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FY2021 FINANCIAL HIGHLIGHTS

2021*2-35*2-73 Jiu\\\
n @- s
&
(]
—
Revenue WA Operating Profit 2= ) Profit Attributable to
HK$8,861M(&B /58 7T) EK$1,24914M(§7§:5§71_5) Equity Holders
-21.1% +7.6% NEFAANGE
HK$1,017M(B 5 #&7T)
+17.4%
7 61
Basic Earnings per Share Propozfoél?;\r/;dend Overall Net Shop Additions
SREAET }ugﬁ’éﬂgﬂgél B RIBRIEH
HK$1.73(3§7|:) HKI$1.00(}“E";_;:) +246
+16.9% Final Dividend per Share
BIEREAME 2: HK$0.50(7& 7T)
Special Dividend per Share
BRI R HK$0.50(;& 7T)

1 Annual Dividend Payout Ratio 2 FE/RELE3: 86.6%
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FINANCIAL REVIEW
755 (] PR

e — FY2021 FY2020
(HK$M) (BF5#7) 2021M% 2020044
Revenue A _ 11,234
Gross Profit £ _ 3,323
Operating Profit 2& & _ 1156
Profit for the Year £ /2! _ 868
Profit Attributable to Equity Holders &8 AN & F) _ 866
Gross Margin EF)% _ 29.6%
Operating Margin &&= ¥ % - 10.3%
Net Margin J&#= _ 7.7%
EBITDA SRUFIS - BT - 37 B RIESHAIEA S 13 1,41
EBITDA Margin ARITAIE ~ 1N ~ #71H & EHAT &= - 11.0%
Total Operating Expenses to Revenue Ratio REEH X S
AL 18.9%
Effective Tax Rate SEFR#i = - 20.5%

Y-o-Y
Changes
RETIE
-21.1%
-20.8%
+7.6%
+17.5%
+17.4%

+0.1p.p.
+3.7p.p.
+3.8p.p.

+9.1%
+4.3p.p.
+0.2p.p.

-1.7p.p.

FY2019

2019

15,860
4,034
1,853
1,504
1,493

25.4%
11.7%
9.5%
1,937
12.2%
15.2%*

16.8%

Changes

Tk
-44.1%
-34.7%
-32.9%

-32.2%
-31.8%

+4.3p.p.
+2.3p.p.
+2.0p.p.

-30.1%
+3.1p.p.
+3.9p.p.

+2.0p.p.

*As a result of reclassification of HK$26M to net impairment losses on financial assets, total operating expenses reduced accordingly and to revenue ratio was revised from 15.4% to 15.2%

*HT—HR26BTBTENLZEMAFRMERK - SEEAAME DL HESWALERBL54%E17915.2%



Y-o-Y

= FY2020 FY2019 Changes
(HK$) (&) Changes
20200 20190 RET
i £ p— oS BEEE
Basic Earnings per Share SREXRZF HK$1.730 HK$1.480 +16.9% HK$2.540 -31.9%
DeclaredEik :
* Basic Dividend per Share SIiREARR R HK$0.500 HK$0.500 +0.0% HK$0.600 -16.7%
* Special Dividend per Share SZ455I8& 2 HK$0.500 - N/A - N/A
* Final Dividend per Share SRR S HK$1.000 HK$0.500 +100.0% HK$0.600 +66.7%
Paid BIRfT :
» Basic Dividend per Share 8lEARK 2 HK$0.225 HK$0.500 -55.0% HK$0.550 -59.1%
* Special Dividend per Share S5 512 HK$0.275 - N/A - N/A
* Interim Dividend per Share ST K2 HK$0.500 HK$0.500 +0.0% HK$0.550 -9.1%
Annual Dividend per Share BiRZFRE HK$1.500 HK$1.000 +50.0% HK$1.150 +30.4%
Dividend Payout Ratio ik 2LEZ! 86.6% 67.8% +18.8p.p. 45.3% +41.3p.p.

1 Dividend Policy: Dividend payout ratio at 40-45%, dividend payout in excess of policy will be regarded as special dividend Jk RER: Jk S LEZEN40-45% - B BERAR SR AER IR R



HEALTHY FINANCIAL POSITION
{EERAIASSAIRS

(HK$M) (B #E7T)

FY2021 FY2020 Y-o-Y Changes

20214 20200144 BRETIE

Inventories 75 _ 7,533 -2.8%
Average Inventory Turnover Days!

401 50
Tt A E! ’
Closing Inventory Turnover Days?
k7 A B2 3>9 +8>
Cash and Bank Balances M & RRTT4 R _ 2,714 +30.7%
Bank Borrowings & Gold Loans a0
et Cosh515 =) L 10855
Net Gearing Ratio3/% 535533 _ N/A N/A
Debt-to-Equity Ratio*fa RNz EE =4 _ 33.9% -5.8p.p.
Return on Equity (ROE)>H& -4 &= [B1 iz %> _ 8.3% +0.7p.p.
Return on Total Assets6& 2 = [E]#z %6 _ 6.2% +0.8p.p.
Current Ratio RztE= _ 3.6 +04

1 (Opening Inventory + Closing Inventory) + 2 + Cost of Inventories Sold x Number of Days for the Year
(BA9ER + BIRER ) + 2+ EEGFERA x FABRK
2 Closing Inventory + Cost of Inventories Sold x Number of Days for the Year
PARER « CEFEMAR x FREH
3 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) + Capital and Reserves Attributable to Equity Holders of the Company
(KHBRTHEA + RARTHA + RITEX + B2ER-NERRITER ) + ROINGEHBEAN LB LRMES
4 (Long-term Liabilities + Current Liabilities) + Capital and Reserves Attributable to Equity Holders of the Company
(KBAR + Rk ) ~ AREANEHEANARRREE
5 Annualized/Annual Profit Attributable to Equity Holders of the Company + Capital and Reserves Attributable to Equity Holders of the Company
ARBZHEE /) 2ENRFBARS R + ARTIANER/BAMNSRARRES 8
6 Annualized/Annual Profit Attributable to Equity Holders of the Company + (Long-term Assets + Current Assets)
KRB ZHEE / 2ENEHFBANSEN + (KPR +RHE)



SUMMARY - FINANCIAL POSITION

WSSARI T EE

(HK$M) (575 7T)

Non Current Assets FER AT

Current Assets &I 5272

Total Assets &=

Non Current Liabilities FER a0 72 =
Current Liabilities Rz faf&

Total Liabilities R fA 5

Total Equity Nz S &0
Non-controlling Interest AN =
Shareholder’ s Equity B& %Xz

No. of Issued Shares X17I&H % B

Net Asset Value per Share Zi&/%&Er~{E

As at

31 Mar 2021
HZE2021F
3H31H

As at

31 Mar 2020
#E2020%F
3H31H

2,845

11,080
13,925
440
3,073
3,513
10,412
40

10,372

587,107,850

HK$17.73

Y-o-Y Changes
RET(E

-2.3%

+5.9%

+4.2%

-45.2%

-4.1%

-9.3%

+8.8%

-101.1%

+9.2%

0.0%

+8.8%



FY201/7-2021 OPERATING PERFORMANCE
2017-2021 44 Eizzx=Il

(HK$M) (BT37871)
SO080 29.6% 29.7%
25.6% 25.7% 25.4% - 30%
25,000
14.0%
10.1% 11.1% 11.7% 10.3%
— - 11.5% [ 0%
20,000 8.0% 9.4% 9.5% 7.7% oP
15,860
14,578
15,000 .
- (]
m Revenue WA 12,807
11,234
Operating Profit 2 &) 8,861
10,000 g
(121.1%)
Profit for the Year fFE A5 F)
- -30%
—— Overall Gross Margin B{AEF|Z=
5,000
~—— Operating Margin & &35 1,244
perating Margin Al ,289 621 1,853; 504 1,019
1,027 1370 ' 1,156 geg 17.6%) "
Net Margin % F2 (117.5%)
- -50%
FY2017 FY2018 FY2019 FY2020 FY2021
2017 & 20184 2019 & 2020 & 202144

10



REVENUE AND PROFIT ANALYSIS
AR iAo

Revenue and Segment Profit by Market
B inkl 5 BIUWA K 53 B8R iE 7l

40.1%
(55.8%)

5.7%
(29.8%) . Zzgg’ By Market I 17%14 Revenue | Segment Segment
94.3? (44.2%) HK$M BEET A Profit Profit Margin
(70.2%) S EREEF S EREEF=
3,551 75 2.1%
-43.4% -80.6% -4.1p.p.
, 5,310 1,248 23.5%
foyenue  Segmert Profit +7.0% +36.8% +5.1p.p.
Hong Kong SAR*, .
Macau SAR* & Overseas
EERRITEE> ~ A]
FATBRE* Rgsh
Mainland China* .

