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FY2021 FINANCIAL HIGHLIGHTS

2021*2-35*2-73 Jiu\\\
n -@- s
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—
Revenue UIA Operating Profit 2= Profit Attributable to
HK$8,861M(&B /38 7T) ﬂK$1’224M(§E§§i—,) Equity Holders
-21.1% +7.6% REFAAN GER
HK$1,017M(B/5#&7T)
+17.4%
. — ’
Basic Earnings per Share PrOPOZ‘:%hD;‘r’;dend Overall Net Shop Additions
SREXRH ;u?)ﬁﬁu&lﬁél BK/RIBIRIEH
HK$1.73(§§7E) HK$1.00(&5T) +246
+16.9% Final Dividend per Share
B EAR R HK$0.50(7& 7T)
Special D|V|dend per Share
B4R R HK$0.50(& T)

L Annual Dividend Payout Ratio £ FIKELEZE: 86.6%
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FINANCIAL REVIEW
755 1]

e — FY2021 FY2020
(HK$M) (B #7) 20214 202011
Revenue A - 886l 11,234
Gross Profit E# _ 3,323
Operating Profit 2& &7 _ 1156
Profit for the Year SRR _ 868
Profit Attributable to Equity Holders &8 AN & F) _ 866
Gross Margin EF)% _ 29.6%
Operating Margin £E &) - 10.3%
Net Margin J&#2 _ 7.7%
EBITDA R UFIS B - i IBRIEHAE BT 7 1,241
EBITDA Margin RITAIE « BN - 7|8 R AT RFZ - 11.0%
Total Operating Expenses to Revenue Ratio REEHZ UL
AbE= 18.9%
Effective Tax Rate SLPR#tE - 20.5%

Y-o-Y
Changes
RETIE
-21.1%
-20.8%
+7.6%
+17.5%
+17.4%

+0.1p.p.
+3.7p.p.
+3.8p.p.

+9.1%
+4.3p.p.
+0.2p.p.

-1.7p.p.

FY2019

201905

15,860
4,034
1,853
1,504
1,493

25.4%
11.7%
9.5%
1,937
12.2%
15.2%*

16.8%

Changes

Tk
-44.1%
-34.7%
-32.9%

-32.2%
-31.8%

+4.3p.p.
+2.3p.p.
+2.0p.p.

-30.1%
+3.1p.p.
+3.9p.p.

+2.0p.p.

*As a result of reclassification of HK$26M to net impairment losses on financial assets, total operating expenses reduced accordingly and to revenue ratio was revised from 15.4% to 15.2%

T —HR6BHETENKESRMATRAERK - DEEAZAMEDSHSWALLERML54%E1]815.2%



Y-o-Y

oo FY2020 FY2019 Changes
(HK$) =75} 202005 Changes 2019M % HETE
RETIE
Basic Earnings per Share SREAZF HK$1.730 HK$1.480 +16.9% HK$2.540 -31.9%
Declared Bk :
* Basic Dividend per Share SIREXIRE HK$0.500 HK$0.500 +0.0% HK$0.600 -16.7%
* Special Dividend per Share Bi&455IIE =2 HK$0.500 - N/A - N/A
* Final Dividend per Share BRI E HK$1.000 HK$0.500 +100.0% HK$0.600 +66.7%
Paid Bk :
* Basic Dividend per Share BRE AR S HK$0.225 HK$0.500 -55.0% HK$0.550 -59.1%
» Special Dividend per Share B3R E HK$0.275 - N/A - N/A
* Interim Dividend per Share SR TR 2 HK$0.500 HK$0.500 +0.0% HK$0.550 -9.1%
Annual Dividend per Share B2 FRE HK$1.500 HK$1.000 +50.0% HK$1.150 +30.4%
Dividend Payout Ratio ik 2 LEZE1 86.6% 67.8% +18.8p.p. 45.3% +41.3p.p.

1 Dividend Policy: Dividend payout ratio at 40-45%, dividend payout in excess of policy will be regarded as special dividend Jk B EUR: Jk SLEZEH40-45% - BRI BERHIR SR AER IR S



HEALTHY FINANCIAL POSITION
RERRIMSSIRT

(HK$M) (B #E7T)

FY2021 FY2020 Y-o-Y Changes

2021 20204 BRETIE

Inventories 751 _ 7,533 -2.8%
Average Inventory Turnover Days!

401 50
Tt A A *
Closing Inventory Turnover Days?

359 85
HoR 7 A E2 *
Cash and Bank Balances Il & RiR1T4 5 _ 2,714 +30.7%
Bank Borrowings & Gold Loans 920
et Cass 12 e - 10855
Net Gearing Ratio3/% 535033 _ N/A N/A
Debt-to-Equity Ratio*fa itz EE %4 _ 33.9% -5.8p.p.
Return on Equity (ROE)>#& X &= Bl iz %> _ 8.3% +0.7p.p.
Return on Total Assets®/& 23 (O] 4k 26 _ 6.2% +0.8p.p.
— W 56 Ry

1 (Opening Inventory + Closing Inventory) + 2 + Cost of Inventories Sold x Number of Days for the Year
(H9ER + BIRER ) + 2+ DEEFEERAEA x EFABRK
2 Closing Inventory + Cost of Inventories Sold x Number of Days for the Year
BAREER - EEFERA x FRAY
(Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) + Capital and Reserves Attributable to Equity Holders of the Company
(KBRTEM + BPRITER + RTEX + BE2ER-NERRITER ) - ZRINEHAEANEBRRER
4 (Long-term Liabilities + Current Liabilities) + Capital and Reserves Attributable to Equity Holders of the Company
(KEAE + R ) + ARAENEFBANSRAREE
5 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company
KRB ZFL/ 2ENEFBANS TN + ARINZFBANSRERES
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
ARBEFE / 2ENGEHFBANS T + (KR + R EF)



SUMMARY - FINANCIAL POSITION

WSSARI T EE

(HK$M) (55 7T)

Non Current Assets FER N & Z

Current Assets & 527~

Total Assets 57

Non Current Liabilities JER e R
Current Liabilities ;Rzhfa &

Total Liabilities 2 £

Total Equity Iz /2 &0
Non-controlling Interest JE#ZE RN &
Shareholder’ s Equity B %z

No. of Issued Shares X177 H

Net Asset Value per Share B /%%~ &

As at

31 Mar 2021
EHZE2021F
3H31H

As at

31 Mar 2020
#HZE2020F
3H31H

2,845
11,080
13,925
440
3,073
3,513
10,412
40
10,372

587,107,850

HK$17.73

Y-o-Y Changes
BRET(E

-2.3%

+5.9%

+4.2%

-45.2%

-4.1%

-9.3%

+8.8%

-101.1%

+9.2%

0.0%

+8.8%



FY201/7-2021 OPERATING PERFORMANCE
2017-2021 44 izl

(HK$M) (B 578 7T)
30,000 29.6% 29.7%
25.6% 25.7% 25.4%/ - 30%
25,000
. 14.0%
10.1% 11.1% 11.7% 10.3%
— - s | 0%
20,000 8.0% 9.4% 9.5% 7.7% o
15,860
14,578
15,000 10%
ro- (o)
e Revenue WA 12,807
11,234
Operating Profit 2 E %! 8,861
10,000 0
(4 21.1%)
Profit for the Year £
- -30%
—— Overall Gross Margin & EF| %
5,000
——Qperating Margin 2% H=& 1,244
perating ginZzt ,289 621 8531 504 1,019
. 1,027 1370 ' 156 geg 17.6%)
Net Margin &2 (117.5%)
- -50%
FY2017 FY2018 FY2019 FY2020 FY2021
2017 & 20184 20195 20205 20214

10
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Revenue 收入

Operating Profit 经营溢利

Profit for the Year 年内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率

8,861
(↓21.1%)

8,295
(↑14.9%)

1,244
(↑7.6%)

976
(↑14.9%)

1,019
(↑17.5%)

849
(↑14.9%)

12807

1289

1027

0.256

0.101

0.08

14578

1621

1370

0.257

0.111

0.094

15860

1853

1504

0.254

0.117

0.095

11234

1156

868

0.296

0.103

0.077

8861

1244

1019

0.297

0.14

0.115



工作表1

				FY2017
2017财年		FY2018
2018财年		FY2019
2019财年		FY2020
2020财年		FY2021
2021财年

		Revenue 收入		12,807		14,578		15,860		11,234		8,861

		Operating Profit 经营溢利		1,289		1,621		1,853		1,156		1,244

		Profit for the Year 年内溢利		1,027		1,370		1,504		868		1,019

		Overall Gross Margin 整体毛利率		25.6%		25.7%		25.4%		29.6%		29.7%

		Operating Margin 经营溢利率		10.1%		11.1%		11.7%		10.3%		14.0%

		Net Margin 浄利率		8.0%		9.4%		9.5%		7.7%		11.5%






REVENUE AND PROFIT ANALYSIS

N B @A 73

Revenue and Segment Profit by Market
&R iinkl 57 AU K 53 5B ia Rl

40.1%
(55.8%)

5.7%
(29.8%) 59.9%
94.3% (44.2%)

(70.2%) /

Revenue  Segment Profit

WA D EREF]
Hong Kong SAR*, .
Macau SAR* & Overseas
HEFAITHX* 387
AT * BN
Mainland China* .
FEMW*

Remarks: Comparative figures for FY2020 are shown in brackets

L ESNN2020 F Z EEREF

IMainland China: Hereafter refers to as “Mainland” SERHE : EEFRKA " Al
Hong Kong SAR: Hereafter refers to as  "Hong Kong" &ERAITHX: E£EHRA "&E,
Macau SAR: Hereafter refers to as “Macau” SB[ 4FAIFTHX : EERA TR,

By Market MAmiia%l 53

HK$M BTG #ETT

Revenue
WA

3,551
-43.4%

5,310
+7.0%

Segment
Profit
/‘\ﬁ *U

75
-80.6%

1,248
+36.8%

Segment

Profit Margin
2 ERE TR

2.1%
-4.1p.p.

23.5%
+5.1p.p.

11



Chart1

		40.1

		59.9



Revenue by Market
收入 (以市场划分)



工作表1

				Revenue by Market
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

				40.1		1

				59.9		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

5.7

94.3



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		5.7		1

		gem-set		94.3		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS

WA 2T

55.9%
(69.8%)

-\

10.7%
(7.1%)

Revenue and Segment Profit by Business

1Rl S5 %1 53 BYULA K2 53 B8R iz )

33.4%
(23.1%)

Revenue Segment Profit
WA DERE ]
g/giling . .
}/t\éf;;lesaling .
S omom

Remarks: Comparative figures for FY2020 are shown in brackets
E L ESRRN2020M FE ZEEREF

By Business LS5 %153
HK$SM B L&

Revenue
WA

4,953
-36.8%

2,962
+14.2%

946
+18.2%

Segment
Profit
/\n *U

195
-54.1%

409
+32.1%

719
+27.4%

Segment
Profit Margin
SELEA R

4.0%
-14p.p.
13.8%
+1.9p.p.

