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1H FY2017 Financial Highlights
2017 WA 4EH HAML S 95 5% =

Revenue

PN
HK$5,469M (B Ji#7T)
-21.5%

Operating Profit

2 2 R B
HK$558M (B 3¥#TT)
- 6.0%

Profit Attributable to Equity Holders
B AR il

HK$429M (& Fi#7T)

- 7.4%

Mainland China’s Segmental Profit Mix
Hh P b o A L

54.6%

+12.8p.p. (B4 A)

*Total amount of proposed Dividend per Share is same as last year
IR B S A S 234 A )

Basic Earnings per Share
B E A A

HK$0.73 (¥#75)
- 7.6%

Proposed Dividend per Share
LR AF I B
HK55 Cents (#ill) *

Interim Dividend per Share & A% S 29 Cents (#ill)
Special Dividend per Share ;4551 % 5. 26 Cents (#11h)

Overall Net Shop Additions
HEAR A GV Bl

+27
Hong Kong, Macau & Overseas Zrits. L[] J2i4h: +3
Mainland China & P Hi: +24
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Financial Review

M4 55 5] 3t

(HK$M) (B /i¥#7T)

Revenue it A

Gross Profit £

Operating Profit £ i F

Profit for the Period 1 P i ]

Profit Attributable to Equity Holders A 235 £54 A R o5 i Al

Basic Earnings per Share 4 /i 3£ A< & 7|

» Interim Dividend per Share it /i 5
* Special Dividend per Share 4 & 45 5l i 5.
Dividend per Share ;% %

Dividend Payout Ratio Jk& tL %

Gross Margin & F]%

Operating Margin 2% Al %

Net Margin V5%
EBITDA RitHFE . BiIT. 1A A Mes i 2
EBITDA Margin A& iHFE BT, 371H KA fr &R =

Total Operating Expenses to Revenue Ratio

REEIF L HIRALZ
Effective Tax Rate SZfrfi %

First Half of Financial Year (4

FY2017
2017 4E

HK$0.73

HK$0.29

HK$0.26

HK$0.55

75.3%

FY2016
20164 4E

6,965

1,579
594
463
463

HK$0.79
HK$0.315
HK$0.235

HK$0.55

69.9%
22.7%
8.5%
6.7%
616
8.8%
14.6%

18.0%

Y-0-Y Change
HETU
-21.5%

-3.0%
-6.0%
-6.4%
-7.4%

-7.6%
-7.9%

+10.6%

+5.4p.p.
+5.3p.p.
+1.7p.p.
+1.2p.p.

-4.2%
+2.0p.p.
+3.9p.p.

+1.0p.p.



Financial Position Summary

T 95 bR 15 97 2

(HK$M) (B /i)

Non Current Assets 3£ sl % =

Current Assets iz & P

e

Total Assets & %7

Non Current Liabilities JE¥i 50 17 15
Current Liabilities 35l 115

Total Liabilities & 47 fif

Total Equity F{ 2 i 4
Non-controlling Interest - I AL
Shareholder’s Equity B M2
No. of Issued Shares & 1T 13 % H

Net Asset Value per Share &5 %724

1HFY2017
2017 Bt

=
o
(@)

8,695
587,107,850

HK$14.98

FY2016
2016WH4E

1,300

9,330
10,630

104

1,757

1,861

8,769

95

8,674
587,107,850

HK$14.94

6-Month
Change
61 A 34k

-5.0%
-1.9%
-2.3%
-71.7%
-14.7%
-14.3%
+0.3%
+5.3%
+0.2%
+0.0%

+0.3%

1HFY2016

2016_FkEf4E

1,370

9,152

10,522

106

1,742

1,848

8,674

93

8,581

589,107,850

HK$14.72

-9.4%

-13.9%

-13.7%

+1.4%

+7.5%

+1.3%

-0.3%

+1.8%



Healthy Financial Position

f& R 55 IR0

_ 1HFY2017 FY2016
(HKSM) (F 753 70) 2017 B4 RIEES
Inventories 17 1% - 6,345
Average Inventory Turnover (Days) * 238
RS (H) 2
Cash and Bank Balances ¥l & M 317454 - 2,432
Bank Borrowings & Gold Loans 4R47 5%k A 8
et 7”
Net Cash IV - 1,721
Net Gearing Ratio ¥ 55 Lb % 2 N/A
Total Debt to Equity Ratio 71 ffiA{ 35 b %3 _ 21.5%
Return on Equity (ROE) % 4<% 2 [l 1 24 - 11.1%
Current Ratio Jiizh kb % 5.3

1 (Opening Inventory + Closing Inventory) +2-+COGS (excluding Cost of Licensing Income)* Number of days for the period

CHYHE DT + WIRAEED) 24008 (BRI 35 2 A ) 1A H 2

6-Month
Change
64~ A&tk

+5.8%

+73

-24.4%

-52.7%

-12.7%
N/A
-3.2p.p.

-1.2p.p.

+0.8

1HFY2016
2016 2 4E

6,657

243

1,993

769

1,224
N/A
21.5%
10.8%

5.3

Y-0-Y
Change
HERMN

+0.9%

+68

-7.8%

-56.3%

+22.7%

N/A
-3.2p.p.
-0.9p.p.

+0.8

2 (Long-term Bank Loans + Short-term Bank Loans + Bank Overdrafts + Gold Loans — Cash and Bank Balances) --Capital and reserves attributable to equity holders of

the Company

(KHIRAT SR + BHARAT IR + BRATE L + HESEI - WS RBITER) — AR FIRG A AR 5 HEAR K4
3 (Long-term Liabilities + Short-term Liabilities) < Capital and reserves attributable to equity holders of the Company

CRIATAR + JEIAGD AR A EERAT AR LA K filh %

4 Annualized/ annual profit attributable to equity holders of the Company --Capital and reserves attributable to equity holders of the Company

SRR AR A A R R R R ] <+ AR 23 R AL G 5 N o A L fifi 4



1H FY2013-2017 Operating Performance

2013-2017 k3

CETAE BRI

(HKSM) (55 /7 7T)
20,000 28.0% - 30%
23.9%
22.7%
21.6%
15,000 o 20.1%
- 20%
10.000 10,066
: 13.0%
11.6% 11.4%
~
5469 _,
5,000 9.5% 9.6% b 7 90
6.7%
1,150
686 560 966 978 gng 594 . 558 .,
_ - ] — — ot
1H FY2013 1H FY2014 1H FY2015 1H FY2016 1H FY2017
2013 F 2R 4 2014 b2 4 2015 [ 2 4 2016 F R4 2017 b4

Revenue { A\

=8=(Qverall Gross Margin #{AEF|% ==w=Qperating Margin £ i H|%

mm= Operating Profit 227 i

Profit for the period ] P 5 F

== Net Margin ¥F|%



Revenue and Profit Analysis(HK$Mm)

