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F FY2023 FINANCIAL HIGHLIGHTS
2023 FMF=R

<5

Profit Attributable to

Revenue Yg A Operating Profit 2E &% Equitv Holders
HK$11,978M(E75&7T) HK$1,576M(B 5 #&7T) 1‘2%1?%%)&5_\7 =gl
(o)
+2.0% -4.1% HK$1,285M(B & 7T)

-7.7%

)
XX m
Basic Earnings per Share Proposed Final Dividend Overall Net Shop Additions
BRREXEF per Share BN RIEIRIEH
HK$ 2.19 (& 7T) VR=TE R ]S +296
-7.6% HK$ 0.55(:&7tT)

1 Dividend Payout Ratio JkELEZ: 50.3%






P FINANCIAL REVIEW
I3 35 Bl Bt

Y-o-Y

FY2023 FY2022 Changes FY2019 Changes
(HK$M) (B8 7T) 20230145 202244 RETIE 20194 Tk

* Revenue A - 1978 11,738 +2.0% 15,860 -24.5%
 Gross Profit 7| 330 3,234 0.1% 4,034 -19.9%
Operating Profit 2 & &% _ 1,643 -4.1% 1,853 -14.9%
ooftfor the Year 753 s 1392 77% 104 e
- Profit Attributable to Equity Holders . 1300
- Gross Margin E#]% _ 27.6% -0.6 p.p. 25.4% +1.6 p.p.
- Operating Margin 2E 255 = _ 14.0% -0.8 p.p. 11.7% +1.5 p.p.
Net Margin & %2 _ 11.9% -1.2 p.p. 9.5% +1.2 p.p.
" EBITDA o .
RHAIS - BIR - IR RERATER - AU &llis 1,257 L7
- EBITDA Margin o ) o
| RUAIE - BOR - IR R AR A - DA L& [P 1220 AL D
Total Operating Expenses to Revenue Ratio o o
Effective Tax Rate SRR % 17.3% +0.6 p.p. 16.8% +11pp.




. DIVIDEND
KR

FY2023 FY2022 Y-o-Y Changes FY2019

(HKS) (&7t) 20234 20227 5 RETIE 2019
Basic Earnings per Share SR EARZF HK$2.19 HK$2.37 -7.6% HK$2.54 -13.8%
DeclaredEik :

* Basic Dividend per Share B E XS HK$0.55 HK$0.55 +0.0% HK$0.60 -8.3%

* Final Dividend per Share SZR IR 2 HK$0.55 HK$0.55 +0.0% HK$0.60 -8.3%
Paid EKfT :

* Basic Dividend per Share SREXKE HK$0.55 HK$0.55 +0.0% HK$0.55 +0.0%

* Interim Dividend per Share & HAIE 2 HK$0.55 HK$0.55 +0.0% HK$0.55 +0.0%
Annual Dividend per Share B2 FEE HK$1.10 HK$1.10 +0.0% HK$1.15 -4.3%
Dividend Payout Ratio ik/2EE ! 50.3% 46.4% +3.9p.p. 45.3% +5.0p.p.

1 Dividend Policy: Dividend payout ratio at 40-45% k2 E . JKRE2LEZEN40-45%



. KEY FINANCIAL INDICATORS
TR BRR

FY2023 FY2022 Y-o-Y Changes FY2019 Changes

(HK$M) (B 5 #E7T) 20230144 2022 BREZIE 2019 Tk

8,769 +0.9% 9,322 -5.0%

Inventories 5%

Average Inventory Turnover Days! 3977 5 % B! - 356 +22 273 +105

- Closing Inventory Turnover Days? BiR 75 B B2 - 388 -8 294 +86

~ Cash and Bank Balances J1 £ BAR{T&S _ 3,492 -32.8% 2,087 +12.5%
. Bank Borrowings & Gold Loans fRITHRMA K EEE R - 1,955 -72.4% 2,306 -76.6%
W Net Cash/ (Borrowing) &M/ (EF) _ 1,537 +17.6% -219 +925.6%’
' Net Gearing Ratio? % 5t _ N/A N/A 21% N/A

" Debt-to-Equity Ratio* i f 1% a5 tE 24 _ 34.3% -12.1p.p. 36.7% -14.5 p.p.
- Return on Equity (ROE)S B 1% 3% [E13R 25 _ 11.5% -1.0p.p. 14.2% 37pp.

~ Return on Total Assetst &% == [0] R k6 _ 8.6% +0.0 p.p. 10.4% -1.8 p.p.
Current Ratio AisftE = _ 33 +1.6 33 +1.6

1 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of Days for the Period ( Bi¥]77 55 + BiRGFER ) +2+ 85 MA (HBRmMmEISZMA ) *HANBEE
2 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period BisRkF 5 + S5 5 A ( HIBRmAEW S Z A ) *ENE %
3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
( KERITHRR + RBARTHER + BRTEX + BE2ER-USRBTER ) - A AANEFBEANSRERMES
4 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company ( KR + RENAfR ) + AREINEHBEAN SRR K EE
5 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company KAB2E(L / EENZHBEAM SEF + AATNEHBEAN SR AR ES
6 Anrzzualized/A{rénual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets) KAT R E(L / DENZIFBEAN SEF + (KR +REEF) 3
7+HE; -®



. SUMMARY - FINANCIAL POSITION
ME IR EE

Asat31 Mar2023| Asat 31 Mar 2022 Y-o-YChanges| Asat31 Mar 2019
(HK$M) (B & 7T) #22023F3H31H| #Z= 2022%3H31H BRETE| #ZF2019%3831H

- Non Current Assets JEiREh 3,218 -8.2% 2,023 +46.1%

Current Assets JREN &=~ 13,002 -7.9% 12,401 -3.5%

Total Assets & #5722 16,220 -8.0% 14,424 +3.5%

" Non Current Liabilities JE7 5% 5 233 +3.4% 1451 +662%

@é Current Liabilities & 615 3,908 -36.9% 3,716 -33.6%
;,; " Total Liabilities & % = 4142 -34.6% 3,861 -29.9%

\ g\% %\; Total Equity 15 R & 12,079 +1.2% 10,563 +15.7%
“ \Qz‘;;% Non-controlling Interest JF 2 A& 1% % 0 +6.4% 46 -101.1%

% Shareholders Equity IRz 12,079 +1.2% 10,517 +16.2%

. No. of Issued Shares XTI H % B

587,107,850 +0.0% 587,107,850 +0.0%

Net Asset Value per Share S8 /%8~ H HK$20.57 +1.2% HK$17.99 +15.73%

1The HKFRS 16 — “Lease” was adopted in FY2020, if the standard applied to FY2019, the non- current assets, non-current liabilities and current liabilities would be HK$2,721M, HK$502M and HK$4,069M, respectively.
BEMSIRFANEL6S-"HE"T20201F KA - MRZEMNR A T2019MF - HPRIERIAR - IR AGGEFRRN AR BIR27. 212ETT ~ 5.0212%E 7T K40.6912E 7T -

246% i.e. HK$6,913M of (FY2022:52% i.e. HK$8, 49OM) total assets are located in Mainland. Closmg rate of RMB dropped 7.5%, leading to decrease of 3.5% of total assets. 2 & F#946%E169.13128 75(2022W F:52%E184.90
BT HM - ARMBETCETETS% - SBRHEFTK3.5% -



FY2019-2023 OPERATING PERFORMANCE
2019-2023 M EEBRI

(HK$M) (B8 7T)

30,000

25,000

 Revenue
WA
mmm Operating Profit 20,000
ZEmA
Profit for the Period
HNEA
Overall Gross Margin 15,000
BIRERNE
=== (Qperating Margin
ZERMNE
«Net Margin 10,000
BRI

5,000

29.6% 29.7% e :
. (o)
o5 4% 6 27.0% L
14.0% 14.0% 13.9%
11.7% 103%
11.5% 11.9% -
9.5% - 6 10.7%
. (o]
15,860 I
11,978
11,234 11,738
8,861
1,853
1,504 1156 g6 1,244 1,019 16431392
FY2019 FY2020 FY2021 FY2022 FY2023
20194 2020014 20214 20224 20234

30.0%

20.0%

10.0%

0.0%

-10.0%

-20.0%

-30.0%

-40.0%

-50.0%
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. REVENUE AND PROFIT ANALYSIS
WA B 734

Revenue and Segment Profit by Market
Rinkl 53 AU K 53 BB iE Rl

Revenue | Segment Profit [ Segment Profit Margin

33.5% 45.0% HK$M BT A S EBRF S ERR R

(10.7%) 66.5% (57.1%)
(89.3%)

6,586 577 8.8%

+30.9% +208.8% +5.1 p.p.

5,392 1,147 21.3%

-19.6% -26.6% -2.0 p.p.

. 11,978 1,724 14.4%

Revenue Segment Profit +2.0% 15% 05 p.p(i

WA BB

Hong Kong SAR!, Macau SAR? & Overseas .
BEERAITHEK B RAITTHRK2E S5

Mainland China3
FEA 3 .

Remarks: Comparative figures for FY2022 are shown in brackets

A ESRN2022M E 2 EERE T

1Hong Kong SAR: Hereafter refers to as "Hong Kong” &E&RBITHX: FEHRA T&E
2Macau SAR: Hereafter refersto as “Macau” SR M4SRITTHX  EEFRA TR,
3Mainland China: Hereafter refers to as “Mainland” SFERM : EEWRA TR



P REVENUE AND PROFIT ANALYSIS
WA B s 3 3

Revenue and Segment Profit by Business

BISS 3 73 FIUA K 53 8B i F

8.8%
(10.7%)

-\

Revenue Segment Profit | Segment Profit Margin

45.0% ——

(551%) HK$M BAET HQA ﬁ\g st Al ﬁﬁﬂ;ﬁﬂ’—_‘{g

39.6% 8,772 682 7.8%

18.0% 15.4% (207%) +18.4% +88.5% +2.9 p-p.

