LUK FOOK HOLDINGS (INTERNATIONAL) LIMITED

@7 EREER) ERAT

(RARESEMALZHRAE)
(Incorporated in Bermuda with Limited Liability)
Stock Code A2 {3458 : 0590

CORPORATE
PRESENTATION

FY2021/22 Annual Results

el iEH

2021/22WF Rl




FY2021/22* FINANCIAL
HIGHLIGHTS
2021/22MEF* S =m

FINANCIAL REVIEW
V= CI

FUTURE PLANS AND
STRATEGIES

RFLTHRI SRS

OPEN FORUM
AFFSIE

CORE COMPETENCES
RS

COMPANY PROFILE
wEET

APPENDICES
LN

* FY2021/22: Hereafter refers to as “FY2022"
2021/22W5F: FEEFR)9 12022074 ]




FY2022 FINANCIAL

HIGHLIGHTS
2022 FEWF ==




FY2022 FINANCIAL HIGHLIGHTS
2022l WS ==
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Revenue WA Operating Profit 2= 35 Profit Attributable to
HK$11,738M(B 5 #T) ﬂK$1,623M(EE§§7_|:) Equity Holders
+32.5% +32.1% RZFHAE AN GET
HK$1,392M(&75:& 1)
+36.9%
() M :
Basic Earnings per Share Proposed Final Dividend Overall Net Shop Additions
BicEREF per Share BXAIBIRIETH
HK$2.37 (3#7T) RS RA IS 443
+37.0% HK$0.55(:&7T)

1 Dividend Payout Ratio Jk=EEEZ: 46.4%
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FINANCIAL REVIEW

2
355 (o] PR
HK$M) (B # T FY2022 FY2021 Chances FY2020 Changes
(HKSM) (B 75:2570) 20220 2021M% e 2020MF (L
RETIE
Revenue WA - 1738 8,861 +32.5% 11,234 +4.5%
Gross Profit 7 3234 2,632 +22.9% 3323 2.7%
Operating Profit &&= F _ 1,244 +32.1% 1,156 +42.1%
Profit for the Year ZEp3 7! 1392 1,019 +36.6% 868 +60.4%
Profit Attributable to Equity Holders iU B AR &%A | 1,392 1,017 +36.9% 866 +60.7%
Gross Margin FEF% _ 29.7% -2.1p.p. 296% -2.0p.p.
Operating Margin £& &% - 14.0% +0.0p.p. 10.3% +3.7p.p.
Net Margin &7 _ 11.5% +0.4p.p. 77% +4.2p.p.
EBITDA FRUHFIS - BT - 7|0 R4 RA _ 1,354 +294% 1241 +413%
EBITDA Margin KRItRIE - B0 - #7IH R EHERI R = - 15.3% -0.4p.p. 11.0% +3.9p.p.
i io REE
Tota! (Operatlng Expenses to Revenue Ratio BA&E Sz SUK - e e G S,
NEs=E
Effective Tax Rate SERRrfi R - 18.8% -1.5p.p. 20.5% -3.2p.p.



Y-o-Y

= FY2021 FY2020 Changes
(HK$) (&) Changes
2021n 20200 5
i £ p— oS Tk
Basic Earnings per Share S E AR F HK$2.370 HK$1.730 +37.0% HK$1.480 +60.1%
DeclaredEJk :
* Basic Dividend per Share SIREXERR HK$0.550 HK$0.500 +10.0% HK$0.500 +10.0%
* Special Dividend per Share Z&4F7IR 2 N/A HK$0.500 N/A N/A N/A
* Final Dividend per Share SRR S HK$0.550 HK$1.000 -45.0% HK$0.500 +10.0%
Paid BIKfT :
» Basic Dividend per Share EEARK S HK$0.550 HK$0.225 -144.4% HK$0.500 +10.0%
* Special Dividend per Share BRF 512 N/A HK$0.275 N/A N/A N/A
*» Interim Dividend per Share ST IR 2 HK$0.550 HK$0.500 +10.0% HK$0.500 +10.0%
Annual Dividend per Share BiRZFRE HK$1.100 HK$1.500 -26.7% HK$1.000 +10.0%
Dividend Payout Ratio ik S LEZ1 46.4% 86.6% -40.2p.p. 67.8% -21.4p.p.

1 Dividend Policy: Dividend payout ratio at 40-45% Ik 2Bk TREBEERNE40-45%



HEALTHY FINANCIAL POSITION
{2 ERAYMSS IS

(HK$M) (57 7T)

FY2022 FY2021 Y-o-Y Changes

20225 20214 BFETIE

Inventories 75t _ 7,322 +19.8%

1
Avera%i Inventory Turnover Days 451 95
FEELRA%A!?
Closing Inventory Turnover Days?

444 :

HRFE A H? 56
Cash and Bank Balances M & KfR1T4 R _ 3,546 -1.5%
Bank Borrowings & Gold Loans o
et Cash 9315 ey a7 a0
Net Gearing Ratio3 &35 EE33 _ N/A N/A
Debt-to-Equity Ratio? A Sl & bb &4 _ 28.1% +6.2p.p.
Return on Equity (ROE)> f& ZR ¥ & [B] 42 2> _ 9.0% +2.5p.p.
Return on Total Assets® & 23 == o]z 26 _ 7.0% +1.6p.p.
Current Ratio #RatE= _ 4.0 -0.7

1 (Opening Inventory + Closing Inventory) + 2 = Cost of Inventories Sold x Number of Days for the Year
(BA9ER + BiRERR ) + 2 + EETERA x FABRK

2 Closing Inventory + Cost of Inventories Sold x Number of Days for the Year
HREFR + CEFEMA x FREE

3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) + Capital and Reserves Attributable to Equity Holders of the Company
(KERTRA + WPARTHENR + RTEX + BE2ER - WERRITER ) + ARINSHAANSBARES

4 (Long-term Liabilities + Current Liabilities) + Capital and Reserves Attributable to Equity Holders of the Company
(KERAGR + M) + ARAENEFAANSAAREE

5 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company
AREEFEE / EENGZHFAAN S BN + AREINEHFEANSRAR MR

6 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
AREEFEL / EENGZFAAM SRR + (KEFE=+ R HEF)



SUMMARY - FINANCIAL POSITION
WA5IR e

As at
31 Mar 2022

(HK$M) (B %) HZE20224
3H31H

Non Current Assets JER TN &=

Current Assets JRo &R~

Total Assets 2=~

Non Current Liabilities 7 502 =

Current Liabilities JRah &

Total Liabilities S &

Total Equity Mz S &R
Non-controlling Interest JE#ZRE 1Nz
Shareholders 'Equity B& &

No. of Issued Shares XTI B

Net Asset Value per Share &% %~

As at

31 Mar 2021
#ZE2021%F
3H31H

2,779

11,733
14,512
241
2,947
3,188
11,324
0
11,325

587,107,850

HK$19.29

Y-o-Y Changes
BRET(E

+15.8%

+10.8%
+11.8%
-3.3%
+32.6%
+29.9%
+6.7%
+0.0%
+6.7%

+0.0%

+6.6%



FY2018-2022 OPERATING PERFORMANCE
2018-20220 = ===

(HK$M) (B75787T)
30,000
29.6% 27 6%
25.7% 254% ____— —_— T - 30%
25,000
14.0%
11.1% 11.7% 10.3%
- 0,
20000 015 oo 11.9% 10%
’ o =7 7.7%
15,860
15,000 14,578
m Revenue WA 11,738 0%
venu
11,234 (132.5%)
Operating Profit £ &%
10,000
Profit for the Year AR
- -30%
——Qverall Gross Margin B{AEF| =
5,000
—— Operating Margin £ &7 =& 1,621 ,8531 S04 13;24137 1,392
1,370 . 1156 L7
Net Margin 3% =" 868 2 1 36.6%)
-50%
FY2018 FY2019 FY2020 FY2022
20184 20194 202044 20225

10



REVENUE AND PROFIT ANALYSIS
WA iU T

Revenue and Segment Profit by Market
B inkl 57 BIWA K 53 &R iE 7l

42.9%
(40.1%)

-\

5;;2/0 By Market I im%14 Revenue Segment Segment
89.3% (59.9%) HK$M BEHETT HZA Profit Profit Margin
(94.3%) 4 EREF| 4R F =
5,032 187 3.7%

+41.7% +148.9% +1.6p.p.

