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Revenue WA Operating Profit 2= 55 Profit Attributable to
HK$11,738M(&757%&7T) EIK$1,6?13M(EE§§7T:) Equity Holders
+32.5% +32.1% N AE AN G ET
HK$1,392M(B &)
+36.9%
() [ — ’
Basic Earnings per Share Proposed Final Dividend Overall Net Shop Additions
BREXERT per Share BINREIRIEH
HK$2.37(&7T) BUR SRR AR 43
+37.0% HK$0.55(:&7T)

I Dividend Payout Ratio /X 2LEZE: 46.4%






FINANCIAL REVIEW

22
V455 E10%
o FY2022 FY2021
(HK$M) (B #7) 202205 2021144
Revenue WA _ 8,861
Gross Profit EF _ 2,632
Operating Profit & %! _ 1,244
Profit for the Year W& F] _ 1,019
Profit Attributable to Equity Holders &8 AR & F) _ 1,017
Gross Margin EF) _ 29.7%
Operating Margin £E & F) % - 14.0%
Net Margin 3872 _ 11.5%
EBITDA SRUAIS - BIF - 7|0 RIEHAIRA s 1354
EBITDA Margin Ri+FI2 ~ BN 1B KRR &F) = - 15.3%
Total Operating Expenses to Revenue Ratio REEFZ U -
2z 19.1%
ALEE
Effective Tax Rate SCFrfi = - 18.8%

Y-o-Y
Changes
BRETIE
+32.5%
+22.9%
+32.1%
+36.6%
+36.9%
-2.1p.p.
+0.0p.p.
+0.4p.p.
+29.4%
-04p.p.

-3.6p.p.

-1.5p.p.

FY2020
20207

11,234
3,323
1,156

868
866

29.6%

10.3%

7.7%

1,241

11.0%

18.9%

20.5%

Changes

1L
+4.5%
-2.7%
+42.1%

+60.4%
+60.7%

-2.0p.p.
+3.7p.p.
+4.2p.p.
+41.3%
+3.9p.p.
-3.4p.p.

-3.2p.p.



Y-o-Y

= FY2021 FY2020 Changes
(HK$) (&) Changes
2021n 20200 as
g2 A & Tk
Basic Earnings per Share SE KRR HK$2.370 HK$1.730 +37.0% HK$1.480 +60.1%
Declared Bk :
* Basic Dividend per Share ERREXREE HK$0.550 HK$0.500 +10.0% HK$0.500 +10.0%
* Special Dividend per Share S5 2 N/A HK$0.500 N/A N/A N/A
* Final Dividend per Share BRI HK$0.550 HK$1.000 -45.0% HK$0.500 +10.0%
Paid Bk :
» Basic Dividend per Share BRE XS HK$0.550 HK$0.225 -144.4% HK$0.500 +10.0%
» Special Dividend per Share ZR 4551 S N/A HK$0.275 N/A N/A N/A
*» Interim Dividend per Share ST K2 HK$0.550 HK$0.500 +10.0% HK$0.500 +10.0%
Annual Dividend per Share ZlRZFRE HK$1.100 HK$1.500 -26.7% HK$1.000 +10.0%
Dividend Payout Ratio ik 2 LEE! 46.4% 86.6% -40.2p.p. 67.8% -21.4p.p.

1 Dividend Policy: Dividend payout ratio at 40-45% Ik RE%: kS ELZEA40-45%



HEALTHY FINANCIAL POSITION
{2 ERAYMSS AN

(HK$M) (B #E7T)

FY2022 FY2021 Y-o-Y Changes

20220145 202104 BRETIE

Inventories 75 _ 7,322 +19.8%

1
Avera%i Inventory Turnover Days 451 95
FEELRA%A?
Closing Inventory Turnover Days?

444 -56

HAREFLRA®RHE?
Cash and Bank Balances & RiR1T4 5 _ 3,546 -1.5%
Bank Borrowings & Gold Loans o
RITRARERER - TS +79.5%
et Cosh 912 s a7 a0
Net Gearing Ratio? #5563 _ N/A N/A
Debt-to-Equity Ratio* fifFxiN &b 24 _ 28.1% +6.2p.p.
Return on Equity (ROE)> & Z= ¥ &= [B] R 2> _ 9.0% +2.5p.p.
Return on Total Assets® &1 53 == O] #z 326 _ 7.0% +1.6p.p.
Current Ratio fRatE= _ 4.0 -0.7

1 (Opening Inventory + Closmg Inventory) 2 + Cost of Inventories Sold x Number of Days for the Year
(Hﬂ?ﬂfh + HIARER) + 2+ BEFEMA x FRABE
CIosmg Inventory + Cost of Inventories Sold x Number of Days for the Year
ﬁH?ETLi EEFEHA x FNAH
(Long term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) + Capital and Reserves Attributable to Equity Holders of the Company
( KEIRITEIR + BHRTER + RITEXZ + BE2EHE -AERBRTER) + ARINEHAANSAARES
(Long -term Liabilities + Current Liabilities) + Capital and Reserves Attributable to Equity Holders of the Company
( KHIAG + MR ) + ARAINEREANSRERMEE
5> Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company
AR EFE / EENEFAANSEN + ARINERBEANSALRMEE
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
AREEFL / EENEFAAN BN + (KPR +Ro)EF)



SUMMARY - FINANCIAL POSITION
455K e

As at
31 Mar 2022

(HK$M) (B #E7T) #ZE2022%
3A31H

Non Current Assets JER T &=

Current Assets REN &=~

Total Assets S &~

Non Current Liabilities IER &N A&

Current Liabilities Rahfaf&

Total Liabilities 2 &

Total Equity Nz S8R

Non-controlling Interest JE#ZAE 1N &=

Shareholders 'Equity B& &z

No. of Issued Shares X177 #E

Net Asset Value per Share 888 %~

As at

31 Mar 2021
#HZE2021F
3H31H

2,779

11,733
14,512
241
2,947
3,188
11,324
0
11,325

587,107,850

HK$19.29

Y-o-Y Changes
RET(E

+15.8%

+10.8%
+11.8%
-3.3%
+32.6%
+29.9%
+6.7%
+0.0%
+6.7%

+0.0%

+6.6%



FY2018-2022 OPERATING PERFORMANCE
2018-20221F Eizz=Il

(HK$M) (B 578 7T)
30,000 29.6% 29.7% 27 6%
25.7% 254% T s
25,000
14.0% 14.0%
20,000 11.5% 11.9% 10%
) 9.4% 9
° 9:5% 7.7%
15,860
15,000 14,578
mm Revenue WA 11,738 %
11,234 (132.5%)
Operating Profit @& & F
10,000 8,861
Profit for the Year fE AR
- -30%
—— Qverall Gross Margin Z{&EF]2
5000 1,643
—— Operating Margin 2 & # % 621 853, ., 3',2 Log) 1392
1,370 ' L7
Net Margin 35 156 868 12441019 +36.6%)
- -50%
FY2018 FY2019 FY2020 FY2021 FY2022
20184 2019 20205 2021 20225

10



Chart1

		FY2018
2018财年		FY2018
2018财年		FY2018
2018财年		FY2018
2018财年		FY2018
2018财年		FY2018
2018财年

		FY2019
2019财年		FY2019
2019财年		FY2019
2019财年		FY2019
2019财年		FY2019
2019财年		FY2019
2019财年

		FY2020
2020财年		FY2020
2020财年		FY2020
2020财年		FY2020
2020财年		FY2020
2020财年		FY2020
2020财年

		FY2021
2021财年		FY2021
2021财年		FY2021
2021财年		FY2021
2021财年		FY2021
2021财年		FY2021
2021财年

		FY2022
2022财年		FY2022
2022财年		FY2022
2022财年		FY2022
2022财年		FY2022
2022财年		FY2022
2022财年



Revenue 收入

Operating Profit 经营溢利

Profit for the Year 年内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率

11,738
(↑32.5%)

8,295
(↑14.9%)

1,643
(↑32.1%)

976
(↑14.9%)

1,392
(↑36.6%)

849
(↑14.9%)

14578

1621

1370

0.257

0.111

0.094

15860

1853

1504

0.254

0.117

0.095

11234

1156

868

0.296

0.103

0.077

8861

1244

1019

0.297

0.14

0.115

11738

1643

1392

0.276

0.14

0.119



工作表1

				FY2018
2018财年		FY2019
2019财年		FY2020
2020财年		FY2021
2021财年		FY2022
2022财年

		Revenue 收入		14,578		15,860		11,234		8,861		11,738

		Operating Profit 经营溢利		1,621		1,853		1,156		1,244		1,643

		Profit for the Year 年内溢利		1,370		1,504		868		1,019		1,392

		Overall Gross Margin 整体毛利率		25.7%		25.4%		29.6%		29.7%		27.6%

		Operating Margin 经营溢利率		11.1%		11.7%		10.3%		14.0%		14.0%

		Net Margin 浄利率		9.4%		9.5%		7.7%		11.5%		11.9%






REVENUE AND PROFIT ANALYSIS
N il T

Revenue and Segment Profit by Market
& inkl 53 B K 53 5B ia Rl

42.9%
(40.1%)

-\

) g;é;ﬁ By Market 17 %14> Revenue Segment Segment
89.3°A> (59.9%) HK$M BT Uz A Profit | Profit Margin
(94.3%) S ERER 73 8B A 2R
5,032 187 3.7%

+41.7% +148.9% +1.6p.p.

6,706 1,563 23.3%

R S t Profit

Hong Kong SAR?, Macau .
SAR? & Overseas
EEEATEX! -]
FAlTTEX2 585

Mainland China3 .
fE A3

Remarks: Comparative figures for FY2021 are shown in brackets

L ESARN2021MEZ EEREF

1Hong Kong SAR: Hereafter refers to as "Hong Kong” &EHHAITEKX: EETRA "&E .

2Macau SAR: Hereafter refers to as “Macau” SR IREHIFTEX : FEHRA &I,

3Mainland China: Hereafter refers to as  “Mainland” SEAM : FEFFRA A" 11



Chart1

		42.9

		57.1



Revenue by Market
收入 (以市场划分)



工作表1

				Revenue by Market
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

				42.9		1

				57.1		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

10.7

89.3



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		10.7		1

		gem-set		89.3		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS
ONNE:spi

Revenue and Segment Profit by Business

1Ml S5 % 53 BYULA 2 53 B8R i )

63.1%
(55.9%) By Business B\IS5%15 Revenue | Segment Segment

HK$M BFG#ET WA Profit Profit
53 8R i A Margin
7 BE T =

20.7%
(14.8%) 24.2%
(30.9%)

55.1% 7,408 362 4.9%

10.7%
(10.7%) (54.3%) +49.6%  +84.9% +0.9p.p.
N 26.2% 3,077 424 13.8%
(334%) +3.9% +3.6% +0.0p.p.
1,253 964 77.0%
+32.4% +34.2% +1.0p.p.
Revenue Segment Profit ? ° P-P
WA A ECEF 4,3781 424 9.7%
Retailing B +8.6% +3.6% -0.4p.p.
g2E
Wholesaling
#E O
Licensing
RS [

Remarks: Comparative figures for FY2021 are shown in brackets

x  FESWNA2021IMEZ EERE

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
KRB R WA = JISMER WS WA + 2 EREHEAR WA

12



Chart1

		retailing

		wholesaling

		licensing



revenue (mainland)

63.1

26.2

10.7



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		63.1		1

		wholesaling		26.2		2

		licensing		10.7

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



segment profit (mainland)

20.7

24.2

55.1



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		20.7		1

		wholesaling		24.2		2

		licensing		55.1

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS
I\ R i 3T

Sales! and Gross Profit? by Product

BEmi 2 HEELRER?