(26.2%) 24.2%) 73.2% 2,153 265 12.3%

o (63.1%) -30.0% -37.4% -15p.p.

4,080t 265 6.5%

-6.8% -37.4% 32 pp.

1,053 777 73.7%

_ (o) _ (o) -

Revenue Segrpent Profit 15.9% e 33 P-p-

N A 7 el 11,978 1,724 14.4%

Retailing £ | +2.0% -1.5% -0.5 p.p.
Wholesaling #tt%& [ | [ |
Licensing s [ B

Remarks: Comparative figures for FY2022 are shown in brackets

xS RN2022F 7 EERE S

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties + Inter-Segment Wholesaling Revenue
ZIFERRRBA = WIMERWSIKA + 2 EREHEAR A

12



. REVENUE AND PROFIT ANALYSIS
WA BT 73 A

Sales! and Gross Profit? by Product
R mil ot ELRER?

63.0%
(52.7%)

49.4%

(43.8%) Gross Profit? | Gross Margin

37.0% HK$M B 75787 EF2 EF=

(47.3%)
(gg-gﬁ,% — 6,887 1,197 17.4%
e/ +24.6% +22.0% -0.3 p.p.
4,038 1,224 30.3%
-18.5% -2.7% +4.9 p.p.
10,925 2,421 22.2%
?\gis %rguss Profit +4.2% +8.1% +0.8 p.p.

Gold & Platinum3 #&& K A3 .

Fixed Price Jewellery M E 11 B

Remarks: Comparative figures for FY2022 are shown in brackets

* L ESRA2022MEZEERE T

1Sales = Revenue — Licensing Income &= A - migWSWTA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income EF|=4&ER - R SWAEF]

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
s M REREEFMHNMERESHENTE KRBT m (BIFFEN )



MARGIN ANALYSIS

MR A

30%
20% -
Full Year
25
10%
0%
30% -
20% -
1H&2H
FEMER 10% -
THME 8

0%

Segment Profit Margin by Market
SEREFZR (Uhinkl5)

23.5% 23.3%

21.30%

18.40%

15.60%

9.80% 8.80%

FY2019 FY2020 FY2021 FY2022 FY2023
23.3% 23.7% 2299, 23.7% 223% .
(o) . (o]
6 200/19.10 617.50%
15.00% <~
11.20% 9

0% 0% 9.0% 8.6%

30% 4.9%

40% 2.6%

1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023

-10% -

-8.0%

Mainland
A

Hong Kong, Macau & Overseas
a8 ORI RB

Segment Profit Margin by Business
mEREMER (MASSX5)

100% -
76.0% 77.0% 9
80% 1 68.7% 70.4% 73.7%
60% -
40% -
20% 4 13.6% 11.9% 13.8% 13.8% 123%
7.8% 5.4% 4.0% 4.9% 7:8%
O% T T — T T 1
FY2019 FY2020 FY2021 FY2022 FY2023
100% -
79.5% 80.9% 75 4%
o) 0, B ()
80% - 71.7%66 0% 70.8% 70.0% 71.2% 72.3% 72.1%
60% -
40% -
14.9% 14.9% 14.2% o 16.0%
209 12.3% ® 1o0% 11.9% 122% ® o 13.3% 8.0%
616%  9.0%  8.0% - S ,
.170 - o)
0% ; ; : -EA/-ES"- gy T B%
I 24 1 24 1H 20 S89% 38a% AP SA(
S5 | FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023

Licensing

Retailing Wholesaling
A SS . TE #x

Gross Margin by Product
EFZR CUFm )

40% -
31.00% 31.00% 30.3%
' 25.8% 25.4%
20% -
21.30% 22.0%
o 0,
15.60% 17.7% 17.4%
O% T T T T 1
FY2019  FY2020  FY2021  FY2022  FY2023
40%
302% 318% 3179% 5016, 30.0% 30.5%
n  248% 245% °*

20% -

28.0%

o 21.7%
A =0 19.1%

15.3%

18.0% 18.8% 18.3% 179,

13.3%

0%

IH 2H 1H 2 1H 2H 1H 2H 1H 2H
FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023

Gold & Platinum
=t AT

Fixed Price Jewellery
EME

14



P REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
3t DX WA Boad R 3 #r LAY 353l 70

Hong Kong, Macau and Overseas

&8 - RmRE5

= 3.0%
(13.6%) 95.2% 98.2%
-1.8% (78.3%) (97.0%) Revenue Segment Profit | Segment Profit Margin
(8.1%) HK$M BG#ETT HZA 53 B8R A paN: bt | ES

6,465 549 8.5%
+32.5% +275.5% +5.5 p.p.
105 11 9.9%
-17.3% -31.6% -2.1p.p.
1,9761 11 0.5%
Revenue Segment Profit +50.7% -31.6% -0.7 p.p.

WA S EREF
Retailing B& [ | 16 17 106.5%
-34.1% -32.5% +2.5 p.p.

Wholesaling #t&

O O 6,586 577 8.8%
Licensing @Wss [ [ | +30.9% +208.8% +5.1 p.p.




P REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
#h DXWA Boad R 3 4 ANV 5531 73

42.8%
(37.7%)
Mainland
A it
11.6%
(13.8%) 38.0% Revenue Segment Profit | Segment Profit Margin
2229 (44.0%) HK$M B #ETT WA pak= gl 7 BRI =R
19.2% 66.2% (26.1%) 2,307 133 5.7%
(18.3%) (60.1%) “87% -38.5% 28 pp.
2,048 254 12.4%
-30.6% -37.6% -14 p.p.
2,1041 254 12.1%
Revenue Segment Profit -31.4% -37.6% -12pp.
WA 7B E A
Retailing B B 1,037 760 73.2%
== [o) 0
-15.6% -19.1% -3.2p.p.
Wholesali
olesaling #6% [ N 5,392 1,147 21.3%
-19.6% -26.6% -2.0 p.p.

Licensing &/ %5 [ | [ |




3 DX 73 B0 a AR 2 A LA S5 3l 73

REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS

Hong Kong, Macau and Overseas Mainland
/& R KEIN A3
. 100% -
115% - 100.1% 99.6% 100.8% 104.0% 6o 74.7% 76.4% 73.2%
mn | 663% 67.6% o
(] e =—=a
90% -
Full Year 65% - 50% 1
2F 12.6% 13.3%
40% i 25% 4 78% 99% o, 12 0/
8.0% 4.2% 2% 3.0% 6.8% 8.2% L 8.5% 5.7%
. o 2:4
15% - 5.2% 3.6% -0.6% 1.2% 0208 0% . : : —— -
. —_— : FY2019 FY2020 FY2021 FY2022 FY2023
-10% - FY2019 FY2020 FY2021 FY2022 FY2023
175% 159.2% 100% -
(o)
150% e e 1179 748%
125% 9.1% 75% /0" 68.6% 664% 4% i -
1 . (o] (o) -
®1101.9% 993% 98.8% 10029, 100.3% 101.4% 101. 104.9% 5%
100%
1H&2H ’ 50% -
e 75%
M2 o, 0,
REEME ) ) ) ) Jeq | 68% 88% 100% 98% 121% 12.9:% 12.8? 13.85» 12.5% 11.6%
(o)
| i.s;o/; 95.260/; 72.4:;; 4.6%  _36% 2-35 33% 28%  75% g3 53% 82% 82% 81% LLo% 11.9% 11:.204, 6.6% 519
.07/0 .07 .J/0 _0.4% _10‘2% .J7/0 2.8% _0'6% 4.8% B % ——_ﬁ — —a
O% O% T T T T T T T T T 1
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H FYy(_)'l9 FY%I(_)|19 FY%'zo Fvglgzo Fvygzl FY%EZl FYy(_)'22 FY%l(_)|22 Fvygzs Fv%'st
i FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023 FY2023
[ Licensing &\l M RetailingZ & [ Adjusted Wholesaling Business! £ 8% 2 #t &I/ 551
1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)
17

SRR D BEUEFR = RS ZHEEN + (WIMERWSWA+ D EREI# A KA)



P RETAILING REVENUE ANALYSIS
SEWRADHT

(% of Revenue)
(A SLE %)

100%

75%

50%

25%

0%

FY2019
20190 £

[['Hong Kong &%

Retailing Revenue by Region

ZERA Uhinkl53)

HK$0.60B
6.012387T
(129.7%)

HK$2.31B
2311287
(18.7%)

HK$1.63B
16312871
(16.2%)

HK$4.24B
424123875
(157.9%)

FY2020
2020

[ Macau 8|7

FY2023
2023

FY2021
2021

FY2022
2022 F

| Mainland Ryh* [ Overseas &4

* Self-operated shops and e-commerce business only REEEEE KB FEHSISS

(% of Revenue)
(WA SEE %)

100%
80%
60%
40%

20%
Fixed Price

Jewellery
ENEM 0%

| Gold & Platinum
B2 RAE

=

(% of Revenue)
(WA ASEE %)

100%

80% -

60%

40%

20%

0%

Retailing Revenue by Product
ZEWA UFFmE5)

Hong Kong, Macau and Overseas

&8 Ak

i HK$1.75B
27% 17.5(287T
I o 36% 34% ’ (1 5.9%)
HK$4.71B
| 47.11787T
(146.1%)
FY2019  FY2020  FY2021  FY2022 Y2023
2019117 202011 2001115 202201 % 2023012
Mainland
ki
- Lo HK$0.34B
9 — 348
30% 31% 27% 19% - (lgﬁ%
HK$1.97B
1 19.712& 7T
(1 3.8%)
FY2019  FY2020  FY2021  FY2022 Y2023
2019115 202011 2001115 202211 % 2023012

