®)BRAS

H'NATIONAL ) LIMITED

(REREZMALZERAE)
{Incorparated in Barmuda with Limited Liability}
Stock Code B {73 : 0590

CORPORATE
PRESENTATION

FY2021/22 Interim Results

AliE

2021/22FFARHEAl 4%



CONTENTS &

TH FY2021/22* FINANCIAL
HIGHLIGHTS
2021/22 FHEF USRS

FINANCIAL REVIEW
W55 Elm

FUTURE PLANS AND
STRATEGIES

ARt Sohg

OPEN FORUM
AFFTS

CORE COMPETENCES
BB

COMPANY PROFILE
REENT

APPENDICES
fi=



1H FY2022 FINANCIAL
HIGHLIGHTS

2022 =

EFEN 55 ==



TH FY2022 FINANCIAL HIGHLIGHTS

2022J:E|£*Z£E*Z73 J'u/u\

O

Revenue WA
HK$5,591M(B 5 #7TT)
+67.2%

Basic Earnings per Share
BiREREF
HK$1.11(&7T)
+122.0%

I Dividend Payout Ratio JK2EEZE: 49.4%

Operating Profit &E&F
HK$780M (B /5 i&7T)
+101.5%

c"."

7

(]

§$

Profit Attributable to
Eqmty Holders

NEFEANGEF

HK$654M(B 5 #EJT)
+124.6%

qsh
Proposed Dividend
per Share
S R=T ot
HK$O0. 55(”%75)

Interim Dividend per Share
S EARE R HK$0.55(:8 7T)

(1]

Overall Net Shop Additions
BKSIBIZIE T
+235




FINANCIAL

REVIEW
T4 55 (2] Bt




Y-o-Y

. 1H FY2021 1H FY2019 Changes

(HIKMINE 5= 7p) 2021 b¥piz | SMAN9SS | o019 b uipse 1L
RETME

Revenue WA 5,591 3,344 +67.2% 7,859 -28.9%
Gross Profit EF 1,500 1,110 +35.1% 1,864 -19.5%
Operating Profit 2= 7 780 387 +101.5% 838 -6.9%
Profit for the Period B8N &=R! 654 293 +123.2% 670 -2.4%
Profit Attributable to Equity Holders Nz #A AR & Fl 654 291 +124.6% 665 -1.7%
Basic Earnings per Share ZRE A& HK$1.110 HK$0.500 +122.0% HK$1.130 -1.8%
» Interim Dividend per Share ST K2 HK$0.550 HK$0.225 +144.4% HK$0.550 +0.0%
» Special Dividend per Share 245512 - HK$0.275 -100.0% - N/A
Dividend per Share S &S HK$0.550 HK$0.500 +10.0% HK$0.550 +0.0%
Dividend Payout Ratio Jk ELEZE 49.4% 100.8% -51.4p.p. 48.5% +0.9p.p.
Gross Margin £ 26.8% 33.2% -6.4p.p. 23.7% +3.1p.p.
Operating Margin £& &% 14.0% 11.6% +2.4p.p. 10.7% +3.3p.p.
Net Margin &2 11.7% 8.8% +2.9p.p. 8.5% +3.2p.p.
EBITDA ARITA)R ~ %I ~ #7IH MR & A 1,002 649 +54.3% 338 +12.9%
EBITDA Margin Ri+FI2 ~ BN - #7IH KSR R A= 17.9% 19.4% -1.5p.p. 11.3% +6.6p.p.
Total Operating Expenses to Revenue Ratio
BT KA L 15.4% 23.7% -8.3p.p. 15.1% +0.3p.p.
Effective Tax Rate SEFRfi =R 19.0% 20.0% -1.0p.p. 20.1% -1.1p.p.



HEALTHY FINANCIAL POSITION
BRSNS

(HK$M) (B75#7T)

6-Month
Changes

6 NHEI(E

1H FY2022 FY2021

1H FY2021 | Y-o-Y Changes

2022 E# M5 2021 2021 E#MA5F BRET(L

Inventories %% - 7,322 +10.5% 6925 +16.9%
Average Inventory Turnover Days!

451 -94 622 -265
FELRAE%AE?
Closing Inventory Turnover Days?

444 -69 596 -221
HAREFEHRE®H?
Cash and Bank Balances & RiRITE R - 3,546 +19.7% 2,639 +60.9%
Bank Borrowings & Gold Loans o o
et Cash 9315 Y
Net Gearing Ratio3 J# & 55533 - N/A N/A N/A N/A
Debt-to-Equity Ratio* A St s tb &4 - 28.1% +11.2p.p. 25.4% +13.9p.p.
Return on Equity (ROE)®> B ARz Bl =R> - 9.0% +2.4p.p. 5.5% +5.9p.p.
Return on Total Assets® & 257 [o]#z %6 - 7.0% +1.2p.p. 4.4% +3.8p.p.
Current Ratio JRzEnEEE - 4.0 -0.9 44 -13

1 (Opening Inventory + Closing Inventory) + 2 + Cost of Inventories Sold x Number of Days for the Period
(H9ER + BIRER ) + 2 + BEEERAE x HABE
2 Closing Inventory + Cost of Inventories Sold x Number of Days for the Period
HARER + CEFEMA x PABE
3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) + Capital and Reserves Attributable to Equity Holders of the Company
( KERTER + MARTER + RTEX + B2ER - WERRTER ) ~ ARINERFEANSELRMES
4 (Long-term Liabilities + Current Liabilities) + Capital and Reserves Attributable to Equity Holders of the Company
(KEAER + R ) + AAENEFBANSAAREE
5 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company
KATZ2E(L/ 2ENERBEANSET + ARENGEHBANSRAAREE 7
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
KA ZE(L/ 2ENERBEANSET + (KPR +HRoHEF)



SUMMARY - FINANCIAL POSITION
R NI E S

As at As at 6-Month As at
30 Sep 2021 31 Mar 2021 30 Sep 2020| Y-o-Y Changes

(HK$M) (5% 7T) HZE20215 HZE20214F TN #HZE20205 BRETIE

6 TNHZEI(E

9H30H 3H31H 9H30H

Non Current Assets 3ER T # = - 2,779 +2.3% 2,934 -3.1%
Current Assets it sh &= _ 11,733 +12.3% 10,397 +26.7%
Total Assets R &= _ 14,512 +10.3% 13,331 +20.1%
Non Current Liabilities JEFR &0 7 & _ 241 +25.8% 338 -10.4%
Current Liabilities ;iRah 25 _ 2,947 +43.0% 2,362 +78.4%
Total Liabilities 2 fif5 _ 3,188 +41.7% 2,700 +67.2%
Total Equity Iz S &N _ 11,324 +1.5% 10,631 +8.1%
Non-controlling Interest JEZERE N &= _ 0 +3.5% 0 +6.7%
Shareholders 'Equity Bz Z 1Nz _ 11,324 +1.5% 10,631 +8.1%
No. of Issued Shares &/ 8 | 587107850 587,107,850 +00% 587,107,850 +0.0%
Net Asset Value per Share B /%%~ & _ HK$19.29 +1.5% HK$18.11 +8.1%



TH FY2018-2022 OPERATING PERFORMANCE
2018-2022_ ¥ Hizz=IN

(HK$M) (B 578 71)

20,000

15,000
10,000
[ Revenue WA
Operating Profit R & %!
Profit for the Period BAAEF!
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Chart1

		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
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2018上半财年
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2019上半财年		1H FY2019
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2020上半财年		1H FY2020
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2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		1H FY2022
2022上半财年		1H FY2022
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2022上半财年		1H FY2022
2022上半财年



Revenue 收入

Operating Profit 经营溢利

Profit for the Period 期内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率

5,591
(↑67.2%)

8,295
(↑14.9%)

780
(↑101.5%)

976
(↑14.9%)

654
(↑123.2%)

849
(↑14.9%)

6283

645

521

0.262

0.103

0.083

7859

838

670

0.237

0.107

0.085

6305

660

497

0.299

0.105

0.079

3344

387

293

0.332

0.116

0.088

5591

780

654

0.268

0.14

0.117



工作表1

				1H FY2018
2018上半财年		1H FY2019
2019上半财年		1H FY2020
2020上半财年		1H FY2021
2021上半财年		1H FY2022
2022上半财年

		Revenue 收入		6,283		7,859		6,305		3,344		5,591

		Operating Profit 经营溢利		645		838		660		387		780

		Profit for the Period 期内溢利		521		670		497		293		654

		Overall Gross Margin 整体毛利率		26.20%		23.70%		29.90%		33.20%		26.80%

		Operating Margin 经营溢利率		10.30%		10.70%		10.50%		11.60%		14.00%

		Net Margin 浄利率		8.30%		8.50%		7.90%		8.80%		11.70%






REVENUE AND PROFIT ANALYSIS
AR iAo

Revenue and Segment Profit by Market
& inkl 53 AU K 53 5B im Rl

44.1%
(34.7%)

14.4%
~ o/ \*
(-22.3%) 55.9%

85.6‘% (65.3%) HK$M BT N Profit | Profit Margin
(122.3%) 53 EB3EF 7 BB R =R

By Market M miia%l 5 Revenue Segment Segment

2,468 120 4.9%
+112.6% N/A* +12.9p.p.