52.7%
(47.0%)

By Product DA @%l 5 Sales
HK$M BH#ETT HE

43.8%
(43.1%)

47.3%
56.2% (53.0%)
(56.9%) 1 5527 981 17.7%

4958 1,258 25.4%
+182%  +164%  -04p.p.

Sales Gross Profit

_ +48.6% +19.9% _4.3p'p.

HE EF
Gold &
Platinum3
HEeMAE3 .

Fixed Price
Jewellery .
EMEm

Remarks: Comparative figures for FY2021 are shown in brackets
x  FESARRN2021ME Z EERE
1Sales = Revenue — Licensing Income f&=UWA - @S UTA
2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income ER=4Z&EH - Mg S AER
3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
=t RHESEEREERMINMERESHENES RBAE™m (BIZEEN ) 13



Chart1

		gold & platiunum

		gem-set



sales by product

52.1

47.9



工作表1

				sales by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		52.1		1

		gem-set		47.9		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

43.8

56.2



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		43.8		1

		gem-set		56.2		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Gross Margin by Product

Segment Profit Margin by Market Segment Profit Margin by Business
2 ELE AR (Lhiiakla) S apEAER (MS X 57) EFER U=mEln)
Full Year 2% Full Year 2% Full Year =%
B 100% - 40% -
o 77.0% 31.0%  31.0%
235%  23.3% s0% | 687% 704% °0% ’ 5 ;
184% ' : 258%  254%
20% 1 156% 60% -
. 20% /——\
Lo% 9.8% 6 290 40% - 213%  220%
1 E 17.7%
° ° 10 37% 200 | 136%  119% 138%  138% 15.6% °
0% T T T 1 0% 18% T 5_'4"0 T '4_0% Zﬁgno 1 0% T T T 1
FY2019 FY2020 FY2021 FY2022 FY2019 FY2020 FY2021 FY2022 FY2019 FY2020 FY2021 FY2022
1H vs 2H EIH4F vs FHEME 1H vs 2H FEMEE vs FEM4E 1H vs 2H EMF vs FEME
30% -
0, -
233% 237% 55995 237% | 100% - 40%
19.1% . Y . 79.5% 80.9% 31.7% 30.1%
c - 0
20% | 17.5% 80% - 708% 700% 71.2% 72.3% 28.0% e
. n 24.8% 24.5% <%
60% - 209% 217557 29%s 55
10% 8.9% 7.0% 20% - -
0, el
24% 26% : 0% 183% 17-2%
- 4.9% oo | 120% 119% 122% 149% 142% 133%
0 T T T T 1
1H 2H 1H 2H 1H 2H 80% 510, 68%  59% g9
FY2020 FY2020 Ky 2071 FY2021 FY2022 FY2022 > — 13% ——— o
S . 1H 2H 1H 2H 1H on - 0% ' ' ' ' ' '
. -8.0% FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 H 2H 1H  2H ~ 1H  2H
0% - . FY2020 FY2020 FY2021 FY2021 FY2022 FY2022
Mainland B go(r)\g Kong, Macau Licensing g Retailing Whplesallng Fixed Price gold & Platinum
e verseas 24\ 52 e #x Jewellery =T RAE

&8 R RE

EMEh



Chart1

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022

		2H
FY2022		2H
FY2022



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.209

0.317

0.217

0.301

0.28

0.272

0.188

0.248

0.183

0.245

0.172

0.263



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		1H
FY2020		20.9%		31.7%

		2H
FY2020		21.7%		30.1%

		1H
FY2021		28.0%		27.2%

		2H
FY2021		18.8%		24.8%

		1H
FY2022		18.3%		24.5%

		2H
FY2022		17.2%		26.3%






Chart1

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022

		2H
FY2022		2H
FY2022



Hong Kong, Macau & Overseas
香港、澳门及海外

Mainland China
中国内地

0.089

0.191

0.024

0.175

-0.08

0.233

0.07

0.237

0.049

0.229

0.026

0.237



工作表1

				Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地

		1H
FY2020		8.9%		19.1%

		2H
FY2020		2.4%		17.5%

		1H
FY2021		-8.0%		23.3%

		2H
FY2021		7.0%		23.7%

		1H
FY2022		4.9%		22.9%

		2H
FY2022		2.6%		23.7%






Chart1

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021

		FY2022		FY2022



Hong Kong, Macau & Overseas
香港、澳门及海外

Mainland China
中国内地

0.098

0.156

0.062

0.184

0.021

0.235

0.037

0.233



工作表1

				Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地

		FY2019		9.8%		15.6%

		FY2020		6.2%		18.4%

		FY2021		2.1%		23.5%

		FY2022		3.7%		23.3%






Chart1

		FY2019		FY2019		FY2019

		FY2020		FY2020		FY2020

		FY2021		FY2021		FY2021

		FY2022		FY2022		FY2022



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.078

0.136

0.687

0.054

0.119

0.704

0.04

0.138

0.76

0.049

0.138

0.77



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		FY2019		7.8%		13.6%		68.7%

		FY2020		5.4%		11.9%		70.4%

		FY2021		4.0%		13.8%		76.0%

		FY2022		4.9%		13.8%		77.0%






Chart1

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021

		FY2022		FY2022



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.156

0.31

0.213

0.31

0.22

0.258

0.177

0.254



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		FY2019		15.6%		31.0%

		FY2020		21.3%		31.0%

		FY2021		22.0%		25.8%

		FY2022		17.7%		25.4%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		1H
FY2020		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022		1H
FY2022

		2H
FY2022		2H
FY2022		2H
FY2022



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.08

0.12

0.708

0.021

0.119

0.7

-0.013

0.122

0.712

0.068

0.149

0.795

0.059

0.142

0.723

0.039

0.133

0.809



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		1H
FY2020		8.0%		12.0%		70.8%

		2H
FY2020		2.1%		11.9%		70.0%

		1H
FY2021		-1.3%		12.2%		71.2%

		2H
FY2021		6.8%		14.9%		79.5%

		1H
FY2022		5.9%		14.2%		72.3%

		2H
FY2022		3.9%		13.3%		80.9%






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

X I AN Bm A3t LA S Xl 73

Hong Kong, Macau and Overseas
&8 BRI

Q,
13.6% (_7286%;, ) 97.0%
(61.4%) (91.4%)
8.1%
(64.6%)

Revenue Segment Profit
WA D EREF]

%egﬂmg .

Wholesaling

#x .

Licensing .

migss

Remarks: Comparative figures for FY2021 are shown in brackets

7 FBESAR2021M EZ EE R T

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
ZIFERARRBIA = WMERWSIWA + 7B EHER A

Revenue
WA

4,881
+50.4%

127
-51.2%

24
-46.7%

5,032
+41.7%

13111
+37.4%

Segment
Profit
S EREF

147
+868.4%

15
-68.6%

25
-45.1%

187
+148.9%

15
-68.6%

Segment
Profit
Margm

S ELE A=

3.0%
+3.6p.p.

12.0%
-6.6p.p.

104.0%
+3.2p.p.

3.7%
+1.6p.p.

1.2%
-3.9p.p.
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Chart1

		retailing

		wholesaling

		licensing



regional revenue

97

2.5

0.5



工作表1

				regional revenue		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		97		1

		wholesaling		2.5		2

		licensing		0.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



13.6%
(61.4%)

78.3%
(-26.0%)

8.1%
(64.6%)

segment profit (mainland)

78.1

8

13.4



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		78.1		1

		wholesaling		8		2

		licensing		13.4

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
1 XN BmA o A S5 3l 7o

Mainland
b

37.7%
(32.2%)

—_—

Revenue Segment
WA Profit

7 &R

13.8% 26.1%

(17.2%) (28.9%) (‘5‘6‘:822) 2,527 215 8.5%
18.3% —_— +47.9% +0.1% -41pp
o,
Wb.2%) 60.1% 2,950 409 13.9%
(53.9%) +9.2% +13.3% +0.6p.p.
1,229 939 76.4%
+36.5% +39.6% +1.7p.p.
Revenue Segrient Profit 6,706 1,563 23.3%
BA Q™! 126.3% +252% -0.2p.p.
5;2“”9 [ 3,068 409 13.3%
5 -0.4% +13.3% +1.6p.p.
Wholesaling
#x .
Licensing
mhE S . .

Remarks: Comparative figures for FY2021 are shown in brackets

x  FESNA2021ME ZLERE T

L Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue 16
ZVFRFAHERBA = SISMERWSIEA+ HEBEHEAR A



Chart1

		retailing

		wholesaling

		licensing



revenue (mainland)

37.7

44

18.3



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		37.7		1

		wholesaling		44		2

		licensing		18.3

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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		retailing
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		licensing



60.1%
(53.9%)

13.8%
(17.2%)

26.1%
(28.9%)

segment profit (mainland)

13.8

26.1

60.1



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		13.8		1

		wholesaling		26.1		2

		licensing		60.1

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS

X 7> EmplE LA SS Xl 7o

Hong Kong, Macau and Overseas

& RREH

Full Year &%
110% 99.6% 100.8% 104.0%
80%
50%
20% 4.2% 5.1% 3.0%
-10% 3.6% -0.6% 1.2%
FY2020 FY2021 FY2022
I\W/I?énland Full Year &
74.7% 76.4%
75% 67.V .
50%
2o 12.6%
8.2% . g 13.3%
9.9% 11.7% 8.5%
0% ; '
FY2020 FY2021 FY2022

IH&2H EF M F K MM F

170% - 159.2%
120% 1 98.8% 100.2% 100.3% 101.4% 101.2%
70% -
os | 0, 0 0, 0,
20% -5 4o, 4.6% 3 6% 9.4% 33% 2.8%
— ——p
Q 0 ) Q 0
-10.2% ;
-30% - _1H 2H 1H 2H 1H 2H
FY2020 FY2020 FY2021 FY2021 FY2022 FY2022
1H&2H E¥ WM E R FEME
78.6% 80.7%
75% - 68.6% gga9, 694% DL .
: Licensing
W sz
50% - Retaili
.ﬁgeél ing
25% - Adjusted
Wholesali
100% 98% 121% 129% 12.8% 13.8%  p 0o
RFEFZ
11.5% 11.9% 118% =1
0% 8.2% | 8.1%| | | | 6.0% HE&RMZS
1H 2H 1H 2H 1H 2H
FY2020 FY2020 FY2021 FY2021 FY2022 FY2022
17

1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business + (Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)
SVHRERIHEAR D BUSFR = RS Z 9 EEH + (WIMERWSWA+ D ERE# A LA)



Chart1

		1H
FY2020		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022		1H
FY2022

		2H
FY2022		2H
FY2022		2H
FY2022



Retail

Adjusted Wholesale

Licensing

0.074

0.029

0.988

-0.004

0.046

1.002

-0.102

-0.036

1.003

0.039

0.094

1.014

0.033

0.028

1.012

0.028

-0.006

1.592



工作表1

		Hong Kong, Macau & Overseas
香港、澳门及海外		Retail		Wholesale		Adjusted Wholesale		Licensing

		1H
FY2020		7.4%		121.4%		2.9%		98.8%

		2H
FY2020		-0.4%		121.4%		4.6%		100.2%

		1H
FY2021		-10.2%		121.4%		-3.6%		100.3%

		2H
FY2021		3.9%		121.4%		9.4%		101.4%

		1H
FY2022		3.3%		101.2%		2.8%		101.2%

		2H
FY2022		2.8%		159.2%		-0.6%		159.2%






Chart1

		1H
FY2020		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022		1H
FY2022

		2H
FY2022		2H
FY2022		2H
FY2022



Retail

adjusted wholesale

Licensing

0.1

0.082

0.686

0.098

0.081

0.664

0.121

0.115

0.694

0.129

0.119

0.786

0.118

0.128

0.71

0.06

0.138

0.807



工作表1

		Mainland China
中国内地		Retail		Wholesale		adjusted wholesale		Licensing

		1H
FY2020		10.0%		8.6%		8.2%		68.6%

		2H
FY2020		9.8%		8.6%		8.1%		66.4%

		1H
FY2021		12.1%		8.6%		11.5%		69.4%

		2H
FY2021		12.9%		8.6%		11.9%		78.6%

		1H
FY2022		11.8%		8.6%		12.8%		71.0%

		2H
FY2022		6.0%		8.6%		13.8%		80.7%
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		FY2020		FY2020		FY2020

