIELHBFIEPRNIXERE - KREAERERERSRIL

GIA Cultured Pearl Classification Report GIAZFEE K S RIRE

Became the first jewellery retailer in Hong Kong to launch the GIA Cultured Pearl Classification Report
BAEEEXELHGIAFEE RS FIRERIZINWIKESTED
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€ EXCELLENT SERVICE
SRS

7

“Delivering the Beauty of Love with Six Heartfelt Services”
Customer Service Programme

FADERE BABRE ) MERS i /
Hong Kong Retail Management Association Research Management Ltd.
BETETENS

“Mystery Shopper Programme” :
received an overall average score of over 95% by Hong Kong branches
during the period in October-December 2023

"Hong Kong Retail Management Association's "Quality Service Benchmarking
Assessment” : received an average performance score of over 94% in 2023

20235 BEEEE s "TMERSEETME . FgwmmEtrL, -
NEE Y= N3 \ N :
2023 A RoAT L L F2023E10F 125818 - BB T5H95%L
) L ;'np,
== = l’f:i:;x;u:: AWARDS Ag'o" ‘4 u*f
[@i%mx% H+$mﬁ§ : : ) gﬂ%ﬁs ° FOR INDUSTRIES @ ‘t;:‘¥¥\ .
e e 8 g Bran Ten Year e Hong Kong Service Awards k=St l’ QUALITY TOURISM SERVICES HKACE AWARD %
CUSTOMER SERVICE T TIRACE Hombers 60

AWARD



COMPANY PROFILE
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ABOUT LUKFOOK

RT\1&

A leading jewellery retailer in Mainland and Hong Kong
N REEEEREEET 2 —

Main Business 2 \IIS

The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a variety of gold and platinum
jewellery and gem-set jewellery products

ERETBENEILETRTEMARFTRM @R - 121 - #R - BIRENKEEWS

Milestone B2

1991EF & AATLONNI0IT Ml TLorEEEk Sl AoR
HiEHEIBEEE o L oz 5T AU
. HEREEREEE e chE 2 IR150% 138
Opened the first Opened its first Listed on the Main Acquired 50% Qualified as Acquired Hong
self-operated shop licensed shop and Board of Hong Kong interest in CGStin a Sightholder Kong Resources
in Hong Kong self-operated shop Stock Exchange in June 2014 of De Beers Holdings Company
in 1991 in Mainland in 1994 1997 in March 2015 Limited (2882.HK)
and 2004, as a subsidiary in
respectively 12 January

1991 @ @ @ @
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¢

FINANCIAL PERFORMANCE SINCE IPO
B _EmZME M35 E

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19974, NREREFERSZMER LT

Revenue WA Average Dividend Payout Ratio
8% CAGR FE SEKER EIIREEER 49%

Profit for the Year FF Nz F Average Return on Equity
12% CAGR FE SIEKXR EIRANREHRE 17%

Market Capitalisation reached HK$9.8billion (as at 27 jun 2024)
M1ER98ICB T (#22024456/527H)

21 times since IPO

AFERHEN21E

Net Asset reached HK$12.3billion
BERFIR123108TT

57 times since IPO
NHBIEHENST7E
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€ AVERAGE GOLD PRICE CHANGES & GP% OF GOLD
FHEENERIEREEERNR

Gross margin of gold sales
is not highly correlated to the gold price fluctuation
BEFRZENRSEENMEETHIHEREAKR

Gross Margin

of Gold Sales Full Year £ Uss 4
BEOBEEAR ==
BERHEER US$1,989.00

40% - US$1,822.00 US$1,818.00 US$1,805.00 (110.2%) 2,200
US$1,462 (e (10.2%) (1+0.7%) - © 2000
30% | US%%S US$1,248 US$1151 US$1,257 US$1,285 US$1,263 (1158%) __.—"" — T T T T T - 15
(119.7%) (16.0%) r (19.2%) (122%) (117%) .= | 1400
o | T ——— = m == - 41,200
20% 21.0% 21.8% 1929 1,000
(10.8p.p.) o 0 470 800
. ; 15.2% 15.0% 15.3% (15.7p-p) P LA L2 (120pp) | a0
10% | 11.9% 13.0% 13.6% (116p.p) (102p.p) (103p.p) (14.4p.p.) (10.2p.p.) 1 200
(11.6p.p) (111p.p) (10.6p.p.) o 1 500
0% T T T T T T T T T T O
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024