W\ B i R 53 #r (ﬁm&m

o Revenue by Market Revenue by Business o Sales! by Product
WA (AT RIS N (BAME55%145) B (LA RRI4)
4,029
l;f;ﬁz 127.0% 55.8% L9
68.5% Fong Retailing (62.6%) 130.1%
' & Gold &
(74.6%) Vasong, 73.7% Platinum
Overseas (79.3%) 299 W e
Hil, _ 17.8%
e 4.1% .8%
21 50; AR (3.9%) Licensing
DN r I %
(25.4%) 1l27$2 22.2% 2,318
(16.8%) 1,218 17.5%
Mainland 13.9% 44.2% .
China , (37.4%) Gem-set
] Ay Wholesaling e
itk ]
O Segmental Profit by Market & Segmental Profit by Business o Gross Profit? by Product
sripu A (BATZRI57) sridui A (BSR4 EF? (BA=shXl4))
565
45.4% 339 40.4%
276 55.8% 114.1%
(58.2%) 16.7% (35.3%)
129.7% (53.9%) Retailing Plgt(i)rllﬂﬁ
Hong Kong, EL Pl
Macau & L& R
Overseas
HHE. W
Y&l
332 20.4% 124 835
54 600 117.8% 0¥ 129.1% 0 60 17.9%
; 23.8% ; ; 070
41.8% Mainl h Licensing Gem-set
( 0) ain argglia:ml?; 16.5% (20.2%) et (64.7%) P o
Wholesaling
itk 1Sales = Revenue — Licensing Income #4&=t A\ — Sk 55U 10

Comparative figures for 1H FY2016 are shown in brackets

2 Gross Profit = Consolidated Gross Profit — Gross Profit of Licensing Income
S PRI20160F i E =B — SR N E



30%

20%

10%

0%

Margin Analysis

i 1 2RI

Segmental Profit Margin by Market p 3 Segmental Profit Margin by Business o

4y ER A 2R (BT R147)
| 18.4% 19.3%
16.1% 1o 5o~ U5-9%
i PO E X
——__111%
12.9% ==
i 11.1% D 7'6% 7'4%
\\‘
6.8%
FY2014 FY2015 FY2016  FY2017

2014877 20158744 201681E 201784F

= Mainland China

o E A

Hong Kong, Macau & Overseas

—==m R

o ER ) Z (AL %R 43)
80% -~
60%
65.4% 66.0% 64.6%
Te~o_ 593%
60% - S e 55.7%
‘\\43.8% 40% -
40%
0 13.5% 20%
——— 14.0% 10.5% 11.9%
10-7% 10.2%  6.6% 8.4%
0% T : T ﬁ ﬁ% T 1 0(}/
FY2014 FY2015 FY2016 FY2017
201484 F 201584 F 201684F 201784 F
— Licensing
== sy
—— Wholesaling
Ttk
——  Retailing
T =Ee

* Solid Line 5:4&

1H of Financial Year

ERp4E

Dotted Line &2k

2H of Financial Year

T

Gross Margin by Product

EH= (L= %1452
37.9%  382%
_______ 36.2%  36.0%
35.3% <<
3302%
13.20% 13W3%
12.9% 1789
FY2014  FY2015  FY2016  FY2017

2014844 2015844 2016844 20178445
Gem-set
HE

Gold & Platinum
HeMAE

11



Regional Revenue & Profit Analysis by Business (HK$M)

Hh X L&Aﬁﬁﬂﬁﬁ(u&%ﬂﬁ) (B F7#%7T)

Hong Kong, Macau and Overseas

Mainland China

B W) RigsH
o Revenue
LN

3,385
131.7%

o Retailing
(95.4%) i
361

0 6% 151.1%
(4:6%) Wholesaling
Lk

o Segmental Profit
ZaRidit il

252

125.5%

91.3% Retailing

(86.3%) T
24

8.7%

(13.7:%)_ 155.9%

Wholesaling

itk

Comparative figures for 1IHFY2016 are shown in brackets

&5 12016 ERI4ESE

o [ Py 3
o Revenue
LN
223 644
117.8% 37.4% 1 13.5%
p— 12.9% (32.0%)
icensing 15.3% Retailing
Py (o £
856
1 8.2%
49.7% Wholesaling
(52.7%) fitk
o Segmental Profit
o35 A
87
124 251.1%
129.1% ! — -
- - 26.2% etailing
'%%;'E‘%g (8.8%) T
121
147.4%
Wholesaling
36.5% 2
(29.2%) ik
12



Retail Revenue Analysis » Retail Revenue by Product

W (BA7= il )
THEBRA T

—

Hong Kong, Macau and Overseas

1H FY2015 1H FY2016 1H FY2017
2015 £ & 2016 £ 5 2017 £ & 13

. ) . (% of Revenue) ¥ N B I N
& Retail Revenue by Region . (oA A7EL o) F RIRES
N (AT 3I5Y) : 100% 1
. : 33% HK$1.38B
E@;\f;aa{;};e) . 80% - 38% 41% — 13.814i57C
: (115.2%)
100% — 1% — 1% -20, ¢
[ 0, -
90% - 16% .
: 40% - HK$2.00B
80% - 19% 17% : 62% 67% 59% 20.012# 7T
16% . 20% - ° (139.8%)
70% - °
60% - : Gem-set 0% ' ' '
s E= 1H FY2015 1H FY2016 1H FY2017
50% - . 2015 £ 2016 £ 45 2017 £
0% - = Gold& Mai :
. : ainland China
o 729 . P_Iatlnum %
% ’ 66% DOEeRE oo Py
100% - HK$200M
20% - . 20% 24%, — 2.0012¥#70
: 80% - 1% (147.7%)
10% -
. 60% -
0% :
1H FY2015 1H FY2016 1H FY2017 40% e HK$?£%M_
2015 FHEIFE 2016 FEME 2017 FETE : ° o 76% — 4.AdidweT
: 69% (12.8%)
: 20% -
Hong Kong & Macau E[] E .
m Mainland China o= pul Overseas 4 E 0% ' ' '

