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TH FY2024 FINANCIAL HIGHLIGHTS
2024 F B FMFZ R

Revenue UZA Retailing Revenue 2 EUTA
Hk$ /,486MER#T
134.3% Hk$ 6,030m BFET
+55.7%
« Benefitted from the full reopening of borders with the recovery of e ©
the retailing business in Hong Kong SAR, Chinal and Macau SAR, « Driven by the sales of gold products
China? HEE~mH &6
SEXABR  WHPESBRITHXK R PEREITHR EE * The growth engine of the Group
WERIE TS ERERKNEZERN S

Profit Attributable to Equity Holders
NEZFHE ARG EF

Hk$94 3 MET BT
0
Overall Gross Margin B{AEFIZ . : T.43'3 70 L Operating Profit £E &
2nd highest interim performance in history
27.8% PRUSHES B Hk$l,140mERET
t1.7p.p. 139.3%
Gross profit amount EXIE AN
142 9% Despite Hong Kong and Mainland governments’ subsidies 1 substantially
| IR B R I I IR+ T K i ik 2D
The ratio of total operating expenses to revenue
Mix of retailing revenue EEWA SLE B REI L B A LR
to 0
: 9 t
T11.0p.p. = 80.5% @ rv2023: 69.5%) 10.8p.p. :zg 14.3% h rv2023: 15.1%)

1 Hong Kong SAR, China: Hereafter refers to as "Hong Kong" P E&EERIITHK : EEA "&E,
2 Macau SAR,China: Hereafter refers to as "Macau" FERI THATEK : EEHRA TRI7



TH FY2024 FINANCIAL HIGHLIGHTS

2024 EF P FF =R

Revenue WA
HK$7,486M(B5#E7TT)
+34.3%

Basic Earnings per Share
BiREREF
HK$ 1.61(7&7T)
+43.8%

1 Dividend Payout Ratio JRE2LEZ: 45%

Operating Profit & & Fl
HK$1,140M(E 7% 7T)
+39.3%

Proposed Interim Dividend
per Share
RS iz AR R R
HK$ 0.72(:&7t)

QsXh

Profit Attributable to
Equity Holders
N=FHA AN GEF
HK$943M(EB/5E7T)
+43.3%

Worldwide total no. of shops
J& 2 &
3,289 (1 184)
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FINANCIAL REVIEW
I3 35 Bl Bt

1H FY2024 1HFY2023 | Y-o-Y Changes 1H FY2019

(HKSM) (B 578 7T) 2024 ¥4 2023 M E BEDT(L 2019 ¥

Revenue WA 7,486 5,573 +34.3% 7,859 -4.8%
Gross Profit E# 2,081 1,456 +42.9% 1,863 +11.7%

Operating Profit & &% 1,140 818 +39.3% 838 +36.1%

Profit for the Year £ & Al 943 658 +43.3% 670 +40.7%

Profit Attributable to Equity Holders o o
sepE | Euex) 943 658 +43.3% 665 +41.7%

Gross Margin R 27.8% 26.1% +1.7 p.p. 23.7% +4.1 p.p.
Operating Margin & &% 15.2% 14.7% +0.5 p.p. 10.7% +4.5 p.p.
Net Margin &2 12.6% 11.8% +0.8 p.p. 8.5% +4.1 p.p.
EBITDA!L

RIFUB BN - $7IR R AT 0 999 +37.5% 888 +54.8%
EBITDA Margin

L Loperating Expenses to Revenue Ratio 14.3% 15.1% 0.8 p.p. 15.3% 1.0 pp.
Effective Tax Rate SEPrifi=e 17.1% 18.2% -1.1p.p. 20.1% -3.0 p.p.
Gold Hedging Gain/(Loss) & & X /P &=/(5 #7)2 55 65 -15.3% 63 -11.5%

* YoY average gold price increased by 8.4% and 5.5% for platinum. Fi9&E &N 1ERFFH8.4% - HEMENF5.5% -
1 The HKFRS 16 was adopted in FY2020 and no ROU depreciations expenses was included in the EBITDA of FY2019. &EM# SRS 16 55502020 MERA - FILIARIR AT 82 AT #ERE A 2019 M4/ EBITDA -
2 Closing international gold prices were 5.5%, 13.9% and 10.3% lower than gold prices as at 31 March 2023, 31 March 2022 and 31 March 2018 respectively. E& Wi 1 #2023F3H31H + 2022435310 %2018F3H31H S AIE5.5% - 13.9% %10.3%



DIVIDEND
KR

(HK$) (B )

Basic Earnings per Share BRE AR F|

Interim Dividend per Share ER T HIKE

Dividend Payout Ratio Jk S EEZL

1 Dividend Policy: Dividend payout ratio at 40-45% Ik BER : JRELLER40-45%

1H FY2024

2024 EF 0

HK$1.61

HK$0.72

45%

1H FY2023
2023 ¥ &

HK$1.12

HK$0.55

49%

Y-o-Y Changes 1H FY2019
BET(E 2019 LM<

+43.8% HK$1.13
+30.9% HK$0.55
-4 p.p. 49%

Changes

Tk

+42.5%

+30.9%

-4 p.p.



KEY FINANCIAL INDICATORS
EEZMEIER

6-Month Y-o-Y

Changes
6 T™NHZME

1H FY2023
2023 E¥ MW

1H FY2024 FY2023

1H FY2019 Changes
2019 E¥ e Tk

Changes
RETIE

(HK$M) (B8 7T) 2024 ¥ 20234

Average Inventory Turnover Days! 357z 55 F % H? 318 378 -60 390 -72 261 +57

Closing Inventory Turnover Days2 iR 75 # 5?2 328 380 -52 378 -50 274 +54
Cash and Bank Balances M KiR1T4 R 2,254 2,348 -4.0% 2,420 -6.9% 1,640 +374%

Bank Borrowings & Gold Loans fR1T75{x S0 1,153 540 +113.4% 523 +120.4% 1,762 -34.6%

Net Cash/ (Borrowing) &I &/ (525 1,101 1,808 -39.1%’ 1,897 -41.9%’ -122 +1,000.9%’
Net Gearing Ratio3 &35 EER3 N/A N/A N/A N/A N/A 1.2% N/A
Debt-to-Equity Ratio? £ st & EE 24 28.3% 22.2% +6.1 p.p. 22.1% +6.2 p.p. 35.7% -74p.p.
Return on Equity (ROE)> B RN &= B3k &5 15.1% 10.5% +4.6 p.p. 11.2% +3.9 p.p. 13.4% +1.7 p.p.

Return on Total Assets® & 57 [o] g #=6 11.8% 8.6% +3.2 p.p. 9.2% +2.6 p.p. 9.9% +1.9 p.p.

Current Ratio FRohtE=E 39 49 -1.0 4.8 -0.9 33 +0.6

1 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of Days for the Period ( #i#]77 55 + #IREFE ) +2+HET A (HIRmMESZ M ) *HANBE
2 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period iR F 53 + S5 BT A ( H1BRmAENSS 2 B ) *HARN EH £
3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
(KBRTERA + APRRTHEA + RTEX + BE2ER-UERBTER ) AR INEHBEANSBERRMEE
4 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company ( KEiffR + MaiifR ) + AR ENEHAEAN SRR R EE
5 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company AAT2E(E / EENGZRFEAN SEH + ANTNEHBANSHE LR EE
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets) AAT 2 E(L / EENERFEAN SER + (KEE+REF)
7 +Improve t{Z ; - Worsen &1t




SUMMARY — FINANCIAL POSITION

RPN =S

As at 30 Sep 2023

(HK$M) (B8 7T) #Z22023%9H30H

Non Current Assets FEREh 2= 3,525
Current Assets o & = 12,455
Total Assets R *1 15,979
Non Current Liabilities JEfRsh A R 346
Current Liabilities Jizh & 3,182
Total Liabilities 2511 3,529
Total Equity Nz 2 &0 12,451
Non-controlling Interest JE#ER N &= -1

Shareholders 'Equity Bz 7Rz 12,451

No. of Issued Shares X1TH&H#E 587,107,850

Net Asset Value per Share & /%%~ E HK$21.21

As at 31 Mar 2023
#=2023F3H31H

2,955
11,973
14,928

241

2,466

2,707
12,221

0
12,221
587,107,850

HK$20.82

6-Month

Changes
61T AZTI(E

+19.2%
+4.0%
+7.0%
+43.6%
+29.0%
+30.3%
+1.9%
-4.0%
+1.9%
+0.0%

+1.9%

oximately 42% total assets are located in Mainland. Closing rate of RMB dropped 5.9%, leading to decrease of 2.5% of total assets.

Appr
% AFEMHIA2%ENAI T A - ARTUWETCERTIRS.9% - SRS H~ M k2.5%

As at 30 Sep 2022
#E2022%9H30H

2951
11,346
14,297

212

2,375

2,587
11,710

0
11,710
587,107,850

HK$19.95

Y-o-Y

Changes
RETIE

+19.4%

+9.8%

+11.8%

+63.6%

+34.0%

+36.4%

+6.3%

-6.1%

+6.3%

+0.0%

+6.3%

As at 30 Sep 2018
#Z2018F9H30H

2,078
11,404
13,482

121

3,417

3,538

9,944

45

9,899
587,107,850

HK$16.94

Changes
Tk

+69.6%
+9.2%
+18.5%
+187.4%
-6.9%
-0.3%
+25.2%
-101.1%
+25.8%
+0.0%

+25.2%

10



TH FY2019-2024 OPERATING PERFORMANCE
2019-2024 E¥MEERI

(HK$M) (&5 578 7T)
33.2%
30,000 29.9% o )
M% 26.1% 27.8%
23.M
25,000 |
14.0% 14.7% 15.2%
10.7% 10.5% 11.6%
11.7% 11.8% 12.6%
mw Revenue 15,000
WA
mmmm Operating Profit
2=
LR A , 10,000 |
Profit for the Period 7859 2 486
HNEA '
A& A ' 6,305
Overall Gross Margin 5,591 5,573
BIKEF=R 5000 F
== (perating Margin 3344
ZERANE 1,140
Net Margin 838 670 660 497 387 293 780 654 818 658 : 943
R 0
1H FY2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023 1H FY2024
2019 E¥M 2020 LM 2021 E¥ME 2022 LM 2023 E¥ME 2024 LM

30.0%

20.0%

10.0%

0.0%

-10.0%

-20.0%

-30.0%

-40.0%

-50.0%

11



REVENUE AND PROFIT ANALYSIS

WA B 734

54.3%
(30.3%)

35.5%
45.7% (48.0%)
(69.7%) ——

Revenue Segment Profit
WA BB

Hong Kong, Macau & Overseas
a8 ORI RB . .

