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.1H FY2023 FINANCIAL HIGHLIGHTS
2023 FHUFEMB ==

= ot
4
<$
Revenue WA Profit Attributable to
HK$5,573M(B & JT) Equity Holders
-0.3% NE=HBE AN SEF
HK$658M(B & T)
+0.6%

QsH
Proposed Interim Dividend
per Share

UK S iR P HARR R
HK$0.55(;&7t)
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(HK$M) (B F#ETT)

Revenue WA

Gross Profit FE#

Operating Profit £ & & F
Profit for the Period B

Profit Attributable to Equity Holders
a5 HE AR SR

Gross Margin FE7%
Operating Margin && &2
Net Margin &&=

EBITDA
AUAR -~ HIN - IR RAEHERTER

EBITDA Margin
ARUAR - BIN -~ 7B RFEH R B A=

Total Operating Expenses to Revenue Ratio
BREEAXAWALLR

Effective Tax Rate SEFR#i =R

5,573
1,456
818
658

658

26.1%
14.7%
11.8%

999

17.9%

15.1%

18.2%

1H FY2022
2022 E¥MHeE

5,591
1,500
780
654

654

26.8%
14.0%
11.7%

1,002

17.9%

15.4%

19.0%

Y-o-Y

Chanaes 1H FY2020 Changes
mem( | 2020L¥ME ik
-0.3% 6,305 -11.6%
-2.9% 1,886 -22.8%
+4.9% 660 +23.9%
+0.6% 497 +32.4%
+0.6% 496 +32.7%
-0.7 p.p. 29.9% -3.8 p.p.t
+0.7 p.p. 10.5% +4.2 p.p.
+0.1 p.p. 7.9% +3.9 p.p.
-0.2% 929 +7.5%

= 14.7% +3.2 p.p.

-0.3 p.p. 17.2% -2.1 p.p.
-0.8 p.p. 20.6% -24 p.p.



DIVIDEND
K=

1H FY2023 1H FY2022

(HK$) (B7t) 2023 L M4 2022 M4

Basic Earnings per Share SEAXR R HK$1.11
Interim Dividend per Share B IS HK$0.55
49.4%

Dividend Payout Ratio Jk EEEZE

Y-o-Y Changes
BRETI(E

+0.9%

-0.3 p.p.

1H FY2020
2020 ¥ M5F

HK$0.85

HK$0.5

59.1%

Changes

Tt

+31.8%

+10.0%

-10.0 p.p.



6-Month Y-o-Y
— FY2022 1H FY2022 1H FY2020
(HK$M) (B 73587T) . Changes e Changes e
20225 64 BTIE 2022 E¥M15F BETE 2020 LM
Inventories 7 8214 8,769 -6.3% 8,094 +1.5% 8114 +1.2%
Average Inventory Turnover Days!
390 356 34 357 33 371 19
Tt A A * * *
Closing Inventory Turnover Days?
1A 7 B I 2 378 388 10 375 +3 346 +32
Cash and Bank Balances M & KiR1T4E R 2,420 3,492 -30.7% 4,245 -43.0% 2,504 -3.4%
Bank Borrowings & Gold Loans s e [ e
B R e 523 1,955 73.2% 2,150 75.7% 1,741 70.0%
Net Cash/ (Borrowing) #I&/ (E) 1,897 1,537 23.4% 2,095 -9.5% 763 +148.6%
Net Gearing Ratio3 &R L33 N/A N/A N/A N/A N/A N/A N/A
Debt-to-Equity Ratio* fi RN & EE &4 22.1% 34.3% -12.2 p.p. 393%  -17.2p.p. 39.0%  -169p.p.
Return on Equity (ROE)> i& Z= 1% & [B]#z 25 11.2% 11.5% -0.3 p.p. 11.4% -0.2 p.p. 9.6% +1.6 p.p.
Return on Total Assets® & 53 7= [0] #z %6 9.2% 8.6% +0.6 p.p. 8.2% +1.0 p.p. 6.9% +2.3 p.p.
Current Ratio RaIEEE 438 33 +1.5 31 +1.7 33 +15

1 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of Days for the Period
(B9 E + BIARTFER ) 2+ 8B (HIBRmMAB WS 2 ) *BIN A%
2 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period
BARGTFER -+ HEAA (HIBRmARLS 2 ) *BNEE
3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) +Capital and Reserves Attributable to Equity Holders of the Company
(KERTEM + MPRITER + R1TEX + BEER - NERRTER ) AR INGRFBEAN SRR EE
4 (Long-term Liabilities + Short-term Liabilities) +Capital and Reserves Attributable to Equity Holders of the Company
5 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company
AREEFL / EENGZFAANSEHN + ARENEHEANSALRES
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
KATZEFE(LE/ 2ENERBANSET + (KPFE~+RoHEF)



(HK$M) (875 &7T)

Non Current Assets JE;R TN~

Current Assets e &=

Total Assets 5%

Non Current Liabilities R A5
Current Liabilities i zh

Total Liabilities S5 1%

Total Equity & S &L
Non-controlling Interest F¥ZEE AN &
Shareholders 'Equity 71Nz

No. of Issued Shares 17l A% E

Net Asset Value per Share Zi¢ /%%~

2951
11,346
14,297

212

2,375

2,587
11,710

0

11,710
587,107,850

HK$19.95

As at
31 Mar 2022

#E20224F
3A31H

3,218

13,002
16,220

233

3,909

4,142
12,079

0

12,079
587,107,850

HK$20.57

6-Month

Changes
6 MAZIE

-8.3%

-12.7%

-11.9%

-9.0%

-39.2%

-37.5%

-3.1%

+4.3%

-3.1%
+0.0%

-3.0%

As at

30 Sep 2021
#HZE2021F
9H30H

2,842
13,171
16,013

303

4,213

4,516
11,497

0

11,497
587,107,850

HK$19.58

Y-o-Y Changes
BRET(E

+3.8%

-13.9%
-10.7%
-30.0%
-43.6%
-42.7%
+1.9%
+6.9%
+1.9%
+0.0%

+1.9%



1H FY2019-2023 OPERATING PERFORMANCE

2019-2023 M4

[ Revenue WA

Operating Profit @& F!

Profit for the Period A&
——Overall Gross Margin Z{fEF| =
~——QOperating Margin 2 & &%

Net Margin &7

— \ —
= a3
(HK$M) (B #TT)
20,000 33.2% - 35%
26.1%
- 25%
15,000
14.0% 14.7% .
11.6% - r 15%
10.7% 10.5% e
11.7% 11.8%
o) (o)
10,000 8.5% 7.9% 8.8% - 5%
7,859
6,305 5,573 | s
5,591 (10.3%)
5,000
3,344
818 - 15%
838 60 14.9%) 658
780
670 497 387 293 654 (10.6%)
0 -25%
1H FY2019 1H FY2020 1H FY2021 1H FY2022 1H FY2023
2019 ¥ ME 2020 F¥ME 2021 ¥ 2022 ¥ 2023 F¥ME



Chart1

		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年
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2020上半财年		1H FY2020
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2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
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2021上半财年

		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年
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2023上半财年		1H FY2023
2023上半财年		1H FY2023
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2023上半财年



Revenue 收入

Operating Profit 经营溢利

Profit for the Period 期内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率

5,573
(↓0.3%)

8,295
(↑14.9%)

818
(↑4.9%)

976
(↑14.9%)

658
(↑0.6%)

849
(↑14.9%)

7859

838

670

0.237

0.107

0.085

6305

660

497

0.299

0.105

0.079

3344

387

293

0.332

0.116

0.088

5591

780

654

0.268

0.14

0.117

5573

818

643

0.261

0.147

0.118



工作表1

				1H FY2019
2019上半财年		1H FY2020
2020上半财年		1H FY2021
2021上半财年		1H FY2022
2022上半财年		1H FY2023
2023上半财年

		Revenue 收入		7,859		6,305		3,344		5,591		5,573

		Operating Profit 经营溢利		838		660		387		780		818

		Profit for the Period 期内溢利		670		497		293		654		643

		Overall Gross Margin 整体毛利率		23.70%		29.90%		33.20%		26.80%		26.10%

		Operating Margin 经营溢利率		10.70%		10.50%		11.60%		14.00%		14.70%

		Net Margin 浄利率		8.50%		7.90%		8.80%		11.70%		11.80%






REVENUE AND PROFIT ANALYSIS
WA B R 73 4

Revenue and Segment Profit by Market
B inkl 53 B A K 53 B8R = 7

52.0%
(44.1%)