* Self-operated shops only R R HE)E



WhOlesaIe Revenue AnalyS|S & Wholesale Revenue by Product

N (BAF= il 5
j:ttﬁq&)\ﬁﬁ (% of Revenue) Ho(ng Kcl);lngl | HK$38M

; (BN 5 L 9) ik 0.38{Z77C
: : 100% - 5% s (1192.5%)
p 3 Wholesale Revenue by Region . 16% 1%— 11%
jﬂ'xﬁl‘&)\ (U\Tﬁ%ﬂ?ﬂﬁ) E Gem-set 2%— N HKS$7M
. B 80% - 5% e
. THETT
(% of Revenue) . (1188.3%)
ENTAD) :
| | 0 -
100% - . Gold & Platinum 0070
- (others)
90% - P EEREROHD oot L 87%
n 0
. . E — HK$316M
80% - 70% : Scrap Gold & 3.164L#TT
80% . Platinum 20% (141.3%)
70% | [oaee D EERHISER
60% - 0% T T )
: 1H FY2015 1H FY2016 1H FY2017
50% - : 2015 [EIFAE 2016 FHE 2017 LRiiE
(% of Revenue) Mainland China
40% - : (B 1 Heok) rh [ P
. 100% -
30% - .
4% .
20% A 5% 1% E 80% -
. HK$702M
26% . S —
i . —7.02123&7T
10% 17% 19% : Gemset 60% - 7% 79% 82% (14.3%3
. %E
0% -
1H FY2015 1H FY2016 1H FY2017 . 40% -
2015 4R 2016 EfEIf4E 2017 EREF AR . Gold & Patinum
: b o HK$154M
Mainland China 1 [EPqit, = __1.54{2#70
Hong Kong (others) 75 (3 Ah) a 0% ’
L ] 0 T T 1
Hong Kong (scrap gold/platinum) &334 & 8045 B8k E 1H FY2015 1H FY2016 1H FY2017 14

2015 |- 2016 FFHE 2017 F2EIH4E



Retail Analysis

1H FY2017 1H FY2016
2017 b4 2016 L4 1H FY2017 1H FY2016
Revenue Quantity ASP Revenue Quantity ASP 2017 L4 2016 R4
N % S EN l'ON %k FHES
* Gold & Platinum _arg 200 0 10 10 10 _200, -60

Hong Kong &
Macau -32% +2% -9% 0% -9% -32% -13%
BRI

* Lukfook self-operated shops only R R75#8 H & 5
** Same store sales growth (“SSSG”) represented a comparison of sales of the same self-operated shop having full day operations in the comparable periods and such
data did not include sales of licensed shops and Mainland China’s e-commerce business. 15

A BB I KA (R — 17 B 78)E T AT LU N e B H B S A & A LG, A B H AN B0 R b B S Hb ] A b P B 38 5 B S



Average Ticket Size & Gem-set Average Selling Price

A B

AN

RRELP-19H 5 RERE T

&

Average Ticket Size

THFEIHE B

$ (in terms of respective currency )

76 (DAL BE M5

10,000

9,000

8,000

7,000

6,000

5,000

4,000

3,000

2,000

1,000

0

| 8,700
. 100 7,300 7,500
' 12.7%
1 e—— 65600 6,500 |1.5%
7,000 0.0%
1 6,500 6,500
] 3,300 3,200 3,400 T6.3°A)
T T 1
1H FY2015 1H FY2016 1H FY2017
2015 EF 2016 EF 2017 EF

Hong Kong &

Macau &[]

Hong Kong & Macau-UnionPay Card Z&FH (] - s5EF
Mainland China &0 EF#E

*Self-Operated shops only HREEE
#Only includes diamond, jadeite, gem stones and pearl H[R#54 » 532

& Gem-set Average Selling Price #
BRE P EM

$ (in terms of respective currency )

76 (LALAHRLBE M5

22,000 -
20,000 -
18,000 17,200
16,000
13,600
14,000 -
14,100 11,800 |13.2%
12,000 -
11,800
10,000 - 10,600,10.2%
7,200
8,000 - ’
o 6,500 6,100 .
6,000 - 16.2%
4,000 -
2,000 -
0 T T 1
1H FY2015 1H FY2016 1H FY2017
2015 RN 2016 M 2017 B
Hong Kong &%
Macau &[]
= Mainland China 97 [E It
16
» BARIZERT



Total Operating Expenses

BEET

3L

(% of Revenue)

(HK$M)# (BN 5 Eh%)
(E J7#ET)
1,500 - 18.5%
14.6%
13.0%
1,014
977 1,020 (10.6%)
1,000 -
2.4% . 2.7% 190 3.3% = —(15.8%)
0.9% S %).18(;//0 = _((g:;)/)o)
0 70 8% .
' 0.5%
o3 I 0.9% oo, R (55%
. 0
12.1%
0 3.7% 278 4.7% 325 5.9% 323 —(]0.6%)
7%
159 - 1.1% 15% I (16.5%)
. 13.8%
3.3 247 3.7% 261 4.9% 269 — (13.1%)
. 0
0
1HFY2015 1HEY 2016 T
2015 EFJiF 2016 L4 2017 F2fIH4E

Payroll-Fixed #rf-[E &
B Rental-Variable FH4:- %5
Other Expenses HAth 7

. Payroll-Variable #rff-/%z0

mmm Advertising & Marketing | &5 K itz

Total % &1t %

Rental-Fixed fH4:-[& &
Depreciation & Amortisation $T[H sz #EEH

17



CAPE
BT

(HK$M) 200 1 187
(T3 /3 #E7E)

180 -

160 -

140 -

112

120 -
100 -
80 -
60 -

07 75<

0 - 46

45

1H FY2015 1H FY2016
2015 M E 2016 M E

Furniture fixture and equipment & leasehold improvements

FAf . HE 5 LN
- Shops Ji5 4
- Offices A A]

- Manufacturing Plants L)

1H FY2017
2017 =04

Purchase of Premises &)

18



Inventory Analysis

ﬁ% Closing Inventories HIRGFH
(HK$M)
(EPARET) (10.9%)
7,000 - 6,657 |
1H FY2016 | 1H FY2017 6,715
5,000 2016 b4 ! 2017 b4
' 34% 41Y
2,251 | 2,737 o
5,000 - 4.950 (1 9.6%) (121.6%)
| . 4476 Gold &
4,000 - 1494 30% : 1561 35% Platinum
i (14.5%) =& KHEE
3,000 - ! (1 31.2%) Gem-set
i 2,239 =
5000 | 1,707 4,408 6% ! 3978 59% *=
' 3,456 70% ' 2915 65% s (19.7%)
757 | 44% t(115.7%) (195.4%) 539,
1,000 : 1,063
950 6% ! (111.9%) 47%
HK, Macau & | Mainland China | Overall HK, Macau & Mainland China Overall |
Overseas =aiEs|nps i Ly Overseas = HE Bk
& BIREN & BIREN
4 nventory Turnover Days by Product & nventory Turnover Days by Market *
FE50 e B (B dn ) 4) TE5% A 8 B3 (UATFRIS) *
1H FY2017 1H FY2016 FY2016 1H FY2017 1H FY2016 FY2016
PSS | 2016 B4R 20160144 JORASAUGAN 2016 LRI 201604
190 112 119 HKE N ;é%a” 184 126 126
Gem-set Z= 535 469 Mainland China - 376 =
K