		FY2021		FY2021		FY2021

		FY2022		FY2022		FY2022



FY Retail

Adjusted Wholesale

Licensing

0.042

0.036

0.996

-0.006

0.051

1.008

0.03

0.012

1.04



工作表1

		Hong Kong, Macau & Overseas
香港、澳门及海外		FY Retail		FY wholesale		Adjusted Wholesale		Licensing

		FY2020		4.2%		22.7%		3.6%		99.6%

		FY2021		-0.6%		100.8%		5.1%		100.8%

		FY2022		3.0%		104.0%		1.2%		104.0%

		FY Retail		Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地						FY wholesale		Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地				FY Licensing		Mainland China
中国内地

		FY2015
2015財年		10.40%		6.00%						FY2015
2015財年		24.90%		10.80%				FY2015
2015財年		62.60%

		FY2016
2016財年		6.70%		6.00%						FY2016
2016財年		17.80%		9.40%				FY2016
2016財年		56.40%

		FY2017
2017財年		6.40%		10.70%						FY2017
2017財年		18.90%		15.50%				FY2017
2017財年		56.30%

		1H Retail										1Hwholesale								1H Licensing

		FY2015
2015財年		10.50%		7.60%						FY2015
2015財年		21.00%		11.40%				FY2015
2015財年		66.00%

		FY2016
2016財年		7.80%		4.40%						FY2016
2016財年		22.60%		8.80%				FY2016
2016財年		64.60%

		FY2017
2017財年		7.40%		13.50%						FY2017
2017財年		6.60%		14.10%				FY2017
2017財年		55.70%

		2H retail										2H wholesale								2H Licensing

		FY2015
2015財年		10.30%		4.70%						FY2015
2015財年		28.80%		10.10%				FY2015
2015財年		59.30%

		FY2016
2016財年		5.40%		7.20%						FY2016
2016財年		13.10%		9.90%				FY2016
2016財年		47.80%

		FY2017
2017財年		5.70%		9.00%						FY2017
2017財年		31.40%		16.60%				FY2017
2017財年		59.30%






Chart1
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0.099

0.082

0.676

0.126

0.117

0.747

0.085

0.133

0.764



工作表1

		Mainland China
中国内地		FY Retail		FY wholesale		Adjusted Wholesale		FY Licensing

		FY2020		9.9%		10.0%		8.2%		67.6%

		FY2021		12.6%		10.0%		11.7%		74.7%

		FY2022		8.5%		10.0%		13.3%		76.4%






Retail Revenue by Region
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Chart1

		FY2020
2020财年		FY2020
2020财年

		FY2021
2021财年		FY2021
2021财年

		FY2022
2022财年		FY2022
2022财年



Gold & Platinum
黃金及铂金

Fixed Price Jewellery 
定价首饰

0.69

0.31

0.73

0.27

0.81

0.19



工作表1

				Gold & Platinum
黃金及铂金		Fixed Price Jewellery 
定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		FY2020
2020财年		69%		31%		80		100

		FY2021
2021财年		73%		27%

		FY2022
2022财年		81%		19%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Gold (by weight) 黃金(重量)		Fixed price jewellery 定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		FY2020
2020财年		58%		42%		80		100

		FY2021
2021财年		64%		36%

		FY2022
2022财年		66%		34%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		FY2020
2020财年		FY2020
2020财年		FY2020
2020财年		FY2020
2020财年

		FY2021
2021财年		FY2021
2021财年		FY2021
2021财年		FY2021
2021财年

		FY2022
2022财年		FY2022
2022财年		FY2022
2022财年		FY2022
2022财年



Hong Kong 香港

Macau 澳门

Mainland 內地

Overseas 海外

0.55

0.2

0.22

0.03

0.42

0.19

0.35

0.04

0.36

0.24

0.34

0.06



工作表1

				Hong Kong 香港		Macau 澳门		Mainland 內地		Overseas 海外

		FY2020
2020财年		55%		20%		22%		3%

		FY2021
2021财年		42%		19%		35%		4%

		FY2022
2022财年		36%		24%		34%		6%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Wholesale Revenue by Region
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Chart1

		FY2020
2020财年		FY2020
2020财年		FY2020
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		FY2021
2021财年		FY2021
2021财年		FY2021
2021财年

		FY2022
2022财年		FY2022
2022财年		FY2022
2022财年



Scrap Gold & Platinum 
黃金及鉑金廢料

Gold & Platinum 
黃金及鉑金

Fixed Price Jewellery 
定价首饰
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0.26

0.46
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0.79

0.14

0
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工作表1

				Scrap Gold & Platinum 
黃金及鉑金廢料		Gold & Platinum 
黃金及鉑金		Fixed Price Jewellery 
定价首饰		欄1

		FY2020
2020财年		28%		26%		46%

		FY2021
2021财年		7%		79%		14%

		FY2022
2022财年		0%		46%		54%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。

								Gold (by weight) 
黃金(重量)		Fixed Price Jewellery 
定价首饰
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Chart1

		FY2020
2020财年		FY2020
2020财年

		FY2021
2021财年		FY2021
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工作表1

				Hong Kong 香港		Mainland 內地

		FY2020
2020财年		4%		96%

		FY2021
2021财年		9%		91%

		FY2022
2022财年		4%		96%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Gold & Platinum
黃金及铂金		Fixed Price Jewellery 
定价首饰		Scrap Gold & Platinum 
黃金及鉑金廢料		Revenue by Gold/Platinum		Revenue by Gem-set

		FY2020
2020财年		9%		91%		0%		80		100

		FY2021
2021财年		6%		94%		0%

		FY2022
2022财年		7%		93%		0%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






RETAIL ANALYSIS

- PAY
7%73

_ — PE—
FY2022 FY2021
2022J144E 202114 4E
FY2022 FY2021

20220 4F 20219 4 Revenue** Quantity Revenue** Quantity ASP

WA HE WA i &N

» Gold & Platinum 250 240 _£20 0
» Fixed Price
Jewellery -51% -52% -54% +5%
EME
%%]%g%g & Macau - _47% --- _47% _59% +29%
» Gold & Platinum 209 209, _£Qo 0
» Fixed Price
Jewellery -58% -57% -59% +4%
ENME
» Gold & Platinum 59 199 299 0
» Fixed Price
Jewellery -9% -24% -31% +9%
EMEM

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and
Mainland’ s e-commerce business. EEHSIZKAR—ENEBEEETULRANGTEZAEEHHENLR - BRYEAAOERBERAMBFEHSAHEN -

** Revenue represented sales of Lukfook self-operated shop and such data did not include sales of licensed shops and Mainland’ s e-commerce business..LARNANEBEEEHHER - BABUEH FB1ERIEERAH B FESHEE
***YoY changes and SSSG in Mainland are denominated in RMBINit 2 2 F DL REEHEUARTRITE 20
***ASP in Mainland included value-added tax (VAT) At P EN B SILER



RETAIL ANALYSIS ON MAINLAND
1A

Same Store Sales Growth EIJEfHEIEK

FY2022 FY2021
202214 20214

Gold & Platinum Fixed Price Licensed Gold & Platinum Fixed Price Licensed

- Jewellery Shops e Jewellery Shops
Rek#® N = STE R LR A T = e

Self-operated Shops BZ 5

Overall (& +61% -4% +40% - -2% -9% -5% -
T_"Z%' +68% -3% +43% - +3% 9% 2% -
Tier Il % ® o 0 0 o

ByTier | —tt +50% -21% +26% -22% 7% -17%

1B 4R

B +46% 4% +32% - -8% 1% -6% -
T@‘%%ﬁ‘ge'o"" +32% -31% +22% - -11% -22% -13% -
opern China +78% +5% +48% - +1% 6% -2% -
E,S%tl%ernChma N/A N/A N/A - N/A N/A N/A -

By

5
Goqrral China +47% -15% +32% - -16% -26% -18% -
}’F"%Stgem (il N/A N/A N/A - N/A N/A N/A -

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include 21
sales of licensed shops and Mainland’ s e-commerce business. E/EHEEBKAB—EAEEEET UERPNBETEZEHECHHENLR - BREEAFCSERBERNIE FESHHEER -
SSSG in Mainland are denominated in RMBAth 2 [FlE S EMUA R R ITE



QUARTERLY SAME STORE SALES GROWTH
FEPIEHEER

FY2020 FY2021
2020044 20214

T a] «] @] ol o] o] o] o[BI

Gold

N -19% -43% -20% -51% -67% -46% -25% +42%
Gold (By Weight) -19% -53% -33% -58% -73% -57% -38% +25%
B (BEE)
ke dlligiiceR. el Shy 4%  -25% 3%  -64% 7%  -65%  -35%  +17%
EMEIM

Hong Kong & Macau

. -10% -39% -27% -60% -76% -63% -35% 19%

E%E@I—J 0% 39% (] 60% 6% 63% 35% +19%
%Og' -20% -46% -21% -53% 72% -53% -32% +28%
el Bl i 20%  -55%  -34%  -60%  -77%  -61%  -44% +14%
B (BEE)
e Prrics Jewsliery +6%  26% 3%  67%  -81%  -74%  -40% +9%
EMEM

%?{'ﬁ“'a“d 7% -25% -12% -41% -40% -15% +4% +93%
S_%j -4% -28% -12% -42% -45% 15%  +11%  +110%
Gold (By Weight) -12% -44% -30% -54% -59% -33% -4% +97%
5 (BEE)
Fixed Price Jewellery 7% 18% 9% -39% -32% -16% -11% +62%

EMEH

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. EIEHEBK AR —EAEBEEE T OULRIANE TEAEEHNHENLR - AREEF A EERMEERAMSE FESHHEE -
** SSSG in Mainland are denominated in RMBAIHT > ElfE B EM AR T RITE 22



Average Ticket Size

BRYIHTE
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RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:
28 SOR ILIPEIRES » XNE - MEXNNARMEE ZZEE: 40.0% (FY2021: 32.0%)
* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business)
RRAEESE(FEENIMEFESIS)

**ASP in Mainland included value-added tax (VAT) it EM B = 1L EFT

Fixed Price Jewellery Average Selling Price
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Diamond, jadeite, gem stones and pearl products
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工作表1

				Hong Kong 香港		Macau 澳门		Hong Kong & Macau-UnionPay Card 香港及澳门 - 银联卡		Mainland China 中国內地

		FY2020
2020财年		4,600		7,800		6,000		4,000

		FY2021
2021财年		6,000		9,000		7,600		4,800

		FY2022
2022财年		8,000		9,400		8,600		5,500

				33.3%		4.4%		13.2%		14.6%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Overall -Hong Kong 香港		Overall- Macau澳门		Overall-Mainland China中国內地

		FY2020
2020财年		2,200		4,600		2,200

		FY2021
2021财年		2,200		4,300		2,400

		FY2022
2022财年		3,600		4,900		2,500

				63.6%		14.0%		4.2%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。

		Ref

				J1toJ4Gem Set-Hong Kong香港		J1toJ4Gem Set-Macau澳门		J1toJ4Gem Set-Mainland China中国內地		Overall -Hong Kong 香港		Overall- Macau澳门		Overall-Mainland China中国內地