18



E-COMMERCE
B

Sales by Product

HELmXl

B Gold and Platinum E£ KHE
B Fixed Price Jewellery B &1

*Figures for FY2022 are shown in brackets
ESNR2022MFELF

FY2023 Revenue Growth Target
2023 F A B KB R

+20%

Revenue A :

HKD 1,4588 /5
17.5%

Y-0-Y Changes 1Z#E3Z(E

Contribution to Mainland Retailing Revenue!
SR B EUTAL:

63.2%

(FY2022: 53.7%)

Contribution to Group’s Retailing Revenuel
HERTEUWAL:

16.6%

(FY2022: 18.3%)

Average Selling Price 1912
RMB1,600

16.7%

Y-0-Y Changes /2L

1 Sales of self-operated shops and e-commerce business BE & K& 7 B35 HEAT

2 ASP included value-added tax (VAT) S EN B S B ER

A

Platforms
HEFE

As at 31 Mar 2023: 42 Platforms
F2023%F3H31H:42 M FEs

$

E-commerce Development

BEARE

Strengthen promotion in the we-media field to
create top selling products
IN5e B A TURAIEHE - 1SRN

Cooperate with live-streaming KOLs to increase
brand awareness and boost sales
S5MBERBAANGIE - BR@EBHEBE, BAHE

Further enhance synergy between online and
offline sales channels
H—BRFAELRE NHEREB ZMEMA

19



B RETAILING ANALYSIS

SSSG ElIEHEEK*

TEDM

Y-0-Y Changes &%k

FY2023 FY2022

o o 2023 % 20220 %
202305 202275 Revenue** Quantity ASP Revenue** Quantity ASP
WA P gt A fra gt
%‘gfa" +24% +45% +21% +8% +11% +49% +13% +28%
’ (fﬁog);f{g;‘“”“m +35% +51% +31% +26% +3% +55% +52% +0%
’ %ﬁ;dgigcejewe"ery +2% +34% 1% -8% +8% +38% -8% +45%
g%‘%gﬁg & Macau +34% +42% +32% +15% +15% +48% +14% +30%
’ ngg‘ig'g‘““m +49% +44% +48% +48% +0% +49% +54% _4%
- e e Jenelleny +4% +39% +2% -10% +13% +46% -5% +54%

EME I

m'ﬂ"'a"d 17% +40% -23% -15% 1% +29% +12% +15%
’ %‘g&ggﬂpgi”“m -14% +61% -20% -19% +5% +48% +47% +4%
’ %)};C!Elgﬁlcejewellery -26% 4% -34% -16% -16% “11% “12% +4%

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same “Lukfook” self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and Mainland’ s e-commerce business.
EEHEBKAR—E "NE, BEETULRBAETEZHEGHNHENILR - BREEHFEEREERAIE TS HEED -

** Revenue represented sales of “Lukfook” self-operated shop and such data did not include sales of licensed shops and Mainland ‘s e-commerce business. IWAR 7381 BEEMNHES BARANEALEERBERAMBE FESHENR

***YoY changes and SSSG in Mainland are denominated in RMB. Nith 22 £ L Kk EEHENUARTRITE

****ASP in Mainland included value-added tax (VAT). At #FEN B2 EER



. RETAILING ANALYSIS ON MAINLAND
N ZE 57
Same Store Sales Growth EEf#HEIEK

FY2023 FY2022
20234 2022

Gold & Platinum | Fixed Price Jewellery Overall Licensed Shopsl] Gold & Platinum Fixed Price Jewellery Overall Licensed Shops
EERkiEE EMEmn B2 an hE fE EEREE EfMEm 25 an h& I

Licensed Shops mh& & -5% -20% -9% +28% -6% +16%

Self-operated Shops BE[E

Overall 2% -14% -26% 17% N/A +61% 4% +40% N/A
Tiet -14% 27% 17% 11% +68% 3% +43% +17%
- Tiet! 24% 54% 31% 11% +50% 1% +26% +17%
y lLer -
BB RN 100
el 11% 11% 11% 11% +46% -4% +32% +14%
T SLpetow -19% -23% -20% 6% +32% 31% +22% +15%
e China 7% -28% -13% 6% +78% +5% +48% +24%
E,s%t%ern China N/A N/A N/A -13% N/A N/A N/A +13%
?géﬁ%éi% Eéa%gezm china -18% -35% -22% -8% +76% 2% +46% +18%

g;;fg' China 17% “17% 17% 6% +47% -15% +32% +12%

\{_/ggtgern China N/A N/A N/A -10% N/A N/A N/A +10%

* Same store sales growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include sales of Mainland’ s e-commerce business.
EEHEBKAIR—EANBETULRANETZAECHHENIR - BREEHAEENEFrBSNHER -
SSSG in Mainland are denominated in RMB -
At 2 EEHEUARTRITE -



® QUARTERLY SAME STORE SALES GROWTH
FEREHEEK

FY2019 FY2022 FY2023

2019 < 20220145 202315

1| 02| 03| o4
%;ra" +22% +14% -10% 6%  +118%  +105% +44% 8% 1% +40% -10% +83%
%‘gj 126%  +23% 9% 6%  +143%  +116%  +52% 6% +9% +62% 5% +92%
g_%j é%veight) +21% +30% 7% 4% +123%  +124% +55% 11% +4% +68% 1% +87%
Fg%f'g',’ h[‘ﬁce Jewellery +18% +5% 8% 4% +94% +89% +30% 13% -19% 8% 21% +66%
%‘g%g’ﬁg sluimes +26% +17% -9% 6%  +111%  +109% +41% -17% +2% +50% 8% +124%
fﬁcg +34% +30% 8% 7% +124%  +107%  +45% 17% +15% +79% 1% +145%
Gold (By Weight) +28% +36% 5% 5%  +106%  +115%  +49% -20% +10% +85% £3%  +135%
BHE (BEE)
F%‘f},?g h[fiﬁce Jewellery +19% +4% 8% 4%  +108%  +119% +35% -18% 21% -10% 123% +88%
'\W"‘;‘é”'a”d 2% +4% -14% +2% +124% +62% +33% +5% -28% 4% -35% -6%
%‘g 6% 0% 16% +4%  +197%  +115%  +58% +12% -26% +3% 133% 3%
;%j é%’eight) 3% +4% -18% 1% +201%  +137%  +65% +8% -30% +0% -38% 13%
Fg%jg h[iﬁce Jewellery +10% +18% 5% +3% +29% 5% 17% -14% -34% -23% -38% -15%

*  Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and Mainland’ s e-commerce business.
EEHEBKAB—EANEEEETULLRANETEAECHHEIER - BRMEH A SERMIERAME FBSHHEED -
** SSSG in Mainland are denominated in RMBIRIth Z B/SHEM AR T RITE



P AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE

BRMTEE NEN BB mE9EMN

Average Ticket Size
BRTIGHERE

$ (in terms of
respective currency )
70 (MR M E)

15,000 -
1 16.4%
10,000 - 9,000 9,400
7,800 7,8V’ 118.7%
5,000 -
%oo 5500 10.2%
RN 4,800
4
3,600 000
0
FY2019 FY2020 FY2021 FY2022 FY2023
2019 & 2020 2021 & 2022 & 2023 &%
Hong Kong  e=—Macau Hong Kong & Macau = Mainland China
; A —China UnionPay P E R

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:
FEREMUPEREK - INF  MEINHAARENEEZTEE: 34.7% (FY2022: 40.0%)

7

EBRR] - HERE

* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) RIRNEBEE S (R EFEAMMEB FES I S)

**ASP in Mainland included value-added tax (VAT) Aith#FHEN B2 B ER

Fixed Price Jewellery Average Selling Price
EfMatn~=mEeEmN

Diamond, jadeite, gem stones and pearl products

wh - 352 - FA KK m

$ (in terms of
respective currency ) o
2 (BRI ) e 16,800 16400  11.9%
13,400 13,700
15,000 - — 19.1%
10,000 -
5000 { 6,300 6,800 6,900 7,600 6,700 111.9%
0
FY2019 FY2020 FY2021 FY2022 FY2023
2019 & 20204 & 2021048 2022 & 2023 &
$ (in terms of Overall Fixed Price Jewellery
e e ) ERENEDES
8,000 -
5,300 17.3%
4,000 -
2 400 1 20.8%
2,000 - S
2,300 2.200 2,500 2,100 116.3%
0
FY2019 FY2020 FY2021 FY2022 FY2023
2019 & 2020 & 2021 2022 & 2023 &
Hong Kong e Macau e Mainland China
; T S EAM

23



P WHOLESALING REVENUE ANALYSIS

IEARUWA DT

Wholesaling Revenue by Region
HERWA (UTia%l5)

(% of Revenue)
(WA SLE %)

100% -

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

HK$2.05B
20.51238 7T
(} 30.6%)

HK$0.1B
1.012&7t

FY2019 FY2020
2019Mm & 20200 £

m Hong Kong &7&

1 17.3%)

FY2023
20234

FY2021 FY2022
2021M e 2022

= Mainland Rt

(% of Revenue)
(WA ASEE %)

100% ~

Wholesaling Revenue by Product
HERWA U@l 53)

Hong Kong, Macau and Overseas
& BB

w Fixed Price Jewellery  80% - HK$80.5M

EME /— 80.5B37ETT
0,
60% | (117.8%)

1 Gold & Platinum
gé{%&f)ﬂé( Hiih) 40% - HK$24.1M

2418738 7T
S Gold & (4 58.2%)
“ Blatinum 20% - HK$0.4M
=R RASER 04858
0% (434.2%)
(o] T T . 1
FY2019 FY2020 FY2021 FY2022 FY2023
2019 & 2020 & 20214 & 2022 & 2023 &
(% of Revenue) M
CINED) A

100% A
80% -

.Jleed Price HK$1,866M
ewellery 18.661278 7T
ENE 60% - (4 32.2%)