* Self-operated shops only W& & &%
**Gold inventory management through daily replenishment system and gold hedging policy was 20-25% of base inventory.
AR RGE T B EAE, IR A B PR A X 120-25% 19
*** (Opening Inventory + Closing Inventory) +2--COGS (excluding Cost of Licensing Income)* Number of days for the period
GWRIAE BT + IARAEED) 2B CHNBR R 35 2 A~ H %



Financial Impact of HKRH Related Activities
B REE RIS B) Z W 55 5

% Lukfook Group acquired 50% interest of CGS* in June 2014
FNHEEE ] 12014426 H 52 U Hh [l B AR 50% A 2

% 3D GOLD targets at mid-end young customers and operates approx. 360 POS through self-operated and franchising model in Hong
Kong, Macau and Mainland China

T 2E HRMN P i R R LB E MIIBEETEE ~ B R E Nt 2360 S8 A

& profit/ (Loss)
BHI(FH)

LIJ

HK$M 1HFY2017 1HFY2016 Y-0-Y Change
H AT 2017 bR H4E 2016 ¥4 HETL

50% Share of Profit/(Loss) of Associate
B8 /2 E]50% 2 F11/(5 #71) Tk

Valuation Gain/(Loss) on Convertible Bond

AL 2 (E S 2/ (5 1)

Wholesale Gross Profit

(32) (47) 15

@) (20) 18

. 6 -
G- Sv il
Interest Income on Working Capital Loan 5 i
MANBETRFEWA
Interest Income on Convertible Bond 1 i
AT LR T2 R
g&;" (25) (58) 33
‘ Losses narrowed ‘
T HE
1A wholly-owned subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducted jewellery retail and franchise businesses under the 20

brandname of “3D-GOLD” in Hong Kong, Macau and Mainland China
TR RCA IR AR (RS - 2882) FHEEMEAR, BTAE, WITATEAML, (25| SN FREEESTFEE LS



® Future Plans & Strategles

ARRTHHY

5 R
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Key Strategles
+ E R

Productivity
Enhancement

China Focus

Market Coverage
Enlargement

7§ RmEEE

22



Key Strategies
T B R
Product Focus ¥ TFF=H

ﬁroduct Offering Enrichmem

FETRAS

@ Enrich product collections by
introducing stylish jewellery that are
good value for money to target the
mass market

HEHE R MBI At AR
;gfrﬁ FE 7 R LS KA T

@ Offer more kids-oriented products
to capture the rising market
opportunity led by Two-Child Policy
SR 2 8 A R LA A

PRI T 718 /

& China Focus £yF T+ HERK#s

Market Coverage
Enlargement

VPR BEHER

# Target 50 net shop additions
TIN50

@ Continue to expand the market
share in Mainland China by using
the joint venture model and dual
brand strategy
T P 4k SE DA B AR K R
S NIRRT

4 Increase revenue of e-commerce
by 50%
T H R B I 50%

Y Branding Focus &V i ik,

Market Oriented Strategies
3% [7) SR

@ Adopt a holistic approach to penetrate into
middle-class, wedding and kids markets
R4 TT O 2858 LIV E 77, USRI £ 36 7
iy

@ Launch pertinent promotional activities to
encourage local consumption in Hong Kong
& Mainland China
T S P HE R AT R I sl DAIR 5] B
2 R B

@ Nurture customer loyalty and capture young
customers through online marketing
375 Tk I 2% HE T N SR 2 SRR P R I A A
R

Productivity Enhancement {4 7= 77

@ Continue to seize the opportunity to negotiate for rental reduction ¢ Enhance service quality control
in Hong Kong & Macau RS RN
FFEATARE I ATUAR A T S8 ] 4 E ek FL A4 Extend automation of internal processes to improve operational
¢ Promote continuous improvement culture via enhancement of KPI  efficiency
implementation sk B sk N ERRAE, RIEBRCE
it se B OB GRGE bR TR, HEShRFSHED Sk ¢ Improve support to licensees
TR fh LR 1) S 23



Extensive Retall Network

As at 18 Nov
F11H18H
Current
P

R FE M4

Lukfook Shops Ni&E4E

Hong Kong Z ik

Macau /]

Self-operated &% /E

- Tier | —%&

- Tier Il 2k

- Tier 1 & IV =28 K LLR
S Sub-total /it
China Licensed f fif 5
FERL - Tier | —£&

- Tier Il £k

- Tier 1 & IV =28 LA R

Sub-total /)Mt

Sub-total /it
Overseas Self-operated H & )5
AL

Licensed /i )5

Sub-total 7Nt
Total &t

3D-GOLD Shops &% B JE4h*

47

7 0.5%

0.07%

0.5%

1,464 100.0% 1,455

As at 30 Sep As at 31 Mar
T9/30H F3H31H
Y-0-Y 6 Months
2015 2014 Change 2016 2015 2014 Change
HAEAAL 6> H 2L
48 46 -1 47 48 45 0
10 10 +1 10 10 10
25 20 +3 27 20 20
31 36 +13 40 32 37
29 26 +19 38 27 26
85 82 +35 105 79 83
215 212 +3 214 212 208
414 379 -50 398 410 355
634 599 +53 648 618 562
1,263 1,190 +6 1,260 1,240 1,125
1,348 1,272 +41 1,365 1,319 1,208
5 5 +2 6 5 5
1 0 0 0 1 0
6 5 +2 6 6 5
1,412 1,333 +43 1,428 1,383 1,268

CGS has approx. 360 POS in total, which included the following POS established by Lukfook via joint-venture (the Group held

51% equity) with a licensee.

e E e IRA360 N & EHEFE A, B THARERUGE AR CREH L51%M ) B fil i T F 4 &

Mainland  Self-operated [ %k
China - Tier Il =%
RERN - Tierll & IV =2 K LF

Total =it

= W

+2
+3

+5




Global Distribution Network
B R ZAE W 4%

As at 30 Sep 2016
F2016FE9H30H

—

1,389 (1,348)

Self-operated H 7)i5:120 (85)
Licensed /i l#)5:1,269 (1,263)
Cities I % H: 344
Municipalities H T % H: 4
Provinces 4% H: 27

@® Mainland China chE A

Canada NI& A

2(1)
The United States &
32
Hong Kong &8
ERRE T s
Macau 3[)
1 455 He
(l ,412) Singapore HTh0iE
1(1) Australia &

1 (1)

*Figures as at 30 Sep 2015 are shown in brackets %5 2015495 30H 2 41 H
** |_ukfook shops only R [E/NH#E % 5

Korea &
1(0)

Northern China #4t[X

Self-operated [ EJE: 40 (19)

Licensed i 5 427 (433)

Total no. of shops &4 467 (452)
i CeS% .................. e

Municipalities E$5T0: 2

Cities i 1i: 131

Southern China #85 [X

Self-operated H & Ji: 1(0)

