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TH FY2021 FINANCIAL HIGHLIGHTS

2021J:E|£*Z£ELZJU m/n\

O

Revenue WA
HK$3,344M(B hE )
-47.0%

Basic Earnings per Share
BiREREF
HK$0.50(;&7t)
-41.2%

IDividend Payout Ratio Jk 2 EE2:100.8%

Operating Profit £ & &7
HK$387M(B/5E7T)
-41.4%

Profit Attributable to
Eqmty Holders
NE2FBAANGEF
HK$291M(&B /5 #&7T)
-41.3%

/\7\

Proposed Dividend
per Share
V=T =
HK50 Cents(7&1Ll)

Interim Dividend per Share
ERPHEIIRER: HK22.5 Cents(GE1L)
Special Dividend per Share

SIRHRIRA: HK27.5 Cents(8fl) |

(1]

Overall Net Shop Additions
BKSIBIZIE T
+60
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FINANCIAL REVIEW
55 [alR

(HK$M) (8% 7T)

Revenue WA

Gross Profit EX!

Operating Profit £& %%

Profit for the Period HAN & F!

Profit Attributable to Equity Holders Xz #58 AN & F)

Basic Earnings per Share R EAR &R

* Interim Dividend per Share SRR
» Special Dividend per Share &K 4578 S
Dividend per Share S S

Dividend Payout Ratio® Jk 2L

Gross Margin EF%

Operating Margin & &F) %

Net Margin 3&#|%=

EBITDA RitF2 ~ BIN - #rIH R MEHRT & A

EBITDA Margin RUHF)2 ~ BIN - 7IH PRI BT R

Total Operating Expenses to Revenue Ratio
RAEFAWALLE

Effective Tax Rate SEFRfiE

1 Dividend Policy: Dividend payout ratio at 40-45%, dividend payout in excess of policy will be regarded as special dividend Ik 2EER: Ik 2EEEA40-45% -

1H FY2021
2021 E# M5

1H FY2020
2020 E# M5

6,305
1,886
660
497
496

HK$0.850
HK$0.500

HK$0.500
59.1%

29.9%
10.5%
7.9%
929
14.7%
17.2%

20.6%

Y-o-Y Changes
RETIE
-47.0%

-41.2%

-41.4%

-41.1%

-41.3%

-41.2%

-55.0%
N/A
+0%
+41.7p.p.
+3.3p.p.
+1.1p.p.
+0.9p.p.
-30.1%
+4.7p.p.
+6.5p.p.

-0.6p.p.

BE BRI SR AR RIS



HEALTHY FINANCIAL POSITION
RERRIMSSIRT

(HK$M) (BT3387T) 1H FY2021

2021 E# M5

FY2020
2020045

Inventories #7513 - 7,533
Average Inventory Turnover Days? 401
FEELEFREAL

Closing Inventory Turnover Days? 359
REFLEE%A?

Cash and Bank Balances Il & K4R1T4 5 - 2,714
Bank Borrowings & Gold Loans 1513
RTRFEREEER !
et Cast 2 C o 1o
Net Gearing Ratio3% 55503 - N/A
Debt-to-Equity Ratio*fi ¥z th 24 - 33.9%
Return on Equity (ROE)>H R X &= Bl %> - 8.3%
Return on Total Assets® & &%= O]z 26 - 6.2%
Current Ratio iRofEE= - 3.6

(Openlng Inventory + Closing Inventory) + 2 + Cost of Inventories Sold x Number of Days for the Period
( BUER + BRER) « 2+ EEFERA x RBAY

Closmg Inventory + Cost of Inventories Sold x Number of Days for the Period

HRER ~ SEFEHA x INEH

(Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) + Capital and Reserves Attributable to Equity Holders of the Company

( KERTEM + EIRITHER + RTBX + BLER - AL RRITER) + FARINEFEANSH LR ES
4 (Long-term Liabilities + Current Liabilities) + Capital and Reserves Attributable to Equity Holders of the Company
(KEAE + R ) + ARENEFBANSRAREE

6-Month
Changes
6 T™RAZTI(E

-8.1%

+221

+237
-2.8%
-58.0%
+66.8%
N/A
-8.5p.p.
-2.8p.p.

-1.8p.p.
+0.8

5 Annualized/ Annual Profit Attributable to Eqwty Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company

EFE/ZFERARINEFEANSEN + ARINEFEANSELREE
6 Annualized/ Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
EFE/ZFERRINEFAANSEN + (KEEF+RDEF)

1H FY2020
2020 E#04F

8,114

371

346

2,504

1,741

763
N/A
39.0%
9.6%
6.9%

3.3

Y-o-Y Changes

BREEIE
-14.7%

+251

+250
+5.4%
-63.5%
+162.5%
N/A
-13.6p.p.
-4.1p.p.

-2.5p.p.
+1.1



(HK$M) (B #E7T)

Non Current Assets JEFR TN &=

Current Assets o E =

Total Assets D57

Non Current Liabilities JERzh fif5x
Current Liabilities 7 zn 2 &

Total Liabilities 2 1R

Total Equity Nz S &0
Non-controlling Interest JE#ZEAEAN =
Shareholder’ s Equity BRZ1NE

No. of Issued Shares 175 % H

Net Asset Value per Share B /% %~ {E

2,934

10,397
13,331
338
2,362
2,700
10,631
0
10,631

587,107,850

HK$18.11

As at
31 Mar 2020

#E2020%F
3831H

2,845

11,080
13,925
440
3,073
3,513
10,412
40
10,372

587,107,850

HK$17.73

+3.1%

-6.2%

-4.3%

-23.1%

-23.1%

-23.1%
+2.1%
-101.1%
+2.5%

0.0%

+2.1%

As at

30 Sep 2019
EHZE2019F
9H30Hd

3,041

11,332
14,373
566
3,459
4,025
10,348
40

10,308

587,107,850

HK$17.63

Y-o-Y Changes
RET(E

-3.5%

-8.3%

-7.3%

-40.2%

-31.7%
-32.9%
+2.7%
-101.1%
+3.1%

0.0%

+2.7%



TH FY2017-2021 OPERATING PERFORMANCE
2017-2021 ¥ Fizz=I

(HK$M) (B /578 7T)
20,000 33.2% - 35%
- 25%
15,000
o - 15%
10.2% 10.3% 10.7% 10.5% _EM’
10.000 7.9% 8.3% 8.5% 7.9% 8.8% oo
o Revenue WZA 7,859
i it RERA
Operating Profit & &% 6,283 6,305 | o
Profit for the Period AR 5469
5,000 3,344
PR in 24
Overall Gross Margin B{A£F|= (147.0%)
- -15%
———Qperating Margin @& &% scq 387 2d3
645 838 70 9
Net Margin 33 434 >21 000 497 A a1
0 -25%
1H FY2017 1H FY2018 1H FY2019 1H FY2020 1H FY2021
2017 E¥ME 2018 W4 2019 F¥ME 2020 W 2021 E¥ME



Chart1

		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年

		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年

		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年



Revenue 收入

Operating Profit 经营溢利

Profit for the Period 期内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率

3,344
(↓47.0%)

8,295
(↑14.9%)

387
(↓41.4%)

976
(↑14.9%)

293
(↓41.1%)

849
(↑14.9%)

5469

558

434

0.28

0.102

0.079

6283

645

521

0.262

0.103

0.083

7859

838

670

0.237

0.107

0.085

6305

660

497

0.299

0.105

0.079

3344

387

293

0.332

0.116

0.088



工作表1

				1H FY2017
2017上半财年		1H FY2018
2018上半财年		1H FY2019
2019上半财年		1H FY2020
2020上半财年		1H FY2021
2021上半财年

		Revenue 收入		5,469		6,283		7,859		6,305		3,344

		Operating Profit 经营溢利		558		645		838		660		387

		Profit for the Period 期内溢利		434		521		670		497		293

		Overall Gross Margin 整体毛利率		28.00%		26.20%		23.70%		29.90%		33.20%

		Operating Margin 经营溢利率		10.20%		10.30%		10.70%		10.50%		11.60%

		Net Margin 浄利率		7.90%		8.30%		8.50%		7.90%		8.80%






REVENUE AND PROFIT ANALYSIS(HK$M)
WA iAo (B 578 7T)

Revenue and Segment Profit by Market Revenue and Segment Profit by Business Sales? and Gross Profit? by Product
®Rinkl 7RI A K 53 &R iE 2\ S 77 AW A K 73 &R F Brrmil o S R ER3
12.2%
o (7.0%)
765 51.7% S 43.6%
(67.6%) (712%) (46.0%)

44.3%
o)
65.3% 36.1% (35.9%) 56.4%
(42.4%) (21.8%) (54‘0%‘:)
55.7% ~— A
(64.1%)
Revenue
Revenue KA
WA Gross Profit
Retailing HE EF)
Hong Kong SAR*, Macau €
SAR* & Overseas . Slgltcijnilm“
EBRATHX" &7 Wholesali Pl
BRFTHR BB Mt BESRBS
. - Fixed Price
ma;r;g*cmna . Licensing Jewellery
faRa LSS ENE

By Market Revenue Segment Profit Segment By Business Revenue i Segment By Product l Gross
(HK$M) WA 2 EBEF Profit | (HK$M) O 2 Profit (GLELY)) & i Margin
> E i BOlss %I93 i B @kl EF=

MUainxl 5 Margin Ry Margin n XU iE
@) - puuiE | ERET) s@EnE | @5En)
HE HE
1,280 359 28.0%