P EA*

Remarks: Comparative figures for FY2020 are shown in brackets

E  ESNR2020M E 2 EEREF

Mainland China: Hereafter refers to as “Mainland” SEWNit : FEEHA " HH
Hong Kong SAR: Hereafter refers to as "Hong Kong' EEFAITHX: El:*/dj TEE
Macau SAR: Hereafter refers to as “Macau” QI?%%I TRX : EERR TR,



REVENUE AND PROFIT ANALYSIS

W m A 2T

55.9%
(69.8%)

-\

10.7%
(7.1%)

Revenue and Segment Profit by Business

1Bl S5 %) 53 BYULA 2 53 80 ik 7

33.4%
(23.1%)

Revenue Segment Profit
WA DERER]
%e;iling . .
\*/t\ék;lesaling .
pens W W

Remarks: Comparative figures for FY2020 are shown in brackets

x L ESNA2020F 2 EERE S

By Business IS5 %53
HK$SM BHE#ETT

Revenue
A

4,953
-36.8%

2,962
+14.2%

946
+18.2%

Segment
Profit
/\n *u

195
-54.1%

409
+32.1%

719
+27.4%

Segment
Profit Margin

AP A

4.0%
-14p.p.

13.8%
+1.9p.p.

76.0%
+5.6p.p.

12



REVENUE AND PROFIT ANALYSIS
R A o

Sales! and Gross Profit? by Product

B mEl 7RI HELRET2

47.0%
(48.0%)

By Product A= m%ll 53
HK$M B #E T

53.0%
(52.0%)

S

3,720
-25.8%

4,195
-22.6%

Sales Gross Profit
HE EF)

Gold &
Platinum3
HE AT

Fixed Price
Jewellery .
EMEm

Remarks: Comparative figures for FY2020 are shown in brackets

L FESNN2020MFE Z EERE T

1Sales = Revenue — Licensing Income #HE=IWA - mEISUWA

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income E&=4%5FE#] — mk I SUWAER]

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at
non-fixed price E& KA Z2HEREEFRMZNEZESHENES RATa (AIZEEM )

818
-23.2%

1,081
-35.8%

22.0%
+0.7p.p.

25.8%
-5.2p.p.

13



Segment Profit Margin by Market
2 EREA R (LUhiakl o)

Segment Profit Margin by Business

SEEFER AWK 5)

Gross Margin by Product
EME CAF=mE D)

Full Year &

30% -
23.5%
18.4% '
20% - 155%  156% -
oa0,  98%
10% | 6.2%
——\%

0% T T T 1
FY2018 FY2019 FY2020 FY2021
1Hvs 2H E¥ME vs FEME

30% -
23.3% 23.7%
19.1% '
20% - 17.5%
6 715 0o 16:2%
0,
112%, oo,
10% -8.3% 7.0%
24% /
0%
FY2019 FY2019 FY2020 FY2020 2 1 FY2021
-10% - -8.0%

Hong Kong, Macau
B & Overseas
5E BB

Mainland
A

80% -

60%

40%

20%

0%

100%

80%

60%

40%

20% -

0%

-20%

Full Year &
67.5% 68.7% 70.4% 76.0% 0% -
N 20%
1 131% 13.6% 11.9% 13.8%
0, e T
78£ 7 8% : 5.4n0 ‘1?00{) | 0%
FY2018 FY2019 FY2020 FY2021
1H vs 2H ¥ E vs FEME
. 40%
79.5%
4 71.7% 708% 700% 71.2%
20% -
14.9% 14.9%
12.3% o 120% 11.9% 12.2% o
6.6%. _9.0% IQ_H;/ ~24% 13%6 8%
1H 2H 1H 2H 1H 2H 0%
FY2019 FY2019 FY2020 FY2020 FY2021 FY2021
Licensing Retailing Wholesaling
A kgl 5 =€ #&

Full Year £

33.8%

31.0%  31.0%

25.8%

21.3% 22.0%

154%  15.6%

FY2018 FY2019 FY2020 FY2021

1H vs 2H F¥ME vs FHEME

30.2% 31.8% 31.7%

30.1%

27.2%
24.8%

1H 2H 1H 2H 1H 2H
FY2019FY2019FY2020 FY2020 FY2021 FY2021

Fixed Price Gold & Platinum
Jewellery k- Yokiska

EMEh 14



Hong Kong, Macau and Overseas
B R84

a8

91.4%
1.3% (97.3%)
(1.1%)
E—
7.3%
(1.6%) Revenue
WA
Retaili
ge%aln ing .
Wholesaling
#x .
Licensing
A hE S5 .

Remarks: Comparative figures for FY2020 are shown in brackets
L ESRAN2020ME Z EERE T

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
LEEERIHRBA= WIMERWSBWA+ D BB AWA

Revenue

WA

3,245
-46.8%

260
+159.8%

46
-34.6%

3,551
-43.4%

9541
-45.8%

REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
XN R @A oA LA S 3 7

Segment Profit 23 ZBiEF

-

=19
-107.7%

48
-23.5%

46
-33.8%

75
-80.6%

48
-23.5%

-26.0%
(65.6%)

64.6%
(16.4%)

61.4%
(18.0%)

100%
(100%)

N/A

Segment
Profit
Margin

S EREAM =

-0.6%
-4.8p.p

18.6%
-44.7p.p

100.8%
+1.2p.p

2.1%
-4.1p.p

5.1%
+1.5p.p

15



REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS
1 XU KA o LA S5 3 73

Mainland
Pl
32.2%
(35.1%)
Revenue Segment Segment Profit
WA Profit Margin
17.2% D EREF pan: bl
. 0
(18.8%) 1,708 215 12.6%
50.9% -
28.9% (50'272) 1.8% +25.1% +2.7p.p
&23:’?) 53.9% (27.0%) o 2,702 360 13.3%
. - (o) o)
o (54.2%) +8.4% +46.4% +3.4p.p
900 673 74.7%
+23.2% +36.1% +7.1p.p
5,310 1,248 23.5%
Revenue Segrpent Profit +7.0% +36.8% +5.1pp
A AEER 3,079 360 11.7%
+2.4% +46.4% +3.5p.p
Retaili
ge/l';:;':n ing B [ |
Wholesaling .
#x
Licensing
YAl N O

Remarks: Comparative figures for FY2020 are shown in brackets

X iESRR2020MEF 2 EERE F

L Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue
T EERIHRWA= WIMERWSWA+ D BB AUA



Hong Kong, Macau and Overseas

RN - N
Full Year 24 &2 - A1 xish 1H&2H P ME R T LM E
0, 0, 0, 125% -
100.1% 99.6% 100.8% 1019% 993% 988% 100.2% 100.3% 101.4%
90% - 100% -
65% - 75%
50% -
40% -
2% 1 g0 9.2% 7.4%
15% | . 6.9% .2 /0 47 -
— 0% ' ' Y 3.9%
— -0.4% “10.2% >
-10% - 8.0% 4.2% -0.6% -25% - 1H 2H 1H 2H 1H 2H
FY2019 FY2020 FY2021 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021
Mainland
i 1IH&2H ¥ E & FEMME
Full Year 2 \ \ o
- 78.6%
2500 | 66.3% 67.6% e 75% | 193% o, 686% o4y 694%
50(%) _ 50% n
25% - 25% - .
9.9% 12.6% 10.0% 9.8% 12.1% L2
0, a, E—;;-—-S-E_OO
0% 6.8% : : : 0% 5 3% : : : . .
FY2019 FY2020 FY2021 1H 2H 1H 2H 1H 2H
FY2019 FY2019 FY2020 FY2020 FY2021 FY2021
Licensing I Retailing Adjusted Wholesaling Business?
R\l % S~ FERE 7R W R 17

lAdJusted Wholesaling Segment Profit Margin = Segment Profit of Wholesale Business +(Revenue of Wholesale Business to External Parties+ Inter-segment Wholesale Revenue)
ZIWERHR D EEFNE = HRWSZHEGEF + (WIMERWSKA+ S EBERERUA)



RETAIL REVENUE ANALYSIS

BEWASH

Retail Revenue by Region

WA (BLiiaxl4)
oo HKS0218
. B0
100% 7 yos— 3%— 4% TT(1204%)
20% 22%
__ HK$1.71B
—— PR 17 1ET
(11.8%)
HK$0.93B
| 931Z3857%
>0% (140.4%)
HK$2.10B
21.012%E75
25% - (150.8%)
0% -
FY2019 FY2020 FY2021
2019M4E  2020M4F 20214
mHong Kong &8 © Macau 2|7]
Mainland Fattt Overseas E4%h

* Self-operated shops and e-commerce business only
RREEERBFESWS

(% of Revenue)

Retail Revenue by Product

WA (U=l 73)

Hong Kong, Macau and Overseas

&8 BRI RES

(WA 5EE %)
100% -
o HK$1.15B
80% 1 40% 42% - 11.%@;‘%7‘5
(1 54.8%)
60% -
40%
HK$2.09B
20.91278 7%
20% - (141.0%)
Fixed Price 0%
Jewellery FY2019 FY2020 FY2021
EHE 2019M & 2020014 20214
.EIO?& f Mainland
e (XSS A
=R 100% -
HK$0.47B
30% 319% 21%  AT7iCET
80% — (113.6%)
60% -
40% - HK$1.24B
1241287
3.5%
0% (13.5%)
0% -
FY2019 FY2020 FY2021
20192 202012 20212 18



Wholesale Revenue by Region

#HERUWA (UHiAxI2)
(% of Revenue)
(A SEE %)
100% -
90% -
80%
. HK$2.70B
70% 1 —27.01387%
(18.4%)
60% -
. . 91%
50% | 0% 96%
40% -
30%
20%
10% -
o HK$0.26B
59, % °© — 260{287T
0% < (1159.8 %
FY2019 FY2020 FY2021
2019 20204 2021
Hong Kong &% Mainland Py

(% of Revenue)

Wholesale Revenue by Product
WA UAF=mil5)