-\

Revenue Segment Segment
30.3% A Profit | Profit Margin
(14.4%) 48.0% HK$M B 87T 7 &R 7 7 &R im =R
69.7% (55.9%)
(o) T
(8.6%) 2,898 259 9.0%
+17.4%  +116.0% +4.1 p.p.
2,675 597 22.3%
-14.4% -16.6% -0.6 p.p.
Revenue  Segment Profit 5,573 856 15.4%
B AEER -0.3% +2.5% +0.5 p.p.
Hong Kong SAR!, Macau .
SAR? & QOverseas
FBFHATHK B
RAITRIX2 K gsh
Mainland China3 . .
PERNHS

Remarks: Comparative figures for 1H FY2022 are shown in brackets

A ESARN2022 X MEFEZLEREEF

1Hong Kong SAR: Hereafter refers to as "Hong Kong" &EHFAITTEHX: Rk "&E
2Macau SAR: Hereafter refers to as “Macau” B EFAITEX : RN &I,
3Mainland China: Hereafter refers to as  “Mainland” PERHt : EEFRA T RH



REVENUE AND PROFIT ANALYSIS

WA B R 2 4

9.7%
(10.2%)

Y

45.7%
(49.2%)
32.7%
20.8% 21.6% (24.9%)
(27.2%) 25.9%)

—

Revenue Segment Profit
WA DEREF]
%egiling .
\ﬁ?;lesaling . .
RS ] N

Remarks: Comparative figures for 1H FY2022 are shown in brackets

T S IWNR2022 EHEMEF ZEERE

Revenue and Segment Profit by Business

HK$SM BG#ETT

BlIS5 X 5 B K 53 8B i 7

Revenue
A

3,872
+10.6%

1,158
-23.9%

2,015
-8.9%

543
-4.6%

5,573
-0.3%

1 Adjusted Wholesaling Revenue = Revenue of Wholesaling Business to External Parties + Inter-Segment Wholesaling Revenue

ZRBEOMEWA=IIMERWSWA + 2 EBEHEAR A

Segment
Profit

/\ﬁ m*u

280
+34.6%

185
-14.4%

185
-14.4%

391
-4.8%

856
+2.5%

Segment

Profit Margin
D EREER =R

7.2%
+1.3 p.p.
16.0%
+1.8 p.p.

9.2%
-0.6 p.p.
72.1%
-0.2 p.p.

15.4%
+04 p.p.

12



REVENUE AND PROFIT ANALYSIS

WA B R 73 4

62.2%
(51.0%)

45.5%
(43.8%)

37.8%
54.5% (49.0%)
(56.2%)

Sales Gross Profit

HE EF)
Gold &
Platinum3
HERAD .
Fixed Price
Jewellery . .
EME

Remarks: Comparative figures for 1H FY2022 are shown in brackets

xS ARN2022 EXEMEZEERE S

1Sales = Revenue — Licensing Income #5&=UWA - REWSUA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income EH=45&£F] — @2 S KA EF]

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
B2 R REREEFMHNERZESLENES KBS m (BIFEEN )

Sales! and Gross Profit? by Product
B mX 57 A ELREF2

HK$M B ETT

3,127
+22.0%

1,903
-22.6%

5,030
+0.2%

Gross
Profit?

EF2

477 153%
+1.6% -3.0 p.p.

572 30.0%
-51% +55p.p.

1,049 20.9%
-2.1% -0.5p.p

13



Segment Profit Margin by Market
S EREAER (LUhiaxl o)

1H vs 2H ¥4 vs FEME

Segment Profit Margin by Business

SEREFER (MASSH5)

Gross Margin by Product
EME CA=mE D)

1H vs 2H ¥4 vs FEME

1H vs 2H ¥4 vs FEME

20% - 100% - .
b . . 79.5% 80.9% ° ]
23.3%  237%  229% 237% 2230 o | 712% 72.3% 72.1% 30.0%
0% - 27.2% 24.8% 245% 203%
8% 5 28@\
20% -
10% - 7.0% ™ 40% - 18.8% 18.3% lmo/
9% 2.6% 0% 9 16.0% =270
M ’ 200 | 122%  149% 400 1339 o°
0% . . . 6.8% 5.9% 3.9% lZ/"
1H 2H 1H 2H 1H 0% | 13% " = 0% . . ; :
FY20 FY2021 FY2022 FY2022 FY2023 ° 4 24  1H  2H  1H 1H 2H 1H 2H 1H
109 | -8.8% -~ FY2021 FY2021 FY2022 FY2022 FY2023 FY2021 FY2021 FY2022 FY2022 FY2023
10% - 0% A
Full Year % Full Year £ Full Year 2%
30% - 100% 1 40% -
235% 233% s0% | ea7os  704% 100% 770% 31.0%  31.0%
(O . (o) .
20% L 258%  254%
° 1 15.6% 60% - : :
20% -
% | T 6.2% 40% 1 213%  22.0%
. (o)
219 37% o | 136%  119% 138%  13.8% 15.6% 17.7%
0% T T T 1 Oo/ 78‘0 L A0, ZI'_'Gn E O(y
(e} T D70 . o T R 0 1 (] T T T 1
R (R R R0 FY2019  FY2020  FY2021  FY2022 FY2019  FY2020  FY2021  FY2022
Mainland Hong Kong Macau & Overseas Licensing Retailing Wholesaling Fixed Price Jewellery Gold & Platinum
Ath . BE R8N Bl 55 . zE #x EME . 2L AT



Chart1

		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022

		2H
FY2022		2H
FY2022

		1H
FY2023		1H
FY2023



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.28

0.272

0.188

0.248

0.183

0.245

0.172

0.263

0.153

0.3



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		1H
FY2021		28.0%		27.2%

		2H
FY2021		18.8%		24.8%

		1H
FY2022		18.3%		24.5%

		2H
FY2022		17.2%		26.3%

		1H
FY2023		15.3%		30.0%






Chart1

		FY2019		FY2019		FY2019

		FY2020		FY2020		FY2020

		FY2021		FY2021		FY2021

		FY2022		FY2022		FY2022



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.078

0.136

0.687

0.054

0.119

0.704

0.04

0.138

0.76

0.049

0.138

0.77



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		FY2019		7.8%		13.6%		68.7%

		FY2020		5.4%		11.9%		70.4%

		FY2021		4.0%		13.8%		76.0%

		FY2022		4.9%		13.8%		77.0%






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
#h XU A Boa Al 3 A AN S5 %l 73

Hong Kong, Macau and Overseas

&8 R85

Revenue Segment Segment

HZA Profit Profit

. 73 BBE F Margin
(97.1%) HK$M BHETT 53 8Rim Al =R

2.6% 81.3%
(19.5%) (64.8%)

97.8%

16.1%

(15.7%) 2,833 211 7.5%
+18.2% +171.0% +4.2 p.p.
59 42 70.7%
+225%  +1223% +31.8 p.p.
Revenue Segment Profit 8671 42 4.8%
WA banz iyt +29.7% +122.3% +2.0 p.p.
. 6 6 109.1%

Retail
iyl | 738%  -71.8% +79pp.
Wholesaling H H 2,898 259 9.0%
& +17.4% +116.0% +4.1 p.p.

Licensing
eyt | |




REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
#h DXWA Boad R 3 A ANV S5 %l 73

38.8% :
(35.3%) Mainland

S A ith

11.5%
(18.1%)

Revenue Segment Segment
A Profit Profit

41.1% 53 8B T Margin

(47.2%) HK$M B 8T S ER R =
1,039 69 6.6%
20.1% ,
(17.5%) '5.9% 47.3% 52pp.
1,099 143 13.1%
-25.4% -27.4% -03 p.p.
. 1,148t 143 1255%
Revenue  Segment profi 25.6% 27.4% 03pp.
537 385 71.7%
Retailing B -1.6% -0.8% +0.7 p.p.
%:'
. 2,675 597 223%
potesaling N -14.4% -16.6% -06 p.p.
i ]




REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
1 X 73 BR e AR AT DA 5530 7

Hong Kong, Macau and Overseas Mainland
&& - RIEBS A 3t
IH&2H F¥ M E R FEE 1IH&2H ¥ E K FEME
159.2%
150% - 100% -
0,
125% - 09.1% 78.6% 80.7% 71.7%
100.3% 101.4% 101.2% ' 750 | 694% 71.0% %
100% - o— >
75% - 50% -
50% -
25% - 9.4% 25% 1 12.1% 12.9% 12.8% 13.8% 12.5%
-3.6% ' 3.3% 2.8% 7% e —— — 6.6%
0% 155, 99 = == 4.8% 0% J—115% _ 119% _ 118% g 0%
5% 1 A j A 2 1H FYan21 FY3021 FY2022 FY2022 FY2023
0 FY2021 FY2021 FY2022 FY2022 FY2023
Full Year &% Full Year 2
. 100.8% 104.0% 74.7% 76.4%
o 99.6% o 75% - 67..6%/f
-
65% - 50% -
40% -
9 5 19 25% 9.9% 12.6% 13.3%
15% - 4.2% -1 70 3.0% \. 0
e e T 8.2% = 11 7% 8.5%
-10% - 3.6% -0.6% 1.2% 0% : , .
FY2020 FY2021 FY2022 FY2020 FY2021 FY2022

Licensing B Retailing | Adjusted Wholesaling Business?
an kRl 55 B2E KPR ZARWS?

I Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesaling Business +(Revenue of Wholesaling Business to External Parties+ Inter-segment Wholesaling Revenue)
FEEH R D BEFR = #HRWSZHEEMN - (WIMERWSWA+ D EREIHEAIA) 17



RETAILING REVENUE ANALYSIS

SEWADHT

Retailing Revenue by Region

WA (LAhia%l53)

(% of Revenue)
(A SLE %)

100% - HK$0.30B
8% — 3.01Z8T

(152.7%)

4% 6%

___ HK$1.04B
40% 31% 27% 1042 7T

75% - (45.9%)

HK$0.56B
5.6128 7T

37.8%
50% | ¢ 0)

HK$1.97B
19712 7T
(151.6%)

25% A

0%

1H FY2021
2021 b4

1H FY2022
2022 £

1H FY2023
2023 E¥WMHF

= Hong Kong &% = Macau /&[]
Mainland At Overseas &45h

* Self-operated shops and e-commerce business only

RREEEREFASWS

Retailing Revenue by Product

WA (A= a3 53)

Hong Kong, Macau and Overseas

(% of Revenue)

&E A kB

(KA L %)
100% 1 HK$0.66B
23% — 6.617E7T
80% - 36% 34% ’ (1183%)
60% -
HK$2.17B
40% - 2171287t
(118.4%)
20% -
Fixed Price o
Jewellery 1H FY2021 1H FY2022 1H FY2023
T 2021 F ¥4 2022 ¥l 2023 ¥
= Gold &
Platinum
B2 KAEE Mainland
(% of Rev%nue) P
eoe™™ HK%O.%7B
16% — 1712870
21%
20% | 32% ° (1 28.3%)
60% -
HK$0.87B
40% - 8.712%8 7T
(10.0%)
20% -
0% . .
1H FY2021 1H FY2022 1H FY2023
2021 ¥ 2022 F¥0vf & 2023 F¥04E

18



F-COMMERCE
TS

Sales by Product

HEMUmx o

B Gold and Platinum &€ RH®
B Fixed Price Jewellery BN &M

*Figures for 1H FY2022 are shown in brackets
ESWR2022 ¥ MEFEHF

FY2023 Revenue Growth Target
2023 FWAB KB R
20%

Revenue WA :
HKD 6568 /3

115.3%
Y-0-Y Changes #%ZEZ/L

Contribution to Mainland Retailing
Revenue!

SR B EUTAL:

63.2%

(1H FY2022: 51.6%)

Contribution to Group’ s Retailing
Revenue!

HEBTEUWAL:

16.9%

(1H FY2022: 16.3%)

Average Selling Price 1912
RMB1,600

16.7%
Y-0-Y Changes #%ZEZ/(L

1Sales of self-operated shops and e-commerce business BE & & B FESHERN

2ASP included value-added tax (VAT) I EN B S BER

A

Platforms
HEFES

As at 30 Sep 2022: 43 Platforms
T20229F9R30H: 431F&

$

E-commerce Development

BEAR

Strengthen promotion in the we-media
field to create top selling products
Nse BRI TURAE R - TSR

Cooperate with live-streaming KOLs to
increase brand awareness and boost sales
SHNBEBAASE  EanhEAaE, 8H

Further enhance synergy between online
and offline sales channels
H—ERAEL KL MEERB Z MR
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RETAILING ANALYSIS

e

SSSG A tHEIEK* Y-0-Y Changes & &%k

1H FY2023 1H FY2022
M2 s
1H FY2023 1H FY2022 2023 B4 2022 M4

2023 B 2022 £¥MF Revenue** Quantity ASP Revenue** Quantity ASP
WA B SEHEM WA B SEHEM

+132% +132% +0%

Overall
(K

* Gold & Platinum

B2 RN +120%

* Fixed Price
Jewellery
ENEI

Hong Kong &
Macau
FERA]

* Gold & Platinum
= MAS

+91% +101% +5% +92%

+109% +135% +42% +65%

e ---

Jewellery
ENEIM

Mainland
At

» Gold & Platinum
= KAE

+114% +140% +6% +125%

+89% +53% +28% +20%

+145% +92% +87% +3%

» Fixed Price

Jewellery
EMNE M

+10% -5% -11% +7%

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same “Lukfook” self-operated ShOrE having full day operations in the comparable periods and such data did not include
sales of licensed shops and Mainland' s e-commerce business. F/EHEEKAE—E "AE. BEETUERBNETERNECHHEELLER - BREUEH A BEmEE RN E FBSHHEER -

** Revenue represented sales of “Lukfook” self-operated shop and such data did not include sales of licensed shops and Mainland ‘s e-commerce business. IWAR "7\%&8 1 BEERHER - AREUEH
B B hE S R A BB F S S5 B S A

*** YoY changes and SSSG in Mainland are denominated in RMB. it Z 2 F TR EEHEUARHRITE

****ASP in Mainland included value-added tax (VAT). Rt EMN B = 1EER
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Same Store Sales Growth E[E{EEIEK
1H FY2023 1H FY2022
2023 ¥ 2022 ¥

Gold & Platinum Fixed Price Overall Licensed Gold & Platinum Fixed Price Overall Licensed

e Jewellery Shops P Jewellery Shops
RER#ES ENET 2 SlRTE LR LR TN ET 2 SaTE

Licensed Shops k&5 -3% -20% -8% N/A +65% -2% +37% N/A

Self-operated Shops BE S

Overall &% -12% -28% -16% N/A +145% +10% +89% N/A
T_'ei;;' -12% -30% -17% -9% +174% +16%  +102% +39%

By Tier T_"z%” -16% -54% 26% 8% +90% -11% +50% +43%

40 S

b et -4% -9% -5% -11% +90% -6% +58% +33%
T@i%% L‘i‘ge'ow -13% -10% -13% 6% +61% -35% +41% +33%
iﬂ?&em China 4% -28% -12% 7% +178% +29%  +103% +47%
ig%ﬁ%em China N/A N/A N/A -8% N/A N/A N/A +36%

By

;R;l%g‘ fgf;‘ezm China -15% -39% -22% -10% +170% +12% +88% +36%

Ao Central Chi
;;g ina -14% -21% -15% -11% +123% 7% +81% +26%
);V%Sgr” China N/A N/A N/A -13% N/A N/A N/A +27%

* Same store sales growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include sales of Mainland’ s e-commerce
business. F/EHEBKAR—BARBETULERANEGTRAEENHENER - BRBIEHASERBEFRASHHELD -
SSSG in Mainland are denominated in RMB it 2 [EfEHELA R TR ITE 21



| ol ol el ol ol ol ol ol ol ol ol ol

Overall
K

Gold
BHE

Gold (By Weight)
BE (BE2)
Fixed Price Jewellery
EMEM
Hong Kong & Macau
BERA]

Gold
HE

Gold (By Weight)
BE (BEE)
Fixed Price Jewellery
EME

Mainland

A

Gold
BE

Gold (By Weight)
=T (BE2)

Fixed Price Jewellery
EfE

-10%

-19%

-19%

+4%

-10%

-20%

-20%

+6%

-7%

-4%

-12%

-7%

FY2020

FY2021

20200 £ 20214

-37%

-43%

-53%

-25%

-39%

-46%

-55%

-26%

-25%

-28%

-44%

-18%

-25% -57% -71% -55% -29% +30%

-20% -51% -67% -46% -25% +42%

-33% -58% -73% -57% -38% +25%

-32% -64% -77% -65% -35% +17%

-27% -60% -76% -63% -35% +19%

-21% -53% -72% -53% -32% +28%

-34% -60% -77% -61% -44% +14%

-35% -67% -81% -74% -40% +9%

-12% -41% -40% -15% +4% +93%

-12% -42% -45% -15% +11%  +110%

-30% -54% -59% -33% -4% +97%

-9% -39% -32% -16% -11% +62%

+118%

+143%

+123%

+94%

+111%

+124%

+106%

+108%

+124%

+197%

+201%

+29%

FY2022
20221

+105%

+116%

+124%

+89%

+109%

+107%

+115%

+119%

+62%

+115%

+137%

-5%

+44%

+52%

+55%

+30%

+41%

+45%

+49%

+35%

+33%

+58%

+65%

-17%

-8%

-6%

-11%

-13%

-17%

-17%

-20%

-18%

+5%

+12%

+8%

-14%

FY2023
20234
Q1 Q2
-1% +40%
+9% +61%
+4% +68%
-19% -8%
+2% +50%
+15% +79%
+10% +85%
-21% -10%
-28% -4%
-26% +2%
-30% +0%
-34% -23%