6,706 1,563 23.3%

R S t Profit /] ' o

Hong Kong SAR?, Macau .
SARZ & Overseas
HERAFTHX! R[]
FFRITT X 2R 85

Mainland China3 .
th E A i3

Remarks: Comparative figures for FY2021 are shown in brackets

x L FESRR2021ME Z EERE

Hong Kong SAR: Hereafter refers to as “Hong Kong" &&HAITHIX: EFW\?‘\J TEE,

2Macau SAR: Hereafter refers to as  “Macau” /EITH%UT‘JBIE ERTRA DRI,

3Mainland China: Hereafter refers to as “Mainland” SREAIt : FEERA " Wiﬂj J 11



REVENUE AND PROFIT ANALYSIS
R i T

Revenue and Segment Profit by Business

IS5 %) 53 BYULA 2 53 8Bk 7

63.1%
(55.9%) By Business B\liZ5 %53 Revenue | Segment Segment
HK$M B ET WA Profit Profit

20.7%

(14.8%) 24.2%
(30.9%)

S EE R Margin
2 ERER =R

55.1% 7,408 362 4.9%

10.7%
(10.7%) (54.3%) +49.6%  +84.9% +0.9p.p.
\ 26.2% 3,077 424 13.8%
(334%) +3.9% +3.6% +0.0p.p.
1,253 964 77.0%
32.4% 34.2% 1.0p.p.
Revenue Segrpgnt Profit " ° * ? * P-P
A AT 4,378 424 9.7%
Retailing B +8.6% +3.6% -04p.p.
=&
Wholesaling
% O
P

Remarks: Comparative figures for FY2021 are shown in brackets

x L ESARN2021MEZ EERE S

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
ZVHRFRRER WA = TISMER W SWA+ 7 EREHEAR A

12



REVENUE AND PROFIT ANALYSIS
N A g T

Sales! and Gross Profit? by Product

B mil 7RI tHELRET2

52.7%
(47.0%)

By Product MAF=m%ll 53
HK$M BR#ETT

43.8%
(43.1%)

47.3%
(53.0%)

—_—

56.2%
(56.9%)

5527
+48.6%

Sales Gross Profit 4'9508
e 23] +18.2%

Gold & :

Platinum

BERHAR .

Fixed Price

Jewellery .

ENEIM

Remarks: Comparative figures for FY2021 are shown in brackets

*  EBESAR2021M EZ EERE T

1Sales = Revenue — Licensing Income &= A - REWSUA

2 Gross Profit = Consolidated Gross Profit— Gross Profit of Licensing Income ER=4&EF] — @GS UIAER|

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
=% MM EEREERMMESRESHENES RIAE~m (BIFEEN )

981
+19.9%

1,258
+16.4%

17.7%
-4.3p.p.

25.4%
-04p.p.

13



Segment Profit Margin by Market
7 B im A= (Uhiakl )

Segment Profit Margin by Business
SEbEFR S X5)

Gross Margin by Product
EME CAF=mE D)

Full Year &4

30% -
235% 23.3%
18.4% i ’
20% - 156%
9.8%
10% - 6.2%
0,
R
0% T T T 1
FY2019 FY2020 FY2021 FY2022
1Hvs 2H E¥M T vs FEME
30% -
23.3% 23.7% 22.9% 23.7%
20% _19'_1{6 17.5%
10% 8.9% 7.0%
24% 258
49%
0% T T T T 1
1H 2H 1H 2H 1H 2H
FY 2020 FY2020 2021 FY2021 FY2022 FY2022

-10% - -8.0%

Hong Kong, Macau
M & Overseas
5 B 1B

Mainland
A

Full Year £

Full Year &%
100% - 40%
76.0% 77.0% 31.0% 31.0%
[
80% - 687%  704% 258%  254%
60% -
20%
A40% - 21.39% 22.0%
. . . . 17.7%
oo | 136%  119%  138%  13.8% 15.6%
0% 18% 549 '4_0% Z‘l;:gnol 0% T T T 1
FY2019 FY2020 FY2021 FY2022 FY2019 FY2020 FY2021 FY2022
1H vs 2H ¥ M4 vs FTEME 1Hvs 2H E¥WME vs FHME
100% - 40%
79.5% 80.9% 31.7% 30.1%
o | 70.89 o 71.2% 72.3% =
80% - 70.8% 70.0% /1.2% 28.0% 26.3%
o 24.8% 24.5% “7°7°
21.7%
60% - 2 27.2%8 8%
20% -
0, -
40% 18.3% 17.2%
oo | 120% 119% 122% 149% 142% 133%
0,
8Q% gy 08% 59% 3gy
0% y 'EV : R
1H 2H 1H 2H 1H 2H 0% ' ' ' ' : :
FY2020 FY2020 FY2021 FY2021 FY2022 FY2022 T 2H  1H 24  1H ~ 2H
20% _ FY2020 FY2020 FY2021 FY2021 FY2022 FY2022
Licensing g Retailing Wholesaling Fixed Price Gold & Platinum
EEATES BE R Jewellery =2 REE

ENEI



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

1 XU NS A S 3l 7o

Hong Kong, Macau and Overseas
&8 BB

0,
13.6% (_7286%;, ) 97.0%
(61.4%) (91.4%)
8.1%
(64.6%)

Revenue Segment Profit
WA par:ilv gl

%egllmg .

Wholesaling

#x .

Licensing .

kg S5

Remarks: Comparative figures for FY2021 are shown in brackets

7  FESAAN2021MF 7 EERE

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
ZIFEFEHORRWA = XISMER W SWA + D EBEHEAR A

Revenue
A

4,881
+50.4%

127
-51.2%

24
-46.7%

5,032
+41.7%

1,311t
+37.4%

Segment
Profit
pan-ip=]

147
+868.4%

15
-68.6%

25
-45.1%

187
+148.9%

15
-68.6%

Segment
Profit
Margin
HELEA =

3.0%
+3.6p.p.

12.0%
-6.6p.p.

104.0%
+3.2p.p.

3.7%
+1.6p.p.

1.2%
-3.9p.p.

15



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

1 XN B A SS 3l 7o

Mainland

37.7%
(32.2%)

—

13.8% 20.1%

28.9% 44.0%

(17.2%) ( 0) (50.9%)

%8.3% —
(16.9%) 60.1%

(53.9%)

Revenue Segment Profit

WA D ERER
Rg‘egiling B
ﬁf;ﬁolesaling [ |
oz W W

Remarks: Comparative figures for FY2021 are shown in brackets
L FESHAN2021ME Z EERE T

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue

LIHREAHEAR WA = SISMER W SIA + 2 EBEIHE A UIA

Revenue
N

2,527
+47.9%

2,950
+9.2%

1,229
+36.5%

6,706
+26.3%

3,068!
-0.4%

Segment
Profit
/\:t /"*U

215
+0.1%

409
+13.3%

939
+39.6%

1,563
+25.2%

409
+13.3%

Segment
Profit
Margin

S EREF =

8.5%
-4.1p.p.
13.9%
+0.6p.p.

76.4%
+1.7p.p.

23.3%
-0.2p.p.

13.3%
+1.6p.p.

16



REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
i X o E@AlEE St LA SS X 7o

Hong Kong, Macau and Overseas
=28 - BR85S

1IH&2H ¥ MFE R FFME

Full Year 2% 170% ~ 159.2%
110% - 99.6% 100.8% 194_1_.0%
120% 1 98.8% 100.2% 100.3% 101.4% 101.2%
80% -
50% 70% -
20% - 4.2% 51% 3.0% 20% 7 4% 4.6% i o 9.4% 3.3% 2.8%
e : —— o v —
| y 2% L % 6%
e ==l e a0s 1H 2H _11H2 . 2H 1H 2H
-30% -
Sz g GO P FY2020 FY2020 FY2021 FY2021 FY2022 FY2022
Mainland 0 Ny
oy Full Year 2% 1H&2H E¥MER FEME
0, 0,
74.7% 76.4% g 69.4% o= 71.0% %
0, — 75% = 68.6 ‘D 66 40/ . (s] . )
75% 67.6% S Licensing
e e __JETeE
i 50% - Retaili
50% [ Egél ing
250, 25% | Ad_jUStEd .
8.2% Tt 13.3% 100% 98% 121% 129% 12.8% 138%  pio e
ZIREFZ
5 11.7% g 11.5% 11.9% 1138% :
0% el | i fu2 0% | 2% 81% 0. . —6-0% i
1H 2H 1H 2H 1H 2H
FY2020 FY2021 FY2022 FY2020 FY2020 FY2021 FY2021 FY2022  FY2022
1 Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business + (Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue) 17

SREHHER D RS = #ERWSZ 8RR+ (PIMERWSWA+ 2 EREHE A A)



Retail Revenue by Region

WA (Biiakls)
X ) HK$0.468
100% - 4.61287T
3%~ 4% e T (1121.9%)
22%
___ HK$2.53B
e | 5% 34% " 2530
(147.9%)
20%
__ HK$173B
50% - 19% 173{2;7%75
24% (185.8%)
HK$2.68B
— 268128 7T
x% | 8 (127.6%)
47%
36%
0%
FY2020 FY2021 FY2022
20204 202144 20224
Hong Kong &8 Macau &|’]
Mainland At Overseas E4h

* Self-operated shops and e-commerce business only
RREEERBFESWS

(% of Revenue)

(WAL %)

Retail Revenue by Product

WA (AP m %l 53)