1161 -93 -22.3% -8.0% 1,727 -22 -5.3% -1.3% -52.5% -36.3% +7.1p.p.
-68.1% -128.6% (38.8%) -16.9p.p. -61.5% -106.2% (42.8%) -9.3p.p.
1,209 147 35.5% 12.2% 9
-12.2% -10.6% (19.8%) +0.2p.p. _4];675::2 -551)5°/]o- _42;’5;0
2,183 508 122.3% 23.3% 408 290 69.8% 71.2%
-18.3% -0.4% (61.2%) +4.2p.p. -7.7% -71%  (37.4%) +04p.p. 1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business
to External Parties+ Inter-Segment Wholesale Revenue
1,701t 147 N/A 8.7% ZFBAIRBA = TIMERWSWA+ 2 EBEHERBA
Remarks: Figures for 1H FY2020 are shown in brackets -36.4% -10.6% +2.5p.p. ?Sales = Revenue - Licensing Income #&=I0A - @HWZSITA

7 HESNA2020 EEM EHF

*Mainland China: Hereafter refers toas “Mainland” EPIV\IIITﬂ EREWA TR
Hong Kong SAR: Hereafter refers to as "Hong Kong" &ERAITHX: RN "&E .
Macau SAR: Hereafter refers toas  “Macau” /Eﬂ%%ﬂﬁlﬁlt EEWA TR

3 Gross Profit = Consolidated Gross Profit — Gross Profit of
Licensing Income EF|=4Z5FEF - MR SZWAEF)
4 Gold & Platinum refers to gold & platinum products sold by
weight based on international market price, i.e. at non-fixed price
%%;%g%:?ﬁﬁﬁ?&@Bﬁiﬁiiﬁﬁ’fé‘?&i%ﬂjﬁﬂ@ﬁ%&iﬂ%?‘ﬁ:

N

10



Chart1

		gold & platiunum

		gem-set



sales by product

43.6

56.4



工作表1

				sales by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		43.6		1

		gem-set		56.4		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		gold & platiunum

		gem-set



gross profit by product

44.3

55.7



工作表1

				gross profit by product		Segment Profit by Market
分部溢利 (以市场划分)

		gold & platiunum		44.3		1

		gem-set		55.7		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		34.7

		65.3



Revenue by Market
收入 (以市场划分)



工作表1

				Revenue by Market
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

				34.7		1

				65.3		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		licensing

		wholesaling



Revenue by business
收入 (以市场划分)

51.7

12.2

36.1



工作表1

				Revenue by business
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		51.7		1

		licensing		12.2		2

		wholesaling		36.1

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		





工作表1

				segment profit
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

		hk, macau & overseas		0		1

		mainland		100		2

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		





工作表1

				segment profit by business 
收入 (以市场划分)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		0		1

		licensing		69.8		2

		wholesaling		35.5

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Segment Profit Margin by Market Segment Profit Margin by Business Gross Margin by Product

AEGEAZE (UHIAX9) AEGRERAZR (LS K 5) EMER BUEmRD)
1H vs 2H M4 vs FEM4E 1H vs 2H E¥MEF vs FHEME 1H vs 2H E¥M4F vs FEME
30% -
© b330, | 80% 7 717% c6.0% 708%  700% 712% : 40% -
-2/ V% _ _ . o, o,
————" —- 302% S18% 3L7% 349 S
20% - 60% i
27.2%
0, .
10% | 83% 0% 20% -
13.3%
24% 14.9%
20% 12..3_9_4,_____;“_1_% 0% 119% 122%
0% T T T T 1
1H 2H 1H 2H 1H 0% | 6.6% 9.0% 8.0% 21% -13%
FY2019 FY2019 FY2020 FY2020 Y2021 © ' ' ' ' '
1H 2H 1H 2H 1H 0% . . . . :
-10% - 2.0% FY2019 FY2019 FY2020 FY2020 FY2021 1H 2H 1H 2H 1H
-e.J/o -20% - FY2019 FY2019 FY2020 FY2020 FY2021
Full Year £ Full Year &% Full Year 24
20% - 187% . 184% 80% - 675% 687%  704% 40% 7 355%  338%
. Q & == 0, o,
6 156% 56 V 31.0%  31.0%
-
949%  98% 21.3%
0, .
10% 7_53’0//N% 40% - 20% - 156%  15.4% 15._6%/’
164% 1319  13.6%
20% o, 131% 6%  11.9%
0% | | | 1 0% -|-2% _18% 7.8%  54%
FY2017 FY2018 FY2019 FY2020 0% ' ' ' !
FY20L78 EY2018 S FY2019 S EV2020 FY2017 FY2018 FY2019 FY2020
. Hong Kong, Macau ; ; : e : : Gold & Plati
Mainland ' Licensing Wholesaling Retailing Fixed Price Go atinum
[ | " & Overseas [ e ] HE % ey | Jewellery [] Z& RS

A I e
& RITTEESN ENE 11



Chart1

		1H
FY2019		1H
FY2019

		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.133

0.302

0.18

0.318

0.209

0.317

0.217

0.301

0.28

0.272



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		1H
FY2019		13.3%		30.2%

		2H
FY2019		18.0%		31.8%

		1H
FY2020		20.9%		31.7%

		2H
FY2020		21.7%		30.1%

		1H
FY2021		28.0%		27.2%






Chart1

		FY2017		FY2017

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020



Hong Kong, Macau & Overseas
香港、澳门及海外

Mainland China
中国内地

0.075

0.187

0.094

0.155

0.098

0.156

0.062

0.184



工作表1

				Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地

		FY2017		7.5%		18.7%

		FY2018		9.4%		15.5%

		FY2019		9.8%		15.6%

		FY2020		6.2%		18.4%






Chart1

		FY2017		FY2017		FY2017

		FY2018		FY2018		FY2018

		FY2019		FY2019		FY2019

		FY2020		FY2020		FY2020



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.072

0.164

0.563

0.078

0.131

0.675

0.078

0.136

0.687

0.054

0.119

0.704



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		FY2017		7.2%		16.4%		56.3%

		FY2018		7.8%		13.1%		67.5%

		FY2019		7.8%		13.6%		68.7%

		FY2020		5.4%		11.9%		70.4%






Chart1

		FY2017		FY2017

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020



Gold & Platinum黄金及铂金

Gem-set
珠宝

0.156

0.355

0.154

0.338

0.156

0.31

0.213

0.31



工作表1

				Gold & Platinum黄金及铂金		Gem-set
珠宝

		FY2017		15.6%		35.5%

		FY2018		15.4%		33.8%

		FY2019		15.6%		31.0%

		FY2020		21.3%		31.0%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		1H
FY2019		1H
FY2019

		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021



Hong Kong, Macau & Overseas
香港、澳门及海外

Mainland China
中国内地

0.083

0.15

0.112

0.162

0.089

0.191

0.024

0.175

-0.08

0.233



工作表1

				Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地

		1H
FY2019		8.3%		15.0%

		2H
FY2019		11.2%		16.2%

		1H
FY2020		8.9%		19.1%

		2H
FY2020		2.4%		17.5%

		1H
FY2021		-8.0%		23.3%






Chart1

		1H
FY2019		1H
FY2019		1H
FY2019

		2H
FY2019		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021		1H
FY2021



Retailing
零售

Wholesaling
批发

Licensing
品牌业务

0.066

0.123

0.717

0.09

0.149

0.66

0.08

0.12

0.708

0.021

0.119

0.7

-0.013

0.122

0.712



工作表1

				Retailing
零售		Wholesaling
批发		Licensing
品牌业务

		1H
FY2019		6.6%		12.3%		71.7%

		2H
FY2019		9.0%		14.9%		66.0%

		1H
FY2020		8.0%		12.0%		70.8%

		2H
FY2020		2.1%		11.9%		70.0%

		1H
FY2021		-1.3%		12.2%		71.2%






REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS (HK$M)

XA MRt LA S5 37

Hong Kong, Macau
and Overseas
5578 BB

2.1%
(0.9%)

8.5%
(1.6%)

Revenue

(HK$M)
ON

(BR#ETT)

1,038
-70.7%

99
+70.0%

24
-25.0%

1161
-68.1%

317t
-69.1%

Mix
A

-106
-140.1%

-11
-139.3%

24
-23.8%

-93
-128.6%

-11
-139.3%

- 31.6%
Mainland o
(35.3%)
Aith B
50.9%
17.5% (49.4%)
89.4% (15.3%) ‘
(97.5%) '
Revenue
WA
Revenue Segment Profit
WA Pty il
Retailing .
TE Retailing .
=&
Wholesaling .
#R Wholesaling
Lo #x .
Licensing .
m el 55 Licensing . .
MW

Segment Profit
par- bl

Segment Profit
Margin

2 EREA =

113.7% -10.2%
(81.2%) -17.6p.p
12.4% -11.7%
(9.0%) -62.2p.p
-26.1% 100.3%
(9.8%) +1.5p.p
100% -8.0%
(100%) -16.9p.p
-3.6%

NS -6.5p.p

Segment Profit
Margin
pa=iiY gl

Revenue
WA

Segment
Profit
pax:i =t

(HK$M)
(BRET)

690 83 12.1%
-26.9% -11.3% +2.1p.p
1,110 159 14.3%
-15.8% +17.1% +4.0p.p
383 266 69.4%
-6.3% -5.3% +0.8p.p
2,183 508 23.3%
-18.3% -0.4% +4.2p.p
1,385! 159 11.5%
-16.0% +17.1% +3.3p.p

Remarks: Figures for 1H FY2020 are shown in brackets

A ESWN2020 EF M EHT

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+
Inter-Segment Wholesale Revenue

T E BB RWA = MIMERWSWA+ 2 EREHEARUIA -



Chart1

		retailing

		wholesaling

		licensing



revenue (mainland)

35.1

50.2

14.7



工作表1

				revenue (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		35.1		1

		wholesaling		50.2		2

		licensing		14.7

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



52.3%
(55.0%)

16.4%
(18.4%)

31.3%
(26.6%)

segment profit (mainland)

16.4

31.3

52.3



工作表1

				segment profit (mainland)		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		16.4		1

		wholesaling		31.3		2

		licensing		52.3

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		retailing

		wholesaling

		licensing



regional revenue

89.4

8.5

2.1



工作表1

				regional revenue		Segment Profit by Market
分部溢利 (以市场划分)

		retailing		89.4		1

		wholesaling		8.5		2

		licensing		2.1

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REGIONAL SEGMENT PROFIT MARGIN ANALYSIS BY BUSINESS
1 X 3 R ZR T LA S X 5