		FY2015
2015财年		13,400		16,500		7,000		6,400		8,800		3,500

		FY2016
2016财年		11,600		13,100		6,300		4,700		6,800		3,000

		FY2017
2017财年		10,900		13,200		6,300		4,200		6,400		2,900

				-6.0%		0.8%		0.0%		-10.6%		-5.9%		-3.3%
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工作表1

				J1toJ4Gem Set-Hong Kong香港		J1toJ4Gem Set-Macau澳门		J1toJ4Gem Set-Mainland China中国內地

		FY2020
2020财年		10,100		13,700		6,800

		FY2021
2021财年		10,000		15,700		6,900

		FY2022
2022财年		11,200		16,800		7,600

				12.0%		7.0%		10.1%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






TOTAL OPERATING EXPENSES
DSR2

(% of Revenue)

(HK$M) 9
(B%ETT) (WA 5EE%)
18.9% 19.1%
. o df%
2,118
[ OtherE 2,000 -
S 131
4.4% (17.0%)
o Advertising & Marketing
e 1,694
?epreciat;on & Amortisation* 0.7% 3.6% (40.1%)
E *
LS 1500 7 13% 140 4.7%
Depreciation of Right-of-Use Assets
(Rental Related) 3 0.7% ( T 8‘4%)
IR s 0.8% | 74 11% 140 (1339%)
Fl- e s A 16% = 145
657
mw Rental-Variable 1,000 - > 2.8% 326
THE- 550
0.7%
° 46% 403 | 4oy 0.2% l 1 8% I
" Payroll-Variable 0.9% 0.9%
F-Foh
13% 02% 22
mm Payrol|-Fixed 0.3% - 1.6% € 79.6%
FB-ElE -~ 1.2%
—o—Total % i
it % >
5.4% 5.7% 4.6% (18.6%)
0 I T T -
FY2020 FY2021 FY2022
20201 £ 20215 202214

*Depreciation & Amortisation Include Right-of-Use Assets (Non-Rental Related)

B REHEEERNE(SHEELR) 24
**Rental-Variable include the rent concession of HK$14M (FY2021: HK$70M) during the year

e ZMEEENNIAETETT (2021145 : 708587 ) HEREE
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Payroll-Fixed 
薪酬-固定

Payroll-Variable
 薪酬-浮动

Rental-Variable 
租金-浮动

Rental-Fixed
租金-固定

Depreciation of Right-of-Use Assets (Non-Rental Related)
使用权资产折旧 (与租赁无关)1

Depreciation of Right-of-Use Assets (Rental Related)
使用权资产折旧 (与租赁相关)

Depreciation & Amortisation*
折旧及摊销*

Advertising & Marketing 
广告及市场推广

Other Expenses 
其他开支

Total % 
总计 %

[值]**

607

147

102

81

0

474

140

81

486

0.189

501

103

29

22

0

403

145

74

417

0.191

544

186

102

18

0

326

140

80

416

0.154



工作表1

				Payroll-Fixed 
薪酬-固定		Payroll-Variable
 薪酬-浮动		Rental-Variable 
租金-浮动		Rental-Fixed
租金-固定		Depreciation of Right-of-Use Assets (Non-Rental Related)
使用权资产折旧 (与租赁无关)1		Depreciation of Right-of-Use Assets (Rental Related)
使用权资产折旧 (与租赁相关)		Depreciation & Amortisation*
折旧及摊销*		Advertising & Marketing 
广告及市场推广		Other Expenses 
其他开支		Total % 
总计 %		Total expense		Revenue

		FY2020
2020财年		607		147		102		81		0		474		140		81		486		18.9%		2118		14578

		FY2021
2021财年		501		103		29		22		0		403		145		74		417		19.1%		1694		15861

		FY2022
2022财年		544		186		102		18		0		326		140		80		416		15.4%		1812		11234

				Payroll-Fixed 薪酬-固定		Payroll-Variable 薪酬-浮动		Rental-Fixed 租金-固定		Rental-Variable 租金-浮动		Advertising & Marketing 广告及市场推广		Depreciation 折旧		Other Expenses 其他开支

		2017财年		4.2%		1.0%		0.7%		0.6%		3.3%		0.6%		3.3%

		2018财年		3.2%		0.6%		0.2%		0.1%		2.5%		0.5%		2.6%

		2019财年		4.8%		1.7%		0.9%		0.2%		2.9%		0.7%		3.7%






INVENTORY ANALYSIS

15 /N
DR - -
ﬁJ\ﬂ M:l' Closing Inventories
1
(HK$M) HXRER (120%)
(BRET) FY2021 FY2022 8,769
2021 20221 !
8,000 - 7,322
3574 38%
6,000 - (116%) Rt
b 2,824 399 5,164 Gold & Platinum
4.464 ST RAE
' . (126%)
4,000 - 2135 41% 3,605 o
(127%) u Fixed Price
2,858 1439 400 Jewellery
’ 62% THEM
1,145 409 61% B
2,000 - g 509
60%
i HK, Macau & Overseas Mainland Overall I HK, Macau & Overseas I Mainland Overall
aE R REN At 2 aE R REN At 2
Inventory Turnover Days (by Product) Inventory Turnover Days (by Market)?
RARBH (UmXlf) FHRERBE (MUhiakla)!
Turnover Days FigF a2 HRER? Turnover Days T9ER HAXRER
BB Average Inventory Closing Inventory BB Average Inventory Closing Inventory
FY2022 Yo FY2022 Yoy FY2022 Yo FY2022 Yoy
Changes Changes T Changes o Changes
2022 £ T 20224 BT 2022 & BET(E 202275 BT
251 -93 282 -69 211 -135 215 -104
478 -66 513 -14 238 -87 270 -62
356 -95 388 -56

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory

x BEBRINHASEBESEST - HMEMESEFNPL20%

1Self-operated shops and e-commerce business only SFREEERBFES WS 25
2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( 83#)77 55 + BiR7F5 ) + 2+ 8 Bp A (HIBRMARW S Z A ) *BAN B %

3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period 8k 775 + S5 A ( HbRmmES 2 A ) *BIN B
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Fixed Price Jewellery
定价首饰

Gold & Platinum
黃金及铂金

3,029
(↑9%）

2,166
(↑26%）

5,195
 (↑15％）

2,135
(↑27%）

1,439
(↑26%）

3,574
(↑27%）
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1679
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工作表1

						Fixed Price Jewellery
定价首饰		Gold & Platinum
黃金及铂金		T		Gem-set (including watches)2		Gold & Platinum3		Total

		FY2021		HK, Macau & Overseas
香港、澳门及海外		2,785		1,679		4,464		62%		38%		100.0%

				Mainland
內地		1,713		1,145		2,858		60%		40%		100.0%

				Overall
整体		4,498		2,824		7,322		61%		39%		100.0%

		FY2022		HK, Macau & Overseas
香港、澳门及海外		3,029		2,135		5,164		59%		41%		100.0%

				Mainland 
內地		2,166		1,439		3,605		60%		40%		100.0%

				Overall
整体		5,195		3,574		8,769		59%		41%		100.0%

						若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






(HK$M) 600

(BAET) >38
400 - 392
Purchase of Premises .
B 480
Furniture, fixture and 243
equipment & leasehold 282
improvements
Ffh - EESREREEYW o9 -
xE
Shops /& 162
B Offices AT
Manufacturing Plants 91 36 27
7][]:[}_ 110 81 78 *
: E— O -_ a 42
FY2020 FY2021 FY2022
2020 £ 20214 20220 £

*Representing the cost of acquiring the IBC office in Shenzhen for showroom purpose

AR AT R=INBCHAZ= (ERRSIZ= 2 B
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工作表1

				Manufacturing Plants 加工广*		Office 公司*		Shops 店铺*		Purchase of Premises 购置物业

		FY2020
2020财年		10		9		91		282

		FY2021
2021财年		9		36		36		162

		FY2022
2022财年		42		9		27		480






¢ Lukfook Group acquired 50% interest of CGS® in June 2014
NEERT2014F6 8 I P EERI50% N @
3D GOLD targets at mid-end customers and operates approx. 329 POS through self-operated and franchising model in Hong

Kong and Mainland
EZ2EH M AN PIHEEE - FUBERMBENTEEBRAMIHLI3I29MNEER

Gains /(Losses) Wz/(S1R)

HK$M FY2021 Y-o-Y Changes
BB 202104 BRETIE

50% share of loss of associate

B ASI50% S At 24) (22) @
Valuation Gain on Convertible Bonds 0 _ 0
o eREFLESRS

Reverse on Impairment Provision on Financial Instructment 7 _ 7
HIEOTE ST B 2 REXEE

Wholesale gross profit 1 _ 1
2 FEF]

Fair Value Loss on Provision for a Financial Guarantee contract (17) 20) 3
MFIERENBE 2 A EEE

Interest Income on Working Capital Loan 5 4 @)
oA RHAFBWA

Overall 31) (38) 7

B2

During the Year under review, the total losses in relation to investments and operating activities in HKRH & its subsidiaries
slightly narrowed to HK$31M (2021: loss of HK$38M)
REIBEEA - REBERERAKENBATNRERSEZHNRBERSWEZRIIE BT ( 20214F : 38 HETEE)

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts jewellery retail and franchise businesses under the brand name of “3D-GOLD in
Hong Kong and Mainland 27
BERRERBRABRHAS : 2882)ZMBAT) - WTEBRNMAEL "2, RENSKEZERFTLELS



FUTURE PLANS &
STRATEGIES
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THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
—FFERER (2023-2025072F)

Sustainable
Growth

‘ SEHE K

Focus on Operational Efficiency
TETEBNE

Focus on Mainland Market Expansion

BETAMMBIRERE

Focus on Branding

TIET mhEHE RS

29




NETWORK EXPANSION AND CAPEX IN FY2023
2023MEEEEMZEY FTe MR ANFT 2

As at 31 Mar 2022:
F2022%F3H31H:

Mainland\ R K“N

Macau
Pultt: &8 &R
ShopsI&f: 2,736 Shops/&$: 59

\ E-commerce

BYES

FY2023:

2023

Mainly focused on adding licensed shopsin | Netreduction 2 shops in
fourth- and fifth-tier cities Hong Kong

ST - AZ%EmARmEIE Lukfook T&EEAZR/D2EE

shops : adjusted upward to net increase of

around 500 shops Net addition 2 new shops

NTBIE . % TSR S B 50085 in Macau

New brands: net addition around 50shops )% 0208 s

Hran ke BB INL5018]) /5

Net addition 2 new shops
AIEN20E 5

Target to increase e-
commerce revenue and
profit before tax by 20%
respectively
DRI BB E WA KA
AME20% K B 1R

Total CAPEX Budget Shop renovation
CAPEX  wasrzmm = =98

FEAFFZ  HK$400M 3 OO

Nansha Plant renovation and
purchase of new equipment
EOMI B RARENIZSE
HK$20M

Office renovation and

Purchase of Premises

purchase of new equipment L

TR OB RAREIRE

HK$20M

HK$300M

30



E-COMMERCE
T

FY2022 Performance
20224 R

Revenue XA
1 60.2%
Y-o0-Y Changes #F %1k

Contribution to Mainland Retail
Revenuel

HAMEEIAL

53.7% (FY2021: 49.5%)

Contribution to Group’ s Retalil
Revenuel

HERZTEUWAL

18.3% (FY2021: 17.1%)

Average Selling Price?