Mainland China
FE AL .

Revenue and Segment Profit by Market

¥ehiaklyn

HK$SM B85 T

Hong Kong, Macau & Overseas
&/E BB
Y-0-Y Changes #%FZ1E

Mainland At

Y-0-Y Changes #%FEZ1E
Overall Z{F

Y-0-Y Changes #%FZ1E

Revenue
N

4,830
+66.6%

2,656
-0.7%

7,486
+34.3%

Remarks: Comparative figures for 1H FY2023 are shown in brackets
S ESAN2023 LM E ZEEREE
1Mainland China: Hereafter refers to as “Mainland” hER : FEERA A

> YU A K 53 8P iz F)

Segment Profit
/'\ﬂ: *u

667
+156.9%

561
-5.9%

1,228
+43.4%

Segment Profit Margin

/'\ﬁB *U'E

13.8%
+4.9 p.p.

21.1%
-1.2 p.p.

16.4%
+1.0 p.p.

12



REVENUE AND PROFIT ANALYSIS

WA B s 3 3

7.3%
(9.7%)

31.9%
(45.7%)

53.9%
14.2%  (32.7%)
(21.6%)

80.5%
(69.5%)

—_—

Revenue Segment Profit
WA DERER]
Retailing B& .

Wholesaling #t % . .

Licensing k&% .

Remarks: Comparative figures for 1H FY2023 are shown in brackets
x  FBmSAN2023 EEMEZEERE T

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties + Inter-Segment Wholesaling Revenue

KLWEEMRWA = IMERWSWA + DEREHEAUIA

Revenue and Segment Profit by Business
B S5 XI5 VUL A K 53 8Bz Al

HK$M B #E 7T

Retailing &
Y-0-Y Changes ##EZ1E

Wholesaling #t’%
Y-0-Y Changes #%FZ1E

Adjusted £
Y-0-Y Changes ## 1k

Licensing mahg I35
Y-0-Y Changes #EZ1E

Overall &
Y-0-Y Changes #%EZ1E

Revenue
UZA

6,030
+55.7%

911
-21.4%

2,3141
+14.9%

545
+0.5%

7,486
+34.3%

Segment Profit

5 &0a
662
+137.0%
174
-6.2%

174
-6.2%

392
+0.1%

1,228
+43.4%

/

Segment Profit Margin
53 &him Al =

11.0%
+3.8 p.p.

19.1%
+3.1 p.p.

7.5%
-1.7 p.p.

71.8%
-0.3 p.p.

16.4%
+1.0 p.p.

13



REVENUE AND PROFIT ANALYSIS
WA BT 73 A

Sales! and Gross Profit? by Product
B mi D rtHELREF?

70.0%
(62.2%)
55.4%
(45.5%)
Sales! | Gross Profit? | Gross Margin
44.6% 29-9% HK$M B 5387 pyee EF)2 £ =
(54.5%) (37.8%)
Gold & Platinum E€£ K& 4,861 926 19.1%
Y-0-Y Changes ##EZ 15 +55.4% +94.0% +3.8 p.p.
Fixed Price Jewellery /I & iff 2,080 747 35.9%
Y-0-Y Changes #%EZ 1k +9.3% +30.5% +5.8 p.p.
Sales  Gross Profit
HE  E7
Overall Z{& 6,941 1,673 24.1%
Gold & Platinum3 &% R %3 ] Y-0-Y Changes # &1k + 3é_o% + 5§_4% +3.2 p.po.
Fixed Price Jewellery &1 .

Remarks: Comparative figures for 1H FY2023 are shown in brackets

7 ESAN2023 EEMEZEEREF

1Sales = Revenue — Licensing Income &= A - migIWSIA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income EF =& E8 - G W SWAEF]

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
mTRATEEREERMNERESHENES RATm (BIFEEN )



MARGIN ANALYSIS
MR A

1H&2H E ¥ M E R T HMEF

: : 30% - 30%
Segment Profit Margin by Market 23.3% 237% 229% 237% )39 211%
. N - 0 A%
AEBEFE (U HZ5) ) 19.10% 5c00 i 0-2%
20% 115.00% 16-20% 13.8% 20%
Mainland 11.20% o, % o
. oy 10% 8.30% o 8.90% 70% 9.0% 8.6%
2.40% 10%
Hong Kong, Macau & Overseas -2 09
u el O e 0% : : : 8.0% : : : : : .
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H -
FY2019 FY2019 FY2020 FY2020 F FY2021 FY2022 FY2022 FY2023 FY2023 FY2024 o
-10% -
Segment Profit Margin by Business 100% 1 oo, 20,99 100%
ARBERIZR (I ZE4 5% 9% 9
AELEFR (AMHEEI5) a0 | 71.7% 708% 70.0% 71.2% 72.3% 721% 754%  718% .
6 66.0% : 80%
Licensing 60% -
. mhE Al Z5 60%
4 0, i [s)
0% 1 66% 90% 80% 21% 13% 68%  59% 390 7394 82% 110% 40%
Bl Retailing 9 87% 112% 98%  ggq 9 7.5%
T 20% 1 6.0% 44% 629 69% 170 0% 9.2% 3.9% D27
- —— = < > A—@ 20t
0% : : : —— Eme- . : .
; ol 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 0%
| f‘éd%géi?ghdesa“ng 0% | FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023  FY2024 °
40% - 35.9%
40%
302% 318% 317% 3049, . 30.0% 30.5% °
7.2%
° 248% 245% 263%
[ | Fix{iqla%ice Jewellery 20% " 20%
ENET o, .
. 18.0% 0% ’ 188%  183% 170, 191% 19.1%
- 0y
13.3% 15.3%
Ml Gold & Platinum 0% . . . . . . . . . . . 0%
s2RES 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H
FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023  FY2024

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)

SRR D BEUEFR = RS ZHEEN + (WIMERWSWA+ D EREI# A KA)

Full Year 2%

., 23.3%
23.5% ’ 21.30%
18.40%
1 15.60%
9.80% 8.80%
: 6.20%
0,
519% 3.7%
FY2019 FY2020 FY2021 FY2022 FY2023
76.0% 77.0% ,
| o 73.7%
7 0,
5o 5 4% 4.0% 4.9% 8%
1 52% 6.5% 10.1% 26 6.5%
FY2019 FY2020 FY2021 FY2022 FY2023
31.00% 31.00% 30.3%

25.8% 25.4%
21.30% 22.0%

15.60% 17.7% 17.4%

FY2019 FY2020 FY2021 FY2022 FY2023

15



r REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
3t DX WA Boad R 3 #r LAY 353l 70

Hong Kong, Macau and Overseas
& BB

85.4%
33% (81.3%) 98.2% Revenue Segment Profit | Segment Profit Margin
(2.6 %) (97.8%) HK$M B #E 7T WA 5 &0a 53 &him Al =

7 113% O
(16.1%) Retailing & 4,744 569 12.0%
Y-0-Y Changes % EZ1E +67.4% +169.7% +4.6 p.p.

Wholesaling #t & 65 76 115.7%
Y-0-Y Changes #EZ1E +10.3% +80.5% +45.0 p.p.

Adjusted £ 1,409t 76 5.4%
Revenue Segment Profit V-0-¥ Changes ZFZ1b +62.5% +80.5% +0.5 p.p.

WA A ERER
Retailing T4 [] Licensing g\l 21 22 103.5%
Y-0-Y Changes #4315 +251.2% +233.2% -5.6 p.p.

Wholesaling #t&

[ N Overall E1{& 4,830 667 13.8%
Licensing mB RIS . Y-0-Y Changes ##Z1k +66.6% +156.9% +4.9 p.p.

/

Remarks: Comparative figures for 1H FY2023 are shown in brackets

T HESARN2023 LM EZEEREF

I Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue
KRB RWA = TIIMER WS WA+ 2 EREHEAR WA



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

#h DXWA Boad R 3 4 ANV 5531 73

19.7%
(20.1%

N

Retailing 2&
Wholesaling #t &

Licensing kgl Z5

48.5%
(38.8%)

—

16.6%
(11.5%)
17.5%
65.9% (24.1%) 31.8%
(64.4%) (41.1%)
Revenue Segment Profit

WA 73 BB
]

] ]
]

Remarks: Comparative figures for 1H FY2023 are shown in brackets

F  ESARN2023 ¥ M E ZEEREE

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue
ZIFERIHRWA = IMER W SUA + 2 EBEIRERUTA

2The average RMB exchange rate is 1.09 (1H FY2023:1.16), a 5.8% drop as compared to 1H FY2023

ARMFILERN1L.09 (2023 LV F:1.16) - 82023 EFME T ES.8%

Mainland
Al ith

Revenue Segment Profit
HK$M B #E 7T WA 5 &0a

Retailing 2€& 1,286 93
Y-0-Y Changes ##EZ1E +23.9% +36.0%

Wholesaling #t & 846 98
Y-0-Y Changes 1% &L -23.1% -31.5%

Adjusted £ 9051 98
Y-0-Y Changes 12/t -21.2% -31.5%

Licensing @& h# IS5 524 370
Y-0-Y Changes #FEZ 1k -2.3% -3.9%

Overall 21k 2,656 561
Y-0-Y Changes #%#EZ1E -0.7% -5.9%

Segment Profit Margin

53 BB =R
7.2%

+0.6 p.p.
11.6%

-1.5 p.p.

10.9%
-1.6 p.p.

70.6%
-1.1 p.p.

21.1%
-1.2 p.p.