Gross Margin NP v

of Gold Sales 1H82H E¥FER FHE US$EE
BEHEENE

40% | US$2026 5500
’ Us$1,952( 1 12.1%)
35% US$1,809US$1,836Us$1,802US$1,835U5$1,802US$1,808 (1 8.4%)
(1 30.0%) 1 198%) (1 04%) (101%) (10.0%) (114%) __.—=— 1 2,000
30% - US$1391(UTS%%3/2} i e — —_——— e —
US$1,374 , 0%) -
501 US$1,282US$1,287 US$1,297 US$1,268US$1,302ys$1,260US$1,266( 1 10.5% .
25% (4 15:9%) (530n) (1 6.3%) YSSL20OUSS1150USS1143(1 119 %) T des (125 %) (169%) (10.7 %) (12.7%) | oormls = 11,500
— (45.7%) (19.9%) (155%) 6% L —
20% - e e — == — =
15% | -+ 1,000
10% |
4 500
5%
0% T T T T T T T T T T T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2014 FY2014 FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 FY2024
*Y-0-Y Changes are shown in brackets S WA EER 2 Z1E — . = Average Gold Price for the period —-US$/0z Gross Margin of Gold Sales for the Period

PAFEEE NS (ET/Z2L) HANESHEEFR
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€ 1H&2H FY2019-2024 OPERATING PERFORMANCE
2019-2024 ¥ K MM SR

(HK$M) (B T5387T)
20,000 - 33.2%
29.9% 201%
: 28.2%
18’000 | 271% — 276% 268% o 261% 277% 278% 267% L
23.7% —_—
16,000 -
15.5% 9 I
. ° 14.0% 14.0% 14.7% 15.2%
14,000 - 12.7% 11.6% 11.8% 12.4%
10.N% 10,1M\ . \/\
12,000 - - . o 13.2% 11.7% 12.0% 11.8% N 12.6% ; i
10.4% . - o 9.8% 10.4%
8.50% 7.9% — 8.8%
10,000 -
7,859 8,001 7,840 I
6,000
4,000
2,000
0
THFY2019  2HFY2019 THFY2020  2H FY2020 1H FY2021 2H FY2021 THFY2022  2H FY2022 THFY2023  2HFY2023 THFY2024  2H FY2024
2019 ME 2019 TFHME 2020 ¥ME 2020 FHME 2021 E¥ME 2021 FEME 2022 E%ME 2022 FHME 2023 E¥ME 2023 FHME 2024 EEME 2024 FEME

= Revenue WA
—=— Overall Gross Margin Z{XEF]=R

mmmm Operating Profit &5 % F
~—— QOperating Margin & & H|Z&

= Profit for the Period EARZSF
~—Net Margin 3&#||=&
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€ REVENUE AND PROFIT ANALYSIS

WA B as M 3 3

Revenue and Segment Profit by Market
Bhia%l 53 A R 2 E0iE R

1H FY2024
2024 M
64.5%
(52.0%)
54.3%
(30.3%)
35.5%
(48.0%)
; 45.7% T
R S t Profit
PN Vel (69.7%)
Hong Kong, Macau & Overseas
&% 8 EEs | |
Mainland
it | |

HK$M BG#ET

Hong Kong, Macau & Overseas
a/E R TRBS
Y-0-Y Changes 1Z#Z1E

Mainland it
Y-0-Y Changes #EZ1E

Overall g2

Y-0-Y Changes #EZ1E

Remarks: Comparative figures for FY2023 are shown in brackets J* :

ESNA2023W F ZLEREF

2H FY2024
2024 F M E
66.4%
(57.6%)

55.5%
(36.6%)
33.6%
44.5% (42.4%)

(63.4%)