Licensed /i fif 5 464 (451)

Total no. of shops &% 465 (451)
e ceS% .................. PEEEE R

Municipalities E$5T0:

Cities i i: 56

Eastern China 2&R X

Self-operated H & Jii: 28 (19)

Licensed #f i 167 (164)

Total no. of shops &% 195 (183)
i CES% .................. PRI

Municipalities ELFETH: 1

Cities 3113 81

Central China £# [X

Self-operated & Jii: 51 (47)

Licensed fifi g )ik : 211 (215)

Total no. of shops = % 262 (262)
B ProvmceS% .................. R

Municipalities E#5Ti: 1

Cities I i 76
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Network Expansion and CAPEX In FY2017

2017 EFEMLY 78 L BATT
& Mainland China & Overseas o Hong Kong & Macau & Ecommerce
o [ P ok BRI B 3
¢ Expand into lower-tier ¢ Opened second shopin ~ ® Continue to seize the ¢ Optimising
cities with JV and NYC in October 2016 opportunity to negotiate platforms
licensing model F20164E10 A fE4L £l for rental reduction ML E T4
TR B TTT PA it FHALEE — (A1 53 ) GRS HL, AR SEL
RE TR R A
¢ Will open two shops in
¢ Netincrease 50 shops KL in Jan 2017
1§38 N50[H] 5 W F201 7451 F 76 35 B
FEE P 75
¢ Expand on ad-hoc basis
PG OLITT E TSR T 7
i
Budget FiiEL \
(HKSM E753%5) S
— Shop renovation
J\E ST
EthinA;Eix 12 Nansha Plant renovation and purchase of new equipment '
= ' FEVOIIL & fORE T ik
HKS173M 16 Office renovation and purchase of new equipment
1.73{Z47T TR LB RORNE ik e

Purchase premises and staff quarters in Mainland China

e TR E AR B R 5 TE




E-commerce

7 ]

Revenue

YO

@ Target at 50% growth
in FY2017
TR T 2017 E 4 THY
B N50%

Platforms

HETE

@ 15 Platforms
15 116

# Including: Tmall, VIP.com,
JD.com and Suning.com
AFE KA. MERS . BHAR

Product Offering
T2

@ Focus on lower value
products of below
RMB3,000 for young
customers
FEFEAIE3,000 A [ T A
T ERARAN = i T AR R A

@ Introduce exclusive
online products
FHE H 253K

27



Online Marketing
nggglﬁ% 430 K viewers

With booming internet development and change
in the internet users’ habits:

FE LI P2 2 5 R DA S ELHRI FH P A2 P ST IR R F

® Increase resources on online advertisements, and shift
from desktop advertising to mobile platforms

POBCE 2 FHRGE WA EH, MR S E2FIBIT 6

¢ Make efficient use of social media (e.g. “offers shares by
friends” on WeChat “ and KOL )
A RIS FHALAZ 2% (191 A H 3 B A Aiz HIKOL)

¢ Launch marketing campaigns on e-commerce platforms to
reach target customers and to drive sales (e.qg. live

ssses CMHK = 3113 PM

broadcast of PR event on Vip.com) : R
THIHSFEHEEESED), DR BRI e E "
(fFltn: 7EVip.com LI EIRESD

7R BT | (ERIERR AR
HEE

8E » AEREHREN—E

iR BiC | AaRIZA Rk )
REM i
% AEHEEIHF RO
SAE%EY T LSEes 9
Eg%ltﬁ | iEpt—¥#%Roseonly & 7% & . HM— P ETE R
WA ¥
AERERFERMAREHEE BEOE | SEIRRX €98 =
T ZIREIIR ASERIEFLIRIE LR | &\
AR WL e U | R T E
— tEif) AR
EX)

DR BZMARGELIP - RIGER
B!

RRWE - EANE - ESEE _ SRS TahiETE RS EX
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Vertical Business Model

FEE AR

Vertical business model helps strengthen operational efficiency, cost effectiveness, market
responsiveness and supply reliability to enhance competitiveness

T LA S BB B . A

& Sourcing & Design
K azs
Sourcing of raw materials Development of
and finished products from appealing and trendy
quality suppliers jewellery designs
[ 05 £4 L P R A S s aan i &L ElaiuEs s
T i =K

3 [ L RE T S BBl SE B

& Production
A=

Production plant in Nansha
of over 350,000sq. ft., with
ISO 9001 and 1SO14001
guality assurance systems
(A Rt L SV g
350,000 “F- /IR, FEFFE
ISO 9001 }21SO14001 f J5i
IR GHEN

LASE 5 55 5+ 7

& Distribution
74

Extensive distribution network

P K 7358 W 45

+ Self-operated shops

HE

*

Licensed shops

il L

2

Corporate clients

k2

¢ E-commerce platforms

o2 &3

31



Quality Assurance
Ji & RAE

o Dual Quality Assurance o
N E R B ARAE

Authentication Service

B Ak 55

[ -
pd 2%:15.110=

JAY & 9 :G2SG1008735

i EERE T ]

Ml - 27 g

= ® evEz @ 2
REFH

MR E 10
Gegsszagpegnnsc
S wemngccamen BWRE 030 8473352

ERZtAR

A

L) A8
AL AL LLL L]

No Fakes Logo Awarded “Quality Attained “Natural Jadeite” by

IEBEhRE Gold Mark”& passed “Authentication Gems & Jewelry BESQ Mark by
regular checking by of Natural FeiCui Trade Association of 7 R .
HK Customs (Jadeite)” China ARG A o

PAR L i)
BT 56 R M

RIF RIS 2R R &

RE R LT EUE B
e SR R ARG ZIE

PRAE"HR &

i ELA

China Gems Laboratory Limited - Only laboratory in Hong Kong that meets the requirements of three HKAS ISO/IEC 17025 accreditations in jadeite jade testing, diamond
testing and gold testing. Also the first laboratory in Hong Kong to obtain GB/T9288 accreditation in gold testing.