Hong Kong, Macau and Overseas

&8 R 1 ossh

100% -
% J 36% 349 HK$1.6SB_
80% 42% °  1657ETT
(143.0%)
60% -
40% - $
66% HK$3.23B
58% 64% __ 323LER
20% (1 54.5%)
Fixed Price 0%
Jewellery FY2020 FY2021 FY2022
BNE 202004 20214 202214
;Of& Mainland
I m
T HK$0.48B
19% 48
31% 27% 4828
80% | — (13.5%)
60% -
40% - HK$2.04B
’ 69% 73% 81% 2041z
(1 64.6%)
20% -
0% .
FY2020 FY2021 FY2022
202015 202115 202215 18



Wholesale Revenue by Region

#HRWA UHiak5)
(% of Revenue)
(A SEE %)
100% -
90% -
80% -
o HK$2.95B
[ - —29.517 87T
(19.2%)
60% -
o 91% o
oo | | 96% 96%
40% -
30% -
20% -
10% -
o HK$0.13B
o o o — 131287
0% 4% B 512%)
FY2020 FY2021 FY2022
2020W 20214 2022
Hong Kong &% Mainland Py

Fixed Price
Jewellery
EMEMm
Gold &
Platinum

Scrap Gold &

Platinum

(% of Revenue)

Wholesale Revenue by Product
WA UAF=mil5)

Hong Kong, Macau and Overseas
&8 B[ KB4

(WA SEE %)
100% -
14%
. HK$68M
80% - 46% __G8EFETT
54% T (1 87.5%)
60% -
79%
40% - 26% HK$58M_
—588BHETT
(173.8%)
20% | 46%
28%
HK$0.6M
0% : 7% , 0% — 0.6E BT
FY2020 FY2021 FY2022 (196.4%)
20200 20214 20224
(% of Revenue) Mainland
(A &5E5%) A
100% -
80% -
60% - HK$2,752M
91% 949% 93% —27.5212&7T
(18.6%)
A0% -
20% -
HK$197M
1.971Z#87T
0% “c | 6% | 7% — (}18.8%)
FY2020 FY2021 FY2022
2020M14E 20214 2022mE 19



RETAIL ANALYSIS

- PAY.
7%73

_ — TE—
FY2022 FY2021
20221 4 20214 4E
FY2022 FY2021

2022044 2021004 Revenue** Quantity ASP Revenue** Quantity ASP

WA T FIHEN WA L FHEM

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and
Mainland’ s e-commerce business. [Elf5#H&EE K AR —BABEEE TULLRBANETEAEENHENLR - BRBEAFSERMBERNMEFEHSHED -

** Revenue represented sales of Lukfook self-operated shop and such data did not include sales of licensed shops and Mainland’ s e-commerce business..ZARNEBEERNHER - BRBEH A BEMIEERAMNEFEHSHERDR
***YoY changes and SSSG in Mainland are denominated in RMBAit 2 #Z FE (L R B EHEUA R T RITE 20
***ASP in Mainland included value-added tax (VAT) Wit 919 &M B =1 EF

Overall
(K

* Gold & Platinum
= RAE

* Fixed Price
Jewellery
EMEM

Hong Kong & Macau
HERE]

* Gold & Platinum
=2 AT

* Fixed Price
Jewellery
EMEM

Mainland
At

* Gold & Platinum
=+ KT

* Fixed Price
Jewellery
ENME




RETAIL ANALYSIS ON MAINLAND
it S

Same Store Sales Growth E[E{EEIEK

FY2022 FY2021
2022145 20214

Gold & Platinum Fixed Price Licensed Gold & Platinum Fixed Price Licensed

2 Jewellery Shops - Jewellery Shops
REREE | ity = BT R =N & = RIS

Self-operated Shops BEE

Tier | o, o) o, [¢) 0, [¢)
Tier s % e - % o -
e 0% 21% 26% 22% 7% 17%
By Tier —% +50% o TR oo o o
BIMTR
AR Tet +46% -4% +32% - -8% -1% -6% -
giz%%ﬁ‘?be'ow +32% -31% +22% - -11% -22% -13% -
ophern China +78% +5% +48% - +1% 6% 2% -
By
b B +76% 2% +46% - +28% +10% +21% -
%5 :
E;;jtg' Stz +47% -15% +32% - -16% -26% -18% -

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include 21
sales of licensed shops and Mainland’ s e-commerce business. El/E#HEEKAB—E/NEEEET UERNATEZHECHHENR - BRBEH L SEREERNIE FESHHEELR -
SSSG in Mainland are denominated in RMBA Z ElEH EMA R TR ITE



QUARTERLY SAME STORE SALES GROWTH
SEOGhE ISR

FY2020 FY2021
202004 20214

[ o] =] ] o] o] o] =] o BRI

Gold

o 9%  -43%  -20%  -51%  -67%  -46%  -25%  +42%
Gold (By Weight) 19%  -53%  -33%  58%  73%  57%  -38%  +25%
BT (EE)
ied Pilee lenelien 4% 25%  -32%  -64%  T7%  -65%  -35%  +17%
EMEM

Hong Kong & Macau B 209 979 _609 -769 639 359 9

A 10%  -39%  -27%  -60%  -76%  -63%  -35%  +19%
%Og 20%  -46% 2%  -53%  -72%  -53%  -32%  +28%
Cel) B e 20%  55%  -34%  -60%  T7%  -61%  -44%  +14%
BT (EE)
"re Piriee Jowslieny +6%  -26%  -35%  -67%  -81%  -74%  -40% +9%
EMNE i

%?&"'a"d 7% 25%  12%  -41%  -40%  -15% +4% +93%
;50; 4% -28%  -12% 4% -45%  -15%  +11%  +110%
Gold (By Weight) 2% -44%  -30%  -54%  -50%  -33% 4% +97%
BHE (EE)
"ied Pilce lenelian 7% -18% 9% -39%  -32%  -16%  -11%  +62%

EME

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. [El/EfHEIB KAB—EAEEEET ULLRMABTEZEHEZNHEENLR - BREEH AL EEMEERAME FESHHEEE -
** SSSG in Mainland are denominated in RMBRIth > Bl E S E U A R M kit E 22



Average Ticket Size Fixed Price Jewellery Average Selling Price

BERTINE EMathrrmEigEmn
i f i . .
%(I(T‘xtiargsﬁoﬂﬁrifgdwe curreney) Diamond, jadeite, gem stones and pearl products
14.4% Hh o BHE FLAREARMm
9,000 9,400 » 1'3 2% $ (in terms of respective currency )
9,000 - 00 8,600 £70 T MR 15700 16,800 17.0%
‘ 7,600 . 13,700 '
1333%
6,000 10,000 - 112.0%
6,000 -
6.800 6.900 7,600 110.1%
5,500 114.6% >000 - ' ’
4,800 0 : : ,
4,000 FY2020 FY2021 FY2022
3,000 - 202015 202115 2022 &
] g Overall Fixed Price Jeweller
Ry e currenes) BACREGESE
0 ' | ' 8,000 -
FY2020 FY2021 FY2022 !
n m m i 14.09
2020074 20214 202274 6,000 4,600 4300 4900 114.0%
O,
B Macau H Hong Kong & Macau —China UnionPay 4,000 - 163.6%
8] &8RRI - EIRE — Caal 2,500 t4.2%
ang Kong B Mainland ' 2,200
a8 apil 0 : :
FY2020 FY2021 FY2022
202004 F 202101 202214 F

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:
%%é’ziﬁﬂl«}?ﬂﬁﬁ% C X TE - MEXNHARTEE ZEEE: 40.0% (FY2021: 32.0%)
* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) i

AR ANEEEECROERS T ESE) m Mecau lelug] LEgl ™ '\W/'%”land 23
**ASP in Mainland included value-added tax (VAT) RithfI 9 EM B S 1L ER ] &



TOTAL OPERATING EXPENSES

SEERL
/L‘;\ZI = ﬁ
[ OtherExpenses
HAH 2

s Advertising & Marketing
[ R A

Depreciation & Amortisation*

IR B

Depreciation of Right-of-Use Assets

(Rental Related)

FEANEFTIH (SHFES)
" Rental-Fixed

THE-EE

[ Rental-Variable
FHE-1250

[ Payroll-Variable
Hr- 25l

== Payroll-Fixed

Hr- [

—&—Total %
Eit %

(HK$M)
(BhHET)

2,000

1,500

1,000

500

4.4%

0.7%
1.3%

4.2%

0.7%
0.9%

1.3%

5.4%

*Depreciation & Amortisation Include Right-of-Use Assets (Non-Rental Related)

B REHEEEERNES(SHELTR)

(WA EE%)

18.9% 19.1%

& = dﬁ%

2,118
1,812
(17.0%)
1,694
3.6% (10.1%)

140

474

FY2020
2020 £

**Rental-Variable include the rent concession of HK$14M (FY2021: HK$70M) during the year

M- ZMEEFERANI4ATETT (2021MF : 70858 ) HER%E

(% of Revenue)