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales

of licensed shops and Mainland’ s e-commerce business. ElEfHEIZ K AR —BEAEBEE T OULRAANBTEZAECHHENLR - BRYIBEH A SERMEERAMB FESHHEER -

** SSSG in Mainland are denominated in RMBA 2 ElEHE M AR TRITE



Average Ticket Size

BRYIGHE
$ (in terms of respective currency )
70 (MR B M E)
116.7%
11,100 115.6%
10,000 - 9,100 9,600 9,200
3 OOO/ 126.2%
5,400 5,500 5,400 10.2%
5,000 T —/’5_’-(20/7
4,600
0 T T T T )
1H FY2021 2H FY2021 1HFY2022  2H FY2022 1H FY2023

2021 E¥WE 2021 N¥WE 2022 E¥WE 2022 F¥WE 2023 LW

. Macau Hong Kong & Macau —China UnionPay
Al FERA] -PERK

Hong Kong Mainland

B O it

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:
BB IMUPEREK - NE - MEXNHARTEE ZSEE: 28.0% (1H FY2022: 48.5%)
* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business)
SRRAEEEEFEERNMEFBHSIS)

**ASP in Mainland included value-added tax (VAT) Rt &M B2 18 ER

Fixed Price Jewellery Average Selling Price
EMEmTmEeEN

Diamond, jadeite, gem stones and pearl products
£h EAMEHKEm

FEZI
o

$ (in terms of respective currency )

% (RN 8) 17,700
16400 16,100 14,900 |7.4%
15,000 -
11,000 19.9%
10,000 -
— 7,400 L
5000 1 6,400 7,400 : 8,000 6,700 }9.0%
0 . . . . .
1H FY2021 2H FY2021 1H FY2022 2H FY2022 1H FY2023

2021 EFWME 2021 FH#ME 2022 EFME 2022 FEME 2023 LW F

Overall Fixed Price Jewellery

BAEN S m
$ (in terms of respective currency )
7T (BRI B M+ &)
8,000 -
| 5,200 5500 15.3%
3'600//\/
4,000 7 T 19.3%
2,500 2,700
2,000 - o B 0500 113.9%
0 T T T T 1
1H FY2021 2H FY2021 1HFY2022 2HFY2022 1H FY2023
2021 E¥WE 2021 F#ME 2022 E#ME 2022 N M EFE 2023 W4
Macau Hong Kong Mainland
A £ it
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WHOLESALING REVENUE ANALYSIS

AW AT

Wholesaling Revenue by Region

HERUWIA (KATiia%ll53)
(% of Revenue)
(A SLE %)
100% -
90% -
80% -
70% -
60% -
HK$1.10B
—1.1012%7T
50% (1 25.4%)
40% -
30% -
20% -
10% -
HK$0.06B
0% —0.612E7T
(¢ [o)
1H FY2021 1H FY2022 1H FY2023 (1 22.5%)
2021 E¥WME 2022 E¥ME 2023 L#ME

mHong Kong &%  Mainland At

Wholesaling Revenue by Product
WA (AF= I 53)

Hong Kong, Macau and Overseas
ERR ISR

(% of Revenue)

(WA ASEE %)
100% - 9
m Fixed Price 80% -
Jewellery
EMEM
60% - HK$49.8M _
— 498538

= Gold & Platinum
ggthersi)
=T RIBTEM) 40% -

(1182.1%)

Scrap Gold & HK$9.3M _
“ Platinum 20% - 93ETETT
=t MASEER — (169.3%)
0 HK$0.1M
% ' ' BB
1H FY2021 1H FY2022 1HFY2023 * 7
2021 E¥ME 2022 F¥ 4 2023 ¥4 (149.0%)
o Mainland
o B A,
100% -
80% -
= Fixed Price
Jewellery
EME 60% - HK$1,028M
— 10.28128 7T
(} 26.7%)
- Gold & 40% -
Platinum
22 RHE
20% -
HK$72M
0% , , — 07227
1H FY2021 1H FY2022 1H FY2023 (1 0.2%)
2021 F ¥ 2022 F¥MH4E 2023 F¥EM4E

24



TOTAL OPERATING EXPENSES
RAEETX

(HK$M)_ 23.7% (% of Revenue)
Total % (ERE) 17.29% (KA 5EE%)
2t % 1200 - ‘/\1540/0 15.1%
1,087
Other Expenses i
" EFS 10007 3 49,
840
860 (12.3%)
,J@_dﬁ\/:ertm%%&& Marketing 0.7% 794
800 1 0.9%
3.7% 3.5% (126%)
m %ﬁgﬁ(}:}iﬁa%on & Amortisation 3.6% 57% e
600 1 1.0% 11% 0.8% E ! (2)1;?)
' ' 1.29 10.4%
u Depiredaatlo? (l)f ROU assets 1.9% &
include rental concession
NS b (ERAR 2.0% 28% 12% (L 17.1%)
=) 400 - 5.5% 9
n Shor'i)ltelrm leases and 1.6% 0.8% 2.1% (114.7%)
\;sgﬁaﬁe easeT%Hy%%nts 11?’ 1.7% 1.4% (116.7%)
4%
™ Pa)éroll -Variable 200 -
5.0% o 4.9% (14.8%)
71% 4.6% 9% )
™ Paﬁ/roll Fixed
O 4
1H FY2020 1HFY2021 1H FY2022 1HFY2023
2020 ¥ 2021 ¥ 2022 ¥ 2023 E¥ M
HK$M 1H FY2020 1H FY2021 1H FY2022 1H FY2023
Depreciation of ROU assets R & =47 |H 230 233 167 140
Rent concession related to COVID-19 . 50
TREEZEENE
Interest expense related to lease STEBRNFIEBFZ 14 10 6 4
Total rent related expenses R £ 370 228 207 184

Variance compared to 1H FY23 52023 £ WM& EEER -11%



INVENTORY ANALYSIS

15 /\
FERDM
Closing Inventories
" ESed .,
(BEHET) 1H FY2022 1HFY2023 (11%)
8,000 - 2022 E¥AE 8,094 2023 E¥MeE 8,214
7,000 -
3,076 38% 3,268 40%
6,000 - (16%) (16.0%)
5,039
5,000 - 4,738 Gold & Platinum
=T RAT
4,000 - 0 1,967 (15%) = Fixed Price
1,733 o ixe
3T 3,356 (114.0%) 39% 3,175 Jowellery
3,000 - ENEIM
1,343 40% 62% 1,301
2,000 - (13.0%) 1% 60%
63%
1,000 -
59%
) HK, Macau & Overseas I Mainland Overall HK, Macau & Overseas Mainland I Overall I
EC RSS2 At K aE ORI REI At B
Inventory Turnover Days (by Product) Inventory Turnover Days (by Market)?!
FRARBE UFmE53) FRA®BH Uhimx5s)!