Hong Kong, Macau and Overseas

1H&2H F¥ & R T4 &8 - R R85
Full Year £
125% -
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Lo0% | 100%
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50% -
50% -
5% 7 6.99 9.2% 7.4% 4.6%
9% £ /0 . 0 /0
0% - — — . | -3.6% 25% -
4.8% 5.6% 2.9% -0.4% ~0.2% 8.0% 8.0% 4.2%
-25% 1 1H 2H 1H 2H 1H 0% 5 —
[s) Q, Q,
FY2019  FY2019  FY2020  FY2020  FY2021 - . 2o
: FY2018 FY2019 FY2020
Mainland
Y P4 A P4 th
~ 70.3% 68.6% 69.4%
75% 62.5% 0% 66.4% 777 75% ©  65.6% 66.3% 67.6%
50% = 50(%) 4
25% = 25(%) 4
6.8% 8.8% 10.0% 9.8% 12.1% 8.2% 7.8% 9.9%
— a — e ——— o = —
0% |55 82% _ 82% _ 81w _ 115% 0% 1.2% 6.8% 8.2%
1H 2H 1H 2H 1H FY2018 FY2019 FY2020
FY2019  FY2019  FY2020  FY2020  FY2021
Licensing B Adjusted Wholesaling Business! 1 Retailing
I CAES %ﬁsz;»twmﬁl TE 13

lAd usted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)
ﬁME’J}tl:?x"““ wmA)E = RS Z D EEN - (FIMERWSZWA + D EREIHEAWIA)



Chart1
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FY2019		1H
FY2019
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FY2019		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021		1H
FY2021



Retail

Adjusted Wholesale

Licensing

0.069

0.048

1.019
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0.056

0.993

0.074

0.029

0.988

-0.004

0.046

1.002
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工作表1

		Hong Kong, Macau & Overseas
香港、澳门及海外		Retail		Wholesale		Adjusted Wholesale		Licensing

		1H
FY2019		6.9%		121.4%		4.8%		101.9%

		2H
FY2019		9.2%		20.8%		5.6%		99.3%

		1H
FY2020		7.4%		121.4%		2.9%		98.8%

		2H
FY2020		-0.4%		121.4%		4.6%		100.2%

		1H
FY2021		-10.2%		121.4%		-3.6%		100.3%






Chart1

		1H
FY2019		1H
FY2019		1H
FY2019

		2H
FY2019		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021		1H
FY2021



Retail

adjusted wholesale

Licensing

0.053

0.068

0.703

0.082

0.088

0.625

0.1

0.082

0.686

0.098

0.081

0.664

0.121

0.115

0.694



工作表1

		Mainland China
中国内地		Retail		Wholesale		adjusted wholesale		Licensing

		1H
FY2019		5.3%		8.6%		6.8%		70.3%

		2H
FY2019		8.2%		8.2%		8.8%		62.5%

		1H
FY2020		10.0%		8.6%		8.2%		68.6%

		2H
FY2020		9.8%		8.6%		8.1%		66.4%

		1H
FY2021		12.1%		8.6%		11.5%		69.4%






Chart1

		FY2018		FY2018		FY2018

		FY2019		FY2019		FY2019

		FY2020		FY2020		FY2020



FY Retail

Adjusted Wholesale

Licensing

0.08

0.051

0.998

0.08

0.052

1.001

0.042

0.036

0.996



工作表1

		Hong Kong, Macau & Overseas
香港、澳门及海外		FY Retail		FY wholesale		Adjusted Wholesale		Licensing

		FY2018		8.0%		22.7%		5.1%		99.8%

		FY2019		8.0%		22.7%		5.2%		100.1%

		FY2020		4.2%		22.7%		3.6%		99.6%

		FY Retail		Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地						FY wholesale		Hong Kong, Macau & Overseas
香港、澳门及海外		Mainland China
中国内地				FY Licensing		Mainland China
中国内地

		FY2015
2015財年		10.40%		6.00%						FY2015
2015財年		24.90%		10.80%				FY2015
2015財年		62.60%

		FY2016
2016財年		6.70%		6.00%						FY2016
2016財年		17.80%		9.40%				FY2016
2016財年		56.40%

		FY2017
2017財年		6.40%		10.70%						FY2017
2017財年		18.90%		15.50%				FY2017
2017財年		56.30%

		1H Retail										1Hwholesale								1H Licensing

		FY2015
2015財年		10.50%		7.60%						FY2015
2015財年		21.00%		11.40%				FY2015
2015財年		66.00%

		FY2016
2016財年		7.80%		4.40%						FY2016
2016財年		22.60%		8.80%				FY2016
2016財年		64.60%

		FY2017
2017財年		7.40%		13.50%						FY2017
2017財年		6.60%		14.10%				FY2017
2017財年		55.70%

		2H retail										2H wholesale								2H Licensing

		FY2015
2015財年		10.30%		4.70%						FY2015
2015財年		28.80%		10.10%				FY2015
2015財年		59.30%

		FY2016
2016財年		5.40%		7.20%						FY2016
2016財年		13.10%		9.90%				FY2016
2016財年		47.80%

		FY2017
2017財年		5.70%		9.00%						FY2017
2017財年		31.40%		16.60%				FY2017
2017財年		59.30%
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FY Licensing

0.072

0.082
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0.068

0.078
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0.099
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工作表1

		Mainland China
中国内地		FY Retail		FY wholesale		Adjusted Wholesale		FY Licensing

		FY2018		7.2%		10.0%		8.2%		65.6%

		FY2019		6.8%		10.0%		7.8%		66.3%

		FY2020		9.9%		10.0%		8.2%		67.6%






RETAIL REVENUE ANALYSIS
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Chart1

		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年



Gold & Platinum
黃金及铂金

Fixed Price Jewellery 
定价首饰

0.69

0.31

0.66

0.34

0.68

0.32



工作表1

				Gold & Platinum
黃金及铂金		Fixed Price Jewellery 
定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		1H FY2019
2019上半财年		69%		31%		80		100

		1H FY2020
2020上半财年		66%		34%

		1H FY2021
2021上半财年		68%		32%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年



Gold (by weight) 黃金(重量)

Fixed price jewellery 定价首饰

0.62

0.38

0.55

0.45

0.64

0.36



工作表1

				Gold (by weight) 黃金(重量)		Fixed price jewellery 定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		1H FY2019
2019上半财年		62%		38%		80		100

		1H FY2020
2020上半财年		55%		45%

		1H FY2021
2021上半财年		64%		36%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年



Hong Kong 香港

Macau 澳门

Mainland 內地

Overseas 海外

0.63

0.16

0.19

0.02

0.57

0.18

0.21

0.03

0.5

0.06

0.4
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工作表1

				Hong Kong 香港		Macau 澳门		Mainland 內地		Overseas 海外

		1H FY2019
2019上半财年		63%		16%		19%		2%

		1H FY2020
2020上半财年		57%		18%		21%		3%

		1H FY2021
2021上半财年		50%		6%		40%		4%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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Chart2

		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年



Hong Kong 香港

Mainland 內地

0.03

0.97

0.04

0.96

0.08

0.92



Chart1

		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年



Hong Kong 香港

Mainland 內地

0.03

0.97

0.04

0.96

0.08

0.92



工作表1

				Hong Kong 香港		Mainland 內地

		1H FY2019
2019上半财年		3%		97%

		1H FY2020
2020上半财年		4%		96%

		1H FY2021
2021上半财年		8%		92%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年
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黃金及铂金

Fixed Price Jewellery 
定价首饰

0.09
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0.08

0.92
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0.95



工作表1

				Gold & Platinum
黃金及铂金		Fixed Price Jewellery 
定价首饰		Revenue by Gold/Platinum		Revenue by Gem-set

		1H FY2019
2019上半财年		9%		91%		80		100

		1H FY2020
2020上半财年		8%		92%

		1H FY2021
2021上半财年		5%		95%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年



Scrap Gold & Platinum 
黃金及鉑金廢料

Gold & Platinum (others)  
黃金及鉑金(其他)

Fixed Price Jewellery 
定价首饰
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工作表1

				Scrap Gold & Platinum 
黃金及鉑金廢料		Gold & Platinum (others)  
黃金及鉑金(其他)		Fixed Price Jewellery 
定价首饰		欄1

		1H FY2019
2019上半财年		35%		15%		50%

		1H FY2020
2020上半财年		28%		17%		55%

		1H FY2021
2021上半财年		7%		91%		2%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。

								Gold (by weight) 
黃金(重量)		Fixed Price Jewellery 
定价首饰






RETAIL ANALYSIS

=AY,
7%73
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1H FY2021 1H FY2020
2021 k4 2020_ it 4E

1H FY2021 1H FY2020

2021 L7 2020 Bt 4F Revenue** Quantity Revenue** Quantity ASP

WA HE WA B &N

Jewellery -12% -19% -10% -10%
EME

*Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and
Mainland’ s e-commerce business. F/E#HEEKANE—EARBEEETILRAATERECHHETER - AREEH A SFEmIEER A E FESHEL

** Revenue represented sales of Lukfook self-operated shop and such data did not include sales of licensed shops and Mainland’ s e-commerce business. K ARNEEEEHNHES - BRABEAFCOEREERANAETESHER
***YoY changes and SSSG in Mainland are denominated in RMBINit 2 2 F DL REEHEUARTRITE

****ASP in Mainland included value-added tax (VAT) At FI9EN B2 B ES

Overall
(K

* Gold & Platinum
= MAS

» Fixed Price
Jewellery
ENME

Hong Kong & Macau
BEEREA]

* Gold & Platinum
=2 AT

» Fixed Price
Jewellery
ENME

Mainland
At

* Gold & Platinum
=2 AT

* Fixed Price

16



Same Store Sales Growth FEIJEfHEIEE

1H FY2021 1H FY2020
2021 E¥ 4 2020 ¥4

Gold & Platinum | Fixed Price ticensed Gold & Platinum | Fixed Price Licensed

e Jewellery Shops e Jewellery Shops
REREE | mpaty RIEIE REREE | et R

Licensed Shops fmhéf5 -15% -8% -12% N/A -12% +4% -6% N/A

Self-operated Shops BE &

Overall %% -33% -25% -30% N/A -17% -12% -16% N/A
T_“z;' -39% -30% -35% 11% -22% -3% -15% 4%

e | = -34% -11% -28% -12% -16% -17% -16% 8%

e N

A -24% -10% -19% 8% -24% -13% -21% 9%
%@;% L{i‘ge"’w 17% -20% 17% -14% “12% -10% “12% 4%
e China -37% -26% -33% -19% 1% -18% -13% 7%

By Southern China N/A N/A N/A -9% N/A N/A N/A -6%

: EEK

Region

BXHE .