Hong Kong, Macau and Overseas
58 B[ KB4

(WA &SEE %) HK$36M
100% - __36BHET
14% (4 21.5%)
o 38%
80% 0 46%
Fixed Price 60% - HK$207M _
Jewellery 21% _ 207@75/0375
ENE 20% | 26% 79%  (1694.9%)
Gold & Platinum
(others)
= 20% - 41%
EeRHES(EM) 28%
Scrap Gold & HK$17M .
Platinum 0% | : 1% — %3?8738/0%)75
S2RESEN FY2019 FY2020 FY2021 o7
20192 20202 2021
(% of Revenue) M
(A 5EE%) R
100% -
80% -
Fixed Price
Jewellery 60% - HK$2,536M
ENED Lo L 94% —25.36{287T
(111.5%)
40% -
Gold &
Platinum o
=eRHe 20% 1 HK$166M
1.6612E7T
0% L , 9% | 6% — (1 24.4%)
FY2019 FY2020 Fy2021 19
20192 20200 20212



RETAIL ANALYSIS

=AY,
7%73

_ — PE—
FY2021 FY2020
20214 2020014 4E
FY2021 FY2020

202104 20200 4F Revenue** Quantity ASP Revenue** Quantity ASP

WA T FIHEN WA L FHEM

*Same store sales growth ( “SSSG” ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales of licensed shops and
Mainland’ s e-commerce business. B/ E B K AE—EAANEBEEE T UERMATEAEEHHEILR - BREEH A BERBIERAMNEFESHEEDR

** Revenue represented sales of Lukfook self-operated shop and such data did not include sales of licensed shops and Mainland’ s e-commerce business. . ARNIEEEERNHER - BRABEHLSEREERAMNEFEHSHERN
***YoY changes and SSSGin Mainland are denominated in RMBIAIt 2 & 2L K B ERS EUA R Tkt &

****ASP in Mainland included value-added tax (VAT) A9 EN B2 EERK

Overall
(K

* Gold & Platinum
=ERAE

* Fixed Price
Jewellery
EME

Hong Kong & Macau
BEEREA]

* Gold & Platinum
=2 AT

* Fixed Price
Jewellery
EMEM

Mainland
At

* Gold & Platinum
=2t AT

* Fixed Price
Jewellery
EME

20



Same Store Sales Growth E[E{EEIEK
FY2021 FY2020
202104 20204

Gold & Platinum Fixed Price Licensed Gold & Platinum Fixed Price Licensed

P Jewellery Shops = Jewellery Shops
R LA A e REkeas TS T S TE

Licensed Shops fmhéfs +12% +1% +8% N/A -16% -5% -12% N/A

Self-operated Shops BE[E

Overall #{f -2% -9% -5% N/A -22% -17% -20% N/A
T_'j;' +3% -9% -2% +11% -32% -19% -27% -12%

ByTier | =t -22% 7% 7%  +10% -19% -18% -18% -13%

IR

s .

A% Te ! 8% 1% 6% +10% -20% 13% -18% -14%
Eﬁ;% S{Ee'ow -11% -22% -13% +3% -15% -13% -14% -10%
L\Ipcirbt%ern China +1% 6% 2% +0% -20% -21% -20% -11%
coythern China N/A N/A N/A +15% N/A N/A N/A -13%

By

;‘;‘gg‘ Eﬁf;?zm China +28% +10% +21% +2% -38% -18% -31% -12%

5 _
E;;tg' China -16% -26% -18% +5% -15% -10% -14% -8%
}/Pv%s’grn China N/A N/A N/A +5% N/A N/A N/A N/A

*Same Store Sales Growth represented a comparison of sales of the same Lukfook shop having full day operations in the comparable periods and such data did not include sales of Mainland s e-

commerce business. EEHEIBKAE—EAEETOULLRAANTEHECHEENLR - BRAYEHAEEAMEFESHED 21

** Same Store Sales Growth in Mainland are denominated in RMBRIt Z B S EMARTRITE



QUARTERLY SAME STORE SALES GROWTH
FEREER SR

FY2019 FY2020
20194 20204

| el @] o] o] o] @] o] o Ul

Gold

o +26% +23% -9% 6% -19% -43% -20% -51%
Gold (By Weight) +21% +30% 7% -4% -19% -53% -33% -58%
HE (BE=2)

Fil(e,ij Price Jewellery +18% +5% 8% 4% +4% -25% -32% -64%
EME
%‘;é‘%gﬁg & Macau +26% +17% -9% -6% -10% -39% -27%
Gold +34% +30% -8% 7% -20% -46% -21%
BE
el [y +28%  +36% 5% 5% -20%  55%  -34%
=5E (E=2)
Fixed Price Jewellery o ® 3 9 o 9 9
ayrtitts +19% +4% 8% 4% +6% 26% 35%

Mainland 2% +4% -14% +2% -7% -25% -12%

A
iOId -6% 0% -16% +4% -4% -28% -12%
=5E
Gold (By Weight) -3% +4% -18% 1% -12%  -44%  -30%

BHE (BE=2)
Fixed Price Jewellery +10% +18% 59 +3% 7% 118% -9%

ENE

* Same store sales growth ( “SSSG" ) represented a comparison of sales of the same Lukfook self-operated shop having full day operations in the comparable periods and such data did not include sales
of licensed shops and Mainland’ s e-commerce business. ElEf5EBK AR —BNEEEETOULRBANERTEHEZWHENLR - BREEHAEEREE KA B FESHEEL -
** SSSG in Mainland are denominated in RMBNith 2 B/SSHEM AR T RITE 22



AVERAGE TICKET SIZE & FIXED PRICE JEWELLERY AVERAGE SELLING PRICE
BRHYEERNENEIT mHIEN

Average Ticket Size Fixed Price Jewellery Average Selling Price
BREYIHE EMEmTmEeEN

$ (in terms of respective currency ) . . .
Fu(DA’Y‘HMﬁFﬁH'%Fi) / Diamond, jadeite, gem stones and pearl products
E

b - 352 EAEERTm
9,000 115.4%

$ (in terms of respective currency )

9,000 - 7T (MUAE R i) 1466
’ 15,700 114.6%
7,800 7,800 7.600 126.7% 15000 | 13,400 13}(]01/
6,400
- 6,0%00{:”30-4% 10,000 - 11,100 11.0%
6,000 - 10,100 10,000+ 1.0%

o 4,600 42300 120.0% 2000 - 6,300 6,800 5900 11.5%
3,6—03———/—_// 0 | | |
4,000

FY2019 FY2020 FY2021
3,000 - 2019 2020 2021
. ' Overall Fixed Price Jewellery
$ (in terms of respective currency ) -
7% (BB 27 2) ’ BTN & T
0 . . ! 8,000 -
FY2019 FY2020 FY2021 '
n n I i 4,900
20194 202014 20214 6,000 ) 4,600 4300 | 6.5%
Macau Hong Kong & Macau —China UnionPay 4,000 -
e it o st 2,600
N A N BERER] -PEREX 5 000 — 2,200 2,400 19.1%
7 HongKong gy Mainland ’ 2,300 2,200 4200°10.0%
£ i 0 : ; .
FY2019 FY2020 FY2021
RSV settled by China UnionPay, Alipay, WeChat Pay or RMB in Hong Kong & Macau: 2019 = 2020 e L
§5§7§15§ﬂl«>{f¢%§ﬂ% CEE - MEXNSHARMEE 2 ZEE: 32.0% (FY2020: 51.7%)
* Lukfook self-operated shops only(exclude Mainland’ s e-commerce business) i
RRABE EE(ROERMETESUSE) W Maceu g HongKong gy I\W/I%nland
**ASP in Mainland included value-added tax (VAT) Rithf I EN B SILER R &
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TOTAL OPERATING EXPENSES

h 4R=
llg\zl —/ ﬁﬁ
(% of Revenue)
ES) YA
18.9% 19.1%
15b . .
2,500 1 2,417
[ Other Expenses ! i
HAth
[ Advertising & Marketing 2,118
T 3.1%
2,000 -
Depreciation & Amortisation* o i
I R 0.6% 4.4% 1,694
0.8% 127 (120.0%)
Depreciation of Right-of-Use Assets
(Rental Related) 0.7%
EANETHTIH (SHEESR) ] )
[ Rental-Fixed 1,500 1.3% 140 4.7% (1 14.1%)
Fle-EE 3.7% N\
[ Rental-Variable 0.8% ( } 8.6%
o 42% 474 0
FHE-1%5h \. 657 1.6% 145 (13.4%)
o 1000 4  1.2% I
] Pa’_yro_l\\l \{arlable 0.7% ( 114.99 ))
L 8% 0.9% ) : 454
s Payroll-Fixed -070 0
Fl-E 1.3% 0.2% ( f ;%'§° g
0.3% (1 71.6%)
——Total % 500 - 1.2% (129.9%)
Bt %
o, o
4.0% >4% 5.7% (117.5%)
0 T T r
FY2019 FY2020 FY2021
201945 20200 & 20211 5
*Depreciation & Amortisation Include Right-of-Use Assets (Non-Rental Related) 24
TR EHSEERNAT(SHEHALR)