17



REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
1 X 3 BB RS 2 A AL 53 73

175%
150%

125% -

100%
75%
50%

25% A

0%

-25% -

115% 1

90% -

65% -

40% -

15% -

-10% -

Hong Kong, Macau and Overseas
&8 RS

159.2%
109.1%
(o)

101.9% 99.3% 98.8% 10099, 1003% - *101.2% 104.9% 103.5%
65% 92% 7am% 04T 3% 120%
. : 3% .67/ 5% .

48% 56% 29% 46% _36% 94% gy 06% 4po -28% 5A4%

1H 2H 1H 2H 1H 2H
FY2019 FY2019 FY2020 FY2020 FY2021 FY2021

1H 2H 1H 2H 1H
FY2022 FY2022 FY2023 FY2023 FY2024

0,
100.1% 99.6% 100.8% 104.0% 106.5%
8.5%
8.0% 4.2% Lz 3.0% 0
5.2% e 519 0.5%
— 3.6% 1% 1.2%

;—?%_ ,

FY2019 FY2020 FY2021

. Licensing maf& /55

FY2022 FY2023

B Retailing=&

100%

75%

50%

25%

0%

100% -

75% -

50% -

25%

0%

Mainland
A ith

78.6% 80.7%

(o)
03% . esen  664% 694% 71.0% 717% 748% 70.6%
. (o] N N

0, (o) 0,
53% 82% 100% 98% 121% 12.9% 1121;/% 12‘2(;’ ff:;/ >1% 7%
. N 0,
oo 88% g2% 81% 115% 119% “580 TRER 285 116% g4
'—.——H——— = ———— —
1H I 2H I 1H I 2H I 1H I 2H I 1H I 2H I 1H 2H I 1H

FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023

76.4%

FY2023 FY2024

74.7% 23.2%
66.3% 67.6% ) 6

12.6% 8.5% 57%
6.8% 9.9% ’ .

: 13.3% .,
7.8% 8.2% 11.7% 12.1%
———

FY2019 FY2020 FY2021 FY2022 FY2023

. Adjusted Wholesaling Business! &£ {E%fg 2 #5 & /551

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)
PAS 1

EREFER = HARWSZ A EF - (FIMERWSWA+ DEREIHEAUIA)



RETAILING REVENUE ANALYSIS
SEWRADHT

Retailing Revenue by Region
WA (Uhizxl53)

(% of Revenue)

(A ASEE %)
100% -+

HK$0.29B
291287
(1 4.6%)

4%

8% >%

HK$1.29B
129107t

75% - (1 23.9%)

HK$1.35B
13.51287%
(1 142.3%)

50% -

63%

HK$3.10B
31287t
(157.4%)

57%

51% 52%

25% - 50%

37%

0% T T T T T 1
1HFY2019 1HFY2020 1HFY2021 1HFY2022 1HFY2023 1HFY2024
2019 E¥W4 2020 L3 M4F 2021 EW & 2022 L M4F 2023 LM 2024 £

Hong Kong &% [l Macau 2] [ Mainland Aitr* [ Overseas 585h

* Self-operated shops and e-commerce business only RIREEERBFEHS WS

Retailing Revenue by Product

WA (™=@l 9)

Hong Kong, Macau and Overseas

(% of Revenue) &8 B EE
(A SEE %)
100% -
@ s1168
o | 0 34% 11.61287T
80% 38% 45% 36% 0 (176.2%,
60% -
40% - 77% 75% HK$3.58B
62% . 64% 66% ° . 35.%@5%7_5
20% - %0 (1 64.7%)
0% T T T T T 1
1H FY2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023 1H FY2024
2019 EHMAE  2020L3HME 2021 E¥ME 2022 E¥ME 2023 LFEME 2024 LEME
Mainland
(% of R )
At %) TR
100% HK$0.15B
) ” 129 Ry
80% | EAd 34% 32% (183%)
60% -
% - 840/ 88% HK$1135_
T 0% S6% cao 79% 6 113787
(1 30.0%)
20% -
0% . . . . . .
1H FY2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023 1H FY2024
2019 E¥ME  2020LHME 2021 E¥ME 2022 EFWE 2023 L¥EME 2024 LEME

Gold & Platinum Fixed Pr|ce Jewelle
=2 RkAE .EM i
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r E-COMMERCE
BB 55

R
Sales by Product

W [V R B4 HKD 873M B 587t +33.1%
&L k9] Y-0-Y Changes 1ZFZ1E

H H Mz £ % A1
8 79, Average Selling Price SF19 &M

(13.5%) RMB 1,700 AET +6.3%
Y-0-Y Changes 1ZFZ1E

Contribution to Mainland Retailing Revenue? A it S EUTA 2

67.9% (IH FY2023: 63.2%)

Contribution to Group’ s Retailing Revenue? G R T EUTA2:

91.3% 14.5% (1H FY2023: 16.9%)
(86.5%)

Platforms {4 &FE&

As at 30 Sep 2023: 36 Platforms

I Gold and Platinum &£ Rm% F20234£95308: 36 N E&

Il Fixed Price Jewellery E4 &1 E-commerce Development EBE A&

*Figures for 1H F¥2023 are shown in brackets Strengthen promotion in the we-media field to create top selling products
ESMR2023 BRI I3 B ASUR A ETE - TEER

Cooperate with live-streaming KOLs to increase brand awareness and boost sales
SMBERANGIE - E2mEHBE, BIHHE

Further enhance synergy between online and offline sales channels
H—BREAELRE NEERB Z N EMN

Remarks:

1 ASP included value-added tax (VAT) ‘P EN B ZIEER

2 Sales of self-operated shops and e-commerce business BE & & 87 B S EAN

3 The average RMB exchange rate is 1.09 (1H FY2023:1.16), a 5.8% drop as compared to 1H FY2023 AR T ZE791.09 (2023 LM F:1.16) - 32023 LM FTFE5.8%

FY2024 Revenue Growth Target
2024 F WA B K B i

+10%

20



RETAILING ANALYSIS
SESM

SSSG EIfEfHEE K> Y-o0-Y Changes ## &1k
1H FY2024 1H FY2023

1H FY2024 1H FY2023 2024 E¥ M5 2023 ¥

2024 E¥ e 2023 b¥ e Revenue** Quantity ASP Revenue** Quantity ASP
A H# EIEM WA H# EIHEM

Overall

e +44% +19% +60% +50% +6% +10% 6% +16%

. ?gg@gg{mum +44% +35% +58% +57% +1% +25% +16% +6%

= fhed Files Jevellzng +45% -14% +65% +40% +15% -229% 131% +13%
=R

%‘;g%g%g 2l +56% +25% +75% +67% +5% +15% 4% +19%

- ggg,{g'g'”“m +55% +46% +72% +74% 1% +35% +30% +4%

= e Pl develany +59% -16% +85% +57% +18% -24% -30% +9%
=R

%?,d'!”'a”d 4% -16% +14% +11% +3% -25% -26% +1%

- ;‘)g&&%apg“””m 2% -12% +17% +11% +6% 21% -28% +4%
Fixed Price Jewellery -13% -28% +4% +11% 6% -39% -329% -14%

ENEI

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same “Lukfook” self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and Mainland’ s e-commerce business.
EEHEBKAR—E "AE) BEETULERENETEAEENHESLR - BREEH A SRRBERAME FESHHEED -

** Revenue represented sales of “Lukfook” self-operated shop and such data did not include sales of licensed shops and Mainland ‘s e-commerce business. WA "7/\18 1 BEENHEER - AREEHAAEEREERAIAE FESHED

***YoY changes and SSSG in Mainland are denominated in RMB. At 7 2 F (R EEHEUARHRITE

#***ASP in Mainland included value-added tax (VAT). Rt EN B ZILETR



RETAILING ANALYSIS ON MAINLAND
NIZE DT

Licensed Shops faF&fE
Self-operated Shops BE /5

Overall Z1&

By Tier
B HRBIE D

By Region
BXEX

Tier |

—%

Tier Il

_ %

Tier Il

=%

Tier IV & below
LSS
Northern China
1545

Southern China
157X

Eastern China
155X

Central China
16X

Western China
1B X

Gold & Platinum
=% MAE

+2%

-2%

+3%

N/A

-18%

-21%

+12%

N/A

+3%

-9%

N/A

Same Store Sales Growth E[EiHEIEK
1H FY2024

2024 E¥ME

Fixed Price JeweIIery Overall | Licensed Shops | Gold & Platinum | Fixed Price Jewellery Overall | Licensed Shops
ENE 25 am b IS =T RAE ENE 2 MRS

-12% -2% -3%
-13% -4% N/A -12%
-12% +0% -3% -12%
N/A N/A -3% -16%
+13% -14% -6% -4%
-43% -23% +3% -13%
-21% +3% +8% -4%
N/A N/A -14% N/A
-14% -1% +3% -15%
-6% -8% +8% -14%
N/A N/A +7% N/A

1H FY2023
2023 E¥ME

-12%

-28%

-30%

-54%

-9%

-10%

-28%

N/A

-39%

-21%

N/A

* Same store sales growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include sales of Mainland’ s e-commerce business.
FEHEBKAF-BAREETURBANETEZAEENHENLR - BREEF A EERNIEFESNHEEL -

SSSG in Mainland are denominated in RMB -«

Az REHEMARTRITE -

-2%

-16%

-17%

-26%

-5%

-13%

-12%

N/A

-22%

-15%

N/A

N/A

-9%

-8%

-11%

-6%

-7%

-8%

-10%

-11%

-13%
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QUARTERLY SAME STORE SALES GROWTH

FEREHEEK

Overall
(K

Gold

=%

Gold (By Weight)
=2 (E8)

Fixed Price Jewellery
ENE

Hong Kong & Macau
BERAE]

Gold

=%

Gold (By Weight)
5% (E8)

Fixed Price Jewellery
ENE

Mainland

A ith

Gold
E=E

Gold (By Weight)
5% (E8)

Fixed Price Jewellery
ENE

+22%

+26%

+21%

+18%

+26%

+34%

+28%

+19%

-2%

-6%

-3%

+10%

FY2021

2021044

+14%

+23%

+30%

+5%

+17%

+30%

+36%

+4%

+4%

0%

+4%

+18%

-10%

-9%

-7%

-8%

-9%

-8%

-5%

-8%

-14%

-16%

-18%

-5%

-6%

-6%

-4%

-4%

-6%

-7%

-5%

-4%

+2%

+4%

-1%

+3%

-71%

-67%

-73%

-77%

-76%

-72%

-77%

-81%

-40%

-45%

-59%

-32%

FY2022
20220144

-55% -29% +30%

-46% -25% +42%

-57% -38% +25%

-65% -35% +17%

-63% -35% +19%

-53% -32% +28%

-61% -44% +14%

-74% -40% +9%

-15% +4% +93%

-15% +11%  +110%

-33% -4% +97%

-16% -11% +62%

FY2023
20230144

TS I N 7

-1%

+9%

+4%

-19%

+2%

+15%

+10%

-21%

-28%

-26%

-30%

-34%

+40%

+62%

+68%

-8%

+50%

+79%

+85%

-10%

-4%

+3%

+0%

-23%

-10%

-5%

-1%

-21%

-8%

-1%

+3%

-23%

-35%

-33%

-38%

-38%

+83%

+92%

+87%

+66%

+124%

+145%

+135%

+88%

-6%

-3%

-13%

-15%

FY2024
20244

')

+62%

+67%

+58%

+54%

+75%

+81%

+70%

+65%

+3%

+6%

-6%

-3%

O

+31%

+30%

+15%

+36%

+41%

+39%

+22%

+52%

-8%

-5%

-21%

A

*  Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and Mainland’ s e-commerce business.