515 Fastern China -36% -16% -27% -16% -32% 6% -24% -6%
Gonal China -29% -29% -29% -8% -19% -5% -15% 4%

*Same Store Sales Growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include
sales of Mainland ‘s e-commerce business. [E/EHEIE K AR —BNESETOULRNTEZAEZHNHEENER - AREEH AEFEAMAE FESHEDR
** Same Store Sales Growth in Mainland are denominated in RMBAth 2 BEfHEM AR TR ITE il



FY2018 FY2019 FY2020 FY2021

20184 20194 20200 4E 20214
| o] e | o] o @) o] o] o] e o3| oi EEEEECE
Overall +5% +17% +1% +16% +22% +14% -10% 6%  -10%  -37%  -25%  -57% = -71%  -55%
E240N
g%d +5%  +21% 3% +16%  +26%  +23% 9% 6%  -19%  -43%  -20%  -51% = -67%  -46%
Gold By Weight) o0 259, -9% +5%  +21%  +30% 7% 4% -19%  -53%  -33%  -58% | -73%  -57%
=2E (BEE)
Fixed Price
Jewellery 19%  +16%  +10%  +18%  +18% +5% 8% 4% 4%  25%  -32%  -64%  -71% = -65%
ENEIm
Hong Kong & Macau +3% 18% 9 9 269 9 0 9 0 0 9 0 0 9
P e b +18% +1%  +18%  +26%  +17% 9% 6%  -10%  -39%  27%  -60%  -76%  -63%
g%j 0%  +21% 4% +19%  +34%  +30% 8% 7%  -20%  -46%  -21%  -53% = 72%  -53%
%Og (%Q’\;e'ght) 0%  +26% 9% +8%  +28%  +36% 5% 5%  -20%  -55%  -34%  -60% = 77%  -61%
== 2 ==]
Fixed Price
Jewellery 19%  +18%  +11%  +19%  +19% +4% 8% 4% +6%  26%  -35%  -67%  -81%  -74%
ENEm
x;'l”'a”d +23% +11% 4% 2% 2% +4% -14% +2% 7% -25%  -12%  -41% = -40%  -15%
g_%d +32%  +19% 2% 1% 6% 0% 16%  +4% 4% -28%  -12%  -42%  -45%  -15%
;f; (%{%V‘;e'ght) +26%  +23% 4% 2% -3% +4%  -18%  -1%  -12%  -44%  -30%  -54% = -59%  -33%
Fixed Price
Jewellery +10% 2% 7% 2%  +10%  +18% 5% +3% 7% -18% 9%  -39% | -32%  -16%
ENEIm

* Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. EEfHEIEZKAF—BABEEE T ULRBATEZHEZNHEELNR - BREBEHAEERIEERAMHE FHSHER -
** SSSG in Mainland are denominated in RMBAh Z EES EMA R RITE 18



AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE
BRIIBEENENEIT mHIEN

Average Ticket Size Fixed Price Jewellery Average Selling Price
BRYITHE EMEMMTmESEN

$ (in terms of respective currency ) . ¥ .
E(DMHF_VEEFﬁﬁé) Y Diamond, jadeite, gem stones and pearl products

hh - 352 FOREKRTS

5000 7,900 8,000 111.1% %(i(rﬂjt:ﬁrﬁrggﬁo%ﬁsg;ctive currency )
‘ 7,200 15000 - 13,100 14,000
6,500 Wy "
121.4%
10,000 -
6,000 - 5 ' 10,500 ——
5,800 - 000 125.0% o o oon V14.1%
500 117.9% 5,000 - 6,200 6,400 6,400 10.0%
4000 - 2000 4,400 |17.0% .
3,900 1H FY2019 1H FY2020 1H FY2021
2019 MW 2020 ¥ 2021 ¥EME
2,000 -
- : Overall Fixed Price Jeweller
gy cve cureney) SREREREE
0 ' ' ' 8,000 -
1H FY2019 1H FY2020 1H FY2021
2019 M4 2020 ¥4 2021 ¥ 6,000 - 5,200 o .
———— 3,600
@ Macau g Hong Kong & Macau —China UnionPay 4,000 - 3,000 ey 1.16:3%
A BB A -pERE 5000 —_— 2,200 2200 4 13.6%
B Hong Kong B Mainland ' 2,400 2,000 1000 110.0%
&8 At 0 : : :
1H FY2019 1H FY2020 1H FY2021
2019 EETTE 2020 M 2021 _EEME

RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau:

BRI PERES - XNE - MEXNNARMEE ZZEE: 19.5% (1H FY2020: 56.9%)

* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) Mainlan

RIEAEE B (R SR e B35 15) WSl [0 s

**ASP in Mainland included value-added tax (VAT) NI EMN B = 1L EF Al & 19
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工作表1

				Hong Kong 香港		Macau 澳门		Hong Kong & Macau-UnionPay Card 香港及澳门 - 银联卡		Mainland China 中国內地

		1H FY2019
2019上半财年		5,800		7,900		6,500		3,600

		1H FY2020
2020上半财年		4,000		7,200		5,300		3,900

		1H FY2021
2021上半财年		5,000		8,000		4,400		4,600

				25.0%		11.1%		-17.0%		17.9%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。
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工作表1

				Overall -Hong Kong 香港		Overall- Macau澳门		Overall-Mainland China中国內地

		1H FY2019
2019上半财年		3,000		5,200		2,400

		1H FY2020
2020上半财年		2,000		4,300		2,200

		1H FY2021
2021上半财年		1,800		3,600		2,500

				-10.0%		-16.3%		13.6%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。

		Ref

				J1toJ4Gem Set-Hong Kong香港		J1toJ4Gem Set-Macau澳门		J1toJ4Gem Set-Mainland China中国內地		Overall -Hong Kong 香港		Overall- Macau澳门		Overall-Mainland China中国內地

		FY2015
2015财年		13,400		16,500		7,000		6,400		8,800		3,500

		FY2016
2016财年		11,600		13,100		6,300		4,700		6,800		3,000

		FY2017
2017财年		10,900		13,200		6,300		4,200		6,400		2,900

				-6.0%		0.8%		0.0%		-10.6%		-5.9%		-3.3%
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工作表1

				J1toJ4Gem Set-Hong Kong香港		J1toJ4Gem Set-Macau澳门		J1toJ4Gem Set-Mainland China中国內地

		1H FY2019
2019上半财年		10,500		13,100		6,200

		1H FY2020
2020上半财年		9,900		14,000		6,400

		1H FY2021
2021上半财年		8,500		11,000		6,400

				-14.1%		-21.4%		0.0%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






TOTAL OPERATING EXPENSES

QZ'_‘ HK$M (% of Revenue)
REEH™ e (KA 5EE%)
1,400 -
23.7%
T 1,200 - 1,184
1 Other Expenses 3.0% 1,087
HinFFE ae
1,000 -
% Advertising & Marketing 0.6% 3.5%
.67
[ERMImET 0.7% -
" . 06% |42 194
Depreciation & Amortisation 800 - 0'92/0 59 ( l i 0)
371 Bt 0.1%
3.9% 5.9% (18.1%)
= Depreciation of Right-of-Use Assets (Non- 4.49%
Rental Related) 600 - A7
ERANERIE (SHEELR) r 347 1°OZA) (1 20.8%)
19% 63 (155%)
" Rental Related Expenses** 1.2% 96 0.1% ( l 40.0%)
HEARZ A 1.1% 70 .
400 ~ 4.7% 213*
Rental-Variable 1.8% 1.6% /
GENE) 1.7% (138.7%)
1.4% (153.6%)
" Payroll-Variable 200 -
F- 25
5.0%
3.9% 7.0% (1253%)
@ Payroll-Fixed
#M-EE 0 - i :
1H FY2019 1H FY2020 1H FY2021
2019 B4 2020 E¥ W 2021 ¥

*With the adoption of HKFRS16, rental related expenses including depreciation of right-of-use assets (rental-related), fixed and variable rental, interest expenses amount to HK$228M, -HK$15M and
HK$10M respectively, representing a -38.3% Y-o-Y change. (1H FY2020: depreciation of right-of-use assets (rental related), fixed and variable rental, interest expenses amount to HK$221M, HK$126M
and HK$14M respectwely)

*RAFBVMSMSAENE16SHE - HERRTHOREERANE~IE (HEER) - BEAIHEE - BEAGHMEMADHIN2.2812E 7T - -0.15(287TK0.10{2E 7T - FECEDA383% » (2020 M4 : &
AR (RRES ) - BERINAS - BEAGMARAIHN22LCET - 1260 87TR0.14ZET) 20
**Rental Related Expenses include fixed rental & depreciation of right-of-use assets (rental related)

*HEEAREREEEERRERERNESTA (BEER)
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Payroll-Fixed 
薪酬-固定

Payroll-Variable
 薪酬-浮动

Rental-Variable 
租金-浮动

Rental Related Expenses**
租赁相关费用**

Depreciation of Right-of-Use Assets (Non-Rental Related)
使用权资产折旧 (与租赁无关)