INVENTORY ANALYSIS

1B/ \
PR - -
ﬁj\ﬂ M:—I Closing Inventories
(HK$M) HREFR
(B/587T) FY2020 FY2021
8,000 - 20200 7533 20214 (12.8%)
' 7,322
7,000 -
i 2747 36% 2,824
6,000 ’ 39%
(12.6%) (s Gold & Plati
5000 - 4,583 4464 o atinum
! Ekadsizk
4,000 - 0 79
1633 36% L9735,
2,950 (12.8%) : (zl 351;@ = Fixed Price
3,000 - ' Jewellery
1114 38% 1,145 C mpEn
2,000 - (12:8%) 40% o1% =
1,000 - 62%
o HK, Macau & Overseas Mainland Overall HK, Macau & Overseas Mainland Overall
52 B TREN At 2 52 B TREN At 2
Inventory Turnover Days (by Product) Inventory Turnover Days (by Market)!
FrRARBEE (MU~mEla) FrRA¥%BE (MUmhinkls)!
(Turnover Days) P97 552 RT3 (Turnover Days) P95 HREFHE
Sk =F59) Average Inventory Closing Inventory (B%BE) Average Inventory Closing Inventory
Y-o-Y Y-o-Y Y-o-Y Y-o-Y
Changes Changes Changes Changes
BREBME BRELIE RELME RELME
. HK & M
Fixed Price Mainland
Jewellery +17 +58 i -32 +16
EME
Overall
EZA +85

Remarks: Gold inventory management through daily replenishment system and gold hedging policy was around 20% of base inventory

A BEBRNRASEEREET ANEMEEEEXN PLN20%

1Self-operated shops and e-commerce business only RIREEERBFES WS 25
2 (Opening Inventory + Closing Inventory) +2+COGS (excluding Cost of Licensing Income)* Number of days for the Period ( Bi#77 5 + HiR7FH ) +2+SHHEMAA (RS ZRA ) *HA B

3 Closing Inventory + COGS (excluding Cost of Licensing Income)* Number of Days for the Period BiZ R 51+ S5 AL AN ( MRS~ A ) *HIR B



(HK$M) 1,000 -
(BEET)

Purchase of Premises
T E Y

Furniture, fixture and
equipment & leasehold

improvements
Zh - EESREAEY W
xE
Shops /5
B Offices A3

Manufacturing Plants
mIr

500 -

138

110{

392

282

91
e

934
796
55
— 58
—25
FY2019
2019

243

162*

81{ 36

FY2020
2020

[
(@] ©

FY2021
2021044

*Including the acquisition costs of HK$74M staff accommodation in Macau and acquisition costs HK$71M of offices and showroom in Xian and Shenzhen and

HK$15M prepayment of plant expansion project in Panyu.

FERERMEAI TR Z AT EEMNAATAEET - W ZEFHREBNMATIADETRY B&&] RLENTIRINISEHETT

— 36
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FINANCIAL IMPACT OF INVESTMENTS AND OPERATING

ACTIVITIES IN HKRH & ITS SUBSIDIARIES

Ao RN EM R AR N EiaEs) 5500
@ Lukfook Group acquired 50% interest of CGS? in June 2014

NEERT2014F6 Bl P E £ RI50% N &=

< 3D GOLD targets at mid-end customers and operates approx. 354 POS through self-operated and franchising model in Hong Kong, Macau

Changes
=k
20

and Mainland
ESEEHMIIATIREEE  AUBERNBEXTEE B I RAMERA3M41NEES

Gain/(Loss) Wizs/(S#)
HK$M FY2021 FY2020 | Y-o-Y Changes FY2019
BRETT 2020045 BETIE 2019 &
50% share of loss of associate 1

20214
B E/AT50% SR 5t (43) 2 (42)

Valuation gain on convertible bond

omRESHERSE 6 (6) 5

Impairment provision on amount due from HKRH

RIS 2 R TR U 1 - 7) ! ]
Wholesale gross profit

Loss on a financial guarantee contract ) 20) )
MHBBEREHZSH

Interest income on working capital loan 1 A 4
RENATEHRABBA

Interest income on convertible bond and amount due

from HKRH 3 1 2
OIiR AR 5725 e N W & 8 B R AR AR K LR S A

e e - @

©)

4)

(20)

4)

11)

During FY2021, the loss of an associate of the Group narrowed, while taking into account other losses arising from its parent company, HKRH, the

total loss of investments and operating activities in HKRH & its subsidiaries remained flattish at HK$38M.

T2021WMF - AEHTEHEATNTREMPE - I RESATEBHRZERARNVEMSH - THEERREREKEMBAINRAEREDENNLS TR

MFFF38H 8T -

A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the brand name of
in Mainland , Hong Kong and Macau
BEERRERBRATBRNNAS  2882)ZMBEAT - ATWiH - FERE MU "E£EE ) mBNERZZTERFTFLENS

' '3D-GOLD" *



FUTURE PLANS &

STRATEGIE
KRS

S
M
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THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
=FFERRE (2020-2022044F)

Strategic Growth
RESHIEK

« Adopt multibrand
strategy
REVZ an hR RS

« Explore M&A
opportunities
EEHB=

To Reach a
New Height

BESE

Supply Chain Management
RNy 5% =38

Mainland Market Expansion
At HinhE

+ No less than 150 shops net additions « Strengthen supply chain to
per annum identify right product, set
SE%FEARDF1508E right price and allocate

« Expand into lower tier cities with products to the market at
licensing model right time
B HIR @SR REMNES R RR AT EHR SRR LSS m,

« Steady growth of e-commerce revenue EEEAMEE, FTiEAMEE
BEHEWARTIER minfc

29



THREE-YEAR KEY STRATEGIES (FY2020-FY2022)
ZFFEKRHE (2020-202204 )

V\/\/N

\ 4

Right Product
& m

$ Supply Chain
Management Z
(EIVEA=§:d
Right Price Right Time

EIMi 35 = A

Supply Chain Management Revamp
CaVAsI=$EE S

Enhance automation and big Improve factory productivities i

data management WAL B4R T :Drgﬁgodve Inventory turnover
HAEE S ERAREIEE TR =GB ER

Establish strategic partnership Streamline logistics on Enhance support to licensees
with suppliers distribution NIE SRl SR
S5HEBEUMBESIFXFRR TRz i

30



Strategic Growth with Multibrand Strategy
ETZmBERBAITREBUIER

- Goldstyle

= "Unconventional gold” - to offer fashionable gold pieces that are

suitable for daily wear
LEEABES -RHENEHH ESEHBMEZESEM

» Target at tasteful clients who pursue quality products
BiRERFFANEKBRN G RSHENME

= With the target to open around 50shops in Mainland in FY2022
T2022MF 1t X E A2 125008 5

Dear Q

» “DIY mystyle” —to deliver the sweet, playful and energetic vibes
DIY EFmMk — Z2@kEHE ~ ol B2 EKRX1E

= Target at fashionable and adventurous young ladies
BARZ R NEKIT AR - MR FRE T
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LUKFOOK JOAILLERIE

\

S=\=E [
7N fEfEnn/ER

@ Targets at the high end jewellery sector & FY2021: Opened a total of 3 shop-in-shops in Macau and Mainland
X S RIXEMT 2021 BA L HYIEPY R A dth 3 B R SR8 S R I

@ Features exquisite design and craftsmanship
including award-winning jewellery masterpieces

FBEERTAESTZ, BESEKREFMm
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NETWORK EXPANSION AND CAPEX IN FY2022
2022 FEEEMLEY TN A AT

As at 31 Mar 2021:

F2021%F3H31H:
Mainland\ \ \ E-commerce
A 3t BfESH

Shops/&EH: 2,294

FY2022:

20227 £
Mainly focused on adding licensed | Net addition 2 new shops Net addition 1 new shop Strengthen cooperation with
shops in fourth- and fifth-tier cities | in Macau IR IN1IE]IS e-commerce platforms and
LT - ALHHTRRESE FRPT S IEN2IE) S target to grow e-commerce
Shops : net increase of 350 shops revenue by 20%
JE: 181235008 (5 Mes5EBmFamarERIU

R EBEHEEWA20%A BR

. Nansha Plant renovation and ) )
CAPEX | [ot2I CAPEX Budget S snovation puciase of e o0t O o mens | Fuichaseof Premises
AARFFZ  HK $400M KO T s s rEmasr | aKksoom T OE | HK$200M
e e 4 .
HKS1zoM

1Site areas of Plants in Nansha and Yichang were approx. 40,000m2 and 33,000m?2 respectively @) R BEEM L] SitiEfA 5 518940,0005F 75K & 33,0005 75K
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E-COMMERCE
BFES

Sales by Product

HELFmE 5

I Gold and Platinum && Kk HE
B Fixed Price Jewellery EMN &M

*Figures for FY2020 are shown in brackets
ESHNAR2020M FHF

FY2021 Performance
2021MAEZFRIM

Revenue WA
134.2%
Y-o0-Y Changes B E %1k

Contribution to Mainland Retail
Revenuel

HAMEEITAL

49.5% (2020: 36.2%)

Contribution to Group’ s Retalil
Revenuel

HEHZTERAL

17.1% (2020: 8.0%)

Average Selling Price?
FHEMN?