07% 80  (184%)

4.7%
0.8% | 74 1.1%
16% 145
657
e 2.8%
46% 403 454 81322
0.2%
1.2%
N I %
FY2021
2021

140 (133%) |

326
446
(11.8%)-
(179.6%
(18.6%)
FY2022
202211 F
24



INVENTORY ANALYSIS

15/ N
Y - -
ﬁ*ﬂ j:FF Closing Inventories
(HK$M) HAREFR
(873787 FY2021 FY2022
2021 2022
S 7,322
116%
6,000 - 2824 309 (5 164)
4,464 (126%)
4,000 - 2135 41% 3,605
' (127%)
2,858 1439 400,
. (126%)
60%

I HK, Macau & Overseas
a8 - B 1RESN

i HK, Macau & Overseas Mainland Overall
a8 - B 1RESN p:u E=4n

Inventory Turnover Days (by Product)
AR B (M= mEo)

Mainland
zafeu

Turnover Days FHELRR2 HARE L3 Turnover Days
BB Average Inventory Closing Inventory BB
Y-o-Y Y-o-Y
FY2022 FY2022 FY2022
) ] 20224
- 02ME - gparw 02ME pamg

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory
* BB RNRASEEREEST - ANEMEEEENPX20%
1Self-operated shops and e-commerce business only RFREEERBFES WS

2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( 8i%)#F 51 + BiR7FH ) +2+4H5

3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period B3R5+ S H A A ( HIBRmAR S ZAA ) *HAN B

(120%)
8,769

3574 38%
(127%)

Gold & Platinum

w Fixed Price
Jewellery

62% ENHED

Overall
E=any

Inventory Turnover Days (by Market)?

FRAEBH (Umhiakl5a)!

Fi97F 51 HIREFLE
Average Inventory Closing Inventory

Y-o-Y Y-o-Y
Changes 20F2Y22m32$2 Changes
RELE RELE

-135 215 -104
-87 270 -62
25

B (HOBRmARISS Z A ) *BIN B



(HK$M) 600 -

(BhRET) 558
400 - 392
Purchase of Premises
AL 480"
Furniture, fixture and 243
equipment & leasehold 282
improvements
Rk EBSBERBENW o) -
xE
Shops /5 162
B Offices A3
Manufacturing Plants
91 36 27
. I— 9 Lo 42
FY2020 FY2021 FY2022
20201 2021 20221

*Representing the cost of acquiring the IBC office in Shenzhen for showroom purpose
*RARWEAITRINBCHEA = (ERSZ=E 2
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Lukfook Group acquired 50% interest of CGS! in June 2014
NEERT2014F6 A I P EERI50% N @
3D GOLD targets at mid-end customers and operates approx. 329 POS through self-operated and franchising model in Hong

Kong and Mainland
EZ2EHMAAPIHEEER - FUEBERNBENTEEBRAMHEFLA329TMEBER

Gains /(Losses) Wzs/(5 1)

HK$M FY2021 Y-o-Y Changes
BB 2021 BRETIE

50% share of loss of associate

HEAT50% S REH 24) 22 @)
Valuation Gain on Convertible Bonds 0 ) 0
oGRS A ESR

Reverse on Impairment Provision on Financial Instructment 7 ) 7
HESTE SR TR R EER

Wholesale gross profit 1 - 1
R ERN

Fair Value Loss on Provision for a Financial Guarantee contract (17) (20) 3
UBERENBEZARNERE

Interest Income on Working Capital Loan 2 4 2
M A RN BUA

Overall 31) (38) 7

B2

During the Year under review, the total losses in relation to investments and operating activities in HKRH & its subsidiaries
slightly narrowed to HK$31M (2021: loss of HK$38M) B B
REBEEA - REBERZERKENBATINRERSETHNABEERASWER3IIBHETT ( 20214F : 38BHETEE )

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts jewellery retail and franchise businesses under the brand name of “3D-GOLD in
Hong Kong and Mainland 27
BERRERBRAS(RNHAS : 2882)ZMBEAT - ATEEBRNMAEL '£E2E , RENSERESERFTLENS



FUTURE PLAN
STRATEGIE

RKITXIST

S &
S
I
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THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
=B (2023-2025044F)

Sustainable
Growth
Focus on Mainland Market Expansion FERIE K
ZxTRMHIAERE
= Focus on Operational Efficiency
EEXTEBN=

Focus on Branding

TIET omhEHE RAS

29




NETWORK EXPANSION AND CAPEX IN FY2023
2023MEEEEMNZEZ Fe MR AT

As at 31 Mar 2022:
F2022%3H31H:

Nhhﬂa;;\\\\\x____ ”°“9K°;;;:\\\\

Macau
Puith &8 &R
Shops/EHi: 2,736 Shops/EH: 59

\ E-commerce

BFES

FY2023:

2023 £

Mainly focused on adding licensed shopsin | Netreduction 2 shops in
fourth- and fifth-tier cities Hong Kong

Eh T - AWmAXmiEE Lukfook TEES2R/D2EE

shops : adjusted upward to net increase of

around 500 shops Net addition 2 new shops

INTRIEH: 2B IR S 2450008 /5 in Macau

New brands: net addition around 50shops FE 2 e n20E

#omhg: /BB NINL5018] /5

Net addition 2 new shops
A IENN218) 5

Target to increase e-
commerce revenue and
profit before tax by 20%
respectively
AT R B E WA KRl
AME20%0 B A1

Total CAPEX Budget Shop renovation
CAPEX  szxpwime 9% wmmm

BAFEZ  HK$400M HK$60M

Nansha Plant renovation and
purchase of new equipment
mPIMI] B RAENIRE
HK$20M

Office renovation and

Purchase of Premises

purchase of new equipment | gy =y )

THRR OB RARENIRE

HK$20M

HK$300M
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E-COMMERCE

SEa

FY2022 Performance
2022 FEFR I

Revenue WA
1 60.2%
Y-o0-Y Changes B E %1k

Contribution to Mainland Retail
Revenuel

HAMEEITAL

53.7% (FY2021: 49.5%)

Contribution to Group’ s Retail
Revenue!

HEBTEWAL

18.3% (FY2021: 17.1%)

Average Selling Price?

Sales by Product G E M2
HEMmi D RMB1,500
¥ Gold and Platinum &£ KfA& 1 15.4% Y-o-Y Changes &2 F %1k

B Fixed Price Jewellery EMN &1
. , FY2023 Revenue Growth
*Figures for FY2021 are shown in brackets

Y Sy = Target
12 R R2021 R ~
- . 2023 E WA 2 B 7

20%

1 Sales of self-operated shops and e-commerce business B E & & 8 7 &5 fHEAT
2ASP included value-added tax (VAT) SFHEN B ZIGET

o

Platforms

HETA

As at 31 Mar 2022: 35 Platforms
T2022%F3H31H: 35N FEE

$

E-commerce Development

BHEAKR

Strengthen promotion in the we-
media field to create top selling
products

M58 B AR TURRIETE - TSR

Cooperate with live-streaming
KOLs to increase brand awareness
and boost sales
S5NEBEBAANGIE @ 1E2mhEa&
E, BHIEE

Further enhance synergy between
online and offline sales channels
HE—TRAEL KL MHEREZN
CiEvivi
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THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
= FFERE (2023-202505F)

Focus on Operational Efficiency

TETEEZN =

# Maximize staff productivity
RARIFEEREKF
v'Cultivate continuous improvement (Cl) culture

BERFSENE

v'Nurture innovation culture

BB OFUE

@ Improve productivity
e 7]

v'Supply chain management revamp
SRR S

v'Full automation
ES=bulls

v'Big data management
A EEE

v'Data analysis power

' BRIV D
. 32



THREE-YEAR KEY STRATEGIES (FY2023-FY2025)
=FFER (2023-202545F)

Focus on Branding

TETmEE

Establish and strengthen
brand image and positioning
iYL Ase b m B 8 R B
Offer right products to
market
RHES/HIHE KN~ m
@ Product quality assura
P E RIE

nhance the Group's contribution
to environmental protection
RAEBXN IR RIFRIDTIE

33



MEMBERSHIP PROGRAMME

/_\ — S ~
SRR
:Wi 3,845,000 (+58%) — 54% +112%
Total number of members Member Contribution to Group’ s L
as at 31 Mar 2022 . retail sales value to end users in %3?%%?;221%%;“ FY2022
F2022F3H31BZEREH FY2022 T ISR AER

2022 FEELEBLR T EE

Mainland Hong Kong, Macau and Overseas

At ” & B IkE5 ﬂ' ﬁ
3,030,000 (+78%) _‘ 815,000 (+13%)

Members as at 31 Mar 2022

Members as at 31 Mar 2022 r.
F202243A318 22 RHE T202283R31H 22 R¥H

50% 75%

Member Contribution to Mainland’ s retail sales value Member Contribution to Hong Kong, Macau and Overseas’ s
to end users in FY2022 retail sales value to end users in FY2022

2022 F2 R AN A RS EE 2022 ELREHEE  RIRBHNEIRSER

+121% +79%

Member Sper]ding in FY2022 Member Spending in FY2022

2022 F 2 GUHBRE 2022 F 2 GIHTEE

Remarks : Figures in brackets refer to the y-o-y changes
x  BSANEFRRFETE 34



The Group actively implemented a variety of marketing activities on new media
platforms, in order to strengthen our brand image and promote sales
NREmBER RIEHEERE - SRRRMA AR A LESTEH R &

® Allocated more resources on various # Caught up with online marketing @ Expanded online sales by live ~# Enhanced CRM via instant

online media and APPs to reach out trends, including RED, Tiktok, streaming by staff and KOLSs. messaging apps to reach and

target customers. Bilibili and e-sports. BT R T RKOLsEIEY BEL engage with customers.