76.0%
+5.6p.p.

12



Chart1

		retailing

		wholesaling

		licensing



revenue (mainland)

55.9

33.4

10.7



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		55.9		1

		wholesaling		33.4		2

		licensing		10.7

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



54.3%
(43.4%)

14.8%
(32.8%)

30.9%
(23.8%)

segment profit (mainland)

14.8

30.9

54.3



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		14.8		1

		wholesaling		30.9		2

		licensing		54.3

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS
AR A o

Sales! and Gross Profit? by Product
B mil DR HELRER?

47.0%
(48.0%)

By Product A= m%ll 53
HK$M B BT

43.1%
(38.8%)

53.0%

56.9% (52.0%) 3,720 818  220%
(61.2%) -258%  -232%  +0.7p.p.
4,195 1,081 25.8%

Sales  Gross Profit ~22.6% -35.8% -5.2p.p.

HE EF

Gold &
Platinum3

BERAE3 O

Fixed Price
Jewellery .
ENEm

Remarks: Comparative figures for FY2020 are shown in brackets

x L ESWR20200F 2 EEREF

1Sales = Revenue — Licensing Income #&=IWA - @EWSWA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income ER=4&EF] — @2 SUWAEF

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at
non-fixed price E& KA ZHRREERHZNEZESHENES RAT M (BIZEEN )



Chart1

		gold & platiunum

		gem-set



sales by product

47

53



工作表1

				sales by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		47		1

		gem-set		53		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

43.1

56.9



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		43.1		1

		gem-set		56.9		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Segment Profit Margin by Market
2 ERE AR (A iA%72)

Segment Profit Margin by Business

S ERETR (S5 H5)

Gross Margin by Product
EMR LUF=m7)

Full Year £

30% -
23.5%
18.4% '
20% - 155% 156% 7
oa0,  98%
10% | 6.2%
——\%

0% T T T 1
FY2018 FY2019 FY2020 FY2021
1Hvs 2H E3¥EME vs FEME

30% -
23.3% 23.7%
191% . . '
20% 715 0o 16.2% 17'.5’6
0,
11.2%g oo
10% -8.3% 7.0%
24% /
0%
FY2019 FY2019 FY2020 FY2020 2 1 FY2021
-10% - -8.0%

Hong Kong, Macau
M & Overseas
a8 R TREH

Mainland
A

80% -

60%

40%

20%

0%

100%

80% -

60%

40%

20% -

0%

-20%

Full Year 24 Full Year %
0,
6750 687%  704% 100% 40% 7 339
31.0% 31.0%
] 25.8%
. 20% -
213% 22.0%
1 13.1% 13.6% 11.9% 13.8% 15.4% 15.6%
0, e T
78% 1.8% T 54% 40% 0% . | | |
FY2018 FY2019 FY2020 FY2021 FY2018 FY2019 FY2020 FY2021
1H vs 2H M vs FEME 1H vs 2H WM& vs FEME
. 40% -
0,
79.5% 30.2% 31.8% 31.7% 301%
71.7% 708% 700% 71.2% 27.2%
24.8%
1 20.9% 21-7%%3 9
20% -
. 18.8%
14.9% 14.9%
12.3% 00 119% 122% 6
66%  90% goo ——2d% 13%68%
™ Sk " 2 " 2 0% 1H I 2H I 1H I 2H I 1H I 2H I
g FY2019 FY2019 FY2020 FY2020 FY2021 FY?021 FY2019FY2019FY2020FY2020FY2021 FY2021
Licensing | Retailing Wholesaling Fixed Price gold & Platinum
g SS =€ 1173 Jewellery = NAE

EMEh 14



Chart1

		1H
FY2019		1H
FY2019

		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.133

0.302

0.18

0.318

0.209

0.317

0.217

0.301

0.28

0.272

0.188

0.248



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		1H
FY2019		13.3%		30.2%

		2H
FY2019		18.0%		31.8%

		1H
FY2020		20.9%		31.7%

		2H
FY2020		21.7%		30.1%

		1H
FY2021		28.0%		27.2%

		2H
FY2021		18.8%		24.8%






Chart1

		1H
FY2019		1H
FY2019

		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021



Hong Kong, Macau & Overseas
香港、澳门及海外

Mainland China
中国内地

0.083

0.15

0.112

0.162

0.089

0.191

0.024

0.175

-0.08

0.233

0.07

0.237



工作表1

				Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地

		1H
FY2019		8.3%		15.0%

		2H
FY2019		11.2%		16.2%

		1H
FY2020		8.9%		19.1%

		2H
FY2020		2.4%		17.5%

		1H
FY2021		-8.0%		23.3%

		2H
FY2021		7.0%		23.7%






Chart1

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021



Hong Kong, Macau & Overseas
香港、澳门及海外

Mainland China
中国内地

0.094

0.155

0.098

0.156

0.062

0.184

0.021

0.235



工作表1

				Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地

		FY2018		9.4%		15.5%

		FY2019		9.8%		15.6%

		FY2020		6.2%		18.4%

		FY2021		2.1%		23.5%






Chart1

		FY2018		FY2018		FY2018

		FY2019		FY2019		FY2019

		FY2020		FY2020		FY2020

		FY2021		FY2021		FY2021



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.078

0.131

0.675

0.078

0.136

0.687

0.054

0.119

0.704

0.04

0.138

0.76



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		FY2018		7.8%		13.1%		67.5%

		FY2019		7.8%		13.6%		68.7%

		FY2020		5.4%		11.9%		70.4%

		FY2021		4.0%		13.8%		76.0%






Chart1

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.154

0.338

0.156

0.31

0.213

0.31

0.22

0.258



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		FY2018		15.4%		33.8%

		FY2019		15.6%		31.0%

		FY2020		21.3%		31.0%

		FY2021		22.0%		25.8%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		1H
FY2019		1H
FY2019		1H
FY2019

		2H
FY2019		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021		1H
FY2021

		2H
FY2021		2H
FY2021		2H
FY2021



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.066

0.123

0.717

0.09

0.149

0.66

0.08

0.12

0.708

0.021

0.119

0.7

-0.013

0.122

0.712

0.068

0.149

0.795



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		1H
FY2019		6.6%		12.3%		71.7%

		2H
FY2019		9.0%		14.9%		66.0%

		1H
FY2020		8.0%		12.0%		70.8%

		2H
FY2020		2.1%		11.9%		70.0%

		1H
FY2021		-1.3%		12.2%		71.2%

		2H
FY2021		6.8%		14.9%		79.5%






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

XN R @A oA LA S 3 7

1.3%
(1.1%)
—s
7.3%
(1.6%)
Retailing
2E
Wholesaling
R
Licensing
B Rl 55

Remarks: Comparative figures for FY2020 are shown in brackets
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Chart1

		retailing

		wholesaling

		licensing



regional revenue

91.4

7.3

1.3



工作表1

				regional revenue		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		91.4		1

		wholesaling		7.3		2

		licensing		1.3

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
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		wholesaling

		licensing



revenue (mainland)

32.2

50.9

16.9



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		32.2		1

		wholesaling		50.9		2

		licensing		16.9

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		17.2		1

		wholesaling		28.9		2

		licensing		53.9

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Hong Kong, Macau and Overseas
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Retail
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Licensing

0.053

0.068

0.703

0.082
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0.082
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工作表1

		Mainland China
中国内地		Retail		Wholesale		adjusted wholesale		Licensing

		1H
FY2019		5.3%		8.6%		6.8%		70.3%

		2H
FY2019		8.2%		8.2%		8.8%		62.5%

		1H
FY2020		10.0%		8.6%		8.2%		68.6%

		2H
FY2020		9.8%		8.6%		8.1%		66.4%

		1H
FY2021		12.1%		8.6%		11.5%		69.4%

		2H
FY2021		12.9%		8.6%		11.9%		78.6%






Chart1
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FY Retail
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Licensing

0.08

0.052
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0.042
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0.996
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工作表1

		Hong Kong, Macau & Overseas
香港、澳门及海外		FY Retail		FY wholesale		Adjusted Wholesale		Licensing

		FY2019		8.0%		22.7%		5.2%		100.1%

		FY2020		4.2%		22.7%		3.6%		99.6%

		FY2021		-0.6%		100.8%		5.1%		100.8%

		FY Retail		Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地						FY wholesale		Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地				FY Licensing		Mainland China
中国内地

		FY2015
2015財年		10.40%		6.00%						FY2015
2015財年		24.90%		10.80%				FY2015
2015財年		62.60%

		FY2016
2016財年		6.70%		6.00%						FY2016
2016財年		17.80%		9.40%				FY2016
2016財年		56.40%

		FY2017
2017財年		6.40%		10.70%						FY2017
2017財年		18.90%		15.50%				FY2017
2017財年		56.30%

		1H Retail										1Hwholesale								1H Licensing

		FY2015
2015財年		10.50%		7.60%						FY2015
2015財年		21.00%		11.40%				FY2015
2015財年		66.00%

		FY2016
2016財年		7.80%		4.40%						FY2016
2016財年		22.60%		8.80%				FY2016
2016財年		64.60%

		FY2017
2017財年		7.40%		13.50%						FY2017
2017財年		6.60%		14.10%				FY2017
2017財年		55.70%

		2H retail										2H wholesale								2H Licensing

		FY2015
2015財年		10.30%		4.70%						FY2015
2015財年		28.80%		10.10%				FY2015
2015財年		59.30%

		FY2016
2016財年		5.40%		7.20%						FY2016
2016財年		13.10%		9.90%				FY2016
2016財年		47.80%

		FY2017
2017財年		5.70%		9.00%						FY2017
2017財年		31.40%		16.60%				FY2017
2017財年		59.30%
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工作表1

		Mainland China
中国内地		FY Retail		FY wholesale		Adjusted Wholesale		FY Licensing

		FY2019		6.8%		10.0%		7.8%		66.3%

		FY2020		9.9%		10.0%		8.2%		67.6%

		FY2021		12.6%		10.0%		11.7%		74.7%
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工作表1

		Hong Kong, Macau & Overseas
香港、澳门及海外		Retail		Wholesale		Adjusted Wholesale		Licensing

		1H
FY2019		6.9%		121.4%		4.8%		101.9%

		2H
FY2019		9.2%		20.8%		5.6%		99.3%

		1H
FY2020		7.4%		121.4%		2.9%		98.8%

		2H
FY2020		-0.4%		121.4%		4.6%		100.2%

		1H
FY2021		-10.2%		121.4%		-3.6%		100.3%

		2H
FY2021		3.9%		121.4%		9.4%		101.4%






RETAIL REVENUE ANALYSIS
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工作表1

				Gold & Platinum
黃金及铂金		Fixed Price Jewellery 
定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		FY2019
2019财年		70%		30%		80		100