RMB1,300

1 0.0% Y-o0-Y Changes #ZF %1k

FY2022 Revenue Growth
Target
2022 FEW A B K B 15
20%

1Sales of self-operated shops and e-commerce business BE &K & 7 E 5 #HER

2 ASP included value-added tax (VAT) ‘9 EN S BER

o

Platforms
HETA

FY2021: 35 Platforms
20217 &: 35N F 5

$

E-commerce Development

HEAR

Further enhance synergy between
online and offline sales channels
H—TLRAEXARETHEHEREB N
B

Allocated more resources on short
videos to showcase products in a
more dynamic way
BNEZHRRTRMN, UEHEFN
2

Restructuring of supply chain to
improve inventory turnover
RN OGS, U E Mt



MEMBERSHIP PROGRAMME
=RITL)

:W' 2,427,623(+138%) 33% /l/ -5%

O O
Total number of members Member Contribution to .
as at 31 Mar 2021 B Group' s Retail Sales in FY2021 %%T%eé?éqgggﬁm FY2021
T2021%F3A31HZEZGEH 2021 M FEE R EATEHER CITE TSR EEER

Mainland Hong Kong, Macau and Overseas
Pt » 7/iE - RIKBI “‘ ﬁ
1,706,434(+162%) it 721,189 (+94%)
Members as at 31 Mar 2021 Members as at 31 Mar 2021
F2021%38318 22 RKE T2021%F3R31HZ 2 RHE
19% 59%
Member Contribution to Mainland Retail Sales in FY2021 Member Contribution to Hong Kong, Macau and
2021 F LR HAM B EHER Overseas Retail Sales in FY2021
2021 FE2RGEE BB SEHED
+35% -49%
Member Spending in FY2021 Member Spending in FY2021
2021 M FEESIHEREN 2021 EFE & SIHEREN
Remarks 7+ :
Figures in brackets refer to the y-o-y changes &S RN FRIZET(E
Member Contribution to retail sales and members spending did not include sales of silver member and e-commerce business
SRAEEHENRAUBBRNAE2RERBFESHED 35



The Group actively implemented a variety of marketing activities in new media
platforms, in order to strengthen our brand image and promote sales
NFREmBRE RIEHER - SRR BIF R FASLERSImhiaiEr &

< Allocated more resources on
various online media and APPs to
reach out target customers.
£ NEEERFNNAFE RN E
SRR ERBIrE R

< Caught up with online marketing 4> Expanded online sales by live

trends, including RED, Tiktok, streaming by staff and KOLS.
Bilibili and e-sports. BURT RKOLSEET BEL
RMEMBEHBES - SF/NAH - HE

P& - BIE KRBT REOES

<

O RETRE

ARBRIERMELL
o ERNER !

HEENSY | BAzH
HEARAE Y

& 5 T

LUKFOOK JEWELLERY

BERA
----- I!:l:n-ltl\“l‘h
¢
WRENESRBS

< Enhanced CRM via instant

messaging apps to reach and
engage  with  customers.
DR @I B4R E
B DERES RSEED

N

©

AZAVAN.
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ANNIVERSARY PROMOTION
SESPS

Launched a creative cross-platform promotion campaign “Share Love and Fun”

celebrate the brand anniversary
# T FUNEZ, D8 - B¥aRXmnmBEBAER

Livestreamed the event on Weibo
Recorded a total of BE¥AEEPA million views

MEEEARTS
?}bEﬁXJMEIb\E H

to
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ANNIVERSARY PROMOTION

EESFR

Collaborated with 100 KOLs on 5 major social media platforms to conduct an all-round

product promotion
MEAKRMRES BUKOLITEZ/MME

‘ ; f[h LLLAE

3 - - T
-~ t/‘ 7 ’;J f;m_‘r‘ =
*,,.1'

.
ﬂ HEIHET RN

=

7%
Juzs
-~k

#FUNBE5201314#

o
N

/3 Wy

#FUNSLE#
B2
. 4

Three topics on anniversary promotion altogether gained

a total of 700 million views and 1.2 million discussions

mEx=Azazmze ] 2 zivee 05

Li\iLi i

The hashtag #Share Love and Fun for 5201314#
achieved a total exposure of 15 million views
#FUNZ5201314#F 01 2 BN E3X1,5005

Posts of 30 KOLs had a total exposure of

15 million views on Xiaohongshu.

The topic attracted 10 million views

and nearly 6000 participants joined the contest.
30GI/NIBLLABREICER N EIXRL 5005
EAREL0007, B85 AE3E6,000A

The videos with campaign hashtag recorded
a total of 67 million views

Videos of 10 KOLs on Tiktok recorded 20
million views

WS S E346,7005

10U F A AMSNIER E342,0005

Interacted with six brands on their respective live
streaming sessions to celebrate our anniversary
S5AKmEEZEH, HEKE



LOVE IS BEAUTY CAMPAIGN

X (EE ST

< ETRRRUGEAY

BLING UP STORE I} 1qj=

W Ao, ST l New product launch event in Shanghai in November
. %97 BM—ENRRA 3 - 11% ?t;ﬁé?ﬁ&ﬁ%

Live-streamed on both Lukfook Jewellery’ s offical
Weibo and Tmall flagship store, which recorded
over 10 million views
EHETAREREELMBRXEEMERDD ETERE -
MEEHWTH

Held road shows in Zhengzhou, Taiyuan and
Shijiazhuang subsequently
HARR T AN - KEMARERDIKE

Love for more

aJow Joj bulg



CHINA
i‘i
32
@ +2

INSIDE THE CELEBRITY WORLD

18.71 million views on
Weibo
MiERES R

i

— :..

g i

BHIIL WAL et
GOTOWARDS
THESEY

Cross-P

The topic attracted
6.22 million views on
RED

AN R (== 20

)

O FNEREZEILRKA

@@ s A95 - 62237 MK

ERAEA
PR BAER"TE, %

EXop e fEiE

Videos of 16 KOLs
on TikTok recorded
37.88 million views

MM EEAKRGE
hll M55 - 1 E

atform Promotion

A

Relevant topics gained

a total of 330 million

views on Weibo

ARMEEEEHiRE
iz

P 3

Interacted with other
brands on their
respective live
streaming sessions to
roll out joint promotion
BERAmEEEEREE
BKaME
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Teamed up with AliPay to participate in the “Chinese
New Year Five Auspicious Cards Campaign” event
5%XWEHEFEE "ETNERRE. &

Number of participants was over 700 million
S5 ANBIRTICAR

Achieved brand exposure of 150 million viewers
IR ELS(ZAR

41






CORE COMPETENCES
LSS
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CORE COMPETENCES
IO FES

Vertical Integration

Pas
EHEG Competent Licensing
Model

BETmFEET

Core
Competences

BILDREMS

Excellent Service
=R

Extensive Distribution

Quality Assurance Network
FRERIE PR 7 FH M 45

-

Appealing Product Design

BR5| N miR it
Reputable Brand
oS5 #immhE
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VERTICAL INTEGRATION
EE%&/\

Vertical integration helps strengthen operational efficiency, cost effectiveness, market responsiveness
and supply reliability to enhance competitiveness

EHRSGANRCEDZNE AN E - MaRNENDRENOEE - DUERZS S

Distribution 73§

Self-operated Shops & E-Commerce Platforms

g%g&%%%%%ﬁ%:'zé ............................. ) Retall revenue E;‘EEI'ISZA

Licensed Shops & Corporate Clients

I%HEE&EM%F ...................................... e Wholesale revenue #t/&ZU8 A
QC/Labeling RERETE / HZ reeereeeens « Royalty income* TRIULA

Design & Production i&it K&

Sourcing and Designing XM 5igit
From quality suppliers or raw material B {51t R & 8¢ [RA1 1}

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier
THWAZEmIGRE/NTE (&) RIZAN HR W A B f AR
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COMPETENT LICENSING MODEL

BAIAREIR T

Licensing Model fmi#&Ez{

Joining Fee = Royalty Income
IEZE4E THWA

Licensing Income

Consultancy Fee
i) 2% A

Advantages L=

® Ride on local knowledge
=S mimiIAz

® Rapid market expansion
R R

® Diversification of investment risk
R X G

® Enhancement of brand recognition
RS mEraE

SREEIPN Revenue from
Licensing Model
+ mhEIEEILED

WA

Wholesale Revenue
#E AU A

Payment terms 1770755 -
Cash On Delivery X 55177

Requirements ¥

® |Initial investment: Min. RMB 4M
PR E - &P AKEM400h7T

® Background check and site inspection
BREBEKNTEHE

® Contract renewal period: 1 year
ZAEARR - 14
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COMPETENT LICENSING MODEL

B mhR R

Stringent control system applied on both self-operated and licensed shops

BEEMmEERRASE—NEE RS

e Whistleblowing System and Reward Scheme
IS PSS E i

o Sales and Inventory System Access
HEREFERZZEA

e DVR System
RERH

o Operational Compliance Audit Team
S litEE/ N

Pricing Control
MIBEE

o Standardised retail price through centralised
labeling process
B PREFF—mirg - DX—RZEN
e Centralised control on discount policy

PRI HIEER

Product Quality Control
e o '-_LTllfs'."—"i."
DinpAR bl m 5

% Operational Control

e 100% diamond products in Mainland market supplied

by the Group
it 37t A ™ m 100% 718 B AL

e Authorized suppliers on other products
H A== 53 B F8 E BN 3 AL

e All gem-setjewellery products were accredited with

NGTC /GTC certificates
FrEXREFIMIREER/ERIED

¢ Sightholder of De Beers - steady quality diamond

supply
De Beers#H A EE — I E L ThA 2

Brand Image Control
S Mg EE

e Authorised renovation contractors to ensure
standardised shop image
BEXREREBUY —BHTR

e Priorapproval on all advertising & promotion to
deliver consistent brand image
Bt SNERL - LB —RmEER

o Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image
S—=EBI0: BURR, B AR — B Mg
s