ERBEAR FHNBFERMES IR KURMBEHEES, gFNMB. # HE LABDRS @R 4RI B P 45

LA BinE PR &, Bt REBFREGE FER LEREFRRSH
Bxf)

©,

AZRVAN.
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To tie in with the development of China-chic culture, the Group appointed Olympic table
tennis player, Xu Xin, as CNY ambassador
ERTREAR - ERFEAIENE f RioEEIKEF TR " NEREEERIZE 4

Y e

]
)
SN \ d

SEENBETIFRA O

o
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Topics related to Xu Xin as the CNY ambassador of Lukfook Jewellery altogether gained a
total of 255 million views on different major social media platforms
[EEMARFERRIFFAAN "7

INEBIAFEFERGE ) NBRIHIZEE34:2.55(2

A
»

L #FREIET#

RFIRRETH

§i&: WIRSEFEAREER, ATRERONE, —ie
BAREWS": MEARKE, NAPTER, BERE

&Fa

Recorded O IT1

views and nearly
siEEnEsxo UV )], EiEEE
" LIVE

views on the related topics
B Rt

!

m
H

T

n
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ANNIVERSARY PROMOTION
EESPS

Launched a creative cross-platform promotion campaign “Share Love and Fun”

celebrate the Group's 30™ anniversary
L " FUNZZ L & B - BFakRaER308F &R

< ’ M1 BREDesign

41 2 ol R0 ik il 35
%Hﬂﬂﬂhmh

MR EWREDesign X A SR N WK
R
QYOFRGANIERS, HES IRBW
NADRERS. SHESHOLPRUND,
BOREBNYA-

2ibtta. Qoo fyws (D

Lauched “Captain Sweet Potato” ornament for Giveaway totaling over 66 taels of gold
anniversary celebration as REDesign ‘s EHEmbbhzs

FIRST-ever crossover collaboration with

jewellery brand

/J\élq%REDeﬂgn% REXEERE S
INTE "BIAK" BIOEFX
"Bronze Award (Content Marketing)" in "The 22nd IAl Awards - Digital Marketing Category “
FE22EIAIELEERRT &K - HFTHA, 2 "R (RE1TH ) o
"Silver Award (IP Marketing Category) in "The 13th Golden Mouse Digital Marketing Awards"
F13EEBEBMAITHATE , Z "IRE (IPTH#HZE)

to
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ANNIVERSARY PROMOTION
LIPS

Topics on anniversary promotion altogether gained a total of 436 million views and

1.2 million discussions
BER="ANEHEAZDHZE4.3617  2INE=1200

Launched a Gold Bar lucky draw on major social media platforms,
which was recorded over 300 million engagements
TEAMRFERETERMEEN - AmE8E310

ARAHiT
FT VR AL AT W8] -
s e & Bk
s com— o) B 1%
= g oo DT F A

S g 3 ()4

Funs TN Z .

KR ANE S
A MIX EH PR

% 5 05 % 4 S5 4L !

C::Dvgj” i
gl ) <5 7
g (SHamin )

202149 1I'H-9H 7 H
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Topics related to the Naked
Eye 3D Video gained a total
of £UL Ol views
on 2 maJor social media
] platforms
RARFEETE [#ZF51§
FRARIRIR3D ] EXIEEA
R/ RN EIL L

TikTok

Naked Eye 3D Video
3D%$Eﬁ7r%

Lukfook Jewellery showed a creative video on
the giant naked eye 3D screen in Chengdu to
celebrate the birthday of our global brand
ambassador Li Yi Feng and kick off the “Share
Love in Wedding 5201314" campaign
NEAENEHEAFZIERFRAER [ 5201314
EEX| HIBTFR, SEHE3DRIRIUAIER
FiER3 DERARARF

The video created vivid 3D effect as if Li Yi Feng was
giving out a “Giant Light of Love Diamond Ring” to
fans so as to boost the Wedding collection awareness

ZIERERBEELR BB A

FEFHBEST - RAPARE
'ﬁ ——— Atotal of
N . Tik kok for the
topic “#520 Secret
Coding”
BlE [#520%0E85
=l 15‘ F%ﬁﬂ@

[S)P

.
l TikTok
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Love Is Beauty 3D Blinging Box Pop Up Store
Z1R=E3D Blinging Box{R[AlJ&

Love Is Beauty 3D Blinging Box Pop Up Store and new product
launch event in Shenzhen; live-streamed on both Lukfook Jewellerys
offaal WerO and TmaII flagshlp store, which recorded over

icﬁT%iJllas %@Ew Blmglng Box fRIAJE .é%m&‘*ﬁ =, 7’?@9&
EEAMERRIEEMERLHTERE, WERH | -

Brought the 3D Blinging Box Pop Up Store to various cities to
showcase the stunning brilliance of diamonds. The vivid 3D
effect as if the sparkling diamond can be reached with hands.
F3DRIFTUARAKEIRIT P, FHE3DRIBAXFEHEIARRIE,
EERI3 DRI FEREME A AYHERR

The topic attracted 37 43milllon views on RED
T AR 314

# ANBTMANRT
1014 BN

S RON, NANSTREL
CHNER WEAINTMINRY L v

BEGHERCE B TGN 0N | 60
BANRERAVER I+RENBRTIM
= - E .
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The Group continued to hold the 61" “Lukfook Jewellery Raceday” , and showcased a
series of glamorous diamond jewellery to the guests and audiences
EWEBEEZETD " NERERSH .  DMEBEERURTEESE—ZRINKEINNIAE S0

TS R TS

\
s
N

e SR {1 e Q
N =
r- q
:

( [
- i)
Ly '
~v- L B

Invited renowned actress, Ms Jessica Hsuan as the Guest of Honour
BB LA EEE/NEEEILEE

o~




& 3

In response to the rising demand in
the kids market, the Group released
the latest Rilakkuma Collection,
held the Rilakkuma roadshow and
parent-child cake bakery workshop
AN AW KFEFHinmil, 5
RTH [RHVNE] RIS
A, BENT [BFeE] FEERFE
FERMETIER

& To cope with our marketing positioning, we have
endeavoured to further penetrate the mid-
dle-class market through various channels, like
sponsoring medals for the Hong Kong and Shanghai
marathons
NERSEATREN, BOBIARESE 555
hremhi, WEBNEBR LSS ARIEEEI5TE
BFHR, SENEP~HiaERm

Kids
¥T

# Riding on the wave of e-sports and animation comics booms in recent
years, the Group has created the “King Pro League” champion rings
for 10 consecutive seasons and has continued to craft the jadeite-set
phoenix medals for the “Honour of Kings World Champion Cup”
SREITTFRIFES. ISRe, NIBE2SEWEN BRI TEIN, [
5102 AKPL E E R EI BRI TIE M R RRIE T E RN [T
REHFTER B ER R R ERERE .
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CORE COMPETENCES
2O RIS

Vertical Integration

EEES Competent Licensing
Model
B mEET
Excellent Service Core
SRS e — Competences
ZILDESRRB

Extensive Distribution

Quality Assurance Network
FRERIE R 7 EH N 45

Appealing Product Design

BIR5| N8 mirit
Reputable Brand
oS #imm ki

46



VERTICAL INTEGRATION
EERA

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness

and supply reliability to enhance competitiveness
EEEOAYREEBRER - A Ma - mIaRNENDRENOIERE - LUBRRS

Distribution %3 £

Self-operated Shops & E-Commerce Platforms

QEE&EE,%%%%\#%IPS ............................. ) Retall revenue Eg.i%LISZA

Licensed Shops & Corporate Clients

EHEE&EM%F ...................................... e Wholesale revenue ?H:?E”QA
QC/Labeling RS /HE e « Royalty income* LHJUA

Design & Production i&it K&

Sourcing and Designing XM 5igit
From quality suppliers or raw material B /5t R Bk /R 41 #)

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
EARARERBBEAE (Hb5)RE G AR R N KER 47