1 Gold & Platinum 40% -

EEba kS
20% - HK$182M
1.8212&7T
(4 8.3%)
0% T ,
FY2019 FY2020 FY2021 FY2022 FY2023
2019 & 2020 & 2021 & 2022 5 2023 &
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TOTAL OPERATING EXPENSES

Z&-= 18.9% 19.1%
Félé: = JZFEIZ 15.2% 15.4% 15.6%
LHKIM) T
( 7T)
2500 -+
Total % 2,417
Rt %
3.1% 2,118 (% of Revenue)
(A EEE%)
2000 -
m Other Expenses 13.0%
HithFF sz 0.6% 4.4% 1,812 1,868 ( 0)
0.8% 1,694
m Advertising & Marketing °
[TERMWIRT 0.7% 3.5% 3.7% (17.8%)
1500 - 1.2% 4.6%
m Depreciation & Amortisation 4.9% 07% 0.8% (114.3%)
457 IR R 54 2% . 9 8.5%
0.8% 1.1% 1.0% (18.5%)
41% 70
m Depreciation of ROU assets (include 1.5% o 2.3% (113.7%)
rental concession) 1000 - 2.7%
FERNEFRIR (BEASNE) o 3.9% 11% (103%)
= Short-term leases and variable lease o 1.8% 1.2% =P =
AR RTTRENR =7 1.4% 1.6% e
[o)
m Payroll-Variable 500 - 1.2%
-2
4.0% 5.4% 9 5.0% (19.5%)
w Payroll-Fixed 5.7% 4.6% o
#Fl-EE
O A 1 1 1 1
FY2019 FY2020 FY2021 FY2022 FY2023
HK$M 2019 4& 202004 20215 20225 20235
Depreciation of ROU assets AN &~ |H N/A 485 414 336 289
Rent concession related to COVID-19 #E&iE 2 HEME N/A -24 -70 -14
Interest expense related to lease STEARWABFZ N/At 28 17 10
Total rent related expenses S &2 7852 695 482 467 421
Variance compared to prior year SEFERHEALER -11% -31% -3% -10%

1 Note: These expense were related to HKFRS 16, which was adopted in the FY2020. Thus no such expenses in FY2019.0% : L2 F 520200 FAARANEENM SRERAMNFEL6S AR - FIL - FY2019RAUEHKZH -
2 For FY2019, the amount consist of fixed rent of HK$592million and a variable rent of HK$193million. 2019844 95928 KW E B £ K 1935 HohF S Em -
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INVENTORY ANALYSIS

FEIMT

Closing Inventories

HIKRFR
(HK$M)
(B3%87T) FY2022 FY2023
10,000 - 2022045 2023 &
6000 | 8,769 8,853
8,000 -
7,000 - 3,574 41% 3,939 44% Gold & Platinum
=& RAS
6,000 5,164 5,513
5,000 - 1 Fixed Price Jewellery
| o 2,483 45% EME
4,000 2,135 41% 3, 605 ° 3,340
3,000 - 1439 40% o0, 1456 4% 56%
2,000 -
59% 55%
1,000 - 60% 56%
o HK, Macau & Overseas I Mainland I Overall HK, Macau & Overseas I Mainland I Overall
5 R85 At EZ40N a8 RITTRES Aith K

Inventory Turnover Days (by Product)
FEARBEH UFmEls)

FigEsR2 HREFL3
Average Invento Closing Invento

FY2023| Y-o-Y Changes FY2023
20234 BETE 20235

(Turnover Days)
(BEHEE)

Y-o-Y Changes
BETL

Inventory Turnover Days (by Market)?!
FaRREH Uhiaks5)!

Fi9E 5
Average Inventory

HAREFR

Closing Inventory
(Turnover Days)

2k FY2023

202374

Y-o-Y Changes
BELE

Y-o-Y Changes
BERE

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory
xBEBRNEASEEREEET - ANEMEEEEXN PX20%
1Self-operated shops and e-commerce business only RIREEEREFEHH WSS
2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( BB#77 5 + BiRTF 5 ) <2+ 85k A (HIBRBARWISS 2 AR ) *BIN B #
3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period iR F 5 + S5 a4 ( HBRmAE WS 2 a7 ) *BIN B
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P CAPEX
BAF

(HK$M)
(BB #ETT)
1000
934
900
800
Purchase of Premises 700
=gzl
Furniture, fixture and equipment
& leasehold improvements 600 558
Zffh - HKESREREEMIEE
796
W o 500
Offices 392
H 3 400
. Manufacturing Plants
mIr 300 243 480
282
200
162 107
100 .
138 110 9 107
o o oo{ L ol s
FY2019 FY2020 FY2021 FY2022 FY2023
2019 2020 & 20212 2022 & 2023

* Subsequent to the year end date, the Group acquired a hotel at Shenzhen IBC at RMB470 million and a office premise at Wuhan at RMB42 miillion respectively with aggregate consideration of RMB512 million
HEFELEZE - EHMATZ Wl T TRIN—FBEMA2B HTRBEN—R DR E - BEHAARMS.12(27T »
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FINANCIAL IMPACT OF INVESTMENTS AND OPERATING ACTIVITIES IN HKRH & ITS SUBSIDIARIES

BRRRERAENBATINKRERETEN ZMEEN

» Lukfook Group acquired 50% interest of CGS! in June 2014
NEERT2014F6 BB P EEIRI50% N m

» 3D GOLD targets at mid-end customers and operates approx. 294 POS through self-operated and franchising model in Hong Kong and

Mainland as at 31 March 2023
EREHRMMAPIRESE - HE2023F3831H, UBERMNEBEER THEB KA EIRA294NMNEES

Gain /(Loss) Wz=/(5R)

HK$M FY2023 FY2022
BB 20230 20224

50% share of loss of associate

BEEASI50% SRk 24
Reversal of Amount Due From HKRH 7
KON WEB R RIER

Wholesale gross profit 1
#AEF]

Loss on a financial guarantee contract 17
MBBEREAZARETHR

Interest income on working capital loan +2
MEh B & BT BUA

Overall

Ew '31

During the Year under review, the total losses in relation to investments and operating activities in HKRH & its subsidiaries narrowed to HK$22M (2022: loss of HK$31M)
TEBEEAR - TEERREREKENBEATNRAREDENNRSHREER22BHE7T ( 2022F : 31858 7T5H )

1A subsidiary of Hong Kon? Resources Holdings Company Limited (Stock Code:2882), which conducts jewellery retail and franchise businesses under the brand name of “3D-GOLD in Hong Kong and Mainland
BERRERARATRMOAS : 2882)ZMBEAT - WTEERNMAEL '£EE, mENSKESERFTFEEWS

Y-o-Y Changes
RETIE

+1

-7

+17

+9
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P THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
=EFTERE (2023-2025M4)

Sustainable Growth
BaEig

Focus on Operational Efficiency
TETEEBUE

Focus on Branding

TIET R RAS

Focus on Mainland Market Expansion
EETAMMIAERE




P NETWORK EXPANSION AND CAPEX IN FY2024

2024 FBEMNET FTRERH

Focus on Mainland Market Expansion

ZETAMTHIARE
As at 31 Mar 2023:
F2023F3H31H:
Mainland Hong Kong &
At el
3 029 & &8|]
S’hopsE 61
Shops &
FY2024044E:
Mainland Ait:

Mainly focused on adding licensed shops
in fourth- and fifth-tier cities

EHTF - AAWTH S RIEE 5 shops &

Lukfook shops 7518 /& &:
Net addition %310: 300 shops &

New brands #ffah%:
Net addition 2#270: 50 shops &

Total CAPEX Budget Shop renovation
;%P;’; MEAFETE e
A HK$750M HK$100M

Hong Kong &&:
Net addition 431

Overseas ;@5
Net addition /&0

5 Licensed shops @ k&
5 Self - operated shops BE& &

Nansha Plant renovation and
purchase of new equipment
DN AT A ERTIR &

HK$20M HK$30M

Office renovation and
purchase of new equipment

TR OB RARERIRE

E-commerce

BFES

Target to increase Mainland
e-commerce revenue and
profit before tax by 10%

B A A BB B HERA K
BEAIAE10%

Purchase of Premises
TAE 7/
HK$600M
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"LUKFOOK" DISTRIBUTION NETWORK IN MAINLAND

RN A\ B
NE 1 AR NS Total No. of shops FES AL : 2,862 (+216)
Total No. of Licensees fah& & 5 836(+69)
As at 31 Mar 2023 Total No. of Provinces & &% 27(0)
F2023%F3H31H
Total No. of Municipalities EEH 2% 4(0)
Total No. of Cities ¥ 5% 624(+29)

Self-operated Licensed Total Municipalities/
BEE mah& s BE Cities EiEmi/3mh

Tier |I—% 53(-3) 807(+82) 860(+79) 16(0)
Tier Il —% 0(-3) 421(+23) 421(+20) 19(0)
Tier lll =4 8(-3) 461(+36) 469(+33) 61(0)
Tier IV & below
% BT 8(+1) 1,104(+83) 1,112(+84) 532(+29)
Total Z{k 69(-8) 2,793(+224)  2,862(+216) 628(+29)
Self- operated Licensed Provmces Municipalities
k45 nE HiEm
| . ‘ 1l\'l;?lgtlgern China 24(-1) 756(+64) 780(+63) 7(0) 2(0) 199(+12)
[P Northern China 145X Tier | —%&
MEastern China 45X Tier Il =% ieé‘:tg" i 27(-3) 611(+72) 638(+69) 60) 100 171(+6)
M Southern China 1ERX . —
) W Tier Il =% Southern China
Central China £ X ] ‘ EEK 0(0) 810(+36) 810(+36) 4(0) 0(0) 93(+3)
) Tier IV & below WU K&
Western China fEFEX Eastern Chi
fesern China 18(-4) 461(+49) 479(+45) 4(0) 10 133(+8)
Remarks 5 - Western China
"Lukfook” shops only REIE /4@ 4 & 1ERAX i —sdie) i e el 00) 28
The percentages refer to the contribution to the totalgo. of*shrgps in/l:/lainlgvnd B ERFRZEH B NNt 5 S8 2 StE
Figures in brackets refer to the 12-month changes &SR FR12PMF 2 1L Total 69(-8) 2,793(+224) 2,862(+216) 27(0) 4(0) 624(+29)
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THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFERES (2023-2025MF)