1H FY2024 2H FY2024
2024 E¥ e 2024 N M5
Revenue Segment Profit Segment Profit Margin Revenue Segment Profit Segment Profit Margin
LN D EREF BRI = WA paxzibeil BRI =
4,830 667 13.8% 5,210 513 9.8%
+66.6% +156.9% +4.9 p.p. +41.3% +61.6% +1.2 p.p.
2,656 561 21.1% 2,630 412 15.7%
-0.7% -5.9% -1.2 p.p. -3.2% -25.1% -4.5 p.p.
7,486 1,228 16.4% 7,840 925 11.8%
+34.3% +43.4% +1.0 p.p. +22.4% +6.6% -1.7 p.p.
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REVENUE AND PROFIT ANALYSIS
WA Bas R 73 #r

Revenue and Segment Profit by Business

BB X 72 BUIA K 53 BB T

1H FY2024 2H FY2024
2024 2% i APy
6.2%
7.3% (8.0%)
9.7% ) —
- 8.1% 35.5%
(15.5%) 1.3% (44.4%)
(9.2%)
i 80.5% 85.7%
o Saen o 12.2% (69.5%) 63.2% (76.5%)
Retailing 2& ] B (M /— (46.4%) —

Wholesaling #t% [
Licensing mhg\lI% [ |

2H FY2024
2024 ¥ 2024 F ¥ 5

Revenue Segment Profit Segment Profit Margin Revenue Segment Profit Segment Profit Margin

HK$M BT A panziygil 7 EBE AR LN panz gl 7B E
Retailing 2 & 6,030 662 11.0% 6,719 585 8.7%
Y-0-Y Changes #FZ1E +55.7% +137.0% +3.8 p.p. +37.1% +452% +0.5 p.p.

Wholesaling #t& 911 174 19.1% 632 12 1.9%
Y-o0-Y Changes #ZFEZ1E -21.4% -6.2% +3.1 p.p. -36.4% -84.7% -6.1 p.p.

Adjusted 2iF%el 2,3141 174 7.5% 1,935! 12 0.6%
Y-0-Y Changes Z#Z1E +14.9% -6.2% -1.7 p.p. -6.3% -84.7% -33pp.

Licensing mhg W55 545 392 71.8% 489 328 67.0%
Y-o0-Y Changes #ZFEZ1E +0.5% +0.1% -0.3 p.p. -4.3% -14.9% -84 p.p.

Overall 2258 7,486 1,228 16.4% 7,840 925 11.8%

1H FY2024

Y-0-Y Changes #%EZ1E +34.3% +43.4% +1.0 p.p. +22.4% +6.6% +1.7 p.p.

Remarks: Comparative figures for FY2023 are shown in brackets ¥ : S RR2023WE ZLEREF
1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue
LIFERHEARUIA = JIIME R W SWA+ 2 EREN#E A WA
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€ REVENUE AND PROFIT ANALYSIS
WA Bom R 2

Sales! and Gross Profit? by Product
B mX 57 R ELREF2

1H FY2024 2H FY2024
2024 XM F 2024 FFME

75.1%
(63.8%)
55.4% 61.4%
(45.5%) 20.0% (52.5%)
. (e]
44.6% (37.8%) 38.6%
Sales Gross Profit (54.5%) (47:5%) 0
HE =7 ég.gé)
Gold & Platinums3 . . At
B2 RHER3
Fixed Price Jewellery
EME M o=

2H FY2024
2024 ¥ &

1H FY2024
2024 L3445

Sales?! Gross Profit2 Gross Margin Salest? Gross Profit2 Gross Margin
HK$M B ETT tHEL EA2 FER= HE! EF2 ER=

Gold & Platinum& £ R8s 4,861 926 19.1% 5,519 1,074 19.5%
Y-0-Y Changes 1 EZ1E +55.4% +94.0% +3.8 p.p. +46.8% +49.3% +0.4 p.p.

Fixed Price Jewellery E &1 2,080 747 35.9% 1,832 676 36.9%
Y-0-Y Changes #%ZFZ1E +9.3% +30.5% +5.8 p.p. -14.2% +3.8% +6.4 p.p.

Overall 82 6,941 1,673 24.1% 7,351 1,750 23.8%
Y-0-Y Changes ##3Z1E +38.0% +59.4% +3.2 p.p. +24.7% +27.7% +0.5 p.p.