BEHERKAE—EXREEEETULRBABTEASCHHENLR -
** SSSG in Mainland are denominated in RMBAT Z EEHEMUARMRITE

BREEHASREREERAMEFESHHEED -



AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE

BRMTEE NEN BB mE9EMN

Average Ticket Size
BRTIGHERE

$ (in terms of
respective currency )

7o (MBR B T &)
20,000 ~
(o)
17,600T 32.6%
15,000 -
11,400
11,100 10'800l 2.0%
10,000 - 16.7%
7,900
6,500
17.6%
5,000 - 5,800
4,600
3,600 3.900 4,400
0
1H FY2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023 1H FY2024
2019 E¥ WM& 2020 LM 2021 E¥WE 2022 LFMFE 2023 LWME 2024 L+ M4HF

Macau Hong Kong & Macau —China UnionPay
. 387 FERR] - EREX
Hong Kong

7

Mainland
e

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:

EERAIUPEREK - INUE  HEINIARTEHEZEEM: 51.0% (1H FY2023: 28.0%)

* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) RIRNEBEEE (R EFENHTEFEHSWS)
**ASP in Mainland included value-added tax (VAT) Wit EMN B =1L ER

Fixed Price Jewellery Average Selling Price
EfMatn~=mEeEmN

Diamond, jadeite, gem stones and pearl products
Ha o IFR FEARE2HERTm

$ (in terms of
respective currency )
70 (MR T E) 16,100 14.900

14,000

P ——

16,100 1 7.6%

—

15000 { 13,100

11,000 115.8%
10,500 9900 10,600 1170 ’
10,000 - . 8,500 13,500
19.2%
5000 1 6,200 6,400 6,400 7,400 6,700
6,100
0

1H FY2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023

1H FY2024

2019 E¥WEF 2020 E#MFE 2021 E¥ME 2022 EXWMEFE 2023 E¥WMEF 2024 E M4

$ (in terms of

respective currency ) Overall Fixed Price Jewellery

70 (AR it &) BARENEIN " m
8,000 -
5,500 5,700
6000 | 5200 5,200 1 4.5%
4,300 121.4%
4000 { 3,000 3,700 5,300
4,400
4 6.2%
2,000 1,800 2,200
0
1HFY2019  1HFY2020  1H FY2021 1HFY2022  1HFY2023  1H FY2024

2019 WM& 2020 E¥ME 2021 E¥WMFE 2022 EFME 2023 ¥ ME 2024 EFMF

Mainland
A

Macau Hong Kong
| . B



WHOLESALING REVENUE ANALYSIS

IEARUWA DT

Wholesaling Revenue by Region
HERWA (UTia%l5)

(% of Revenue)
(WAL %)

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

1HFY2019 1HFY2020 1HFY2021 1HFY2022

2019 E¥ M4 2020 LM 2021 LM 2022 L& 2023 E¥WMF 2024 L+ MEFE

B Hong Kong &%

" Mainland &ith

1H FY2023

1H FY2024

HK$0.85B
—8.5128TT
(123.1%)

HK$0.07B
0.71Z87T
(1 10.3%)

100%

Fixed Price 80%
Jewellery
ENEm
60%
.Gold & Platinum
(others)
a%&fﬂf( L) 40%

[ Scrap Gold &
Platinum
BoREaEN 0P

0%

100%

80%
. Fixed Price
Jewellery

ENEMm 60%

.gﬁs‘gj&%apgtmum 40%

20%

0%

Wholesaling Revenue by Product
HERWA U@l 53)

Hong Kong, Macau and Overseas

(% of Revenue) &E R RB
(WA SLE %)

HK$28.9M
289BHETT
(4 42.0%)
0 HK$36.2M
15% - 36.28 58T
(1288.0%)
HK$0.2M
0% 0.285%ETT
0% ° (1 140.9%)

1H FY2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023 1H FY2024
2019 E¥WMFE 2020 L¥MEFE 2021 EWMFE 2022 E¥ME 2023 LW E 2024 E¥MEF

(% of Revenue)
(A E5EE%) Mainland

A

HK$735M

735287

( 28.5%)

HK$110M

1187t

(1 53.3%)
9% 8% 5% 5% 7%

HFY2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023 1H FY2024
2019J:=i=}7}$ 2020 W& 2021 E¥ME 2022 L¥ME 2023 EFWME 2024 LM E 25



r TOTAL OPERATING EXPENSES 23.7%
BEREEHX o 15.1% W4% 15.1% 143%  (ootRevenve)

(BHET)
| 000 1,184 1,087 1,070 (127.3%)
Total %
B % 3.0% (235
0.6% 34% | 216
Other Expenses 900 1 1 42 360 33% 248  (123.4%)
S 7 . 0.7% | 42 794 840
800 09% | 59 06% 46  (163%)
Advertising & Marketi
il hatibabtb 37% (1208 35% 201 09% 67  (147%)
700 3.9% 57% 198
3.6% PRl
Depreciation & Amortisation 600 0.6% 35 0.8% 44 2.2% (125.2%)
B R e 1.0% 33 11% 64 '
- 19% | 63 12% .
o) (o)
[l Fixed rent and Depreciation of ROU 1.2% | 96 2.0% | 126 2.8% MBS 129 BREH L1% (162.1%)
assets (include rental concession) =70
B & R E AR (eERE S 7 400 55% [ERE] 9
) 18% | 142 16% | 98 ’ 08% | 43 21% | 49 19% [H4S5  (188.7%)
Short-term leases and variable lease
payments 300 11% | 35 17% | 92 14% 17
FRHAME B R Ol LA B 14% | 46
Payroll-Variable 200 (118.1%)
FrEf-F 9 50% = 316 43% | 320 1%
. 3.9% | 305 6 210 O 46% | 259 49% | 271 ’
Payroll-Fixed
HEH-EE 0
1H FY2019 1H FY2020 1HFY2021 1H FY2022 1H FY2023 1H FY2024
2019 E¥ W 2020 £ 2021 ¥ 2022 ¥ 2023 ¥ 2024 ¥
HK$M 1H 2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023 1H FY2024
Fixed rent and depreciation of ROU assets [EE & K ERNZE=HIH 302 230 233 167 140 167

Rent concession related to COVID-19 ¥ﬁﬁfﬁ'f§2$ﬂ%ff§

N/A = -50 =9 =5 -3
96 126 35 43 49 80

Short-term Ieases and variable lease payments
FEEIE ST R O B RMN R

Interest expense related to lease SHEARMWAEFZ N/A 14 10 6 4 9
Total rent related expenses B &= 398 370 228 207 184 253
Variance compared to 1H FY24 52024 34 FEER -36% -32% +11% +22% +38%

Remarks: J

1Depreciation of ROU assets include leases, land use right and leasehold improvement f& FAX & == #|H HE - DERANREEYWEE



INVENTORY ANALYSIS

1= ; .
@mﬁ*ﬁ Closing Inventories
HARFR
(HKSM)
(BESET) 1H FY2023 1H FY2024
2023 F¥ME 2024 F¥ Wi (115%)
8,214 9,438
8,000 -
7,000 - (119%) 4,374
3268  40% 5997 (134%) ,
6,000 - ! 46%  Gold & Platinum
5,039 2 RmMe
5,000 -
2,749 peo (18%) Fixed Price Jewellery
4,000 -~ 1,967 39% (140%) ° 3,441 ENE
3,175
3,000 A
1,301 41% 4946  60% (T1'265202) 47% 5,004 o
2,000 - (12%)
3072 1% 2248 54%
1,000 - 1,874  59% (16%) 1,817  53%
(13%)
- HK, Macau & Overseas I Mainland I Overall I HK, Macau & Overseas I Mainland I Overall
=& R RBS pil £ a8 ORI RES At K
Group’ s Inventory Turnover Days (by Product) Retail Inventory Turnover Days (by Market)?
EAFERAR B IFmEla) SEFHRAEBAE (Uimxa)!