Distribution Network Control
EENRAEE

e Priorapproval on retail locations
DRFBEZTERNUE

Service Quality Control
RSRERE
e Mystery Shopper System on service quality
control
WRIAE L RIATRS AR RE
o Centralised Staff Training
Si—rR Ll
« Regional training centre &X3g3& Il

o E-Learning programmes W_E% >3
o On-site training St 15 1l|
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As at 31 Mar T3H31H

Countries and Regions Y-o0-Y Changes
ER R 20211 2020 2019 HED (L

Lukfook Shops <{&I&
Self-operated B EE

+  Mainland it 77 3.2% 77 110 141 -33
+ Hong Kong &# 46 1.9% 47 49 49 -2
+  Macau &’] 13 0.5% 13 11 11 +2
+ Canada MERX 2 0.1% 2 2 2 0
+ The United States ZE 3 0.2% 3 4 4 -1
+ Australia B 1 0.0% 1 1 1 0
+ Malaysia B3k 2 0.1% 2 3 3 -1
- Singapore ¥ 1 0.0% 1 1 1 0
Sub-total /N5t 145 6.0% 146 181 212 -35
Licensed mi& /5
«  Mainland [Aitt 2,206 90.6% 2,135 1,878 1,614 +257
- The Philippines 3E£2E 2 0.1% 2 2 1 0
+ Cambodia R1fZE 1 0.0% 1 1 1 0
Sub-total /N5t 2,209 90.7% 2,138 1,881 1,616 +257
Total R&it 2,354 96.7% 2,284 2,062 1,828 +222

Other Brands in Mainland 3t E fit fa k%
Self-operatedBEE

+ Goldstyle 6 0.2% 8 3 0 +5
+ DearQ 1 0.0% 2 3 0 =1l
- 3DGOLD£ZE 0 0.0% 0 3 5 -3
Licensed rah# 5

+ Goldstyle 75 3.1% 72 49 0 +23

Worldwide Total Z3k2 it 2,436 100% 2,366 2,120 1,833 +246



LUKFOOK DISTRIBUTION NETWORK IN MAINLAND

7B N7 5E N2

As at 31 Mar 2021
F2021%F3H31H

Total No. of shops [EHiREL : 2,212(+224)
]

Total No. of Licensees frh& i 551 604(+98)
Total No. of Provinces & 541 27(0)
Total No. of Municipalities B R 4(0)
Total No. of Cities ¥ S5 514(+45)

Self- Licensed Total | Municipalities/ Cities
operated kg IS B# BEET/EH

o ' 15.8%
' 20.4%

m Northern China 145X Tier | —£%
Central China 19X Tier Il —2

m Southern China ZEEX _
Tier lll =%

W Eastern China 1EZ&X
Western China fEFEX

Remarks T :
Lukfook shops only REEREIEH

Tier IV & below M&&=ZLIT

Tier |I—% 54(+16)  598(+315) 652(+331) 16(+11)
Tier Il Z”% 7(-35)  343(-217) 350(-252) 19(-13)
Tier Il =4 8(-4) 379(+1) 387(-3) 64(-15)
Tier IV & below 8(-10)  815(+158)  823(+143) 419(+62)
MR UTF

Self- Licensed Total Provinces Municipalities Cities
operated RIS B = BEM i v}
BHERE

Northern China 25(-19) 568(+42) 593(+23) 8(0)
1EEX
Central China 33(-11) 417(+69) 450(+58) 6(0)
1EhX
Southern China 0(0) 689(+59) 689(+59) 4(0)
EEX
Eastern China 19(-3) 344(+52) 363(+49) 4(0)
ERK
Western China 0(0) 117(+35) 117(+35) 5(0)
EAX

The percentages refer to the contribution to the total no. of shops in Mainland B4 tbCFRIZIEE B XA E R R E 2~ Stb
Figures in brackets refer to the 12-month changes #ESRNHEFA+-MEZ2EE

2(0)

1(0)

0(0)

1(0)

0(0)

160(+9)

132(+10)

84(+8)

114(+12)

24(+6)
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REPUTABLE BRAND
(SRR

Lukfook Jewellery is positioned as a brand with the finest products and quality services targeting the mass luxury
market. As a Hong Kong brand with nearly 30 years of history, the Group puts substantial effort in building a
welcoming and warm-hearted brand image to penetrate into the middle-class market.
NEXREUARECERZMITIAANEN - —BEAMSFREBEAEXRE@MRS - FA—KIE30FEHENEEMME - EBRNE
YRR mAR & LIS B Hrrmhin

Awards include:
RINEIE:

s &0 &) < ) 4:::‘;
_---- (O el |" \
& S ¥
JNA Awards 2020 Hong Kong Service Awards 2021- Quality
20204 EINAKE Living Category (Jewellery and Gold)
BERFZAK2021 - ABEFRER (FESTT)
Named Honouree of “Outstanding Enterprise Recognised for 14 consecutive years with
of the Year — APAC" and "Hong Kong Service Awards - Quality
Ms. Nancy Wong, Executive Director and Deputy Living Category (Jewellery and Gold)"
Chief Executive Officer as a Recipient of “Young EST IR (RET) FRE " &ER
Entrepreneur of the Year” in JNA Awards 2020 FAK - RHEEFEAR (HEKEERT) 4

RIk TEFEEAREEWAR (XK ) , ABER
PTESRATHREHE=S/ESE "KEEF
EWRAEK |



APPEALING PRODUCT DESIGN
BIK5 [ it
@ Professional jewellery design teams in Shenzhen and Nansha in Mainland and Hong Kong
TR - D REEIRB T WIRTHHEPA
& Have attained over 200 awards
RISHBI 200K IN
® Swept 5 Awards in  “"Chuk Kam Jewellery Design Competition 2020"
T T ER2EmRITEEEE2020, BT A PAE

“White Sandalwood  “Earring and

“Connection” "Henna” and Red Walls” Alternative Accessory” ;’igrlerations"
¥ " EEBIE . M TR Y SR My EE

¢ The Group' s jewellery design piece “Freedom and Bondage” has won the
“Best of Show Award (Open Group)” and “Craftsmanship and Technology Award”
in the 21st Hong Kong Jewellery Design Competition
EEXRFIRIER "EBRSREA ) TH21E "FERKRFRITLEE, &
FRTAAAKRE,, K TITZRAK
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Authentication Service
IO IF AR S

Quality Assurance Schemes
FRERIEEE]

E® &

" 5-LFA000000

China Gems Laboratory Limited F{ERELEPLAR AT

The only laboratory in Hong Kong that meets the requirements of
accreditation in jadeite jade testing, diamond authentication and grading,
and gold fineness testing. Besides, it is the first laboratory in Hong Kong
to obtain Chinese national standards GB/T9288 accreditation in gold
testing

FRE-FNTSBERSRNE - i EEWARESAENNNKEEE
B - PLBEZEBEEANEZEZPEERFEGB/T9288 =4I AIAIE
ZIREFEEFEPD

Victoria Gemology Institute Limited 42 F I =G F3

Passed the ISO/IEC 17025 accreditation of the ANSI-ASQ National
Accreditation Board (ANAB) and the accreditation of the International
Laboratory Accreditation Cooperation (ILAC) and is authorised to issue
internationally recognised reports for diamond grading, jadeite jade, ruby,
sapphire and emerald testing

BB E FIAO Z A& ANSI-ASQ National Accreditation Board
(ANAB) HYISO/IEC 17025 #% K E br L4 = 1A 0] & F H 4R International
Laboratory Accreditation Cooperation (ILAC) B9IAT] - Ol & & EPFRIA DI ROES
ANRRE B2 AFA - BEANEEFENRS

De Beers Group Institute of Diamond (IOD) &itb/REF £ R 8 A F Pk
The Group has cooperated with 10D to provide a report for Hearts &
Arrows diamond sold at our shops

EHSHLLRIERWEAFREE - HEEN/\O\FEEARERS

National Gemstone Testing Center (NGTO)ERKEEARE R E 10K PO
The Group collaborated with the NGTC and became one of the first
jewellery brands to launch e-certificate, making joint efforts to provide
quality assurance for consumers
ERSERRKREFLORERERNPOEFSF  AABHHESEFIEHBAIIK
Emig - HEWEBRERHRSRIE
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EXCELLENT SERVICE
SRS

“Delivering the Beauty of
Love with Six Heartfelt
Services” Customer Service

Programme

FARMER RAERSE B

SRS Research Management Ltd.
"Mystery Shopper Programme":
Received an average score of over 90%

. by Hong Kong branches

long Kong Retail VenimE 4

Mfanage[nent Association £ St S A A= B0 TD B S 3E000,

BETEEENS =e

Top ten spot on "Quality Service Benchmarking

Assessment" overall industry list in January-March 2021
TS EE S, TWHS -

2021F1238 88 - BER T KRMmE

X

- e C‘ha”’, x
= .:“ SRIRER >, °, x
A 5 o | @ ; B
%anm [Jﬂam%wmﬁm ﬁlﬁ];“ ﬁ j(&g gﬂ&r 3 442 44\ X