Depreciation & Amortisation 
折旧及摊销

Advertising & Marketing 
广告及市场推广

Other Expenses 
其他开支

Total % 
总计 %

56

216

305

142

96

302

0

56

48

235

0.151

316

98

70

277

9

59

42

216

0.172

236

45

56

157

5

63

33

199

0.237



工作表1

				Payroll-Fixed 
薪酬-固定		Payroll-Variable
 薪酬-浮动		Rental-Variable 
租金-浮动		Rental Related Expenses**
租赁相关费用**		Depreciation of Right-of-Use Assets (Non-Rental Related)
使用权资产折旧 (与租赁无关)		Depreciation & Amortisation 
折旧及摊销		Advertising & Marketing 
广告及市场推广		Other Expenses 
其他开支		Total % 
总计 %		Total expense		Revenue

		1H FY2019
2019上半财年		305		142		96		302		0		56		48		235		15.1%		1184		14578

		1H FY2020
2020上半财年		316		98		70		277		9		59		42		216		17.2%		1087		15861

		1H FY2021
2021上半财年		236		45		56		157		5		63		33		199		23.7%		794		11234

				Payroll-Fixed 薪酬-固定		Payroll-Variable 薪酬-浮动		Rental-Fixed 租金-固定		Rental-Variable 租金-浮动		Advertising & Marketing 广告及市场推广		Depreciation 折旧		Other Expenses 其他开支

		2017财年		2.1%		1.0%		0.7%		2.1%		0.0%		0.3%		1.6%

		2018财年		2.0%		0.6%		0.4%		1.7%		0.1%		0.3%		1.4%

		2019财年		2.1%		0.4%		0.5%		1.4%		0.0%		0.3%		1.8%






INVENTORY ANALYSIS
A

Closing Inventories

(HK$M) HIARER
(BhET) 1H FY2020 8114 1H FY2021
8,000 - 2020 E¥EM & ' 2021 FE M (114.7%)
6,925
7,000 -
2,836 359
6,000 - 2460 359,
5,000 - 4,864 (i g‘;:f’) (+13.33) Gold & Platinum
! =L RAE

4000 - 1,649 34Y%

3,250 1585 ' 360, (122.1%) -

(13.9%) 2531 » Fixed Price
3,000 - 1187 37% ! Jewellery
' BN E
2,000 -
1,000 -
o HK, Macau & Overseas Mainland Overall HK, Macau & Overseas Mainland Overall
5E REEN At B 5E REEN At Eff
Inventory Turnover Days (by Product) Inventory Turnover Days (by Market) *
EERA®RBE (U~mE D) EEREA%BE Uhiaka) *

FEE™ HREFHE™

(Turnover Days)
(B¥%EE)

Average Inventory Closing Inventory

(Turnover Days) FEi9EE HIRF R
(BB E) Average Inventory Closing Inventory

Y-o-Y Y-o-Y
Changes Changes Y-o-Y Y-o-Y
REDL RETIE Changes Changes
o ZELME REZE
’ " HK & Macau
Fixed Price - EHEH] +388 +676
Jewellery +227 +232 "
A~ Mainland
Overall

* Self-operated shops and e-commerce business only RIREEEREFEH WS

**Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory BB XIHAGERERER - HAREMESEFXIPL20%

*** (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( B3#177 5% + #iR77 5 ) <2+ BBl A ((HIBRGBARNISS Z A A ) *HN B %L 21
***% Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period B3R 7755 + S5 A ( HIFRMmIEW S 2 mA ) *HAEH
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Fixed Price Jewellery
定价首饰

Gold & Platinum
黃金及铂金

2,809
((↓12.6%)

1,656
(↓19.7%)

4,465
 (↓15.4%)
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(↓3.9%)
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(↓26.3%)

2,460
(↓13.3%)
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工作表1

						Fixed Price Jewellery
定价首饰		Gold & Platinum
黃金及铂金		T		Gem-set (including watches)2		Gold & Platinum3		Total

		1H FY2020		HK, Macau & Overseas
香港、澳门及海外		3,215		1,649		4,864		66%		34%		100.0%

				Mainland
內地		2,063		1,187		3,250		63%		37%		100.0%

				Overall
整体		5,278		2,836		8,114		65%		35%		100.0%

		1H FY2021		HK, Macau & Overseas
香港、澳门及海外		2,809		1,585		4,394		64%		36%		100.0%

				Mainland 
內地		1,656		875		2,531		65%		35%		100.0%

				Overall
整体		4,465		2,460		6,925		64%		36%		100.0%

						若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






(HK$M)
(BB T) 840

800 -

600 -

Purchase of Premises

EM

Furniture, fixture and | 803
equipment & leasehold 400
improvements
i - KESREMEEYI 271
xKE

Shops /&

= 200 1 177

B Offices A3l 210

Manufacturing Plants 149*

mI

0 37{| 3 1 | 61{5_2/ 3 | 28 (L9 g
1H FY2019 > 1H FY2020 1H FY2021
2019 ¥ & 2020 ¥ 2021 ¥

*Including the acquisition costs HK46M of staff accommodation in Macau, HK$99M prepayment for acquisition of office in Shenzhen and HK$4M prepayment of

plant expansion project in Panyu
BERBUTRIZATEENMAA468BTETT - WWRIIBEFENMNRIOBHETAY BES BEIENMNRIT4EHET
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工作表1

				Manufacturing Plants 加工广*		Office 公司*		Shops 店铺*		Purchase of Premises 购置物业

		1H FY2019
2019上半财年		5		1		31		803

		1H FY2020
2020上半财年		6		3		52		210

		1H FY2021
2021上半财年		5		4		19		149






FINANCIAL IMPACT OF INVESTMENTS AND OPERATING

ACTIVITIES IN HKRH & ITS SUBSIDIARIES

BeRiERMENBEABNRENESEENZ WS
@ Lukfook Group acquired 50% interest of CGS! in June 2014

NEERT2014F6 A P EER50% N =

¢ 3D GOLD targets at mid-end customers and operates approx. 365 POS through self-operated and franchising model in Hong Kong, Macau

and Mainland
ESEEHMIIATIREEE  AUBEERNBEXTEE B I RAMERZA3651MNEE R

Profit /(Loss) ZF/(51R)

HK$M 1H FY2021 1H FY2020
BhETT 2021 E¥e 2020 ke

50% share of loss of associate (19)
BEA550% 5 sk

Valuation gain on convertible bond
R RS GERSS

Impairment provision on amount due from HKRH 57)
N EE =R KTV Bk &

Wholesale gross profit

& ER

Loss on a financial guarantee contract
MEBREHZSIR

Interest income on working capital loan
RENATTHRABUBA

Interest income on convertible bond and amount due from HKRH
a0 AG R K RN & 7B BT TR A Ik TR S U A

Overall

Bk (73)

Y-o-Y Changes

BETE

(13)

@)

57

@

(20)

@

22

Contributed by the ongoing pandemic and the effect of HK$20M loss on a financial guarantee contract, the loss in HKRH and its subsidiaries
widened. However, during the Period under review, there was no impairment loss on amount due from HKRH as in the same period last year. As a

result, its total loss of investments and operating activities narrowed to HK$51M.

REEHERMSERGAZSHRN20B BT ZEN - FEBRRERAKEMBEATNSHRMAREM - ERTERBMBERNALTEERMHINKNEERR

ERKIURESH - At - ERFAREBEINESSRINERS1HHETT
1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brand name of

in Mainland , Hong Kong and Macau
BERBIERBRATIRNNS  2882)2ZMBAT - WT WMt - FERRI I "£E2E ) mBNERESTERFFLENS

" /SIDHCO]UD)



FUTURE PLANS &
STRATEGIES
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
ZFFERKIE (2020-2022075F)

. To Reach a New
Strategic Growth Height
RESHIEK == =

+ Adopt multibrand
strategy
RENZ o b RS
Explore M&A
opportunities
RFHWAN =

Mainland Market Expansion Supply Chain Management

H s
At hinHhE VAR =§ 2
+ No less than 150 shops net additions * Strengthen supply chain to
per annum

identify right product, set

&8RO F150/EE right price and allocate

« Expand into lower tier cities with products to the market at
licensing model rlghtj:ctlmg ELOTIINERTL
530 70 A R R A BB R 5 G gt e

+ Steady growth of e-commerce revenue HE;%&E{” &, AT BANER
B EIR ARSI K /7

78



THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
ZFFEREE (2020-20225F)

Right Product
FEE=Tad

Supply Chain
Management
A HEEIE

$

Right Price
EAN

2

Right Time

FEE=LNE]!