(Turnover Days) Fig7E52 HREFR3

(Turnover Days) EEFR HREFER

(B¥BEE) Average Inventory Closing Inventory (A¥%BE) Average Inventory Closing Inventory
1H FY2024| Y-o-Y Changes 1H FY2024| Y-o-Y Changes 1H FY2024| Y-o-Y Changes 1H FY2024| Y-o-Y Changes

2024 ¥4 REDTE 2024 ¥4 RETE 2024 ¥4 R 2024 E¥ e RET(L
Gold
= 190 -43 200 -22 HK & Macau
%ﬁ | EE B 133 -53 141 -47
Fived Price Jewellery 685 12 695 +15

Mainland

%\?aesrall 318 77 328 50 ot 267 50 285 26

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory

T BEBRNRRAGEREESEST  ARENEEEEN PL20%

1Self-operated shops and e-commerce business only RIREEEREFEF WS

2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( #i%]%5F 5 + HiRkE 5 ) +2+HBAMA (HIBRmEBSZMA ) *BRNEE
3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period #iR & H+ SR (HBFEREWSZAA ) *HNEH
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o CAPEX
BAEAHZ

(HK$M)
(BEET)
900
840

800

700
Purchase of Premises 600
TaEM
Furniture, fixture and equipment
& leasehold improvements 500
ZRffh - KESREREEMWEE
Shops 803
m 400
Offices
S|

B Manufacturing Plants 300 271

mIr-

200

210
100
! 3
0 37< 031 //5 61{ 2/ %
1H FY2019 1H FY2020
2019 E¥ 2020 E*

Remarks:;j+

The premises acquired in 1H FY2024 mainly included a hotel located at Shenzhen IBC at consideration of RMB470 million and an office premise located at Wuhan at consideration of RMB42 million

2024 E¥MEWMRY L FZEEUARDAL7ZTRBHAI TR INBCHEE RIUA RM4,20075 T MWEI A1 T 2R 8973 A ¥

177

149
4

2819 ﬁ5
1H FY2021

2021 E¥0F 5

143

101 9
[

42{_/— 6

1H FY2022
2022 E¥ B4

43 14
22{L£ 8

1H FY2023
2023 LM E

626

560

38 /6
664 I 22
1H FY2024
2024 F¥ e
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FINANCIAL IMPACT OF INVESTMENTS AND OPERATING ACTIVITIES IN HKRH & ITS SUBSIDIARIES
BRRRERAENBATINKRERETEN ZMEEN

» Lukfook Group acquired 50% interest of CGS!in June 2014
NEERT2014F6 AT P EE R 50% N

» On 30 July 2023, the Group entered into Sale and Purchase agreement with major shareholders of HKRH to acquire 50.49% shares of HKRH, which is expected
to be completed by mid December 2023. The Group will then make a mandatory general offer to remaining shareholders of HKRH, which is expected to be
completed by mid January 2024.
T2023%F7H30R - EHASEBRBRIERTZRARITILZMIN - WHES0.49%8 100 - Tt T2023F128 5k - /B - SR O EE SRR RIR AR A< 52 S s bl 4
FEEYN - PN T 2024 F£1 A5

» 3D GOLD targets at mid-end customers and operates approx. 264 POS through self-operated and franchising model in Hong Kong and Mainland as at 30
September 2023
2GR APIREE - BI22023F9H30H - LEEAMNBRANTEHEERNIMILNLN264 MEER -

Gain /(Loss) Wz/(5iR)

HK$M 1H FY2023 Y-o-Y Changes
BHET 2023 E¥ W RETIE

50% share of loss of associate

BEATIS0% SR ’ el e
Wholesale gross profit

HEZSEF g P 0.6 1.0 (0.4)
Loss on a financial guarantee contract )

MRBREK T ADESR cel B2l
Interest income on loan to HKRH

A EUWA 0.3 - 0.3
%‘gra" (31.1) (22.0) 9.1)

During the Period under review, the total losses in relation to the investments and operating activities in HKRH and its subsidiaries increased to HK$31.1M
(2022: loss of HK$22.0M) due to their unsatisfactory operating results.

TEIBEAN - BTEERRIERKENEATNS B WS ANER  WEERZRERAKENEATNRAREZENINE S HIEMEILIBGETT ( 20224F : 5#122.08
BT -

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts jewellery retail and franchise businesses under the brand name of “3D-GOLD in Hong Kong and Mainland

EBRRENARATRGNS 28822 WEAS - AFEERAMEAEN T30, GENERESERRFEE S



FUTURE PLANS
& STRATEGIES
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THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFERME (2023-2025M F)

Sustainable Growth

=+ 4 a6
Focus on Mainland Market Expansion FHUAK

BFTRMHIAERE
Focus on Operational Efficiency
TETEBUE
Focus on Branding
TET mhEHE RES
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. NETWORK EXPANSION AND CAPEX IN FY2024
2024 FBENEYT TREXRT

Focus on Mainland Market Expansion
TETAMHIAHRE

I OANIPLPER \\orldwide total no. of shops IE = 4L 3,289
EAEESCIER=El Net addition /#1870 +184

Hong Kong &
Macau
BE & HE)

Mainland
A ith

Shops [Ef# : 3,204 Shapsifs =66

FY2024 target 20244 & B #x:

Mainland A Hong Kong &&: Overseas /89

Mainly focused on adding licensed shops Net addition /£ 3&70: Net addition /£ 3&70:

in fourth- and fifth-tier cities 5 shops & 5 Licensed shopsmhg /s
T - A%WHAR@ESE 5 Self - operated shops BEE/&
Lukfook shops 75#& &

Net addition /#1&70: 300 shops /&

New brands #anké&:
Net addition /%1&70: 50 shops /&

HK$750M HK$100M

HK$20M HK$30M

E-commerce

BFES

Target to increase Mainland e-
commerce revenue and profit
before tax by 10%

B AR IR I A 3t ER 1 £ E WA KA Al
AE10%

HK$600M
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"LUKFOOK" DISTRIBUTION NETWORK IN MAINLAND

o= \ A
NE 1 AN Total No. of shops [ES AL : 2,983 (+121)
Total No. of Licensees R h& & S5 869(+33)
As at 30 Sep 2023 Total No. of Provinces & &% 27(0)
F2023F9H30H
Total No. of Municipalities EEH 2% 4(0)
Total No. of Cities ¥ 5% 632(+8)

27.5% Self-operated Licensed Total Municipalities/
BEE mah& s BE Cities EiEmi/3mh

Tier |I—% 54(+1) 826(+19) 880(+20) 15(-1)
Tier Il —% 0(0) 513(+92) 513(+92) 24(+5)
Tier Il =4 8(0) 433(-28) 441(-28) 57(-4)
Tier IV & below
YIRS 5(-3) 1144(+40) 1149(+37) 540(+8)
Total Z{k 67(-2) 2916(+123)  2,983(+121) 636(+8)
Self- operated Licensed Provmces Municipalities
k45 nE HiEm
1l\,l;?lgt‘gern China 24(0) 797(+41) 821(+41) 7(0) 2(0) 204(+5)
Northern China fE36X Tier | —%
Eastern China /E%X Wi =% Goral China 25(-2) 635(+24) 660(+22) 6(0) 10)  172(+1)
. Southern China £ X . —
[ Tier ll =% Southern China
. Central China fEfp[X EEX 0(0) 824(+14) 824(+14) 4(0) 0(0) 93(0)
. T
. Western China £ % Tier IV & below MUZ KT .
157X 18(0) 485(+24) 503(+24) 4(0) 1(0) 130(-3)
N Western China
Remarks F :
“Lukfook” shops only REIE "Ri& s 5 EAEK o) LAl LAY a0 o) S
The percentages refer to the contribution to the total no. of shops in Mainland B2 LERFRIZIEEH B XA MEHRE 2 St
Figures in brackets refer to the 6-month changes &S AW F N6 H 2 T1{E Total

Bk 67(-2) 2,916(+123) 2,983(+121) 27(0) 4(0) 632(+8)



THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFERES (2023-2025MF)

Focus on Operational Efficiency
TETEBUE

Maximize staff productivity
RARIFEEERSKE
v’ Cultivate continuous improvement (Cl) culture
EeFasEXE
v Nurture innovation culture

sy S helb g

Improve productivity
ﬁ‘ﬁEF‘?g

v Supply chain management revamp
SRR BEA B EIE

v Full automation
EX=}vlls

v Big data management
ARHTEEE

v' Data analysis power
BIRIN DT
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THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFZREE (2023-2025M 1F)

Focus on Branding

TE T omhEHEr RS

Establish and strengthen
brand image and positioning
IR B (LS R Enhance support

to licensees

STEX AR BRI R

Offer right products to

market

=] ﬁ/_\"_/'_ S5y v \ =

RESKHAFTE K m Service quality
optimization
HIERSEE g

Product quality assurance '
FmEERIE . -
Enhance the Group's contribution @

to environmental protection

RALEEN BRI T
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&

BRANDING
nnhEHES 2R

Integrated strategies to attract target customers

and to foster high customer loyalty

SACERIBE R E

PULGHISE R R s

B AR

L

V
ATy
R

..:
AF g

TS

!
s

W iy

L0

L _.__. L) ._..-._L.. Y
AR O

i
ARLUA
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r CELEBRITY MARKETING
BT

Invited a variety of celebrities for short to long-term marketing campaigns to raise brand awareness and recognition among our

target customers of different brands and product collections
BIEZNRAS SRR I - LUENE 8 K =m RS EmmAMaEFIACE

BHRE |

K JEWELLERY

B 0
L

SECREI Ol

1 OVLE
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r DISTINCT SHOPPING EXPERIENCE
ZesY Ay LN

Introduced various new shop images to rejuvenate brand and extend the unparalleled shopping experience to exhibitions and
roadshows to further exploit local consumption

SIASTMERMERLURAmRE - FEFENNEYEREBERG RKRE - H—DHASiHETRE
New Shop Image #/&5

S ONEREESRNE
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r  WEDDING PROMOTION
ISR

Rolled out the “Endless Blooms and Endless Love” online and offline campaign to promote wedding series, which achieved
total exposure of more than 380 million views

NIETIEE RS - #h T TRIEHT - TREE —FA%& L2 Mas) - RIRERES.81Z

Live Streaming on Weibo Creative Floral Outdoor Decorations Lukfook Float Parade
MISEREE BIBTEZ M E FNABTEZE HCGhE

75 1

NBHE i
7?" w N ﬁ@fjﬁ:g YRKE L Fis 45R - I8 NG =1
P o
[ - & (V] 6
ST "
s P o
[ [

HEEA, ceampl | wmmnd
R5naiFL B ;

e RS

BIFAZEEMANT XY, NHEFUSA
AERES|, =\ET.
20, SABKE-EUEZSE, EB?Z{TZ.Q'
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© ANNIVERSARY CAMPAIGN
BFERED

To celebrate anniversary, we rolled out the “Share Love & Fun of Al” campaign covering a series of online and offline
activities, which reached exposure of 1 billion views

NARBMBER - #E "FUNZEDAI, B - WE—FRINE EL N ED - RIREEREL01Z

Invited famous idol Neo Hou to be
the ambassador of anniversary
campaign and attended the press
conference
BIEEASERERRAA
FUNEZEXEHLEFRMS