3123 715 22.9%

R S Profit

Hong Kong SAR!, Macau .
SAR? & Overseas
BEBERTEX! - &)

AT R85

Mainland China3 .
fE A3

Remarks: Comparative figures for 1H FY2021 are shown in brackets

7 ESARN2021 EEMEFEZLEREEF

1Hong Kong SAR: Hereafter referstoas "Hong Kong” &EHRHAITEHX: FETHRA "&E .

2Macau SAR: Hereafter refers to as "Macau” SR TAITTEIX : EEIRA DRI,

3Mainland China: Hereafter refers to as  “Mainland” P EAHE : FEFFRA TRt

“Turned around from a loss of HK$93M to profit AS#93E T8 S HE 10



Chart1

		44.1

		55.9



Revenue by Market
收入 (以市场划分)



工作表1

				Revenue by Market
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

				44.1		1

				55.9		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

14.4

85.6



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		14.4		1

		gem-set		85.6		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS
W N7

Revenue and Segment Profit by Business

1Rl S5 % 53 BYULA K2 53 B8R i )

62.6%

(51.7%) : 3
— By Business LIS %l 73
HK$M BTG #E T

24.9%

(-5.3%)*
25.9%
49.2% (35.5%)
10.2% (69.8%)
(12.2%) 27.2%
h (36.1%)
Revenue Segment Profit
WA pan:iy-gil
Retailing
=E N
Wholesaling
itk H
Licensing
RIS H [

Remarks: Comparative figures for 1H FY2021 are shown in brackets

x  ESARN2021 EFMEZEEREE

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
SR EARERWA = XSMER WS WA + 2 EREHERUTA

“Turned around from a loss of HK$22M to profit NS5 #2285 &S AR

Revenue
WA

3,500
+102.6%

1,522
+26.0%

569
+39.6%

2,211t
+29.9%

Segment
Profit
/\n *U

208
N/A*

216
+46.9%

411
+41.6%

216
+46.9%

Segment

Profit Margin
/\ﬁ *U‘E

5.9%
+7.2p.p.

14.2%
+2.0p.p.

72.3%
+1.1p.p.

9.8%
+1.1p.p.

11



Chart1

		retailing

		wholesaling

		licensing



revenue (mainland)

62.6

27.2

10.2



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		62.6		1

		wholesaling		27.2		2

		licensing		10.2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



49.2%
(69.8%)

24.9%
(-5.3%)*

25.9%
(35.5%)

segment profit (mainland)

24.9

25.9

49.2



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		24.9		1

		wholesaling		25.9		2

		licensing		49.2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS
AR iAo

Sales! and Gross Profit? by Product
B mil 2R tHELRER?

51.0%
(43.6%)

By Product DA @%l 5 Sales
HK$M BH#ETT HE

43.8%
(44.3%)

49.0%
. (56.4%)
36.2% — 2,562 470 18.3%
(55.7%) +1002% +309%  -9.7p.p.
O,
Sales  Gross Profit 2'420 6(3,3 200
e =7 +485%  +33.6% -2.7p.p.

Gold &
Platinum3

B2ERAE3 O

Fixed Price
Jewellery .
ENEm

Remarks: Comparative figures for 1H FY2021 are shown in brackets
xS ARN2021 EFMEZEEREEF
1Sales = Revenue - Licensing Income #&E=UWA — migWSZITIA
2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income EH=45&£F] — @RS KA EF]
3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price
B RS EREREEFmHNERESHENTEE KBS m (BIFEEN ) 12



Chart1

		gold & platiunum

		gem-set



sales by product

51

49



工作表1

				sales by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		51		1

		gem-set		49		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

43.8

56.2



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		43.8		1

		gem-set		56.2		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Segment Profit Margin by Market
2 EbE AR (U ia%72)

Segment Profit Margin by Business

1H vs 2H F¥ME vs FHEME

30% -
233% 237%  229%
) . . .
20% - 19'_1,6 17.5%
10% - 8.9% 7.0%
2.4%
05 49%
(+] T T T 1
1H 2H 1H 2H 1H
FY2020 FY2020 20 FyY2021 FY2022
-10% -
? -8.0%
Full Year &%
30% -
23.5%
18.4% '
20% - 155% 15.6% L~
94%  98%
10% - 6.2%
0% T T T 1
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Mainland

ot . & Overseas

Hong Kong, Macau
R ANV

A EREAER (LS X 5)
1H vs 2H ¥4 vs FEME
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79.5%
80% - 708%  700% 71.2% 72.3%
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Chart1

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021



Hong Kong, Macau & Overseas
香港、澳门及海外

Mainland China
中国内地

0.094

0.155

0.098

0.156

0.062

0.184

0.021

0.235



工作表1

				Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地

		FY2018		9.4%		15.5%

		FY2019		9.8%		15.6%

		FY2020		6.2%		18.4%

		FY2021		2.1%		23.5%






Chart1

		FY2018		FY2018		FY2018

		FY2019		FY2019		FY2019

		FY2020		FY2020		FY2020

		FY2021		FY2021		FY2021



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.078

0.131

0.675

0.078

0.136

0.687

0.054

0.119

0.704

0.04

0.138

0.76



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		FY2018		7.8%		13.1%		67.5%

		FY2019		7.8%		13.6%		68.7%

		FY2020		5.4%		11.9%		70.4%

		FY2021		4.0%		13.8%		76.0%
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		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.154

0.338

0.156

0.31

0.213

0.31

0.22

0.258



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		FY2018		15.4%		33.8%

		FY2019		15.6%		31.0%

		FY2020		21.3%		31.0%

		FY2021		22.0%		25.8%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.209

0.317

0.217

0.301

0.28

0.272

0.188

0.248

0.183

0.245



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		1H
FY2020		20.9%		31.7%

		2H
FY2020		21.7%		30.1%

		1H
FY2021		28.0%		27.2%

		2H
FY2021		18.8%		24.8%

		1H
FY2022		18.3%		24.5%






Chart1

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022



Hong Kong, Macau & Overseas
香港、澳门及海外

Mainland China
中国内地

0.089

0.191

0.024

0.175

-0.08

0.233

0.07

0.237

0.049

0.229



工作表1

				Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地

		1H
FY2020		8.9%		19.1%

		2H
FY2020		2.4%		17.5%

		1H
FY2021		-8.0%		23.3%

		2H
FY2021		7.0%		23.7%

		1H
FY2022		4.9%		22.9%






Chart1

		1H
FY2020		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021		2H
FY2021

		1H
FY2022		1H
FY2022		1H
FY2022



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.08

0.12

0.708

0.021

0.119

0.7

-0.013

0.122

0.712

0.068

0.149

0.795

0.059

0.142

0.723



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		1H
FY2020		8.0%		12.0%		70.8%

		2H
FY2020		2.1%		11.9%		70.0%

		1H
FY2021		-1.3%		12.2%		71.2%

		2H
FY2021		6.8%		14.9%		79.5%

		1H
FY2022		5.9%		14.2%		72.3%






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

H XA MR LA S5 373

Hong Kong, Macau and Overseas

&8 R 1R

64.8% .
19.5% (113.7%)* 97.1%
(-26.1%) (89.4%)
15.7%
(12.4%)**

Revenue Segment Profit
A D ERER

%:egllmg .

Wholesaling

#E .

Licensing

YAl N N

Remarks: Comparative figures for 1H FY2021 are shown in brackets

L ESAR2021 EFEMEZEEREE

I Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
ZLIFERARRIBIA = WIMERWSIA + 7B EHER KA

“Turned around from a loss of HK$106M to profit A5 #1068 HETE S A&

“Turned around from a loss of HK$11M to profit A5 #il1B KBRS AR

““Turned around from a loss of HK$93M to profit AS1R93B T B TE S AR

Revenue
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2,397
+130.9%
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Profit
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23
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120
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19
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Profit
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S ERE A=

3.3%
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101.2%
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+12.9p.p.