		FY2020
2020财年		69%		31%

		FY2021
2021财年		73%		27%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Gold (by weight) 黃金(重量)		Fixed price jewellery 定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		FY2019
2019财年		60%		40%		80		100

		FY2020
2020财年		58%		42%

		FY2021
2021财年		64%		36%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Hong Kong 香港		Macau 澳门		Mainland 內地		Overseas 海外

		FY2019
2019财年		62%		16%		20%		2%

		FY2020
2020财年		55%		20%		22%		3%

		FY2021
2021财年		42%		19%		35%		4%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Wholesale Revenue by Region
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Chart1
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工作表1

				Hong Kong 香港		Mainland 內地

		FY2019
2019财年		5%		95%

		FY2020
2020财年		4%		96%

		FY2021
2021财年		9%		91%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Gold & Platinum
黃金及铂金		Fixed Price Jewellery 
定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		FY2019
2019财年		9%		91%		80		100

		FY2020
2020财年		9%		91%

		FY2021
2021财年		6%		94%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Scrap Gold & Platinum 
黃金及鉑金廢料		Gold & Platinum (others)  
黃金及鉑金(其他)		Fixed Price Jewellery 
定价首饰		欄1

		FY2019
2019财年		41%		21%		38%

		FY2020
2020财年		28%		26%		46%

		FY2021
2021财年		7%		79%		14%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。

								Gold (by weight) 
黃金(重量)		Fixed Price Jewellery 
定价首饰






RETAIL ANALYSIS
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Same Store Sales Growth EIJEfH&EIEE
FY2021 FY2020
202104 2020t £

Gold & Platinum Fixed Price Licensed Gold & Platinum Fixed Price Licensed

- Jewellery Shops e Jewellery Shops
Rekds TS STE R LR A T SarE

Licensed Shops fah&fE +12% +1% +8% N/A -16% -5% -12% N/A

Self-operated Shops BZ 5

Overall Ei{% 2% -9% 5% N/A -22% -17% -20% N/A
T_'ei;' +3% -9% -2% +11% -32% -19% -27% -12%

ByTier | =t -22% 7% 7% | +10% -19% -18% -18% -13%

BITR

R 8% 1% 6% +10% -20% 13% -18% 14%
T@ieﬁ;% ﬁ‘,?e'ow -11% -22% -13% +3% -15% -13% -14% -10%
%L%em China +1% 6% 2% +0% -20% 21% -20% 11%
i‘é’%t%em Sl N/A N/A N/A +15% N/A N/A N/A -13%

By

?;I%Etn Egi;‘fzm China +28% +10% +21% +2% -38% -18% -31% -12%

2% '
ﬁfgg' China -16% -26% -18% +5% -15% -10% -14% -8%
Western China N/A N/A N/A +5% N/A N/A N/A N/A

AKX

*Same Store Sales Growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include sales of Mainland s e-
commerce business. E/EHEIE K AR —BEARETOULLRBATEHECHHENLR - BRYEAALSEAMNEFBSHEDN 21
** Same Store Sales Growth in Mainland are denominated in RMBIN it 72 B/ESHEM AR T RITE






QUARTERLY SAME STORE SALES GROWTH
FEREHEK

FY2019 FY2020
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[ o[ o« @] o] o] o] o] o iR

Gold
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Fixed Price Jewellery 9 9 Qo 49 9 L) -329 649
ed P +18% +5% 8% 4% +4% 25% 32% 64%
Hong Kong & Macau +26% +17% -9% 6% -10%  -39%  -27%
Gold +34%  +30% 8% 7% -20%  -46%  -21%
B
Gold (By Weight) +28% +36% 5% 5% -20% -55% -34%
5E (E=)
F%%?g s el | g +4% 8% 4%  +6%  26%  -35%
Mainland 2% +4% -14% +2% 7% -25% -12%
A
Gold -6% 0%  -16%  +4% 4% -28%  -12%
=i
Colel (e 3% +4%  -18% 1% -12%  -44%  -30%
e (E=2)
el Prgedelleny | o | Lige 5% +3% T%  -18% -9%

EM B

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. IS EBKAE—E/NBEEE T UERBAETEZHECHWHENLR - BREBEHAOEREE RN BFEHSHEL -
** SSSG in Mainland are denominated in RMBAith 2 ElEHEM AR T RITE 23



AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE
BRHYEENENEI mHIEN

Average Ticket Size Fixed Price Jewellery Average Selling Price
BRYITHE EMEMmTmESEN

$ (in terms of respective currency ) . . .
E(DMHF_VEEFﬁﬁé) Y Diamond, jadeite, gem stones and pearl products

Wa - BHR - FAKRDIKTE
9,000 t15.4%

$ (in terms of respective currency )

9,000 - 7T (MABRI R FiTE) 1469
7,800 7,800 126.7% 15,700 114.6%
7,000 15000 | 13490 B0 —
6,400
6,0%000130-4% 10,000 - 11,100 1.0%
6,000 - 10,100 10;000l .07

S 4,600 42300120.0% 2000 - 6,300 6,800 5000 11.5%
3,6—03———//'/ 0 | | |
4,000

FY2019 FY2020 FY2021
3,000 - 2019 2020 202112
- , Overall Fixed Price Jewellery
$ (in terms of respective currency ) = R
70 (BRI Bt 86) BUEENE I m
0 . . ! 8,000 -~
FY2019 FY2020 FY2021 '
n n I i 4,900
2019M 202014 2021 6,000 : 4,600 4300 | 6.5%
Macau Hong Kong & Macau —China UnionPay 4,000 -
NN X o N 2,600
N A ] BERR] -PEREK 5 000 — 2,200 2400 19.1%
m HongKong gy Mainland ' 2,300 2,200 2200°10.0%
B A 0 : ; .
FY2019 FY2020 FY2021
RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau: 2019m% 2020115 Pz LI
EEFCR I PERE - XNE - UEXNIARDEE ZZEE: 32.0% (FY2020: 51.7%)
* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) i
RIRABEE SR SRS T 5% %) W v @ Hongkong gy Manland
**ASP in Mainland included value-added tax (VAT) NI EMN B = 1L EF ZIl &

24
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Hong Kong 香港

Macau 澳门

Hong Kong & Macau-UnionPay Card 香港及澳门 - 银联卡

Mainland China 中国內地
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工作表1

				Hong Kong 香港		Macau 澳门		Hong Kong & Macau-UnionPay Card 香港及澳门 - 银联卡		Mainland China 中国內地

		FY2019
2019财年		5,400		7,800		6,400		3,600

		FY2020
2020财年		4,600		7,800		6,000		4,000

		FY2021
2021财年		6,000		9,000		7,600		4,800

				30.4%		15.4%		26.7%		20.0%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Overall -Hong Kong 香港		Overall- Macau澳门		Overall-Mainland China中国內地

		FY2019
2019财年		2,600		4,900		2,300

		FY2020
2020财年		2,200		4,600		2,200

		FY2021
2021财年		2,200		4,300		2,400

				0.0%		-6.5%		9.1%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。

		Ref

				J1toJ4Gem Set-Hong Kong香港		J1toJ4Gem Set-Macau澳门		J1toJ4Gem Set-Mainland China中国內地		Overall -Hong Kong 香港		Overall- Macau澳门		Overall-Mainland China中国內地

		FY2015
2015财年		13,400		16,500		7,000		6,400		8,800		3,500

		FY2016
2016财年		11,600		13,100		6,300		4,700		6,800		3,000

		FY2017
2017财年		10,900		13,200		6,300		4,200		6,400		2,900

				-6.0%		0.8%		0.0%		-10.6%		-5.9%		-3.3%
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工作表1

				J1toJ4Gem Set-Hong Kong香港		J1toJ4Gem Set-Macau澳门		J1toJ4Gem Set-Mainland China中国內地

		FY2019
2019财年		11,100		13,400		6,300

		FY2020
2020财年		10,100		13,700		6,800

		FY2021
2021财年		10,000		15,700		6,900

				-1.0%		14.6%		1.5%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






TOTAL OPERATING EXPENSES

4 4R
/El\él ] ﬁﬁ
(% of Revenue)
) U Ak
18.9% 19.1%
1sb . .
2500 - 2,417
i Other Expenses ! r
HAthH =2
o Advertising & Marketing 2,118
s R 3.1%
2,000 -
Depreciation & Amortisation* o r
HFIE R e 0.6% 4.4% 1,694
0.8% 127 (1 20.0%)
Depreciation of Right-of-Use Assets
(Rental Related) 0.7%
FERMRETHTIH (S GTHSR) i ’
[ Rental-Fixed 1,500 3.7% 1.3% 140 4.7% (114.1%)
*H%‘Ei . (e] \
[ Rental-Variable 0.8% ( 1 8.6%
Py 42% 474 1.6% 145 3.4%
w > 657 % (134%)
= Payroll-Variable 1,000 - 1.2% o of
HRA-7 2 8.;;» 81 n6% a0 | (1149%)
9% Y, 454
[ PayrolI-Fixed 1.8% o (172.8%)
- 1.3% 0.2% 17285
0.3% (171.6%)
—e—Total % 500 - 1.2% (129.9%)
Bt %
[¢) 0
4.0% >4% 5.7% (117.5%)
0 - T T =
FY2019 FY2020 FY2021
2019 &£ 20201 &£ 202115

*Depreciation & Amortisation Include Right-of-Use Assets (Non-Rental Related) 2 5
IR EHEEEEANEF(SEELR)
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Payroll-Fixed 
薪酬-固定

Payroll-Variable
 薪酬-浮动

Rental-Variable 
租金-浮动

Rental-Fixed
租金-固定

Depreciation of Right-of-Use Assets (Non-Rental Related)
使用权资产折旧 (与租赁无关)1

Depreciation of Right-of-Use Assets (Rental Related)
使用权资产折旧 (与租赁相关)

Depreciation & Amortisation*
折旧及摊销*

Advertising & Marketing 
广告及市场推广

Other Expenses 
其他开支

Total % 
总计 %

628

286

193

592

0

0

127

102

489

0.152

607

147

102

81

0

474

140

81

486

0.189

501

103

29

22

0

403

145

74

417

0.191



工作表1

				Payroll-Fixed 
薪酬-固定		Payroll-Variable
 薪酬-浮动		Rental-Variable 
租金-浮动		Rental-Fixed
租金-固定		Depreciation of Right-of-Use Assets (Non-Rental Related)
使用权资产折旧 (与租赁无关)1		Depreciation of Right-of-Use Assets (Rental Related)
使用权资产折旧 (与租赁相关)		Depreciation & Amortisation*
折旧及摊销*		Advertising & Marketing 
广告及市场推广		Other Expenses 
其他开支		Total % 
总计 %		Total expense		Revenue