Number of views of live streaming
on Weibo reached 7 million
MEEBRGENEERTER

/ TIBHE

FUKFOOK JFWFLLFRY qx
e L
-

#

Lucky Draw & Golden Cookies Giveaway Campaign

HRE D) KR E SRS

TUB IS

LUKFOOK JEWELLERY

5 i 7 7
\i’

BRIZE@

CEEETEy
B : 202310818
R BERSESE
BH1E : TF2-40y

09.01 - 10.15

2218004

Featured Campaign on 4 Hottest Platforms
ARFEEBITERGREM
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r COLLABORATION WITH TRENDING IP

TIPS TE

Jointly launched products with various trending IPs to reach out to the Generation Z consumers
SHBIPEKREZRL~m  UERBEIZHANER

), &

< - 3
B ‘ ,,‘.)'@:’ %
"g\\%@z;ﬁ’ s

 AEHREHEXME

mﬁ&wuzatﬁ'ﬁ%’

5K IHMERFENRBEX

( KIBRETDHE )

Jointly launched gold jewellery product
with NetEase Games
S5MEZHEREKEEEHETE

LUKFOOK JEWELLERY

[URHE | S

Collaborated with IP “the land of warriors” by Tencent to launch a gift set of
gold and figurines based on the hottest character Baby Wu, and kick started
online and offline promotion activities
SBEMIPSIZABERSE - UASASR/NENEE  HEESEFHLE A
R4 NEXohIE

@ | 7B IS

g LUKFOOK JEWELLERY

% E L7 AiE AR ]

2023 FEERMAANIET SFHWORE

Sponsored and made the KPL championship rings
for 15 consecutive seasons
ELLSF AT ERBIRWE S
R AHIEEEZH
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r JOINT PROMOTION WITH REPUTABLE PARTNERS
BREHE

Co-organised promotion activities with various reputable partners to expand brand exposure to target customers
SHMEBmBSFEHRE - DI KmBEERER ZEEEE

NEHERFEEZEAPP

tERE S EREERS

R EABIREY 24" R EHZ ENIC
EH#EYRHES :
8Kt A /LG RN ?Isﬂﬂﬂl!ﬁ}%)ijﬁgﬂ
HTARHZE S
ERRESH

sz TNATBED, R R
+

s ik TR

Collaborative Afternoon Tea by Lukfook Jewellery and Conrad
INBIRE SERERER T F3

« RiCEHR EBRF -
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CUSTOMER RELATIONSHIP
RE

mE

6,200,000 (+37%) EBE 5 . .o

O O
Total number of members Member Contribution to Group’ s Member Spending in 1H FY2024
as of 30 Sep 2023 Retail Sales in 1H FY2024 2024 XM EXSOETREN
T2023F9H30HZERRH 2024 E¥MEZREEHAZTEHER

Upgraded CRM to SCRM to form the foundation of we-media and track customers’ spending patterns through different
channels, in order to integrate marketing strategies with consumer behaviour

CRMRyE A LA - ISCRME R BIRIA RN - ZREEBRESTAH - EEHELSE N ER - FEHESHERETHERG

Held nearly 10,000 VIP workshops this year
FNZFEIT10,000VIP I EY;

Remarks 5% : Figures in brackets refer to the y-o-y changes &S NHH FRIZET(E 43
Member Contribution to retail sales and members spending did not include sales of e-commerce business R A EEHEN R AFEBRANAEZEFESHEDN



r VIP THANKFUL MONTH
BA=RH

{ BEARE
VP BAARE

7B R E

WK JEWELLERY

) .y SR N 3]

<V %ﬁ?ﬂnmﬁ ‘*’“%KIL/}E?‘EL&?

A - SN SIRE LT R

\ E:: :m% '\IG ; BLAMALAL - Switch BN - B $30EA - TEHE
y - EEW=HARSEE

ez L ! | - 3 ' e A

2242 E SRERELE | 7 5 = +5000R% B EEEEr T,
—HERAAR — B REE Ee D
P mAE S i EnsAL

=

S
s s ] =R [==]
= EBEHMm

REHEFES BETF

Bh [AEEE) SRFRAL

Carried out integrated online and offline marketing strategies in the VIP Thankful Month
to attract new customers, improve customer trafﬁc and stimulate sales volume
L L TNESEH  BRE M5~ RIFEEEH1E



C

VIP THANKFUL MONTH

BR=EH

T B RS

LUKFOOK JEWELLERY

Wiz @ #iE @ M5 1

B e R i

F3k, BRBARE, EHERAR, INEERE!
TERTF @A RREEHHIE SRR
B, SHETOSONNS, BRBRAN, 1R
% (E)

XiE @B @AREETEARY + HiEMAHATH
EHS4 TeHERFME, 7A21815:00468
#eHEmETs mENBEE/L, WiRL.. 22X

7 iE IR

LUKFOOK JEWELLERY

TR RS

LUKFOOK JEWELLERY

{iEE Purcotton £REHE Q

mE e nE Qi 105 12
(& Purcotton 2RHIE 4@ &

EHANT, WEMRETABENEASNNEH
BEE, 2RRARFe BRI EAAE, K
EMOMEY, BIAAeEE, FPES-HR
E!

%3 @Purcotton £HREIE @ AEHEE SR
+BIEHAEAAENEATEHERERIE, 78
21A15:001§& 0 @ MIHETS BE18... £

PERL Y i: p
bl
s VL 8
S —
\ Vﬁ"‘\\,

o
et Purcotten

?HB1‘tm

<iEE FESEAWE Q
[CF- 1 B

EFEERE—HRFEN—S Rz

Tk, TEHFRFONEHEEARHY BIREH
EHEl HENEBENTTO, ERE, ERK~
XTI eFESFESNE @ARRIBESNIE +#
BT ER EHEEASRE, TANE
15:0045ifd @ MIBHETE WA= EE/L, W
F1BKEWHANBEHERS1H (A .. 22X

%R ]

LUKFOOK JEWELLERY

Interactive communication via social media
platforms and cooperative promotions

with partners from different industries to
promote the brand and facilitate viral marketing

MRAEENAERE  FWHIREH# -
MAsIEmEESE
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SUSTAINABILITY

BIES2 -3
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r FY2024 SUSTAINABILITY RECOGNITIONS AND AWARDS
202457 F O] 5 B & RINUE A 2R TN

Total no, of awards Organisation Award
T4 H# RINZ R

The Chinese Manufacturers' Association of Hong Kong  Signed "ESG Pledge”

Overall ESG BEPE RS S ST TESG 4E
BUAIFIE - Television Broadcasts Limited "ESG Special Recognition Award"
;;/_\ B EBAT (BB~ (LEREBAK)
,E\\ A The Chamber of Hong Kong Listed Companies and "The Hong Kong Corporate Governance and ESG Excellence Award”
REWER Hon Konnga tist University (FERLEEASHE o kERRHX)
BEELHMATBSESEBRERE
i Federation of Hong Kong Industries and Bank of China  Rewarded "BOCHK Corporate Low-Carbon Environmental Leadership Awards" for the 4
Emﬂronmental FEBLWESSPEERT consecutive years .
Wiz ELATE T PIREERWERHRMRATAK
G51 Hong Kong Recognised as a "Consumer Caring Company" for 11 Consecutive Years
BEEMRBIN= ELIIFREFRN TTAOEW
Federation of Hong Kong Industries Awarded the third time for Implementing CSR Efforts under "Industry Cares Recognition Scheme"
FELUR= BEL3ERER T TWEE L ) HXIRD
Mandatory Provident Fund Schemes Authority Awarded "Good MPF Employer" by MPFA for 5 Consecutive Years
REB ESSFRRIRE/MA "REHFEE | BIF
Chinapp.com Ranked among "Top 10 Gold Jewellery Brands in 2023"
o [ 57 h% B mhEm "2023F =B+ AmAE L BT
Social Gems & Jewelery Trade Association of China Recognised as Top 5 in Brand Value and Brand Strgg%th in Gold Jewellery Retail Industry in 2022
e PEXEFEEMTWHE RIEA 2022F "R EREZEW BN ESmERE Z AN
Education Bureau, HKSAR Recognised as "QF Star” under the "Qualifications Framework Partners” Scheme
BEERATHXAER REIK T RPARY L HHETFA "QFERZK .
an%jKon Small and Medium Enterprises Association ~Awarded "Hong Kong Star Brand Award - Enterprise” for 11 Consecutive Years
FEP/NERWERKSS EL 11 FoR3k T HEBERmAE - BWR
East Week Awarded the "Hong Kong Service Award" for 16 Consecutive Years
AT EZLI6FRIR "EERSIARK
HKO1 Honoured again with the "Outstanding Jewellery Retail Service Award"
FE01 BERR "0IEWESMAR , Z "AREREFERSI KK
Hong Kong Intellectual Property Department Recognised for its Commitment to "No Fakes Pledge" for 20 Consecutive Years
Governance BEMIRTNE ELD0FRST T IERIER J FE - MR XIE TR
T EE Hong Kong Promoting Happiness Index Foundation Accredited as a "Happy Company" for the 10th consecutive year,
BERITRRIEHES ELI0FRER " HOEW ) KR

Total no. 21 :
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FY24 SUSTAINABILITY HIGHLIGHTS
2024 F ol FERKBRTFRR

The Group’ s First Sustainability-linked Loan
SEEHE0FERREHIEEN

Cooperated bank: DBS Bank (Hong Kong) Limited
SFIRTT . ERER

Total amount: HK326 million

BE 32688

Revolving credit facilities

BRERG

With interest rate linked to the Group’ s sustainability performance against the agreed set of KPIs

NREXEATEN OIFERARRBEIUEINRIVED

Targets to reduce total energy consumption intensity and greenhouse gas emissions intensity

VRESEREERESAHNEEN B R

Opened the First Green Concept Store in The Wai
RAEZHES "B . ARaRRAEHTIIE

« With green elements in its design
BRI EEAZREITER

* Inline with the shop’ s eco-friendly theme, the Group has partnered with Friends of the Earth (Hong
Kong) Charity Ltd. in launching the “Carbon Reduction in Green Forests” programme, in order to
support sustainable development of greening efforts in Hong Kong
ANESEHENHREIDR - NESEBMIKZEKEF SN " SMER ) 1T UEREREEBNUEERE
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OPEN FORUM