Sales by Product I EH?
HEMFmRD RMB1,500
7 Gold and Platinum &% X% 1 15.4% Y-o-Y Changes 2 F 1L

B Fixed Price Jewellery BN &1
_ _ FY2023 Revenue Growth
*Figures for FY2021 are shown in brackets

= e Target
ESRRN2021 M EH ” _
- . 20234 Uy A8 B 5

20%

1Sales of self-operated shops and e-commerce business B & & & 8B F &35 fEAT
2ASP included value-added tax (VAT) EHEN B S EER

Platforms

HEFA

As at 31 Mar 2022: 35 Platforms
F2022F3H31H: 35N FEE

$

E-commerce Development

BEAR

Strengthen promotion in the we-
media field to create top selling
products

158 B IR TURRVEE - ISR

Cooperate with live-streaming
KOLs to increase brand awareness
and boost sales
S5N8EEAANSGE - 1BamhEia
B, =RAHEE

Further enhance synergy between
online and offline sales channels
H—LIRAELNE NHEHERE 2N
BV

31
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工作表1

				欄1

		Gold and Platinum		84

		Gem set		16

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
=FFERE (2023-202545F)

Focus on Operational Efficiency

EETEEY=

@ Maximize staff productivity
RARIFEE&RSKF
v'Cultivate continuous improvement (Cl) culture

BEFEENE

v'Nurture innovation culture

BB XL

@ Improve productivity
et =)

v'Supply chain management revamp
SRR AL HEE TR

v'Full automation
ES=Fyklw

v'Big data management
AREIEERE

v'Data analysis power
BRI

32




THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
=FFERME (2023-2025M45F)

Focus on Branding

TIETmEEr

Establish and strengthen
brand image and positioning |
Y Ksa{bm B 8 R EL

Offer right products to
MENGE
RHESRTMIAE KN~ m

Product quality assura

— ﬁé ,\‘ . 5 .
Fr BT E RIE nhance the Group's contribution

to environmental protection
TR T+ EE J X TR (R IP AU DTAA
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MEMBERSHIP PROGRAMME

/_\ — S ~
ZRITH
:Wi 3,845,000 (+58%) S— 54% +112%
Total number of members Member Contribution to Group' s -
as at 31 Mar 2022 retail sales value to end users in g/(l)ezrgjnbje&f_Spengg%ﬁm FY2022
F2022F3H31HZERE FY2022 M E =5,
2022 FEE HEBRAREEE
Mainland Hong Kong, Macau and Overseas
A ittt

i | a &8 ' T kiEsh “‘ m
3,030,000 (+78%) 815,000 (+13%)

Members as at 31 Mar 2022

Members as at 31 Mar 2022

F20224%3831HYS BB F202253831HZ&RHE

50% 75%

Member Contribution to Mainland’ s retail sales value Member Contribution to Hong Kong, Macau and Overseas’ s
to end users in FY2022 retail sales value to end users in FY2022

2022 FE RN AZIRBEE 2022 FE2RLHEE - BIIRBINEHRSEE

+121% +79%

Member Spending in FY2022 Member Spending in FY2022

2022 FE & SUHBRER 2022 FE £ SUHBRER

Remarks : Figures in brackets refer to the y-o-y changes
x BESANEFARELE 34



The Group actively implemented a variety of marketing activities on new media
platforms, in order to strengthen our brand image and promote sales

NAFREmETERRREER - SRR MH BHHEAR LSk )&

® Allocated more resources on various @ Caught up with online marketing # Expanded online sales by live @ Enhanced CRM via instant

online media and APPs to reach out trends, including RED, Tiktok, streaming by staff and KOLs. messaging apps to reach and
target customers. Bilibili and e-sports. BiTRTRKOLsEIET RES engage with customers.

ERBEERFIABESRMESRIR KZUEREEHERE, GENMB. # HE PABPRHE AR R B P 4
Lzt BinePaT &. BIiNEF RIS PEE LEEEFRSH

() -

A i
REHERZES AR AR e~
Pz o Oms \
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To tie in with the development of China-chic culture, the Group appointed Olympic table
tennis player, Xu Xin, as CNY ambassador
ERITREAR - EEFAIBE F B EEIKEFITFIRA T NEREEREREE

;R E ISR O
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Topics related to Xu Xin as the CNY ambassador of Lukfook Jewellery altogether gained a
total of 255 million views on different major social media platforms
JFEZEARFEERTFRAN " NEBREFEFBLE 1 NERHER2.55(Z

(Gl (. HIFRTEIET#

,uﬁ\ l‘,—"‘..

" - Y & illlrﬂil'?l!
\f/ i 2 \'} > 4

e RET

§i& WIRSEFERARELRN, ATREFRONE, —iE
BAFEES" MEAERE, NNEPER, BRY

Recorded O IMIHIITON views and nearly 00 millior views on the related topics
EEENE ), EfEARRERT)
| UVE S .




ANNIVERSARY PROMOTION
SESPS

Launched a creative cross-platform promotion campaign “Share Love and Fun” to

celebrate the Group's 30™ anniversary
L T FUNZEZ, & IH - BFaRaER308FETR

< ° IV A Design

‘;& ‘-1&‘.;'\. :.‘; r *' 1 " }"- _:i.:‘";- =
PN B Y TR

LUKFOOK JEWELLERY

? L‘?u

%

o N L el RO Wi 5%
=] = . 2% a8 0 6 i 1 4
HERE WREDesign X ARSI WK
i

W¥OFIRENNGRFS, HESIREE
MEDFERE, SHEISSETREAE,
HEEARATE-

2atts. Qosn fysom (D)o

.
Lauched “Captain Sweet Potato” ornament for Giveaway totaling over 66 taels of gold
anniversary celebration as REDesign ‘s EHEaooMzs

FIRST-ever crossover collaboration with
jewellery brand
/NTHREDesign E= REXA LRSS

MIE "ERAK" BIHEEFK

"Bronze Award (Content Marketing)" in "The 22nd IAl Awards - Digital Marketing Category

FE22BIAIELEERR &K - HFTHA, 2 "HR (RETH)

“Silver Award (IP Marketing Category)" in "The 13th Golden Mouse Digital Marketing Awards" 38
FE13ESBEMMUTHEAT, Z "RE (IPTHE) .



ANNIVERSARY PROMOTION
EESPS

Topics on anniversary promotion altogether gained a total of 436 million views and

1.2 million discussions
BAER=RKFASH1E=4.3614 - BWiE=1204

Launched a Gold Bar lucky draw on major social media platforms,
which was recorded over 300 million engagements
TEAMRFERTERMEEN - EmE8E310

s U LS

AR N
APIX 4 H R

(Shemin )

202159 H TTH-9H7 TH
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Love Is Beauty 3D Blinging Box Pop Up Store
?EiBD Bllngmg Box{RNJ&

Love Is Beauty 3D Blinging Box Pop Up Store and new product
launch event in Shenzhen; live-streamed on both Lukfook Jewellerys
ofF C|al Weibo and Tmall flagshlp store, which recorded over

:_chiJHE %{EEESD Blmgmg Box 'H%lﬂr“éafﬁuu%z?ﬁ <, MEEE
FEHMIERIIEENERESHITERE, WEEK |-

Brought the 3D Blinging Box Pop Up Store to various cities to
showcase the stunning brilliance of diamonds. The vivid 3D
effect as if the sparkling diamond can be reached with hands.
15 3DRIRMSTRAN\ KRR, FHIE3DRBARFTEI AR,
IBHERI3 DR F FEREME sh A HIHERR

The topic attracted . 31.43million views on RED
N FIRRR TN S A '

1) i
e ||II\

B ot R A S R T - L 1R AR AT S | 80
AR ERERASETL 00+BEEHREETER

m FRERE DA we FUEIRE 7 16R



The Group continued to hold the 61" “Lukfook Jewellery Raceday” , and showcased a
series of glamorous diamond jewellery to the guests and audiences

EREEEED " ANMEREREDIH ., - MIMEERMARTEEE —ZRIINIARWAIXE SN

7 BR H i I

e gl g E 71 1 ‘
‘ ‘._;, II_ =

n?m[ﬁil

l l

Invited renowned actress, Ms Jessica Hsuan as the Guest of Honour
BiEs B A EEE/MBFELEE

41



® In response to the rising demand in

the kids market, the Group released
the latest Rilakkuma Collection,
held the Rilakkuma roadshow and
parent-child cake bakery workshop
N AW SKRYZE Fhia L, SH
BRTEY [B/eE] RF2Hihm
o BT [BENRE] FRENREE
FERMETIER

[ T ]

® To cope with our marketing positioning, we have
endeavoured to further penetrate the mid-
dle-class market through various channels, like
sponsoring medals for the Hong Kong and Shanghai
marathons
NEGERADIZEN, BhOBEIARREH LS
e, MEBEEBR BRI RME R &R
BFHE, BENERmhigmRaEi

Kids
¥F

# Riding on the wave of e-sports and animation comics booms in recent
years, the Group has created the “King Pro League” champion rings
for 10 consecutive seasons and has continued to craft the jadeite-set
phoenix medals for the “Honour of Kings World Champion Cup”
EITFRIRES. hig@ll, NIBESEWE N Bz TEHA, FH
1221 0 KPLEAREIVERFI IS WIESRIERIBRI E B 2N A [EE&
FEHFRBER] MNFIEERRENEERIERLE

42
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CORE COMPETENCES
DTS
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CORE COMPETENCES
2O RIS

Vertical Integration
EHES Competent Licensing
Model

BRI mEART(

Core
Competences

AN SR

Excellent Service
SRS

Extensive Distribution
Network
[, R 73 5 W 2

Quality Assurance
FRERIE

Appealing Product Design
BR5| N mir it

Reputable Brand
oS #imhe
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VERTICAL INTEGRATION
EEED
Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness

and supply reliability to enhance competitiveness
EHESANREEBIE - KAV @  MIRNENRENOIEE - DUERRS )

Distribution 734

Self-operated Shops & E-Commerce Platforms

g%g&%%ﬁ%%ﬁ%:ﬁé .............................. ° Reta” revenue %E‘%LIQA

Licensed Shops & Corporate Clients

EHQEEEMEF ....................................... ¢ Wholesale revenue ;ttELIQA
QC/Labeling RERETE / HEE e « Royalty income* LRIUTA

Design & Production i&it R4

Sourcing and Designing XM 5igit
From quality suppliers or raw material BN E LR R

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
THWAZTE mIEBEE7NE (HER) RIS R 1 A 7 m YUY 46



COMPETENT LICENSING MODEL

B H AR,

Licensing Model fah#&Ez{

Joining Fee
IIE=S5

Licensing Income

Advantages L=

® Ride on local knowledge
=S miniAzl

® Rapid market expansion
IR R

® Diversification of investment risk
vap-1Es-dod Xk

® Enhancement of brand recognition
RS mhErEE

m AR UIA Revenue from
Licensing Model
+ mEEEEEL

WA

Wholesale Revenue
AU A

Payment terms 17350752, -
Cash On Delivery 351730

Requirements 5§

® |Initial investment: Min. RMB 4M
PR . &P AKRM400/570

® Background check and site inspection
BREBEKINDHE

® Contract renewal period: 1 year
GAHAMR 16
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COMPETENT LICENSING MODEL
SEVESER P
Stringent control system applied on both self-operated and licensed shops
BEEN@REERBAE—NEERSR

=D
|08

Operational Control

EiERE

e Whistleblowing System and Reward Scheme
ISP S E i e

e Sales and Inventory System Access
HERFERZZEA

e DVR System
RERA

e Operational Compliance Audit Team
BizalltEa/NA

Pricing Control
VKRS
o Standardised retail price through centralised
labeling process
BIEPRIEHG—mTE - Y —FmEBEN
o Centralised control on discount policy

th R HIEER
Product Quality Control

HEmmBisE

e 100% diamond products in Mainland market supplied
by the Group
it 378845 = mm 100% A 7\ & AL

o Authorized suppliers on other products
H fth == mn EB e E A B TR

e All gem-setjewellery products were accredited with
NGTC /GTC certificates
FRAREEIMIMAER/ SIS

o Sightholder of De Beers - steady quality diamond
supply
De Beers#5ABc £/& — TR E L th A Z B