		FY2019
2019财年		628		286		193		592		0		0		127		102		489		15.2%		2417		14578

		FY2020
2020财年		607		147		102		81		0		474		140		81		486		18.9%		2118		15861

		FY2021
2021财年		501		103		29		22		0		403		145		74		417		19.1%		1694		11234

				Payroll-Fixed 薪酬-固定		Payroll-Variable 薪酬-浮动		Rental-Fixed 租金-固定		Rental-Variable 租金-浮动		Advertising & Marketing 广告及市场推广		Depreciation 折旧		Other Expenses 其他开支

		2017财年		4.3%		2.0%		1.3%		4.1%		0.0%		0.7%		3.4%

		2018财年		3.8%		0.9%		0.6%		0.5%		3.0%		0.5%		3.1%

		2019财年		4.5%		0.9%		0.3%		0.2%		3.6%		0.7%		3.7%






INVENTORY ANALYSIS
A

Closing Inventories

(HK$M) MR TF 5
(B8 7T) FY2020 FY2021
8,000 - 202007 5 7533 2021074 (12.8%)
' 7,322
7,000 -
2,747 36%
6,000 - ’ R 39%
(12.6%) (1i2=%) Gold & Platinum
5000 A 4,583
4,464 =sRme

4000 - 679
1633 36% L 389 0
2,950 (12.8%) % (é 251;) = Fixed Price
3,000 - ' Jewellery
114  38Y% 1,145 e
2,000 b L ’ (1'2.3%) 40% 61% E{JI Eﬁﬁ
1,000 - 62%
o HK, Macau & Overseas Mainland Overall HK, Macau & Overseas Mainland Overall
BE - RREN A 2 BE - RREN A 2
Inventory Turnover Days (by Product) Inventory Turnover Days (by Market)!
FERAREE (M~mila) FERA¥R B (Mmhiakla)?
(Turnover Days) FEiEFRE HREFLL (Turnover Days) FHFR HREFHR
(BB Average Inventory Closing Inventory (A%EE) Average Inventory Closing Inventory
Y-o-Y Y-o-Y Y-o-Y Y-o-Y
Changes Changes Changes Changes
RELIE RETME BRETE RETE
= HK & M
Fixed Price Jewellery Mainland
ENEIH +17 +58 A +16
Overall
(K +50 +85

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory

A B ERNRAGEREEET - ARENEEEGEN $420%

1Self-operated shops and e-commerce business only RFREEERBFES WS 26
2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( Bi#177 5 + BiRT 5 ) +2+ 8B A A (HIBRMARNS 2 A ) *BIN B

3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period 835k #F 5 + S5 A ( HBRmmES 2 A ) *BIN B
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		HK, Macau & Overseas
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64%

38%

62%

36%

64%

38%

40%

62%

39%

61%

Fixed Price Jewellery
定价首饰

Gold & Platinum
黃金及铂金

2,785
(↓5.6%)

1,713
(↓6.7%)

4,498

 (↓6.0%

1,679
(↑2.8%)

1,145
(↑2.8%)

2,824
(↑2.8%)

2950

1633

1836

1114

4786

2747

2785

1679

1713

1145

4498
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工作表1

						Fixed Price Jewellery
定价首饰		Gold & Platinum
黃金及铂金		T		Gem-set (including watches)2		Gold & Platinum3		Total

		FY2020		HK, Macau & Overseas
香港、澳门及海外		2,950		1,633		4,583		64%		36%		100.0%

				Mainland
內地		1,836		1,114		2,950		62%		38%		100.0%

				Overall
整体		4,786		2,747		7,533		64%		36%		100.0%

		FY2021		HK, Macau & Overseas
香港、澳门及海外		2,785		1,679		4,464		62%		38%		100.0%

				Mainland 
內地		1,713		1,145		2,858		60%		40%		100.0%

				Overall
整体		4,498		2,824		7,322		61%		39%		100.0%

						若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






(HK$M) 1,000 -
(B8HE7T) 934

Purchase of Premises

EM 796
500 -

Furniture, fixture and
equipment & leasehold 392

improvements
i - KESREMEEYI

=2
Shops /& 282 243
; NG

B Offices AT 162*

Manufacturing Plants

ML 22

138 — 58 110 91 36
Y _ 9 81 — 36
0 - —_— | R 10 |
FY2019 FY2020 FY2021
201901 20200 20211
*Including the acquisition costs of HK$74M staff accommodation in Macau and acquisition costs HK$71M of offices and showroom in Xian and Shenzhen and 27

HK$15M prepayment of plant expansion project in Panyu.
*ERERBUTRIZRATESHAAR7TAELET - WHAZEFRARBHIARTIBEDETAT 288 BLENMNRMISEHET
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Manufacturing Plants 加工广*
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Shops 店铺*

Purchase of Premises 购置物业

162*

614*
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工作表1

				Manufacturing Plants 加工广*		Office 公司*		Shops 店铺*		Purchase of Premises 购置物业

		FY2019
2019财年		25		58		55		796

		FY2020
2020财年		10		9		91		282

		FY2021
2021财年		9		36		36		162






FINANCIAL IMPACT OF INVESTMENTS AND OPERATING

ACTIVITIES IN HKRH & ITS SUBSIDIARIES

Ao nipTiR N AN B AEIRE R EEas 500
@ Lukfook Group acquired 50% interest of CGS! in June 2014

NEERT2014F6 A P EER50% N =

¢ 3D GOLD targets at mid-end customers and operates approx. 354 POS through self-operated and franchising model in Hong Kong, Macau

Changes
=Mk
20

and Mainland
ESEEHMIIATIREEE  FAUBERNBEXTEE B I RAMERA3MNEES

Gain/(Loss) Wz=/(5 1)
HK$M FY2021 FY2020 | Y-o-Y Changes FY2019
BB 202004 & BETE 2019
50% share of loss of associate 1

2021045
BB NT50% SR (43) 2 (42)

Valuation gain on convertible bond 6 ©) 5
oS EESE

Impairment provision on amount due from HKRH % 7 :
R W& B R K TR Bk &

Wholesale gross profit
HAER @) 4
Loss on a financial guarantee contract _ (20) .
MEBRELHZTHR

Interest income on working capital loan
RENA TR ZUA

Interest income on convertible bond and amount due
from HKRH
O o5 & R U2 78 23R 2R IR i TR 2 UL

Overall

Bk (38) - 27

N

©)

(4)

(20)

4)

(11)

During FY2021, the loss of an associate of the Group narrowed, while taking into account other losses arising from its parent company, HKRH, the

total loss of investments and operating activities in HKRH & its subsidiaries remained flattish at HK$38M.

T2021WF - AEFATEHEATNSTRBEMEE - T RESATEEBRFRZERARNVEMSH - THEERRZEREKEMBATINREREDENNLD TR

NFFF3I8BEHETT -

A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brand name of
in Mainland , Hong Kong and Macau
FEERFERBRATRNNS  2882)ZMBEAT - WT WM - BRI "£E2E ) mBNSRESERFFELENS

' '3D-GOLD" '
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
ZFFERKIE (2020-2022075F)

Mainland Market Expansion

At R

No less than 150 shops net additions

per annum
BEBHIRADVTLI50EE

Expand into lower tier cities with

licensing model

BEHIR @ISR REM SR R T
Steady growth of e-commerce revenue

ERHEERARIER

Strategic Growth
RESHIEK

« Adopt multibrand

strategy
R ENZS fn b SRS
Explore M&A
opportunities
LR A 2
REHN 2 To Reach a
New Height
BEEE

Supply Chain Management
R pEE IR

+ Strengthen supply chain to
identify right product, set
right price and allocate
products to the market at
right time
T HEN S IE DA B S =S 7,
BEEESAN, AT EINER
minic sz

30



THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
ZFFERHE (2020-202204 )

' \/\/N

) 4

Right Product
&S m

$ Supply Chain
Management Z
R S

Right Price Right Time
EHEk FEE=LNE)!

Supply Chain Management Revamp
N B E IR R LY

Enhance automation and big Improve factory productivities Improve inventory turnover
data management AEl BEF 7 pefiod K

HAEBE N ERAREIREE =R A

Establish strategic partnership Streamline logistics on Enhance support to licensees
with suppliers distribution NNsE X AR ke 2 15
SHEBEUMESEXKHERR HBE D IR E

31



Strategic Growth with Multibrand Strategy
ZEUZmEREAITRIBHEIER

~ Goldstyle

» "“Unconventional gold” - to offer fashionable gold pieces that are

suitable for daily wear
LEEABES - RENEHH SEREMEZESEM

» Target at tasteful clients who pursue quality products
BAnE R NEK RN E RS RENIE

= With the target to open around 50shops in Mainland in FY2022
T 2022 F 1 XIFE N2 TR ZI5008] 15

Dear Q

« "DIY my style” —to deliver the sweet, playful and energetic vibes
DIY EFmlk — 2ftEHE - I BFERNAE

» Target at fashionable and adventurous young ladies

Bir =B NEKRN DR - MERNERXL M




LUKFOOK JOAILLERIE

\

S=\=E [
7~ fEfE nn/ER

@ Targets at the high end jewellery sector & FY2021: Opened a total of 3 shop-in-shops in Macau and Mainland
X SHIXENIT 2021 R SRPI R A it A FRRR 3R E TP IS

@ Features exquisite design and craftsmanship
including award-winning jewellery masterpieces

FITBEERTRESTZ, BEGEKEER
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NETWORK EXPANSION AND CAPEX IN FY2022

2022l F=E

As at 31 Mar 2021:
F2021%F3H31H:

Mainland\

At
Shopsl&H: 2,294

FY2022:
20220 5

PIZEH FEN R AT

.

N

E-commerce

BYES

Mainly focused on adding licensed
shops in fourth- and fifth-tier cities
EPT - ALWHHRmEE
Shops : net increase of 350 shops
JEH: #181%35008) 55

in Macau

Net addition 2 new shops

fj\ /TF'ﬂ@iMHDZIEﬂr—

Net addition 1 new shop
A IBINLIEE

Strengthen cooperation with
e-commerce platforms and
target to grow e-commerce
revenue by 20%
MesHBEEarnaFERI
RITBBHHEEWA20%7 B R

X Nansha Plant renovation and « g

Total CAPEX Budget Shop renovation | purchase of new equipment |Office renovation an :

CAPEX HRAFLE d [E AN AT and the Establishment of new | purchase of new equipment ;’;g%aﬂsﬂe of Premiss8

= b HK$60M production line in Yichang! TP OB RARENIRE i
AZANFESZ  HK $400M EONT BERFERESR | HK$20M HK$200M

TEHEME4E 4]
HK$120M

1Site areas of Plants in Nansha and Yichang were approx. 40,000m2 and 33,000m? respectively @/ R BESMIL &HER 5 51940,0003F 75 3 K 33,000F 75 3k
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E-COMMERCE
BFES

Sales by Product

HE T mE D

I Gold and Platinum &£ &A%
B Fixed Price Jewellery BN &1

*Figures for FY2020 are shown in brackets
ESRR2020M FH=F

FY2021 Performance
2021 EFRM

Revenue XA
134.2%
Y-o0-Y Changes #E %1k

Contribution to Mainland Retail
Revenuel

HAMEEITAL

49.5% (2020: 36.2%)

Contribution to Group’ s Retalil
Revenuel

HERZEUWAL

17.1% (2020: 8.0%)

Average Selling Price?
FIgEH?