/A\\/ iqib
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r CORE COMPETENCES
BOEE R

ry

Quality Assurance
FERIE

T IRE

LUKFOOK JEWELLERY

Reputable Brand
o] {S %t an 4

18

Vertical Integration
EHRES

One-stop
procurement hub
—IATURIE Pl

Competent
Licensing Model

AU mEE

A

i

A—~A

Excellent Service
SRS

Extensive Distribution

Network
AR5 8 M4

\I/.’
+

2

+

Appealing Product
Design
BR5| N migit
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r VERTICAL INTEGRATION

EEES

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness and supply reliability to

enhance competitiveness

EHEROGAMREERYE - ANE - MIARNENRHNISEE - MUERERS N

Distribution 73§

Self-operated Shops & E-Commerce Platforms

EEEREFEEHETLY e, e Retailing revenue BFEIWA
Licensed Shops & Corporate Clients

BIEE RN e, e Wholesaling revenue HEAZ U A
QC/Labeling BEERE /HHE e « Royalty income* EFIUZA

Design & Production &1t K&

Sourcing and Designing RM5igit
From quality suppliers or raw material BB R B0 /R 71}

* Royalty income from licensees on their purchases of all products from Lukfook (wholesaling) and authorized supplier

THNWAZEREBE R 78 (HEA) K IAN HM 3 1 A 7 aa S ULEY
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r COMPETENT LICENSING MODEL
BRUHamARET

Licensing Model fhg1E={

Licensing Income

AR U

Joining Fee

IEEE- 2

Advantages L=

»

»

»

Ride on local knowledge

=Mt mimAF]

Rapid market expansion

HIRY Ehim

Diversification of investment risk
pan-1 € i

Enhancement of brand recognition
RS mhEA=AE

Revenue
from

: Licensing Model
Wholesaling Revenue = b

HEAUIA ELEIUIA

Payment terms S5 :
Cash On Delivery R 5z

Requirements ¥

® Initial investment: Min. RMB 4M
s - &P AKM400/57T

® Background check and site inspection
BRBAEKINIDHE

®» Contract renewal period: 1 year
SROHADR - 165
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r COMPETENT LICENSING MODEL
B mEET

Stringent control system applied on both self-operated and licensed shops

BEENmEERRAS—RERG

% Operational Control

EiEHE

:E{-LCEB ®  Whistleblowing System and Reward Scheme
IS8 RS R E it

® Sales and Inventory System Access
HERTFRZAZEA

® DVR System
RERG

® Operational Compliance Audit Team
EnaditEsa/ A

Pricing Control
MsmeE
¥ Standardised retail price through centralised labeling process
B PREHE—Fming - DU —FRZIEN
®  Centralised control on discount policy

ORI HIBER

ﬁ Product Quality Control
e O O = Ik
DignAAblim B

® 100% diamond products in Mainland market supplied by the Group
Mt 78 A ™ m100%H /@ Ht R

® Authorized suppliers on other products
Hth ™= mn ER 5 7E N 75 A7

® All gem-set jewellery products were accredited with NGTC /GTC
certificates
FrEREEIMIMBEN/SIEF

® Sightholder of De Beers - steady quality diamond supply
De Beers#5 AL &/ - IREMFE A Z BN

Brand Image Control

Mg RE

®  Authorised renovation contractors to ensure standardised shop image
BEXEREBUY—BHTZR

®  Prior approval on all advertising & promotion to deliver consistent
brand image
BT EMERL - LU @B R

¥ Standardised operational materials (e.g.: uniform, packaging) in all
shops to uphold brand image
S—=ZEBIN: B, 8K BT —BmiErg

Distribution Network Control
EEMNRAEE

Ao
®  Prior approval on retail locations
PRFRBERME

Service Quality Control
RSRESE
®  Mystery Shopper System on service quality control
WWIME R TRSBREE
®  Centralised Staff Training
Si—RTE)l
¥ Regional training centre
X O
¥ E-Learning programmes
W % >iRE
¥ On-site training
Sasihr=all]
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EXTENSIVE RETAIL NETWORK

%j{g% M z% Countrles and Regions As at 21 Nov 2023 £M|x HEeE S0 Sep ABE! 312'82""; CharLges As at 30 Sep 2022 Changes
T2023%11821H HE 312023@95305 F2023&3H531H LM | T2022%9H30H TME
69 -2 75 -8

« Mainland i 2.0%

» Hong Kong &% 50 1.5% 50 45 +5 44 +6
» Macau &[] 16 0.5% 16 16 +0 16 +0
§g§pgperated + Canada MEA 2 0.1% 2 2 +0 2 +0
BEE + The United States ZE 4 0.1% 4 3 +1 3 +1
« Australia BN 2 0.1% 2 2 +0 1 +1
+ Malaysia 5k A1l 0.1%
“Lukfook " Shops Sub-total /it __ __ __
FTRfE. &
+ Mainland At 2,915 88.4% 2,916 2,793 +123 2690 +226
« Australia JEM 1 0.0% 1 0 +1 0 +1
i * The Philippines JEEE 3 0.1% 3 2 +1 2 +1
Licensed Shops -
m R IS » Cambodia SRiEZ 3 0.1% 3 3 +0 2 +1
* Laos &1 1 0.0% 1 1 +0 1 +0
* Thailand Z=E 1 0.0% 1 0 0

Sub-total /gt 2,924 88.6% 2,925 2,799 2,695

« “Goldstyle” 1 0.0%
gggg@perate‘j + “Lukfook Joaillerie” " AYEHE D 3 0.1% 2 1 +1 0 +2
BEE + "Heirloom Fortune” @& 4 0.4%
N Sub-total it __ ___
Product Lines in “Goldstyle” 1.8%
Mainland
Wiﬂ!mjuuﬁﬁ/ » "Lukfook Joaillerie” T /Nf@EiEmAED 4 24 0.7% 24 12 +12 7 +17
R Licensed Shops o F e
M I + “Heirloom Fortune” " f@#H&EK 4 117 3.6% 108 69 +39 33 +75
“Love LUKFOOK JEWELLERY" 0.4%

Siib eIkt —_ __ __
wl ool zow| onl e |  wsal 18|  +03 ]

Worldwide Total k& i+ 3,297 100.0% 3,289 3,105 2,966
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REPUTABLE BRAND
ol {5 % an &

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury market. As a Hong Kong brand with over
30 years of history, the Group puts substantial effort in building a welcoming and warm-hearted brand image to penetrate into the middle-class market.

NEREUARREZZmOHAANEN - —EAMFRALRKE @RS - FA—FKBA30FEMENFEME - SHRNEZURYIENNmEERZE R~ -

= S B E®EE \ P @
? @ RS A s (0.5 8%, (E)

s mmnAnnn2023 .
2 mﬂlﬁﬁﬁmlgﬁ - e W Rk

D ke = e .
Awarded "Hong Kong Star o EE [F Recognised for our
Brand Award - Enterprise" for L/ukiﬁi%m! ‘} commitment to No Fakes
11 consecutive years 4 i Pledge" for 20 consecutive
years

E§:+E%ifE%EﬁJ
FEETRHEE

ELL 11 FR3k " HEBERKmhE—
AR

Achieved a remarkable 16-
year winning streak in "Hong
Kong Service Awards"

ELL6FRIR T FEBRIAK
- RBEZEER (RKEST ) 4

Made a splash at the "TVB ESG
Awards 2023 " as the first
jewellery company awarded

FTVB (1 - R REBAL)
2023 A MR Y
A E R KR A TR




APPEALING PRODUCT DESIGN
BIR5| 7R miR it

® Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TR - B REBRBTWIRF IR ITERA

™ Have attained over 210 awards
RISHIZ 2101 RIN

“Freedom and Bondage”
"EBHR5%R4E

“Enjoy”
FTEERE .,
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QUALITY ASSURANCE
FRERIE

Authentication Service
IO IE RS

Quality Assurance Schemes
FRERIETXI

JGAHK
BERHEHXEE

China Gems Laboratory Limited FIEFRELEPLHRAT

The only laboratory in Hong Kong that meets the requirements of accreditation in jadeite jade testing, diamond
authentication and grading, and gold fineness testing. Besides, it is the first laboratory in Hong Kong to obtain
Chinese national standards GB/T9288 accreditation in gold testing

BEE—ANTEELERABVBNLE A LEETVRRESAEONHNKELEEDP D - POBESEEEHERINEZPEEXR
#GB/T9288 HE&ALM T ANIE ZIKFE LE P 0

Victoria Gemology Institute Limited 42 E A3

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National Accreditation Board (ANAB) and the
accreditation of the International Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby, sapphire and emerald testing
EBEIEEEZKIATIZ52 ANSI-ASQ National Accreditation Board (ANAB) BJISO/IEC 17025&#%Z K EFRSEKREIATI &
fE4A4RInternational Laboratory Accreditation Cooperation (ILAC) BIAT] - O A EFRIATEATFRIRS « 3528 - 41
FA - BEAREREENRE

De Beers Group Institute of Diamond (IOD) & tb/RETER th AR
The Group cooperates with I0OD to provide a report for Hearts & Arrows diamond sold at our shops
ERSERIERSAFREE - ALEN/ UL \FthARERS

The Kimberley Process Certification Scheme £ {8%|i# 12 E FriE 51 E (KPCS)

All our suppliers are required to fulfill the KPCS which ensures the rough diamonds supplied are not “conflict
diamonds”

ERNPBHRE BB EKPCSHZER, DIRRRMA A ELIIE T hREEA

National Gemstone Testing Center (NGTC)ERM%EEARE W E I D0
The Group collaborated with the NGTC and became one of the first jewellery brands to launch e-certificate, making
joint efforts to provide quality assurance for consumers

EHSERRETAREEERN P OEFEF - ANESHELBEFIEPNKERE - HEAWERZRHRERIE

GIA Cultured Pearl Classification Report GIAFE¥E Ik 5 R IR
The Group became the first jewellery retailer in Hong Kong to launch the GIA Cultured Pearl Classification Report
SRR NEEERELGIAFTER RN LIRERIZHNKEEEY
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r EXCELLENT SERVICE
SRS