Focus on Operational Efficiency
TETEEBUE

Improve productivity
ﬁ‘ﬁi?"?g

v Supply chain management revamp
SRR BEA pEEIE

Maximize staff productivity
RARIFEERSKE
v Cultivate continuous improvement (Cl) culture

A o sl 2 (1 v Full ﬁutomation
v Nurture innovation culture égﬁ]ﬂ:
B I * Big data management
2 =
v" Data analysis power

IR



. THREE-YEAR KEY STRATEGIES (FY2023-FY2025)

—FFZREE (2023-2025M 1F)

Focus on Branding

TIET mAEHE RS

Establish and strengthen
brand image and positioning
AVISEUIRY = Y Sy

Offer right products to

market
RHERHIAEKRN~m

Product quality assurance
B2 RIE

k AT,

Enhance support
to licensees
e X RS 1R

Service quality
optimization

FERZEE

Enhance the Group's contribution
to environmental protection
RITE BN IR RIFRI DT

\
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LUKFOGH EWEL

BT

e N T

|#|

AOREHET oRES

Integrated strategies to attract
target customers and to foster
high customer loyalty

EERIRES
LA S | BArEE ST a /K aIE =

37
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DISTINCT SHOPPING EXPERIENCE
ZesY Ay LN

New Shop Image FIE 2

Introduced various new shop images to attract customers of different segments
SIAZ TSR UK S| AR THIARIME

\ Sk S ]

-

=
LUKFOOK JEWELLERY
B GRLUKFOQIGIENELLERY. (g
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. DISTINCT SHOPPING EXPERIENCE
ZesY Ay LN

Exhibitions and Roadshows B % & RINE

Participated in well known exhibitions & organised nearly 1,000 pop-up stores and roadshows with different themes in a year in
different cities to further exploit local consumption
Z5EBREKBFEARWMETEIL 00N AR ERMRNIE KK E - H—FHRIAMBETRE

o

Exhibitions B

Pop-up Stores and Roadshows RiNE K&
“J 'VF = > ~
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B ANNIVERSARY AND 3000 SHOPS CELEBRATION
A K +30002R K 82

Launched a series of promotions to celebrate anniversary and the milestone of reaching 3,000 shops worldwide. To celebrate
the Group’s milestone of approaching 3,000 shops, we rolled out the “Share Love and Fun Anniversary Promotion”
campaign covering a series of online and offline activities, which achieved exposure to a total of more than 690 million viewers.
NRGEREL#H3,000K - #E "FUNZEE BEX, &6 - ME—RINE L5 NED) - RIBEREE.91C

Lucky Draw &
Gold Giveaway Campaign
SRERIRS

Editorial Coverage Go-Gold Tram

on Xinhua Net
ENENETIRS

m e

N EE3000 KK IFE MK » 1R
THRIZ ?

FER 2022-09-0213:129 AEFILR

kv
\ FIX

EEPIEHEES 2020481 0 15 F I 19559,
AU TR RS RS RS,

2022FHERE—RBHREBB=1T—F

From now on until 23:5%hrs on 15 October 2022, 4

chgihle egister for togeta ;
wanderdul prize.
R RES202 2 0525 E
MBS Facebook BN,
Results wall be ed at Lukfook I
Facebook page on 25 October 2022,

FRAE -~ BIFIEE3000KE « EILLEE

KB  AEREHATEMERLRE Featured Campaign on 4
ER (HORA  ILERE)  BUAREE Hottest Platforms

HORRFE - ARFEESTERFEIEN

FILTF1991FEMREERH - B— R R
ELTD  CESBURFAA T EEK
FWEE > TILRW - HE - TR - USSR
WG BT ESRRED  RAER - =
TR ERAMNRFNREFHE - NER
HBEIZMEMWRS > RETH KBS
ENERNEE -
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INTERACTIVE MARKETING CAMPAIGN
Bt

Rolled out interactive marketing strategy to increase market exposure of “LOVE is Beauty” collection
L EMNEHERE - LUENIERERIEDIDECER

#HABHEEHANMES # RETEIFIL #5H
E AREHEERE
RIANEEBTHRFECERE

Celebrity Kelly Yu featured Number of views of the posts Media exposure of official IP collaboration

“LOVE is Beauty” collection by 14 KOLs reached 9 million Red Tree was over 25 million with the Red

HRE T X B REM M 14AIKOLAYHE 532 B/ INEZIPENSIE
RIBEEX9005 RBENEBE25007

J Featured Campaign on 2 Other Hottest Platforms .
BIATARSITIEN @D ©

Held Christmas promotion event
at the headquarter of the Red
TNABREREATEMEE &
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. INTERACTIVE MARKETING CAMPAIGN
Bt

Launched a series of promotions to celebrate Chinese New Year
NRMETI L —IESBHE a0

1n171§ iL,t

LA ﬂ
B BN @8 K ER Number of views of CNY Trending Topic on Weibo reached 100 million
SRAR, SOHER—X . . N . N _
T 02TERRESERGEEMOR 6 MEMBERIEERRRERLIR
6 XPEB A% m# 938606 ]
| o WIRTERA (i34

LFEREBERNBRRERT 616055
8  ERMIEE! 533440 ]

9 RBRFANBREFRRENS s03224 ]

Number of views of live stream collaboration with constellation

9, . . . .
expert — Tao Baibai reached 6 million

BERZEANMABSIFZEERESMEREZEL00

Virtual God of Wealth
JE A 4



CUSTOMER RELATIONSHIP
BER%

YO 5 5 000,000 5 609 A 15

N\ ! 0O O
Total number of members as of 31 Mar 2023 Member Contribution to Group’s Retail Sales in FY2023 Member Spending in FY2023
T2023F3R31HZ=ARH 2023MFE=RAERANBEHEDN 2023 F = GUBBRER

Upgraded CRM to SCRM to form the foundation of we-media and to track customers’ spending patterns
SCRM through different channels, in order to integrate marketing strategies with consumer behaviour

CRM W&k EF2R - DL SCRMIER BIRIAEN - ZREBERAF1TTHN  BaEE5% Mo - fEHSHE

AHEE

iﬁﬁi :
O
LJ @ @ @l @,\ gl Integrated online and offline marketing
o’ —" | glimasen strategies to attract new customers, Held nearly
y e stimulate customer traffic and sales | s&Es0nR
= volume i 10,000

FEo#
As¥] R HERED

RS

2 L2 NEXOIE - SRR ~ S5

IEFT R - e = VIP workshops in a year

= HVIPIIELS

w RRIBE IBKEEHDBE 4

o ki

41



F JOINT PROMOTION WITH REPUTABLE PARTNERS
BEHEE

Co-organised promotion activities with various reputable partners to expand brand exposure to target customers

SMZmEEFEl - MUY KRmBEEmER ZENEBEER
Famous Brands FZEIR

Standard

Designed and created 18K yellow gold

with diamond medals

for the winners of the

25th of Standard Chartered Hong Kong Marathon
N TE25EBHEEZHIN 4

I HIF32 18K |EE AR hE
TEMBSHMME

Designed and created the
Tiananmen Landmark medals
for the finishers of the 40th of
Beike Beijing Marathon

A " EA0EIERBHUA |

_— - U B ER B TR 2
Created the KPL championship rings for Championship rings of FEIMBRENTME
12 consecutive seasons KPL Summer 2022
EE1I2S A TESRINEEE 2022FKPLEERIZBIR W BXFF

TEEEZM EFLARBRBEME




OPEN FORUM

AFFIFIE
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FUBIRE

LUKFOOK JEWELLERY

CORE
COMPETENCES

ZILRFINHE
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CORE COMPETENCES
BORE N

Vertical Integration

Pa
EEES Competent Licensing
Model

AUHmAEE T

Core
Competences
NS Y-

Excellent Service
BHARS

Extensive Distribution
Network
[, R 73 FE I 2

Quality Assurance
FRERIE

Appealing Product Design
BIR5| AR mir it

Reputable Brand
olfE#imhR
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VERTICAL INTEGRATION

EEES

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness and supply reliability to

enhance competitiveness

EFERGADRECELYE - BANEm - MIaRNENDRENOIEE - LUEERRS N

Distribution %3 £
Self-operated Shops & E-Commerce Platforms
g%g&%%ﬁ%%ﬁ%\ /IélA ................................ Y Retalllng revenue EEELIQA

Licensed Shops & Corporate Clients
DDEIHEEEJ/EM%F ....................................... ° Who|esa|ing revenue it & U A

QC/Labeling RERERE /HE e « Royalty income* EFJUTA

Design & Production i&it K&~

Sourcing and Designing XM 5igit
From quality suppliers or raw material BB R B0 /R 71}

* Royalty income from licensees on their purchases of all products from Lukfook (wholesaling) and authorized supplier

TR m BB [E738 (A K IR N2 AT an A UUER
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F  COMPETENT LICENSING MODEL

BRUHamARET

Licensing Model f &3

Licensing Income

am AR U

Joining Fee

IEEE- 22

Advantages L=

® Ride on local knowledge
=St mimAF]

® Rapid market expansion
AR Ehip

® Diversification of investment risk
7R 5 X

® Enhancement of brand recognition
RS mEMAE

Revenue from
Licensing Model

Wholesaling Revenue mhBESTREL
#ERUZA PN

Payment terms &A= :
21

Cash On Delivery X5

Requirements &%

® Initial investment: Min. RMB 4M
PR E - &P AKM400/57T

® Background check and site inspection
BREBERINDHE

® Contract renewal period: 1 year
SRR 15
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. COMPETENT LICENSING MODEL
B mEET