RMB1,300

10.0% Y-o0-Y Changes #Z&E 1L

FY2022 Revenue Growth
Target
2022 F U A B B iR
20%

1 Sales of self-operated shops and e-commerce business B E & K& 7 B35 EAT
2ASP included value-added tax (VAT) 9 EN B ZLET

Platforms
HEFA

FY2021: 35 Platforms
2021 35N FEE

$

E-commerce Development

BEAE

Further enhance synergy between
online and offline sales channels
H—LRAEEARE THEREB WM
B

Allocated more resources on short
videos to showcase products in a
more dynamic way
KRHESHRRTRAM UEDNSHH
S

Restructuring of supply chain to
improve inventory turnover

N EEZOBEE, DI ST i e



Chart1

		Gold and Platinum

		Gem set



欄1

78

22



工作表1

				欄1

		Gold and Platinum		78

		Gem set		22
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MEMBERSHIP PROGRAMME
=RITL

:W' 2,427,623(+138%) 33% /l/ -5%

0O O
Total number of members Member Contribution to i
as at 31 Mar 2021 Group’ s Retail Sales in FY2021 g/(l)ezr?)nlzje&f_Spenglf%%ﬁm FY2021
F2021%3A31H AR A 2021 EF AR HERNSEHET s

Mainland Hong Kong, Macau and Overseas

A ith i a & BB “ “
1,706,434(+162%) 721,189 (+94%)
Members as at 31 Mar 2021 Members as at 31 Mar 2021
F20214%3831B 22 RAHE T2021F3/31HZ2RHE
19% 59%
Member Contribution to Mainland Retail Sales in FY2021 Member Contribution to Hong Kong, Macau and
2021 F R A B EHE Overseas Retail Sales in FY2021

2021 EFELRAGLEE B RBIINSEHEL
+35% -49%
Member Spending in FY2021 Member Spending in FY2021
2021 F 2 BIHTEE 2021 F R EIHTEE
Remarks 3 :

Figures in brackets refer to the y-o-y changes &SN FAZFLZ(E
Member Contribution to retail sales and members spending did not include sales of silver member and e-commerce business

AROATEHETR2RHRT AL RERBTHSHED 36



The Group actively implemented a variety of marketing activities in new media
platforms, in order to strengthen our brand image and promote sales
AREmEFEEKRHEHEE - EERWIA AMRRASS RS hmInkEr &s

< Allocated more resources on
various online media and APPs to
reach out target customers.
T NERAERFINAFE R ME
ZRFEVEME RS

<> Caught up with online marketing
trends, including RED, Tiktok,
Bilibili and e-sports.
EWEEHBE - GFENIH -
BE - BILREBFREIED

< Expanded online sales by live
streaming by staff and KOLS.
BURTRKOLsEREYT REL
HE

LUKFOOK JEWELLERY

<7 Enhanced CRM via instant
messaging apps to reach and
engage  with  customers.
DN @Mt E P EFE
B UERESRSEE

Q\

©

AZAVAN.

TUB IS

LUKFOOK JEWELLERY

ARBZIRARRL

¥ AREzE !

AR 9T appwgy pasn o
HEAREE ¥ ¥

1 A
5588

N

WeChat
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ANNIVERSARY PROMOTION
LSS

Launched a creative cross-platform promotion campaign “Share Love and Fun” to
celebrate the brand anniversary

i " FUNSEZ ., # B - BEaRMmEAERX

Livestreamed the event on Weibo
Recorded a total of BEPAPA million views

MEEERES
R T 1232 b5

38



ANNIVERSARY PROMOTION

BSFIR

Collaborated with 100 KOLs on 5 major social media platforms to conduct an all-round

product promotion
MEAARMRFES, BUKOLTEZ/EME

-
4

1

N TN
#tonazsn: XN

A
J?//I/
o::,“‘:-. *

#FUNB5201314#

o
N

B,

77}
d[U ?
L "‘r_:J-:‘:/".li 2

HFUNSLE#

o |

Three topics on anniversary promotion altogether gained
a total of 700 million views and 1.2 million discussions

BER=AEERERE

1Z 15 'L_I 1@ ==} E

L';\iLH

The hashtag #Share Love and Fun for 5201314#
achieved a total exposure of 15 million views
#FUNZ5201314#1F 01 2 B 6 E341,5005

Posts of 30 KOLs had a total exposure of

15 million views on Xiaohongshu.

The topic attracted 10 million views

and nearly 6000 participants joined the contest.
30N BLLABREICRAERL 50057
iEEREL 00075, &2 5 A 816,000 A

The videos with campaign hashtag recorded
a total of 67 million views

Videos of 10 KOLs on Tiktok recorded 20
million views

*T%Mfﬁuﬁﬁﬁ%iGJOOE

10fIBIF A AMSTIENE342,0005

Interacted with six brands on their respective live

streaming sessions to celebrate our anniversary

S5AXmEEZE, £RIKE
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LOVE IS BEAUTY CAMPAIGN

X (EE ST

£ O enEMELEEAe

BiE: MANES00, SAEE EILERA"E 1

BENE, AABIEAEN - TR S
. RTFRE—ENRET

Love for more

BLING UP STORE I} 1qj=

New product launch event in Shanghai in November
11ATLEBxTERhE

Live-streamed on both Lukfook Jewellery’ s offical
Weibo and Tmall flagship store, which recorded
over 10 million views
EmaTAREXREELAMEBERREEMEEDHTERE -
MEERTH

Held road shows in Zhengzhou, Taiyuan and
Shijiazhuang subsequently
HARE T AR - KRMARERDKRE

2Jow Joj bulg
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CHINA
"
| Eisi
¥4

INSIDE THE CELEBRITY WORLD

Cross-Platform Promotion

18.71 million views on | The topic attracted
Weibo 6.22 million views on

miERZE 7 | RED

I\ 41 35 15 B DU 51 8 AR

PR MAFERE"TZ

AREEMTFZHAS

ai

BB

o é}a’mﬁ&g
Bl o

O FREEER LR

@ se Ap5 - e FRNE

AZREBHETHRRE" RV, F
SERBABNA

EXoh ek

d

Videos of 16 KOLs
on TikTok recorded
37.88 million views

I6MUBRFTEARTTE

R ==

Relevant topics gained

a total of 330 million

views on Weibo

HRMBEE LD FEIEE
z

PL3

Interacted with other
brands on their
respective live
streaming sessions to
roll out joint promotion
ERmEEIEREE
BREME

41



Teamed up with AliPay to participate in the “Chinese
New Year Five Auspicious Cards Campaign” event
5%XIEHEFEE "ETNERRE. &

Number of participants was over 700 million
S5 ANBEETICAR

Achieved brand exposure of 150 million viewers
mhRIRELSIZAR

42






CORE COMPETENCES
LS
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CORE COMPETENCES
IO FES

Vertical Integration

AN
EHES Competent Licensing
Model

BRI mEART(

Core
Competences

AN SR

Excellent Service
=haiES

Extensive Distribution
Network
Ak =

Quality Assurance
FRERIE

Appealing Product Design
BR5| N mir it

Reputable Brand
oS #ian k4
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VERTICAL INTEGRATION
EEHES
Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness

and supply reliability to enhance competitiveness
EHREGANREEZUE - MA@  MIIRNENRENOIEE - DUERRS )

Distribution 734

Self-operated Shops & E-Commerce Platforms

g%ﬁ&%%ﬁ%%ﬁ%qz@ .............................. Y Retall revenue g%ugA

Licensed Shops & Corporate Clients

EHQEEEMEF ....................................... ¢ Wholesale revenue ;ttELBZA
QC/Labeling RERETE / HEE e « Royalty income* LRIUTA

Design & Production i&it R4

Sourcing and Designing XM 5igit
From quality suppliers or raw material BB # N E KRR

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
THWAZEmIGBE/NIE (b AR) RIS UER 46



COMPETENT LICENSING MODEL

BAIARhEIR T

Licensing Model g 1&E=

Joining Fee = Royalty Income

Licensing Income

IEZE THIWA

Consultancy Fee
i) 2% FH

Advantages L=

® Ride on local knowledge
=FS i mimIA

® Rapid market expansion
IR R

® Diversification of investment risk
7RI R NG

® Enhancement of brand recognition
RS mhErEE

)TN Revenue from
Licensing Model
+ mEEEEEL

WA

Wholesale Revenue
AU A

Payment terms 175875 = -
Cash On Delivery X575

Requirements &

® |Initial investment: Min. RMB 4M
#ERRE « D AKEM400/7T

® Background check and site inspection
BREEKNDHE

® Contract renewal period: 1 year
GAHAMR 16

47



COMPETENT LICENSING MODEL
BAHRET
Stringent control system applied on both self-operated and licensed shops
BEEMmEERRS—NEERSR

=
|08

()

Operational Control

EiERE

e Whistleblowing System and Reward Scheme
ISP S E i

o Sales and Inventory System Access
HEREFRZFEA

e DVR System
RERA

e Operational Compliance Audit Team
BizalltEa/NA

Pricing Control
K
o Standardised retail price through centralised
labeling process
BEPRIEFHG ML - Y —FmEBEN
o Centralised control on discount policy

ch AT HIELER
Product Quality Control

HEmmBisE

e 100% diamond products in Mainland market supplied
by the Group
N7 E8 44 = mn 100% 7\ f& AL

o Authorized suppliers on other products
HAth = 5a B FE E BN 8 R R,

o All gem-setjewellery products were accredited with
NGTC /GTC certificates
FrEREEIMIMBER/ SIS

e Sightholder of De Beers - steady quality diamond
supply

De Beers#5 9B £/ — T Lo h A Z f AL

Brand Image Control

mERRE

e Authorised renovation contractors to ensure
standardised shop image
BEEREBREBUL—BHTR

e Priorapproval on all advertising & promotion to
deliver consistent brand image
BT SMERL - UBU—RmBEE

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S—EYEBIW: HIR, S8 UETT—NmE
ez

Distribution Network Control

ZEMNERE

e Prior approval on retail locations
PRFRABERUE

Service Quality Control
RSFRERE
e Mystery Shopper System on service quality
control
MWW KA TRS miEE
o Centralised Staff Training
gi—R TE)l
« Regional training centre X1z 3/l

o E-Learning programmes [ =% 3)iR12
o On-site training L1511l
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As at 31 Mar T3H31H