2.8%
+6.4p.p.
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Chart1

		retailing

		wholesaling

		licensing



regional revenue

97.1

2

0.9



工作表1

				regional revenue		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		97.1		1

		wholesaling		2		2

		licensing		0.9

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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(12.4%)**

19.5%
(-26.1%)
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segment profit (mainland)

64.8

15.7
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工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		64.8		1

		wholesaling		15.7		2

		licensing		19.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
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Mainland
b
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(31.6%)

—_—

Revenue Segment
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(16.4%)
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1,103 130 11.8%
17.5% 54.2%  27.7% (50.9%) +60.0% +55.8% -0.3p.p.
(173%) (52.3%) (31.3%)
— 1,474 197 13.4%
+32.8% +24.4% -0.9p.p.
546 388 71.0%
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<o Prof 3,123 715 22.9%
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Retailing | 1,5421 197 12.8%
== +11.4% +24.4% +1.3p.p.
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it %2 o
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Remarks: Comparative figures for 1H FY2021 are shown in brackets

x  FESWNA2021 E¥MFE ZEERE T

L Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue 15
ZVFREAHERIA = SISMERWSIBA+ 2EBEHEA A



Chart1

		retailing

		wholesaling

		licensing



revenue (mainland)

35.3

47.2

17.5



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		35.3		1

		wholesaling		47.2		2

		licensing		17.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		14.4		1

		gem-set		85.6		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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L Adjusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)

KPR

DER AR = HERW S5 Z 38R+ (WM AW SWA + 7 EBIE#E A UA)
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FY2022		1H
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Retail

adjusted wholesale

Licensing

0.1
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0.081
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0.129
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工作表1

		Mainland China
中国内地		Retail		Wholesale		adjusted wholesale		Licensing

		1H
FY2020		10.0%		8.6%		8.2%		68.6%

		2H
FY2020		9.8%		8.6%		8.1%		66.4%

		1H
FY2021		12.1%		8.6%		11.5%		69.4%

		2H
FY2021		12.9%		8.6%		11.9%		78.6%

		1H
FY2022		11.8%		8.6%		12.8%		71.0%
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FY2020		1H
FY2020

		2H
FY2020		2H
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FY2020
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Retail

Adjusted Wholesale

Licensing

0.074

0.029

0.988

-0.004

0.046

1.002

-0.102

-0.036

1.003

0.039

0.094

1.014

0.033
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工作表1

		Hong Kong, Macau & Overseas
香港、澳门及海外		Retail		Wholesale		Adjusted Wholesale		Licensing

		1H
FY2020		7.4%		121.4%		2.9%		98.8%

		2H
FY2020		-0.4%		121.4%		4.6%		100.2%

		1H
FY2021		-10.2%		121.4%		-3.6%		100.3%

		2H
FY2021		3.9%		121.4%		9.4%		101.4%

		1H
FY2022		3.3%		121.4%		2.8%		101.2%
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FY Retail

Adjusted Wholesale

Licensing

0.08

0.052

1.001

0.042

0.036

0.996
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工作表1

		Hong Kong, Macau & Overseas
香港、澳门及海外		FY Retail		FY wholesale		Adjusted Wholesale		Licensing

		FY2019		8.0%		22.7%		5.2%		100.1%

		FY2020		4.2%		22.7%		3.6%		99.6%

		FY2021		-0.6%		100.8%		5.1%		100.8%

		FY Retail		Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地						FY wholesale		Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地				FY Licensing		Mainland China
中国内地

		FY2015
2015財年		10.40%		6.00%						FY2015
2015財年		24.90%		10.80%				FY2015
2015財年		62.60%

		FY2016
2016財年		6.70%		6.00%						FY2016
2016財年		17.80%		9.40%				FY2016
2016財年		56.40%

		FY2017
2017財年		6.40%		10.70%						FY2017
2017財年		18.90%		15.50%				FY2017
2017財年		56.30%

		1H Retail										1Hwholesale								1H Licensing

		FY2015
2015財年		10.50%		7.60%						FY2015
2015財年		21.00%		11.40%				FY2015
2015財年		66.00%

		FY2016
2016財年		7.80%		4.40%						FY2016
2016財年		22.60%		8.80%				FY2016
2016財年		64.60%

		FY2017
2017財年		7.40%		13.50%						FY2017
2017財年		6.60%		14.10%				FY2017
2017財年		55.70%

		2H retail										2H wholesale								2H Licensing

		FY2015
2015財年		10.30%		4.70%						FY2015
2015財年		28.80%		10.10%				FY2015
2015財年		59.30%

		FY2016
2016財年		5.40%		7.20%						FY2016
2016財年		13.10%		9.90%				FY2016
2016財年		47.80%

		FY2017
2017財年		5.70%		9.00%						FY2017
2017財年		31.40%		16.60%				FY2017
2017財年		59.30%
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0.078

0.663

0.099

0.082

0.676

0.126

0.117

0.747



工作表1

		Mainland China
中国内地		FY Retail		FY wholesale		Adjusted Wholesale		FY Licensing

		FY2019		6.8%		10.0%		7.8%		66.3%

		FY2020		9.9%		10.0%		8.2%		67.6%

		FY2021		12.6%		10.0%		11.7%		74.7%
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Chart1

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		1H FY2022
2022上半财年		1H FY2022
2022上半财年



Gold & Platinum
黃金及铂金

Fixed Price Jewellery 
定价首饰

0.66

0.34

0.68

0.32

0.79

0.21



工作表1

				Gold & Platinum
黃金及铂金		Fixed Price Jewellery 
定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		1H FY2020
2020上半财年		66%		34%		80		100

		1H FY2021
2021上半财年		68%		32%

		1H FY2022
2022上半财年		79%		21%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		1H FY2022
2022上半财年		1H FY2022
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Fixed price jewellery 定价首饰
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工作表1

				Gold (by weight) 黃金(重量)		Fixed price jewellery 定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		1H FY2020
2020上半财年		55%		45%		80		100

		1H FY2021
2021上半财年		64%		36%

		1H FY2022
2022上半财年		66%		34%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		1H FY2022
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工作表1

				Hong Kong 香港		Macau 澳门		Mainland 內地		Overseas 海外

		1H FY2020
2020上半财年		57%		18%		21%		3%

		1H FY2021
2021上半财年		50%		6%		40%		4%

		1H FY2022
2022上半财年		37%		26%		31%		6%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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Chart1

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		1H FY2022
2022上半财年		1H FY2022
2022上半财年



Gold & Platinum
黃金及铂金

Fixed Price Jewellery 
定价首饰
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工作表1

				Gold & Platinum
黃金及铂金		Fixed Price Jewellery 
定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		1H FY2020
2020上半财年		8%		92%		80		100

		1H FY2021
2021上半财年		5%		95%

		1H FY2022
2022上半财年		5%		95%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
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Chart1

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		1H FY2022
2022上半财年		1H FY2022
2022上半财年



Hong Kong 香港

Mainland 內地

0.04

0.96

0.08

0.92

0.03

0.97



工作表1

				Hong Kong 香港		Mainland 內地

		1H FY2020
2020上半财年		4%		96%

		1H FY2021
2021上半财年		8%		92%

		1H FY2022
2022上半财年		3%		97%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		1H FY2022
2022上半财年		1H FY2022
2022上半财年		1H FY2022
2022上半财年
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工作表1

				Scrap Gold & Platinum 
黃金及鉑金廢料		Gold & Platinum (others)  
黃金及鉑金(其他)		Fixed Price Jewellery 
定价首饰		欄1

		1H FY2020
2020上半财年		28%		17%		55%

		1H FY2021
2021上半财年		7%		91%		2%

		1H FY2022
2022上半财年		0.3%		63.2%		36.5%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。

								Gold (by weight) 
黃金(重量)		Fixed Price Jewellery 
定价首饰
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RETAIL ANALYSIS ON MAINLAND
TS

Same Store Sales Growth EIJEfHEIEK

1H FY2022 1H FY2021
2022 LM 2021 B4
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sales of licensed shops and Mainland’ s e-commerce business. E/E#HEEKAB—EAEEEET UERPNETEZHECHHENLLR - BREEHFCSEREERNIE FESHHEER - 20

SSSG in Mainland are denominated in RMBAH Z B /S EMUA R HRITE



QUARTERLY SAME STORE SALES GROWTH
FEREHEEK

FY2019 FY2020 FY2021
20194 202074 20214

| ol el el ol ol el ol ol ol ol ol ool

g‘gfa" +22%  +14% -10% 6%  -10%  -37%  -25%  -57%  -71%  -55%  -29% +30% --
S_%j +26%  +23% 9% 6%  -19%  -43%  -20%  -51% = -67%  -46%  -25%  +42% --

Gold (Byéwe'ght) +21%  +30% 7% 4%  -19%  -53%  -33%  -58%  -73%  -57%  -38% +25%
5% (BE2)

F%‘%’g{;ﬁcejewe"ery +18% +5% 8% 4%  +4%  -25%  -32%  -64%  -77%  -65%  -35%  +17% ..

g%m%g}qg&mcau +26%  +17% 9% 6%  -10%  -39%  -27%  -60%  -76%  -63%  -35%  +19%

S.sog +34% +30% -8% 7% -20% -46% -21% -53% -72% -53% -32% +28%

Gold (By Weight) +28%  +36% 5% 5%  -20%  -55%  -34%  -60%  -77%  -61%  -44%  +14%

= (BEE)
Fixed Price Jewellery oo, +4% 8% 4%  +6%  -26%  -35%  -67%  -81%  -74%  -40% +9%
ENE

%?&“'a"d 2% +4% 14%  +2% 7% -25%  -12% @ -41% = -40%  -15% +4%  +93%
g%j 6% 0%  -16%  +4% 4% -28%  -12% 4%  -45%  -15%  +11%  +110%
Gold (By Weight) 3% +4% -18% 1% -12%  -44%  -30%  -54%  -59%  -33% 4%  +97%
HE (E2)
F/Jé‘%‘l\jgp ,Ef'ﬁce Jewellery 1000 L18% 5% 3%  -7%  -18% 9%  -39%  -32%  -16%  -11%  +62%