(Turnover Days) FigE52
(BB Average Invento

Y-o-Y Y-0-Y
. REDL mEDE

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory
*BEBRNRAREEREEEST  ANEMEEEENPL20%
1Se|f operated shops and e-commerce business only RREEERBFEHS WS
2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number ofdays for the Period ( 88975 + HiRkEHT ) + 2+ AR (HIBRMEWS ZHA ) *BHNBEH
3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period Bi5R 77 57+ BB A A ( FIBRMAEZS 2 Ak A ) *BERINHEL

(Turnover Days) FigEL HERER
(B¥BEE) Average Inventory Closing Inventory

1H FY2023 Ch;gg 1H FY2023 Ch;ﬂ;gg
Ve Vi
2023 b¥mE| 0P 2023b¥mieE|  ATU

186

-24 188



CAPEX
BARHZ

Purchase of Premises
TEl

Furniture, fixture and equipment

& leasehold improvements

Zffh - RFESREREEYWEE

Shops
54

Offices
NS

Manufacturing Plants
mIr

(HK$M)
(BF387T)

200 +

100

177

149

42

143

101

1H FY2021
2021 E¥ M &

43

1H FY2022
2022 E¥ M

1H FY2023
2023 E¥ M
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Chart1

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年

		1H FY2023
2023上半财年		1H FY2023
2023上半财年		1H FY2023
2023上半财年		1H FY2023
2023上半财年		1H FY2023
2023上半财年		1H FY2023
2023上半财年		1H FY2023
2023上半财年		1H FY2023
2023上半财年



Manufacturing Plants 加工广*

Office 公司*

Shops 店铺*

Purchase of Premises 购置物业

5

4

19

149

6

27

9

101

8

14

21

0



工作表1

				Manufacturing Plants 加工广*		Office 公司*		Shops 店铺*		Purchase of Premises 购置物业

		1H FY2021
2021上半财年		5		4		19		149

		1H FY2022
2022上半财年		6		27		9		101

		1H FY2023
2023上半财年		8		14		21		0






Lukfook Group acquired 50% interest of CGStin June 2014
NEERT2014F6 A s EERI50% N =
As at 30 June 2022, 3D GOLD targets at mid-end customers and operates approx. 301 POS through self-operated and franchising

model in Hong Kong and Mainland
#22022F6H30H - X B MAAPHREER - HFLUEERMEBRN TEBRAMHAHLI30INEER

Gain /(Loss) Wz=/(51R)

HK$M
BB

1H FY2022 Y-o-Y Changes
2022 E¥MeE RET(E

50% share of loss of associate

BEATI50% SRE e =l 58y
Wholesale gross profit _
& R I L

Loss on a financial guarantee contract
MFBRENZSH

Interest income on working capital loan 20 20
M AT RN BUA ’ ’
veral -22.0 6.0 -16.0

The aggregated losses in relation to the investments and operating activities in HKRH and its subsidiaries increased to HK$ 22M (2021: loss of HK$6M)

as a consequence of their unsatisfactory operating results. _ . .
FEERBRZRRENBATNEBRUSKRNER  MEERRZEREENBEATNRERER SN SHRBME2EHET (2021 : SH6E/IET) -

LA subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts jewellery retail and franchise businesses under the brand name of “3D-GOLD in Hong Kong
and Mainland
BERRERABRAT(RNNS  2882)ZMBEAT - WTHEERAMAEL '£EE  MENSERETERRFTELENS

28
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. THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFZREE (2023-2025M F)

Sustainable
Focus on Mainland Market Expansion Growth
ST RtmznRE FEHEIK

Focus on Operational Efficiency
TETEIENE

Focus on Branding

T T RRREHE SRR

30



NETWORK EXPANSION AND CAPEX IN FY2023

2023 FZ2EMN L

Focus on Mainland Market Expansion

TETAMTIARE

As at 30 Sep 2022:
T20228F9H830H:

Mainland
A ith

Shops/EH: 2,893

FY2023:
2023 4F:

Worldwide total no. of shops I 2% 2,966

T RRBEFHX

Net addition )%tﬁ“m] +157

Hong Kong &
Macau
aiE &R
Shops/E#: 60

E-commerce

BYES

Mainly focused on adding licensed shops = Net reduction 2 shops in Hong

in fourth- and fifth-tier cities
ST - ALHHH AmMEE

Lukfook shops: adjusted downward to net

increase of around 300 shops
JNfEE: AIE N M £ 49300085

Kong
ﬂ:ﬁ,ﬁéﬁ /D218 5

Net addition 2 new shops
in Macau

New brands: net addition around 50 shops F3B S NN2iEE

Hramhd: 2 IEINL5008 5

Net addition 2 new shops
AIENN218 5

Target to increase e-commerce
revenue and profit before tax by 20%
respectively

DRI E B HEWA KRB AAE20%
ANBR

Total CAPEX
CAPEX Budget

BAFS REAASME
HK$400M

Shop renovation | Nansha Plant renovation and

ISR purchase of new equipment
HK$60M BT B EAEMEE
HK$20M HK$20M

Office renovation and Purchase of Premises
purchase of new equipment | &4\l
TR OB RAEMNR S HK$300M
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"LUKFOOK" DISTRIBUTION NETWORK IN MAINLAND
"7NfE 1 R HE ML

Total No. of shops [Ef#HR % : 2,765(+119)

As at 30 Sep 2022 Total No. of Licensees mh&E 2% 806(+39)
F2022F9H30H
Total No. of Provinces & 54 27(0)
Total No. of Municipalities B /2% 4(0)
Total No. of Cities 3 S % 610(+15)

Self- Licensed Total Municipalities/
operated b8 S BE Cities B/

' 15.0%
5.7%
22.0%

Tier I—% 55(-1) 765(+40) 820(+39) 16(0)
Tier Il ”% 2(-1) 414(+16) 416(+15) 19(0)
16.4% Tier Il =% 10(-1) 444(+19) 454(+18) 62(+1)
Tier IV & below
M2 BT 8(+1)  1,067(+46)  1,075(+47) 517(+14)
Self- Licensed Provinces Municipalities
operated fah& & BE & BEM
m Northern China E145X Tier | —%% 1'\,‘;;?[%”“ China 22(-3)  719(+27)  741(+24) 7(0) 2(0) 194(+7)
Central China fE&[X Tier Il —%&
. - Central China
m Southern China EFEKX . . EhR 29(-1) 580(+41) 609(+40) 6(0) 1(0) 169(+4)
i Tier Il =%
B Eastern China fERKX h hi
Western China E7X Tier IV & below [ RMT i’%ﬁzem China 00)  797(+23)  797(+23) 4(0) 0(0) 90(0)
fgﬁ;%” Shii 24(+2)  438(+26)  462(+28) 4(0) 1(0) 128(+3)
Juostern China 00)  156(+4)  156(+4) 60) 00) 29(+1)

Remarks & :

*  "Lukfook” shopsonly RE4E "/Ni&@. &
The percentages refer to the contribution to the total no. of shops in Mainland &% tbfCZRZEH B X Wit 5 248 2 SEb
Figures in brackets refer to the 6-month changes #ESRMEFANNHEZZE(L
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Chart1

		Northern China 华北区

		Central China 华中区

		Southern China 华南区

		Eastern China 华东区

		Western China 华西区



0.268

0.22

0.288

0.167

0.057



工作表1

		

		Northern China 华北区		26.8%

		Central China 华中区		22.0%

		Southern China 华南区		28.8%

		Eastern China 华东区		16.7%

		Western China 华西区		5.7%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFZREE (2023-2025M F)

Focus on Operational Efficiency .
3 =IENES @ Maximize staff productivity
TETEENE R R P
v'Cultivate continuous improvement (Cl) culture
BEEFEREX
v'Nurture innovation culture
BB E




THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFERREE (2023-2025M F)

Focus on Branding
TET mAEET RES

Establish and strengthen
brand image and positioning
RS R R Enhance suppor @

STEX AR BRI IR

Offer right products to

market

S 3t O o SR B

Rt ESR/HIAE K m Service quality

optimization
HRIERSEE g
Product quality assurance

BT ERIE -
Enhance the Group's contribution
to environmental protection
RAEB X RIPEI DI




=~

BRANDIN
AohEHE) R

Integrated strategies to attract target customers
and to foster high customer loyalty
| EBAKER ~

LATR 5 | BRI FNE = /K RIS R =

.......
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New Shop Image Fh[EHEFS
Introduced various new shop images to attract customers of different segments

5 INSMFIEFRIRIARS AR

Exhibitions and Roadshows RUE R IRINE
Participated in well known exhibitions & organised nearly 1000 pop-up stores and roadshows with different themes in a
year in different cities to further exploit local consumption

S 5Z B RN NEHEERNERMHE T 1000 M RERRAIERKE, #—2 R SitEEEE
Exhibitions B4 Pop up Stores and Roadshows RINE I IKE
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INNOVATIVE WEDDING CAMPAIGN
BB

Rolled out creative marketing strategy to increase brand exposure in the wedding market

R ORI, LUSINR IS EE R

-

SUPER HOT TOPIC!
Created a 1314 carat NFT diamond ring

B IER!
FTiE131452 EENFTERRY

NFT WEDDING CERTIFICATE!