Countries and Regions Y-o-Y Changes
EX R 20211 2020 2019 DL

Lukfook Shops 7 f&E
Self-operatedBEE

+  Mainland Aitt 77 3.2% 77 110 141 -33
. Hong Kong & 46 1.9% 47 49 49 -2
+  Macau &[] 13 0.5% 13 11 11 +2
+ Canada M=K 2 0.1% 2 2 2 0
» The United States ZE 3 0.2% 3 4 4 -1
 Australia JZM 1 0.0% 1 1 1 0
+ Malaysia Sk 2 0.1% 2 3 3 -1
 Singapore iM% 1 0.0% 1 1 1 0
Sub-total /\5t 145 6.0% 146 181 212 -35
Licensed mh&fs
+  Mainland At 2,206 90.6% 2,135 1,878 1614 +257
+ The Philippines JEEE 2 0.1% 2 2 1 0
+ Cambodia 31#zE 1 0.0% 1 1 1 0
Sub-total /&t 2,209 90.7% 2,138 1,881 1,616 +257
Total Rit 2,354 96.7% 2,284 2,062 1,828 +222

Other Brands in Mainland At E fit G k%
Self-operated HE &

- Goldstyle 6 0.2% 8 3 0 +5
« DearQ 1 0.0% 2 3 0 -1
- 3DGOLDEZREE 0 0.0% 0 3 5 -3
Licensed fRI&IE

- Goldstyle 75 3.1% 72 49 0 +23

Worldwide Total 2321+ 2,436 100% 2,366 2,120 1,833 +246



LUKFOOK DISTRIBUTION NETWORK IN MAINLAND
7B $E R4S

Total No. of shops |G R : 2,212(+224)
]

As at 31 Mar 2021

. 5 o
F2021438310 Total No. of Licensees frh# i 541 604(+98)
Total No. of Provinces & 5% 27(0)
Total No. of Municipalities B3 &% 4(0)
Total No. of Cities i =% 514(+45)

Self- Licensed Total | Municipalities/ Cities
operated mahg & B BREMH/EH

o ' 15.8%
' 20.4%

Tier I—% 54(+16)  598(+315) 652(+331) 16(+11)
Tier Il Z”% 7(-35)  343(-217) 350(-252) 19(-13)
Tier Il =4 8(-4) 379(+1) 387(-3) 64(-15)
Tier IV & below 8(-10)  815(+158)  823(+148) 419(+62)
MR IATF

Self- Licensed Total Provinces Municipalities Cities
operated mah& IS 2 & BEm W
BEIS

= NorthernChina #3bX  m Tier | —£ Northern China 25(-19)  568(+42)  593(+23) 8(0) 200 160(+9)
Central ChinafEsh[X Tier Il 2 IR
m Southern China fEEX Central China 33(-11)  417(+69)  450(+58) 60) R
: — ¢
M Eastern China tE#4 X Tier Il =% 15ch[X
Western China fEFX Tier IV & below M££I Southern China 0(0)  689(+59)  689(+59) 4(0) 0(0) 84(+8)
EREK
Eastern China 19(-3)  344(+52)  363(+49) 4(0) o | e
EERK
Western China 0(0) 117(+35) 117(+35) 5(0) 00) =
Remarks J : este

Lukfook shops only REE /&S
The percentages refer to the contribution to the total no. of shops in Mainland B2 Ebf R IZIEE B NSRRI 2 Sth
Figures in brackets refer to the 12-month changes ESHNHWHF A+ _PMB2ZEIE



Chart1

		Tier I 一线

		Tier II 二线

		Tier III 三线

		Tier IV & below  四线或以下



0.295

0.158

0.175

0.372



工作表1

		

		Tier I 一线		29.5%

		Tier II 二线		15.8%

		Tier III 三线		17.5%

		Tier IV & below  四线或以下		37.2%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		Northern China 华北区

		Central China 华中区

		Southern China 华南区

		Eastern China 华东区

		Western China 华西区



0.268

0.204

0.311

0.164

0.053



工作表1

		

		Northern China 华北区		26.8%

		Central China 华中区		20.4%

		Southern China 华南区		31.1%

		Eastern China 华东区		16.4%

		Western China 华西区		5.3%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REPUTABLE BRAND
A {E#anh%

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with nearly 30 years of history, the Group puts substantial effort in building a
welcoming and warm-hearted brand image to penetrate into the middle-class market.

NEAEUAREEZmMATIAAEN - —ENBERVBURKETmARS - FA—FRE30FEMENEEME - EHRNE

URRYIEMN B RS E TR

Awards include:
RINElFE:

JNA Awards 2020
2020FEINAKEK

Named Honouree of “Outstanding Enterprise
of the Year — APAC" and

Ms. Nancy Wong, Executive Director and Deputy
Chief Executive Officer as a Recipient of “Young
Entrepreneur of the Year” in JNA Awards 2020
ik TEEAREEWAE (IXX ) o ABR
HOESRATHRIE=S/NHETE "REEF
EWHRKEK

REHE G L o

Hong Kong Service Awards 2021- Quality
Living Category (Jewellery and Gold)
BEBRSAR2021 - AEEFRAR (KEE1T)

Recognised for 14 consecutive years with
"Hong Kong Service Awards - Quality
Living Category (Jewellery and Gold)"
ELATERK (RBH) MR " &ER
FAREK - ABEFEHA (KEFE1T) 4
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APPEALING PRODUCT DESIGN
B | 0RIF a1t
@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TAMFER - D REBIRBT WIRITHBA
& Have attained over 200 awards
RGBT 200 RN
© Swept 5 Awards in  “Chuk Kam Jewellery Design Competition 2020"
T T EEEIMRITEEZE2020, BETSAPAE

“White Sandalwood  “Earring and

“Connection” “"Henna” and Red Walls” Alternative Accessory” ~Generations
'% TEERITE AR r 733K b =] s
o ’ H J AR B EK M 4
ot 2| e
e o g“@’?
oL e -

© The Group' s jewellery design piece “Freedom and Bondage” has won the
“Best of Show Award (Open Group)” and “Craftsmanship and Technology Award”
in the 21st Hong Kong Jewellery Design Competition
ERRFRITER "EBRSRE ) TH21E "HFERERILERE, &
TR TAHARE, R TIZERAEK
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China Gems Laboratory Limited PEXRELEERLARAT

The only laboratory in Hong Kong that meets the requirements of
accreditation in jadeite jade testing, diamond authentication and grading,
and gold fineness testing. Besides, it is the first laboratory in Hong Kong
to obtain Chinese national standards GB/T9288 accreditation in gold
testing

%;}g EA_?S‘ﬁrance Schemes E=EE-—EANGABERERNL AL ETRRESAERNNHETEE
LS IRILR 3@ : EIJ/IJ\%E%,%EIE?EEI?J%T?EPII%FT}EGB/T9288 =105 % AL
I v—‘—vll"—/:E /L,\

Victoria Gemology Institute Limited 42 1l =A%k

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National
Accreditation Board (ANAB) and the accreditation of the International
Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby,
TESG sapphire and emerald testing

EETEEEXRIATZRE ANSI-ASQ National Accreditation Board
(ANAB) E’J ISO/IEC 17025 % #% K E Br L4 = A o] & 1E 48 2R International
Laboratory Accreditation Cooperation (ILAC) B9IAT] - O] & EPFRIA TIAYES
AIERRE B2 AFh BFEAMEBZEENIRS

De Beers Group Institute of Diamond (IOD) & tb/REf EE R s A F PR

«Ew The Group has cooperated with |OD to provide a report for Hearts &
Arrows diamond sold at our shops

EHSHLRMERAZREGE - ALER/ UL \FithARHERE

National Gemstone Testing Center (NGTC)ER%EE AR E B E K PO
The Group collaborated with the NGTC and became one of the first
jewellery brands to launch e-certificate, making joint efforts to provide
quality assurance for consumers
ERASERRKELIAMELERWPOEFSIF - AEHHEL B FIEBAIK
Emig - HEHEBRERHREERIE

53



EXCELLENT SERVICE
SRS

"Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service

Programme

FRMER RAERSE

ERZSH Research Management Ltd.
"Mystery Shopper Programme":
Received an average score of over 90%

; by Hong Kong branches

Hong Kong Retail = yﬁ“ﬁﬁ%lﬁ%%i‘l‘% J

Mgnagement Association = S5 A HT A 2 8190%

BETETENDS =

Top ten spot on "Quality Service Benchmarking

Assessment" overall industry list in January-March 2021
FMUBRRARSEE 1S, TIHES -

2021F 13/ 88 - HFR KM

vy

= | 2 “ TATERER oza“muno“’q; 2 * *
A ) SR ® YTy ; v
g - sk e @)

wﬂ" SEENLES
Hong Kong Top Service Brand Ten Year
e Achlevemen t Award Hong Kong Service Awards == PRODUCTIVITY AND I,’ QUALITY TOLRISM SERVICES HKACE AWARD
Sy GUALITY AWARD BT b B FHACE Members =%
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g
Hong Kong Awards for
Environmental Excellence
ERBESEAR

Cerlificate of Merit
LLE)

wiacturing and indusiril services
HiEERTRERE

Luk Fook Holdings (Infemational) Limited
FREl (ER) AIRLAA

ubtock Jamatary Perk
AEHE

The Group is committed to giving back to society and has been supporting
the “"Walk for Millions” , a fundraising event held by the Community Chest of
Hong Kong, for many years. The Group’ s employees and their families

B stepped out to support “The Community Chest Walk for Millions” to help

those in need
EHEADRAESHIEE  ZSERVRZZFEE "TAm5EB8h17.) &5 - &4
RIRERBEZETIE "RAntahiT. Bt rtEEEAL

Awarded as "QF Star Employer” under “Qualifications Framework”
Scheme Again
BRETRN "HEHRY, 2 "QFEREE

Named “Hong Kong- Guangdong Cleaner Production Partner (Manufacturing)”
again in recognition of the Group’ s dedicated effort in energy saving and
waste reduction

| TREREEERATE  BRER TEEEEEFKEGIE) , B

Accredited the Certificate of Merit under the “Manufacturing and Industrial
Services” Categoryin “2019 Hong Kong Awards for Environmental
Excellence”

T T2019FBHES AR | iR THISW R TWAARS » AAlPHRFE

v 2019-20
'E@ BE
(Good MPF Employer

ol PY B & 8
compANy

Syears*

L AERE®
Gualifications
Framework

Years +
mE

PERBBILOCH
s




COMPANY PROFILE
AT
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ABOUT LUKFOOK
KT 78

A leading jewellery retailer in Mainland and Hong Kong
N ERBEEFEREETEZG L —

Main Business =I5

© The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem-set jewellery products

EHEENSESSERMEEMARKETEN~mZEE 1R8I - it - BIRENATEWS

Milestone Ei21#

Opened the first self-operated shopin  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in

Hong Kong in 1991 Stock Exchange in 1997 March 2015
191FTEHEEASHEEESE T1997FHEEBHKERZMENR LT F20153 8 /A De Beers 1 4R Erg