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. EIEHEBK AR —EARBEEE T OULRIAANAE TEAEENHENLR - ARAKIEF A EERMEERAM S FESHHEE -
** SSSG in Mainland are denominated in RMBAith 2 [E[EEH ELA R T kiTE 21



Average Ticket Size Fixed Price Jewellery Average Selling Price
TS EMEm~mFEN

$ (in terms of respective currency ) . . .
ﬁ(bﬁfﬁmzﬁﬁﬁé) Y Diamond, jadeite, gem stones and pearl products

wh - 3R - FTHKRDIKTm

114001 159.1%
! $ (in terms of respective currency )
75 (LUA R 7 v )
. 16,400 16,100 1 46.4%
10,000 - 9,600 120.0% 14,000
f 15000 - 13,400
11,000
1 60.0%
7,200 10,000 - 124.7%
—— Bl
5000 4 6,400 7,200 6,400 7,400 7200 115.6%
5,300
0 T T T T 1
5,000 117.4% 1HFY2020 2HFY2020 1HFY2021 2HFY2021 1HFY2022
/ 2020 ¥ WEF2020 M 82021 _E3 M E2021 T M FE2022 W&
4,400
- : Overall Fixed Price Jewellery
$ (in terms of respective currency ) =
7T (L\Mamﬁﬁﬁﬁé) g BARENE N m
8,000 -+
0 . . : : : 6000 5,200 5,200 1 44.4%
1HFY2020 2H FY2020 1H FY2021  2H FY2021  1H FY2022 . 4,300 3600 4,400
2020 LW 2020 FEWE 2021 E¥FE 2021 FHIE 2022 HMF 4000 A -‘/\_// 1105.6%
B Mgcau B Hong I\(o\ng & Maca\u —China UnionPay 5000 | A CELL 001 8.0%
SBIT] BB ROR| ] -thEREX ' 2,200 2,300 '
Hong Kong Mainland 0 : : : : .
3% At {HFY2020 2HFY2020 1HFY2021  2HFY2021  1H FY2022

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau: L T 2

§5§§5&2EL‘XI?J’EEH% \dfzrrji S ?F]MESEF?AET%%Z%%E:48.5% %H FY2021: 19.5%)
* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) i

RIR AR B (R SR e 7 7555 1 5) W v @ Honokong g Maimland 5,
**ASP in Mainland included value-added tax (VAT) it EM 6 = 1L E T Al &
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工作表1

				Hong Kong 香港		Macau 澳门		Hong Kong & Macau-UnionPay Card 香港及澳门 - 银联卡		Mainland China 中国內地

		1H FY2020
2020上半财年		4,000		7,200		5,300		3,900

		2H FY2020
2020下半财年		6,000		8,500		7,800		4,200

		1H FY2021
2021上半财年		5,000		8,000		4,400		4,600

		2H FY2021
2021下半财年		6,900		9,100		9,500		5,000

		1H FY2022
2022上半财年		8,000		9,600		11,400		5,400

				60.0%		20.0%		159.1%		17.4%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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				Overall -Hong Kong 香港		Overall- Macau澳门		Overall-Mainland China中国內地

		1H FY2020
2020上半财年		2,000		4,300		2,200

		2H FY2020
2020下半财年		2,600		5,200		2,200

		1H FY2021
2021上半财年		1,800		3,600		2,500

		2H FY2021
2021下半财年		2,700		4,400		2,300

		1H FY2022
2022上半财年		3,700		5,200		2,700

				105.6%		44.4%		8.0%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。

		Ref

				J1toJ4Gem Set-Hong Kong香港		J1toJ4Gem Set-Macau澳门		J1toJ4Gem Set-Mainland China中国內地		Overall -Hong Kong 香港		Overall- Macau澳门		Overall-Mainland China中国內地

		FY2015
2015财年		13,400		16,500		7,000		6,400		8,800		3,500

		FY2016
2016财年		11,600		13,100		6,300		4,700		6,800		3,000

		FY2017
2017财年		10,900		13,200		6,300		4,200		6,400		2,900

				-6.0%		0.8%		0.0%		-10.6%		-5.9%		-3.3%
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工作表1

				J1toJ4Gem Set-Hong Kong香港		J1toJ4Gem Set-Macau澳门		J1toJ4Gem Set-Mainland China中国內地

		1H FY2020
2020上半财年		9,900		14,000		6,400

		2H FY2020
2020下半财年		10,300		13,400		7,200

		1H FY2021
2021上半财年		8,500		11,000		6,400

		2H FY2021
2021下半财年		11,100		16,400		7,400

		1H FY2022
2022上半财年		10,600		16,100		7,400

				24.7%		46.4%		15.6%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






TOTAL OPERATING EXPENSES

A= (% of Revenue)
REEHZ SN (R0
1,400 -
23.7%
17.2%
15.4%
= Total % 1200 -
= % '
Other Expenses L
Hith %
1,000 -
Advertising & Marketing 3.5% 216 860
T ERTIRE
(18.3%)
Depreciation & Amortisation 0.6% 42 794
7B R 5 goo 1  09% 59
0.1% 9 38% 209 (151%)
(o)
R (SHRER) co0 | 44% | 277 0.6% [135° (16.6%)
Rental Related Expenses** > 347 1.0% 33 1. 2? 64 (1 2.4?)
AR 19% 63 0.1% (17.5%)
0.1% 5 o, 128
Rental-Variable 1.1% 70 ) 7 . 2.3% 195*
HE-ZmH 400 - . o8 17 213* 1.2% 67 (18.3%)
PayroI‘I”VariabIe 1.7% 56 1.6% 92  (1102.5%)
ArB- 14% | 45
B Payroll-Fixed 200 -
o 5.0%
- EIE . 7.0% 4.6% (19.8%)
O ' T T
1H FY2020 1H FY2021 1H FY2022
2020 =4 2021 =¥ 2022 =¥

*With the adoption of HKFRS16, rental related expenses including depreciation of right-of-use assets (rental-related), fixed and variable rental, interest expenses amounting to HK$162M, HK$33M
and HK$6M respectively, totaling HK$201M, representing a -10.0% Y-o-Y change. (1H FY2021: depreciation of right-of-use assets (rental related), fixed and variable rental, interest expenses
amounting to HK$228M -HK$15M and HK$10M respectively, totalmg HK$223M)
RPBEMSREENE16SE - HEARTHEBEEANESNE (ARAR) - BERZFHHEE  AEAGMERADBN1.62(287T - 0.33{2BTTRK0.0612E7T - 53H2.011287T « FILERE23%10.0% °

( 2021J:=|=J”a‘¢ ERAREFTIA (HEAR) @ BIEAFEE - HEAGRMEMAD 50228128 7T - -0.15128B7TR0.101CETT - 5H2.2312E7T)
**Rental Related Expenses include fixed rental & depreaatlon of right-of-use assets (rental related)

HREEERSEEEEERERNESTR (AEHER )
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薪酬-固定

Payroll-Variable
 薪酬-浮动

Rental-Variable 
租金-浮动

Rental Related Expenses**
租赁相关费用**

Depreciation of Right-of-Use Assets (Non-Rental Related)
使用权资产折旧 (与租赁无关)

Depreciation & Amortisation 
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其他开支
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工作表1

				Payroll-Fixed 
薪酬-固定		Payroll-Variable
 薪酬-浮动		Rental-Variable 
租金-浮动		Rental Related Expenses**
租赁相关费用**		Depreciation of Right-of-Use Assets (Non-Rental Related)
使用权资产折旧 (与租赁无关)		Depreciation & Amortisation 
折旧及摊销		Advertising & Marketing 
广告及市场推广		Other Expenses 
其他开支		Total % 
总计 %		Total expense		Revenue

		1H FY2020
2020上半财年		316		98		70		277		9		59		42		216		17.2%		1087		14578

		1H FY2021
2021上半财年		236		45		56		157		5		63		33		199		23.7%		794		15861

		1H FY2022
2022上半财年		259		92		67		128		6		64		35		209		15.4%		860		11234

				Payroll-Fixed 薪酬-固定		Payroll-Variable 薪酬-浮动		Rental-Fixed 租金-固定		Rental-Variable 租金-浮动		Advertising & Marketing 广告及市场推广		Depreciation 折旧		Other Expenses 其他开支