Supply Chain Management

A e E IR
Enhance automation and big Improve factory productivities Improve inventory turnover
data management Bl BEFN peﬁod v
BB ERARBIEEE =75 A
Establish strategic partnership Streamline logistics on Enhance support to licensees
with suppliers distribution IE SRR SR

SHEFEUMESEXERA BB HERE

26



Strategic Growth with Multibrand Strategy
ZEUZmEREAITRIBHEIER

= on o Goldstyle

» "“Unconventional gold” - to offer fashionable gold pieces that are
suitable for daily wear
LEEABES - RENEHH SEREMEZESEM

» Target at tasteful clients who pursue quality products
. BAREEANEKPRNERESRENME

= With the target to open around 50shops in Mainland in FY2021
T 2021 M FE I XIFE NS TR ZI5008] /5

Dear Q

« "DIY my style” —to deliver the sweet, playful and energetic vibes
DIY EFmlk — 2ftEHE - I BFERNAE

» Target at fashionable and adventurous young ladies

Bir =B NEKRN DR - MERNERXL M




LUKFOOK JOAILLERIE

\

S=\=E [
7~ fEfE nn/ER

@ Targets at the high end jewellery sector @ First shop-in-shop opened in Macau in Jul 2020
X SHIXENIT BEEPEST20205F78 TR

@ Features exquisite design and craftsmanship including
award-winning jewellery masterpieces

FIBEERUTRESTZ, BFEGEKEER

¥ 1 additional shop-in-shop opened in Mainland in Sep 2020
ig18 5P EFHT2020F9 A T At i

@ Target to open 2 stores in FY2021
F2021 A F it KIF %28 15

28



NETWORK EXPANSION AND CAPEX IN FY2021
2021 W EFEEMNLZEY TN EANFT 2

. E-commerce
Mainland Hong:Kong Macau BHPES
At & ]
Mainly focused on adding licensed Plan to reduce approx. Seek opportunities to open  Strengthen cooperation with e-
shops in fourth- and fifth-tier cities 2 shops X 2 new shops commerce platforms and target
EPFN - ALWTHTEREE THRIBD£9218] S SHIE 218 EH L8 to grow e-commerce revenue
Lukfook shops : adjusted upward to by 15%
net increase of around 250 shops MmesSFEBFEamSIERE
JNfRIE: BB IR B 24250085 EBEHERALS% B R
New brands: net addition around
50shops
7 am e A IBNZA5008) 15
Acquisition of offices , staff
. . : : dation and showrooms
Total CAPEX Budget | Shop renovation | Nansha Plant renovation and | Office renovation and ) ;
CAPEX HEAFSTE d [E S ENRT purchase of new equipment | purchase of new equipment Irre],-sspheecr':izvg?;' iy e
HK$20M HK$40M HAZ . BTESHNEF

HK$150M

20



E-COMMERCE
BT

Sales by Product

HE T mE D

I Gold and Platinum &£ &A%
B Fixed Price Jewellery BN &1

*Figures for 1H FY2020 are shown in brackets

ESWR2020 ¥V EHF

1H FY2021
Performance
2021 E¥MHEFRM

Revenue XA
123.0%
Y-o0-Y Changes #E %1k

Contribution to Mainland Retail
Revenuel

HAMEEITAL

52.6% (1H 2020:31.3%)

Contribution to Group’ s Retalil
Revenuel

HERZEUWAL

21.0% (1H 2020:6.6%)

Average Selling Price?
FIgEH?

RMB1,300

10.0% Y-o0-Y Changes #Z&E 1L

FY2021 Revenue Growth
Target
2021 F W AB KB R
15%

1 Sales of self-operated shops and e-commerce business B E & K& 7 B35 EAT
2 ASP included value-added tax (VAT) SFH9EN B 1BER

Platforms

HEFA

1H FY2021: 31 Platforms
2021 B E: 311N FE

$

E-commerce Development

BEARE

Opened official e-shop on social
media including Douyin and Red
THRIFGEFERE, NMIBHRER
1S

Allocated more resources on short
videos to showcase products in a
more dynamic way
BRHESHRRTREAM UMEBHSHA
S

Enhanced live-streaming sales and
collaborated with well-known hosts
TREEHEE  SHBEESE
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		Gem set
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工作表1

				欄1

		Gold and Platinum		74.2

		Gem set		25.8

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






The Group actively implemented a variety of marketing activities in new media
platforms, in order to strengthen our brand image and promote sales
AREmEFEEKRHEHEE - EERWIA AMRRASS SRk &a

<> Allocated more resources on  €» Caughtup with online marketing € Expanded online sales by live < Enhanced CRM via instant
various online media and APPs to trends, including RED, Tiktok and streaming by staff and KOLS. messaging apps to reach and
reach out target customers. e-sports. BENRATRKOLSEEBYT BEL engage  with  customers.
£ MBEAERFINNRFE R E EWWEEHBE - GFENIH - HE DAENR @i b B P &P E
EZ UGS =L It NERBFERED B, DiEMEr RSHE

x| 5 i

LUKFOOK JEWELLERY

AAREIERRRI
o RREER!

w rEAN WU

4

5588

~
ToRENERES

WeChat

adl



ANNIVERSARY PROMOTION
LSS

Launched a creative cross-platform promotion campaign “Share Love and Fun” to
celebrate the brand anniversary

i " FUNZZ ., # B - BEaRMmEBAERX

Livestreamed the event on Weibo
Recorded a total of BEPE&PA million views

MEEERES
R T 1232 b5

32



ANNIVERSARY PROMOTION
BFIX

Collaborated with 100 KOLs on 5 major social media platforms to conduct an all-round

product promotion
MEAARMRFES, BUKOLTEZ/EME

‘ ,(". ARE

7R

‘ - ‘t/‘ i <, A
- .’ ke "/‘:':ﬁ

HEYHRT BN

| LikL

a total of 700 million views and 1.2 million discussions

‘.“ Three topics on anniversary promotion altogether gained
. BER=AZERRRE L 7 RitieEl A5

EE)



W

The hashtag #Share Love and Fun for 5201314#
achieved a total exposure of 15 million views
#FUN¥5201314#1ELJ\n_.\kg?lﬂi 1,500

The videos with campaign hashtag recorded
a total of 67 million views

Videos of 10 KOLs on Tiktok recorded 20
million views

SR BB E 46,7005

10fIBI FA AMSAIENE3A2,0005

d '*IH Posts of 30 KOLs had a total exposure of

i 15 million views on Xiaohongshu.
The topic attracted 10 million views
and nearly 6000 participants joined the contest.
30N BLLARREICERNEXL 5005
EEREL 00075 Eﬂ]"‘* S5AEUR6, OOOA

TS

e

Interacted with six brands on their respective live
streaming sessions to celebrate our anniversary

S5RAXmEEZE, £ERKE
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A S

)

OPEN FORUM
AFF
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CORE COMPETENCES
D= FS
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CORE COMPETENCES
ORI

Vertical Integration
AN

EHES Competent Licensing

Model

BHYmERT(

Excellent Service

Competences
BRINEEMBE
) Extensive Distribution
QuEallt){ Assurance Network
REIRIE AP B

vV %

Appealing Product Design
BR5| N mir it

Reputable Brand
oS #han k4

£Y/



VERTICAL INTEGRATION
EEHES
Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness

and supply reliability to enhance competitiveness
EHREGANREEEUE - MAWE  MIIRNENRENOIEE - DUERRS )

Distribution 734

Self-operated Shops & E-Commerce Platforms

g%g&%%ﬁ%%ﬁ%ﬁ@ .............................. ° Reta” revenue g’%ugA

Licensed Shops & Corporate Clients

EHQEEEMEF ....................................... ¢ Wholesale revenue ;ttELBZA
QC/Labeling RERETE / HEE e « Royalty income* TRIUTA

Design & Production i&it R4

Sourcing and Designing XM 5igit
From quality suppliers or raw material BN E R R

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
THWAZEmEBERZNE (&) RIZAN 3 NE M A B 5 iU 38



COMPETENT LICENSING MODEL

BAIARhEIR T

Licensing Model G &z

Royalty Income
INEEZH TRUA

Joining Fee Consultancy Fee

PRIo) 2% A

Advantages L=

® Ride on local knowledge
=FS i mimIA

® Rapid market expansion
IR R

® Diversification of investment risk
7RI R NG

® Enhancement of brand recognition
RS mhErEE

Licensing Income

Revenue from

am R A Licensing Model
+ mhREEEEL
WA

Wholesale Revenue

HEA WA

Payment terms 1735075 =, -
Cash On Delivery X575

Requirements &

® |Initial investment: Min. RMB 5M
R E &P AEM500/570

® Background check and site inspection
BRABEAMIHE

® Contract renewal period: 1 year
GAHAMR 16
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COMPETENT LICENSING MODEL

BAHRET
Stringent control system applied on both self-operated and licensed shops
BEEMmEERRS—NEERSR

=
|08

()

Operational Control

EiERE

e Whistleblowing System and Reward Scheme
ISP S E i

o Sales and Inventory System Access
HEREFRZFEA

e DVR System
RERA

e Operational Compliance Audit Team
BizalltEa/NA

Pricing Control
K
o Standardised retail price through centralised
labeling process
BEPRIEFHG ML - Y —FmEBEN
o Centralised control on discount policy

ch AT HIELER
Product Quality Control

te O O Wk =5
EmmBRaE

e 100% diamond products in Mainland market supplied
by the Group
N7 E8 44 = mn 100% 7\ f& AL

o Authorized suppliers on other products
HAth = 5a B FE E BN 8 R R,

o All gem-setjewellery products were accredited with
NGTC /GTC certificates
FrEREEIMIMBER/ SIS

e Sightholder of De Beers - steady quality diamond
supply
De Beers®£9fC &’ — IRE LT Es A Z AL

Brand Image Control

mERRE

e Authorised renovation contractors to ensure
standardised shop image
BEEEREREBUL—BHTR

e Priorapproval on all advertising & promotion to
deliver consistent brand image
BT SMERL - LB —RmErEE

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S—EYREBIW: R, SR MBI mE
g

Distribution Network Control

ZEMNERE

e Prior approval on retail locations
PRFABERUE

Service Quality Control
RSFRENE
e Mystery Shopper System on service quality
control
WWEE U KA TRS miEE
e Centralised Staff Training
gi—R T8
o Regional training centre X131/l L)

o E-Learning programmes [ % >]iR12
o On-site training L1511l
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Sl IR As at 31 Mar 2020 | Changes | Asat30Sep2019| Y0
F202043831H F2019%9A308 | i de®

Lukfook Shops /N{&&
Self-operatedBE S

+  Mainland it 78 3.5% 79 110 =3l 136 -57
» Hong Kong &% 47 2.1% 47 49 -2 51 -4
+  Macau &[] 12 0.6% 12 11 +1 12 0
» Canada MEKX 2 0.1% 2 2 0 2 0
+ The United States =H 4 0.2% 4 4 0 4 0
+ Australia B 1 0.0% 1 1 0 1 0
+ Malaysia Bk 3 0.2% 3 3 0 3 0
+ Singapore #N# 1 0.0% 1 1 0 1 0
Sub-total /\5t 148 6.7% 149 181 -32 210 -61
Licensed fI&JE
+  Mainland it 1,996 89.8% 1,954 1,878 +76 1,745 +209
- The Philippines 3Ef2E 2 0.1% 2 2 0 1 +1
+ Cambodia Rif#HZE 1 0.0% 1 1 0 1 0
Sub-total /\5t 1,999 89.9% 1,957 1,881 +76 1,747 +210
Total Rit 2,147 96.6% 2,106 2,062 +44 1,957 +149