Stringent control system applied on both self-operated and licensed shops
HEEMmBERXAA—NRERS

% Operational Control @ Brand Image Control
i@ BT %ﬁM%%%%
»

®  Whistleblowing System and Reward Scheme Authorised renovation contractors to ensure standardised shop image

IS8 RS R E it BEXEREBUY—BHTZR
® Sales and Inventory System Access ®  Prior approval on all advertising & promotion to deliver consistent
HERFERZGEA brand image
® DVR System BT EMERL - LU @B R
S E ® Standardised operational materials (e.g.: uniform, packaging) in all
® Operational Compliance Audit Team shops to uphold brand image
EnaditEsa/ A S—=ZEBIN: B, 8K BT —BmiErg

Distribution Network Control
EEMNRAEE

Ao
®  Prior approval on retail locations
PRFRBERME

Pricing Control
MR E
¥ Standardised retail price through centralised labeling process

B PREHE—Fming - DU —FRZIEN
®  Centralised control on discount policy
oh R HIELER

Service Quality Control
RSRESE

®  Mystery Shopper System on service quality control
WWIME R TRSBREE

Product Quality Control

e O 0O EE ks s

DignAAblim B

® 100% diamond products in Mainland market supplied by the Group

Mt 78 A ™ m100%H /@ Ht R ¥ Centralised Staff Training
®»  Authorized suppliers on other products S—RTF)
Hth ™= mn ER 5 7E N 75 A7 ¥ Regional training centre
» All gem-set jewellery products were accredited with NGTC /GTC g F PO
certificates ¥ E-Learning programmes
FrERE B IM9MAEK/EIEH W % >iRE
® Sightholder of De Beers - steady quality diamond supply ¥ On-site training
De Beers5 AL &E& — IRE LB th A Z AL S8yl
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BARZEMLE

Self-operated Shops
E*E*Ep

“Lukfook ” Shops
TAfE.L IS

Licensed Shops
 hE 5

Self-operated Shops
EEEP
Sub-brands/
Product Lines in
Mainland
At &l R R/
ik
Licensed Shops
mhE s

EXTENSIVE RETAIL NETWORK

Countries and Regions

E R R X

Mainland A
Hong Kong &%&
Macau &[]
Canada lIZX
The United States =&
Australia B
Malaysia Sk FE L
Singapore # N3
Sub-total /\&t
Mainland At
The Philippines JE2E
Cambodia SR %
Laos &#i
Thailand Z=E
Sub-total /&t
Total Eit
“Goldstyle”
“Dear Q"
“3DGOLD" '£ZF5
“Lukfook Joaillerie” " /N#&EIEmAEB 4
"Heirloom Fortune” " &HER .
“Goldstyle”
"Lukfook Joaillerie” " /& IE /B 4
"Heirloom Fortune” " #&#HER .
“Love LUKFOOK JEWELLERY"
Worldwide Total ¥k & it

As at 19 Jun 2023
F2023%F6H19H

68
48
16
2
4
2
2
0

142
2,840

2,847
2,989

12
67
19
82

3,175

2.1%
1.5%
0.5%
0.1%
0.1%
0.1%
0.1%
0.0%
4.5%
89.4%
0.1%
0.1%
0.0%
0.0%
89.6%
94.1% 2,938
0.0%
0.0%
0.0%
0.1%
0.4%
2.1%
0.6%
2.6%
0.1%
100.0% 3,105

As at 31 Mar 2023 § As at 31 Mar 2022
T2023%F3831H | FT2022%3H31H

77
44
15

2
3
1
2
1

145
2,569

2,574
2,719

o O O B~ wu

79

2,809

Changes
B

-8
+1
+1
+0
+0
+1

+12

+10
+66
+0
+296

As at 31 Mar 2019

F201943H31H

141
49
11

B W Rk~ N

212
1,614

1,616
1,828

o O O O o o u o

1,833

+1,179
+1
+2
+1
+0
+1,183
+1,110
+1
+0

+1
+12
+72
+12
+69
+0
+1,272
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P REPUTABLE BRAND
ol {5 % an &

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury market. As a Hong Kong brand with over
30 years of history, the Group puts substantial effort in building a welcoming and warm-hearted brand image to penetrate into the middle-class market

NEREUARRXEZZmITHIANEN - —EAMFRELRKRE@ARS - FA—FRB30FEMNENEFEME - EHARNBURYENN@ELERLIZER =7 -

Korg Awarcs For Industrios Awards Prsertaten

EREEEMI2AFERE
E FREERERARANTEAT, "Rﬁfsz‘(’f) 2
B ﬁﬁEnnum.ﬂ:#xﬁ .

INER CUM INAUGURAL CEREMO Ll
NUI

Pulled off win again at the "Hong Kong Awards for
Industries: Customer Service", being the most awarded

) ) ' Named the “Hong Kong Star Brand Award - Enterprise”
Received the D'amond Award at for the tenth consecutive year, and become
jewellery brand of all time the Hong Kong Genuine Brand Company Awards 2022 the first enterprise to receive "10th Anniversary Award"
Bk TEETHYE - MERSYE ik TEEBERmBEWARK 2022 5 Z THAARE,
ANERREZHIRE MR

ESTFRR " BEERME—EWR | KR
BERMESRE " TREAK, £

ERVICE AWARDS

(
‘ S REREEY

Honoured with the Bronze Award

Honoured again with "Outstanding Jewellery Retail Achieved a remarkable 16-year winning streak in "Hong
in “Outstanding QTS Merchant Award” Service Award" in "01 Gold Medal Awards" Kong Service Awards"
FEREAEBRERKERMA TREARBFE X BEZRE "01EFHAE, ¥ "THRERESZERBFAE )

ELZ16FRIRK (RBT) AR "EERSAK - WlER
Brl (KEFEE1T) 4
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\

. APPEALING PRODUCT DESIGN

BIR5| 7R miR it

® Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TR - B REBRBTWIRF IR ITERA
™ Have attained over 210 awards

RGBT 210K In

777

Y
“Freedom and Bondage” “Enjoy”
TEHS®RS S ACE N

\
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P QUALITY ASSURANCE
FRERIE

Authentication Service

B8 IE AR 55

Quality Assurance Schemes

FRERIERT S

W
N A

JGAHK
EEHANDREE

!lEﬁll

2023

JF#E'B

China Gems Laboratory Limited RIEIRELEEFOLAR AT

The only laboratory in Hong Kong that meets the requirements of accreditation in jadeite jade testing, diamond
authentication and grading, and gold fineness testing. Besides, it is the first laboratory in Hong Kong to obtain
Chinese national standards GB/T9288 accreditation in gold testing

FEBE—EANTEREABRNL - LB RRESHERNHORELEEP D - POLOBESHEEBEEHMAINEZEZPEERIR
#GB/T9288 &AM 3 AIAIE Z IR E L E F 0

Victoria Gemology Institute Limited # 2RIl =R ¥

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National Accreditation Board (ANAB) and the
accreditation of the International Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby, sapphire and emerald testing
EBYEEEZRIATIZ52 ANSI-ASQ National Accreditation Board (ANAB) B9ISO/IEC 17025 #Z K ERSEREIATT&
fE4H4RInternational Laboratory Accreditation Cooperation (ILAC) R9IAT] - Ol K EFRIACJEE AITERIRS - 3522 - 41
Fh - BEARESEENRS

De Beers Group Institute of Diamond (IOD) &Etb/REFE R LA P
The Group cooperates with IOD to provide a report for Hearts & Arrows diamond sold at our shops
ERASERIERSSAFREE - AHEN) UL \Fith AR HtiRE

The Kimberley Process Certification Scheme & {8 %|i# 12 E FrilE 5§l E (KPCS)
All our suppliers are required to fulfill the KPCS which ensures the rough diamonds supplied are not “conflict
diamonds”

SHFEHREBIERETEKPCSHEX URRXWRIthAFRFAIF " HPREA |

National Gemstone Testing Center (NGTC)ERIFxEE AR E W EQK PO
The Group collaborated with the NGTC and became one of the first jewellery brands to launch e-certificate, making

joint efforts to provide quality assurance for consumers
EHSERKRETAREUERRPOEFSF - RABHHELBSFIEBNRERE - HENHRERHRERIL

GIA Cultured Pearl Classification Report GIAEEE Ik RIRS
The Group became the first jewellery retailer in Hong Kong to launch the GIA Cultured Pearl Classification Report
EHMANEEBERELGIARER RO ARERBHNRKETZER

Guangdong Provincial Administration for Market Regulation " HREMIAKEEEF

Guangzhou Victoria Gemological Institute Limited, a subsidiary of the Group, has obtained the “China Metrology
Accreditation” issued by the Guangdong Provincial Administration for Market Regulation

EHE N MNESFUKECNBERATEE "[REamZREEES, MKW (R NNNEREFIAEILS)
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I, EXCELLENT SERVICE
SRS

& pf.,, / i/ 7, ; \ d )& 7 ;’ f' (
| / ‘Y - = : /; J.-fg- iy

“Delivering the Beauty of Love with Six Heartfelt Services”

Customer Service Programme 1/ i
FARMMERE BABRE  RERSIT ) i /
Hong Kong Retail Management Association Research Management Ltd.
BETEETENR
"Quiality Service Benchmarking Assessment": “Mystery Shopper Programme” :
Received an average performance score of over 94% Received an overall average score of over 95% by Hong Kong branches
during the period in 2022 during the period in January-March 2023
HEZETENS TMERRSHENE, FemmEtL, -
2022FFH9FRIN 73 3894% L £ T2023F123RHE - EBDTRIERSFITNIR5% £

: s s
= TRAINER % x X
-_— ﬁ N oW KON AWALSS ", x ¥
= EREBELR EHNE - = N SEN T a— ; K
QISA . . - = 4 oK
*ﬁ-ﬂ‘" Hong Kong Top Service Brand Ten Year AR N %Hoﬂg Kong Service Awards (D B mAR . . \ 7
WA Achievement Award PRODUCTIVITY AND !’ QUALITY TOURISM SERVICES HKACE AWARD *
QUALITY AWARD RS FIKACE Members ‘A
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SUSTAINABILITY
BlES2-dx:

Luk Fook Haldings
{International) Limited

wETSAW
FHKIZT .,

[

7

- LUKFOOK GRDUP

L NiESE

. LUKFOOK GROUP.