Remarks: Comparative figures for FY2023 are shown in brackets 7 : #&SW72023MF Z LERE F
1Sales = Revenue - Licensing Income #E=UWA - mRESUWA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income =45 FEH — @S WA ER
3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price E& RfAt2EREREMMIANERESLENESRASTMm (BIFEEN )
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€ REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
#h DXWA Boad Rl 3 A AN S5 %l 73

Hong Kong, Macau and Overseas
&8 BB

1H FY2024 2H FY2024
2024 F¥WME 2024 PEMF

98.7%
98.2% (98.5%)
(97.8%)
Revenue S t Profit 0.4%
egmen rofi o,
KA HEEA (0.2%)
Retailing B ] [ |
Wholesaling #t% | [ | 1.4%
Licensing @il s5 [} [ | (2.0%)

1H FY2024 2H FY2024
2024 E¥ 5 2024 F#M45
Revenue Segment Profit | Segment Profit Margin Revenue Segment Profit | Segment Profit Margin
HK$M B #E 7T UZA 73 BB E A 73 BB E Al 2R UZA 73 BB E Al 73 BB E Al 2R

Retailing B& 4,744 569 12.0% 5,142 484 9.4%
Y-0-Y Changes ##EZ1E +67.4% +169.7% +4.5 p.p. +41.6% +42.8% +0.1 p.p.

Wholesaling #t’& 65 76 115.7% 44 5 12.0%
Y-0-Y Changes ##EZ1E +10.3% +80.5% +45.0 p.p. -5.2% +116.5% +80.7 p.p.

Adjusted &£ g%l 1,409t 76 5.4% 1,243t 5 0.4%
Y-o0-Y Changes #ZFZ1E +62.5% +80.5% +0.6 p.p. +12.1% +116.6% +3.2 p.p.

Licensing m k&S5 21 22 103.5% 24 24 100.8%
Y-0-Y Changes ##EZ1E +251.2% +233.2% -5.6 p.p. +141.8% +132.3% -4.1 p.p.

Overall E{F 4,830 667 13.8% 5,210 513 9.8%
Y-0-Y Changes ##EZ1E +66.6% +156.9% +4.8 p.p. +41.3% +61.6% +1.2 p.p.

Remarks: Comparative figures for FY2023 are shown in brackets ¥ : #ESWA2023F Z LEREF
1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue ZIEZEERIHEAILA = SWIMER W SBA + HEREHER A



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
3t DX WA Boad R 3 #r LAY 353l 70

Mainland
A
1H FY2024 2H FY2024
2024 FFWME 2024 ¥ F
22.4%
31.8% 60.0% (34.9%)
48.5% \ ‘ (41.1%) (46.7%) \
(38.8%) 16.6% 17.5% 286% 560
(11.5%) (24.1%) (11.7%) (%0-2%)
Revenue Segment Profit 65.9% 73.72/0
e 17.6%
WA DERET (64.4%) 19.7% (68.1%) (18.4°/2)
Retailing 2& B B (20.1%) ——
Phninis

Wholesaling #t% [
Licensing w2155 [

1H FY2024 2H FY2024
2023 L35 2024 F ¥4
Revenue Segment Profit | Segment Profit Margin Revenue Segment Profit | Segment Profit Margin
HK$M BHETT WA 7) B A 2 BB R WA 73 BB A 7 BB E AR
Retailing Z2& 1,286 93 7.2% 1,577 101 6.4%
Y-0-Y Changes #FZ1E +23.9% +36.0% +0.6 p.p. +24.3% +57.8% +13 p.p.

Wholesaling #t& 846 98 11.6% 588 7 1.2%
Y-0-Y Changes ###Z1E -23.1% -31.5% -1.5 p.p. -37.9% -93.7% -10.5 p.p.

Adjusted &£ iF%! 9051 98 10.9% 6921 7 1.0%
Y-0-Y Changes ##FZ1E -21.2% -31.5% -1.6 p.p. -27.6% -93.7% -10.6 p.p.