COMPETENT LICENSING MODEL

B H AR,

Licensing Model fk$1&Ez

Joining Fee
N ER 2%

Licensing Income

m U1

Advantages L=

® Ride on local knowledge
= St hiaIA Rl

® Rapid market expansion
HIRY R

® Diversification of investment risk
7 EIR R X R

® Enhancement of brand recognition
= mEraE

AR A Revenue from
Licensing Model
+ SIEEEERT

WA

Wholesale Revenue
#EAULA

Payment terms 175075 = .
Cash On Delivery X517

Requirements 4

® |Initial investment: Min. RMB 4M
R - PO ARM400/57T

® Background check and site inspection
BREERNTEHE

® Contract renewal period: 1 year
SLAEARR - 15

48



COMPETENT LICENSING MODEL
EEVESER Y,
Stringent control system applied on both self-operated and licensed shops
BEEN@REERRAAE—NEERSR

=
Er

Operational Control

EiEHE

o Whistleblowing System and Reward Scheme
IS PSS E i

o Sales and Inventory System Access
HEREFERZLZEA

¢ DVR System
RERA

o Operational Compliance Audit Team
S NiEE/ N

Pricing Control
VIR
o Standardised retail price through centralised
labeling process
B PREFHF—rmirE - LX—amZEN
e Centralised control on discount policy

ch R HIBER
Product Quality Control

EmmReE

e 100% diamond products in Mainland market supplied
by the Group
Nt 7t A ™ an 100% 7518 Bt

e Authorized suppliers on other products
H A= ga 8 E BN i R

e All gem-set jewellery products were accredited with
NGTC /GTC certificates
FrEREBImMIHAEER/ SRS

o Sightholder of De Beers - steady quality diamond
supply
De BeersH 4B &/ — IR E M A A Z AL

Brand Image Control

mhE R RE

e Authorised renovation contractors to ensure
standardised shop image
BEEREXREIBU—EHER

e Priorapproval on all advertising & promotion to
deliver consistent brand image
BT SMERL - LB —BmBEg

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S[—EnYEBIW: HIR, 85I —HmhE
i

Distribution Network Control
EENREE

e Prior approval on retail locations
D RFEZTERNUE

Service Quality Control
RSRERE
e Mystery Shopper System on service quality
control
WRPAE L RIATRS MR E
o Centralised Staff Training
Si—R LR
« Regional training centre &Xig &l
e E-Learning programmes W_E%>1R42
o On-site training St 151l
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Countries and Regions EZR &t X 2022 2021 Y-0-Y Changes #Z &1k

“Lukfook " Shops "7\1&. &
Self-operated Shops BE&

+  Mainland it 74 2.7% 77 77 110 +0
« Hong Kong &% 44 1.5% 44 47 49 -3
Macau &) 15 0.5% 15 13 11 +2
« Canada M=K 2 0.1% 2 2 2 +0
+ The United States =E 3 0.1% 3 3 4 +0
 Australia M 1 0.0% 1 1 1 +0
Malaysia Skl 2 0.1% 2 2 3 +0
+ Singapore ik 1 0.0% 1 1 1 +0
Sub-total /Nt 142 5.0% 145 146 181 -1
Licensed Shops G@hEIE
Mainland At 2,601 91.3% 2,569 2,135 1,878 +434
The Philippines JEfRE 2 0.1% 2 2 2 +0
« Cambodia SRIfZE 2 0.1% 2 1 1 +1
+ Laos &1 1 0.0% 1 0 0 +1
Sub-total /\&t 2,606 91.5% 2,574 2,138 1,881 +436
Total Rit 2,748 96.5% 2,719 2,284 2,062 +435

Sub-brands/ Product Lines in Mainland China AIth gl & h&/7= R £k

Self-operated Shops BE&

+  "Goldstyle” 5 0.2% 5 8 3 -3
“Dear Q" 1 0.0% 1 2 3 -1

« "3DGOLD" T&ZEHE 0 0.0% 0 0 3 +0

Licensed Shops fkg &

+  "Goldstyle” 82 2.9% 79 72 49 +7

«  "Lukfook Joaillerie” T /%15 malER . 4 0.1% 2 0 0 +2

+  "Heirloom Fortune” Tf&H&ER . 9 0.3% 3 0 0 +3

Worldwide Total ZIk & it 2,849 100.0% 2,809 2,366 2,120 +443



LUKFOOK DISTRIBUTION NETWORK IN MAINLAND
7N BN HE D SRES

Total No. of shops [Efi 2% : 2,646(+434)
]

As at 31 March 2022 Total No. of Licensees & & 23 767(+163)
T202253831H Total No. of Provinces & 541 27(0)
Total No. of Municipalities B3R 4(0)
Total No. of Cities 3 &% 596(+82)

Self- Licensed Total | Municipalities/ Cities
operaied kg IS B8 B/
17% =

Tier |I—4 56(+2) 725(+127) 781(+129) 20(+4)
Tier Il Z& 3(-4) 398(+55) 401(+51) 20(+1)
Tier lll =% 11(+3) 425(+46) 436(+49) 65(+1)
Tier IV & below 1,028

Mm% BT 7(-1) 1,021(+206) (+205) 509(+90)

Self- Licensed Total Provinces Municipalities Cities
operated an b k5 B¥ = BEEM W
BES

® Northern China 236K m Tier | —2 ;“E‘;'b"l%em itz 250)  692(+124) 717(+124) 7(-1) 200 187(+27)
Central China X Tier || %
. - Central China
& Southern China fEEI X b D 30(-3) 539(+122) 569(+119) 6(0) 10)  166(+34)
. Tier lll =%
B Eastern China fEZR X Southern China
Western China {£FX Tier IV & below MUZILIT  pemx 00)  774(+85)  774(+85) 40) i AU
S e it 22(+3)  412(+68)  434(+71) 4(0) 10 125(+11)
1ERK
paostern China 00) 152(+35  152(+35) 6(+1) 00)  28(+4)
Remarks T :
Lukfook shops only RE1E /<& 5
The percentages refer to the contribution to the total no. of shops in Mainland Bt ZR1Z /541 B X A HE 2 2 SEb 51

Figures in brackets refer to the 12-month changes &S AN FH N+ _MNEZZEE



Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with 30 years of history, the Group puts substantial effort in building a welcoming and
warm-hearted brand image to penetrate into the middle-class market.

NBEAEUARREEBZmITHIAANEN - —BEAMEREMEXREmMES - (FA—KRIOFHENEERE - EBMNEL
BRI MBImhE I R LS B =i

- -

B a5 EN

! LUKFOOK GROUP S
NBIRERIR [01 RAEAIAIR2021] 2 [RHKRETE PITESREESHEIRLZ IR [KERAREZEWR
fRBAK] 42 2021
Lukfook Jewellery has been honoured with the "Outstanding Jewel- Ms. Wong Hau Yeung, Executive Director and Chief Operating Officer,
lery Retail Service Award" in the "01 Gold Medal Awards 2021" has been honoured with the “The Greater Bay Area Outstanding

Women Entrepreneur Awards 2021"

—-—
= WRSSRMEER202021 &
™ i

ELR SRR (RET)) AR [EBRSZAR - MHBER BEENFRIR [EEERME—TEWR]

Bl CR=E217) | Recognised for 9th Year with “Hong Kong Star Brand Award-Enter-

Recognised for 15 consecutive years with the “Hong Kong Service prise”

Awards — Quality Living Category (Jewellery and Gold)” from “East
Week Magazine”
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APPEALING PRODUCT DESIGN
BI%5 599 anisit

@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TR - D REERBTWIKRFIRITHIBA

¢ Have attained over 200 awards
IRIGEBI 200K IN

& Swept 3 Awards in  “The 22nd Hong Kong Jewellery Design Competition”
T "B+ _EEBKRERTEE BT =1EIR

@ﬁﬁl o

“Dynamic City" “Lighting”
FENRLZED FHIR

“Good and Evil”

r= =g

= .00
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China Gems Laboratory Limited FIEXRELEFLARAT
The only laboratory in Hong Kong that meets the requirements of

/\Aqthentlcatlon Service accreditation in jadeite jade testing, diamond authentication and grading,
36 IF AR 35 and gold fineness testing. Besides, it is the first laboratory in Hong Kong to

obtain Chinese national standards GB/T9288 accreditation in gold testing
FEE—RINTSEERZHZNE - O EETRRESARONAIREEE DO
- PLEZRBEEMINERPEERIRAGB/T9288 BN ENEZIRFES
TE 0y

i
H
!
|

M

| =

Victoria Gemology Institute Limited #ZF| =G

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National
Accreditation Board (ANAB) and the accreditation of the International
Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby,
sapphire and emerald testing

EEIEEEKRIATZRS ANSI-ASQ National Accreditation Board (ANAB) 9
ISO/IEC 17025 %= # & [ Br 5k % = 1A o] & 1F 42 R International Laboratory

Quality Assurance Schemes Accreditation Cooperation (ILAC) f9IAT] - 1% K EFRMAT A IFRIRE - 35
FRERIEETE] 2450 BEFEARERFENRSE

De Beers Group Institute of Diamond (IOD) &itb/R i &£ B 54 A F P

The Group cooperates with IOD to provide a report for Hearts & Arrows
diamond sold at our shops

EHSHERMEAMAZEREGIE - NHEN/ O\ EAHARHERS

The Kimberley Process Certification Scheme & {87|i# 12 E prilE 5 %l & (KPCS)

All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

EHRFFAHR B IR SKPCSRZER IBARRBAE A ELRFIF " PREA

BEBE =S

S-LFA000000

YEAR 2022
AASRE T MERET

J:‘: T € National Gemstone Testing Center (NGTC)EXRMkKEEARKRE W E LK PO
oy eSS The Group collaborated with the NGTC and became one of the first jewellery
s brands to launch e-certificate, making joint efforts to provide quality

== assurance for consumers
EHSERRKRELTARERERNPOEFSE  RABHBEBFIEBNIAEmR
& - HREHREBRHERERIE
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EXCELLENT SERVICE
RS

Aavmn \ B2

Frmizae: >

“Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service

Programme

FNMERE RAERSE S

A

R Research Management Ltd.