Integrated the popular NFT into wedding products
with the introduction of NFT metaverse wedding

certificate

NFT{EH!
Invited famous Singer-songwriter Jay Fung FEINFTEMEFE RS HES SR,
to be the Celebrity Store Manager LTt B S IE A Es RIRAE
BIERIASOWERF B ER R RIS K
Promoted 1 on 1 whatsapp video shopping i .
service through viral videos and PR event Online media exposure totalling 300 million!
BEEEERRAKES, EEWOH RS ERERICEIXR3(Z)!

whatsapp 1 on 1 #MEEYIERSS




ANNIVERSARY AND 3000 SHOPS CELEBRATION

B K+3000K fREE

Launched a series of promotions to celebrate anniversary and the milestone of reaching 3000

shops worldwide

AR BkiB R 30008/ SRR N B SR IR HEH — SR HET &5

Editorial Coverage Cotcoldiitam

REBE

on Xinhua Net

N EMNERIRS

XN EES3000RERE RAE > R
T RIS ?

M 2022-09-02 13:29 RRFIR

022F HRERE—ANBHREBHE=1T—%F
FEAE ~ ENFIEM@3000K(TE - ELEE

REZIR » NER R AT ERRELREL Featured Campaign on 4
Fh (HORE ILBRE) > BUKES Hottest Platforms
HERREFGRE -

: IRFRESTEHEIEN

BLILT1991FERINTESRE » B — R ZIRAIER
EETCD  CEESBEURFAR T ENK

WS  KERH  HE T8 MER
TR B ESHERN « MABHA - = A i /
k. RENRFOIIBEE  ER IR l/\
it MBI SRS - WS T I AME -

ENERNEE -

Lucky Draw &
Gold Giveaway Campaign
TEJ:%EE)J&JE@

R E A

wd_u:-- --]‘,ﬁ-‘

Share Love and Fun
Appraaching 2.000 branches
Anniversary Lucky Draw
Giveaway 300 pieces of jewellarios
induding a 1 carat Diamond Grand Prizer™

PR 0221 05 1SE S 1S9,
e TR SRS ENS SRS,

From now on wntil 23:55hrs on 15 Cctober 2022,
ehgible participants can register for the chance to get a
wonderful prize.

FRRE A LT DE 2 E
RN EFacebook B LR,
Results well be announced at Lukfook Jewell=ry
Facebook page on 25 October 2022,

38



CUSTOMER RELATIONSHIP
BERZ

EWi 4,529,000 (+44%) “ 60% /l/ +15%

I
...... O O
Total number of members Member Contribution to Group’ s Member Spending
as at 30 Sep 2022 Retail Sales in 1H FY2023 in 1H FY2023
T2022F9H30HZ&5 R 2023 E¥MFLREER T EHE 2023 E¥MFLRIHEE

Upgraded CRM to SCRM to form the foundation of we-media and
to track customers’ spending patterns through different channels,

SCRM in order to integrate marketing strategies with consumer behaviour
CRM p9ERE EFHR, LA SCRMERLEIRAETE, ZREBIRAF1TA,
BoESR TR, FEHESHEETMERS

(\/|p> Vi I

@N/air  whe O i

mrmE bt V| P
BRSNS SERANIE ‘ ‘ 4 2022

7.01-31

BHRN/ 25

m/m=E

Continued to attract new customers, improve reten- Held nearly 10,000 VIP workshops in a year
tion ratt?, stimulate. sales thl’Ol-_Igh integrates online FFEAHESE10,000 AVIPTES
and offline marketing strategies

2 e T ERNEE, R, IEAETER. REHEE

Remarks % : Figures in brackets refer to the y-o-y changes #F SR F AR FEE(E
2REEEHETR2FHBRI O REREFEHSHED

Member Contribution to retail sales and members spending did not include sales of silver member and e-commerce business =
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JOINT PROMOTION WITH REPUTABLE PARTNERS
EREHES

Co-organised promotion activities with various reputable brands to expand brand exposure to
target customers

SMEZmEEIEET, L KEEERIRER ZERIE R

Famous Brands %143 &Rk KPLEZE BRIV EXEE Sports APP J=zfJAPP “KEEP”

vy BRERS

@ 9-1 %A M weibocom S@HE
REFEHIESRG EARF SREREE
#HunERHE REFONMWEN B5H, §
NEWAXERSA, FHEAE—BE, NSFEE
®!
XIQ@ETER NOAHERZELHME , WER
#unEREFHCRUMIS, ELONEBRE, 9
AsH, BRI ESENUE. £33

TeiE @keep

LUKFOOK JEWELLERY

N SA\ 52300055
 FUNSE= 2k

Championship rings of KPL Spring and
Summer 2022

20224 KPLE B FIBIRBRESE R . 30KiH#E3000Kcalkdk
BEFERARATRTEMNIS :
@ | [EH FNEHERNS S (4] Bt
143 B3 1447 Y 984 TR » i
Q. .fi{mf,w R 2022.09.100:00 -2022.09.30 23:59

s

ROAEHTES M EERK! SEMERE FEAER BN T SRR et B RRR
#unERESE | WHESSHD, BNEMHX FERDLABEAAET.

BREA, WRAE—EF, WSTEE
BEMfun TR EFHRHOEEME @7IEN
TEAME, ELENEERE, 9A8H, EGH
MAERLNT B Ei 200 TRARFAARAR R
W~ . 2X

Launched gold giveaway
campaign on Sports APP “KEEP”
—~ to celebrate anniversary
Created the KPL champion rings 4 RS RS R
for 12 consecutive seasons a
@ 1425 1331 5 908 J\Eéi'l Zéﬂﬂ KPLE% %%&Eﬂﬂﬂ*gjqﬁfﬁ ZW




OPEN FORUM

AFRTIL
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"CORE COMPETENCES

=FE

M\

/

%
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CORE COMPETENCES
BRODRENR

Vertical Integration

AN
EHES Competent Licensing
Model

BRI mEART(

Core
Competences

AN SR

Excellent Service
=haiES

Extensive Distribution
Network
Ak =

Quality Assurance
FRERIE

Appealing Product Design
BR5| N mir it

Reputable Brand
oS #ian k4
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VERTICAL INTEGRATION
EHED

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness
and supply reliability to enhance competitiveness

EERGANBEETHER - A=

- MIARNENRENOEE - PUEERSEN

Distribution 4358

Self-operated Shops & E-Commerce Platforms
g%ﬁ&%%ﬁ%%ﬁ%ﬁé ................................ ° Reta”'ng revenue g%ui)\
Licensed Shops & Corporate Clients

EHQE&EM%F ....................................... ° Who|esa|ing revenue it AU A
QC/Labeling REERE /% e « Royalty incorne* SIA

Design & Production i&it R4

Sourcing and Designing XM 5igit
From quality suppliers or raw material BB # N ESLE MR

* Royalty income from licensees on their purchases of all products from Lukfook (wholesaling) and authorized supplier
THBWAZEmRMEEE/NTE (HbA) B N M A B g i U



COMPETENT LICENSING MODEL

AR m AR R

Licensing Model fkg1&Ez{

Joining Fee 'Royalty Income

e ERIUZA A R A

+

Consultancy Fee R WA
B35 2% F

Advantages {52

® Ride on local knowledge
=S mimAF

® Rapid market expansion
IR BHhin

® Diversification of investment risk
paN-1Eidr iy

® Enhancement of brand recognition

REmEBHEE

Licensing Income

Wholesaling Revenue

Revenue from
Licensing Model

AR EETEL
WA

Payment terms &A= :
Cash On Delivery R 5197

Requirements &4

® Initial investment: Min. RMB 4M
HIHRE VO AKRM400/57T0

® Background check and site inspection
BREERNDEE

® Contract renewal period: 1 year
LRAHADR - 16
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COMPETENT LICENSING MODEL

AR AR

Stringent control system applied on both self-operated and licensed shops
HEEM@EERRAS—NRERA

=)
—
—

Operational Control

EiEHE

e«Whistleblowing System and Reward Scheme
158 25 R EmitXl

eSales and Inventory System Access
HERTFRAZEA

oDVR System

RERG

eOperational Compliance Audit Team
snaditEs/ A

Pricing Control

K

eStandardised retail price through centralised
labeling process

BEPREHE—mrE - DA —FmBEMN
eCentralised control on discount policy

AT IR

Product Quality Control

e 0O O FE Ik s

SiononlPimE

¢100% diamond products in Mainland market supplied by
the Group

Wit a4 ™= m100%HE 7 & R

eAuthorized suppliers on other products

Hth == mER e & BN B AL

¢All gem-set jewellery products were accredited with NGTC
/GTC certificates

PREXREBEIMIMA R/ SIS

«Sightholder of De Beers - steady quality diamond supply
De Beers'5 B EB - IRE L85 A Z AL

&)

Brand Image Control

mERERE

eAuthorised renovation contractors to ensure
standardised shop image
BEREREBUY—BHTR

ePrior approval on all advertising & promotion to
deliver consistent brand image

BRI SMER - LB —HRmETER
«Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S[—EBMREBIWN: FIiR, 6% B —RmE