Brand Image Control

mERRE

e Authorised renovation contractors to ensure
standardised shop image
BEREBREBUL—BHTR

e Priorapproval on all advertising & promotion to
deliver consistent brand image
BT SMERL - LB —RmEER

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S—EnYREBIW: HIR, SR UET R
ez

Distribution Network Control

DEMNERE

e Priorapproval on retail locations
PRFABERUE

Service Quality Control
RSRENE
e Moystery Shopper System on service quality
control
MWW U KA TRS miEE
e Centralised Staff Training
gi—R T8l
» Regional training centre X1z 3/l
o E-Learning programmes W _E%3)iR12
o On-site training L1511l
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As at 31 Mar F3H31H

2022 2021| 2020  Y-o-YChanges 1L

Countries and Regions EZR K it X

“Lukfook " Shops "/\{&. &
Self-operated Shops BE&

»  Mainland At 74 2.7% 77 77 110 +0
Hong Kong &8 44 1.5% 44 47 49 -3
« Macau &[] 15 0.5% 15 13 11 +2
« Canada M=K 2 0.1% 2 2 2 +0
The United States =E 3 0.1% 3 3 4 +0
Australia ;2 1 0.0% 1 1 1 +0
+ Malaysia 33k L 2 0.1% 2 2 3 +0
 Singapore 0% 1 0.0% 1 1 1 +0
Sub-total /\it 142 5.0% 145 146 181 -1
Licensed Shops faf&fE
»  Mainland At 2,601 91.3% 2,569 2,135 1,878 +434
. The Philippines 3¢f22 2 0.1% 2 2 2 +0
» Cambodia 3RifHZE 2 0.1% 2 1 1 +1
+ Laos E#t 1 0.0% 1 0 0 +1
Sub-total /\&t 2,606 91.5% 2,574 2,138 1,881 +436
Total 21t 2,748 96.5% 2,719 2,284 2,062 +435

Sub-brands/ Product Lines in Mainland China Rt El & k&/F= R Lk

Self-operated Shops BE&

+  "Goldstyle” 5 0.2% 5 8 3 =3
 "DearQ"” 1 0.0% 1 2 3 -1
- "3DGOLD" T&£=&xZH, 0 0.0% 0 0 3 +0
Licensed Shops f b5

+  "Goldstyle” 82 2.9% 79 72 49 +7
»  "Lukfook Joaillerie” T 7<t&@#EmIER . 4 0.1% 2 0 0 +2
«  "Heirloom Fortune” "#@HEZR . 9 0.3% 3 0 0 +3

Worldwide Total £k & it 2,849 100.0% 2,809 2,366 2,120 +443



LUKFOOK DISTRIBUTION NETWORK IN MAINLAND
7~ fa N TR 2

Total No. of shops [E5 B2 : 2,646(+434)
]

As at 31 March 2022 Total No. of Licensees G h&™E S5 767(+163)
T2022%3531H Total No. of Provinces & 5% 27(0)
Total No. of Municipalities EiE 5% 4(0)
Total No. of Cities #h &% 596(+82)

Self- Licensed Total | Municipalities/ Cities
operaled mah& & B# BEm/Em
17% 215

Tier I—%& 56(+2) 725(+127) 781(+129) 20(+4)
Tier Il 4 3(-4) 398(+55) 401(+51) 20(+1)
Tier lll =% 11(+3) 425(+46) 436(+49) 65(+1)
Tier IV & below 1,028

Mm% BT 7(-1) 1,021(+206) (+205) 509(+90)

Self- Licensed Total Provinces Municipalities Cities
operated kg IS B & Higm b7 4y]
BEE

® Northern China 246X m Tier | —% popern china 250)  692(+124) 717(+124) 7¢-1) 200 187(+27)

Central China 1E# X Tier Il —%

. IEAlES Central China
. Tier lll =%
B Eastern China 174X Southern China
Western China £ X Tier IV & below ML EEX 0(0)  774(+85)  774(+85) 4(0) 0(0) 90(+6)
fostem China 22(+3)  412(+68)  434(+71) 40) 10)  125(+11)
fuostern China 00) 152(+35)  152(+35) 6(+1) 00)  28(+4)
Remarks 7* :
Lukfook shops only R EE /N & 5

The percentages refer to the contribution to the total no. of shops in Mainland &3 EECFZIE % B X3 At & B 28 2 Stb 50

Figures in brackets refer to the 12-month changes ESAWHF A+ -MBZ LML



Chart1

		Tier I 一线

		Tier II 二线

		Tier III 三线

		Tier IV & below  四线或以下



23%

17%

18%

42%

0.23

0.17

0.18

0.42



工作表1

		

		Tier I 一线		23.0%

		Tier II 二线		17.0%

		Tier III 三线		18.0%

		Tier IV & below  四线或以下		42.0%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		Northern China 华北区

		Central China 华中区

		Southern China 华南区

		Eastern China 华东区

		Western China 华西区



0.27

0.22

0.29

0.16

0.06



工作表1

		

		Northern China 华北区		27%

		Central China 华中区		22%

		Southern China 华南区		29%

		Eastern China 华东区		16%

		Western China 华西区		6%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with 30 years of history, the Group puts substantial effort in building a welcoming and
warm-hearted brand image to penetrate into the middle-class market.

NEAEUAREEBZmHIAAEN —BEAMERENHEXRE@MES - FA—KR0FHENEERE - ERRNEL
BRUERMBmhE R R LS B P r=hin

| G

B | LicFooK GrRaue

|
NEIRERIK [01 BIEfAIR2021] 2z [RENKETE NTESREELHEIDHELZIREK [KERARHZER
IRSFFARK 3% 2021
Lukfook Jewellery has been honoured with the "Outstanding Jewel- Ms. Wong Hau Yeung, Executive Director and Chief Operating Officer,
lery Retail Service Award" in the "01 Gold Medal Awards 2021" has been honoured with the “The Greater Bay Area Outstanding

Women Entrepreneur Awards 2021"

LR 5EFREE (R AN [EBIRSAR - (R BENFRIR [ERERmE—EWR |

= — S=

HB EK=E=Z1T) | Recognised for 9th Year with “Hong Kong Star Brand Award-Enter-
Recognised for 15 consecutive years with the "Hong Kong Service Pl
Awards — Quality Living Category (Jewellery and Gold)” from “East

Week Magazine”
51



APPEALING PRODUCT DESIGN
B 5 59 anisit

@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TAMFE - EPREBRETWIKFIRITHERA

¢ Have attained over 200 awards
RGBT 200 RN

& Swept 3 Awards in  “The 22nd Hong Kong Jewellery Design Competition”
T "B+ EEBKRERILE BT =18R

“Lighting”

AY VAN
r IEJ z}
A
'y

“Dynamic City”
TENRNZER .

“Good and Evil”

r

= .08
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China Gems Laboratory Limited FEKRELEFLBRAT
The only laboratory in Hong Kong that meets the requirements of
accreditation in jadeite jade testing, diamond authentication and grading,
and gold fineness testing. Besides, it is the first laboratory in Hong Kong to
obtain Chinese national standards GB/T9288 accreditation in gold testing
FEE—FNTSEERIBZNE - i SETRRFSARQNAIREEE PO
- PLEZHEEEMINEZPERERIFAGB/T9288 mEMAANEZIKEL
TE 0
Quality Assurance Schemes . _ o
ESRIFstEl Victoria Gemology Institute Limited 42 I E A3
h o Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National
Accreditation Board (ANAB) and the accreditation of the International
Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby,
sapphire and emerald testing
EEYEEEFRIATIZRA S ANSI-ASQ National Accreditation Board (ANAB) #9
ISO/IEC 17025 & #% & E B 5% 4 = 1A 0] & 1F A 4 International Laboratory
Accreditation Cooperation (ILAC) R9iAT] - O] AR EFRACI WA IFERIRS - 35
2 4F0  BEFAKEEEONRE

@ ® S

YEAR 2022
AR SRR = S
$-LFAD00000

De Beers Group Institute of Diamond (I0OD) &ELb/REf &£ 5 A F

The Group cooperates with I0D to provide a report for Hearts & Arrows
diamond sold at our shops

SRS RSB AZREE - AEER/VO/\FHARERS

The Kimberley Process Certification Scheme {8 #i# #2 El BrilE $ &l E (KPCS)

All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

ERPRAHREBEIOREFTEKPCSHEX, LIBARR WA A ELRFHIE " PR A |

National Gemstone Testing Center (NGTC)E XK =E £ A2 M E G LK O
The Group collaborated with the NGTC and became one of the first jewellery
brands to launch e-certificate, making joint efforts to provide quality
assurance for consumers
EHSEXRREEARERERNDPOIEFSFE  AEHELEEFIEBHNAEmMR
8 HEHBRERTERERIL
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EXCELLENT SERVICE
LReiies)

"Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service

Programme

FNMERE RAZRRE B

== £z \

=R Research Management Ltd.

"Mystery Shopper Programme":
Received an overall average score of at

Hong Kong Retail least 91% by Hong Kong branches in 2021

Management Association THRPELR,
BEETEEENS BEB2021F T FREARFFI975A891% U E

Top five spot on "Quality Service Benchmarking

Assessment” overall industry list in April-June 2021
U ARS EE 1S, TIHES -

2021F4Z26HH[E - HFRAKMmAE

. g
- & ¥
- WONS LORS AWALSS ™
QISA 47 ) c= % (%] & e e
s FHERBER+ERMKRE I (= SRR E . oy ek
e Hong Kong Top Service Brand Ten Year =, % N IALITY TOURKM SERVICES ¥ \ -4
e Achlevement Award S AT BT Ha Hong Kong Service Awards == PRODUCTIVITY AND I,’ QUALITY TOURISM SERVICES HKACE AWARD
ol GUALITY AWARD ERMN B & HIACE Mempers =
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@

b

Caring Certifi erprise Group)

Luk Fook Holidings
(International) Ltd

e 'Q INDUSTRY
) canss

EEINES

FHKIRS I " b

@ FtE DR ZETEE

kens  The 10th Consumer Caring Scheme Presentation Ceremany

=0 b
=0 =0
= =0
=0 f=o
—~——
NESE
LUKFOOK GRour

Luk Fock Hukdings flniemaional Liritod
AR A

corlng =
compPany
PEERET

Equal Opportunity Employar

Rik T TWEEL . RIUXIZ TR

EZNFIREEAN " MOEW

Recognised as “Consumer Caring Company”

BMANBEREERERERRBTENSE

fI¥E) 1 =

Become the first Hong Kong jewellery brand to receive the
Opportunity Employer” Award for the Family Status Equality from the

Equal Opportunities Commission

BIE "2020FE (@A) BUWESKE | =TUAR
Swept 3 awards in CBLJ In-house Counsel Awards 2020

ELL2FRIANTTA "TARERNK . B
Made the honour roll as "Caring Company" for 12 successive years

BERZKRE/IA " "TREHFEE BT ZTUAR
Scooped 3 citations again in MPFA' s "Good MPF Employer Award”

BIODRW ) KR
Awarded in the Industry Cares Recognition Scheme with Caring Certificate

for 9 consecutive years

SHsEE (RER

caringcompany

(;rféi &

(Goad MPF Employer

'(T com IJ:f‘] ﬂ‘:
\J Syears*

AERE
Qualifications
Framework

5 PR

‘*ﬂ &#B0CHK
/Eﬂﬁﬂ%*ﬁm

17 I
[ %88 BBOCHK
- [ CERRURARI00
JEEEAEE
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COMPANY PROFILE
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ABOUT LUKFOOK
9&%:/\\%%