Hong Kong Top Service Brand Ten Ye ’
R Achievement Award Hons Ko b iie Aaade PRODUCTIVITY AND & QUALIY Touusw servces ikace awaRD
e S GUALTY AWARD LES LY HIRACE Members %
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SUSTAINABILITY
AT

M the “Walk for Millions” , a fundraising event held by the Community Chest of
g Hong Kong, for many years. The Group’ s employees and their families
| stepped out to support “The Community Chest Walk for Millions” to help

those in need
EREADRESE®  ZSERVIRZFEE " AmsB8 h1T. EF0E0 - £H GE%%”%
RIRERBEHELIE "TAm€a b1, B LLEREZEAL LT

The Group is committed to giving back to society and has been supporting /’
canngeompany

Awarded as "QF Star Employer” under "Qualifications Framework”

! Scheme Again =
§ BIREIEA TRNRM L HHZ TQFEREE P

Named “Hong Kong- Guangdong Cleaner Production Partner (Manufacturing)” 53’,23’}?
again in recognition of the Group’ s dedicated effort in energy saving and

waste reduction

. SERERSE - BREHE T EEBE e KGR, B wand
i ¥ Qualifications
Framewark

( ] Accredited the Certificate of Merit under the “Manufacturing and Industrial %/[ T
2 Services” Category in "2019 Hong Kong Awards for Environmental A
Eriomentc Ecollnce Excellence”
Corme T T "2019FEMRRMAR ) PRIk THIBW R TIARSS o BRIPRIAFER
Luk Fook Holdings (I;ﬂemcﬁonal) Limited
RS (ER) BIRAE
50 8
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COI\/\PANY PROFILE
NCIEV
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ABOUT LUKFOOK
9&:_11/\\7‘%

A leading jewellery retailer in Mainland and Hong Kong
N REEEEREEET 2 —

Main Business EE WIS

¥ The Group principally engages in the sourcing, designing, wholesaling, trademark licensing and retailing of a
variety of gold and platinum jewellery and gem-set jewellery products
ERTBENEILERTEMARFTRM @R 121 - #R - BIRENKREEWS

Milestone Ei21#%

Opened the first self-operated shopin  Listed on the Main Board of Hong Kong Qualified as a Sightholder of De Beers in
Hong Kong in 1991 Stock Exchange in 1997 March 2015
191FTHEBHIREEBEERE T1997FHEEBHKERZAER LT F2015438 /A De Beers AR ER

1991

Opened its first licensed shop and self- Acquired 50% interestin CGS!in June 2014
operated shop T2014F6 Bl P EER50% N &=

in Mainland in 1994 and 2004, respectively
D AITFT1994 K% 20044F - TAMFIRE B mAE IS
KEEE

A subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and franchise businesses under the brand
nameof ‘' ‘3D-GOLD’ ' in Mainland, Hong Kong and Macau
BERFZERABRAIRNHNS : 2882)ZMELT - MTWM - FEERRIU "2 EE |, RENEREZTERFIFEENS 56



APPENDICES
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FINANCIAL PERFORMANCE SINCE IPO
Sl aty P E=Sl P ElT

In 1997, Lukfook Group was listed on the main board of the Stock Exchange of Hong Kong Ltd.
1997%F, ANREBEEERZMERLH

Average Dividend Payout Ratio
Revenue WA TR B LR

7% CAGR FESHEKR 50%

: “ Average Return on Equity
Profit for the Year EE[RN&EF Sy Se &z
11% CAGR FE S K= ﬁ;ﬁﬂﬂyﬁﬁ@?%

Market Capitalisation reached
HK$14.2biIIion (as at 21 Jun2021)
M{ER142108 70 (#Z20214#6/521H)
31 times since IPO
AFBEHEN3ILE

Net Asset reached HK$11.3billion
FRFIR113108 7T

52 times since IPO
NFHERTHEMNS2(E
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AVERAGE GOLD PRICE CHANGES & GP% OF GOLD

FEEMSKENREEENER

the gold price fluctuation

Gross margin of gold sales is not highly correlated to

Gross Margin of EEFmZENREBTENBENHEREAKR
Gold Sales Full Year &%
BEHEEMNR
2=
US$1,822 USs$ X&
40% (124.7%) - 2,000
US$1,462 — - 1,800
US$1,248 Usst 151 US$1,257 US$1,285 US$1,263 (115.8%) = 1 1600
0, - 0, 0, . 1
30% b (16.0%) s (19.2%) (12.2%) 7% = 218% | 1400
________ —_————— T T T T T e 45 - (10.8p.p) -+ 1,200
. — 0, 0, .39 {_T5-7p-p) !
20% [ 13.0% eem {T11562p/;) {'1105éop/[|)c=1 {'T1°§M 1 Looo
(11.1p.p) (10.6p.p.) ' 4 800
o -4 600
0, [
10% 1400
-4 200
0% T T T T T T 0
FY2015 FY2016 FY2017 Fy2018 FY2019 FY2020 FY2021
Gross Margin of IH&W2H R FHE
Gold Sales
BEEHEENER US$==
US$1.800 US$1,836
40% - (130.0%) | (119.8%)7 2,000
US$1,532 c—— 1 1,800
35% |- US$1391 | (1 21.0%) "~
309 LYS$1.287 | et nng US$1,207 us$1,268  US$1302 sy 060 US$1,266 (110.5%) . - 282% 1 1600
o (16.3%) ; US$1,159 | us$1.143 | (111.9 %) USs$1,218 (12.2 %) (16.9 %) (10.7 %) (12.7%) R (17.6p.p.) 1 1400
(l57%) ( g 90;) o, (TGGQ”D) . -I =TT 21.5% o ’
25% - —_— 19.9% (15.5%) e e MPEY e — f ) — o b — e — 20.6% . 18.5%
......... =T 188% | ——° 17.8% | (17.8pp) U3.0p.p)] 1,200
15.2% 13.0p.p.)
20% B 12.7% 132% 1 4500 | (12.0pp) 1oLt
159 |(116pp) | 0.3p.p.) (10.7p.p.) 41 800
- 600
10% +
- 400
5% - 200
0% T T T T T T T T T T T 0
1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
FY2015 FY2015 FY2016 FY2016 FY2017 FY2017 FY2018 FY2018 FY2019 FY2019 FY2020 FY2020 FY2021 FY2021
— . = Average Gold Price for the period -US$/0z Gross Margin of Gold Sales for the Period
HAFEAEENBETED) HABSHEEETE 59

* Y-0-Y Changes are shown in brackets ES RN A EEREE 2L



TH&2H FY2017-2021 OPERATING PERFORMANCE
2017-2021 ¥ K N Eiz3=El

(HK$M) (B 578 7T)

20,000 33.2%

29.9% 20,19

28.0% 9 '° 276% | 309

18,000 26.2% S o 27.1% __/\ 6 L 30%
23.8% ' 237%

16,000
- 20%
15.5%
14,000 o 127% .
10.2% 10.0% 10.3% He% 107% ___—_  105% 10.1% 11.6%
L — ——
12,000 —_— e — /_./132/ - 10%
- 10.2% 104% ~ ]
7.9% 8.1% 8.3% 8.5% 79% . 8.8%
10,000
- 0,
8,295 7,859 8,001 08

8,000 7,338
6,283 6,305
5,469 5517 L
6,000 4,929 10%
4,000 3,344
L -20%
2,000 976 015
553 731 645521 838 ! 660 496 387 857
434 593 849 670 834 497 371 293 726
0 -30%

1H FY2017 2H FY2017 1H FY2018 2H FY2018 1H FY2019 2H FY2019 1H FY2020 2H FY2020 1H FY2021 2H FY2021
2017 EEME 2017 FEME 2018 LEME 2018 FEME 2019 EFEME 2019 FEME 2020 EME 2020 FEME 2021 EEME 2021 FEME

= Revenue ITA Operating Profit 2= 327 Profit for the Period B8z 7)
—=—Qverall Gross Margin Z{fEF| %, —— Operating Margin £ &fIFE  ——Net Margin }$7/=
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REVENUE AND PROFIT ANALYSIS
oSz bt

Revenue and Segment Profit by Market
&%l 53 WA K 5 80iaE Rl

1H FY2021 2H FY2021
2021 E¥WME 2021 MEMF

34.7% 43.3%
(57.6%) (53.5%)

18.5%

65.3‘;%: (13.5%) 56.7%
(42.4%) 81.5% (46.5%)
(86.5%) ’
Revenue Revenue Segment Profit
WA WA DERE N
Hong Kong, Macau & Hong Kong, Macau & .
Overseas Overseas
HE R RBS HE R RBS
Mainland ;
Mainland
Pt B Pkt N

Revenue Segment Segment
WA Profit Profit

5 BB F Margin

BRI =

Revenue Segment Profit Segment
LN 53 BRI Profit

Margin
Mix S EBEFI 2R
#HE

1,161 =93 -223% -8.0% 2,390 168 7.0%
-68.1% -128.6% (38.8%) -16.9p.p. -9.3% +166.9% +4.6p.p.
3,127 740 23.7%

+36.4% +84.0% +6.2p.p.

2,183 508 122.3% 233%
-18.3% -0.4% (61.2%) +4.2p.p.