A

Distribution Network Control
EENBRE

ePrior approval on retail locations
PRFBREBERME

Service Quality Control
RSRERE
o Mystery Shopper System on service quality
control
WWIE X A TRSEREE
o Centralised Staff Training
S—R T
o Regional training centre X&)/l
o E-Learning programmes [ =% >]1R72
o On-site training3Eit 53]
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Countries and Regions As at 3 Mar 2022 Changes As at 30 Sep 2021 Ch;(r;o:e\sf
E xR KX F2022%3H31H b F2021%9H30H REDE

“Lukfook ” Shops " A& &
Self-operated Shops BE&

+  Mainland At 75 24% 75 77 -2 78 -3
- Hong Kong &% 44 1.5% 44 44 +0 46 -2
+  Macau &[] 16 0.5% 16 15 +1 14 +2
« Canada =X 2 0.1% 2 2 +0 2
» The United States =E 3 0.1% 3 3 +0 3 0
» Australia JBM 1 0.0% 1 1 +0 1
« Malaysia Sk 2 0.1% 2 2 +0 2 0
+ Singapore N3 0 0.0% 0 1 -1 1 -1
Sub-total /\&t 143 4.7% 143 145 -2 147 -4
Licensed Shops mh& /&
+  Mainland it 2,728 90.7% 2,690 2,569 +121 2,365 +325
+ The Philippines E2E 1 0.0% 2 2 +0 2 0
+ Cambodia SRiEZE 2 0.1% 2 2 +0 2 0
+ Laos&#H 1 0.0% 1 1 +0 0 +1
Sub-total /)&t 2,732 90.8% 2,695 2,574 +121 2,369 +326
Total 2it 2,875 95.5% 2,838 2,719 +119 2,516 +322

Sub-brands/ Product Lines in Mainland China S E A& & % /FmLk

Self-operated Shops BE &

«  "Goldstyle” 3 0.1% 3 5 -2 5 -2
« "DearQ” 0 0.0% 0 1 -1 2 -2
+  "Heirloom Fortune” "f@H&EZX , 8 0.3% 8 0 +8 0 +8
Licensed Shops & [&E
. “Goldstyle” 74 2.5% 77 79 -2 78 -1
«  “LukfookJoaillerie” " /N\t@iEmIER 4 7 0.2% 7 2 +5 0 +7
»  "Heirloom Fortune” "f@&&E% . 42 14% 33 3 +30 0 +33
Worldwide Total 23k & 1t 3,009 100% 2,966 2,809 +157 2,601 +365
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Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with 30 years of history, the Group puts substantial effort in building a welcoming
and warm-hearted brand image to penetrate into the middle-class market.

NEIXREUARECEZmNTAANEN - —ENMEBREVBAFAEMRARS - FA—FR30FEAELENEERE - EFARANE
VETIEMB MRS E P hin

= | 4
: ﬁ?E% ‘ v Received the Diamond Award at the {\} &
LUKFOOK GROURS Hong Kong Genuine Brand Company UKFQOK GAg
B i Awards 2022
Rk TEBERmMEENARE 2022 5 2
FEhARE

Recognised for 15 consecutive years
with the “Hong Kong Service Awards —
Quality Living Category (Jewellery and
Gold)” from "East Week Magazine”
ELLSFRIR (KRBT MR "HEBRS
AK - ABEEARR (IKEFEE1T) 4

Honoured with "Outstanding Jewellery
Retail Service Award” in “01
Corporate Gold Medal Award 2021"
3Rk TOLEWEMALR2021 , Z "TAREHIK
FRERIAK
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APPEALING PRODUCT DESIGN
BIR5| R ikt

@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TAMFE - EDREBRBETWIKFIRITHEA

¢ Have attained over 210 awards
RGBT 2101 RN

& Swept 3 Awards in “The 22nd Hong Kong Jewellery Design Competition”
T "B+ EEBRERGILE BT =18

“Lighting”

TR . ’5}

“Dynamic City”
TEhENZER .

“Good and Evil”

rz= o

= .08

49



China Gems Laboratory Limited PIERELEEFOLARAT
The only laboratory in Hong Kong that meets the requirements of accreditation in

Al{thentication Service jadeite jade testing, diamond authentication and grading, and gold fineness
G AR S5 testing. Besides, it is the first laboratory in Hong Kong to obtain Chinese national

standards GB/T9288 accreditation in gold testing
BEEE—RNFSELIRBFRNE  hALENEIRESHERNAKELEEPD « F
LBEZEEEEMINEZPEERIREGB/T9288 EEMNTTANEZKELERE DD

Victoria Gemology Institute Limited 4251 =5 b3

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National Accreditation
Board (ANAB) and the accreditation of the International Laboratory Accreditation
Cooperation (ILAC) and is authorised to issue internationally recognised reports
for diamond grading, jadeite jade, ruby, sapphire and emerald testing
EEYEEEZRIATZSES ANSI-ASQ National Accreditation Board (ANAB)
ISO/IEC 17025 & #% K E Fr % ¥ = 1A 0o & /F 4 4% International Laboratory
Accreditation Cooperation (ILAC) BJIAT] - A& R EPFRADWEE AN RRS - 3522 -
AFA BEAKEBEQNIRE

De Beers Group Institute of Diamond (IOD) & LE/RETER A ¥R
The Group cooperates with 10D to provide a report for Hearts & Arrows diamond
sold at our shops

%ngglfméfr;‘drance Schemes EEHSHLLAMEAEEERAE  AREN AL\ FERRRRS
DIE7RULCA] &

The Kimberley Process Certification Scheme & {8Fi# 2 E R iE 5 #1E (KPCS)
All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

'. \ SHNFABEHRRBEIORFTEKPCSHEX UBRXWRItEATFRFAIF " HPREA
. iky S

— National Gemstone Testing Center (NGTOE XK EEA KR E K E 1 1 O
The Group collaborated with the NGTC and became one of the first jewellery
brands to launch e-certificate, making joint efforts to provide quality assurance
for consumers

EHSEXRETORELERNPOEFEMF - AEHELBFIEPRIKRERE -
HEWERERHERERIE

GIA Cultured Pearl Classification Report GIABBE K 5 R IRS
The Group became the first jewellery retailer in Hong Kong to launch the GIA
Cultured Pearl Classification Report

ERRANEBERHLCIAFER KA RIRERSHURETEERD
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EXCELLENT SERVICE
SRS

“Delivering the Beauty of Love with Six
Heartfelt Services” Customer Service
Programme

PANMERE ARERE BIERS L

Hong Kong Retail
Management Association
BETEEENS

"Quality Service Benchmarking Assessment" :
Received an average performance score of over 93%
during the period from April to June 2022
HETEEENS "MRRISBENL L
T2022F4Z6R A - IR D E9I3%LU £

T D). ETEED SIS

Hong Kong Top Servlce Brand Ten Year Hong Kong Service Awards N)
EREAR Achievement Awar
—le

Research Management Ltd.

"Mystery Shopper Programme":

Received an overall average score of at
least 94% by Hong Kong branches during
the period from July to September 2022

Mt E A
T2022F7E98HAE - EEDTTEERSF
59 3R94% L £
-1 SATNER f d"iv _"* ¥¥
" i
ﬁgﬁg‘%#vﬁmn o o TouRsu strvces HK:C;A\HRI) ”\
QUALITY AWARD e U B e B TIRACE Members -2
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SUSTAINABILITY

ElESE=d:s

INIEEE

LUIKFOOK GROUP

GEd

LUKFOOK GRrou?