Other Brands in Mainland At E fit G k% _-

Self-operated HE &

- Goldstyle 8 0.4% 8 3 +5 1 +7
« DearQ 2 0.1% 2 3 -1 3 -1
- 3DGOLDEZEE 0 0.0% 0 3 -3 4 -4
Licensed fah# &

+ Goldstyle 65 2.9% 64 49 +15 5 +59
Worldwide Total ZEk &t 2,222 100.0% 2,180 2,120 +60 1,970 +210
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LUKFOOK DISTRIBUTION NETWORK IN MAINLAND
IR T4

Total No. of shops |52 %L : 2,033(+45)
]

As at 30 Sep 2020

F2020F9H30H Total No. of Licensees @8 =3 528(+22)
Total No. of Provinces & 5% 27(0)
Total No. of Municipalities EfEm R 4(0)
Total No. of Cities ¥ S %L 485(+16)

Self- Licensed Total | Municipalities/ Cities
operated fm hE S BE BEm/EH

Tier I—% 54(+16)  551(+268)  605(+284) 16(+11)
Tier Il % 7(-35)  321(-239) 328(-274) 19(-13)
Tier Il =% 9(-3) 337(-41) 346(-44) 64(-15)
Tier IV & below 9(-9) 745(+88) 754(+79) 390(+33)
LYW

Self- Licensed Total Provinces Municipalities Cities
operated mahE IS B2 & Higm b4y}
BHEE

# Northern China 55 Tierl =% Northern China 25(-19) 623(+15) 648(-4) 13(0) 2(0) 172(+3)
Central ChinaZE+ = Tierll _#2 1B
® Southern ChinaZ=EE Tierlll =4 g;;t‘rzal China 35(-9)  375(+27)  410(+18) 6(0) 1(0) 128(+6)
B EasternChinaZEHE R Tier IV & below £z T Southern China 00 | 647617 | 671N pres 00) Jo0s3)
1ERX
Eastern China 19(-3) 309(+17) 328(+14) 4(0) 1(0) 106(+4)
ERK
Remarks 7* :

Lukfook shops only REHENEIEH
The percentages refer to the contribution to the total no. of shops in Mainland B4 tEFRIZIEE B XA E R 2%~ Stb
Figures in brackets refer to the 6-month changes &SR F AR NEZTME



Chart1

		Northern China 華北區

		Central China 華中區

		Southern China 華南區

		Eastern China 華東區



0.319

0.202

0.318

0.161



工作表1

		

		Northern China 華北區		31.9%

		Central China 華中區		20.2%

		Southern China 華南區		31.8%

		Eastern China 華東區		16.1%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		Tier I 一線

		Tier II 二線

		Tier III 三線

		Tier IV & below  四線或以下



0.298

0.161

0.17

0.371



工作表1

		

		Tier I 一線		29.8%

		Tier II 二線		16.1%

		Tier III 三線		17.0%

		Tier IV & below  四線或以下		37.1%

				若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






REPUTABLE BRAND
ST

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with nearly 30 years of history, the Group puts substantial effort in building a
welcoming and warm-hearted brand image to penetrate into the middle-class market.
NEREFEUAREZZRODIARNEN - —BENMEBREMEARERBAES - FA—FE30FEMENEERE - EEBNE
VEIEMAImAR T R LUZ B P rTmhin

Awards include:
ZInEl4E:

JNA Awards 2020 Hong Kong Service Awards — Quality
2020F EJNAKRE Living Category (Jewellery and Gold)

BERSAR - AEFAR (KEETT)

Honoured for the Third Consecutive
Year in succession at JNA Awards
Ms. Nancy Wong, Deputy Chief
Executive Officer Named “"Young
Entrepreneur of the Year”

ES =BT INARKTRIRIKR
BfTRRHE=R/NETHE "RAESE

FEWRAEK,

Attained the "Hong Kong Service
Awards — Quality Living Category
(Jewellery and Gold)” from “East
Week  Magazine” Oy s
consecutive years

EET=FERRK (KET) MR
FEERSFAE - MHEEEFAA (K
FE1T) 4
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APPEALING PRODUCT DESIGN
B | 0RIF a1t
@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TAMFER - D REBIRBT WIRITHBA
& Have attained over 200 awards
RGBT 200 RN
© Swept 5 Awards in  “Chuk Kam Jewellery Design Competition 2020"
T T EEEIMRITEEZE2020, BETSAPAE

re, TEFANRE F AL RRES . MR ERAK

© The Group' s jewellery design piece “Freedom and Bondage” has won the
“Best of Show Award (Open Group)” and “Craftsmanship and Technology Award”
in the 21st Hong Kong Jewellery Design Competition
ERRFRITER "EBRSRE ) TH21E "HFERERILERE, &
TR TAHARE, R TIZERAEK
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QUALITY ASSURANCE

IR

Quality Assurance Schemes
FRERIEETE]

2020
BEEZERB

A

B AR
EEEERRERNEE

China Gems Laboratory Limited PEXRELEERLARAE

The only laboratory in Hong Kong that meets the requirements of
accreditation in jadeite jade testing, diamond authentication and
grading, and gold fineness testing. Besides, it is the first laboratory in
Hong Kong to obtain Chinese national standards GB/T9288
accreditation in gold testing

HERE-RINTSBERBZN - A EENLE AR AERNNIRE
LEEDPD - POBEEEEBEENINZEZPEERIAAEGB/T9288 =1l
FANEZIRFEEEP O

Victoria Gemology Institute Limited 42 R =G #b3

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National
Accreditation Board (ANAB) and the accreditation of the
International Laboratory Accreditation Cooperation (ILAC) and is
authorised to issue internationally recognised reports for diamond
grading, jadeite jade, ruby, sapphire and emerald testing

EEMEEEZXIATZEZGAS ANSI-ASQ National Accreditation Board
(ANAB) B9ISO/IEC 17025E#Z Kk EPFrL¥ = Aol 5 EAHZ International
Laboratory Accreditation Cooperation (ILAC) F9IAT] - TJ& & EFRIAT
REEAMAIRE - 3522 - 450 - BFEAKEESEQNRE

De Beers Group Institute of Diamond (IOD) & tb/REFEF th A F Pk

The Group cooperates with IOD to provide a report for Hearts &
Arrows diamond sold at our shops

SHSHLRMERAZREE - ARER/ UL \FitaRHERS

The Kimberley Process Certification Scheme
(A HHEE FRE B E(KPCS)

All our suppliers are required to fulfill the KPCS which ensures the
rough diamonds supplied are not “conflict diamonds”

i%%ﬁﬁﬁfﬁﬁﬁéﬁi’:}%%SKPCSE’\J%KL\MW%%’W@E’J%ﬁE%iﬁ#?F i
REhA
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EXCELLENT SERVICE
SRS

"Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service

Programme
FNMERE RAZRE B
ERSITL

Research Management Ltd.

"Mystery Shopper Programme":
Received an average score of up to
85.5% by Hong Kong branches

Hong Kong Retail
Management Association
BETETEDS

"Quality Service Benchmarking Assessment™:

Top ten out of 93 brands during July-September 2020
FMUBRARSEE 1S, TIHES -

2020F7-98 8818 - T93 M mhEhHEE +ARLUA

™
Cr
Q A [UJ FHRF B+ F KR

mE ﬁm& >y Hong Kong Top Service Brand Ten Year

A
A Achievemen| t Award
—g—

RETHIML .35

Hong Kong Service Awards O

PRODUCTIVITY AND

g ?ﬁﬂmrﬁﬁiﬁu J
BEDITHFIE7953885.5%
4; 4‘
X
é Fak 2 O
.’ QUALITY TOURISM SERVICES HKACE AW/ \RD\(S
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o

The Group is committed to giving back to society and has been supporting Iy .

the "Walk for Millions” , a fundraising event held by the Community Chest of fgf”‘ ;

Hong Kong, for many years. This year, the Group continued to participate in L=
“2019/2020 Hong Kong and Kowloon Walk for Millions” to help those in

need to improve their living conditions

ERFARIRESWER - SERVRZFTEE "2REB LT ERED - SF Qr'éi RE

(Goad MPF Employer

MPES5FE "2019/202088 - A EXBERT, B EBAEEALTHE
£E

Our Lukfook Volunteer Team has been established not only to build cohesion

and a sense of belonging in the Group, but also to raise employee awareness =
by encouraging them to participate in voluntary activities and make \
contribution to the communities =

RN XY IR - AMNEETEEHRZANRARR - BINZEISMERS S X T
EREEARIR - AEKIELTIM -

ﬂF#JIé’IfEFQ

oy PY Wb &
G ey cCompPANY
R . . ¢ +

mwﬁmafm S ERE TAOTIIEE S I RIATR T AR b, amxe

I Recognised asa “Happy Company” for the seventh consecutive year under Syears
Lo el the "Happiness at Work Promotional Scheme

Foundation

P ¥  Gualifications
ii&}ﬂﬂ- t?e £ }Elﬂaﬁ

Framework
HAPPY B i 1 3 /r’/’" e
C O MPANY - = ShSE
Syears” mE Rt

[ —
4 Accredited the Certificate of Merit under the “Manufacturing and Industrial
A Services” Categoryin “2019 Hong Kong Awards for Environmental