Remarks: Figures for FY2020 are shown in brackets

x  ESWAN2020M FHF



REVENUE AND PROFIT ANALYSIS

WO ST pax i
Revenue and Segment Profit by Business
BRI S5 R 53 R A B 53 8RiE

1H FY2021
2021 FX¥AE
51.7%
(71.2%)
-\
36.1%
12.2% (21.8%)
(7.0%)
-\
Revenue
WA
Retailin
o
Wholesaling
#K .
Licensing
s .
Revenue Segment
WA Profit
Margin
Mix SRR =
B
1,727 -22 -5.3% -13%
-61.5% -106.2% (42.8%) -9.3p.p.
1,209 147 35.5% 12.2%
-12.2% -10.6% (19.8%) +0.2p.p.
408 290 69.8% 71.2%
-7.7% -7.1% (37.4%) +0.4p.p.

Remarks: Figures for FY2020 are shown in brackets
L ESRA2020FEHKF

2H FY2021
2021 R
58.4%
(68.0%)

24.0%
(14.9%)

28.8%
(31.1%)

47.2%
9.8% 54.0%)
(7.3%)

31.8%
(24.7%)

—_—

Revenue
WA
Retailin
Epine H
Wholesaling
#x .
Licensing
miEW s .

Revenue
WA Profit Profit

S ERER Margin

A EREFIZR

Segment Segment

3,226 217 6.8%
-3.8% +2153% +4.7p.p.
1,753 262 14.9%
+44.0% +80.8% +3.0p.p.
538 429 79.5%
+49.9% +70.4% +9.5p.p.

Segment Profit
A EBEF]
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REVENUE AND PROFIT ANALYSIS

WK iR 2
Sales! and Gross Profit? by Product
BEmi 2SR EF?

1H FY2021
2021 E¥WME
43.6%
(46.0%)

44.3%
(35.9%)
56.4%
(54.0%)
55.7% O
(64.1%)
Sales Gross Profit
HE =7
Gold &
PI‘.;tinum3 .
B2 RES
Fixed Price .
Jewellery
ENEM

Gross Gross
Profit Margin
Et] ER=ER

1,280 359 28.0%
-52.5% 363%  +7.1p.p.

1,656 451 27.2%
-47.7% -55.0% -4.5p.p.

Remarks: Figures for FY2020 are shown in brackets

L ESRNR2020M FHF

1Sales = Revenue - Licensing Income f5&=IA - mEWSKA
2 Gross Profit = Consolidated Gross Profit — Gross Profit of
Licensing Income EF=4&EAR - G2 SWAEF

3 Gold & Platinum refers to gold & platinum products sold by weight basing on international market price, i.e. at non-fixed price

B2 ROEEEREERDDNMERESBHENES RS M (BIZFEMN )

2H FY2021
2021 MEME

49.0%
(50.7%)

42.2%
(42.5%)
51.0%
57 8% (49.3%)
. (o) S

(57.5%)

Gross Profit

HE EZ
Gold &
Platinum .
HE RS
Fixed Price .
Jewellery
EMEM

Gross
Margin
EIES

2,440 459 18.8%
+5.4% -8.7% -2.9p.p.
2,539 630 24.8%
+12.7% -7.3% -5.3p.p.




REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

XN B A LAY S5 %l 95

Hong Kong, Macau and Overseas
=8 BRI R8s

1H FY2021
2021 F¥ME

Revenue

WA

1,038
-70.7%

99
+70.0%

24
-25.0%

1161
-68.1%

3171
-69.1%

Remarks: Figures for FY2020 are shown in brackets

x  ESWAN2020 FEHF

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue

TZFEFRIRBA= WIMERWSWA + D EEHERUWA

-106
-140.1%

-11
-139.3%

24
-23.8%

=23
-128.6%

-11
-139.3%

89.4%
(97.5%)

—

Retailing
=

=

Revenue

WA

Wholesaling .

#x

Licensing
mAESS

113.7%
(81.2%)

12.4%
(9.0%)

-26.1%
(9.8%)

100%
(100%)

N/A

Segment Profit
Margin
53 BB =R

-10.2%
-17.6p.p

-11.7%
-62.2p.p

100.3%
+1.5p.p

-8.0%
-16.9p.p

-3.6%
-6.5p.p

2H FY2021
2021 PEME

13.0% 51.2%
60.1%) (-14.3%) 92.3%
(?:ZZZ) 35.8% A1.0%) Segment
- (54.2%) oo D
W %egning [
(1.6%) Wholesaling .
&

Licensing
fahE 55 .
Revenue Segment Segment Profit

Uz A Profit Margin
A EBEF S EBE =

2,207 86 3.9%
-13.6% +1,052.9% +4.3p.p
162 60 37.1%
+282.8% +75.8% -43.7p.p
21 22 101.4%
-42.8% -42.1% +1.2p.p
2,390 168 7.0%
-9.3% +166.9% +4.6p.p
6371 60 9.4%
-13.4% +75.8% +4.8p.p
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REGIONAL REVENUE & PROFIT ANALYSIS BY BUSINESS

XN B m A LAY S5 % 7o

Mainland 1H FY2021
Lo LU 2021 EXME  31.6%

17.5%
(15.3%)

-\

(35.3%)

—_—

Retailing
B2E
Wholesaling
#HER
Licensing
WS
Revenue Segment
UZA Profit
7 ERER
690 83
-26.9% -11.3%
1,110 159
-15.8% +17.1%
383 266
-6.3% -5.3%
2,183 508
-18.3% -0.4%
1,385 159
-16.0% +17.1%

Remarks: Figures for FY2020 are shown in brackets
x L ESNN2020M FH T

50.9%

(49.4%)

Pbaiiites
Revenue Segment Profit
WA par:itv gl

Segment Profit
Margin
2 ERER 2R

12.1%
+2.1p.p

14.3%
+4.0p.p

69.4%
+0.8p.p

233%
+4.2p.p

11.5%
+3.3p.p

16.5%
(14.0%)

-\

1 Adjusted Wholesaling Revenue = Revenue of Wholesale Business to External Parties+ Inter-Segment Wholesale Revenue

TR FEROHABA= WIMERWSWA+ A EBEIHEAR WA

2H FY2021
2021 THEWE 3, 0

(34.8%)

17.8%
(19.4%)

55.0% 2

(53.1%) (2

7.2%
7.5%)

Retailing

=

—_—

WA

Wholesaling .

Revenue

WA

1,019
+27.9%

1,591
+35.5%

517
+60.8%

3,127
+36.4%

1,6941
+24.8%

#E

Licensing
g

Segment
Profit
S ERER

132
+68.8%

201
+82.3%

407
+90.4%

740
+84.0%

201
+82.3%

50.9%
(51.2%)

—_—

Revenue Segment Profit

DEEF

Segment Profit
Margin
S EREF =

12.9%
+3.1p.p

12.7%
+3.3p.p

78.6%
+12.2p.p

23.7%
+6.2p.p

11.9%
+3.8p.p
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TOTAL OPERATING EXPENSES

(HK$M)
(BhH#ET)

1,500 -

15.1% 15.4%

O— < 4

1,233

1,184
1,087
59

" Other Expenses 1,000 -

HthF 32

[0 Advertising & Marketing 56
TERTIHET

71

Depreciation & Amortisation*
IR

""" Rental Related Expenses**
HEEARRZE A

" Payroll-Variable
-2

[ Payroll-Fixed
#-EE

500 -

—+—Total %
B2 %

1H FY2019 2H FY2019
2019 B 2019 N ¥ E

1H FY2020
2020 B 2020 F¥EME

*Depreciation & Amortisation Include Right-of-Use Assets (Non-Rental Related)

AR EEEANEF(SEELR)

**Rental Related Expenses include fixed rental, variable rental & depreciation of right-of-use assets (rental related)
*HERFEReBEERE  FHEERERANESRE (AREEAR)

20.9%

1,031

81

2H FY2020

23.7%

17.2% 16.3%

900

1H FY2021 2HFY2021
2021 E¥ME 2021 F¥EME

(% of Revenue)
(A EEE%)
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This presentation has been prepared by Luk Fook Holdings (International) Limited (the “Company”), and
the information contained herein has not been independently verified. This presentation does not make any
explicit or implicit representations or warranties and no undue reliance should be placed on the accuracy,
fairness or completeness of the statements or information contained herein. None of the Company nor any
of its affiliates, advisors or representatives shall have any liability whatsoever for any loss howsoever
arising in connection with the statements or information contained herein. You are cautioned not to rely on
any of the forward-looking statements contained herein.

AERANEED (Efn) BRAT E i YNCTH
PRt =) 25 & 3R A Rl AR/R Bk BE R RV S

2 - Rpask BB - Blio sk
m#EBEFSEE - %Jﬂ:k@z@?*fﬁ@ﬁ

$1@

g
=

IF - AR
: ey
T

4

7
By BRI AY;
HEELE

=

IRl

"FJFZE
*E%KZLWE

HRIIES

23
S

/

%Emk
7
Eﬁﬂﬁﬁ
El:ﬁ?l}]
a‘_ﬁ‘wi
LRy
PN

4>F
1]
\o
RIS
=g\
Jqu
%|_
\
/
pm
[y
A

el
=k
i
s
A
ré“f

67



7 e IS

LUKFOOK JEWELLERY

Thank You!




FY2021

Annual Results FY2021 Investor Relations
Hiahliahts Annual Report* WeChat
S\ B Y e R S

*FY2021 Annual Report will be uploaded in July 2021
2021 FE 2 FWHIREFT2021F7B £H