1991

Opened its first licensed shop and self- Acquired 50% interest in CGS? in June 2014
operated shop T2014F6 BRI P ERRI50% N =

in Mainland in 1994 and 2004, respectively
2 AIF1994K2004F - TAMIIREIE @RS
KREEE

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ' '3D-GOLD' ' in Mainland, Hong Kong and Macau
BEERRERARAS(RNNS : 2882)ZMEARE - MITAM - FERE NN "22E, mENSKESERFIEENS 57
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FINANCIAL PERFORMANCE SINCE IPO
SHluty P E=Sl E ElIT

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19975, NRERETEERSZMER LD

Average Dividend Payout Ratio

Revenue WA TR AR
7% CAGR FE S1E KR 50%

: “ Average Return on Equity
Profit for the Year TR & F S L B 2 AU 24 (5] 40 52
11% CAGR £ E &K= AR

Market Capitalisation reached
HK$14.2billion (s at 21 Jun2021)
B3R 142108 7T (#F20214E6/521H)
31 times since IPO
AFBIRHEMN3LE

Net Asset reached HK$11.3billion
BRITIR11318TT

52 times since IPO

N BIRTHENS2(E
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD

FEESMSKENREE BN

Gross Margin of

Gross margin of gold sales is not highly correlated to
the gold price fluctuation
BEFRZENRSESNBLHARMEAKR

Gold Sales Full Year &%
BEHEEMNE - 5
US$1,822 Us$ =
40% - (124.7%) - 2,000
US$1,462 .- 4 1,800
US$1,248 S5t 151 US$1,257 US$1,285 US$1,263 (115.8%) = 1 1600
Q . 0, . 0, o, . 1
30% (16.0%) (7.8%) (19.2%) (12.2%) (11.7%) == 6;'; 21.8% 1 1400
———————— —_——— T T T L T T T 15 (108pp) < 1,200
C 29 9 39 (15.7p.p) "
20% [ 13.0% 9e% {T115-52P[-,[I)3) {1105'20p/[fn {'1105?335-,;) 1 Looo
(11.1p.p) (10-6p-p.) o ' 1 800
o -+ 600
0, _
10% 1 400
4 200
0% T T T T T 0
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021
Gross Margin of 1H&2H F¥FERFH¥EF
Gold Sales
HEHEEMNE US$E=
US$1.800 US$1,836
40% - (130.0%) | (119.8%)7 2,000
UsS$1,532 s = 1 1,800
35% |- US$1391 | (1 21.0%) "~
309 |[US$1.287 | oot nng US$1,207 us$1,268  US$1302 ysgq 060 USS1266 (110.5%) - 282% 1 1600
° " (16.3%) : US$1,159 | Us$1,143 | (1119 %) US$1,218 (1999 (169%) | (197 0) @ (12.7%) - (17.6p.p.) 1 1400
(U57%) | (199%) = (|55% (16.6%) C—008% | 21:5% y g
25% - 0 T —. = 2P5%) e O — — = —— [ oS (13.7pp.) 18.5%
-------- — =T 188% R 17.8% | (17.8p.p.) o 71 1,200
. 1529% 15.7° 3p. : 13.0p.p.)
20% I 1a7% | 132% | o0 | (120pp) © 1,000
159% L(11.6p.p.) (10.3p.p.) (10.7p.p.) - 800
- 600
10% +
- 400
5% - - 200
0% T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2015  FY2015  FY2016  FY2016  FY2017  FY2017  FY2018  FY2018  FY2019  FY2019  FY2020  FY2020  FY2021  FY2021
—— . = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
HAFAEENBETED HABSHEEEN=E 60

* Y-0-Y Changes are shown in brackets &SN AL ERA 2L
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Gross Margin of Gold Sales for the Period
期内黄金销售毛利率

Average Gold Price for the period –US$/Oz
期内平均黄金价格(美元/安士)

12.7%
(↑1.6p.p.)

13.2%
(↑0.3p.p.)

12.0%
(↓0.7p.p.)

15.2%
(↑2.0p.p.)

18.8%
(↑6.8p.p.)

12.7%
(↓2.5p.p.)

15.7%
(↓3.1p.p.)

14.5%
(↑1.8p.p.)

12.8%
(↓2.9p.p.)

17.8%
(↑3.3p.p.)

20.6%
(↑7.8p.p.)

21.5%
(↑3.7p.p.)

28.2%
(↑7.6p.p.)

18.5%
(↓3.0p.p.)

[]
(↑7.6p.p.)

US$1,287
(↓6.3%)

US$1,209
(↓5.7%)

US$1,159
(↓9.9%)

US$1,143
(↓5.5%)

US$1,297
(↑11.9 %)

US$1,218
(↑6.6%)

US$1,268
(↓2.2 %)

US$1,302
(↑6.9 %)

US$1,260
(↓0.7 %)

US$1,266
(↓2.7%)

US$1,391
(↑ 10.5%)

US$1,532
(↑ 21.0%)

US$1,809
(↑ 30.0%)

US$1,836
(↑ 19.8%)

[]
(↑30.0%)

0.127

1287

0.132

1209

0.12

1159

0.152

1143

0.188

1297

0.127

1218

0.157

1268

0.145

1302

0.128

1259.6

0.178

1266

0.206

1391

0.215

1532

0.282

1809

0.185

1836



工作表1

				1H
FY2015		2H
FY2015		1H
FY2016		2H
FY2016		1H
FY2017		2H
FY2017		1H
FY2018		2H
FY2018		1H
FY2019		2H
FY2019		1H
FY2020		2H
FY2020		1H
FY2021		2H
FY2021

		Gross Margin of Gold Sales for the Period
期内黄金销售毛利率		12.7%		13.2%		12.0%		15.2%		18.8%		12.7%		15.7%		14.5%		12.8%		17.8%		20.6%		21.5%		28.2%		18.5%

		Average Gold Price for the period –US$/Oz
期内平均黄金价格(美元/安士)		US$1,287		US$1,209		US$1,159		US$1,143		US$1,297		US$1,218		US$1,268		US$1,302		US$1,260		US$1,266		US$1,391		US$1,532		US$1,809		US$1,836

		Gold Price Fluctuation
黄金价格波动						-17.90%		-6.70%		0.40%		-6.00%		-4.20%		-1.40%		13.50%		-6.10%		-6.10%		-6.10%		-6.10%		-6.10%		-6.10%

								若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		FY2015		FY2015

		FY2016		FY2016

		FY2017		FY2017

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020

		FY2021		FY2021



Annual gross margin of gold sales**
全年黄金销售毛利率

Average Gold Price (USD/oz)

13.0%
(↑1.1p.p)

13.6%
(↑0.6p.p.)

15.2%
(↑1.6p.p)

15.0%
(↓0.2p.p)

15.3%
(↑0.3p.p)

21.0%
(↑5.7p.p)

21.8%
(↑0.8p.p)

US$1,248
(↓6.0%)

US$1,151
(↓7.8%)

US$1,257
(↑9.2%)

US$1,285
(↑2.2%)

US$1,263
(↓1.7%)

US$1,462
(↑15.8%)

US$1,822
(↑24.7%)

0.13

1248

0.136

1151

0.152

1257

0.15

1285

0.153

1263

0.21

1462

0.218

1822



工作表1

				FY2015		FY2016		FY2017		FY2018		FY2019		FY2020		FY2021

		Annual gross margin of gold sales**
全年黄金销售毛利率		13.0%		13.6%		15.2%		15.0%		15.3%		21.0%		21.8%

		Average Annual gold price fluctuation* 
年度average黄金价格波动		-19.7%		-6.0%		-7.8%		9.3%		9.3%		9.3%		9.3%

		Average Gold Price (USD/oz)		US$1,248		US$1,151		US$1,257		US$1,285		US$1,263		US$1,462		US$1,822






TH&2H FY2017-2021 OPERATING PERFORMANCE
2017-2021 £+ K MU EizxkN

(HK$M) (B 58 7T)

20,000 33.2%

29.9% 20,19

28.0% 9 '° 276% | 309

18,000 26.2% S o 27.1% __/\ 6 L 30%
23.8% ' 237%

16,000
- 20%
15.5%
14,000 o 127% .
10.2% 10.0% 10.3% He% 107% ___—  105% 10.1% 11.6%
L —— —
12,000 —_— e — /,/132/ - 10%
- 10.2% 104% . ]
7.9% 8.1% 8.3% 8.5% 79% . 8.8%
10,000
- 0,
8,295 7,859 8,001 0%

8,000 7,338
6,283 6,305
5,469 5517 L
6,000 4,929 10%
4,000 3,344
- 20%
2,000 976 015
553 731 645521 838 ! 660 496 387 857
434 593 849 670 834 497 371 293 726
0 -30%

1H FY2017 2H FY2017 1H FY2018 2H FY2018 1H FY2019 2H FY2019 1H FY2020 2H FY2020 1H FY2021 2H FY2021
2017 EEME 2017 FEME 2018 LEME 2018 FEME 2019 FEME 2019 FEME 2020 EME 2020 FEME 2021 EEME 2021 FEME

= Revenue ITA Operating Profit 2= 327 Profit for the Period B8z 7)
—=—Qverall Gross Margin Z{fEF| %, —— Operating Margin £ &F/FE  ——Net Margin }$7/=
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Chart1

		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年

		2H FY2017
2017下半财年		2H FY2017
2017下半财年		2H FY2017
2017下半财年		2H FY2017
2017下半财年		2H FY2017
2017下半财年		2H FY2017
2017下半财年

		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年

		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年

		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年



Revenue 收入

Operating Profit 经营溢利

Profit for the Period 期内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率

5469

558

434

0.28

0.102

0.079

7338

731

593

0.238

0.1

0.081

6283

645

521

0.262

0.103

0.083

8295

976

849

0.252

0.118

0.102

7859

838

670

0.237

0.107

0.085

8001

1015

834

0.271

0.127

0.104

6305

660

497

0.299

0.105

0.079

4929

496

371

0.291

0.101

0.075

3344

387

293

0.332

0.116

0.088

5517

857

726

0.276

0.155

0.132



工作表1

				1H FY2017
2017上半财年		2H FY2017
2017下半财年		1H FY2018
2018上半财年		2H FY2018
2018下半财年		1H FY2019
2019上半财年		2H FY2019
2019下半财年		1H FY2020
2020上半财年		2H FY2020
2020下半财年		1H FY2021
2021上半财年		2H FY2021
2021下半财年

		Revenue 收入		5,469		7,338		6,283		8,295		7,859		8,001		6,305		4,929		3,344		5,517

		Operating Profit 经营溢利		558		731		645		976		838		1,015		660		496		387		857

		Profit for the Period 期内溢利		434		593		521		849		670		834		497		371		293		726

		Overall Gross Margin 整体毛利率		28.0%		23.8%		26.2%		25.2%		23.7%		27.1%		29.9%		29.1%		33.2%		27.6%

		Operating Margin 经营溢利率		10.2%		10.0%		10.3%		11.8%		10.7%		12.7%		10.5%		10.1%		11.6%		15.5%

		Net Margin 浄利率		7.9%		8.1%		8.3%		10.2%		8.5%		10.4%		7.9%		7.5%		8.8%		13.2%






REVENUE AND PROFIT ANALYSIS
BNzl

Revenue and Segment Profit by Market
Bhim%l 53 B A & 53 BB iE

1H FY2021 2H FY2021
2021 F¥ME 2021 MEME

34.7% 43.3%
(57.6%) (53.5%)

18.5%
65.32/0 (13.5%) 56.7%
(42.4%) 81.5% (46.5%)
(86.5%) ’
Revenue Revenue Segment Profit
WA WA AELEF
Hong Kong, Macau & Hong Kong, Macau & .
Overseas Overseas
a5E RIRBS HE - RRBSN
Mainland Mainland
At . il .