		2017财年		2.2%		0.7%		0.5%		1.9%		0.1%		0.3%		1.5%

		2018财年		1.5%		0.3%		0.4%		1.0%		0.0%		0.2%		1.3%

		2019财年		2.3%		0.8%		0.6%		1.1%		0.1%		0.3%		1.9%






INVENTORY ANALYSIS

15/ \
T - -
ﬁJ\ﬂ H:E Closing Inventories
1
(HK$M) HXREFL (116.9%)
(BRET) 1H FY2021 1H FY2022 8,094
20T - 2021 W 2022 E '
7000 7 0925 3,076
! 38%
6,000 - (125.0%)
2460 36% (17.8%) .
5,000 - 4,394 4,738 Gold & Platinum
=L RAE
1 7 132.6%
o 1585 36Y% ooy 7% Lase
o 2,531 (19.3%) ! = Fixed Price
3,000 - 1,343 40% Jewellery
. (1535%) 62% ENE
2,000 - 64%
63%
1,000 -
: HK, Macau & Overseas Mainland Overall I HK, Macau & Overseas I Mainland Overall
aBE - RREN A 2 BE - RREN A 2
Inventory Turnover Days (by Product) Inventory Turnover Days (by Market)?
REA®E B (UF@mkla) FRER B (LUhiakla)!
Turnover Days FFR? HIREF 513 Turnover Days THER HRER
BB Average Inventory Closing Inventory BB Average Inventory Closing Inventory
Y-o-Y Y-o-Y Y-o-Y Y-o-Y
1H FY2022 1H FY2022 1H FY2022 1H FY2022
A5 Changes A% Changes S Changes o Changes
2022 ¥4 o 2022 ¥4 RED(L 2022 L ET 2022 FH¥MaE BT
250 -274 262 -235 210 -346 212 -301
469 -234 494 -184 271 -149 297 -107
357 -265 375 -221

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory

* BN BRI RASGEREEET - AREMEESEEN $420%

1Self-operated shops and e-commerce business only RFREEERBFES WS 24
2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( #i#177 5 + #iRTE ) +2+ 85 (HIBRMAENS 2 A ) *BNBEH

3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period 8iR7F 5 + ST A ( HbRmmES 2 A ) *HAN B
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工作表1

						Fixed Price Jewellery
定价首饰		Gold & Platinum
黃金及铂金		T		Gem-set (including watches)2		Gold & Platinum3		Total

		1H FY2021		HK, Macau & Overseas
香港、澳门及海外		2,809		1,585		4,394		64%		36%		100.0%

				Mainland
內地		1,656		875		2,531		65%		35%		100.0%

				Overall
整体		4,465		2,460		6,925		64%		36%		100.0%

		1H FY2022		HK, Macau & Overseas
香港、澳门及海外		3,005		1,733		4,738		63%		37%		100.0%

				Mainland 
內地		2,013		1,343		3,356		60%		40%		100.0%

				Overall
整体		5,018		3,076		8,094		62%		38%		100.0%

						若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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*Including HK$100M prepayment for acquisition of office in Shenzhen for suppliers’ showroom purpose 25
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工作表1

				Manufacturing Plants 加工广*		Office 公司*		Shops 店铺*		Purchase of Premises 购置物业

		1H FY2020
2020上半财年		6		3		52		210

		1H FY2021
2021上半财年		5		4		19		149

		1H FY2022
2022上半财年		6		27		9		101






FINANCIAL IMPACT OF INVESTMENTS AND OPERATING

ACTIVITIES IN HKRH & ITS SUBSIDIARIES
TRz N EM B AR EN ST as WS

@ Lukfook Group acquired 50% interest of CGS! in June 2014
NEERT2014F6 8 W P EERI50% N @
€ 3D GOLD targets at mid-end customers and operates approx. 345 POS through self-operated and franchising model in Hong

Kong and Mainland
EZ2EHMAAPIHEEER - FUEBERNBEL TEERAMIFA34NBER

Gain /(Loss) Wz=/(S5iR)

HK$M 1H FY2022 1H FY2021 Y-o-Y Changes
BhETT 2022 ¥4 2021 E# e REEIE

50% share of loss of associate

Wholesale gross profit 1) 2
& ER

Loss on a financial guarantee contract (20) 20
MBFBRENZSH

Interest income on lending 2 -
DIEA WA

With improvement in retail sentiment, CGS Group’ s loss substantially narrowed. In addition, as there was no further provision

on financial guarantee contract, the total loss reduced to HK$6M significantly
BEEZESANSE - PESREBNSHABKE - 155 - BTUSHERERSUHLE—TKE - SR ARERDECEH BT

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts jewellery retail and franchise businesses under the brand name of “3D-GOLD in

Hong Kong and Mainland
BERBRERBRASRNNS : 2882 2MBAT - THEBRAMAZEN "£2E , mENEREZERFTFLEWS
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FUTURE PLANS &
STRATEGIES

TN

iHIS

i
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
=FFERKIE (2020-2022075F)

Mainland Market Expansion

A in R R

No less than 150 shops net additions

per annum
BEBHRADT150EE

Expand into lower tier cities with

licensing model

B TR o 8 S R NS 2R R B
+ Steady growth of e-commerce revenue

BEEHEERARIER

Strategic Growth
RESHIEK

« Adopt multibrand

strategy
R ENZS fn b ARG
Explore M&A
opportunities
REHIN 2 To Reach a
New Height
BEEE

Supply Chain Management
R pEE IR

+ Strengthen supply chain to
identify right product, set
right price and allocate
products to the market at
right time
TE SN SR IR S S m,
BEEESEMNE, AT EINER
minkc
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
=FFERHE (2020-202204 )

' \/\/N

) 4

Right Product
&S m

$ Supply Chain
Management Z
A HEEIE

Right Price Right Time
EHEk e

Supply Chain Management Revamp
CRIVAT =SS

Enhance automation and big Improve factory productivities Improve inventory turnover
data management HAE BEF T pefiod v
HAEBMERARBIREEE =R A
Establish strategic partnership Streamline logistics on Enhance support to licensees
with suppliers distribution NIE SRR SR

- SHEEZUMBRSIEXERA BB HERE

—
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Strategic Growth with Multibrand Strategy
ZEZmEREAITRIBHEIRR

~ Goldstyle

» "“Unconventional gold” - to offer fashionable gold pieces that are

suitable for daily wear
LEEABES - RENEHH SEREMEZESEM

» Target at tasteful clients who pursue quality products
BAnE R NEK RN E RS RENIE

= With the target to open around 50shops in Mainland in FY2022
T 2022 F 1 XIFE N2 TR ZI5008] 15

Dear Q

« "DIY my style” —to deliver the sweet, playful and energetic vibes
DIY EFmlk — 2ftEHE - I BFERNAE

» Target at fashionable and adventurous young ladies

Bir =B NEKRN DR - MERNERXL M

30



NETWORK EXPANSION AND CAPEX IN FY2022
2022 FFEEMZEY T MR ANFT 2

As at 30 Sep 2021:
F2021%F9H30H:
Mainland\ \ \ E-commerce
A ith BFfES

Shops/&H: 2,528

FY2022:
20227 £
Mainly focused on adding licensed | Net addition 2 new shops Net addition 1 new shop Strengthen cooperation with
iﬁhgjp;::gl fo%r;cg;ﬁ?:g%fgh-;;r_cities IHQMF'aﬂC‘a%Ui"BDZFEﬂE 1B IN1IE)S e-commerce platforms and
&= -t B & S RFIAIE target to grow e-commerce
Shops : adjusted upward to net revenue by 20%
increase of around 500 shops MesSHBEHEaNGFERI
JEH: BB IR S E2L50008) 5 RITBBHHEWA20% KB R
X Nansha Plant renovation and - "
Total CAPEX Budget Shop renovation | purchase of new equipment | Office renovation an :
CAPEX 2R AT T E [E S ENRT and the Establishment of new | purchase of new equipment ”Purchase of RigmEEs
%’zzl:ﬂ:i ﬁl?$400M ” HK$60M production line in Yichang?! TR OB FOAEME S ﬁjli?(;%M
val ?22%;§]§£§/$§¥ﬁ&§& HK$20M
IER=FrIpt=] Z
HK$120M

1Sijte areas of Plants in Nansha and Yichang were approx. 40,000m?2 and 33,000m?2 respectively B REEMI] &ithEiR 5 5940,0005F 75K & 33,0005 755K
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E-COMMERCE
BT

1H FY2022
Performance
2022 EH¥HEFRM

Revenue XA
156.8%
Y-o0-Y Changes #E %1k

Contribution to Mainland Retail
Revenuel

HAMEEITAL

51.6% (1H FY2021: 52.6%)

Contribution to Group’ s Retalil
Revenuel

HERZTEUWAL

16.3% (1H FY2021: 21.0%)

Average Selling Price?