A leading jewellery retailer in Mainland and Hong Kong
N REEETBEREEER 2 —

Main Business =&\

© The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem-set jewellery products

EHEENSTERHEEMARETE MR ZEE 121 - 1A - BRENAZTENW

Milestone Ei21#

Opened the first self-operated shopin  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in
Hong Kong in 1991 Stock Exchange in 1997 March 2015
191FETEEBAREEBEEE T1997FHEEBHKERZMENR LT F20153 8/ A De Beers 1 4R Erg

1991

Opened its first licensed shop and self- Acquired 50% interest in CGS? in June 2014
operated shop T20145F6 BRI P ERRI50% N =

in Mainland in 1994 and 2004, respectively
2 AIF1994K2004F - TAMITIREIE MRS
KREEE

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
name of ' ‘3D-GOLD' ' in Mainland, Hong Kong and Macau
BERRERBRAST(RNHHES : 2882)ZMEAS] - MTWi - FEERRI I "2 |, mIENBRETSERFTFEENS 57



APPENDICES
fy=x
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FINANCIAL PERFORMANCE SINCE IPO
SHsyapad el e ElT

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
1997%, ANREBEREERZMERLH

Average Dividend Payout Ratio

Revenue WA TR AR
8% CAGR FESHERKR 49%

; “ Average Return on Equity
Profit for the Year F£R&F! S L B 2 AT 24 (5] 40 52
12% CAGR FE /KR ﬁ%ﬁﬁ%ﬁwﬁ

Market Capitalisation reached
HK$9.7billion (as at 20 Jun 2022)
T1BIRI T ETT (#F202246/520H)
21 times since IPO
AFBIRHEN21E

Net Asset reached HK$13billion
BRITIR1301278 7T

60 times since IPO

N BIEHENG0E
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Gross margin of gold sales is not highly correlated to
the gold price fluctuation

gg?;ss':'lzgg'” of N BRI ENESESNETHEREAKR
e b 2 2 Full Year 2
US$ =%
50% - US$1,822 US$1,818
s s (124.7%) (10.2%) 1 2000
N el 151 US$1,257 US$1,285 US$1,.263 (118.8%) . —-— "~ T T
(17.8%) (19.2%) (12.2%) (11.7%) .- | 1500
30% e ——— —_—— 21 0% 21 8%
. 15.2% 15.0% 15.3% (15.7p-p) (10.8p.p) 17.4% |
13.6% : 1,000
20% - (10.6p.p.) (11.6p.p) (10.2p.p) (10.3p.p) (14.4p-p)
10% | - 500
0% T T T T T T 0
FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022
gg?éssl\a/ll:;gin of 1H&2H ¥ ERTFHE
BEHEEMNE US$==
US$1,809 US$1,836 541802 US$1,835
40% (1 30.0%) (1 19.8%) (10.4%) (10.1%) 7 2,000
US$1,532 | = o mm s o c—-— 1 1,800
35% r US$1391 (1 21.0%) - 282
o US$1297 o121 USS$1,268  US$1302 US$1,260 US$1,266 (1105%) __ .~ 1 1600
u(sgg;s)g U(SEEJ? (11.9%) " gew) (22%) (169%) (07%) (27%) | __ . —" 1 1400
259, | W __’__V’.-—.‘o.!".—,—.____.__ _________________ i | 1}200
20% 41,000
15% - - 800
E
5% 4200
0% T T T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H

FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022

—— . = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
HBRESSL N EEUEL) HBhEeEEEf=E 60

* Y-0-Y Changes are shown in brackets &S HNAEER 2L
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Gross Margin of Gold Sales for the Period
期内黄金销售毛利率

Average Gold Price for the period –US$/Oz
期内平均黄金价格(美元/安士)

12.0%
(↓0.7p.p.)

15.2%
(↑2.0p.p.)

18.8%
(↑6.8p.p.)

12.7%
(↓2.5p.p.)

15.7%
(↓3.1p.p.)

14.5%
(↑1.8p.p.)

12.8%
(↓2.9p.p.)

17.8%
(↑3.3p.p.)

20.6%
(↑7.8p.p.)

21.5%
(↑3.7p.p.)

28.2%
(↑7.6p.p.)

18.5%
(↓3.0p.p.)

17.9%
(↓10.3p.p.)

17.0%
(↓1.5p.p.)

[]
(↑7.6p.p.)

US$1,159
(↓9.9%)

US$1,143
(↓5.5%)

US$1,297
(↑11.9 %)

US$1,218
(↑6.6%)

US$1,268
(↓2.2 %)

US$1,302
(↑6.9 %)

US$1,260
(↓0.7 %)

US$1,266
(↓2.7%)

US$1,391
(↑ 10.5%)

US$1,532
(↑ 21.0%)

US$1,809
(↑ 30.0%)

US$1,836
(↑ 19.8%)

US$1,802
(↓0.4%)

US$1,835
(↓0.1%)

[]
(↑30.0%)

0.12

1159

0.152

1143

0.188

1297

0.127

1218

0.157

1268

0.145

1302

0.128

1259.6

0.178

1266

0.206

1391

0.215

1532

0.282

1809

0.185

1836

0.179

1802

0.17

1835



工作表1

				1H
FY2016		2H
FY2016		1H
FY2017		2H
FY2017		1H
FY2018		2H
FY2018		1H
FY2019		2H
FY2019		1H
FY2020		2H
FY2020		1H
FY2021		2H
FY2021		1H
FY2022		2H
FY2022

		Gross Margin of Gold Sales for the Period
期内黄金销售毛利率		12.0%		15.2%		18.8%		12.7%		15.7%		14.5%		12.8%		17.8%		20.6%		21.5%		28.2%		18.5%		17.9%		17.0%

		Average Gold Price for the period –US$/Oz
期内平均黄金价格(美元/安士)		US$1,159		US$1,143		US$1,297		US$1,218		US$1,268		US$1,302		US$1,260		US$1,266		US$1,391		US$1,532		US$1,809		US$1,836		US$1,802		US$1,835

		Gold Price Fluctuation
黄金价格波动						-17.90%		-6.70%		0.40%		-6.00%		-4.20%		-1.40%		13.50%		-6.10%		-6.10%		-6.10%		-6.10%		-6.10%		-6.10%

								若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		FY2016		FY2016

		FY2017		FY2017

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021

		FY2022		FY2022



Annual gross margin of gold sales**
全年黄金销售毛利率

Average Gold Price (USD/oz)

13.6%
(↑0.6p.p.)

15.2%
(↑1.6p.p)

15.0%
(↓0.2p.p)

15.3%
(↑0.3p.p)

21.0%
(↑5.7p.p)

21.8%
(↑0.8p.p)

17.4%
(↓4.4p.p)

US$1,151
(↓7.8%)

US$1,257
(↑9.2%)

US$1,285
(↑2.2%)

US$1,263
(↓1.7%)

US$1,462
(↑15.8%)

US$1,822
(↑24.7%)

US$1,818
(↓0.2%)

0.136

1151

0.152

1257

0.15

1285

0.153

1263

0.21

1462

0.218

1822

0.174

1818



工作表1

				FY2016		FY2017		FY2018		FY2019		FY2020		FY2021		FY2022

		Annual gross margin of gold sales**
全年黄金销售毛利率		13.6%		15.2%		15.0%		15.3%		21.0%		21.8%		17.4%

		Average Annual gold price fluctuation* 
年度average黄金价格波动		-6.0%		-7.8%		9.3%		9.3%		9.3%		9.3%		-0.2%

		Average Gold Price (USD/oz)		US$1,151		US$1,257		US$1,285		US$1,263		US$1,462		US$1,822		US$1,818






1H&2H FY2018-2022 OPERATING PERFORMANCE
2018-2022 N U EizxIN

(HK$M) (B 538 7T)
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29.9% 20.1%
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. 0 . 0
14,000 11.8% 12.7% 11.6%
10.3% 10.7% 10.5% 10.1%
.-____________ _-_/'.\ o | o
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. N (o]
8.3% 8.5% 79% —_— 8.8%
10,000
. 0,
8,295 7,859 8,001 0%
8,000
6,283 6,305 6,147
6,000 4929 5,517 5591 L 10%
4,000
- -20%
2,000 66 363
654 738
0 -30%
1H FY2018 2H FY2018 1H FY2019 2H FY2019 1H FY2020 2H FY2020 1H FY2021 2H FY2021 1H FY2022 2H FY2022

2018 EEME 2018 FEME 2019 EEME 2019 FEME 2020 EEME 2020 FEME 2021 FEME 2021 FEME 2022 FEME 2022 FEME

= Revenue WA Operating Profit &= %7 Profit for the Period BRI
——Qverall Gross Margin Z{E=E7l|Z —— Operating Margin £ &#/FE - Net Margin }$7/=
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Chart1

		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年

		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年

		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年

		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年

		2H FY2022
2022下半财年		2H FY2022
2022下半财年		2H FY2022
2022下半财年		2H FY2022
2022下半财年		2H FY2022
2022下半财年		2H FY2022
2022下半财年



Revenue 收入

Operating Profit 经营溢利

Profit for the Period 期内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率

6283

645

521

0.262

0.103

0.083

8295

976

849

0.252

0.118

0.102

7859

838

670

0.237

0.107

0.085

8001

1015

834

0.271

0.127

0.104

6305

660

497

0.299

0.105

0.079

4929

496

371

0.291

0.101

0.075

3344

387

293

0.332

0.116

0.088

5517

857

726

0.276

0.155

0.132

5591

780

654

0.268

0.14

0.117

6147

863

738

0.282

0.14

0.12



工作表1

				1H FY2018
2018上半财年		2H FY2018
2018下半财年		1H FY2019
2019上半财年		2H FY2019
2019下半财年		1H FY2020
2020上半财年		2H FY2020
2020下半财年		1H FY2021
2021上半财年		2H FY2021
2021下半财年		1H FY2022
2022上半财年		2H FY2022
2022下半财年

		Revenue 收入		6,283		8,295		7,859		8,001		6,305		4,929		3,344		5,517		5,591		6,147

		Operating Profit 经营溢利		645		976		838		1,015		660		496		387		857		780		863

		Profit for the Period 期内溢利		521		849		670		834		497		371		293		726		654		738

		Overall Gross Margin 整体毛利率		26.2%		25.2%		23.7%		27.1%		29.9%		29.1%		33.2%		27.6%		26.8%		28.2%

		Operating Margin 经营溢利率		10.3%		11.8%		10.7%		12.7%		10.5%		10.1%		11.6%		15.5%		14.0%		14.0%

		Net Margin 浄利率		8.3%		10.2%		8.5%		10.4%		7.9%		7.5%		8.8%		13.2%		11.7%		12.0%






REVENUE AND PROFIT ANALYSIS
AR il BT

Revenue and Segment Profit by Market
BHhink 2 RUWA K 73 8RiE 7

1H FY2022 2H FY2022
2022 E¥ME 2022 MEME
41.7%
(43.3%)

14.4%
7.3%
(-22.3%)* 55.9% (18.5%) 58.3%
85.6% (65.3%) 92.7% (56.7%)

(122.3%) ‘ (81.5%)

Revenue Segment Profit
WA par: iyl
Hong Kong, Macau &
Overseas .
B8 ORRBS
Mainland
st |

Revenue Segment Segment
WA Profit Profit Margin

Revenue Segment Segment
LN Profit Profit Margin

S EBE T S ERE T = 2 ERiE R S EREN =

2,468 120 4.9% 2,564 67 2.6%
+112.6% N/A* +129p.p. +7.3% -60.3% -44p.p.
3123 715 22.9% 3,583 848 23.7%
+431% +40.7% -04p.p. +14.6% +14.6% +0.0p.p.