AR T P O A PR A A -EHEME— RN £F A HKAS ISO/IEC 1702511 9 =X A AT ZEK, WA i A0 46 A T B 35 3R I0K B It B B8 < 3 BA I P B =6 46 5 b R 2
T 1 ) R 25 4% v 1 bR HE G BIT9288 3 G il 7 VA WA 2 Bk % Pl

Victoria Gemology Institute Limited - Passed the accreditation of the Laboratory Accreditation Bureau (L-A-B) of the United States, and is authorised to issue internationally
recognised reports that conform to ISO/IEC 17025 in diamond grading and fei cui (jadeite jade) testing. 32

o 22 T £k 24Pt - 2ad Rt 92 E158 A il J& Laboratory Accreditation Bureau (L-A-B) [ AR, A28k [E FR AN IIISONEC 170254 A4 1 J 4 5 F 35 52 (A 5 )i 35 =) kil 4R 15



Branding

I:I av' . y /
B /I Middle-Class y
Market _ 2
-~ Wedding
G — Market i
 BRWEH
- ¢ /
4 a2 e
v
/
y
Kids Market (—
BEWH
To Customers & 2
X2 J’ 2

To Employee
R
NERFEE
ukfook Family

o Market Oriented Strategy
T 373 [ SR &

Middle-Class Market =173

@ Enrich collection with stylish and good value for money
jewellery
HE B B B T I S AN O R I T RS

# Hold Lukfook Jewellery Raceday in collaboration with the
Hong Kong Jockey Club
H5HEBRL G ESRERSH

€ Sponsor popular events among middle-class, including 2016
Beijing, Shanghai and Wuhan Marathon
BB e B RTESD, AE 20164050, bk AU S fr
FAZRER

# Roll out joint promotions with popular brands among middle
class, such as Tuniu and CAR Inc on Chinese Valentines day

ﬁ%ﬁ#ﬁ%@%%%ﬁﬁﬁfﬁ%,%mm%t&@@%i/

TR AN M T 4 i 2

Wedding Market I&#& 1%

@ Create romantic wedding zones in shop and offer wide array
of wedding jewellery products and value-added service
TIE AR B IRIBIS G X, HEHUR O 3T U560 T 2 4t
KIBE ST

¢ Participate in wedding expos in Hong Kong and Mainland
China to reach target customers

2 54 i I [ AR PR 2 DL H AR /

Kids Market ZE %

# Introduce products for kids, including “Rilakkuma™” and
“Hugging Family” collections
e 5, EE “Rilakkuma™ £2FA/NE” AR L &
bl

@ Build a warm family-oriented image by organizing
promotional events, such as Hugging Family roadshows

BRI EAEE IR B E R R, WIS R

y




Branding

Fllzlglhlﬁa,' :)L

Awards I

@ Continuous branding efforts well-received by the
industry and market
g; %}ifj%ﬁ%@iﬁﬁﬁﬁﬂ’ﬁ 57y, RN KT
N u}

¢ Won Retail Asia‘s Retail Asia-Pacific Top 10
Retailers in the Hong Kong Market 2016
SRAR (20160 KX B B 50058 | [ [ X+
RERER

¢ Won Hong Kong Top Service Brand Ten Year
Achievement Award of the 2015 Hong Kong
Top Brand Awards
AR [ 20165 F A4 k28 | — [ &R 40
TR

€ Won Hong Kong Top Brand Ten Year
Achievement Award of the 2013 Hong Kong
Top Brand Awards A
%ﬁ%/{i?()l?)ﬂz%rﬂ%%ﬁ%ﬁﬁﬂ - [ HHLEAE FOP 10 RETAILERS

AR NS ERAS
HONG KONG TOP SERACE SRAND ANARDS

R AN (RS RS S

AERY
W RANBEN | TARS

¢ Attained “15-year QTS Merchant Recognition” 2 i
from the Hong Kong Tourism Board = (intemational) Lid
ﬁg%iﬁﬁﬁiﬁ?ﬁ%%ﬁﬁﬁ [ 154 BRI TR 7 52 VT
&1 :

34



Excellent Service

LR 55

i

[
]
e

Illﬂ!(
janafst
i :r; !

}

¢+ Complimentary Certificate
for Jadeite & Diamond

9 2R R A A eSS

¢ Gem Examination
Microscope at shop
EARMERE

;-1’1@ s T

QuALTE

TOUREM SERVCES

ASSOC AT £

A Achievement Award
T

i
< HARBAR+ERE

Hong Kong Top Service Brand Ten Year

»

¢+ Professional Sales Team

BV P4 5 141 A

—

> 10
Nagm 160 77
—_—

¢ Free On-site Instant
Engraving Service

G 9% BV 215 A 55

REHIR s

[15 Hong Kong Service Awards

*

Checklist on Invoice

Product Photo & Comprehensive

HE R _ LR M KSR A TR

¢ Complimentary Gift Cards
R BB R

ATIFICAS,
= o, x
' & ‘ *EINER @ ¥ * Tk
H WS KOS AW LS = X
OB WS ETR I8 2 ¥ . x

QG — 5 ¥
4 1 B iy W 8 - Fox ¥R 2
PRODUCTIVITY AND ‘! QUALITY TOURISM SERVICES HKACE AWARD
QUALITY AWARD 8 RO i M HKACE Members “=¥ )

/
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Appealing Product Design

FIR 5 73 807 b Bt

¢ Professional jewellery design teams in Hong Kong, Shenzhen and Nansha in Mainland China

T A& I E N R a1 BA
¢ Attained over 170 awards
SRIFHE T 1704 K 100

“Sound of Love”

.
[ 3 QTQ Awarded “Best of Show Award
' ‘t/ af Ak (Open Group)”
\ = & \s The 17th Hong Kong Jewellery
mk = f Design Competition
g? -

[ D7

[ATFHREE ) 15 KAE 5

BLTEE MR Bk L3R

«

“Lotus era”

The Fashionable 18K Group
Chuk Kam Jewellery Design
Competition 2016”

[ S Rk
[FEGERT 0] I K G4 0
JE 4 i H 82016

Awarded in “Renewed Traditions”

“Fair and softly go far in a day”

Awarded in “Renewed Traditions”
Open Group

Chuk Kam Jewellery Design
Competition 2016

[ THBLT |
[EGEET RN ] TP AF2AE S
ST #£2016

o

“Take a Chance”

Awarded in “Future
Construction” the Fashionable
18K Group

Chuk Kam Jewellery Design
Competition 2016

[
[E R | B MK S 2H 1522 4E 5
L Eimidit b 32016
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Social Responsibility
T

¢ Participated in the QF assessment set up by the Education Bureau, in order to promote continuous career
development
SN EBR XA E RO 5 5E0 | BR DES R e L b Ak

¢ Sponsored charity activities, e.g.: “Tung Wah Charity Gala 2016” and “Heifer's Race to Feed 2016” and took part in
“2015/2016 Walks for Millions”
B Z TGS, BAE [UORIZARHE2016 ] MM [N 56038172016 |, W 22EL [ 2015/2016 A4 A 4
7]

¢ Introduced the “Love is Beauty” charity gift set and donated a portion of the sales proceeds to the “Free Lunch for
Children Fund”
el TRIRSE | BEALG, BEIWamR T [ Rt raite]