Sales by Product FIgEH?
HELFmRD RMB1,500
7 Gold and Platinum &% &A% 116.0% Y-o-Y Changes #ZF 1L

M Fixed Price Jewellery BN &1
_ _ FY2022 Revenue Growth
*Figures for 1H FY2021 are shown in brackets

M el Target
ESRRN2021 EHEFEE 9 _
N = 202204 Uy A 8K B 5

20%

1 Sales of self-operated shops and e-commerce business B & & & 8B F &35 fHEAT
2ASP included value-added tax (VAT) SEHEN B S EET

Platforms

HEFES

As at 30 Sep 2021: 28 Platforms
T2021F9H30H: 2810F 5

$

E-commerce Development

BEAR

Strengthen promotion in the we-
media field to create top selling
products

58 B X TURRVEE - ISR

Cooperate with live-streaming
KOLs to increase brand awareness
and boost sales
S5N8BEAANSGE - 1B8amEia
B, RABEE

Further enhance synergy between
online and offline sales channels
H—LRATEEKRE NHERB 2D
B
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Chart1

		Gold and Platinum

		Gem set



欄1

82.5

17.5



工作表1

				欄1

		Gold and Platinum		82.5

		Gem set		17.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






MEMBERSHIP PROGRAMME
=R

:W' 3,151,000 (+205%) 26% +37%

J J
Total number of members Member Contribution to Group’ s T
as at 30 Sep 2021 ) Retail Sales in 1H FY2022 %ezr;ie;;f{ﬁnd'"gﬁ'%# FY2022
F2021F9H30HZER A 2022 L MEFEEE SEETENEE HEETY

Mainland Hong Kong, Macau and Overseas

Attt w &8 R TABI “‘ -
2,379,000 (+241%) 772,000 (+130%)
Members as at 30 Sep 2021 Members as at 30 Sep 2021
F202149H308 22 RHE T2021%9A30H 2= RH A
20% 55%
Member Contribution to Mainland Retail Sales in 1H FY2022 Member Contribution to Hong Kong, Macau and Overseas
2022 ¥ MELRHAMBEHE Retail Sales in 1H FY2022

2022 E¥EMELRHEE - BB SEHED
+15% +125%
Member Spending in 1H FY2022 Member Spending in 1H FY2022
2022 E¥MEFEESIHEE 2022 E¥MELSUHEE
Remarks i :
Figures in brackets refer to the y-o-y changes &SN FAZFLZ(E ) 33

Member Contribution to retail sales and members spending did not include sales of silver member and e-commerce business

EROATEHETNR2RERT AL RERBTESHED



The Group actively implemented a variety of marketing activities on new media
platforms, in order to strengthen our brand image and promote sales

AFREmEF R REHER - SERRARFRASS RS HIAET &5

<> Allocated more resources on € Caughtup with online marketing € Expanded online sales by live < Enhanced CRM via instant
various online media and APPs to trends, including RED, Tiktok, streaming by staff and KOLs. messaging apps to reach and
reach out target customers. Bilibili and e-sports. BURTRKOLsEEYT BRTEL engage  with  customers.
TEM & RIA RFANN B FESRNE ZWWEEHBE - NS - HE DAENR @I s EE P EFE
SHIRDIER B InE B BE - BILREBFREIED B, UEMEF RSHE A

x| 5 i

LUKFOOK JEWELLERY

AAREIERRRI
o RREER!

w rEAN WU

AR
S58EE

BEIERER B

f

10RETERES

AR,
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ANNIVERSARY PROMOTION
BAFIX

Launched a creative cross-platform promotion campaign “Share Love and Fun” to
celebrate the Group’ s 30™ anniversary

i " FUNEZE , # INH - BYaRaER30FFE K

TIeBkES Lauched “Captain Sweet Potato” ornament for

LUKFOOK JEWELLERY

anniversary celebration as REDesign'’s first-ever
crossover collaboration with jewellery brand
INTFBREDesignB REXSIXEmAE

INIE "EAK" BYHRBAFEX

¢ ¢ @ umon g |
e
> o1 Il RB0 i 4 @

%11 8 O O i 4

20

o

£

|

|
“
TR TR e

1k B E P REDesign X A EE T h il ok
e

@ EOFRENIOERS, Sk 8 RER
NMAEEES, SR PR,
HEEREAYA-

Giveaway totaling over 66 taels of gold
ELHBIBeom=EE

Zirditts. Qe oy sos ()i
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ANNIVERSARY PROMOTION
3PS

Topics on anniversary promotion altogether gained a total of 436 million views and

1.2 million discussions
BEXR=KiEER2HE=E4.361Z - Bi4ie=120A

=msane (R B sauam The anniversary related topics achieved a total exposure
¢ e [ ¢ Gomm . 2} 0f 400 million views
e Lo UL L. ' ™ BEEEERIE R ETRAME

W [ETL F L)

5 e 1-‘!-
A
sie | | N & G
; R Posts of 26 KOLs had a total exposure of
' 8 million views on RED.The topic attracted 11 million views.
b A " &
J[#h) |78

26T BLIANBREICERAEIXB005

EHREL1005
AU et o
k.l

i Y

Wiz AERATTEASEES SHERTE | REREN . . .
A ER EE GRS ST - v —EEE—H TP B The videos with campaign hashtag recorded
I R A I £ EATA R e o s dinh [ oqre .

Y e : a total of 28 million views

Videos of 10 KOLs and 20 KOCs on Tiktok
recorded 21 million views
R8RS IE L E2342,8003

10 FHEAREAMIAIENE342,1005

N R oy B -l R e
HESeEREE, WA W=l T e

el
[ ST b LY Ty
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Naked Eye 3D Video 3D#RER {748

Lukfook Jewellery showed a creative video on the giant
naked eye 3D screen in Chengdu to celebrate the birthday
of our global brand ambassador Li Yi Feng
NEREFAZKKNEAZTHEFHEKXE - FAR3DRIREH
RIRE R 3DRIRA R

The video created vivid 3D effect as if Li Yi Feng was giving
outa “Giant Light of Love Diamond Ring” to fans
FHEREFRIBALR "BANCKE B Bk
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OPEN FORUM
/\) ]\«‘ ]\«b
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CORE COMPETENCES
DS
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CORE COMPETENCES
ORI

Vertical Integration

AN
EHES Competent Licensing
Model

AR EART(

Core
Competences

AN SR

Excellent Service
=haiES

Extensive Distribution
Network
[, R 73 55 W 25

Quiality Assurance
FRERIE

Appealing Product Design
BR5| N mir it

Reputable Brand
oS #imh&
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VERTICAL INTEGRATION
EE%&/\

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness
and supply reliability to enhance competitiveness
EHEESAYREEBHUER - BAMaE - mMIARNEDRENOIERE - LUBRRS N

Distribution 734

Self-operated Shops & E-Commerce Platforms

g%ﬁ&%%ﬁ%%ﬁ%ﬁé .............................. ° Reta” revenue g’%ugA

Licensed Shops & Corporate Clients

EHQEEEMEF ....................................... ¢ Wholesale revenue ;ttELBZA
QC/Labeling RERETE / HEE e « Royalty income* LRIUTA

Design & Production i&it R4

Sourcing and Designing XM 5igit
From quality suppliers or raw material BN E KRR

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
THAZTEmIEBEENE (HER) RIS BRI 1 A 7 m B U 41



COMPETENT LICENSING MODEL

BRI AR

Licensing Model @ &&=

Joining Fee = Royalty Income

Licensing Income

IEZE THIWA

Consultancy Fee
o) 2% A

Advantages L=

® Ride on local knowledge
=R S mimAz

® Rapid market expansion
HRY Bhin

® Diversification of investment risk
7B E NG

® Enhancement of brand recognition
=R R 2=

AR UA Revenue from
Licensing Model
+ mEEEEEL

WA

Wholesale Revenue
AU A

Payment terms 175875 = -
Cash On Delivery X575

Requirements 5%

® |nitial investment: Min. RMB 4M
#ERRE « &V AKEM400/7T

® Background check and site inspection
BREEKNDEHE

® Contract renewal period: 1 year
GAHARR - 16
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COMPETENT LICENSING MODEL
BRHRRET
Stringent control system applied on both self-operated and licensed shops
BEEMmEERRAS—NEERSR

=
ek

O

Operational Control

EiERE

e Whistleblowing System and Reward Scheme
IS PSS E i

e Sales and Inventory System Access
HERFERZZEA

e DVR System
RERA

e Operational Compliance Audit Team
BizalltEa/NA

Pricing Control
K
o Standardised retail price through centralised
labeling process
BEPREHG—MTE - DX —FmTBEN
o Centralised control on discount policy

th R HIELER
Product Quality Control

HmmBisE

e 100% diamond products in Mainland market supplied
by the Group
it 378845 == am 100% 7\ & AL

e Authorized suppliers on other products
H fth == qn EB e E (A B A

e All gem-setjewellery products were accredited with
NGTC /GTC certificates
FRIEREEIMIMAER/ SIS

e Sightholder of De Beers - steady quality diamond
supply
De Beers#54Bc &€& — TR E L th A Z B

Brand Image Control

mERNE

e Authorised renovation contractors to ensure
standardised shop image
EEXEAREBUN —BHER

e Priorapproval on all advertising & promotion to
deliver consistent brand image
Bt SMERL - LB —RRETR

o Standardised operational materials (e.g.: uniform,

packaging) in all shops to uphold brand image
Gi—E (B HIAR, %) AR —R MR
IS

Distribution Network Control

ZEMNERE

e Prior approval on retail locations
PRFRABERUE

Service Quality Control
RSRENE
e Moystery Shopper System on service quality
control
BHWEEI I RIFATRS ARRE
e Centralised Staff Training
gi—R T8l
o Regional training centre X131/l L)
o E-Learning programmes [ % >)iR12
o On-site training L1511l
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EXTENSIVE RETAIL NETWORK B RXEEME