"Mystery Shopper Programme":
Received an overall average score of at

Hong Kong Retail least 91% by Hong Kong branches in 2021

Management Association " RRRE T
BETETENS BE2021F = FRARFFIH2IR91%U £

Top five spot on "Quality Service Benchmarking

Assessment" overall industry list in April-June 2021
AR EE S 5 THFE -

2021F426R 88 - B2 A KMmE

A D) N \ O < X
%—F.&'.mm ) sxmnantrnna %IE];“ gﬂ%ﬁﬁg g,m—a., 4 ’41 K

Hong Kong Top Service Brand Ten Ye
ERIAR R e T Hong Kong Service Awards =3 PRODUCTIVITY AND 1’ QUALITY TOURISM SERVICES HKACE AwaRD
e GUALITY AWARD B P I B HRACE Members ‘3
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® :03 CARES &AM

-----

A

b

Caring Certifi erprise Group)

Luk Fook Holdings
(International) Ltd

INDUSTRY

EBIKe

FHKIS . SM N e

@ S+EMOLE mHE

@3 The 10th Consumer Caring Scheme Presentation Ceremony

TEMRET T S TR

Equal Opportunity Employer "o

FeERES
FanigStatus Equaity

sRak T TWEE O ) Rz TEBORK ) KR

Awarded in the Industry Cares Recognition Scheme with Caring Certificate

EZNFEREFRN "MEOEW
Recognised as “Consumer Caring Company” for 9 consecutive years

BMABREEREMERKBAFESENZZRASMAN " ESNETE (REX
U¥FEF) o B1F

Become the first Hong Kong jewellery brand to receive the “Equal
Opportunity Employer” Award for the Family Status Equality from the
Equal Opportunities Commission

BIE "2020FE (@A) BAWESKRE ; =TKR
Swept 3 awards in CBLJ In-house Counsel Awards 2020

LZ12FRNTN "TEREANK . B
Made the honour roll as "Caring Company" for 12 successive years

BERFKRE/MA " TREHFEE L FFIH L ZTUHKR
Scooped 3 citations again in MPFA" s "Good MPF Employer Award”

E ca!ihgcurlpany

(;rféi prees

Good MPF Employer

> i £
comPANY

Syears™

() amxm

GQualifications
Framewark

S

‘* # 5 #BOCHK
| dRRRAR2020

( |m 8% 2BOCHK
1 7 REEFEEAR020
s e it
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COMPANY PROFILE
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ABOUT LUKFOOK
9&%:/\\7‘%

A leading jewellery retailer in Mainland and Hong Kong
N REEETEREEERH 2 —

Main Business =&\

© The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem- setjewellery products
ERFTENSILETRTHMARKRFTENZm RN  ®it - #ix - BRENEREEW

Milestone Ei21#%

Opened the first self-operated shop in  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in
Hong Kong in 1991 Stock Exchange in 1997 March 2015
191FTHEEBHIREEEERE T1997FHEEBBRKERSAEM L F2015%3 8 5 A De Beers 4 4B 75

1991

Opened its first licensed shop and self- Acquired 50% interest in CGS! in June 2014
operated shop T2014F6 Bl pEER50% N &=

in Mainland in 1994 and 2004, respectively
2 AITF1994 520044 - TAMFIREE mhE IS
KBEERE

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ‘' ‘3D-GOLD’' ‘ in Mainland, Hong Kong and Macau
BERBERBRAS(RMNNS : 2882)ZMEAS - MTWI - FEERRII "2EE |, RENEREZERFFEENS 58



APPENDICES
fy=x=
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FINANCIAL PERFORMANCE SINCE IPO
B L2 EN 55 ol

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
1997, ANEEAETBRSAMERLT

Average Dividend Payout Ratio

Revenue WA TR B LR
8% CAGR FE SE KR 49%

: - Average Return on Equity
Profit for the Year =N &K iy gt L s
12% CAGR EE S K= ﬁiﬁﬂﬂyﬁﬁ@?%

Market Capitalisation reached
HK$9.7billion (as at 20 Jun 2022)
TH1EIAITICETT (B F202246/520H)
21 times since IPO
NABIEHEN21E

Net Asset reached HK$13billion
B RFR1301478 7T

60 times since IPO

N BIEHEN60E
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Gross margin of gold sales is not highly correlated to
the gold price fluctuation

Gross Margin of B2 RZENRSESNETHRRUTA
io@d@é;%ﬂw Full Year &
B = =+
US$ =&
50% - l(J‘S2$41 .?85)2 U(SE$312.08_1)8
1% 10.2% 4 2,000
40% - US$1,285 Jes e - T T T
UsS$1.151 US$1,257 ’ '0 US$1,263 {_T15.8%) I —"
(17.8%) (19.2%) (12.2%) (11.7%) .- 1 1500
30% e ——— —_—— 21 0% 21 8%
o 15.2% 15.0% 15.3% (15-7p-p) (10.8p.p) I7A% 1000
20% - .-Ilf’e'i,';,, (11.6p.p) (10.2p.p) (10-3p.p) (14:4p-P) '
10% | < 500
0% T T T T T T 0
FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022
gr?ésslvllargin of 1H&2H FHERTHE
o ales
BEEHEENE US$E=E
US$1,809 US$1,836 541802 US$1,835
40% - (1 30.0%) (1 19.8%) (10.4%) (10.1%) 1 2,000
US$1,532 = o s = ce=—-=— 4 1,800
=% US$1391 (1 21.0%) - 282
B US$1,297 oot n1g  US$1,268  US$1,302 US$1,260 US$1266 (1105%) .~ 1 1600
U(SSBJ_EJ)EJ U(sggga)s (M1.9%)  “Geew) (22%)  (169%) (10.7%) (127%) __ . —" - 1,400
19.9% 12.0% LTS . e s e o L o s — —
25% - __’__'-#0_..-- * — — | 1}200
20% |- < 1,000
15% | < 800
o
5% < 200
0% T T T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H

FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021 FY2022 FY2022

— . = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
HREASENHEEUEL) BrELEEERE 61

* Y-0-Y Changes are shown in brackets #ES AN EERE ZZ(E



TH&2H FY2018-2022 OPERATING PERFORMANCE
2018-2022 K N =iz=El

(HK$M) (B 5787T)
20,000 33.2%
29.9% 20.1%
: o 28.2%
18000 | 262% 25 20 2l % — 27.6% 26.8% o - 30%
16,000
. 0,
15:5% 14.0% 14.0% o
. 0 . 0
14,000 11.8% 12.7% 11.6%
10.3% 10.7% 10.5% 10.1%
— ___/\ o, L o,
12,000 M 13.2% 11.7% 12.0% 10%
- B (o]
8.3% 8.5% 79% — 8.8%
10,000
. 0,
8,295 7,859 8,001 0%
8,000
6,283 6,305 6,147
6,000 4929 5,517 5591 L 10%
4,000
- -20%
2,000 66 363
654 738
0 -30%
1H FY2018 2H FY2018 1H FY2019 2H FY2019 1H FY2020 2H FY2020 1H FY2021 2H FY2021 1H FY2022 2H FY2022

2018 EEME 2018 FEME 2019 E¥ME 2019 FEME 2020 EEME 2020 FEME 2021 FEME 2021 FEME 2022 FEME 2022 FEME

= Revenue WA Operating Profit &= %7 Profit for the Period EA A% 7
——Qverall Gross Margin Z{E=E7l|Z —— Operating Margin £ &#/FE - Net Margin }$7/=
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REVENUE AND PROFIT ANALYSIS
WA BT

Revenue and Segment Profit by Market
Bk 2 RWA K 73 B8R ia Al

1H FY2022 2H FY2022
2022 EXMF 2022 PEME
41.7%
(43.3%)

14.4%

7.3%

(-22.3%)" 55.9% (18.5%) 58.3%
0,
85.6% (65.3%) 92.7% (56.7%)

(122.3%) / (81.5%)

Revenue Segment Profit
WA DEREF]
Hong Kong, Macau &
Overseas .
&8 R R8BS
Mainland
st N

Revenue Segment Segment Revenue Segment Segment
WA Profit Profit Margin BT WA Profit Profit Margin
53 8B 2 EREF = 2 &Bim Al SR =

2,564 67 2.6%

2,468 120 4.9%
+7.3% -60.3% -44p.p.