¢ Lukfook volunteering team participated in activities, such as coping with Chan-hing Social Service Centre to visit the
elderlies, took part in sheer butter making workshop with Fu Hong Society and lunch box preparation with Food Angel
to give back to the society
AN LINS 5 AFEF SR CTiES, Bl BRFEIR A2 IS5 i Ok Ui K, 2 SRR e S il = 8w /E T4
KB R AMOENSE, Btk

|

— =Tk =
&g, L7 g

z?‘?.'.*?"ﬂ"‘ : f Q@%; =
!953’&?9'-"‘&;?%3 ?)
o N S psite 9
PO e O A
/¥ & ad ‘@ §
\\\\B ?;' =

)

37
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Environmental Protection

HIELRP

¢ Jewellery processing plant in Nansha, Guangzhou adopted environmentally friendly production and attained
certification as an 1ISO14001:2004 Environmental Management System

MRV X IR I LT by SE s AR T, 3R131SO 14001: 200434 55 & #AK RN E

¢ Regulated discharge of sewage, waste gas, solid waste, chemicals and other pollutants by creating regular record of
emission data

A S ST WS A HE AR G S OV E HRBGS K . R R R S SE R S5 e )

¢ Participated in the “Charter on External Lighting” organised by the Environmental Bureau and promised to switch off
decorative, promotional or advertising lighting installations during preset times to reduce light nuisance and energy
wastage
U5 THHIRET L (UML) |, ARTE BRI 0N AR A . BB 5 AT, AR P
AT D6 B DG IBET0 A REVRTR 2 1] R

¢ Titled “Hong Kong — Guangdong Cleaner Production Partners (Supply Chain)”
SRR B T Vil 2R P KA (B LB ) b 8

FEHETESRNIENR

SARTRENNGEN fREFEETYIS | S=5¥ 51 8l-
Eg Chur'ter ———

E LY P Exter'nul
J4 L Lighting

EeasE 2 s
3] \.:“//\%

B F s 2 A

= R T R

L

AR WA

%)///# '&l\/ T

PRBEMEKXYLE 2015 RRARNEXN 2015
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About LUKFOOK
. I =
S WA
A leading jewellery retailer in Hong Kong and Mainland China
s P E N ERERER . —

& Main Business EE %

¢ The Group principally engages in the sourcing, designing,
wholesaling, trademark licensing and retailing of a variety of gold
and platinum jewellery and gem-set jewellery products
Tl T2 BN & 2R A < i W SR T B R et i
TR AR L 5%

4 \ilestone BHigm

@ Opened the first self-operated shop in Hong Kong in 1991
19914 T A HEJT B E 7] H & )

@ Opened its first licensed shop and self-operated shop
in Mainland China in 1994 and 2004, respectively
739371994 }2 20044F, - [ P4 H 1  TA] b RS B2 B E TS

@ Listed on the Main Board of Hong Kong Stock Exchange in 1997
T 1997 AL HEIK A 28 2 Pl AR b1t

@ Acquired 50% interest in CGS? in June 2014
1201446 H 58 S8 [ 5 4R 150% 4 ot

¢ Qualified as a Sightholder of De Beers in March 2015
T-20154E3 A i ADe Beers F LIt i

1A wholly-owned subsidiary of Hong Kong Resources Holdings Company Limited (Stock Code:2882), which conducts its jewellery retail and
franchise businesses under the brand name of “3D-GOLD” in Hong Kong, Macau and Mainland China

IR A R AT (B0 0T - 2882)2 L EEIZMB AR, BT&EiE, WITLPEAM (28] BN FBREFELSTFEE LS

=L =
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Supply Chain
JI\}@%

Ol\ 02

Sourcing and Designing Production
x5t A
(from quality suppliers)
(BPL B BN )

Raw Materials
JEvp

- '-l'\*— 3 ¢ ar

B o =

“ B “ -' “"‘['m.e

Manufacturing Plants

&= B

Finished Goods
B

03

Quality Control
in iR B ]

QC/Labeling
MR E | S
Royalty income* ZF/#ZA

Distribution

7

Self-operated Shops
HEE
Retail revenue E£MA

E-Commerce Platforms
HFHAHETE
Retail revenue E££HA

Licensed Shops
i FELE
Wholesale revenue #&LWHA

Corporate Clients
M
Wholesale revenue #LZHA

* Royalty income from licensees on their purchases of all products from Lukfook (wholesale) and authorized supplier 41

e TSNS AE ot W TR ) 7N (b A0) B AR AR 7 7 ) N T it AT B



Licensing Model

i AR A

Licensing Model i B,

Joining Fee
InEaZEA

Licensing Income

IO

Royalty Income

200N

Consultancy Fee
JEIE] 2% A

& Advantages LA

@ Better understanding of local market

CANE b iR R

¢ Rapid market expansion
WOy T

¢ Diversification of investment risk
I3 AR R

¢ Enhancement of brand recognition

B2 it R A4 T

Revenue from
Licensing Model

AR EEIEEIURIA

Wholesale Revenue

RN

Payment terms /73 77 z(
Cash On Delivery % Z¢//#

& Requirements %44

L 2R 2 2R 2 2% 4

Initial investment: Min. RMB 5M
I B e AR 50077 78
Background check and site inspection
Y& i A

Contract renewal period: 1 year

B 15

42



Licensing Model
i AR 2

Stringent control system applied on both self-operated and licensed shops

HE A LR g S R 4

Operational Control iz % &

¢ Whistleblowing System and Reward Scheme
PR W E S i
¢ Sales and Inventory System Access

MR RGEN

¢ DVR System
B ARG

@ Operational Compliance Audit Team
Hia GRS AN

Product Quality Control £ & fE & &

¢ 100% diamond products in Mainland market produced
by the Group
P i 7T 3 B 7 il 100% EH 7N A i i

@ Authorized suppliers on other products
At = i i R N R A

@ Certificate issued by NGTC /GTC for quality assurance
Bl /48 sk Dy o B ORAIE

¢ Sightholder of De Beers - steady quality diamond
supply
De Beers' 2L & i — #2 € U Bl A1 2 Bt M

Distribution Network Control BER KL E

@ Prior approval on retail locations

Hh i i AR U B

’ Pricing Control Mg

¢ Standardised retail price through centralised
labeling process
3 NI b7 S Kbl i T 8 7] R e Te R = X
@ Centralised control on discount policy

AT IIEOR

Brand Image Control MEFERLE

@ Authorised renovation contractors to ensure
standardised shop image
fi o BB R AR LA — iR 5

@ Prior approval on all advertising & promotion to
deliver consistent brand image
AR, DU SR IE R

¢ Standardised operational materials (e.g.: uniform,
packaging) in all shops to uphold brand image

g v(Bilin: HIk, A% LU BUR B 3

Service Quality Control JRES R B &

¢ Mystery Shopper System on service quality control
PR A s T ] S HEAT B 55 it o e
¢ Centralised Staff Training é}E*mIiEUII
# Regional training centre [X 3% Il #10»
@ E-Learning programmes % | 2% > U2
¢ On-site training Sz 1 £ 1) 43
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Gold Price Changes & GP% of Gold
éﬁéﬁ'ﬁ%&ﬂ@&ﬁ‘é%ﬂﬁ