Countries and Regions

XX As at 22 Nov 2021 As at 30 Sep 2021 As at 31 Mar 2021 | Changes As at 30 Sep 2020 ==y

F2021411822A F202149830H F202143831H F202049830H %‘g‘g@

Lukfook Shops 7~&&
Self-operated B E S

+  Mainland At 77 +1 79 -1
. Hong Kong &3& 47 -1 47 -1
+ Macau &[] 13 +1 12 +2
+ Canada MEKX 2 0 2 0
+ The United States =E 3 0 4 -1
+  Australia 2 1 0 1 0
+ Malaysia 3k 2 0 3 -1
+ Singapore HNE 1 0 1 0
Sub-total /&t 146 +1 149 -2
Licensed fi&JE

+ Mainland At 2,135 +230 1,954 +411
+ The Philippines JERE 2 0 2 0
+ Cambodia SRIFZE 1 +1 1 +1
+ Laos Z# 0 0 0 0
Sub-total /N5t 2,138 +231 1,957 +412

Total 2it

Sub-Brands and Product Lines in Mainland A3t &l & k% & 7= G £

Self-operatedBEE

Licensed @45
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LUKFOOK DISTRIBUTION NETWORK IN MAINLAND
IR T4

Total No. of shops [E5 B : 2,443(+231)
]

As at 30 Sep 2021 Total No. of Licensees mF&mE/2% 698(+94)
T2021%9430H Total No. of Provinces & 53! 27(0)
Total No. of Municipalities E#Em R 4(0)
Total No. of Cities ¥ S & 561(+47)

Self- Licensed Total | Municipalities/ Cities
operated RIS B B/

' 15.4%
5.3%
20.8%

Tier |—4 58(+4) 658(+60) 716(+64) 16(0)
Tier Il Z& 4(-3) 373(+30) 377(+27) 19(0)
Tier lll =% 9(+1) 399(+20) 408(+21) 61(-3)
Tier IV & below

MBI T 7(-1) 935(+120) 942(+119) 469(+50)

Self- Licensed Total Provinces Municipalities Cities
operated ah& & B¥ & BEmM A
BEE

® Northern China f£35X Tier | —£ a‘;;&gem T 29(+4)  641(+73)  670(+77) 7(-1) 20)  175(+15)
Central China {E# X : —
Tier Il % Central China
® SouthernChina ZEEX - EthX 30(-3)  478(+61)  508(+58) 6(0) 100)  154(+22)
. Tier lll =%
B Eastern China fEZ&X Southern China
Western China LEFX Tier IV & below ML EEX 0(0)  732(+43)  732(+43) 4(0) 0(0) 85(+1)
Eastern China
it 19(0)  383(+39)  402(+39) 4(0) 10)  121(+7)
fuostern China 00) 131(+14) 131(+14) 6(+1) 00) 26(+2)
Remarks J* :
Lukfook shops only RE4E /<& 5
The percentages refer to the contribution to the total no. of shops in Mainland &3 EECFZIE £ B X3 At & B 28 2 Stb 45

Figures in brackets refer to the 6-month changes ESHNHEF RN E 2 Z1E



Chart1

		Northern China 华北区

		Central China 华中区

		Southern China 华南区

		Eastern China 华东区

		Western China 华西区



0.274

0.208

0.3

0.165

0.053



工作表1

		

		Northern China 华北区		27.4%

		Central China 华中区		20.8%

		Southern China 华南区		30.0%

		Eastern China 华东区		16.5%

		Western China 华西区		5.3%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		Tier I 一线

		Tier II 二线

		Tier III 三线

		Tier IV & below  四线或以下



0.293

0.154

0.167

0.386



工作表1

		

		Tier I 一线		29.3%

		Tier II 二线		15.4%

		Tier III 三线		16.7%

		Tier IV & below  四线或以下		38.6%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with 30 years of history, the Group puts substantial effort in building a welcoming and
warm-hearted brand image to penetrate into the middle-class market.

NEAEUAREEZmHIANEN —BEARERENHEXRE@MES - (FA—KR0FHENEERE - ERRNEL
BRI MBImhE R R LS B P r=hin

Awards include:
RINEE:

REFIE T 1|

Hong Kong Service Awards 2021- Quality
Living Category (Jewellery and Gold)
BERSAK2021 - REBEFRAHR (KEE1T)

Hong Kong Star Brand Award-Enterprise
BEERmE-EWR

Recognised for 9th Year with “Hong Kong R“ecognised for 14 consecutive years with
Star Brand Award-Enterprise” “Hong Kong Service Awards - Quality
BENESERE TEEERRBE-DWE Living Category (Jewellery and Gold)”

EL+INFRIK (RET) AR "HER
FAK - fLBEERRR (IKEFEE1T) o
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APPEALING PRODUCT DESIGN
BIK5 | D89 ikt

@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TAMRY - EDREBRBETWIRITH

¢ Have attained over 200 awards
RGBT 200 RN

& Swept 3 Awards in “The 22nd Hong Kong Jewellery Design Competition”
T "B+ EEBRERGILE . BT =1ER

“Lighting”

A VAN
r IEJ 33
&

“Dynamic City”
TENRNZER .

“Good and Evil”

r

= .08
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China Gems Laboratory Limited FEKRELEFOLBRAT

The only laboratory in Hong Kong that meets the requirements of
accreditation in jadeite jade testing, diamond authentication and grading,
and gold fineness testing. Besides, it is the first laboratory in Hong Kong to
obtain Chinese national standards GB/T9288 accreditation in gold testing
FEE—ENTSEERSBZNE - thOSETRREFSARQNAIREEE PO
- PLEZHEBEEMINEZPERERIFAGB/T9288 w0 ANEZIKEL

E L)
Quality Assurance Schemes Victoria Gemology Institute Limited 42 FI T E A%
EERIESTEl Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National

Accreditation Board (ANAB) and the accreditation of the International
Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby,
sapphire and emerald testing

EEYEEEFRIATIZR S ANSI-ASQ National Accreditation Board (ANAB) #9
ISO/IEC 17025 & #% K E B 3% % = 1A 0] & 1F A 4R International Laboratory
Accreditation Cooperation (ILAC) R9iAT] - OJE K EFRACI A IFRIRS - 35
2 4F A BEARERZENRE

@B ® Sy

" s-LrA000000

De Beers Group Institute of Diamond (I0D) &ELb/REEEE ¢ A F P

The Group has cooperated with IOD to provide a report for Hearts & Arrows
diamond sold at our shops

EHSHEERFERA M AERGF  NEENNLN\FHARHBHRS

The Kimberley Process Certification Scheme {8 #i# #2 El PrilE $ &l E (KPCS)

All our suppliers are required to fulfill the KPCS which ensures the rough
diamonds supplied are not “conflict diamonds”

ERPAHREBEIIREFEKPCSHEX, LUBMRRE WAL G ELRAIF " PReEA L

National Gemstone Testing Center (NGTC)E XK= £ A K2 M E 1G5 30
The Group collaborated with the NGTC and became one of the first jewellery
brands to launch e-certificate, making joint efforts to provide quality
assurance for consumers
EHSEXRRFELEARERERNDPOIEFSF  ABHBEEEFIEBHNAREmMR
i HEHBRERTERERIL
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EXCELLENT SERVICE
SRS

"Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service

Programme

FRMER RAERSE

ERZSH Research Management Ltd.
"Mystery Shopper Programme":
Received an average score of 93% by

; Hong Kong branches
mong Kong Iie;‘all iafi r?ﬁﬂ%\d\lﬁﬁﬁ%ﬁ-ﬁh
anagement Association S g B D 2 X7 14 4 3
§%;§§%—}Eﬁ}‘% §x§%§ﬂgﬁ|§%§:{:f—]§]\§93%

Top five spot on "Quality Service Benchmarking

Assessment” overall industry list in April-June 2021
TMURRSEE TS, TWHES -

2021F4Z6RHE - BRI KRMmE

F l -:::‘ sazman oﬂ“”““"%g Fas ¥
A [’J'\ A W e ; .
I (R = = T sgiaey ¥ &

Hong Kong Top Service Brand Ten Year \
e Achlevement Award Hong Kong Service Awards == PRODUCTIVITY AND l’ QUALITY TOURISMISERVICES HKACE AWARD (‘S

R GQUALITY AWARD P 3 e HIAGE Nembers =
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o
| 4

Caring Certifi erprise Group)

Luk Fook Holidings
(International) Ltd

- €N NousTRY
g g,,’ i

FHKI S e

@ StE

““““““ The 10t Consumer Caring Scheme Presentation Ceremany

=10,

=5
O

/N2
LUK

UKFOOK GRouP
]

4

Luk Fock Hukdings flniemaional Liritod
ARRERS RELT

corlng =
compPany#:

RADESE EETHiE

FLgerET ) =

Equal Opportunity Employar

#BpRTY
Faniy St sEqusity

Ea'rmg"m TnnREnga
IR T TWERE D . BRIHRIZ TEORW ) KR
Awarded in the Industry Cares Recognition Scheme with Caring Certificate \(*

EZNERERRN "IHOEW
Recognised as “Consumer Caring Company”

for 9 consecutive years

MANBREBREMERKBAFLSENZZASMAN " EENIEE (REX
UFE) o BiF

Become the first Hong Kong jewellery brand to receive the "Equal
Opportunity Employer” Award for the Family Status Equality from the
Equal Opportunities Commission

@* company
Syears*

Teih "2020FE (BER) BWAFAR 5 =IFKER

Swept 3 awards in CBLJ In-house Counsel Awards 2020 ~
(), amxn
Premer
ELL2FRATTA "TERERNK . B Ve
- ‘*ﬂsﬁEO(HK

Made the honour roll as "Caring Company" for 12 successive years

| ERAREEXRI020
1| e pimry ey

@8 & #BOCHK
EEREARARI00
e o s

BERKRE/MAR " "REFREE . BRI =TSR
Scooped 3 citations again in MPFA' s "Good MPF Employer Award”

50



COMPANY PROFILE

— A
Na)Eg e

51




ABOUT LUKFOOK
9&3:/\\7‘%

A leading jewellery retailer in Mainland and Hong Kong
N REEEERETEERH 2 —

Main Business =I5

¥ The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem-set jewellery products

EHEENSZTELRHEEMARETE MR ZEE 1R - it - BRENAZENW

Milestone Ei21#

Opened the first self-operated shopin  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in
Hong Kong in 1991 Stock Exchange in 1997 March 2015
191FTEHEEASHEEESE T1997FHEEBHKERZMENR LT F20153 8 /A De Beers 1 4R Erg

1991

Opened its first licensed shop and self- Acquired 50% interest in CGS? in June 2014
operated shop T20145F6 R WP EERI50% N =

in Mainland in 1994 and 2004, respectively
2 AIF1994 52004 - TAMIIREIE MRS
KREEE

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ' ‘3D-GOLD' ' in Mainland, Hong Kong and Macau
BERFERERAT(RNHHES : 2882)ZMEAT - TR - FEERRI I "£2E |, mBNBRETSERFTFEENS 52
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FINANCIAL PERFORMANCE SINCE IPO
SlutyapadE=S P ClT

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19975, NEERETEERSZMER L™

Average Dividend Payout Ratio

Revenue WA TR AR
7% CAGR FE S8 KR 50%

: “ Average Return on Equity
Profit for the Year TR & F S L B AT 24 (5] 40 52
11% CAGR £ E &K= AR

Market Capitalisation reached

H K$14.1bi|lion (as at 24 November 2021)
M1ER 141108 TT (#F2021E11524H)
31 times since IPO
AFBIRHEMN3LE

Net Asset reached HK$11.5billion
BRITIR115 8 TT

53 times since IPO
NHBIEHEMNS3E
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Gross Margin of

Gross margin of gold sales is not highly correlated to
the gold price fluctuation
BEFmZENRSEEMBEHERMAK

Gold Sales Full Year &%
PPN rull Year =4
BEHEERNR y
UsS$1,822 US$ eSS4
40% (124.7%) 2,000
US$1,.462 .- 1,800
US$1,248 Us$1,257 Us$1,285 Uss$1.263 (115.8%) —_ '
S$1, S35, : . (5= /0 . 1,600
30% (16.0%) US$1,151 (19.2%) (12.2% (11.79 - o '
0 { (17.8%) { i _{_T __0)' L _{_11 T_f.,[:)- iy — 51 0% : 401 .881.-0 .. 1,400
D === T 500 15.0% 15.3% (15.7p.p) (19:5p-P) 1,200
20% 13.0% 13.6% (11.6p.p) (10.2p.p) (10.3p.p) 1,000
(11.1p.p) (10.6p.p.) ' e 800
600
0, .
10% 200
200
0% T T T T T T 0
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021
Gross Margin of TH&2H F¥ERTHE
Gold Sales
BEHEEMNER US$E=
US$1.800 US$1,836
40% - (130.0%) | (1 19.8%) US$1=08_02— 2,000
- US$1,532 o e o = o e 1 LO4%) g g
i [ US$1,391 | (121.0%) . <
30% [USS1.287 | et 200 US$1,207 US$1,268 US$1.302  ysgq 260 US$1,266 | (1 10.5%) . | 1600
© (16.3%) - US$1,159 US$1 143  (111.9 %) US$1,218 o (16.9 %) o o P |
v 5.7% . ’ < (v22 -0) (VOT .0) (V2?0) . 1400
(,. . .-0) ( (s} g%) ( 550,0) el (‘660}0) PR — — 7]
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15% - 1 800
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— . = Average Gold Price for the period —-US$/0z Gross Margin of Gold Sales for the Period
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Gross Margin of Gold Sales for the Period
期内黄金销售毛利率

Average Gold Price for the period –US$/Oz
期内平均黄金价格(美元/安士)

12.7%
(↑1.6p.p.)

13.2%
(↑0.3p.p.)

12.0%
(↓0.7p.p.)

15.2%
(↑2.0p.p.)
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18.5%
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17.9%
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(↓6.3%)

US$1,209
(↓5.7%)

US$1,159
(↓9.9%)

US$1,143
(↓5.5%)

US$1,297
(↑11.9 %)

US$1,218
(↑6.6%)

US$1,268
(↓2.2 %)

US$1,302
(↑6.9 %)

US$1,260
(↓0.7 %)

US$1,266
(↓2.7%)

US$1,391
(↑ 10.5%)

US$1,532
(↑ 21.0%)

US$1,809
(↑ 30.0%)

US$1,836
(↑ 19.8%)

US$1,802
(↓0.4%)
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工作表1

				1H
FY2015		2H
FY2015		1H
FY2016		2H
FY2016		1H
FY2017		2H
FY2017		1H
FY2018		2H
FY2018		1H
FY2019		2H
FY2019		1H
FY2020		2H
FY2020		1H
FY2021		2H
FY2021		1H
FY2022

		Gross Margin of Gold Sales for the Period
期内黄金销售毛利率		12.7%		13.2%		12.0%		15.2%		18.8%		12.7%		15.7%		14.5%		12.8%		17.8%		20.6%		21.5%		28.2%		18.5%		17.9%

		Average Gold Price for the period –US$/Oz
期内平均黄金价格(美元/安士)		US$1,287		US$1,209		US$1,159		US$1,143		US$1,297		US$1,218		US$1,268		US$1,302		US$1,260		US$1,266		US$1,391		US$1,532		US$1,809		US$1,836		US$1,802

		Gold Price Fluctuation
黄金价格波动						-17.90%		-6.70%		0.40%		-6.00%		-4.20%		-1.40%		13.50%		-6.10%		-6.10%		-6.10%		-6.10%		-6.10%		-6.10%

								若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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Annual gross margin of gold sales**
全年黄金销售毛利率

Average Gold Price (USD/oz)
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工作表1

				FY2015		FY2016		FY2017		FY2018		FY2019		FY2020		FY2021

		Annual gross margin of gold sales**
全年黄金销售毛利率		13.0%		13.6%		15.2%		15.0%		15.3%		21.0%		21.8%

		Average Annual gold price fluctuation* 
年度average黄金价格波动		-19.7%		-6.0%		-7.8%		9.3%		9.3%		9.3%		9.3%

		Average Gold Price (USD/oz)		US$1,248		US$1,151		US$1,257		US$1,285		US$1,263		US$1,462		US$1,822






TH&2H FY2018-2022 OPERATING PERFORMANCE
2018-2022 E+ K MU EizxIN
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Revenue 收入

Operating Profit 经营溢利

Profit for the Period 期内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率
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工作表1

				1H FY2018
2018上半财年		2H FY2018
2018下半财年		1H FY2019
2019上半财年		2H FY2019
2019下半财年		1H FY2020
2020上半财年		2H FY2020
2020下半财年		1H FY2021
2021上半财年		2H FY2021
2021下半财年		1H FY2022
2022上半财年		欄1

		Revenue 收入		6,283		8,295		7,859		8,001		6,305		4,929		3,344		5,517		5,591

		Operating Profit 经营溢利		645		976		838		1,015		660		496		387		857		780

		Profit for the Period 期内溢利		521		849		670		834		497		371		293		726		654

		Overall Gross Margin 整体毛利率		26.2%		25.2%		23.7%		27.1%		29.9%		29.1%		33.2%		27.6%		26.8%

		Operating Margin 经营溢利率		10.3%		11.8%		10.7%		12.7%		10.5%		10.1%		11.6%		15.5%		14.0%

		Net Margin 浄利率		8.3%		10.2%		8.5%		10.4%		7.9%		7.5%		8.8%		13.2%		11.7%






This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.
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*FY2022 Interim Report will be uploaded in December 2021
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