+112.6% N/A* +12.9p.p.
3,123 715 22.9% 3,583 848 23.7%
+43.1% +40.7% -04p.p. +14.6% +14.6% +0.0p.p.

Remarks: Comparative figures for FY2021 are shown in brackets
x L FESHAR2021ME Z EERE T = B
“Turned around from a loss of HK$93M to profit AS1R93B T ETES AR 63




REVENUE AND PROFIT ANALYSIS

N M

Revenue and Segment Profit by Business
R S5 53 FIUIA B 73 8B

62.6%
(51.7%)

-\

24.9%
(-5.3%)*

10.2%
(12.2%)

Revenue

UZA

3,500
+102.6%

1,522
+26.0%

569
+39.6%

Remarks: Comparative figures for FY2021 are shown in brackets
L ESRA2021ME Z EEREF

25.9%
, (35.5%)

1H FY2022
2022 F¥ME

27.2%
(36.1%)

Retailing
TE
Wholesaling
i3
Licensing
ARV S5
Segment Segment
Profit Profit Margin
S ERER S ERER =
208 5.9%
N/A* +7.2p.p.
217 14.2%
+46.9% +2.0p.p.
411 72.3%
+41.6% +1.1p.p.

“Turned around from a loss of HK$22M to profit AS#Hi22BEHE TS AR

2H FY2022
2022 FEME
63.6%
(58.4%)

16.8%

(24.0%) 22-6%
(28.8%)

60.5%

o)
111% (47.2%)

(9.8%)

Revenue Segment Profit
WA Pty il

Revenue

WA

3,908
+21.1%

1,555
-11.3%

684
+27.0%

25.3%

(31.8%)

AR

Segment
Profit
78RR

154
-29.3%

207
-20.8%

553
+29.1%

Segment
Profit Margin
S ERE =

3.9%
-2.9p.p.

13.3%
-1.6p.p.

80.9%
+1.4p.p.
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REVENUE AND PROFIT ANALYSIS
OISV s i

Sales! and Gross Profit? by Product
R mil 2SR EN?

1H FY2022
2022 E¥WME

51.0%
(43.6%)

43.8%
(44.3%)

49.0%
(56.4%)

56.2%
(55.7%)

Gold &
Platinum3
B2 RES

Fixed Price
Jewellery
ENEM

Gross
Margin
EFIFR

2,562 470 18.3%
+1002%  +309%  -9.7p.p.

2,460 603 24.5%
+485%  +336%  -2.7p.p.

Remarks: Figures for FY2021 are shown in brackets
X FESNA2021M EHF
1Sales = Revenue - Licensing Income fH&=WA - mEWSKA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of

Licensing Income E#|=5Z5EF - @G SKAEF]

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
BERAEEEREEFHHNMERERHENEERBE™m (BIFFEMN )

Sales
HE

2H FY2022
2022 M EME

54.3%
(49.0%)

43.8%
(42.2%)

56.2%
(57.8%)

Gross Profit
el

Sales
HE

2,965

2,498
-1.6%

45.7%
(51.0%)

—_—

Gross
Profit
EF

511

+21.5% +11.2%

655
+4.1%

17.2%
-1.6p.p.

26.3%
+1.5p.p.
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
18 I N Bl dr LAMYSS %l 75

Hong Kong, Macau and Overseas

=28 R B
1H FY2022 2H FY2022
2022 E¥WME 2022 M EME

96.9%
m (92.3%)
- 0 S
19.5% (113.7%)* 97.1% -
(-26.1%) ey P ot 316,
15.7% PEER g0
(12.4%)** Retailing . — .
= v
. 0.0%
;?é?;lesalmg (0.9%)
Licensing
RS

Revenue

A

pakzib gl

Remarks: Comparative figures for FY2021 are shown in brackets
x L ESWR2021VEFE ZLERE T

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue

éﬂ%?ﬂ@?ﬂ:&‘t&)\ TMER W SWA + 2 EPEHER WA

Segment

2,397 78 3.3%
+130.9% N/A* +13.4p.p.
48 19 38.9%
-50.9% N/A** +50.6p.p.
23 23 101.2%

-4.0% -3.2% +0.9p.p.
2,468 120 4.9%
+112.6% N/A*** +12.9p.p.
669! 19 2.8%
+111.2% N/A** +6.4p.p.

Segment Profit
Margin
3 BB =

Profit

* Turned around from a loss of HK$106M to profit A S#106E 5 ETES AR

** Turned around from a loss of HK$11M to profit AS#R11B5E TS

NE

***Tyrned around from a loss of HK$93M to profit A\SHI3E B TES AR

Revenue

UZA

2,484
+12.6%

79
-51.4%

-94.5%

2,564
+7.3%

6421
+0.8%

69
+20.5%
-4
-106.0%

2
-91.4%

67
-60.3%

-4
-106.0%

Segment Profit
k=il

e

102.6%
(51.2%)

-54%
(35.8%)

2.8%
(13.0%)

100%
(100%)

-54%
(35.8%)

Segment
Profit
Margin

2 EB @

2.8%
-1.1p.p

-4.6%
-41.7p.p

159.2%
+57.8p.p

2.6%
-44p.p

-0.6%
-10.0p.p
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

1 XN Bmal o dr LA SS %l 75

Mainland 1H FY2022
Lok 2022 E¥ME  353%
(31.6%)

—_—

18.1%
(16.4%)

542% 27.7%

47.2%
(50.9%)

17.5%
(17.5%)

(52.3%) (31.3%)

Retailing
z2E

Wholesaling
R

Licensing
g

Segment Profit
Margin
S ERE R =R

Segment
Profit
53 EREF

Revenue

UZA

1,103 129 11.8%
+60.0% +55.8% -0.3p.p.
1,474 198 13.4%
+32.8% +24.4% -0.9p.p.
546 388 71.0%
+42.3% +45.7% +1.6p.p.
3,123 715 22.9%
+43.1% +40.7% -0.4p.p.
1,5421 198 12.8%
+11.4% +24.4% +1.3p.p.

Remarks: Comparative figures for FY2021 are shown in brackets
x  FESNA2021ME 2 LERE T

2H FY2022
2022 T HEE 39 50,

(32.6%)

—_—

10.1%
(17.8%)
41.2%
19.1% 24.9% (50.9%)
(16.5%) 65.0% (27.2%) S
(55.0%)
Revenue Segment Profit
WA D ERER

Revenue

UZA

Segment
Profit
S ERER

1,424 85
+39.7% -35.1%
1,476 212
-7.3% +4.6%
683 551
+32.1% +35.6%
3,583 848
+14.6% +14.6%
1,526! 212
-9.9% +4.6%

L Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue

ZVFEREAHERIA = SISMERWSIEA+ 2 EBE#EA A

Segment Profit
Margin
S ERE R =

6.0%
-6.9p.p.

14.3%
+1.6p.p.

80.7%
+2.1p.p.

23.7%
+0.0p.p.

13.8%
+1.9p.p.
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TOTAL OPERATING EXPENSES

E'\é:lzz_gﬂ:ﬁ 1,500 -

(HK$M)
(BR#ET)

" OtherExpenses 1,000 -

Hith 32

" Advertising & Marketing
mERMTIHET

Depreciation & Amortisation*
IR R e

" Rental Related Expenses**
HEERZTER

""" Payroll-Variable
Fl-F5h

[ payroll-Fixed
- E

—+—Total %
=it %

HEEERNEM(SHERETR)

500 -

20.9%

23.7%

17.2% 16.3% 15.4% 15.5%

1,087

1H FY2020 2H FY2020
2020 E¥ME 2020 FHME

preciation & Amortisation Include Right-of-Use Assets (Non-Rental Related)

1,031
952
900
794
59
81

77

1H FY2021 2HFY2021 1H FY2022 2HFY2022
2021 E¥ME 2021 FHEME 2022 ¥ 2022 F ¥ E

ted Expenses include fixed rental, variable rental & depreciation of right-of-use assets (rental related)
RefEElRE  FohlEERERNESRE (ARER)

(% of Revenue)
(KA S EE%)

68



This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.
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LUKFOOK JEWELLERY

Thank You!
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FY2022
Annual Results
Highlights
TEWGHE

*FY2022 Annual Report will be uploaded in July 2022
2022 E = FWSIREFT2022F7H L2

FY2022
Annual Report*
FEW SR E

Investor Relations
WeChat

REBRAME
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