Awarded "Hong Kong Awards for Environmental Excellence" for five consecutive years
EERFRE " EBNIESMAR

Awarded again in the "Industry Cares Recognition Scheme" with "Caring Certificate"
BRI T TWEEL , "tz TBORK S KR

Awarded 7 accolades at the CBLJ "In-house Counsel Awards 2021-22"
B35 "2021-22%FE (BE) BUWESIARE | IR

Named as a "Happy Company" for 10 consecutive years
BELAER T O, KR

Made the honour roll as "Caring Company" for 14 successive years
ELZIAFIRIATTA "TEARERN . B

Honoured again as "Hong Kong-Guangdong Cleaner Production Partners (Manufacturing)" in

recognition of our efforts in energy saving and waste reduction
BERK ' EEBEEFKEGHE) » B|IF

Received recognition again in "BOCHK Corporate Environmental Leadership Awards" under

"services" and "manufacturing” sectors
T TRREBEWHRNCAK , BRRE "IRIW . & "HESW 0 SRR

Scooped 3 citations again in MPFA's "Good MPF Employer Award"
BERKRE/MA " TREFEE . BRI =TUAR

st by e og e

. AERE

GQualifications
mewark

lomsmBOCHK
ﬁiﬂﬁﬁﬁk;;ﬂﬂ

RN ]

e % BBOCHK
ERAAMEAIE2021

2021-22
‘ﬁﬁ e E
/’mux MPF Employer Award
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ABOUT LUKFOOK
RT\1&

A leading jewellery retailer in Mainland and Hong Kong
Nith R BEEBTERFEEF I —

Main Business = E\'S

The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a variety of gold and platinum

jewellery and gem-set jewellery products

EHEENSESZTELZHEEMAIAKREE M mZEM 121 - AR - BIRENK

Milestone B2

A

S

VAN
1991 F &8 e F1997 1 & B
RBEEEE e o BRZFAERL
FigEEBEE = I B ST SRZFERLT
Opened the first Opened its first Listed on the Main
self-operated shop licensed shop and self- Board of Hong Kong
in Hong Kong operated shop in Stock Exchange in
in 1991 Mainland in 1994 and 1997

2004, respectively

T2014%6H
ST U

P EERI50%MNE=

Acquired 50%
interest in CGS?! in
June 2014

F2015%3H8
B 9De Beers

BB ERD

Qualified as
a Sightholder
of De Beers
in March 2015

I A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand name of

and Macau
EERFRERABRATIMWRNNS : 2882)2MBAE - MTWIH - FEELR I "£2E ) MENSKESTERFTF

e
73

e

' '3D-GOLD' ' in Mainland, Hong Kong
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., FINANCIAL PERFORMANCE SINCE IPO

B _EmZME M35 E

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
199745, NEERETEERZMER LT

Revenue WA Average Dividend Payout Ratio
8% CAGR FESIEKR FEIREEEER 49%

Profit for the Year FE Nz F Average Return on Equity
11% CAGR FE SIEKXR EIRANREHRE 17%

Market Capitalisation reached HK$13.8billion (as at 20 June 2023)
1B 1381 BT (#F202346/520H)

30 times since IPO

AFERHERN30E

Net Asset reached HK$12.0billion
AR FIR1201478 7T

55 times since IPO
NHBIETHEMS5E
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P AVERAGE GOLD PRICE CHANGES & GP% OF GOLD
FHEENERIEREEERNR

Gross Margin

Gross margin of gold sales
is not highly correlated to the gold price fluctuation
BEFRmZENRESEBENRTHEREAKR

ﬁof @pld Sales
BEREERE US$1,822 US$1,818 US$1,805
40% (124.7%) (10.2%) (10.7%) -
US$1328 US$1,462 o — |
' US$1,248 US$1,257 US$1,285 US$1,263 (1158%) _,—" |
30%  (L197%) (1 6.0%) L£$713102)1 (19.2%) (12.2%) (11.7%) = ]
20% :
Full Year ’ 21.0% (Tzol.éa% ) ]
2 (15.7p.p) 8p.p. 17.4% 17.2% |
10% F 119% 13.0% 136% mlf‘é;f" 0) ulg'(zj;;/o 0) ( Tlg.'é%:fp) (144pp.) (102pp) |
(11.6p.p) (11.1p.p) (10.6p.p) o o ]
0% T T T T T T T T T
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
Gross Margin
och/;lEd Salgé
EEHEEEFER
HEHEEN US$1,809 US$1,836 ys¢1,802 US$1,835 ys$1,802 US$1,808
40% (1 30.0%) (T 19.8%) (1 04%) | (10.1%) | (10.0%) | (1 1.4%)1
. US$1,532  _ vom o e e . — e =
2% Tussza US$1,282 US$1,287 US$1,297 $ US$1,302 $ Us$1391 (1 2LO%) - -
159% , , , US$1,268 302/ ys$1,260 US$1,266 (1 10.5%) . 1
30% LT (350 (163%) | USEL209 Us1 159 uss1 143 (1119%) USSL2LS (5500 (165%) (Togwm) (1070 . =+ _
IH82H 0 | — = — —. — 127 e s P2 T -
¥ C—— . —_ |
REEIE  20% - 1
15% | |
10% | |
5% | |
0% T T T T T T T T T T T T T T T T T T T
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2014 FY2014 FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 FY2023  FY2023

. = Average Gold Price for the period —-US$/Oz
HRNFEHEENEET/ZL)

] PRESHEENE
*Y-0-Y Changes are shown in brackets &SR AEFEB R 2E(E

Gross Margin of Gold Sales for the Period

US$ =%
2,000
1,800
1,600
1,400
1,200
1,000
800
600
400
200

US$=x
2,000
1,800
1,600
1,400
1,200
1,000
800
600
400
200
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P 1H&2H FY2018-2023 OPERATING PERFORMANCE
2018-2023 E¥ &k MW F EizRH

(HK$M) (B8 7T)

20,000

18,000

16,000

14,000

12,000

10,000

8,000

6,000

4,000

2,000

33.2%
29.9% 29.1%
27'1% = 27.6% 26.8% 28'2% 26 1% 27.7%
23.7%// -
15.5%
1279 ? 14.0% 14.0% 14.7%
o e 11.6% 11.8%
10”’/\10-5% 10.1% % \
0, \
- ~———— 13.2% 117% 19.0% 11.8%
10.4% . 9.8%
8.5% 7.9% 759 8.8% :
7,859 8,001
6,305 6,147 6,405
5,517 5,591 5,573
4,929
3,344
838 015 660 47 496 287 857 780 863 818 758
670 834 371 293 726 654 658 627
1H FY2019 2H FY2019 1H FY2020 2H FY2020 1H FY2021 2H FY2021 1H FY2022 2H FY2022 1H FY2023 2H FY2023
2019 ¥ & 2019 N ¥ 2020 E¥ M E 2020 N & 2021 E¥ MW E 2021 F¥ME 2022 ¥ 2022 N ¥ E 2023 ¥ 2023 N E

== Revenue WA

== Qverall Gross Margin ZZ{AEF|=R

Operating Profit £& &%
~Qperating Margin £ &%

Profit for the Period EAR A
~Net Margin &=

30%

20%

10%

0%

-10%

-20%

-30%
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P REVENUE AND PROFIT ANALYSIS
WA B 73 A

Revenue and Segment Profit by Market
®&inkl 53 R K 53 BBiE R

1H FY2023
2023 E¥MEF
52.0%
(44.1%)

30.3%
(14.4%)

69.7%

Revenue  Segment Profit (85.6%)
WA D EREEA

Hong Kong SAR, Macau SAR & Overseas

FEFITHRK RIENTHRXREI .

Mainland

PEIRH H

1H FY2023
2023 £

Revenue Segment Profit
WA 28R T

HK$M B #ETT

2,898 259
+17.4% +116.0%
2,675 597
-14.4% -16.6%
5,573 856
-0.3% +2.5%

Remarks: Comparative figures for FY2022 are shown in brackets J* : #&SW732022WF 2 LERE F

2H FY2023
2023 MEMEF
57.6%
(41.7%)

36.6%
48.0% (7.3%)

(55.9%)

63.4%
(92.7%)

2H FY2023

2023 FHME
Segment Profit Margin Revenue Segment Profit
S EREFI= WA A EREF
9.0% 3,688 318
+4.1 p.p. +43.8% +376.1%
22.3% 2,717 550
-0.6 p.p. -24.2% -351%
15.4% 6,405 868
+0.5 p.p. +4.2% -5.2%

42.4%
(58.3%)

Segment Profit Margin
S EREFI=

8.6%
+6.0 p.p.

20.2%
-3.5 p.p.