Licensing fah#lis5 524 370 70.6% 465 304 65.3%
Y-0-Y Changes 1215 -2.3% -3.9% 11 pp. -7.2% -19.0% -9.5 p.p.

Overall &k 2,656 561 21.1% 2,630 412 15.7%
Y-0-Y Changes #%EZ1E -0.7% -5.9% 12 p.p. 3.2% -25.1% -45 p.p.

Remarks: Comparative figures for FY2023 are shown in brackets J+ : ¥5/R82023M F Z LEREF
1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue ZIBZEERIHEA A = WIMER W SWA + S ENEHER A
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€ TOTAL OPERATING EXPENSES,_
LJ\/II=I9:F§

(o]

15.M 15.4% 15.5% 15.1% 16.0% 143%
(HK$M) \.
(Eﬁfﬁﬁ)
Total % 1,233
St % 1200 1,184
Other Expenses 256 1,087 1,070
Hin sz 235 1,031 1,028
. . 1000 216 952
Advertising & Marketing 53 900 248
e R 28 20 266 860 840 245
- o 41 794 208
Depreciation & Amortisation 800 60 218 46
7 1B R 40 209 45 204 ég 67
73 199
m Depreciation of ROU assets (include 00 397 388 230 ;‘1‘ 35 il 44 147 164

rental concession) 33 64 64

EANEMRIE (BEEENE) 231 63 164 T

Short-term leases and variable lease 126 162 9 131 86

payments

R RIS RN 400 142 144 98 81 35 43 49 124 145

Payroll-Variable 49 5 58 92 94 77

523 72

200
Payroll-Fixed 306 322 316 291 285 325 320
HM-BEE 236 265 259 271
0
1H 2019 2H 2019 1H 2020 2H 2020 1H 2021 2H 2021 1H 2022 2H 2022 1H 2023 2H 2023 1H 2024

HKSM 2019 b2 2019 N #5 2020 b2 2020 N #5E 2021 ¥ 2021 N#5E 2022 E¥&E 2022 ¥ 2023 E#&E 2023 ¥ 2024 ¥
%ig;%:;‘;;lgf O sl N/AL N/AL 230 255 233 181 167 169 140 149 164
Rent concession related to COVID-19
FEEE SRS N/A' N/A'

*Depreciation of ROU assets

(include rental concession)
A T H (EEE S
Short-term leases, variable lease payments and

rental expense 3972 3882

REER AN RRERR X

Interest expense related to lease 1 1

SHEARONEFAE N/A N/A 1 1
Total rent related expenses S £ 397 388 370 326
Variances compared to prior year SX&EEHLER -7% -16%

23.7%

10 7
228 254
-38% -22%

Note j* : 1 These expense were related to HKFRS 16, which was adopted in the FY2020. X L2t F§ 52020 EFF R AN EEM S IRTENFE16SBR -
2 This amount include the rental expenses before the adoption of HKFRS 16. 2 & & E1F & EV S REENE16SKARNERF X -

207
-9%

261
+3%

184
-11%

15.70%

4 9
237 253
9% +38%

1,228

302

61
71

182

110
116

386

2H 2024

2024 R

182

15

307
+30% 72
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DISCLAIMER

M

This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company” ), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any of
its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever arising in
connection with the statements or information contained herein. You are cautioned not to rely on any of the
forward-looking statements contained herein.

KNiERENEEA (ERr) BIRAS ( "ARE)" ) Jwfl - SAPPAEERARSIRIIAZIE - AE R E R PRa el 25k
KREFRATIARS B RAERREERIE - B N AR DR ENZ S PR 5T R AR 1~ A ae MY - KRS EME
BRI ~ PRID sk R AR A& i Fr s (R ] PRt s 55 S [RE Sl 5 Z MRV E I MR M ABEP L - EUIRERE
MR AR H A 8 1 P B RO (T AU T PR AL -
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FY2024
Annual Results
Highlights
EEWSRHE

*FY2024 Annual Report will be uploaded in July 2024

2024 FFHFT2024F7H L2

:.-',!I:l'_'"-

o

FY2024
Annual Report*
Fi*

Investor Relations
WeChat
KREAEBREZMWE
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