7

“Delivering the Beauty of Love with Six Heartfelt Services”
Customer Service Programme

FAMMERE BNERE ) MERS ) i /
i 'I.'..'I.'-.""".'I-'.. /
Hong Kong Retail Management Association Research Management Ltd.
EESEEENS
" . . . " “Mystery Shopper Programme” :
Quality Service Benchmarking Assessment” : o received an overall average score of over 94% by Hong Kong branches
received an average performance score of over 95% in July-September 2023 during the period in Januarv-March 2023
03EBTEEBN (RARSHETE, S A /
T023FTEORAIA A R95% AL F2023%E7ZIRMIE - FE RIS TI951594%0 -
. N oe““““‘ hn"’a\ 4" : ‘FW%
™ RIEFIFL s S 3
i . NI W o o s i men. £ smonamm LY
Achievement Award Gu.uu"I"r e A .’ &u:r: ;o:;e;u SERVICES KACE WARD @%

IR &
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SUSTAINABILITY
BlES2-dx:

= =EES
mf-‘ 5N 17 £ = =
[GoodWRES ™ JERAWard|
4

g
| EEGAERE 4
( i L YD istrinn AR
2022RHE2029RER @ WANK OF CHONS e e FHKIZ==L.
¥ L3

Lukfook Group signed HK$326 million Sustainability-linked Loan with DBS Hong Kong
NEERSEREFESEI26(CBTURKAKREEHN

Opened its first green concept store in The Wai, Hong Kong
NEEHTHEEBEAHREEMMRERIE

Signed "ESG Pledge", crafting a sustainable future with the industry
FE "ESGAE , 5IRKACTHFEKBARK

Made a splash at the "TVB ESG Awards 2023", as the first jewellery company Awarded
TTVB (HiE - HEKREBARK) 2023 KHNFY - RABEBRIKEASFRMIAKR

Awarded "The Hong Kong Corporate Governance and ESG Excellence Awards"
ik (BB ATEERSHE taRERLEHK)

Received recognitions again in "BOCHK Corporate Low-Carbon Environmental Leadership Awards”
under "Services" and "Manufacturing” sectors
T T PREBEWRBRARIGEAR » BRERIEK "RIW 5 & "HESW XA

Awarded "Good MPF Employer" by MPFA for five consecutive years
ESENFRFERDE/MR TREHFET S BT

Awarded "Happy Company" for 10 years in a row
ESAFERIR T ORI IR

Recognised as a "Consumer Caring Company" for 11 consecutive years
EST—FRETA T IOEW

Awarded the third time for implementing CSR efforts under "Industry Cares Recognition Scheme”
EL—FRIR T TWEED . HRIER

/
J+
/ LS
caringcompany

Avercid by Th Hong Kong Councl of Sl Service:
AR RESE AR

EcoPartner MBS K
h 8 EEBOCHK
EREVBERAKA2022
Conorae o Coen s 53010 Ao

W/, e
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r ABOUT LUKFOOK
RF AR
A leading jewellery retailer in Mainland and Hong Kong
N REEEEREEET 2 —

Main Business 2 \IIS
The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a variety of gold and platinum

jewellery and gem-set jewellery products
ERETBENEILETRTEMARFTRM @R - 121 - #R - BIRENKEEWS

A

Milestone B2

1991EF &8 ARTIONNI0IT I T1oo7 BBk AR
FigEEEEE : L3 a7 SERULE
2 BERIEREEE i b El 2 R I50% S
Opened the first Opened its first Listed on the Main Acquired 50% Qualified as
self-operated shop licensed shop and Board of Hong Kong interest in CGSt in a Sightholder
in Hong Kong self-operated shop Stock Exchange in June 2014 of De Beers
in 1991 in Mainland in 1994 1997 in March 2015
and 2004,

respectively
® ) 3

1 A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand name of ' ‘3D-GOLD’ * in Mainland, Hong Kong

and Macau
HEERBFERBEATRMKS : 2882)ZMEAT - MWTRH - FERLEI I "£EE | RENEKEEERFFLEWS
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FINANCIAL PERFORMANCE SINCE IPO
B _EmZME M35 E

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19974, NREREFERSZMER LT

Revenue WA Average Dividend Payout Ratio
8% CAGR FE SEKER EIIREEER 49%

Profit for the Year FF Nz F Average Return on Equity
11% CAGR FE SIE KX EIRANREHRE 17%

Market Capitalisation reached HK$11.7billion (as at 27 Nov 2023)
MERLL7ACEBITT (#F20234#11527F)

26 times since IPO

AFEEH{ERN26fS

Net Asset reached HK$12.0billion
AR FIR1201478 7T

55 times since IPO
NHBIETHEMS5E
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD

THESHHERIBERESENER

Gross Margin

Gross margin of gold sales
is not highly correlated to the gold price fluctuation
BEFRZENRSEENMEETHIHEREAKR

of C:,old Sales Full Year ZE\E USS £o
BEHEEAE US$1,822 US$1,818 US$1,805 -
40% (124.7%) (10.2%) (L0.7%) 4 2,000
US$1,462 ettt — — — e s — s 1 1,800
(Uf%?/% US$1,248 US$1151 US$1,257 US$1,285 US$1,263 (1158%) __ ,—" 1 1600
0, L /70 , 0, . !
o I Lo (17.8%) e . e =T 1 1
20% | 21.0% 21.8% ] 21;'(?(?0
5.7p. (10.8p.p) 17.4% 17.2% |
10% 13.0% 13.6% 15.2% 15.0% 15.3% (157p.p) U 4anp) Qo o e
11.9% 110, (10.6p.p.) (11.6p.p) (10.2p.p) (10.3p.p) 1 400
(11.6p.p) (111p.p) e - 200
O% T T T T T T T T O
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
Gross Margin NP v
of Gold Sales 1H82H E¥FER FHE US$EE
ESHEENE
40% - 2,500
US$1,952
35% | US$1,809 US$1,836/Us$1,802 US$1,835 Us$1,802 US$1,808 (1 8.4%)
(1 30.0%)(1 19.8%) (104%) (+0.1%) (10.0%) (I1.4%) 1 2,000
30% - USsL, 391(UT521133/2) v+ | | ¢ —— s e -
US$1,374 %). -
‘a0 US$1,282/US$1,287 US$1,297 US$1,268 US$1,302/ys$1,260 US$1,266 (1 10.5%)
25% {4 139%) (193296) (1 6.3%) ‘35“20;5" US$1,159 Uss1,143 (1119 %) (3528 (1259) (163%) (107 % (127%) e 1 100
5 ——_— .= (19.9%) | (15.5%) ' —_ - —_
20% | —— ol —_— e — e —
15% 1 1,000
10% { 500
5%
0% T T T T T T T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H
FY2014 FY2014 FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023  FY2024

*Y-0-Y Changes are shown in brackets SN AEFRH 2 Tk

— .

- Average Gold Price for the period —-US$/0z
BREEENE(ET/ZT)

Gross Margin of Gold Sales for the Period
PRESHEENE



o

(HK$M) (B8 7T)

20,000
18,000
16,000
14,000
12,000
10,000
8,000
6,000
4,000

2,000

TH&2H FY2019-2024 OPERATING PERFORMANCE
2019-2024 ¥ K MM SR

33.2%
29.9% 0
27.1% 291% 27.6% 26.8% 28.2% 6.1 27.7% 27.8%
’ 1%
nn__— o
12.7% o 14.0% 14.0% 14.7% 15.2%
10.7% - 10.5% 10.1% 11.6% . 11.8% :
/.\ % - = . : )
i 9 . . . s 11.7% 12.0% 11.8% 12.6%
8.50% o 7 9% 8.8% 9.8%
o 9% 7.5% :

1H FY2019 2H FY2019 1H FY2020
2019 LM 2019 N 2020 LM

== Revenue WA

= Qverall Gross Margin ZZ{AEF|=R

2H FY2020 1H FY2021 2H FY2021
2020 M ¥ 2021 ¥ M 2021 F M

mmmm Operating Profit &5 & F

1H FY2022
2022 E¥ M

=== Qperating Margin & & HI=R

2H FY2022 1H FY2023 2H FY2023 1H FY2024
2022 F¥ME 2023 LM 2023 N ¥ M 2024 L+

Profit for the Period EAR A
Net Margin 3% 7%

- 30%

20%

10%

0%

-10%

-20%

-30%



FY2019-2023 OPERATING PERFORMANCE
2019-2023MF Eiz=M

(HK$M) (B T3787T)
29.6% 29.7%
30,000 27.6% 27.0% - 30%
25.4%/
25,000 - 20%
14.0% 14.0% 13.2%

o 10.V
20,000 o / : e - 10%
11.5% L 10.7%

9.5%
7.7%
15,860
15,000 - 0%
10,000 - -10%
5,000 - -20%
1,244 1,019
- - -30%
FY2019 FY2020 FY2021 FY2022 FY2023
2019 & 2020 £ 20214 & 20224 & 2023 &
i Revenue WA mmmm Operating Profit 25 7 Profit for the Period HiA &= F)

== Qverall Gross Margin Z{AEF|Z —=—Operating Margin 2ZEF|%E  ——Net Margin &F|%
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DISCLAIMER

AFEHA

This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company” ), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any of
its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever arising in
connection with the statements or information contained herein. You are cautioned not to rely on any of the
forward-looking statements contained herein.

AEREEER (B BRAT ( "AAT ) B - MchFENREMIIZIE - AR REAR R SR
R EAM R RSIERIE - 18 T IR AL R B L S MR s A R B R Tt « AT IS8 - AATRHE
ARG - BRIDISLH 28 R B A IR A S A B L 2 R B B 5 2 AR R FE TR A TR B R T - U 1R ARIR)
"R 7t 5 9 T 50 1 A e Bt




FY2024
Interim Results
Highlights
hHA G2

*FY2024 Interim Report will be uploaded in December 2023
2024 FPEIRERF T 2023F 128 £3

FY2024
Interim Report*
ChERfR S

Investor Relations
WeChat
KREREBRZWE
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