50%

40%

30% |

20% |

10%

0%

-10% |

-20%

-30% -

Financial Year Jif & 2007 2008 2009 2010 2011 2012 2013 2014 2015 [T

CUEES WG 6 60 8 2le 9.0% 11.9% 84% 112% 12.2% 11.8% 10.3% 11.9% 13.0% [HkiL)

Gross margin with gold hedging

impact 83% 10.1% 85%  10.4% 11.3% 11.4% 104% 12.3% 13.4% [kmi))

X S 4 B R

Difference (p.p.) -
0.7 1.8 0.1 0.8 0.9 0.4 0.1 04 -04% LS

Z5H1 (B9 5) : :

41.2%

13.0% 13.6%

+
+ :

13.4% 13.4%

|A%

2016

-19.6%

=== Annual gold price fluctuation--- === (3r0ss margin of gold sales™ E&EEZF=E === (3r0SS margin with gold hedging impact# 7 &#EE<=F=FE

* Annual gold price fluctuation as at 31 March F4E#AE3H31HZ &
** Gross margin of gold sales of each financial year from Apr to Mar EH & YN 4E R4 H E3H 15
# P&L impact of gold hedging is grouped under other gains/(losses), therefore not affecting the gross margin of gold sales 45

S b LR LA R/ (T ) A, R RSN R B A 2 B AR



Quarterly Same Store Sales Growth- Gold by weight

2= 1 [F] )5 45

Overall
Bk
* Gold (by
weight)
W4 (HE)

Hong Kong
& Macau
BRI
* Gold (by
weight)
T (EE)

Mainland
China
o
* Gold (by
weight)
e (EE)

* Self-operated shops only X

EHK- H&

HE)

FY2014 SSSG FY2015 SSSG FY2016 SSSG
2014014 4 2015044 2016/ 4F
) 5 A B K [) 5 Y B 1 K I 5 Y K
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
+154% +86% +52% +3% T -62% -25% 0% -16% -12% +20% -18% -25%
¢ ?
Y Y |
+66% -31% -10%
+154% +81% +47% -19% -63% -24% +1% -18%, -13% +21% -19% -249%
t f ¢ 't %
Y | |
+63% -31% -10%
+‘158% +122% +92% +26% -54% -34% -10% -5% ’ T +2% +10% -10% -29%?
Y | |
+87% -30% -9%
BRL 1 5

FY2017 SSSG
2017 4E
] JE 4 K

-30%

**Same store sales growth (“SSSG”) represented a comparison of sales of the same self-operated shop having full day operations in the comparable periods and such
data did not include sales of licensed shops and Mainland China’s e-commerce business.

A B I KN (R — 1) B 78)E T AT 3R LR e BB e AN B A LL R, A QB A G4 i RS B Hp ] Py b A 3 5 PR 5 0
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2H FY2012-2016 Operating Performance

2012-2016°F=

!‘%J:

= BRI

(HKSM) (55 /7 7T)
20,000 - 30%
0,
24.0% 24.3% 23.7%
22.0%
15,000 o 20.7%
- 20%
10,000
11.7% 249 12.7% 8,381 11.9%
'. 7,491 10.9% peri— : >0
B 7,066
6.396 \ \ %
8.8%
0, 0,
5.000 9.7% 9.2% 9.9% 9.7% 7.1%
1,159
748 619 816 gag 902 998 413 618 00
L e [ ] ] — 0%
2H FY2012 2H FY2013 2H FY2014 2H FY2015 2H FY2016
2012°F 24 4 2013 R 2EH4E 2014 R 04 4E 2015 R 2E I 4E 2016 R 04 4E

Revenue YA == (Operating Profit & WiH)

e=@=()ycrall Gross Margin HEAFTF|ZHR e=de= (perating Margin &% i fllH e=#==Net Margin ¥F|Z

Profit for the period KM %A
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Quarterly Same Store Sales Growth

JNI

Overall

Bik

* Gold
W4

* Gem-
set

BRE

Hong

Kong &

Macau

HW R

I

* Gold
HE

» Gem-
set

PR

Mainland
China
wh [ it

* Gold
W4

* Gem-
set

PR

Q1

+90%

+134%

+23%

+86%

+131%

+21%

+115%

+139%

+39%

> [ )5 4 1

FY2014
2014044

Q2 Q3
+37%  +9%
+58%  +19%
+11% -5%
+33%  +6%
+54%  +15%
+10% -6%
+66%  +36%
+79%  +41%
+32%  +28%

* Self-operated shops only H IR & & i
**Same store sales growth (“SSSG”) represented a comparison of sales of the same self-operated shop having full day operations in the comparable periods and such
data did not include sales of licensed shops and Mainland China’s e-commerce business.

A BB I KA (R — 17 B 78)E T AT LU N e B H B S A & A LG, A B H AN B0 R b B S Hb ] A b P B 38 5 B S

=K

Q4

-11%

-15%

-2%

-12%

-18%

-3%

+1%

-3%

+23%

Q1

-54%

-65%

-19%

-54%

-65%

-20%

-52%

-59%

+5%

FY2015
201544

Q2 Q3
-21% 7%
-28% -6%
-6% -8%
-20% -6%
27% -5%
7% -9%
-30% -11%
-38% -16%
+14%  +13%

Q4

-20%

-21%

-20%

-22%

-22%

-22%

-5%

-10%

+11%

Q1

-18%

-18%

-18%

-19%

-20%

-19%

0%

-7%

+23%

FY2016
201614 4F
Q2 Q3
-6% -25%
+5% -25%
-26% -26%
7% -26%
+6% -26%
-28% -27%
+2% -10%
-1% -14%
+13% +2%

FY2017
2017 4E

o

-27%
-28%

-25%

b

-28%
-27%

-19%
-27%
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Disclaimer

Al

This presentation has been prepared by Luk Fook Holdings (International) Limited (the
“Company”), and the information contained herein has not been independently verified.
This presentation does not make any explicit or implicit representations or warranties
and no undue reliance should be placed on the accuracy, fairness or completeness of
the statements or information contained herein. None of the Company nor any of its
affiliates, advisors or representatives shall have any liability whatsoever for any loss
howsoever arising in connection with the statements or information contained herein.
You are cautioned not to rely on any of the forward-looking statements contained herein.
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LUKFOOK GROUP
Thank You!



2016/17

Interim Results Highlights
H HA b S 17 2

*2016/17 Interim Report will be uploaded in December 2016
2016/17 *FHISESTHR K T-20164F12 1 13K

2016/17
Interim Report*

SECES e

Investor Relations WeChat

BRREBXRRME

51