. Luk Fook Haldings
(International) Limited

FuBg RS R

e

AESEER)ERLT

RATRE THORN,
EERNRREREE - B2 HNEYN
AE TR -

For i of

Prinolivg H Fuutdasion
EEEARREANES
z

Puosmotiog Jfuspive edes Loundation
EBE A EHER

HAPPY B 4 £ 3 Lo
b COMPANY G
Syears* RE BERSE
o Dt Ui it

o, " smswBOCHK riT e
| | RERRAEAL @tikhey @IENI. 25
] 2071 R 2022 BRI

Recognised as “Consumer Caring Company” for 10 consecutive years
ELTEREERN "TMEOEW

Awarded again in the Industry Cares Recognition Scheme with Caring
Certificate

BRERIER T TWEEL, ®itHz "TEORN 5 FRR

Awarded 7 Accolades at the “CBLJ In-house Counsel Awards 2021-22"
B33 T2021-22FE (BE) BUWESKRE | IR

Named asa "Happy Company” for 9 consecutive years
ESAFERK T FHOEW ) FRER

Made the honour roll as "Caring Company" for 13 successive years
EL13FHRINTN "TERERN , &

Received Recognition Again in "BOCHK Corporate Environmental
Leadership Awards" under "Services" and "Manufacturing” Sectors

T TPREFBEWHRATLAK . BREIRK "TIRSW & "HEEW » SRR

Scooped 3 citations again in MPFA' s "Good MPF Employer Award”
BERKHZ/MAR " TREFET . BRI L =TUAR

st by g Erg e

Lerseomsence
AL RHAEREE

HEPRY o
compAnyY

Syears*

XN

lomsmBOCHK
ﬁiﬂﬁﬁﬁk;?ﬂz‘l

Yeana

.
]

lem=sBOCHK
ERRGEEAR2021

AGOQ(. MPF Employer Award
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ABOUT LUKFOOK
RFNE

A leading jewellery retailer in Mainland and Hong Kong
Nt REEFBRREEEH I —

Main Business = E IS5

The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem- setjewellery products
ERFENSZILFTHSEMARFEE MM ZRE - 21t - R - BRERNEEEWS

Milestone B2

s SR TF1994 %2004 SHES F201456H T2015%3H
#?;é%ﬂ;@% . TramR T\l/&\);ﬁ? ;EEE-.H; SR UL FX#De Beers
BHEREIERBERS hEERI50%N = FNEES
Opened the first Opened its first Listed on the Main Acquired 50% Qualified as
self-operated shop licensed shop and self- Board of Hong Kong interest in CGSt in a Sightholder
in Hong Kong operated shop in Stock Exchange in June 2014 of De Beers
in 1991 Mainland in 1994 and 1997 in March 2015

2004, respectively

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ' '3D-GOLD' ' in Mainland, Hong Kong and Macau
BERFZERBERAIRHNES : 2882)ZMELT - MTWi - FEERR I "£2E |, RIENBRFSERFTFEENS
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FINANCIAL PERFORMANCE SINCE IPO
B 2zl Samm

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19975, NREBEFEERZMER LM

Revenue WA Average Dividend Payout Ratio
5% CAGR FESIEKE IR EEEER 51%

Profit for the Year FER& T Average Return on Equity
9% CAGR FEGIERKXR EIR RN R EIHRER 17%

Market Capitalisation reached
HK$10.5billion (as at 25 Nov 2022)
T1BER105128 7T (#F2022#11525H)
23 times since IPO
PR T EN23E

Net Asset reached HK$11.3billion
BBFTIR113108 T

52 times since IPO
NHBIRHEMNS2(E
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD

$i: E@{ﬂ*ﬁ;ﬁ mgﬁﬁﬁ%$U Z%\__( Gross margin of gold sales is not highly correlated to
the gold price fluctuation
BEFRZENRSZEMEENEREAK

AN
Gross Margin of Gold Sales Full Year 25

BEHEENX

Us$ =&
50% - US$1,822 US$1,818
(124.7%) (102%) | 2000
a0 | o US$1,462 i ——
o US$1 151 US$1,257 US$1,285 US$1,263 (115.8%) __ . —"
(17.8%) (19.2%) (12.2%) (11.7%) —— 4 1,500
30% ' e — — =T 210% 21.8%
o 15.2% 15.0% 15.3% (15.7p.p) (10.8p.p) 17.4% 1
13.6% i 1,000
20% I (106p.p) (11.60.) (10.2p.p) (10.3p.p) T U44pp)
10% 1 °00
0% T T T T T T 0
FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022
1H&2H E¥F R F¥EFE
Gross Margin of Gold Sales
BEHEEENE US$E==E
US$1,809 US$1.836 gg1,802 US$1.835 551 802
. :
40% US$1 532 (1 30.0%)(1 19.8%), (10.4%) | (101%) | (10.0%) 7 2000
i ’ ——— e — — == —. 11800

35% US$1,391 (1 21'0%)/ '28.2%

30% | US$1,297 4 215 | US$1,268 | US$1,302 US$1,260 USS1266 (110.5%) . —" | ({760 ) 1 1600
US$1,159  US$1,143  (111.9 %) ( 66“’/) (122%) | (16.9%) | (10.7%) = (12.7%) —_ T 21.5% ~ 4 1,400
(19.9%) | (15.5% . 16.6% | = - 18.5% :

25% |- ( ) e — L — —_—— . — 20.6% | (13.7p.p.

— =g 188% 17.8% | (17.8p.p.) 13.0pp.)| 17.9% | 4709 1 1200

20% | 2% 1(16.8p.p.)| 1279 15.7% | 14.5% 12.8% | (13:3p-p.) (110.3p.p.) (11.5p.p.) |, 19:0% 1 1,000

12.0% | (12.0p.p.) (25pp)| US1PP) (11800) | | o 1290p) |

15% H(10.7p.p.) 9p.p.

{ 600

10% |

1 400
5% | { 200
o% T T T T T T T T T T T T T T 0

1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H
FY2016  FY2016  FY2017 FY2017  FY2018 FY2018 FY2019 FY2019  FY2020 FY2020 FY2021  FY2021  FY2022  FY2022  FY2023

— - = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
BATHERENBET/ZT) PARESEEENE

*Y-0-Y Changes are shown in brackets &5 N AZLERH 2L >7



TH&2H FY2018-2023 OPERATING PERFORMANCE
2018-2023 L¥ K MM E o3RI

(HK$M) (EF5387T)
20,000 332%
' 9 28.2%
18000 | 26.2% 259% 27.1% 27.6% 26.8% 619 | 30%
. 237%/ e ——
16,000 -
- 20%
[o)
14,000 12.7% 153’ 14.0% 14.0% 14.7%
' 11.8% q 17 . 11.6% —_—
_— 13.2% L 10%
12,000 M o 12.0% o
10.2% 10.4% ] 11.7% o 11.8%
83% 8.5% 79% — 8.8%
10,000
- [0
8,000

6,000

4,000

2,000

=

6,283 6,305 6,147
5,517 5,591 5573 | 10%
4,929 10%
3344
- -20%
45 %70 60 96
52 849 834 497 371 | 387503 726 654 738 658
-30%

1HFY2018 2HFY2018  1HFY2019 2HFY2019  1HFY2020 2HFY2020 1H FY2021 2H FY2021 1HFY2022  2HFY2022  1HFY2023
2018 E¥MEF 2018 FHME 2019 E*FWME 2019 F¥ME 2020 L¥ME 2020 FHFME 2021 EFWME 2021 FEME 2022 EFMEFE 2022 FHME 2023 LM F

s Revenue WA Operating Profit &5 7 Profit for the Period HAPYA]

e Qverall Gross Margin E{XFEF|Z «——Operating Margin 2= &xFZ*E  ———Net Margin }&F|=%
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FY2018-2022 OPERATING PERFORMANCE
2018-2022 F iz

(HK$M) (BT3787T)
29.6% 29.7%
30,000 27.6% - 30%
25.7% 25.M —
25,000 - 20%
14.0% 14.0%
11.1% 11.7% 103%)/
20,000 A% 11.9% - 10%
9.4% 9.5% o
7.7%
15,860
14,57
15,000 78 - 0%
11,234 11,738
10,000 8,861 - -10%
5,000 - -20%
1,853
1621 1370 1,504 1156 geg 1244 1019 1643 1392
- -30%
FY2018 FY2019 FY2020 FY2021 FY2022
20181 4F 201914 202014 202114 202214
i Revenue WA Operating Profit £& &) Profit for the Period EA &R

= Qverall Gross Margin B{KFEF|* ———Operating Margin 2= &EF|%E  ——Net Margin 3F|=



DISCLAIMER

bl

This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company” ), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any of
its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever arising in
connection with the statements or information contained herein. You are cautioned not to rely on any of the
forward-looking statements contained herein.

KRB EER (Efr) BIRAS ( "AAT)" ) Jdl - SPRIEERREIRIIAZIE - BRI E TR PR 2
AARIEIAR/RE B RRUAS RS IRIE - B N INAN S DR B2 SRl BRI R0 ERR M - AP MBS - ARTEE
BB ~ Bn sk (CRBEAEAERPAEE QRSB R 5B S Z RN E AR R MABEMUE - EILIREE
NARNLARER A 8 1R PSR (T B RS A PR -
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Intelr:inr%CI)%zeiults FY2023 Investor Relations
Highliahts Interim Report* We(ihat

H=x T2 = /N 2, Jlp ==

h A\ i E hHAR &S HKAREBRZME

*FY2023 Interim Report will be uploaded in December 2022
2023M E P ERIR SN FT2022F 128 £3
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