13.5%
-1.4 p.p.
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. REVENUE AND PROFIT ANALYSIS
WA Bas R 73 #r

Revenue and Segment Profit by Business
2 5% 53 B K 53 803 Rl

1H FY2023 2H FY2023
2023 F¥ME 2023 FEME
9.7% 8.0%
(10.2% ) (11.1%)
45.7% \ 44.4%
(49.2%) (60.5%)
32.7% 46.4% )
5 21.6% (24.9%) 15.5% 9.2%  (168%) e
Revenue Segment Profit ég'géz) (25.9%) (25.3%) (22.7%) %o
WA HERRF 2/.270) =

Retailing B& ]
Wholesaling #t% [
Licensing @k2Wiss [l

HK$M B 5 #E T

Revenue
WA

1H FY2023
2023 L35

Segment Profit
paN=pigil

Remarks: Comparative figures for FY2022 are shown in brackets * : 5 R7820224F 2 LERE F
1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue

ZERERIRAWA = WIMERWSZWA + 2 EREHEAUA

Segment Profit Margin
D ERE A E

2H FY2023
2023 F M4

Segment Profit
DEB AR

Revenue
A

Segment Profit Margin

5 EPR A

3,872 280 7.2% 4,900 402 8.2%
+10.6% +34.6% +1.3 p.p. +25.4% +161.2% +4.3 p.p.
1,158 185 16.0% 995 80 8.0%
-23.9% -14.4% +1.8 p.p. -36.1% -61.5% -53 p.p.
2,015¢ 185 9.2% 2,066 80 3.9%
-8.9% -14.4% 0.6 p.p. -4.7% -61.5% -57p.p.
543 391 72.1% 510 386 75.4%
-4.6% -4.8% -0.2 p.p. -254% -30.4% -5.5 p.p.
5,573 856 15.4% 6,405 868 13.5%
-0.3% +2.5% +0.5 p.p. +4.2% -5.2% -1.4 p.p.
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. REVENUE AND PROFIT ANALYSIS
WA Bom R 2

Sales! and Gross Profit? by Product
R mil o rtHEL R ER?

1H FY2023
2023 EX¥ME

62.2%
(51.0%)

45.5%
(43.8%)

37.8%
(49.0%)

—

54.5%

Sales Gross Profit (56.2%)
HE EF

Gold & Platinum3 .

= AHEE3

Fixed Price Jewellery

EME .

1H FY2023
2023 £

3,127 477 15.3%
+22.0% +1.6% -3.0 p.p.
1,903 572 30.0%
-22.6% -5.1% +5.5 p.p.
5,030 1,049 20.9%
+0.2% -2.1% -0.5p.p

Remarks: Comparative figures for FY2022 are shown in brackets * : #&-S5MR82022WF 2 LERE F
1Sales = Revenue - Licensing Income fH&E=WA - @RS A
2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income E&=45FEH — @ SUAEF

2H FY2023
2023 F¥EME

63.8%
(54.3%)

52.5%
(43.8%)

47.5%

36.2%
(45.7%)

(56.2%) T

2H FY2023
2023 FHM4E

Sales! Gross Profit2 Gross Margin Sales! Gross Profit2 Gross Margin
HK$M B ETT tHEL ER2 ESHES tHEEL EF2 ERES

19.1%
-1.9 p.p.

3,760 720
+26.8% +40.7%
2,135 652
-14.5% -0.6%
5,895 1,372
+7.9% +17.5%

30.5%
+4.2 p.p.

23.3%
+19 p.p

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price & KAt 2EREEMMZANERESHENESRASTm (BFEEN )
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#h DXWA Boad Rl 3 A AN S5 %l 73

. REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

Hong Kong, Macau and Overseas

&8 BB

1H FY2023
2023 E¥ME

2.6% 81.3%
(19.5%) (64.8%) 97.82/0
0.2% (97.1%)
et 16.1% —
Revenue Segment Profit (0.9%) (15.7%)

WA SELER \
Retailing B& ]
Wholesaling #t% [

Licensing @izWiss [l

I

2.0%
(2.0%)

1H FY2023

2023 E¥M44F
Revenue Segment Profit
UZA pan:iyagil

HK$M B35 ¢
2,833 211
+18.2% +171.0%
59 42
+22.5% +122.3%
8671 42
+29.7% +122.3%
6 6
-73.8% -71.8%
2,898 259
+17.4% +116.0%

Remarks: Comparative figures for FY2022 are shown in brackets 7+ : #&-5R92022WF Z LtERE F

Segment Profit Margin Revenue Segment Profit 7 &84
D ER A= WA WP
| Mixés

2H FY2023
2023 MEME

98.5%
(96.9%)
0.3%
(0.0%)
4
1.2%
(3.1%)

2H FY2023
2023 FHM4E

7.5% 3,632 338 106.6%
+4.2 p.p. +46.2% +394.6% 102.6%2
70.7% 46 -31 -9.9%
+31.8 pp. -41.8% -767.7% -5.4%2
4.8% 1,109 -31 -9.9%

+2.0 p.p. +72.7% -767.7% -5.4%?2
109.1% 10 11 33%
+7.9 p.p. +747.5% +458.3% 2.8%2
9.0% 3,688 318 100%
+4.1 p.p. +43.8% +376.1% 100%2

L Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue ZEZEFHHEAUA = SWIMER W SUIA + 5 SRiEHEZUZA

2 This represents the mix of 2H FY2022 X% R2022 N M ERHES

Segment Profit Margin

SRR

9.3%
+6.5 p.p.

-68.7%
-64.1 p.p.
-2.8%

-2.2 p.p.

104.9%
-54.3 p.p.

8.6%
+6.0 p.p.
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

3t DX WA Boad R 3 #r LAY 353l 70

Mainland
A ih
1H FY2023
2023 L £ &
38.8% 46.7%
(35.3%) (39.7%)
\ 11.5% ==
(18.1%)
41.1%
24.1% (47.2%)
64.4%  (377%) AR
(54.2%) <

Revenue Segment Profit

WA 2 ERER
Retailing S [ | 20.1%
Wholesaling #t% [ (17.5%)

Licensing @k2Wvss [l

1H FY2023
2023 L5

Revenue
A
1,039

-5.9%

1,099
-25.4%

1,148
-25.6%

HK$M BR#ETT

537
-1.6%

2,675
-14.4%

Remarks: Comparative figures for FY2022 are shown in brackets J* : #&SW792022WF 2 LERE F

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties+ Inter-Segment Wholesaling Revenue Z1EZERIHEA A = WIMERWSWBA + 2 EBEHER A

Segment Profit
D EREER

69
-47.3%

143
-27.4%

143
-27.4%

385
-0.8%

597
-16.6%

18.4%
(19.1%)

Segment Profit Margin Revenue
D ER AR UZA
6.6% 1,268

-5.2 p.p. -10.9%
13.1% 948

-0.3 p.p. -35.8%
12.5% 9571

-0.3 p.p. -37.3%
71.7% 501
+0.7 p.p. -26.7%
223 % 2717
-0.6 p.p. -24.2%

(65.0%)

2H FY2023
2023 MM E

11.7%
(10.1%)

20.2%

68.1% (24.9%)

2H FY2023
2023 F M

Segment Profit
panziyaal

64
-25.1%

111
-47.2%

111
-47.2%

375
-32.0%

550
-35.1%

34.9%
(41.2%)

—_—

Segment Profit Margin
pariyuliEs

5.1%
-0.9 p.p.
11.7%
-2.6 p.p.
11.6%
-2.2 p.p.
74.8%
-5.9 p.p.
202 %
-3.5 p.p.



TOTAL OPERATING EXPENSES 237%

20.9%
R s
SBREEHZ 15.1% 15.4% 17.2% 16.3% 15.4% 15.5% 15.1% 16.0%
(HK$M)
(BH#ET)
Total % 1,233
S 1200 1184
m Other Expenses 1,087
HihFz 1,031 1,028
1000 -
m Advertising & Marketing
TSR
= Depreciation & Amortisation 800 -
I8 Kb
m Depreciation of ROU assets 600 -
(include rental concession)
FERNAEETIR (BEHESNE)
m Short-term leases and variable
lease payments 400 -
FREAE R RO R
m Payroll-Variable
-2
200 -
m Payroll-Fixed
- B E
0
2023
HK$M 2019J:=l=$ 2019"le=$ 2020J:=|=$ 2020"F=|=$ 2021J:=|=$ 2021"F=l=$ 2022J:=l=$ 2022"F=l=$ 2023J:=|=$ 2023"F=l=$
Depreciation of ROU assets 1 1
& A EFHIR N/A N/A 230 255 233 181 167 169 140 149
Rent concession related to COVID-19

1
%ﬁﬂﬁlﬁz*ﬁﬁﬁt% N/A:l N/A ‘19 '9 '5 '9 '2

Interest expense related to lease a 2
SHREBRMFRTE IR s
Total rent related expenses S fHEH = 397 388 370 326 228 254 207 261 184 237
Variances compared to prior year SEFE LR 7% -16% -38% -22% -9% +3% -11% -9%
Note iE : 1 These expense were related to HKFRS 16, which was adopted in the FY2020. X425 352020 AR AMEEV SR ETENE16SER - 66

2 This amount include the rental expenses before the adoption of HKFRS 16.Z& & BF & EM S REANE16SKARNHEEF X -



DISCLAIMER

A

This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company” ), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any of
its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever arising in
connection with the statements or information contained herein. You are cautioned not to rely on any of the
forward-looking statements contained herein.

AERENEER (HFF) BRAS ( "AAT" ) Jidl - SPAEFRAREMIAZILE - NERBAGEFTEMREE Z ]
KRR RIS RRERIE - & F VAN S 0 BN S IR sl R RIA Y - AT Y - RATREE
BB ~ BRin s (R A R A B IR AT # A BRI F i 5 e 3 5 Z MR E A TR R M AR E A ST - EULRER
NARRER AN 8 1R PR R (R R B AR M BR A -




AERE

LUKFOOK GROUP

Thank You
151 159
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FY2023
Annual Results
Highlights
FTFEWHREE

*FY2023 Annual Report will be uploaded in July 2023
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FY2023
Annual Report*
Fi*

Investor Relations
WeChat
REBRERZWE
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