Remarks: Comparative figures for FY2021 are shown in brackets
X L FESNR2021ME Z EERE
“Turned around from a loss of HK$93M to profit ASHRI3ERETES AR 62



Chart1

		41.7

		58.3



Revenue by Market
收入 (以市场划分)



工作表1

				Revenue by Market
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

				41.7		1

				58.3		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

7.3

92.7



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		7.3		1

		gem-set		92.7		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		44.1

		55.9



Revenue by Market
收入 (以市场划分)



工作表1

				Revenue by Market
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

				44.1		1

				55.9		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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gross profit by product

14.4
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工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		14.4		1

		gem-set		85.6		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		





工作表1

				segment profit
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

		hk, macau & overseas		0		1

		mainland		100		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS

W\ iR

Revenue and Segment Profit by Business

122155 3 5 BOULA R 5 2R 0>
2022 F¥ME
62.6%
(51.7%)

24.9%

(-5.3%)*
25.9%

, (35.5%)

10.2%
(12.2%) 27.2%

(36.1%)

Retailing
2E
Wholesaling
#E

Licensing
mhEW s

Revenue Segment Segment
WA Profit | Profit Margin
pak:ib el 2 BB =

3,500 208 5.9%
+102.6% N/A* +7.2p.p.
1,522 217 14.2%
+26.0% +46.9% +2.0p.p.
569 411 72.3%
+39.6% +41.6% +1.1p.p.

Remarks: Comparative figures for FY2021 are shown in brackets
x L FESHAN2021ME Z EERE T
“Turned around from a loss of HK$22M to profit A5 #22B HE TR S &R

2H FY2022
2022 M EME
63.6%
(58.4%)
16.8%
(24.0%) 22.6%
(28.8%)
60.5%
11.1%
(9.8%) (47.2%)

Revenue Segment Profit
WA EREF

Revenue

UZA

3,908
+21.1%

1,555
-11.3%

684
+27.0%

25.3%
(31.8%)

—_—

Segment
Profit
S EBE T

154
-29.3%

207
-20.8%

553
+29.1%

Segment
Profit Margin
S EREN =

3.9%
-2.9p.p.

13.3%
-1.6p.p.

80.9%
+1.4p.p.
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Chart1

		retailing

		wholesaling

		licensing



revenue (mainland)

62.6

27.2

10.2



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		62.6		1

		wholesaling		27.2		2

		licensing		10.2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1
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		wholesaling

		licensing



49.2%
(69.8%)

24.9%
(-5.3%)*

25.9%
(35.5%)

segment profit (mainland)

24.9

25.9

49.2



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		24.9		1

		wholesaling		25.9		2

		licensing		49.2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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revenue (mainland)

63.6
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11.1



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		63.6		1

		wholesaling		25.3		2

		licensing		11.1

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



60.5%
(47.2%)

16.8%
(24.0%)

22.6%
(28.8%)

segment profit (mainland)

16.8

22.6

60.5



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		16.8		1

		wholesaling		22.6		2

		licensing		60.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS
N A NG T

Sales! and Gross Profit? by Product
B m 2 A ELRFER?

1H FY2022
2022 E¥WME

51.0%
(43.6%)

43.8%
(44.3%)

49.0%
(56.4%)

56.2%
(55.7%)

Gold &
Platinum3
BeRAS3

Fixed Price
Jewellery
=i

2,562 470 183%
+1002%  +309%  -9.7p.p.
2,460 603 24.5%
+485%  +336%  -2.7p.p.

Remarks: Figures for FY2021 are shown in brackets
X ESNA2021M FHF

1Sales = Revenue - Licensing Income f{&=WA - miEWSHA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of

Licensing Income ER=4Z&EF - miGWSWAEF]

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
HERHEREREERHINERESHENES RAESTMm ( EI]?%EﬁT )

Sales
HE

2H FY2022
2022 R WM E

54.3%
(49.0%)

43.8%
(42.2%)

56.2%
(57.8%)

Gross Profit
Esp]

Sales
HE

45.7%

(51.0%)

2,965 511
+21.5% +11.2%
2,498 655
-1.6% +4.1%

17.2%
-1.6p.p.

26.3%
+1.5p.p.

64



Chart1

		gold & platiunum

		gem-set



sales by product

51

49



工作表1

				sales by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		51		1

		gem-set		49		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		43.8		1

		gem-set		56.2		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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sales by product

54.3

45.7



工作表1

				sales by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		54.3		1

		gem-set		45.7		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

43.8

56.2



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		43.8		1

		gem-set		56.2		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
1t I N Bl tr LAMISS Xl 75

Hong Kong, Macau and Overseas
=8 BB

1H FY2022 2H FY2022
2022 F¥WMEF 2022 M EME

96.9%
§. (92.3%)
. (+] S
19.5% (113.7%)* 97.1% o
(-26.1%) M’) WA Prgfit 5
15.7% PEE o
(12.4%)** Retailing [ | =)
=& Sy
) 0.0%
\Tlt\é;liolesalmg . (0.9%)

Licensing
MW

Revenue Segment Profit
UZA 7 EREF

e

Segment
Profit
Margin

73 BRI =R

Segment Profit
Margin
bax:ib il

Revenue Segment
UZA Profit

S ERE T

2,397 78 3.3%
+130.9% N/A* +13.4p.p. 2,484 69 102.6% 2.8%
+12.6% +20.5% (51.2%) -11pp
48 19 38.9%
-50.9% N/A** +50.6p.p. 79 -4 -5.4% -4.6%
-51.4% -106.0% (35.8%) -41.7p.p
23 23 101.2%
-4.0% -3.2% +0.9p.p. 1 2 2.8% 159.2%
-94.5% -91.4% (13.0%) +57.8p.p
2,468 120 4.9%
+112.6% N/A*** +12.9p.p. 2,564 67 100% 2.6%
+7.3% -60.3% (100%) -44p.p
6691 19 2.8%
+111.2% N/A** +6.4p.p. 6421 -4 -5.4% -0.6%
+0.8% -106.0% (35.8%) -10.0p.p
Remarks: Comparative figures for FY2021 are shown in brackets
* L ESRA2021ME Z EEREF
1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
ZREBEHHER WA = TIMER W SUWA + A EBEIHEAR WA
* Turned around from a loss of HK$106M to profit A 543106 & BTk S AR 65

** Turned around from a loss of HK$11M to profit AS#R11E BT ESAR
***Turned around from a loss of HK$93M to profit \S#RI3E T ETHES AR



Chart1
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工作表1

				regional revenue		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		96.9		1

		wholesaling		3.1		2

		licensing		0

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				regional revenue		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		97.1		1

		wholesaling		2		2

		licensing		0.9

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		64.8		1

		wholesaling		15.7		2

		licensing		19.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
1 XU N\ Bl ot LAMISS %l 7o

Mainland 1H FY2022 2H FY2022
A3 2022 FHEMHE 35.3% 2022 R M E 39.7%
(31.6%) (32.6%)

7~ I

10.1%
18.1%
(16.4‘V:) o (787 41.2%
17.5% 54.2%  27.7% ol ) de5%) 0% (7% ©09%)
£ (52.3%) (31.3%) B '
(17.5%) (55.0%)
Revenue Segment Profit
WA DEEF]
R;gﬂmg .

Wholesaling
#x .

Licensing
AR SS

Revenue Segment Segment Profit Revenue Segment Segment Profit
UZA Profit Margin T UZA Profit Margin
53 BB T S EBE = 53 8B F BB =

1,103 129 11.8% 1,424 85 6.0%
+60.0% +55.8% -0.3p.p. +39.7% -35.1% -6.9p.p.
1,474 198 13.4% 1,476 212 14.3%
+32.8% +24.4% -0.9p.p. -7.3% +4.6% +1.6p.p.
546 388 71.0% 683 551 80.7%
+42.3% +45.7% +1.6p.p. +32.1% +35.6% +2.1p.p.
3,123 715 22.9% 3,583 848 23.7%
+43.1% +40.7% -0.4p.p. +14.6% +14.6% +0.0p.p.
1,5421 198 12.8% 1,526! 212 13.8%
+11.4% +24.4% +1.3p.p. -9.9% +4.6% +1.9p.p.

Remarks: Comparative figures for FY2021 are shown in brackets

L FESNAN2021ME Z EERE T

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue 66
ZLIFEFERIHERUIA = SISME AW SWA+ SEBE#ERUTA
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工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		32.6		1

		wholesaling		50.9		2

		licensing		16.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



65.0%
(55.0%)

10.1%
(17.8%)

24.9%
(27.2%)
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工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		17.8		1

		wholesaling		27.2		2

		licensing		55

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		14.4		1

		gem-set		85.6		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		35.3		1

		wholesaling		47.2		2

		licensing		17.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






TOTAL OPERATING EXPENSES

/%I\éJZ:EJ:FEZ 1,500 -

(HK$M)
(BhH#ET)

" OtherExpenses 1,000 -

Hth 52

" Advertising & Marketing
TERTRIRE

Depreciation & Amortisation*
IR R >

" Rental Related Expenses**
HEARRZE A

" Payroll-Variable
-2

s Payroll-Fixed
Hro -1 E

—+—Total %
211 %

HEEERANE(SHELR)

500 -

20.9%

23.7%

(o)
17.2% 16.3% 15.4% 15.5%

1,087

1HFY2020 2HFY2020
2020 E¥ M4 2020 FME

reciation & Amortisation Include Right-of-Use Assets (Non-Rental Related)

1,031
952
900
794
59
81

77

1HFY2021 2H FY2021 1HFY2022 2HFY2022
2021 E¥ME 2021 FHME 2022 E¥ME 2022 F¥ME

ted Expenses include fixed rental, variable rental & depreciation of right-of-use assets (rental related)
BEEERS  FhlERERNAFNE (HEER)

(% of Revenue)
(WA 5EE%)

67



Chart1

		FY2016		FY2016

		FY2017		FY2017

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021

		FY2022		FY2022



Annual gross margin of gold sales**
全年黄金销售毛利率

Average Gold Price (USD/oz)

13.6%
(↑0.6p.p.)

15.2%
(↑1.6p.p)

15.0%
(↓0.2p.p)

15.3%
(↑0.3p.p)

21.0%
(↑5.7p.p)

21.8%
(↑0.8p.p)

17.4%
(↓4.4p.p)

US$1,151
(↓7.8%)

US$1,257
(↑9.2%)

US$1,285
(↑2.2%)

US$1,263
(↓1.7%)

US$1,462
(↑15.8%)

US$1,822
(↑24.7%)

US$1,818
(↓0.2%)

0.136

1151

0.152

1257

0.15

1285

0.153

1263

0.21

1462

0.218

1822

0.174

1818



工作表1

				FY2016		FY2017		FY2018		FY2019		FY2020		FY2021		FY2022

		Annual gross margin of gold sales**
全年黄金销售毛利率		13.6%		15.2%		15.0%		15.3%		21.0%		21.8%		17.4%

		Average Annual gold price fluctuation* 
年度average黄金价格波动		-6.0%		-7.8%		9.3%		9.3%		9.3%		9.3%		-0.2%

		Average Gold Price (USD/oz)		US$1,151		US$1,257		US$1,285		US$1,263		US$1,462		US$1,822		US$1,818






This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.
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Thank You!
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FY2022
Annual Results
Highlights
TFWGHE

*FY2022 Annual Report will be uploaded in July 2022
2022ME = F W SIREFT2022F78 L2

A
-tﬂﬂ*&#ﬁ&ﬂ;

FY2022
Annual Report*
FE GRS

Investor Relations

WeChat

SRBREME
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