Revenue Segment Segment
LON Profit Profit

S EBEF Margin

Pl

Revenue Segment Profit Segment
WA SERET Profit

Margin
Mix SERETIER
HE

1,161 -93 -22.3% -8.0%
-68.1% -128.6% (38.8%) -16.9p.p.

2,183 508 122.3% 23.3% 3,127 740 23.7%
-18.3% -0.4% (61.2%) +4.2p.p. +36.4% +84.0% +6.2p.p.

2,390 168 7.0%
93%  +166.9% +4.6p.p.

Remarks: Figures for FY2020 are shown in brackets
x  ESRN2020M EH T
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Chart1

		43.3

		56.7



Revenue by Market
收入 (以市场划分)



工作表1

				Revenue by Market
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

				43.3		1

				56.7		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		18.5		1

		gem-set		81.5		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		34.7
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Revenue by Market
收入 (以市场划分)



工作表1

				Revenue by Market
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

				34.7		1

				65.3		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		





工作表1

				segment profit
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

		hk, macau & overseas		0		1

		mainland		100		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS

W\ A o

Revenue and Segment Profit by Business
B S5 R 53 RIUIA B 53 8B

1H FY2021
2021 M
51.7%
(71.2%)
36.1%
12.2% (21.8%)
(7.0%)
Revenue
WA
Rgeglllng .
Wholesaling
#x .
Licensing
Mg

Revenue

WA

1,727
-61.5%

1,209
-12.2%

408
-7.7%

Remarks: Figures for FY2020 are shown in brackets

x  ESNAN2020M FHF

-22 -5.3%
-106.2% (42.8%)
147 35.5%

-10.6% (19.8%)

290 69.8%
-7.1% (37.4%)

Segment
Profit
Margin

2 ER 2R

-13%
-9.3p.p.
12.2%
+0.2p.p.

71.2%
+0.4p.p.

2H FY2021
2021 FEWMF
58.4%
(68.0%)

24.0%
(14.9%)

28.8%
(31.1%)

47.2%

9.8% 54.0%) 31.8%

(7.3%) (24.7%)

Revenue
WA

Retaili

ge %al ing .

Wholesaling

#Hx .

Licensing

LElENES .

Revenue Segment Segment
WA Profit Profit

73 8RR Margin

Paibi i

3,226 217 6.8%
-3.8% +215.3% +4.7p.p.
1,753 262 14.9%
+44.0% +80.8% +3.0p.p.
538 429 79.5%
+49.9% +70.4% +9.5p.p.

Segment Profit
BT
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Chart1

		retailing

		wholesaling

		licensing



revenue (mainland)

51.7

36.1

12.2



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		51.7		1

		wholesaling		36.1		2

		licensing		12.2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		





工作表1

				segment profit by business 
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		0		1

		licensing		69.8		2

		wholesaling		35.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		58.4		1

		wholesaling		31.8		2

		licensing		9.8

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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		retailing

		wholesaling

		licensing



47.2%
(54.0%)

24.0%
(14.9%)

28.8%
(31.1%)

segment profit (mainland)

24

28.8

47.2



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		24		1

		wholesaling		28.8		2

		licensing		47.2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REVENUE AND PROFIT ANALYSIS

IYOASai v Iy
Sales! and Gross Profit? by Product
BEmi 2R E IR EF?

1H FY2021
2021 XM
43.6%
(46.0%)

44.3%
(35.9%)
56.4%
(54.0%)
55.7% —
(64.1%)
Sales Gross Profit
HE EF
Gold &
Plce)a’cinum3 .
B2 RAS
Fixed Price .
Jewellery

ENEM
Sales Gross Gross
HE Profit Margin
EF EFI=E

1,280 359 28.0%
-52.5% -36.3% +7.1p.p.

1,656 451 27.2%
-47.7% -55.0% -4.5p.p.

Remarks: Figures for FY2020 are shown in brackets

xS HR2020W F T

1Sales = Revenue - Licensing Income f{&=WA - miEWSIKA
2 Gross Profit = Consolidated Gross Profit — Gross Profit of
Licensing Income ER=4£&EF - mEUSWAEF)

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price

BEREEREREEMRDHNERESHENES KOS~ m (BISFEN )

2H FY2021
2021 MEME

49.0%
(50.7%)

42.2%
(42.5%)
51.0%
o 50, (49.3%)
. (o] [

(57.5%)

Gross Profit

HE EA
Gold &
Platinum .
Ba2RAS
Fixed Price .
Jewellery
ENEM

Gross
Margin
E2 TS

2,440 459 18.8%
+5.4% -8.7% -2.9p.p.
2,539 630 24.8%
+12.7% 7.3% -5.3p.p.
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sales by product
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工作表1

				sales by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		43.6		1

		gem-set		56.4		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		44.3		1

		gem-set		55.7		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				sales by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		49		1

		gem-set		51		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		42.2		1

		gem-set		57.8		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

XN B am A o LAY S5 %l 7o

Hong Kong, Macau and Overseas
=8 B RE5

1H FY2021

2021 E¥WME

89.4%
(97.5%)

—

Retailing
P

=

Revenue
KA

Wholesaling .

#x

Licensing
Al SS

Revenue Segment Profit
WA S EBE T

Mix

HE

1,038
-70.7%

99
+70.0%

24
-25.0%

1,161
-68.1%

3171
-69.1%

Remarks: Figures for FY2020 are shown in brackets
x L FESNN2020M FEH T

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue

1 ZREERHER A= XML AW SWA+ D ERE# A WA

-106
-140.1%

-11
-139.3%

24
-23.8%

=53
-128.6%

-11
-139.3%

113.7%
(81.2%)

12.4%
(9.0%)

-26.1%
(9.8%)

100%
(100%)

N/A

Segment Profit
Margin
S ERE =

-10.2%
-17.6p.p

-11.7%
-62.2p.p

100.3%
+1.5p.p

-8.0%
-16.9p.p

-3.6%
-6.5p.p

2H FY2021
2021 R M E

13.0% 51.2%
60.1%) (-14.3%) 92.3%
0.9% (97.0%)
(1.4%) 35.8% i lSjegfr_r;en'c
A ven rofi
(54.2%) u;)\e N ﬁgﬂiﬁﬂ
W Retailing .
. (o] aag
(1.6%) jvh lesali
olesaling
#HR .
Licensi
zeus M H

Segment Profit
Margin
S EBE =

Revenue Segment
UZA Profit
S ERE R

2,207 86 3.9%
-13.6% +1,052.9% +4.3p.p
162 60 37.1%
+282.8% +75.8% -43.7p.p
21 22 101.4%
-42.8% -42.1% +1.2p.p
2,390 168 7.0%
-9.3% +166.9% +4.6p.p
6371 60 9.4%
-13.4% +75.8% +4.8p.p
65



Chart1
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工作表1

				regional revenue		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		89.4		1

		wholesaling		8.5		2

		licensing		2.1

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				regional revenue		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		92.3		1

		wholesaling		6.8		2

		licensing		0.9

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		51.2		1

		wholesaling		35.8		2

		licensing		13

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
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工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		35.1		1

		wholesaling		50.2		2

		licensing		14.7

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



52.3%
(55.0%)

16.4%
(18.4%)

31.3%
(26.6%)

segment profit (mainland)

16.4

31.3

52.3



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		16.4		1

		wholesaling		31.3		2

		licensing		52.3

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		32.6		1

		wholesaling		50.9		2

		licensing		16.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		17.8		1

		wholesaling		27.2		2

		licensing		55

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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}5225EE§?JQFEE:

(HK$M)
(BhH%ET)

1,500

15.1% 15.4%

23.7%
20.9%

17.2% 16.3%

" Other Expenses 1,000 -

Hith sz

[ Advertising & Marketing
[mERTImET

Depreciation & Amortisation*
IR R

[ Rental Related Expenses**
HEARTERA
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Chart1

		

		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年

														0.154

		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年

														0.209

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年

		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
2021下半财年		2H FY2021
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Payroll-Fixed 
薪酬-固定

Payroll-Variable
 薪酬-浮动

Rental Related Expenses**
租赁相关费用**

Depreciation & Amortisation*
折旧及摊销*

Advertising & Marketing 
广告及市场推广

Other Expenses 
其他开支

Total % 
总计 %

305

142

398

56

48

235

0.151

323

144

387

71

54

254

0.154

316

98

356

59

42

216

0.172

291

49

301

81

39

270

0.209

236

45

213

68

33

199

0.237

265

58

241

77

41

218

0.163



工作表1

				Payroll-Fixed 
薪酬-固定		Payroll-Variable
 薪酬-浮动		Rental Related Expenses**
租赁相关费用**		Depreciation & Amortisation*
折旧及摊销*		Advertising & Marketing 
广告及市场推广		Other Expenses 
其他开支		Total % 
总计 %		Total expense		Revenue

		1H FY2019
2019上半财年		305		142		398		56		48		235		15.1%		1184		14578

		2H FY2019
2019下半财年		323		144		387		71		54		254		15.4%		1233

																15.4%

		1H FY2020
2020上半财年		316		98		356		59		42		216		17.2%		1087

		2H FY2020
2020下半财年		291		49		301		81		39		270		20.9%		1031		15861

																20.9%

		1H FY2021
2021上半财年		236		45		213		68		33		199		23.7%		794

		2H FY2021
2021下半财年		265		58		241		77		41		218		16.3%		900		11234

				Payroll-Fixed 薪酬-固定		Payroll-Variable 薪酬-浮动		Rental-Fixed 租金-固定		Rental-Variable 租金-浮动		Advertising & Marketing 广告及市场推广		Depreciation 折旧		Other Expenses 其他开支

		2017财年		2.1%		1.0%		2.7%		0.0%		0.0%		0.3%		1.6%

		2018财年		1.8%		0.3%		1.9%		0.0%		0.0%		0.2%		1.7%

		2019财年		2.4%		0.5%		2.1%		0.0%		0.0%		0.4%		1.9%






This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.
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