201%
Hong Kong Awards for "
Enviroﬁmen?ul Excellence EXCG| I ence

EERHEGAR

o1 F 2019F BIESHAL | Pk TSR TWRS | ARPHORRE

and indusirel services
ﬁEiEIiHER

Luk Fook Holdings (Infemational) Limited
FREl (ER) AIRLAA

ubtock Jamatary Perk
AEHE

B OB O R e i e el 47
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A leading jewellery retailer in Mainland and Hong Kong
N RBEEFEREFETEETG L —

Main Business 253

© The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem-set jewellery products

EHEENSESTELRHEEMARKETE MM ZEE 181 - it - BIRENATEWS

Milestone Ei21#%

Opened the first self-operated shopin  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in

Hong Kong in 1991 Stock Exchange ini‘-ﬁﬂ March 2015
1991 EFEEBTLHBEEE T1997F & BKERBER L F2015438 A iDe Beers BARE

Opened its first licensed shop and self- Acquired 50% interestin CGS! in June 2014
operated shop F2014F6 35 P EER50% N &

in Mainland in 1994 and 2004, respectively
2AF1994 K2004F - FTARMAIREE mES
KBEEE

1A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ' ‘3D-GOLD' ' in Mainland, Hong Kong and Macau »
BEBRRERARATIRNNS : 2882 ZMEAT] - T - BRI "£E2E , RENSKRESERFTFEEWS 49
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FINANCIAL PERFORMANCE SINCE IPO
SHluty P E=Sl E ElIT

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
19975, NRERETEERSZMER LD

Average Dividend Payout Ratio

Revenue WA . Tk B HE=
9% CAGR FEGIEKXR 48%
E
Profit for the Year A& A! th“mﬁ” quty
11% CAGR EER KR Pl
(o}

(All years achieved double digit except FY2003 & FY2020 with the outbreak of SARS and COVID 19
BREREN ISR TR E R IEHI2003 8202007 F5) - Fr I FEHI R W ITEF)

Market Capitalisation reached
HK$11.7billion (as at 23 Nov 2020)
M1BERL171CBTT (17 20206£11/523H)

26 times since IPO
AFEKRHERN261E

Net Asset reached HK$10.6billion
BRITIR1061278TT

49 times since IPO
NHBIRHENAE
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD
FEEMERIENEEENER

Gross Margin of

Gross margin of gold sales is not highly correlated to
the gold price fluctuation
BEFRZENRSESNBLHARMEAKR

Gold Sales Full Year &
B HEERE Full Year £% A
US$ =&
40% Usst 398 Us$1462 - 1,800
(119.7%) US$1,248 Uss1 151 US$1,257 US$1,285 US$1,263 (115.8%) 1,600
30% |- (16.0%) (17.8%) (19.2%) (12.2%) e .= 1 1,400
————————————— T T T T 21.0% {1,200
5.7p.p)
15.2% 15.0% 15.3% (15.7p.p 1,000
20% |- 11.9% 13.0% 156% 16 0.2 (10.3p.p) A
(11.6p.p) (11.1p.p) (10.6p.p.) (11.6p.p) (10.2p.p) -+ 800
- 4 600
10% - 400
4200
0% T T T T T T 0
FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020
Gross Margin of 1H&2H F¥FERFH¥EF
Gold Sales
BEEHEEMNX USS$==S
40% US$1,E|!)09_ 2,000
35% uss1,532 (130.0%)) 4 ggg
0 S 7
US$1,374 US$1,391 (1 21.0%) - Fa 5o,
309% |(115.9%) US$1282 US$1,287 o 0o US$1297/ ;1q4 518 USS1,268 USS1.302 581,260 US$1,266 (1 10.5%) _ - 2 -';‘78(5?[5 7 1600
.&23.4%) (16.3%) (5.7%) U(?SB;E;Q u(sgg;:;)s (111.9%) “C¢ goy | (12.2%) (16.9%) | (107%) (12.7%) R L
5% 0 = — - ' 19:9%) | B T T = s (17.8p.p.) (13-7P-) { 1,200
159% ‘:;":'.ip'.fa.j] (13.1p.p.) | (11.6p.p.) | ( -1 800
0% | 4 600
1400
5% |- 1 200
0% T T T T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H
FY2014 FY2014  FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020  FY2021
—— . = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
HRFEEEMEETELD) HRESEEETE 52

* Y-0-Y Changes are shown in brackets &SN AL ERA 2L



Chart1

		1H
FY2014		1H
FY2014

		2H
FY2014		2H
FY2014

		1H
FY2015		1H
FY2015

		2H
FY2015		2H
FY2015

		1H
FY2016		1H
FY2016

		2H
FY2016		2H
FY2016

		1H
FY2017		1H
FY2017

		2H
FY2017		2H
FY2017

		1H
FY2018		1H
FY2018

		2H
FY2018		2H
FY2018

		1H
FY2019		1H
FY2019

		2H
FY2019		2H
FY2019

		1H
FY2020		1H
FY2020

		2H
FY2020		2H
FY2020

		1H
FY2021		1H
FY2021



Gross Margin of Gold Sales for the Period
期内黄金销售毛利率

Average Gold Price for the period –US$/Oz
期内平均黄金价格(美元/安士)

11.1%
(↑0.1p.p.)

12.9%
(↑3.1p.p.)

12.7%
(↑1.6p.p.)

13.2%
(↑0.3p.p.)

12.0%
(↓0.7p.p.)

15.2%
(↑2.0p.p.)

18.8%
(↑6.8p.p.)

12.7%
(↓2.5p.p.)

15.7%
(↓3.1p.p.)

14.5%
(↑1.8p.p.)

12.8%
(↓2.9p.p.)

17.8%
(↑3.3p.p.)

20.6%
(↑7.8p.p.)

21.5%
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工作表1

				1H
FY2014		2H
FY2014		1H
FY2015		2H
FY2015		1H
FY2016		2H
FY2016		1H
FY2017		2H
FY2017		1H
FY2018		2H
FY2018		1H
FY2019		2H
FY2019		1H
FY2020		2H
FY2020		1H
FY2021

		Gross Margin of Gold Sales for the Period
期内黄金销售毛利率		11.1%		12.9%		12.7%		13.2%		12.0%		15.2%		18.8%		12.7%		15.7%		14.5%		12.8%		17.8%		20.6%		21.5%		28.2%

		Average Gold Price for the period –US$/Oz
期内平均黄金价格(美元/安士)		US$1,374		US$1,282		US$1,287		US$1,209		US$1,159		US$1,143		US$1,297		US$1,218		US$1,268		US$1,302		US$1,260		US$1,266		US$1,391		US$1,532		US$1,809

		Gold Price Fluctuation
黄金价格波动						-17.90%		-6.70%		0.40%		-6.00%		-4.20%		-1.40%		13.50%		-6.10%		-6.10%		-6.10%		-6.10%		-6.10%		-6.10%

								若要調整圖表資料範圍的大小，請拖曳範圍的右下角。






Chart1

		FY2014		FY2014

		FY2015		FY2015

		FY2016		FY2016

		FY2017		FY2017

		FY2018		FY2018

		FY2019		FY2019

		FY2020		FY2020



Annual gross margin of gold sales**
全年黄金销售毛利率

Average Gold Price (USD/oz)

11.9%
(↑1.6p.p)

13.0%
(↑1.1p.p)

13.6%
(↑0.6p.p.)

15.2%
(↑1.6p.p)

15.0%
(↓0.2p.p)

15.3%
(↑0.3p.p)

21.0%
(↑5.7p.p)

US$1,328
(↓19.7%)

US$1,248
(↓6.0%)

US$1,151
(↓7.8%)

US$1,257
(↑9.2%)

US$1,285
(↑2.2%)

US$1,263
(↓1.7%)

US$1,462
(↑15.8%)
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工作表1

				FY2014		FY2015		FY2016		FY2017		FY2018		FY2019		FY2020

		Annual gross margin of gold sales**
全年黄金销售毛利率		11.9%		13.0%		13.6%		15.2%		15.0%		15.3%		21.0%

		Average Annual gold price fluctuation* 
年度average黄金价格波动		-19.7%		-19.7%		-6.0%		-7.8%		9.3%		9.3%		9.3%

		Average Gold Price (USD/oz)		US$1,328		US$1,248		US$1,151		US$1,257		US$1,285		US$1,263		US$1,462
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Chart1

		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年		1H FY2017
2017上半财年

		2H FY2017
2017下半财年		2H FY2017
2017下半财年		2H FY2017
2017下半财年		2H FY2017
2017下半财年		2H FY2017
2017下半财年		2H FY2017
2017下半财年

		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年		1H FY2018
2018上半财年

		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年		2H FY2018
2018下半财年

		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年		1H FY2019
2019上半财年

		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年		2H FY2019
2019下半财年

		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年		1H FY2020
2020上半财年

		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年		2H FY2020
2020下半财年

		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年		1H FY2021
2021上半财年



Revenue 收入

Operating Profit 经营溢利

Profit for the Period 期内溢利

Overall Gross Margin 整体毛利率

Operating Margin 经营溢利率

Net Margin 浄利率
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工作表1

				1H FY2017
2017上半财年		2H FY2017
2017下半财年		1H FY2018
2018上半财年		2H FY2018
2018下半财年		1H FY2019
2019上半财年		2H FY2019
2019下半财年		1H FY2020
2020上半财年		2H FY2020
2020下半财年		1H FY2021
2021上半财年

		Revenue 收入		5,469		7,338		6,283		8,295		7,859		8,001		6,305		4,929		3,344

		Operating Profit 经营溢利		558		731		645		976		838		1,015		660		496		387

		Profit for the Period 期内溢利		434		593		521		849		670		834		497		371		293

		Overall Gross Margin 整体毛利率		28.0%		23.8%		26.2%		25.2%		23.7%		27.1%		29.9%		29.1%		33.2%

		Operating Margin 经营溢利率		10.2%		10.0%		10.3%		11.8%		10.7%		12.7%		10.5%		10.1%		11.6%

		Net Margin 浄利率		7.9%		8.1%		8.3%		10.2%		8.5%		10.4%		7.9%		7.5%		8.8%






This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.
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